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ISSUED  EVERY  SATURDAY 


FOUNDED  IN  1884 


Dailies’  Circulations  Up 
A2.7^o  In  20  Years 


NEWSPAPER  CIRCULATIONS  1920-1939 


Sunday  Newspaper  Circulations  Increased 
84.5%  in  Two  Decades  While  Total 
Population  Rose  24.3% 


WHAT  has  happened  to  newspaper  late  Will  Rogers:  “All  1  know  is  what 
circulations  during  the  last  20  years?  I  see  in  the  papers.” 


Ask  the  average  newspaper  execu¬ 


tive  or  advertising  agency  media  di-  many  magazines  have  entered  into  the 


answer  that  greatly  underestimates  span.  Radio  has  grown  from  infancy 
the  tremendous  gains  in  newspaper  jq  young  manhood.  The  weekly  news 


readers.  magazines  and  pictorial  news  publica- 

The  facts  are  that  newspaper  read-  tions  have  come  to  the  front.  Over- 
ers  have  increased  much  faster  than  shadowing  the  many  innovations  in 
population.  A  study  of  daily  and  Sun-  publishing  and  disseminating  informa- 
day  newspaper  circulations  in  the  tion  has  been  the  country  s  most  seri- 
United  States  for  the  years  1920  to  ous  and  prolonged  business  depres- 
1939,  ii>clusive,  reveals:  sion.  Despite  the  advent  of  keener 


As  of  Oct.  1 

Nurabtr 

Circulation 

Numl>t:r 

Circulation 

1939 . 

.  1.888 

39,670,682 

524 

31,519,009 

1938 . 

.  1,936 

39,571,839 

523 

30,480,922 

1937 . 

.  1,993 

41,418,730 

539 

30,956,916 

1936 . 

.  1,989 

/  40,292,266 

520 

29,962420 

1935 . 

.  1,950 

38,155,540 

518 

28,147,343 

1934 . 

.  1,929 

36,709,010 

505 

26,544,516 

1933 . 

.  1.911 

35,175,238 

506 

24,040,630 

1932 . 

.  1,913 

36,407,679 

518 

24,859,888 

1931 . 

.  1,923 

38,761,187 

513 

25,701,798 

1930 . 

.  1,942 

39,589,172 

521 

26,413,047 

1929 . 

.  1,944 

39,425,615 

528 

26.879,536 

1928 . 

.  1,939 

37,972,592 

522 

25,771,583 

1927 . 

.  1,949 

37,966,766 

526 

25,469,037 

1926 . 

.  2,001 

36,001,803 

545 

24,435,192 

1925 . 

.  2,008 

33,739,369 

548 

23,354,622 

1924 . 

.  2.014 

32,999,437 

539 

22,219,646 

1923 . 

.  2,036 

31,453,683 

547 

21,463,289 

1922 . 

.  2,033 

29,680,328 

546 

19,712,874 

1921 . 

.  2,028 

28,423,740 

545 

19,041,413 

1920 . 

.  2,042 

27,790,656 

522 

17,083,604 

1939,  ii>clusive,  reveals:  sion. 

Up  42%  for  Doiliot  compe 

(1)  Circulation  of  daily  newspapers 

has  increased  11,880,026,  or  42.7%.  have 

(2)  Sunday  newspaper  circulations 
have  increased  14,435,405,  or  84.5%. 


sion.  I^spue  me  auvem  oi  ..eenei  circulations  reached 

competition  and  declining  purposing  ^  41 4i8^73o_ 

power  m  the  latter  half  of  the  past  _ 1..  _ * 


pers  showing  the  largest  per  cent  J.  W.  Barnhart  Offers 
In  1937,  daily  circulations  reached  $550,000  for  N.  J.  Doily 


power  m  me  lauer  nan  01  me  ^  particularly  significant  be 

two  decades,  newspaper  circulations  haa;,, 


Approval  of  Supreme  Court  Justice 
Gerald  Nolan,  in  White  Plains,  N.  Y., 


have  soared  to  new  heights. 

Greater  Than  1929 


cau^  at  this  point  daily  papers  began  ^  $550,000  offer  to  buy  the  Perth 


raising  their  subscription  prices,  in¬ 
cluding  street  sale,  home  delivery  and 


Amboy  (N.  J.)  Evening  News  made 
by  John  W.  Barnhart,  who  retired  as 


Thp«.  naraant.Lc  U Jo  hoorl  Newspaper  circulations  today  are  mail  subscribers.  Despite  a  net  loss  business  manager  of  the  New  York 

.1  c.  7  •  D  .  J  greater  than  they  were  m  the  lush  in  total  number  of  daily  newspapers  Daily  News  almost  two  years  ago,  was 

days  of  1929.  Based  on  Editor  &  Pub-  published  last  year  in  U.  S.,  total  sought  March  1  by  the  trusted  of  a 


bowH  on  fim.r-o,,  s  ^  *  ,.0-  (juuiisiKTu  icoi  jcc.  ...  w.  1...,  sougnt  Marcn  i  oy  me  trustees  oi  a 

PD«usHrR-.5^^nttr!S?rn!7^  Vo?,  nLt  Agures,  1,944  daily  daily  circulations  were  slightly  higher  t^ust  fund  established  by  the  late 

international  Yeai  Book  papers  (morning  and  evening)  m  1929  than  those  of  the  previous  year  and  Cornelius  F,  Kelly,  newspaper  pub- 
s  lor  me  past  M  years.  represented  a  combined  circulation  of  Sunday  circulations  reached  a  new  all-  lisher  and  head  of  Kellv-Smith  Co. 


Usher  and  head  of  Kelly-Smith  Co., 


Up  ,  .  ,  ,  *  - •f  -  CUiVA  llCaVA  V/i 

.  o.  population  has  increased  24.3%,  39,425,615,  as  compared  with  a  total  time  high.  Daily  circulations  for  1939  newsnaner  renresentatives 

iaca«4  i.1 _ 1  r\On _ ▲ _ 1  •  .  t  o/\  /voo  „  ••  OOO  J_2l  r  t  ■%  rrt  _1 _ 1  ^  ^ 


-  -  ^  .  - , - T - ,  - -  i  - - - -  - ^  - - -  f  COdlkOtlVCO. 

Based  on  comparison  of  the  1920  actual  circulation  of  39,670,682  for  1,888  dail-  were  a  fraction  of  1%  ahead  of  the  Evening  News  was  appraised 


census  figure  with  the’  government’s  ies  last  year.  In  the  Sunday  field,  the  1938  total  and  about  4%  below  their  of+er  Mr  Kellv’s  death  on  Anril  18 

ia>4A  *1--. _ ? _  i _ i _ _ _ : _  i  ,  ,i_  _  _ _i  c  i/yo'v  *.  ^  * 


estir^te  for  1940.  During  the  period  increase  has  been  even  more  impres- 
itudied,  the  number  of  daily  papters  sive  during  the  past  decade.  In  1929, 


peak  at  the  end  of  1937. 


1938,  at  $708,303.  It  showed  a  net 


A  ’  J  u  uaily  papters  sive  during  the  post  decade,  in  These  comparisons  apply  to  English  profit  of  $50,289  last  year,  according 

ewa^d  by  154,  or  7.5%,  according  a  total  of  528  Sunday  papers  had  a  language  daily  and  Sunday  news-  to  figures  submitted  to  Justice  Nolan, 
w  the  Post-Disoatch  studv.  and  Sun-  combined  circulation  of  26.879.536.  as  tt —  to 


e  Post-Dis|Mtch  study,  and  Sun-  combined  circulation  of  26,879,536,  as  pap)ers  of  general  circulation,  pub-  The  trustees  are  in  charge  of  a  $2,- 

ly  ^spapers  have  increased  by  two.  compared  with  31,519,009  last  year  for  Ugbed  in  U.  S.  They  do  not  include  272,439  fund  established  in  1932  by 

^  ■  '®‘  524  Sunday  papers.  The  question  may  foreign  language  papers,  spiecialized  Mr.  Kelly  for  the  benefit  of  his  six 

This  gain  in  newspap>er  circulation  arise,  what  about  the  growth  of  indi-  legal  or  commercial  journals,  college  daughters. 


‘This  gain  in  newspap>er  circulation  arise,  what  about  the  growth  of  indi-  legal  or  commercial  journals,  college 
k  a  tremendously  significant  story,  for  vidual  newspapers,  such  as  the  New  newspapers,  religious  papers  or  free 
ji  is  hard  to  believe  that  people  are  York  News  with  its  Sunday  circula-  circulation  publications. 

so  many  more  newspapers  of  more  than  3,300,000?  EUminate  ^.bove  are  figures  of  the  Post-Dis- 


I,L r  ,  -  - ■ — ' -  .,  1  XT  c  .L  o  J  /YDOve  are  iiaures  oi  me  rosi-uis- 

before  and  paying  more  money  he  New  York  News  from  the  Sunday  ^  g 

Mhem  without  reading  them,”  com-  totaU  and  there  still  remains  a  com-  for  the  past  20  years. 


Joseph  A.  Mitchell,  of  White  Plains, 
is  guardian  of  the  Misses  Frances, 
Mary  and  Joan  Kelly,  who  are  minors. 
Justice  Nolan  re.served  decision. 


»«ted  B.  L.  Brockman,  Post-Dispatch  bined  gain  of  more  than  18,000,000  Editor  &  Publisher  Yea^ 


Mtional  advertising  manager.  “One  circulation, 
w  Ae  most  important  space  buyers  Starting 
®  New  York  told  me  that  this  circu-  showed  a  ( 
study  is  one  of  the  most  con-  656  and  522 
fh;uctive  pieces  of  sales  information  17,083,604, 


Book  figures. 


MAY  RELEASE  YOUNG 


Starting  in  1920,  when  2,042  dailies  ■ 

showed  a  total  circulation  of  27,790,-  m, v 
656  and  522  Sunday  papers  aggregated  NAMED  BROOKLYN  M.E. 


circulations 


j2^iutted  by  a  newspaper  in  years,  marched  steadily  upward  until  1931. 
I  “Kures  are  actually  startling,  even  Sunday  papers  showed  a  slight  de- 


■  There  is  a  strong  possibility  that 

KT  H  m nfTtv  ’trwT  wiv  ^  James  R.  Young  may  be  released  and 

NAMED  BROOKLYN  M.E.  ordered  to  leave  Japan  before  his  trial, 
Andrew  W.  Bernhard,  city  editor  of  scheduled  for  Tokyo  Civil  Court 
the  Detroit  Free  Press,  has  resigned  to  March  9,  Barry  Paris,  International 


“J®  Sunday  papers  showed  a  slight  de-  become  managing  editor  of  the  Brook-  News  Service  editor-in-chief,  told 

”  crease  in  1930  over  1929  with  seven  (N.  y.)  Eagle.  His  place  is  being  BIditor  &  Publisher  this  week.  How- 

g'ng  agencies.  less  Sunday  units.  Daily  papers  ac-  taken  by  Royce  Howes,  former  assist-  ever,  he  added,  if  the  trial  is  held  and 

'■bscription  Rates  Up  tually  increased  their  circulations  in  ant  city  editor  and  recently  special  Young  found  guilty,  “the  penalty 

tremendous  strides  made  in  writer.  Edgar  A.  Guest,  Jr.,  formerly  probably  will  be  expulsion  from 

►er  leadership  are  especially  newspaper  circulations  began  to  assistant  day  city  editor,  will  continue  Japan.”  Young,  veteran  INS  Tokyo 

nt  in  view  of  general  increases  fbe  blight  of  the  business  de-  in  that  position.  Frank  B.  Woodford,  correspondent,  was  arrested  Jan.  21  by 

a'iption  rates  in  recent  years  P*'^ss*on  which  was  rapidly  blanket-  formerly  night  city  editor  and  recently  Tokyo  police  on  charges  of  violating 

.ared  with  1920.  Selling  prices  country.  Circulations  con-  assistant  day  city  editor,  will  resume  Japanese  military  rules. 

®®*'y  daily  papers  have  increased  *^**'^®^  decline  through  1933.  Be-  his  position  as  night  city  editor.  Ray  ■ 

®  1. 2, 3  or  5  cents.  Sundav  naners  ginning  in  1934,  the  climb  has  been  O.  Williams,  recently  night  city  editor,  TMCTfiT  T  TMfTl.  DRFQQ 

iewise,  have  raised  their  subscrin-  upward,  with  Sunday  pa-  will  be  assistant  night  city  editor.  lWDli\l*l*LWVjr  r'tVCiOa 


-vertising  agencies.” 

Sabscription  Rates  Up 

tremendous  strides  made 


IV  .  ’  ’  ^  ouiiuay  papers, 

bave  raised  their  subscrip- 
*?tes  from  5  to  10  cents.  Yet,  in 
■T"”  instance.s,  the  number  of  readers 


INSTALLING  PRESS 


•  uistence.s.  the  number  of  readers 
Wntinued  to  grow  in  amazing  pro- 


AIR  LINE  INCREASES  AD  BUDGET  33% 


The  New  Buffalo  Times  will  go  to 
press  “in  the  very  near  future,  just 
as  soon  as  our  equipment  is  com- 


yiewed  from  every  angle,  the  42.7%  advertising  budget,  calling  for  an  expenditure  of  $375,000  in  media 

®  in  daily  circulations,  including  advertising.  Most  of  the  increases  will  be  in  newspaper  advertising  to  estab- 
tnoming  and  evening  papers.  the  largest  newspaper  campaign  in  the  company’s  history,  according  to 

84.5%  increase  in  the  Sunday  R-  Johnson,  director  of  advertising.  The  company  reports  a  gain  of  37% 
^  r®niarkable  testimonials  to  in  1939  over  the  previous  year’s  traffic  and  credits  newspaper  advertising,  sup- 


CHICAGO  March  5 — United  Air  Lines  today  announced  a  33%.  increase  in  its  pletrfy  instell^  and  tested,  Mar- 


- -  iiiviease  m  me  aunaay 

^  rcniarkable  testimonials  to 
-■a  American  public 

Uith  tk  It  is  in  keeping 

1  *  often-quoted  remark  of  the 


American  public  ported  by  general  magazines,  for  an  important  share  in  the  increase.  This 
lUith  It  is  in  keeping  year’s  program  will  include  approximately  110  metropolitan  newspapers  in 


U.  S.  and  Canada.  N.  W.  Ayer  &  Son,  Inc..  Chicago,  places  the  account. 


wood  D.  Treble,  manager  of  the  new 
paper,  declared  this  week.  The  press 
m  being  installed  now  and  will  be  put 
on  trial  runs  within  a  week,  Mr. 
Treble  said.  Linotjrpes  and  metal  have 
been  secured  and  several  large  ad¬ 
vertising  signs  have  been  erected  on 
the  paper’s  new  home  in  the  Walker 
Building. 
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EDITOR  &  PUBLISH  EF 


New  Offset  Daily  Starts 
In  Hartford.  Conn. 


EDITOR  &  PUBLISHER 
CALENDAR 


Web  Break  Delays  Run  on  Monday  .  .  . 
15,000  Copies  Printed  .  .  .  Runs  16  Pages 
In  Tabloid  Format 


THE  MOST  RECENT  step  in  the  de¬ 
velopment  of  American  journalism 
faltered  a  little  this  week,  as  Hart¬ 
ford  (Conn.)  Newsdaily,  first  metro¬ 
politan  daily  to  be  printed  by  the 
photo-offset  process,  was  delayed  on 


Front  page  of  first  issue  of  Newsdaily. 


its  first  day  of  publication — Monday — 
by  a  series  of  breaks  in  the  offset 
press. 

Although  the  paper  went  to  press 
in  good  shape  at  2:30  Monday  after¬ 
noon,  with  all  copy  and  pictures  in 
place  and  ready  to  run,  a  break  in  the 
web  caused  a  two-hour  delay  after 
only  1,500  copies  had  been  printed. 
These  were  immediately  distributed 
to  Hartford  newsstands  and  to  street 
newsboys.  The  staff  of  Newsdaily 
then  continued  working  well  past 
midnight  to  complete  the  run.  The 
mechanical  difficulties  were  solved  by 
the  press  machinists  on  hand,  and 
the  remainder  of  the  11,000  run  was 
completed  early  Tuesday  morning. 

In  a  half-page  ad  in  the  Hartford 
Courant  Newsdaily  explained  why  it 
had  been  late,  and  assured  its  sub¬ 
scribers  that  the  mail  and  home  cir¬ 
culation  copies  would  be  delivered  at 
the  regular  time'  on  Tuesday,  with 
that  day’s  issue  included  so  that  the 
subscribers  would  be  up  to  date. 

15,000  Copies 

Before  the  morning  Courant  had 
appeared  on  the  street,  Newsdaily 
had  printed  15,000  copies,  and  all  had 
been  sold  or  sent  on  their  way  to 
prepaid  subscription  deliveries.  Ar¬ 
thur  G.  Newmyer  Jr.,  business  man¬ 
ager,  reported  that  the  papers  “sold 
like  hot  cakes,”  and  Bice  Clemow, 
listcxl  as  president  and  treasurer  in 
the  page  two  masthead,  said  that  “we 
could  have  sold  more.” 

The  new  paper  contains  sixteen 
pages,  in  tabloid  format.  The  12x16 
inch  page  contains  five  12*/^  em  col¬ 
umns,  separated  by  an  em  of  white 
space  rather  than  d  rule.  Each  page 
generally  carries  at  least  a  picture  or 
two-column  feature  which  breaks  up 
the  single  column  design  to  a  cer¬ 
tain  extent;  Ads  are  generally  used 
to  enclose  the  news  columns  on  a 
page  on  either  side,  rather  than  run¬ 
ning  from  lower  left  to  upper  right 


The  front  page  of  Newsdaily,  carry¬ 
ing  the  legend:  “Vol.  1,  No.  1”  car¬ 
ried  a  story  about  the  various  Euro¬ 
pean  wars  and  revolutions,  led  off 
with  the  latest  Transradio  News  re¬ 
ports  on  the  siege  of  Viborg.  A  two- 
column  full  length  “Newsglance” 
served  as  a  guide  to  the  important 
news  of  the  day  on  the  inside  pages. 
A  three-column  Wide  World  Wired 
Photo  picture  of  President  Roosevelt 
entering  St.  John’s  Church  in  Wash¬ 
ington,  was  used  at  the  bottom  of  the 
page,  as  was  a  two-column  weather- 
box,  which  cut  off  the  Newsglance  two 
inches  from  the  bottom  of  the  page. 

Dapartmsntalised  Newt 
Inside,  the  news  has  been  depart¬ 
mentalized,  with  24-point  Century 
heads  denoting  each  department. 
The  story  heads,  in  two-line  flush  left 
style,  are  14-point  Metro  Black,  with 
continuation  description  lines,  usually 
just  two  words  denoting  the  place  of 
the  story,  set  flush  right  in  lO-point 
Spartan  Italic  caps.  Body  type  is 
Opticon,  8-point  on  a  nine-point 
body.  Eleanor  Treacy,  illustrator  and 
designer,  completed  the  typographical 
design  job  over  last  week-end. 

Head  display  on  every  story  is  uni¬ 
form  throughout  the  paper,  with  no 
emphasis  being  placed  on  any  one 
story  over  another.  The  “fudge  box,” 
carrying  late  news  dispatches,  is 
placed  on  the  back  page,  in  two  col¬ 
umns  running  the  length  of  the  paper. 

Page  folios  and  datelines  are  car¬ 
ried  at  the  bottom  of  each  page, 
rather  than  at  the  top  or  sides.  No 
picture  credits  are  given.  Very 
definite  stress  is  placed  on  the  im¬ 
portance  of  pictures,  since  not  one 
page  in  the  paper  is  without  at  least 
one,  and  in  some  cases,  such  as  where 
a  feature  story  revolves  about  a  par¬ 
ticular  figure  or  nation  an  elaborate 
picture  spread  tells  the  story.  A  four 
picture  spread  on  page  14  covered 
pictorially  the  snow-and-sleet  storm 


Mawh  16-17  —  Ohio  Asso¬ 
ciated  Press  Elditors,  annual 
Spring  meeting,  Deshler-Wal- 
lick  Hotel,  Columbus,  O. 

March  18 — New  Jersey  Press 
Assn.,  annual  meeting,  Stacy 
Trent  Hotel,  Trenton. 

March  19-20 — Central  States 
Circulation  Managers’  Assn., 
convention.  Palmer  House,  Chi¬ 
cago. 


P.  L.  Carty  Named 
President  of 
Media  Records 


FO 


S( 

R( 


General  Manager  Elected 

To  Succeed 

Late  Charles  Rock 


Media  Records,  Inc.  announced  Wed¬ 
nesday,  the  election  of  Patrick  L 
Carty  as  president,  to  succeed  the 
late  Charles  I 


lithography  and  the  selection  of  Hart¬ 
ford  as  the  test  city  were  both  ex¬ 
plained  in  detail. 

The  first  edition  of  Newsdaily  car¬ 
ried  a  story  in  the  “Business”  section 
which  again  told  of  the  journalistic 
experiment.  The  editors,  the  article 
said,  had  determined  to  limit  adver¬ 
tising  to  257o  of  the  total  space  avail¬ 
able  in  the  16-page  paper.  Offset 
lithography,  it  went  on,  reduced  capi¬ 
tal  investment  by  50'^c  and  operating 
costs  by  20^. 


P.  L  Carty 


Rock 
Mr.  Carty  has 
been  associaid 
with  Media  Rec¬ 
ords  since  its 
establishment  oc 
Jan.  1,  1928.  As 
one  of  the  origi¬ 
nal  group  work¬ 
ing  w  i  t  h  Mr 
Rock  in  the  na¬ 
tion-wide  study 
of  the  needs  and 
possibilities  of  a 
national  linage 


4  Newswomen  to  Be 
Honored  in  Capital 

Washington,  D.  C-,  March  8 — The 
annual  stunt  party  of  the  Women’s 
National  Press  Club,  tomorrow  eve¬ 
ning,  arranged  in  honor  of  “women 
of  achievement,”  will  include  among 
guests  of  honor: 

“Mrs.  George  Backer,  who  is  active 
in  the  management  of  her  husband’s 
paper,  the  New  York  Post,  and  who 
devotes  much  time  to  civic  and  phi¬ 
lanthropic  ventures.” 

“Miss  Clare  Briggs,  cartoonist,  who 
is  carrying  on  the  work  started  by 
her  father”  (Herald  Tribune  Syndi¬ 
cate)  . 

“Miss  Antoinette  Donnelly,  editor  of 
Women’s  Almanac,  and  long  a  suc- 


bureau,  Mr.  Carty  was  assigned  the 
responsibility  of  accomplishing  the 
needed  standardization  and  perfect¬ 
ing  the  system  of  measuring  and  ac¬ 
counting  which  was  adopted  at  the 
launching  of  this  service. 

As  business  manager  of  the  corpota- 
tion  and  later  as  general  manager,  be 
had  sole  charge  of  all  production  un¬ 
der  Mr.  Rock’s  direction. 

An  Early  Associate  of  Rock'i 
Mr.  Carty  was  an  associate  of  Mr 
Rock  in  the  Gillette  Safety  Razor  a- 
ganization,  first  in  an  accounting  and 
later  in  a  sales  capacity.  His  expen- 
ence  with  advertising  antedated  die 
establishment  of  Media  Records  b; 
many  years  and,  like  his  predecessor 
he  brought  to  the  newspaper  industry 
a  wide  knowledge  of  advertising  neei' 
and  advertising  practice. 

In  assuming  the  office  of  preskfeni 


cessful  newspaper  woman”  (Chicago  of  Media  Records,  Mr.  Carty  will  con 


Tribune-New  York  News  Syndicate). 

“Miss  Helen  Worden,  feature  writer 
on  the  New  York  World-Telegram, 
winner  of  the  New  York  Newspaper 
Women’s  Club’s  prize  for  feature 
stories.” 


tinue  to  direct  all  production  in  hh 
capacity  as  general  manager. 

William  D.  Nugent  will  be  assooated 
with  Mr.  Carty  in  the  direction  d 
Media  Records,  as  vice-president.  He 
will  continue  as  director  of  sales. 

John  Halpin  has  been  appointed  to 
assist  in  the  management  of  the  pr^ 
duction  department,  in  the  capacity® 


LITTLE  PROMOTED 

r - ^  —  -  - -  - -  James  S.  Little,  former  staff  writer  controller.  Mr.  Halpin,  who  has  be^ 

which  coincided  wi^  Newsdaily’s  on  the  Associated  Press,  has  been  ap-  associated  with  Media  Records  for  B 

pointed  manager  of  the  new  New  years,  and  C.  A.  Birmingham,  treas- 


initial  appearance  in  Hartford. 

Late  last  week,  Wilson  and  Haight, 
Newsdaily’s  advertising  agency,  dis¬ 
tributed  its  final  promotion  shot;  a 
bound  brochure  introducing  the  men 
behind  Newsdaily.  Pictures  of  Bice 
Clemow,  Ellsworth  S.  Grant,  Francis 
G.  Smith  Jr.,  Jonathan  Kilboum,  and 
Arthur  G.  Newmyer  Jr.,  the  nucleus 
around  which  the  staff  was  built,  were 
used,  as  well  as  complete  stories  of 
the  formation  of  the  Newsdaily  idea, 
and  the  working  out  of  the  produc¬ 
tion  problems.  The  process  of  offset- 


York  offee  of  the  Chas.  Dallas  Reach 
Co.,  Newark,  N.  J.  advertising  agency, 
at  6  E.  45th  Street,  New  York.  The 
main  office  of  the  agency  will  re¬ 
main  in  Newark.  He  joined  the 
agency  in  1937. 


urer  of  the  company,  are  executon  d 
the  Charles  E.  Rock  Estate  , 

Harry  S.  Rock,  Frances  E. 
Leonard  H.  Collins  and  Edward  i 
Raleigh  will  continue  as 
the  New  York,  Columbus, 
and  San  Francisco  offices  respeCT^ 
All  of  the  executives  of  Meto  ^ 
ords,  Inc.  have  been  as.sociat^ 


NAMES  "SPECIAL"  .... _  , 

Effective  immediately  DeLisser-  this  company  since  the  establisn®*"' 
Boyd,  Inc.,  will  represent  the  Ogdens-  of  its  service  in  January.  1928 
burg  (N.  Y.)  Advance-News  in  the  ■ 

national  advertising  field. 


NEWS  AND  FEATURE  HIGHUGHTS 
IN  THIS  ISSUE 


CORRECTION 

Last  week  in  the  classified 
of  Editor  &  Publisher  a  Help 
advertipement  asked  for  circul^ 
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publishers.  For  details  readers 
asked  to  turn  to  a  full-paS® 
tisement  of  the  National 
For  Education  on  page  25  of  that 
Inadvertently,  in  inserting  a  late 
page  ad,  folios  of  the  pag^^^ 
changed,  putting  a  Fortune 
ad  on  page  25,  and  the  National 
mittee  ad  on  page  27.  ^ 

ested  in  the  jobs  offered  sho^^ 
page  27  of  last  week’s  issue, 
had  no  connection  with  Forti^ 
azine  whatever.  We  regret  the 
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sulphate  process.  To  the  daily  quota 
of  120  tons  of  groundwood  pulp  is 
added  30  tons  of  the  chemical  product. 

Within  the  mill  a  swarm  of  elec¬ 
tricians,  plumbers,  steamfitters  and 
carpenters  were  making  the  final 
connections  and  adjustments.  The  gas- 
Bred  boilers  had  been  lit  for  the  first 
time  and  were  delivering  steam  to 
the  turbo-generators  at  600  degrees 
Fahrenheit  and  under  high  pressure. 
One  turbine  was  undergoing  a  test, 
another  was  nearly  ready  for  opera¬ 
tion.  The  great  grinders,  with  their 


Southland  Paper  Mill  In  Texas 
Realizes  Many  Hopes 

Product  Called  Excellent  by  Publishers, 
Whose  Support  Made  Dreams  of  Herty, 
Garvon,  Kurth,  Practical 


THEY  DIDN’T  decorate 
Texas,  last  January  when  the  first 
cars  of  newsprint  paper  made  from 
Southern  pine  wood  rolled  out  of  the 
Southland  Mill  siding  on  their  way 
to  Dallas.  There  was  no  celebration 
to  mark  an  achievement  which  may 
have  epochal  results  for  Americaii 
newspapers  a..-  —  - 


r.”""''""!  and  for  the  industrial 
stracture  of  the  South.  The  first  ac- 
nial  production  of  Southern  newsprint 
for  use  in  newspaper  printing  came 
almost  casually,  at  the  end  of  several 
years  of  struggle  and  planning,  and 
a  solid  year  of  intensive  construction. 
Credit  for  this  success  must  be 
inrided  among  many  people.  There 
was  the  late  Dr.  Charles  Holmes 
Herty,  the  scientist  who  proved  that 
It  was  commercially  possible  to  make 
groundwood  pulp  from  trees  which 
paper  men  had  long  considered  too 
strongly  resinous  for  that  use.  There 
was  the  late  Francis  Patrick  Garvan, 
bead  of  the  Chemical  Foundation, 
who  saw  tremendous  possibilities  for 
Southern  agriculture  and  industry  in 
Dr.  Herty’s  researches,  and  provided 
he  money  for  them. 


There  is  James 
G.  Stahlman,  publisher  of  the  Nash- 
rille  Banner,  who  as  president  of  the 
Southern  Newspaper  Publishers’  As¬ 
sociation  and  later  of  the  American 
Newspaper  Publishers’  Association, 
provided  the  leadership  through  a 
long  and  discouraging  period  of  or¬ 
ganization.  There  is  Ted  Dealey,  of 
Dallas,  E.  K.  Gaylord  of  Oklahoma 
City  and  other  officers  and  directors 
1  of  the  S.N.P.A.,  who  assured  the  mill 
of  being,  first  by  contracting  for  its 
t5,000-ton  output,  second  by  capital 
subscriptions.  There  is  E.  L.  Kurth, 
of  Lufkin,  lumber  man,  who  located 
ond  furnished  the  108,000  acres  of 
forestland  surrounding  the  mill  and 
assumed  the  presidency  of  the  new 
company.  There  is  Albert  Newcombe, 
■measurer  and  director  of  Southland 
Paper  Mills,  Inc.,  and  director  of 
Perkins  -  Goodwin  Company,  New 
York,  who  brought  to  the  new  enter- 
the  technical  skill  of  40  years 
of  paper  making.  And,  last  but  by  no 


A  general  aerial  view  of  the  (6,000,000  plant  of  the  Southland  Paper  Mills,  Inc.,  at  Herty,  Tex.,  scene  of  the  world's  first  com¬ 
mercial  venture  into  manufacture  of  newsprint  from  Southern  pine.  The  millsite  is  named  "Herty"  for  the  late  Dr.  Charles  H. 
Herty,  who  developed  the  pine  pulp  newsprint  process  in  his  Savannah  laboratory. 


means  least,  there  is  George  F.  Hardy,  should  be  cited  for  coming  to  the  specially  dressed  stones,  were  getting 
paper  mill  engineer,  who  took  Dr.  rescue  with  capital  subscriptions  in  the  last  mechanical  touches  before 
Herty’s  work  out  of  the  laboratory  the  spring  of  1938,  but  the  publishers  their  tune-up.  The  Pusey  &  Jones 
and  proved  that  it  was  possible  to  themselves  voted  the  reward  of  the  Fourdrinier  machine,  234  inches  wide, 
manufacture  newsprint  paper  on  a  pioneer  to  Dr.  Herty  and  Mr.  Garvan  1,700  tons  of  it,  was  scheduled  for  its 
commercial  basis  by  Herty’s  methods,  when  they  placed  a  tablet  to  these  initial  turnover  early  the  following 
.  p.  men  in  the  wall  of  the  new  mill  last  week, 

ace  c  oncer  summer.  Dr.  Herty’s  contribution  is  That  was  how  matters  stood  after 

There  are  many  others,  too  rmmer-  remembered  in  the  name  of  the  11  months’  construction  work  by 

ous  for  individual  mention,  who  re-  community  of  which  the  mill  is  the  Merritt-Chapman  &  Scott,  New  York 
fus^  to  be  discouraged  over  a  long  center — Herty,  Tex.,  near  the  larger  builders,  under  the  supervision  of 
period  when  failure  of  the  project  Lufkin.  A.  G.  Ready,  of  Mr.  Hardy’s  engineer- 

seemed  more  Probable  than  success  Editor  &  Publisher  writer  visit-  >"8  staff.  The  mill  was  about  ready 

A  large  group  of  Southern  newspaper  ^  December,  1939— just  delivery  to  its  operators  some  30 

publishers,  members  of  the  S.N.P.A.,  days  ahead  of  schedule.  The  Editor 

_  broken  in  what  had  been  a  field  of  ^  Publisher  man  did  not  need  much 

"  '  cotton.  He  saw  the  clean-lined,  smart  imagination  to  see  the  plant  in  full 

'  ,  brick  and  concrete  structure,  800  feet  operation  as  he  was  guided  upstairs 

I  long  and  280  feet  wide  at  its  largest  down  and  along  its  800-foot 

part.  All  around  in  the  near  distance  length  by  George  Newcombe,  son  of 
were  pine  forests,  second  growth  *be  company  s  treasurer, 
trees,  a  part  of  the  108,000  acres  from  A  Log  Starts  Its  Travels 

which  the  mill  will  draw  its  wood  Mr.  Newcombe  pointed  out  that 
supplies.  Under  construction  at  that  the  buildings  are  all  of  reinforced 
time  was  a  bridge-like  conveyor  ex-  concrete,  brick  and  steel  construc- 
tended  from  the  barking  drum  near  tion,  with  vermiculite  concrete  roof 
■  f  fldiii  ‘be  mill’s  side,  an  eighth-mile  or  so  decks  in  the  paper  mill,  grinder  room 

to  the  wood  pile  from  which  120  tons  and  power  plant,  with  wolmanized 
a  day  will  be  taken  for  grinding  into  lumber  in  the  finishing  and  shipping 
pulp.  Also  running  from  the  mill-  rooms  and  machine  shop.  The  build- 
M  side  to  the  horizon  could  be  seen  the  ings  occupy  about  five  acres  of  a  239- 


iew  of  the  234-inch  paper  machine  in  the  Southland  Mill. 


B 
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EDITOR 


P  U  B  L  I  S  HE 


3  AP  Writers 
Off  for  War 
Duty  in  Europe 


Wes  Gallagher.  J.  Norman 
Lodge,  and  Preston  Grover 
Sailed  March  2 


Liid  Pittsburgh  and  came  to  the  New 
York  bureau  in  1928.  He  doubled  in 
sports  on  occasion,  covering  many 
major  events  in  the  east,  and  was  a 
member  of  the  Baseball  and  Hockey 
Writers  Associations. 

Preston  L.  Grover,  ex-farm  boy, 
ranch  hand,  smelter  and  sugar  mill 
worker,  attended  the  University  of 
Utah  and  got  his  first  news  job  on  the 
Salt  Lake  City  Deseret  News  copy 
desk. 

He  joined  the  AP  in  1927  at  Salt 


sailed  March  2  aboard  the  Italian  Lake  City  as  night  editor  and 
Liner  Conte  di  Savoia  for  Copenhagen  then  became  correspondent  in  Boise. 


t  o  supplement 
the  AP  war-time 
staff  abroad. 

Headed  for  the 
Danish  capital 
from  where  they 
will  travel  to 
different  war 
fronts  are;  Wes 
Gallagher,  28, 
and  J.  Norman 
Lodge,  40,  of  the 
AP’s  New  York 
City  headquar¬ 
ters^  and  Preston  Preston  Grover 
L.  Grover,  39, 

writer  of  the  news  feature,  “Washing¬ 
ton  Daybook.” 

Wes  Gallagher,  joined  the  AP  in 


Wes  Gallagher 


J.  Norman  Lodge 


For  the  last  three  years  he  has 
written  a  daily  column  called  the 
“Washington  Daybook,”  appearing 


1937  after  working  as  an  editor  and  regularly  in  about  250  AP  news- 
reporter  on  papers  in  California,  papers. 


Louisiana  and  New  York  State.  He  i*r  x*"  'inj 

started  as  a  sports  reporter  for  the  Byrd  Testimonial  AdS 

Bolked  Appropriation 

signments  in  1929  and  1930.  After  two  Washington,  D.  C.,  March  4— Testi- 
years  at  the  university  of  San  Fran-  monial  advertising  for  products  used 


cisco  (1931-32)  Gallagher  returned  to  by  members  of  the  Byrd  Antarctic 


^e  Register-Pajaronian  as  a  reporter. 

Present  at  Long  Shooting 


Ebcpedition  has  played  a  part  in  House 
Committee  refusal  to  appropriate  an 
additional  $250,000  for  the  second  offi- 


In  1934  he  entered  Louisiana  State  excursion  to  Little  America. 

University,  serving  as  a  Baton  Rouge  Congress  appropriated  $350,000  last 
correspondent  for  a  news  ^rvice  an  ye3j.  Members  were  led  to  believe, 
relief  reporter  and  telegraph  editor  on  protest,  that  the  original  sum 


the  Baton  Rouge  St^e  Times  and  ^^^rk  the  limit  they  would  be 


and  editor  of  the  AP. 


Shop  Talks 
To  Feature 
ASNE  Meeting 


Morning  Advocate.  Gallagher  cov-  upon  to  provide.  Displeasure  at 


ered  a  long  series  of  national  stortes  request  for  additional  funds,  plus 
created  by  the  late  Senator  Lon^  On  developments  at  committee  hearings 


the  night  that  Long  was  shot,  Galla-  thereon  led  to  defeat  of  the  appropria- 
gher  was  in  the  next  corridor.  Using  today. 


a  nurse  in  uniform  and  an  excuse  that  committee  incident  revolved 


regular  army  to  act  as  small  arms  in¬ 
structor  for  the  Massachusetts  Na¬ 
tional  Guard  during  and  after  the 
border  mobilization.  He  went  to 


Newspaper  Editors  Gather¬ 
ing  April  18,  19  Provides 
Discussion  Periods 


Several  off-the-record  meetings 
with  government  officials  and  plenty 
of  opportunity  for  shop  talk  discus¬ 
sions  will  mark 
the  annual  meet¬ 


ing  of  the  Amer¬ 
ican  Society  of 
Newspaper  Edi¬ 
tors  in  Wash¬ 
ington,  April  18 
and  19. 


First  details 
of  the  meeting 
a  rrangements 
were  announced 
this  week  by 
the  program 
chairman,  Alfred  A.  H.  Kirchhofer 
H .  Kirchhofer 

of  the  Buffalo  (N.  Y.)  Evening  News. 
By  action  of  the  board  of  directors 
of  the  society,  the  meeting  will  be 
limited  to  two  days  instead  of  three 
as  in  the  past,  and  these  will  be 
crowded  with  major  events. 

Thursday  evening,  April  18,  the 
society  is  scheduled  to  visit  the  White 
House  for  an  off-the-record  session 
with  President  Roosevelt.  Imme¬ 
diately  following,  Eugene  Meyer, 
publisher  of  the  Washington  Post,  will 
entertain  at  a  party  limited  exclu¬ 
sively  to  members  and  their  wives  in 
his  home. 


she  was  needed,  he  drove  through  ^jj^ut  an  implication  by  Representa- 
police  lines  surrounding  the  hospital  Johnson,  of  Oklahoma,  that 


where  Long  lay  dying  and  was  one  Admiral  Richard  E.  Byrd  was  in 


of  the  first  to  obtain  accurate  knowl-  reap  profits  out  of  the  venture. 


edge  on  the  extent  of  L^ngs  injuries,  Oklahoman,  sitting  as  a  member 

J.  Norman  Lodge,  decorated  and  House  committee,  had  asked 


wounded  in  the  World  War,  has  Comm.  Robert  A.’  J.  English, 

ranged  far  and  wide  as  a  reporter  executive  secretary  of  the  Antarctic 


service’s  executive  committee:  “Has 


At  15,  Lodge  ran  away  from  home  Admiral  Byrd  some  advertising  and 
to  join  Pershing  s  punitive  column  contracts  advertising  cigarettes. 


into  Mexico  in  1916.  An  expert  rifle-  toothpaste,  perfumes  and  other  con- 


man  at  16,  he  was  detached  from  the  tracts  from  which  he  expects  to  make 


Meeting  with  Welles 

Thursday  afternoon  there  will  be 
an  off-the-record  session  at  the  State 
Department,  with  Sumner  Welles, 
Under  Secretary  of  State,  as  the 
speaker.  Mr.  Welles,  who  now  is  in 
Europe  gathering  first-hand  informa¬ 
tion  for  the  President  on  war  and 
peace  prospects,  is  expected  home  in 
time  to  keep  this  appointment  with 
the  society. 

At  the  Friday  luncheon  Rear  Ad¬ 
miral  E.  J.  King  of  the  General  Board 
of  the  Navy  will  give  an  off-the- 
record  address  in  which  he  will  pre¬ 
sent  the  highlights  of  the  naval  and 
aerial  strategy  of  the  war,  and  in  ad¬ 
dition  discuss  prospective  strategy  in 
regard  to  America’s  problems,  present 
and  future,  in  the  Atlantic  and  Pa¬ 
cific. 


a  fabulous  sum  of  money  out  of  this 
expedition?” 

When  English  replied  that  such  was 
not  the  case,  Johnson  displayed  a  full- 


France  with  the  second  American  page  advertisement  taken  from  a 
contingent,  on  July  10,  1917.  He  took  Washington  newspaper  showing  mem- 


A  banquet  will  close  the  convention 
Friday  evening.  David  Lawrence  of 
the  United  States  News  is  arranging 
for  this,  and  plans  to  have  the  major 
Presidential  possibilities  in  both  par¬ 
ties  on  hand. 


part  in  six  major  engagements  during  of  the  expedition  smoking,  and 

which  he  suffered  leg  wounds  and  endorsing,  a  certain  brand  of  cigar¬ 


gassing.  He  was  awarded  the  Croix 
De  Guerre. 


The  Interior  Department  Appro- 


After  armistice.  Lodge  stayed  in  priation  Bill,  minus  the  item  for  the 
Europe  with  the  armies  of  occupa-  gyrd  expedition,  will  be  sent  to  the 


tion  for  three  years.  On  arriving  home  Senate  for  concurrence.  The  Admiral’s 
he  was  pigeon-holed  as  a  disabled  brother,  Harry  F.  Byrd,  is  a  member 


veteran  in  various  hospitals  for  28  ^f  the  upper  house 
months.  i 

While  he  was  in  the  border  mobil-  $115,000  FUN 

ization  he  contributed  military  cor-  estate  of  $1' 


$115,000  FUND  BEQUEST 

An  estate  of  $115,000,  amassed  by 


There  will  be  a  shop  talk  luncheon 
on  features  Thursday  at  which  fea¬ 
tures,  feature  polls  and  syndicate 
practices  will  be  discussed.  Robert 
Hall  of  the  United  Feature  Syndicate 
and  Gardner  Cowles,  Jr.,  of  the  Des 
Moines  Register -Tribune,  which  has 
its  own  syndicate,  will  be  there  to 
pass  a  few  thoughts  along  from  the 
syndicate  salesman’s  standpoint,  tell¬ 
ing  for  instance  what  editors  can 
learn  from  the  salesman. 


they  want  to  say  something  on  t 
program  include: 

H.  R.  Pinckard,  editor  of  the  Ht<' 
ington  (W.  Va.)  Herald-Advenite 
Dwight  Young,  editor-in-chief  of 
Dayton  (O.)  Journal-Herald;  Dwi^ 
Marvin,  editor  of  the  Troy  (N. ) 
Record;  W.  S.  Gilmore,  editor  of  q 
Detroit  News;  Arthur  K.  Remmt 
managing  editor  of  the  Fort  Wo, 
(Ind.)  News-Sentinel;  Marvin  ; 
Creager,  editor  of  the  Milwau-: 
Journal;  N.  E.  Maddever,  manap; 
editor  of  the  Niagara  Falls  Gojr 
and  W.  G.  Vorpe,  feature  editor 
the  Cleveland  Plain  Dealer.  so 

At  the  Friday  morning  shop  uu  ad 
breakfast  there  will  be  a  discuss:-  N( 
of  the  trend  toward  streamlining :  N« 
newspapers,  editorially  and  A( 

graphically.  Neil  H.  Swanson,  riu:  th 
aging  editor  of  the  Baltimore  Emw  of 
Sun,  will  give  an  account  of  the  e:  sti 
periments  being  conducted  by  ••  or 
Evening  Sun  in  streamlining  new  Ci 
paper  stories.  Douglas  C.  McMunr,;  pa 
director  of  typography  for  Ludlow 
will  give  his  views  on  how  newspape;  y 
can  retain  individuality  even  thoc  gj 
they  adopt  modem  typography.  p 
J.  S.  Knight  to  Talk  se 

Other  talks  in  the  shop  talk  m-  * 
gory  will  be  the  remarks  of  John  a  Ih 
Knight  of  the  Akron  Beacon-Jmm.  <* 
who  will  discuss  the  problems  ii-  Cl 
volved  in  issuing  a  newspaper  in  i 
field  where  there  is  no  competitic: 

J.  R.  Wiggins,  managing  editor  of  ti* 

St.  Paul  Dispatch  and  Pioneer  Prts.  je 
will  present  a  comprehensive  repon  jt 
on  information  he  is  gathering  to  shot 
how  various  editors  deal  with  ad- 
ministrative  problems  which  are  tit  re 
burden  of  their  lot,  and  Michael  I  gp 
Gorman,  editor  of  the  Flint  {Mich  ei 
Journal,  will  report  on  editorial  e-  p- 
provements  put  into  effect  by  a  *•  ai 
lected  group  of  papers  in  the  last tii 
Also  in  the  shop  talk  category  ai 

be  an  address  by  M.  G.  Sullivaac-  cl 
culation  director  for  the  Gannc  ei 
Newspapers,  on  things  editors  she- 
remember  about  circulation.  Ij, 

The  meeting  will  open  Thursciy 
morning  with  the  annual  addresd 
the  president,  Donald  J,  Sterlinpd  ^ 

the  Portland  Oregon  Journal.  Ate*  ^ 
same  session  Sidney  Jackson  of  Ckn- 
land  will  give  an  informative  rept' 
of  what  may  and  may  not  be  d« 
under  the  Wages  and  Hours  Act  ai 
the  Wagner  Act  in  editorial  roe 
practice.  Two  other  interesting  In¬ 
gram  features  are  in  course  of  pW' 
aration,  one  an  account  of  the  14 
machine  clean-up  in  Louisiana 
the  other  first-hand  observations  if* 
returned  war  correspondent. 

“The  program  has  been  p>c«* 
with  shop  talks,”  Mr.  Kirchhofer®' 
plained,  “because  that  seems  to  * 
the  almost  unanimous  desire  of 
members,” 

The  opening  session  of  this  ye*-- 
meeting  will  be  held  in  the  Nanc^ 
Press  club  Thursday  morning, 
than  in  the  afternoon  as  in  th*  P**' 
This  change  is  necessary  due 
two-day  rather  than  three-day 


ule.  The  feature  luncheon  wth* 
held  early  to  allow  ample  t®* 
discussion  and  opportunity  to 
later  with  Under  Secretary  Well® 
Directors  of  the  society  will 
their  regular  meeting  Wedne*'’ 
evening. 


respondence  from  Fort  Bliss  to  the  proprietor  of  a  general  store  in 
El  Paso  (Tex.)  Herald.  Recovered  Columbia,  Conn.,  in  which  most  of 


from  his  world  war  ills  but  still  on  ^he  stock  bore  price  tags  of  40  years 
the  books  as  disabled,  he  attended  ggo,  is  bequeathed  to  the  Tribune 


various  army  service  schools  and  Fresh  Air  Fund,  sponsored  by  the 
Boston  University.  He  joined  the  jVeiu  York  Herald  Tribune,  in  the  will 


Lawrence  (Mass.)  Sun  as  reporter  of  Frederick  W.  Loomis,  filed  at  Co- 
and  served  various  other  New  Eng-  lumbia  March  2.  One  hundred  acres 


land  papers  in  capacities  ranging  up  to  of  farm  and  woodland  for  use  as  a 


sports  and  city  editorships. 


fresh  air  camp  for  children  also  is 


Lodge  worked  for  the  AP  in  Boston  suggested  in  the  will. 


Gallup  on  Polls 

Because  of  the  expressed  wish  for 
a  discussion  of  the  value  of  feature 
polls.  Dr.  George  Gallup,  director  of 
the  Institute  of  Public  Opinion,  who  is 
the  country’s  foremost  authority  on 
newspaper  and  feature  polls,  has  con¬ 
sented  to  attend  the  luncheon  to  join 
in  the  discussion  of  poll  methods  and 
values.  Members  who  definitely  have 
indicated  to  the  program  committee 


LONDON  EDITOR  QUjf 

A  dispute  with  the 
London  Daily  Herald,  Briti^ 
newspaper  and  second  in  circ®' ^ 
among  London  daily  j 

treatment  of  problems  created 
war  led  to  the  resignation  ^ 
of  Francis  Williams  as  chio 
Mr.  Williams  had  been  with  th*  n 
10  years. 
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n  highest  score  going  to  a 

MOTXyRl^fl  f*B^r  tC  ftfl  ^1  QrR  fll  tJ  three-column  football  story  illustra- 

tion-raen  79%,  women  48%.  On  the 

-_•  ■  Mb  J  T%  1  second  sports  page  women  averaged 

U|Mn  ^Tllrt  V  Is  Irom  1  to  10%.  for  text  and  30%i  read 

Xliy'^f  3  two-column  picture  and  caption, 

while  the  men  averaged  from  1  to  30% 
Study  No.  9  of  Continuing  Study  Is  for  text  and  42%.  saw  the  illustration. 

Financial  news  made  the  poorest 

Released  Based  on  Nov.  16  Issue  of  showing  of  any  classification.  High¬ 

est  readership  was  6%  of  the  men  and 
Daily  Oklahoman  2%  of  Ae  women  for  the  New  York 

^  Stock  Exchange  table  of  closing  quo- 

HIGH  PERCENTAGES  of  “reader  weather  story  near  the  bottom  of  the  tations,  and  lowest  was  1%  each  of 
traffic  stops”  —  persons  who  read  page  attracted  49%  of  the  men  and  men  and  women  for  New  York  Curb 
some  or  all  of  newspaper  stories  and  61%  of  the  women.  Pictures  as  atten-  Bonds.  Most  of  the  financial  news 
advertisements — are  recorded  in  Study  tion  getters  rated  high,  the  percentages  items  on  pages  18  and  19  drew  atten- 
No.  9  of  the  Continuing  Study  of  ranging  from  66  to  89%  among  the  tion  from  2%  of  the  men  and  1%  of 
Newspaper  Reading  conducted  by  the  men  and  83  to  89%  among  the  women  the  women.  Comics  on  these  and  the 
Advertising  Research  Foundation  of  for  three  one-column  and  one  two  second  classified  page,  preceding  thefn, 
the  ANA  and  Four-A  for  the  Bureau  column  cuts  comprising  the  page  one  were  read  by  from  38  to  50%?  of  the 
of  Advertising,  ANPA.  The  ninth  art.  men  and  from  35  to  59%.  of  the 

study,  released  this  week,  was  made  On  page  two  a  rather  interesting  woinen.  j  .  t 

on  the  Nov.  16  issue  of  the  Oklahoma  carry-over  technique  was  noted,  in  Richard  Compton,  presK^nt  o 
City  Daily  Oklahoman,  a  morning  that  all  continued  stories  are  concen-  Compton  Advertising,  Inc.,  chairinan 
paper  with  a  circulation  of  101,154.  trated  in  column  one  in  the  page.  “The  the  Advertising  Research  Founda- 
A  total  of  218  men  and  231  women,  net  result  is  approximately  the  same  tion,  cautions  that  while  the  variation 

carefully  chosen  with  respect  to  geo-  as  we  have  found  in  other  cities;  individual  features  is  moderate, 

graphical  location  and  occupational  about  one-third  to  one-half  of  the  relative  reader  audiences  re¬ 

groups  to  form  an  adequate  cross-  readers  follow  the  carryover  stories,”  mam  fairly  constant,  maxinmm  values 
section  of  readers  of  the  Oklahoman,  the  supplementary  report  states.  It  will  be  obtained  from  the  Continuing 
were  interviewed  by  the  field  staff  of  also  notes  that  on  page  two  a  smaller  Study  when  the  reports,  as  issued,  are 
Publication  Research  Service,  sue-  ad  below  the  fold  for  Rothschild’s,  a  studied  for  trends  and  principles, 
cessor  to  the  Gallup  Research  Service,  local  apparel  store,  attracted  38%  of  rather  than  specific  detail. 

Chicago,  which  is  reporting  the  sur-  the  women  readers,  as  compared  with  ^  supplementary  memorandum  on 
veys.  16%  for  a  larger  ad  for  the  same  store  retail  advertising  appearing  in  the 

Headline  Readers  Not  Included  in  preferred  top  position  on  the  same  Oklahonian  comments  that  with  only 

^  A  !  ffi  ♦  c”  page-  “Illustration  proved  a  more  n>ne  studies  upon  which  to  base  con- 

Reader  traffic  stops  for  the  first  •  ^  *  factor  than  lareer  snace  and  elusions,  it  would  be  unwise  to  lay 

section  of  the  Oklahoman  on  the  date  P  ji  l  down  categorical  rules  ”  and  adds- 

«.dlad  were  men,  98%,  and  women.  "Eevlr!  mmUigen^  adWrtisers  muat 

100%.  For  the  newspaper’s  second  ,  .  ,  ,  ■  soon  conclude,  if  they  have  not  al- 

section  leading  off  with  a  sports  page.  Indicative  of  the  tremendous  natural  excessive  crowd- 

results  were:  men  97%  and  women  woman  reader  interest  m  department  ■  absence  of  illus- 

98%.  The  first  section  contained  gen-  store  advertising,  the  supplernentary 

eral  news  and  advertising,  women’s  report  ^  says,  is  the  advertising  of  g^phasis  on  ‘Sale’  are  relatively  un¬ 
page  and  advertising,  editorial  page  Brown  s  store.  For  various  sectmns  of  productive  techniques  from  the  stand- 

and  cartoon,  radio,  amusement  adver-  the  ad  occupying  nearly  all  of  page  p^irit  of  attracting  audiences.  While 
tising;  the  second  section  sports  news  three  the  women  readers  percentages  number  of  examples  are  few, 

and  advertising,  oil  news,  comics,  ranged  from  49  to  74%,  and  men  from  jjjgre  seem  to  be  indications  that  re¬ 
classified  ads,  financial  news  and  gen-  6  to  14%.  grocery  and  drug  copy  will  secure 

eral  news  and  advertising.  Sports:  81  %  Mbb,  49%  Women  much  larger  audiences  if  the  space  is 

The  study  explains  that  “mere  head-  Other  highlights  of  the  study  in-  brightened  up  with  small  cuts  of  some 
lines  are  not  recorded;  only  actual  elude  the  high  reader  interest  ac-  of  the  products  advertised.” 

readers  of  news  stories,  and  states  corded  a  crime  story  on  page  seven.  Other  papers  on  which  studies  will 

that  the  page  “reader  traffic  stops”  This  story,  one  of  a  killer  awaiting  the  soon  be  released  are:  Omaha  World- 

would  be  increa.sed  if  headline  readers  electric  chair  at  the  State  penitentiary.  Herald  (e),  Hagerstown  (Md.)  Daily 

were  included.  was  much  better  read  by  women  than  Mail  (e),  Allentown  (Pa.)  Call  (m). 

The  report  gives  the  following  an-  ^ny  of  the  crime  stories  on  page  one  Rutland  (Vt.)  Call  (m),  Worcester 

alysis  of  reader  stops  by  pages,  show-  (65%)  and  as  well  read  by  men  as  (Mass.)  Gazette  (e)  and  Manchester 

ing  the  percentage  of  adults,  men  and  any  page  one  crime  story  (55%,).  The  (N.  H.)  Leader  (e). 

women,  who  recalled  having  read  any  l^ad  editorial  was  read  by  19%  of  the  T  P  &  ThC!  DOT  T 

editorial  or  advertising  content  of  the  men  and  14%  of  the  women  and  the  x  L^xl 

page:  ratings  for  the  other  editorials  ranged  Newsweek,  polling  52  of  the  best 

Pege  Conicni  \fcii  lt’om,'n  from  13  to  15%  for  men  and  from  8  known  Washington  correspondents  on 

1  General  News  . .  977c  997o  to  11%  for  Women.  The  editorial  car-  the  question  of  the  best  qualified  man 

3  Groeral  News  I  Ailvertirins  4t  toon’s  showing  was  men,  68%,  women  for  the  Presidency,  has  found  that 

*  General  News  At  .viveitisinR  72  86  73%.  Franklin  D.  Roosevelt  leads  by  a  total 

^  Gmerll  N'ews  t-  \dvmi>!n*'  7’  84  second  section’s  first  page,  con-  of  54  points,  Cordell  Hull  is  second 

7  Gmeral  News  &  Advertl'InR  77  87  taining  sports  only,  was  read  by  81%  by  36  points  and  Arthur  H.  Vanden- 

5  ''omen’s  Page  &  Advertising  26  81  of  the  men  and  49%  of  the  women  burg  third  with  29  rtoints. 

''omen’s  Page  &  .Advertising  17  84 

!?  Page  and  Cartoim.  74  78  '  ■■■■"■  -■  ■  '  ■■■■ 

U  (general  New*-,  Radio  Ainiisc* 

P  GeryV''  5::  EMPLOYES  OWN  ONE-THIRD  OF  CHI.  TIMES  STOCK 

u  Sports  News  .  81  49  SALE  OF  Chicago  Times,  Inc.,  stock,  offered  to  shareholders  Jan.  1,  has  been 

15  bn  New '  ,nnics''A,h^^^  successfully  concluded  with  21,295  shares  of  the  26,530  offered  being 

ing .  . .  .  76  82  bought  by  shareholders  and  Times  employes,  according  to  Robert  Walshaw, 

Utiml^roiis'i'anV.r"’*'  fig  Times  treasurer.  The  balance  was  purchased  by  Fuller,  Cruttenden  and  Com- 

P  riassifie.i  Advertising  ami  pany,  Chicago  financial  house,  which  had  underwritten  the  issue.  Of  the 

1*  Classified.  Finaiiciai  Comics  62  65  Company’s  total  92,852%  shares  outstanding,  31,529  are  now  held  by  Times 

2"  General^' . ^  employes.  S.  E.  Thomason,  Times  publisher,  commented  as  follows:  “The 

fra  .  e»s  vV  .\dvertising  72  84  successful  Sale  of  this  stock  in  a  period  when  business  and  markets  are  gener- 

•"  Women  99“%  on  Page  1  ally  not  too  good  can’t  fail  to  be  gratifying  to  all  of  us.  By  providing  ourselves 

Page  one  percentages  of  reader  traf-  with  this  additional  capital,  we  have  automatically  achieved  a  reduction  of 
estops  were  men,  97,  and  women  99.  almost  $400,000  in  our  debt,  saved  $30,000  a  year  in  interest,  and  improved 
N  ^ report  on  Study  other  provisions  of  our  mortgage.” 

9,  Publication  Research  Service 

EDITOR  COLLAPSES  AT  TRACK  4FTER  7  WINS 

Since  it  is  devoted  to  local  and  na-  EXCI'TEMENT  coincident  with  a  thrilling  horse  race  is  believed  to  have  con- 
fional  news,  and  war  news  is  conspicu-  tributed  to  the  collapse  of  Fred  F.  Runyon,  editor  and  publisher  of  the 
ous  by  its  absence.  “Newsday  ”  a  Pasadena  (Cal.)  Independent,  March  2.  He  is  in  St.  Luke’s  Hospital,  Pasadena, 
summary  but  not  an  index  of  the  day’s  lecovering  from  a  heart  attack.  The  editor  was  having  a  remarkable  day  at 
I's'Ns,  in  column  one,  attracts  41%  of  'be  Santa  Anita  Turf  Club.  In  the  first  six  races  he  held  a  win  ticket  on 
^  men  and  29%  of  the  women.  The  'he  winner  of  each  race.  When  the  seventh  race  came  up  he  remarked 
fated  ”  topping  this  column  to  friends  “this  must  be  my  day”  and  thereupon  bought  tickets  on  three 

and  from  32%  of  the  men,  different  horses.  When  all  three  horses  crossed  the  finish  line  in  the  money, 

%  of  the  women,  but  a  brief  Editor  Runyon  leaped  up  in  exultation.  A  second  later  he  fell  unconscious. 


New  Daily 
Is  Started 
In  San  Francisco 

Daily  Times  Launched  by 
George  Powers  to  Serve 
Mission  District 

San  Francisco,  March  6 — The  Mis¬ 
sion  Daily  Times,  a  new  news¬ 
paper,  made  its  first  appearance  today. 

The  paper  is  a  five-day  afternoon 
daily  designed  to  serve  San  Francisco’s 
Mission  District. 

The  first  press  run  was  10,000 
copies. 

Publisher  of  the  new  daily  is  George 
E.  Powers,  for  12  years  business  rep¬ 
resentative  for  United  Press  at  San 
Francisco.  Sidney  Long,  son  of  the 
late  Ray  Long,  famous  publisher 
of  Cosmopolitan  Magazine,  is  the 
editor. 

The  paper  is  designed  to  serve  th« 
Mission  District  here  after  the  sam< 
fashion  that  the  Bronx  Home  Newt 
serves  an  important  segment  of  New 
York.  Streamlined,  it  is  in  typograph¬ 
ical  appearance  much  like  the  New 
York  Post. 

Sells  for  Three  Cents 

The  paper  sells  for  three  cents  a 
copy,  a  unique  feature  in  this  area  of 
five-cent  dailies.  The  subscription 
price  is  15  cents  a  week.  The  universal 
advertising  rate  is  72  cents  an  inch 
flat,  with  no  discount  for  frequency 
of  placement  and  no  trade  deals,  Mr. 
Powers  told  Editor  &  Publisher. 

The  paper  is  standard  size.  Editions 
will  be  limited  to  10  to  12  pages  “no 
matter  what  the  advertising  demands,” 
Mr.  Powers  said.  Editorial  content  will 
include  news  from  the  full  service  of 
Transradio,  but  Mission  area  news  will 
predominate,  it  was  learned. 

Publication  will  be  daily  except  on 
Saturdays  and  Sundays.  Offices  have 
been  established  at  2287  Mission  Street. 
Home  Printing  and  Publishing  Co. 
is  printing  the  paper  under  contract. 
The  company  is  currently  engaged  in 
an  extensive  printing  business  at 
81  Clementina  Street. 

Lou  Jones,  formerly  of  Portland, 
Ore.,  and  since  with  various  San  Fran¬ 
cisco  newspapers,  is  advertising  man¬ 
ager.  John  W.  Ball,  formerly  circula¬ 
tion  manager  at  Oxnard,  Cal.,  and 
more  recently  in  circulation  promo¬ 
tion  work  in  Washington  and  Oregon, 
is  circulation  manager. 

Solozor  City  Editor 
Ralph  Salazar,  formerly  of  New 
York  and  more  recently  city  editor  of 
the  Watsonville  (Cal.)  Register,  is  the 
city  editor  of  the  Times.  The  editorial 
department  force  includes  Cleo  Brad- 
dock,  formerly  of  the  San  Francisco 
Chronicle  and  the  San  Francisco  Ex¬ 
aminer,  who  is  society  editor,  and  Ed 
Rosenthal,  sports  editor. 

The  new  newspaper  was  bom  with¬ 
out  fanfare  or  the  benefit  of  advance 
notice,  but  Mr.  Powers  reported  great 
interest  in  the  Mission  area  and  the 
early  receipt  of  many  subscriptions. 
It  was  learned  that  the  paper  was  the 
culmination  of  a  10-month  survey  to 
determine  the  type  of  paper  which 
would  go  in  the  Mission,  and  he  be¬ 
lieved  the  project  feasible. 

J.  Gale  Anderton  was  elected  presi¬ 
dent  and  Harry  Sack  was  named  vice- 
president  and  treasurer. 

ARK.  MEETING  JUNE  7-8 

The  Arkansas  Press  Association 
state  convention  will  be  held  at  Hot 
Springs,  Ark.,  June  7-8,  Sam  Schwei- 
ger,  state  field  manager  of  the  asso¬ 
ciation,  announced.  Everett  W.  Pate, 
publisher,  Rogers  (Ark.)  News,  is 
president  of  the  association. 
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March  to  See 
Large  Auto 
Ad  Campaigns 


By  H«L  F.  BEST 


gain  in  February  sales.  William  J.  NeWSDODGr  SPQCG 
Mougey,  new  advertising  manager,  ^  j  T  ^  O  1 

is  now  on  the  job  in  Pontiac.  InCrGQSOCi  lUIlQ  SqIGS 

Ruthrauff  &  Ryan  Agency  will  be  Consistent  newspaper  advertising 
releasing  a  Dodge  schedule  the  latter  during  the  last  five  years  has  been 
part  of  March  featuring  the  Easter  largely  responsible  for  a  65%  sales 
Parade  Program.  The  Dodge  truck  gain  for  the  Westgate  Sea  Prod- 
advertising  for  March  is  being  placed  yets  Company’s  Breast  -  O  -  Chicken 


Shell  Releases 
More  Bleed 
Color  Copy 


M  k  M  k  n  Service.  Dodge  is  brand  of  Tuna,  according  to  the  Ad-  tisements  inaugurated  Shell  °Oil*^m  I 

Detroit,  March  5— March  comes  in  also  working  on  war  orders  in  the  vertising  Facts  folder  released  this  panv’s  1940  ad^rtising  nrogran 

like  a  hon-as  far  as  spring  drives  fj  truck  plant.  week  by  the  research  and  promotion  SemTvfsior  ThisfaK^ 

greater  car  sales  are  concerned.  For  March  Plymouth  will  make  denartment  of  the  Bureau  of  Advertis-  a  *  •  ’  J” 

Nearly  every  major  company  has  their  first  release  through  the  Detroit  ing  ANPA  ^  ^ 

opened  up  a  big  spring  merchandising  office  of  the  J.  Stirling  Getchell  Gains  in  some  cities  during  the  same  E  Orc|on  ^ 

program  headed  by  meetings,  con-  Agency,  the  week  of  March  10.  ^riod  have  run  as  high  as  100%.  the  ^  a, 


program,  headed  by  meetings,  con¬ 
tests  and  newspaper  advertising. 


g,  ANPA.  appeared  in  398  newspapers  in  Cali- 

Gains  in  some  cities  during  the  same  fornia.  Oregon.  Washington  an: 


period  have  run  as  high  as  100%,  the  Arizona. 


Also  through  the  J.  Stirling  Getchell  folder  reveals,  one  even  reaching 


March  is  the  month  of  used  car  Agency  a  small  DeSoto  list  for  the  300% 
sales.  For  three  years  the  National  week  of  March  10  has  gone  forward  “Lc 
Used  Car  Week  has  started  the  ball  jq  newspapers.  comn 


lolder  reveals,  one  even  reacning  a  surprise  announcement  of  twt 
300%.  new  gasolines  featured  the  copy  inthi 

“Looking  over  the  records  of  our  four  advertisements,  the  last  two  of 
company’s  progress,”  declares  E.  W.  which  were  in  bleed  copy.  The  fa 


J  J  r  t  t  G.  Hoffman,  Studebaker  pres-  Chapman,  Jr.,  sales  manager  of  the  advertisement  anneared  Feb  13.  ii 

Cal^L’s  mairaTi^Sbile”'^^^^  throwing  $2,500,000  in  the  Wesfgate  Company,  “it  is  quite  obvious  ijsO-line  size,  and  the  stond  ^ 

Sr  -^e  m^uLctur  i  o^^  of  A  .to  advertise  the  biggest  spring  that  the  greatest  success  has  been  Feb.  20.  On  Feb.  27,  Shell  returoof 

SmffimrrruclT  brForiS  can-  ^  ‘  Studebaker  s  history  with  gained  in  the  areas  where  the  heaviest  to  the  bleed  copy  which  featured  it, 

adfa^d  GMC  L  g^d  news  to  the  'V  P^fik  as  usual  getting  a  major  newspaper  campaigns  were  used,  not  campaign  of  last  year  in  five-col« 
h^rd«  ciSr’^f  wTndsTr  SeS  for  v  Studebaker  money  The  ^  introduce  the  product,  but  to  copy.  A  final  bleed  ad  on  the  hr. 

Iwrder  city  of  Windsor.  De^erc  for  Studebaker  Corporation  reported  a  carry  the  burden  of  the  follow-up.  new  products  appeared  Tuesday, 

the  companies  have  been  advised  that  net  profit  of  $3,000,000  for  1939— this  ..We  credit  the  increasing  vear  ^  piouucu,  appea  ea  luesaay. 
they  need  expect  no  deliveries  until  represents  a  most  successful  year  by  ^ound  tSTof  our  nroduct  Tif  many  Supplementary  niedia  u^  m  fa 

^ter  the  order  for  the  mUitary  trucks  a  consistent  newspaper  advertiser.  i^rge  cities  to  the  fLt  that  we  have  brfurtliei^extrn^lve  newsSrcfjT 
IS  completed.  Regular  March  releases  on  Ford,  consistently  maintained  a  newsoaner  lurther  extensive  newspaper^ 

Large  Packard  Campaiga  Uncoln  and  Mercury  are  being  made  sSulftwelv^Shs  of  thryear^n  1 

™  .  J  .  .  f  i.  <ktv^..ak  M  w  tk»  scneauie  iweive  momns  01  me  year  in  radio  spot  announcements  ot 

What  IS  termed  to  be  one  of  the  i,’.  ,  '  “  Son  and  the  these  areas,  and  have  thus  succeeded  mrp  Cohimhia  and  Mutual  duis 

largest  newspaper  advertising  cam-  M^ann-Erickson  .^ency.  .in  breaking  down  the  earlier  impres-  stations 

paigns  Packard  has  conducted  in  a  Oni  at  the  Nash  offices  at  the  Nash-  that  tuna  was  merely  a  salad  and  -m,  «  *  r  «  r  "  u. 

long  time  is  the  coming  spring  sched-  Kelvinator  plant,  work  is  progressing  sandwich  food  and  therefore  confined  11^1  4  new  gaso  me 

ule  nlaced  bv  Young  &  Rubicam.  The  on  the  March  releases  which  are  tn  cummer  Aanin  tViic  vpar.  V  _  annOl^CCIIWnt 


is  completed.  Regular  March  releases 

Larg*  Packard  Campaign  Lincoln  and  Mercury  are  I 

What  is  termed  to  be  one  of  the  through  N.  W.  Ayer  &  S( 
largest  newspaper  advertising  cam-  McCann- Erickson  Agency, 
paigns  Packard  has  conducted  in  a  at  the  Nash  offices  at 


The  first  four  “new  gasoline"  ad, 
gradually  lead  into  announcement  of 


ule  placed  by  Young  &  Rubicam.  The  on  the  March  releases  which  are  to  summer  business.  Again  this  year,  grauuaiiy  leau  imo  announcemew » 
campaign  will  be  built  around  a  sur-  being  made  through  Geyer,  Cornell  by  far  the  major  portion  of  our  ad-  ®  are  e  m  pr^ 

vey  just  concluded  by  Packard  which  &  Newell  in  a  large  list  of  newspapers,  vertising  expenditure  has  been  allot-  ^  J  ^  cT 

has  covered  the  cotmtry  talking  with  awi  ted  to  newspapers,  because  our  surveys  e  campaign  wi  s  arc 


has  covered  the  cotmtry  talking  with  awi  tti  i.  «• 

1940  Packard  owners  who  have  driven  4  aQS  nOlpOQ  tO  Dnil^ 


10,000  miles  or  more.  20^0®/  TnrriarrQ^a 

Chevrolet’s  March  newspaper  /o  IXlCreOfae 

schedule  placed  by  the  Campbell-  Philadelphia,  March  4  Four,  sim- 
Ewald  agency  tops  all  previous  1940  reader-type  advertisements,  sup- 
Chevrolet  releases.  plementing  a  sales  campaign,  helped 


show  that  in  some  areas  as  high  as 
94%  of  the  women  contacted  are  fa¬ 
miliar  with  our  brand.” 


The  approach  to  the  forthconfa 
phase  of  the  drive  was  throu^  fa 
use  of  a  mention  of  the  “Share-fa- 
Road”  Club  with  5,000,000  membeu 
The  two  bleed  ads  contained  strooj 


plementing  a  sales  campaign,  helped  CCKIipCIl^riS  CinCi  ACCOUlltS  teaser  announcements  on  the  “vtp- 


Hudson  has  started  its  big  spring  bring  about  an  increase  of  between 

O  J  OA/7f  _  _21  1 _ •_ 


terious  Screwjay”  to  be  unveW « 


drive  for  sales  with  meetings  telling  ^  Timken  oil  burners  in  THE  SPRING  advertising  campaign  of  l940’s  pedestrian  pal  of  the  famoa 

of  Hudson  progress  in  1940  in  68  Editor  &  Publisher  was  in-  the  Tintex  Co.  for  Tlntex  tints  and  “Screwdriver”  motorist  who  dom- 

cities.  The  Brooke  Smith  &  French  formed  recently  by  Frank  M.  Jordan,  dyes  will  start  the  second  week  of  nated  the  1939  campaign.  Shell  1* 
Agency  are  releasing  a  March  sched-  of  the  Philadelphia  factory  March.  Media  to  be  employed  in  the  produced  a  new  license  plate  emblat 

ule  to  run  next  week  in  many  points  Timken-Detroit  Axle  Company.  campaign,  which  will  run  through  the  as  the  1940  symbol  of  the  crusade « 

-p.  _  „  ,  ,  ,  ,  The  advertisements  appeared  twice  month  of  Jime,  include  radio,  daily  Screwjays. 

aew  of  BSffoSSd  a  smiTg'Sl^  Sunday  Inquirer  and  the  Ewe-  newspapers,  shoppmg  papers.  The  Shell  advertising  is  handled  by  J 

pfogram^to  the  ^^oi^  and  Si^  ning  Bulletin  Mr.  Jordan  said  that  Anieincan  Weekly,  Simplicity  Prerue  Walter  Thompson  Company  thio# 
mSSs  from  all^eJthe  MU^^  ^  connection  with  and  DuBarry  mag^mes.  trade  publi-  production  offices  in  San  Fnmdxo 

SrdK2rS“S.«  "S  tfl LouIs  .„d  Ne»  York  Cl» 


nrSeSrS  Aat  “1940  will  be  Ae  ^  ^paign  built  around  a  fuel-  cations,  dii^t  mail  and  point-of-wle  St”  I^ub'and'N^^^ 
ne  arciarea  tnat  will  oe  me  saving  demonstration.  The  firm  also  displays.  Charles  M.  Storm  Co.,  New 

biggKt  year  m  Bmck  history.  Tffie  offered  a  trade-in  for  a  Timken  burner  York,  is  the  agency. 

Bui^  nwspaper  schedule  sterte  this  ^  guarantee  of  savings  in  fuel  or  Bruckman  Brewing  Co.,  Cincinnati, 
week,  the  minimum  space  being  ^  ^be  replacing  of  the  old  imit.  The  ads  is  launching  the  largest  campaign  in 
inches  m  most  dealer  ^mts  and  ^  measured  234  lines  over  three  columns  its  history  involving  a  50%  increase 
^ared,  as ^ual,  by  Arthur  Kudner  s  and  were  headed:  “Fuel  Savings  Dem-  in  advertising  space.  The  campaign 


York,  is  the  agency.  •  H  J  •  J 

Bruckman  Brewing  Co.,  Cincinnati,  lllSlirCinC©  AQVISGQ 

To  Advertise  More 


its  history  involving  a  50%  increase 
in  advertising  space.  The  campaign 


The  life  insurance  field  should  stf- 


r\  A.  •a.  At  J  T>  •  1  1  A  VAC  A  V  AaTci  1 1  -  AiA  ALA  V  CA  1.19X1  apace.  xiie  caiiipai^ii  ,  n,  ^  .t  J 

Detroit  office  Already  Buick  has  onstration,”  and  sub-headed:  “Timken  which  was  announced  this  week  by  immediately  a  widespr^d  edm®- 
climbed  from  5th  to  4th  place  m  pas-  oil  Burners.”  William  Bruckman,  president  will  campaign  to  the  public  through  a(^ 


senger  car  registrations  for  1940. 


“There  is  no  question,”  said  Mr. 


Tffie  March  newspaper  release  in  Jordan,  “that  the  four  ads  which  took 
Chrysler  was  made  by  the  Lee  An-  the  form  of  news  announcements 
derson  Apney  with  copy  starUng  helped  to  make  the  sales  campaign  a 
next  week  in  most  dealer  points,  success.  The  insertions  were  not  part 
Three  himdred  and  forty-five  lines  is  of  our  regular  spring  advertising 
the  dealer  point  size.  Chrysler  has  campaign.  That  drive  will  get  under- 
two  big  sales  contests  going  for  dealer  way  in  March.” 
salesmen  with  Chryslers  as  prizes.  ■ 

ktore  Wiiiys  Ad.  INCREASES  AD  BUDGET 

M.  J.  Golden,  sales  manager  of  Stressing  the  value  of  newspaper 


appear  in  10  states. 

Weiss  &  Geller,  Inc.,  Chicago  agency, 
is  releasing  a  campaign  to  metropoli- 


tising,  Elmmett  Corrigan,  vice-pj®' 
dent  of  Albert  Frank-Guenther 
Inc.,  New  York  ad  agency,  Feb.  29tw 


IS  releasing  a  campaign  to  metropoli-  ,  ’  - - 

o„"  2::e.Lro?*u.rr„'sr„y  AdS* 

®  ¥»«cco  Co 

villa  New  York. 

pointed  out  that  one  tobacc 

Fyr  Pro  Corp.  is  carrymg  an  ex-  ^  ,  ..i. 

*  •  t  ...  •  ®  f  t:.  »  company  alone  utilizes  more  spdtc 

tensive  advertising  campaign  for  Fyr  f 

T>  c  a-  u  j  m  j  newspapers  than  the  total  or 

Pro,_a  fire  extinguisher,  in  daily  and  - - a  single  soaf 


..  .  Z  ,  ,  .  .  uwi.^VTt.1  Fro,  a  tire  extinguisher,  in  daily  and  -  '  “  •  “  „  single  soaf 

M.  J.  Golden,  sales  manager  of  Stressing  the  value  of  newspaper  weekly  papers,  radio  and  pamphlets,  pam  ,  w  ^  ^ 

WiUys  who  has  just  returned  from  a  advertising  and  its  productiveness  for  written  by  James  W.  Elliott,  and  also  spends  more  ma  ^  ^ 

coast  trip  told  EIditor  &  Publisher  that  the  company  in  1939,  E.  C.  Sammons,  in  a  company  newspaper,  the  Fyr  Pro  n  ,.r,mnanies  w®' 

during  March  Willys  is  going  into  an  vice-president  of  the  Iron  Fireman  Siren.  Campbell-Lampee,  New  York,  ^  insurance  comp 

increased  newspaper  advertising  cam-  Manufacturing  Co.,  Portland,  Ore.,  ad-  is  the  agency.  Dined.  i,  a  livini 

paign  (placed  by  U.  S.  Advertising  dressing  a  salesmen’s  meeting  in  Cleve-  Morgan  Reichner  &  Company,  Inc..  companies  which  m^e  a  ^ 


paign  (placed  by  U.  S.  Advertising  dressing  a  salesmen’s  meeting  in  Cleve-  Morgan  Reichner  &  Company,  Inc..  companies  which  m^e  a  ^ 

Ckirp.)  backed  up  by  a  program  of  in-  land  this  week  said  that  the  company’s  New  York,  has  been  appointed  agency  selling  products  were  to  aa  ^ 
te^ive  local  merchandising.  He  also  linage  would  be  increased  from  50  to  for  the  Vildor  Co.,  New  York,  to  “  “  insurance  , 

said  that  domestic  Willys  sales  of  100%.  ’The  number  of  papers  would  be  handle  advertising  for  some  of  their  Parable  in  size,  ijjve 

the  1940  model,  are  already  89%  increased  to  a  point  well  above  the  1939  foundation  garments. 

ahead  of  the  same  period  of  last  year,  total  of  about  300.  Joseph  R.  Gerber  Burnham  &  Morrill  Co.,  Portland.  of  their 

C.  L.  McCuen,  Olds  general  manager  Advertising  Co.,  Portland,  Ore.,  is  the  Me.,  has  announced  an  extensive  ad-  customers,  he  added, 

tells  of  great  sales  gains  in  February  agency.  vertising  campaign  featuring  B  &  M _ ’ 

with  an  increase  of  over  38%.  The  T^TWl?WT^  Brick-Oven  Baked  Beans,  B  &  M  ELECTED  TO  ANA 

D.  P.  Brother  agency  is  releasing  a  1 U  FiDU  DINING  ROOM  Brown  Bread  and  other  B  &  M  Down  The  F.  &  M.  Schaefer  Brewii«  ^ 


tells  of  great  sales  gains  in  February  agency. 

with  an  increase  of  over  38%.  The  ■ 

D.  P.  Brother  agency  is  releasing  a  TO  ADD  DINING  ROOM 

March  schedule.  The  Advertising  Club  nf  Npvi,  Vr 


vertising  campaign  featuring  B  &  M 
Brick-Oven  Baked  Beans,  B  &  M 
Brown  Bread  and  other  B  &  M  Down 


_  -  J  1  -  M - - A^AVWAA  j^Acrau  OAAVA  VLllCA  AJ  w  X»X  IIIC  T.  OC  IVl.  OCIiacld  -1  n 

M^ch  schedme.  The  Advertising  Club  of  New  York  East  foods.  Details  of  the  campaign  Brooklyn,  N.  Y.,  has  been 

Pontiac,  through  MacManus,  John  has  annoimced  plans  for  the  addition  are  not  yet  disclosed.  The  Lavin  membership  in  the  Association  ^ 

&  Adams,  has  released  a  large  March  of  a  ladies  dining  room  to  be  known  Company  of  Boston  is  the  agency.  tional  Advertisers,  Inc.  Val  A. 

newsoaner  camnaign.  Don  Bathrick.  as  “Ttia  _  TLa.  n  _ u  r< _ _ :ii  _ *  m  ^ 


newspaper  campaign.  Don  Bathrick,  as  “The  Fireside  Room”  located  on 
general  sales  manager  reports  507o  the  second  floor  of  the  club. 


The  Julian  G.  Pollock  Company,  will  represent  the  company 
(Continued  on  page  33)  ANA. 


fob  march  9.  1940 


■(idvetthina  -H^enciei 


The  ADVERTISING  SURVEY 

By  WARREN  L  BASSETT 

Basketball  Column  in  Paid  Space 

THE  DRIVE  for  new  advertising  ideas  _ _ „  ^  ^ _ _ n 

never  abates.  This  week  we  have 
an  interesting  example  of  what  seems  *3 
to  be  a  new  type  of  local  advertising 

from  Sheboygan,  Wis.  The  Press  - 

there  has  capitalized  on  the  local  in- 

terest  in  basketball  and  everytime  the 

town  team,  the  “Redskins,”  plays  a 

gamp,  a  local  clothier  takes  a  full 

column  to  report  the  contest.  Titled 

“Andy  Hertel,  Your  Redskin  Re- 

porter,”  the  column  gives  a  snappy  - 

account  of  the  game  and  through  the 
column  are  interspersed  such  adver- 
tising  lines  as:  “No  fooling — Kress- 
Hertel  has  a  fine  selection  of  spring 
clothes.  It  will  be  worth  your  while 
to  have  a  look." 

Copy  is  written  by  one  of  the  men 
m  the  Press  advertising  department. 

The  column  has  appeared  for  seven 
weeks  and  when  the  full  basketball 
sdtedule  is  completed  the  column  will 
have  appeared  10  times. 


B'ii 


This  is  an  extra  special  conces¬ 
sion,  as  recent  run-of-page  copy 
which  MacFarlane  has  used  has  of¬ 
fered  five  cents  a  pound  reduction  for 
bearers  of  a  corner  of  the  ad. 

The  love  life  story,  which  has  to  be 
read  by  turning  the  comic  page  side- 
wise,  is  in  7  point  black  face  type 
except  for  the  head,  which  takes  a 
iy4-inch  space.  The  girl  contor¬ 
tionist  dashes  into  one  of  the  Mac¬ 
Farlane  candy  kingdoms  while  flee¬ 
ing  from  Stretcho,  the  India  Rubber 
Man  of  the  circus.  , 

Elstrella,  her  fears  forgotten  as  she 
tastes  various  types  of  MacFarlane 
concoctions,  is  told  that  she  has  found 
the  place  to  “get  the  best  candy  at  the 
lowest  price.”  This  is  because  “I  sell 
57  tons  of  gooder  candy  per  minute, 
and  so  I  work  on  a  basis  of  small 
profit  and  big  voliune,”  she  is  advised. 

“Natcherley,”  continued  Mr.  Mac¬ 
Farlane,  “there  are  lots  of  skeptics  in 
this  world.  They  don’t  want  to  swal¬ 
low  my  line,  so  what  I  say  to  them  is 
nuts,  you  don’t  have  to  swallow  my 
line,  come  in  and  swallow  my  candy 
instead.  Taste  before  you  buy.” 

Having  mixed  this  and  similar  bits 
of  candy  selling  lore  into  the  comic 


.  1  a1_  a.  1 _ 4.  illiu  UlC  iTUlIIJi: 

A  w^*  ^  <4  ^  department  Store,  which  placed  sched-  page  strip  about  Estrella,  MacFar- 

jdverUsing  his  company  has  done  for 

money  spent.  York  World -Telegram  this  week  life  with  a  single  paragraph  conclu- 

e  ec  ares.  time.  -sion  that  hints  of  a  to-be-continued  in 

cause  of  this  ad  which  they  look  for  Only  two  columns  of  the  page  were  our  next  type  of  epic  that  may  de- 
after  each  Redskin  game.  I  received  used  for  the  advertising  announce-  velop  impressive  linage  proportions. 

ment,  while  the  rest  of  the  page  was  ..tn  »  i. 

—  blank,  with  the  exception  of  two  for-  Store  Goes  to  Dogs  for  Ad  Idea 
lorn  birds— pigeons,  robins,  gulls,  or  THE  Ogden  (Utah)  Standard-Exami- 
what  have  you — winging  their  way  ner's  novel  advertising  campaign  of 
upwards  through  a  sky  of  white  space,  featuring  unique,  novel  “wise-crack” 

Questioned  about  the  ad,  George - + 

Slockbower,  advertising  director  of 
Bamberger’s,  said: 

“Usually  when  a  store  makes  an 
appeal  to  a  new  audience  it  has  a 
beautiful  picture  of  the  store,  perhaps 
a  picture  of  the  founder,  and  three  or 
four  hundred  words  of  gush  about 
what  a  marvelous  store  it  is. 

"We  wanted  people  to  stop  quickly 
at  the  page.  TTie  whole  idea  was  to 
achieve  a  ‘stopper’  effect.” 

Bamberger’s  has  never  used  New 

In  response  to  many  requests,  York  City  newspapers  before.  From  'ine  aas  niiea 

we’re  going  to  give  you  some  inside  now  on  a  regular  schedule  will  be  G.  C.  Owem  our  store  with 
dope  on  the  Redskins’  road  trip  this  placed  in  the  Sun  and  the  World-Tele-  more  shoppers 

past  week.  gram.  than  at  any  time  since  the  Christmas 

The  Redskins  made  their  entire  shown  in  the  accompanying  il-  rush.’’  said  C.  Donald  Anderson,  man- 

circuit  of  the  east,  traveling  by  lustration,  the  copy  was  set  in  news  ager,  “and  everyone  was  talking  about 
Get  a  fine  KuPDenheimer  ^tvle,  each  item  headlined  and  refer-  our  entertaining  newspaper  advertise- 

^vercoat  or  Suit  at  our  Semi-  ■  .  ■  . 


YOUR 

REDSKIN 

IREPORTER 


ner's  novel  advertising  campaign  of 
featuring  unique,  novel  “wise-crack” 

- advertis- 

ing,  written  by 
Grover  Cleve¬ 
land  Owens,  of 
the  newspaper 
ad  department, 
brought  consid¬ 
erable  extra 
business  to  An¬ 
derson’s  Jewelry 
company,  Ogden, 
one  of  its  fore¬ 
most  advertisers. 
“The  ads  filled 
G.  C.  Owen*  our  store  with 
more  shoppiers 
than  at  anv  time  since  the  Christmas 


^nual  Sale  now.  20%  savings.  addition  to  the  regular  copy,  the 

buding  of  column  and  text  showing  how  store  is  taking  a  boxed  three-line  ad- 
adi  are  inserted.  vertisement  on  the  front  page  of  the 

>>etween  50  and  100  telephone  calls  af-  ^h^  front-page  reader  rate, 

‘er  the  ad  ran  the  first  time.  Many  just  under  the  index,  calling  attention 
persons  have  stopped  me  on  the  street  ‘ts  copy  and  giving  the  page  num- 
io  comment  about  it.  I  realize  direct  which  it  appears, 

results  from  the  ads  which  are  inter-  ,  ,  —  s  #.  ■ 

^rsed  between  the  paragraohs  about  Awful  Fresh  Again 
«e  players  and  the  game,  i  feel  this  “THE  LOVE  LIFE  of  a  Girl  Contor- 
**  a  goodwill  form  of  advertising  which  tionist”  is  the  title  of  Mr.  Awful 
E^es  new  friends  for  the  company.  Fresh  MacFarlane’s  latest  advertising 
hen  they  are  ready  to  buy,  they  will  copy.  An  important  distinction  that 
re^mber  Kress-Hertel.”  is  given  to  the  copy  is  that  it  appears 

The  entire  20-inch  ad  is  paid  for  at  in  a  horizontal  column  stretched 
ecompany’s  contract  rate.  across  the  bottom  of  the  Sunday  comic 

^eboygan  is  very  basketball  pages. 

Redskin  team  has  this  space,  a  column  wide  and 

eiC-  =  14  inches  long,  the  San  Francisco  and 

or  second  place  in  the  Oakland  candv-maker  has  packed 


Pooches— Pups  — Dogs!!  .  g 

ANOIRSON  jEWKiiv  CO  S 

SPECTACULAR  RUMMA6eS|P^ 

%%  *  „ 


=»^j5SSjp« 
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rearh^  fu  .  ®  Kedskin  team  has  this  space,  a  column  wide  and 

eiC-  X  14  inches  long,  the  San  Francisco  and 

®feond  place  in  the  Oakland  candy-maker  has  packed 
National  Bas-  his  most  earnest  selling.  But 

Mr.  MacFarlane  refuses  to  remain  se- 


Bo— U-  ..O,  rious  for  long,  and  he  concludes  with  chandise  to  dogs. 

^Berger  Stopper  the  announcement  that  “everybody  “We  liked  the  clever  ad  idea  so 

^  OF  THE  most  unusual  full-page  who  has  read  this  drivel  deserves  a  much,  we  featured  it  the  second^  day 
advertisements  to  appear  in  New  reward”  and  he  will  give  Sunday  and  repeated  the  trade  spurt,  he 
ork  newspapers  recently  was  run  by  bearers  of  the  last  corner  of  the  ad  said.  ‘Business  is  great — thanks  to  the 
•  Bamberger  &  Co.,  Newark.  N.  J..  a  pound  of  candy  at  half  price.  humorous,  entertaining  and  intriguing 


ment.  We  likened  our  shopworn  mer- 


ads  which  set  the  whole  town  talking.” 
Examples  of  the  ads,  follow: 

“PCXXmES,  PUPS,  DOGS!!” 

“Get  them  ‘airdales’  out  of  here. 
Boy!  Oh  Boy!  Did  we  slay  them! 
Customers  ‘swarmed’  on  us  today.  They 
got  the  ‘dad-blamedest’  bargains.” 
Here’s  more  of  the  same: 

“My  Stars  &  Little  Fishes! 

“Gals!  This  will  slay  you.” 

“Bags,  bags,  pursy  bags,  horsy  bags, 
beaded  bags,  etc.,  name  your  price  .  .  . 
Say — how  ’bout  41c.  Or  better  still — 
make  us  a  bid!” 

An  apology,  which  wasn’t  really  an 
apology,  accompanied  the  ad.  It  read: 
“We  make  no  apologies  for  the  phrase¬ 
ology  of  the  copy  herein  contained. 
Some  of  the  largest  and  most  digni¬ 
fied  retail  concerns  in  the  country  re¬ 
vert  to  unusual  advertising  copy  to 
attract  the  buyers’  attention!  Prices 
prevail  only  as  long  as  quantities  last.” 

■ 

Distiller  Releasing 
Large  Campaign 

Philadelphia,  March  4 — Praise  for 
the  economical  features  and  the  flex¬ 
ibility  of  newspaper  advertising  was 
expressed  to  Editor  &  Publisher  today 
by  Richard  I.  Rossheim,  advertising 
manager  of  the  Continental  Distilling 
Corporation,  Philadelphia,  in  outlining 
the  details  of  one  of  the  largest  cam¬ 
paigns  the  concern  has  undertaken  in 
several  years. 

The  campaign  on  Cobb’s  Oeek 
blended  whiskey  broke  in  approxi¬ 
mately  175  dailies  on  Feb.  27  in  19 
states.  Others  will  be  included  later. 
The  drive  will  continue  for  at  least  six 
months  and  more  than  350  newspapers 
will  be  used  by  the  end  of  the  cam¬ 
paign.  Insertions  will  be  made  at 
least  once  a  week  in  many  of  these, 
but  some  of  the  papers  will  get  as 
much  as  three  ads  a  week,  depending 
on  local  conditions,  according  to  Mr. 
Rossheim. 

“Although  outdoor  advertising  and 
point  of  purchase  display  will  figure 
prominently  in  the  current  Cobb’s 
Creek  advertising  campaign,”  Mr. 
Rossheim  told  Editor  &  Pualisher, 
“newspapers  are  set  to  receive  the 
bulk  of  the  appropriations.  We  have 
found  through  experience  that  by  use 
of  newspaper  media,  our  advertising 
carries  a  minimum  of  waste  expendi¬ 
tures;  that  we  are  able  to  guide  cir¬ 
culation  to  particular  markets.” 

Biow  Company,  New  York,  is  the 
agency  handling  the  account. 

M-G-M  Starts  Three 
Ad  Campaigns 

Three  national  advertising  cam¬ 
paigns  are  being  launched  by  Metro- 
Goldwyn-Mayer,  Inc.,  for  promotion 
of  Northwest  Passage,  Young  Tom 
Edison,  and  its  sequel  Edison  the  Man, 
it  was  announced  this  week  by  How¬ 
ard  Dietz,  director  of  advertising  and 
publicity. 

Advertising  in  newspapers  in  50  key 
cities  will  break  prior  to  and  coinci¬ 
dent  with  the  opening  dates  of  North¬ 
west  Passage.  In  many  dailies,  1,200- 
line  two-color  ads  are  scheduled  in 
addition  to  28  Sunday  newspaper 
supplements,  as  well  as  space  in  10 
national  magazines.  Appearing  on  a 
weekly  basis  in  more  than  122  papers 
from  coast  to  coast  is  the  promotion 
for  Young  Tom  Edison.  Supplementary 
copy  is  slated  for  April  issues  of  15 
I  national  magazines.  Advertising  for 
Edison  the  Man  will  break  later  in 
the  spring  in  a  large  list  of  news¬ 
papers  and  many  magazines.  Dona¬ 
hue  &  Coe.,  Inc.,  is  the  agency. 
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EDITOR  6.  PUBLISHEP 


Uraes  Industry  Itsslf  To  studebakeri 

Set  Up  Advertising  Codes  I'niTL^orv 

B  nrM  orMJE'D'P  11  T>r\r\c:  other  problems,  no  blanket  regulation  * 

>  ®Y  COL.  ROBERT  A.  ROOS  would  be  workable,  but  each  Indus-  1939  Net  Income 

President  of  Roos  Bros.,  Inc.,  Callfornie  try,  such  as  retailing,  various  classi-  W  U  ♦  C‘  iQr 

fications  of  manufacturing,  financing.  Highest  bmce  19i 

IT’S  TIME  to  do  something  about  it.  fur  must  always  follow  the  trade  the  professions,  etc.,  can  through  the  Attributed  to  Adi 

About  the  slip-shod,  irresponsible,  name.”  For  example,  “Hudson  Seal  medium  of  their  own  trade  associations 
“caveat  emptor”  sort  of  advertising  (Dyed  Muskrat);  French  Seal  (Dyed  establish  clear  and  specific  codes  of  Chicago,  March  6  —  Cc 


By  COL  ROBERT  A.  ROOS 

President  of  Roos  Bros.,  Inc.,  Californie 


Studebaker  Has 
Largest  Ad  Drive 


1939  Net  Income  Was 
Highest  Since  1929  .  .  , 
Attributed  to  Ads 


“caveat  emptor”  sort  of  advertising  (Dyed  Muskrat);  French  Seal  (Dyed  establish  clear  and  specific  codes  of  Chicago,  March  6  —  Consistent  and 
that  still  represents  an  astonishing  (Toney);  Baltic  Tiger  (Dyed  Coney);  advertising  practice  which  would  be  widespread  use  of  newspaper  adver- 
percentage  of  American  merchandise  Summer  Ermine  (Dyed  Coney).”  both  in  the  public  interest  and  in  com-  tising  were  credited  with  having  a 
exploitation,  in  spite  of  the  strides  “Philippine  Mahogany”  prohibited  prehension  of  the  industry's  peculiar  major  part  in  the  sharp  rise  in  sales 


which  business  as  a  whole  has  made  unless  wood  is  true  mahogany  and  needs  and  problems. 


last  year  of  Studebaker  automobiles 


in  the  direction  of  higher  standards  not  a  soft  wood.  “Plate  glass  mirror”  These  should  be  worked  out  with  according  to  officials  of  the  company 


and  greater  integrity. 


may  be  used  only  in  connection  with  the  council  of  representatives  of  ad-  The  Studebaker  Corporation,  South 


Newspaper  publishers  know,  per-  ground  and  polished  glass.  “Honey  vertising  carriers  who  would  lend  Bend,  Ind.,  yesterday  reported  that  its 
haps  better  than  any  one  else,  just  and  almond  cream”  prohibited  unless  their  support  in  maintaining  them.  consolidated  net  profit  for  1939  was 
how  prevalent  these  practices  are.  ingredients  are  actually  present.  Use  In  this  way,  as  has  proved  the  case  $2,923,251. 

And  though,  along  with  practically  of  “satin,  crepe,  taffeta,  or  chiffon”  in  in  the  industry’s  labor,  fair  trade,  and  To  produce  the  1939  net  income 
all  the  major  carriers  of  advertising,  connection  with  fabric  other  than  silk  other  problems,  each  industry  would  which  was  the  largest  since  1929,  the 
they  have  established  certain  indi-  prohibited  unless  in  connection  with  police  itself,  for  the  most  part  along  company  sold  114,196  passenger  cars 
vidual  regulations  and  standards  in  the  word  “rayon.”  “Camel’s  hair”  voluntary,  co-operative  lines  but  with  fod  trucks,  and  its  net  sales,  indud- 

the  hope  of  curtailing  the  more  extra-  may  be  used  only  to  denote  products  the  reinforcing  support  of  publishers.  parts  and  accessories,  amountec 

vagant  excesses  within  their  control,  composed  entirely  of  camel’s  hair,  radio  operators,  outdoor  advertising  $81,719,106.  In  1938,  the  company 
none  is  so  naive  as  to  feel  they  have  Misleading  trade  names  such  as  carriers,  and  the  various  others  who  sold  52,605  passenger  cars  and  trud: 

in  any  way  accomplished  their  pur-  “Kamel-spun,”  “Kam-l-Kloth,”  or  would  find  it  simple  to  co-operate  sales  totaled  $43,768,620. 

pose.  And  if  they  were,  a  casual  pictorial  representation  of  camels  in  with  the  policies  of  these  industrial  Biggest  Campaign  in  History 

glance  at  the  reports  of  the  nation’s  connection  with  any  product  except  groups.  “Newspaper  advertising  had  a  veiy 

various  Better  Business  Bureaus,  the  genuine  camel’s  hair  prohibited.  The  structure  is  already  well-estab-  definite  part  in  our  increased  sale 
past  years’  rulings  of  the  Federal  “Toyo  Panama”  prohibited,  as  is  the  lished  within  virtually  every  Indus-  operations  last  year,”  G.  D.  Kelle 

Trade  Commission,  and  the  startling  ugg  of  the  word  “Panama”  unless  the  trial  classification,  and  it  only  awaits  vice-president  in  charge  of  sales,  told 

amount  of  new  state  legislation  fo-  product  is  genuine  Panama  straw.  the  same  “will  to  do”  by  which  it  has  Editor  &  Publisher.  “The  success  of 

cused  on  this  subject  would  quickly  Use  of  name  and  pictures  to  imply  effectively  raised  the  general  stand-  last  year’s  newspaper  advertising  pro- 

undeceive  them.  foreign  origin  when  made  in  the  ards  as  a  whole  during  the  past  few  gram  has  led  us  to  launch  the  bigges 

Now  Is  the  Time  United  States  prohibited.  years  to  bring  about  the  same  prog-  newspaper  campaign  in  the  companys 

Owners  of  business,  whose  exist-  Questionable  Practices  Exist  advertising  practices.  history  this  year.” 

ence  in  the  swift,  modern-day  mar-  On  ntVier  VianH  trpmpnHmi-;  Governmental  Unrest  Paul  G.  Hoffman,  president  of  Stu- 


cused  on  this  subject  would  quickly 
undeceive  them. 

Now  Is  the  Time 

Owners  of  business,  whose  exist¬ 
ence  in  the  swift,  modern-day  mar¬ 
keting  stream  is  dependent  upon  the 


United  States  prohibited. 

Questionable  Practices  Exist 

On  the  other  hand  the  tremendous 
number  of  complaints  registered  last 


history  this  year.” 

Paul  G.  Hoffman,  president  of  Stu- 


keting  stream  is  dependent  upon  the  number  of  complaints  registered  last  But  today’s  opportunity  for  business  debaker,  said  the  company’s  new  low- 
free  scope  of  advertising  acceleration,  the  Better  Business  Bu-  to  do  this  job  for  itself  may  not  ex-  P”ced  car,  the  Champion,  wluch  was 

"  ■'  ’  .......  placed  on  the  market  last  spring,  was 


as  well  as  the  carriers  whose  eco-  reaus  of  our  metropolitan  cities  (I  ist  long.  Already  we  feel  govern-  P'acea  on  me  marxei  lasi  spring,  ^ 

nomic  life  is  dependent  upon  its  reve-  have  just  examined  five  of  the  largest)  mental  unrest.  We  understand  the  an  important  factor  in  irnprovi^  to 

nues,  can  find  no  better  time  than  indicate  that  many  questionable  prac-  Federal  Trade  Commission  is  to  get  ®  standing  in  the  in^ 

now  to  face  realUtically  this  situa-  still  thriving  new  funds  for  a  study  of  distribution,  V’®  Champion  accounted  for  m  of 

tion,  which  we  are  all  too  willing  to  Qf  8,893  items  shopped  or  investi-  including  advertising,  especially  “ex-  company  s  sales  and  was 

pass  off  as  “one  of  those  things  which  by  ^bese  agencies  6,0%  were  cessive  claim  advertising.”  Within 

time  will  no  doubt  improve.  be  in  error,  or  about  687^  recent  months  many  new  laws  affect-  ^,180  to  3.130  at  the  end  of 

Before  we  find  ourselves  saddled  r  ^be  total  investigated  ir>g  advertising  practice  have  been  ®  year.  .  , 

with  an  SEC  and  NLRB,  or  one  of  ^h^g  g^gg^gtg^  the  case  of  the  added  to  the  statutes  of  various  states.  exSiveirin^roLTne"*^  S 

the  other  alphabetical  controls  which  experience  of  other  branches  of  in-  The  rapid  growth  of  consumer  groups,  champion  it  wS  nSted  ouf  aJ- 
have  hustled  oAer  branches  of  m-  ^ustry,  that  the  “will  to  do”  of  the  even  now  claimed  to  embrace  more  prLimaTe^v  T 500 

dustry  with  rough  and  often  uncom-  eo-operating  95%  must  be  allied  with  than  six  million  families,  cannot  be  S, ere^eruded  in  the 

?emoTe‘*X^n"v1tko^V^  enforcing  machinery  for  effective  underestimated  as  a  future  reforming  represented  about  90%  of  all 

remove  the  invitation  by  removing  guidance  of  the  5%.  Its  function  threat.  dailies  in  U  S  Exnenditures  for  news- 

^  ^  primarily  one  of  accurate  None  of  us  want  this  job  done  for  paper  advertising^Tast  year  exceeded 

This  ran  be  done  todav  where  it  ‘‘'formation  and  authoritative  inter-  us  by  outside  agencies,  for  we  know  the  combined  amount  of  money  sper.^ 

nerhSis  couldn’t  have  l^en  five  years  P*-^«tion.  that  no  one  can  perfect  the  standards  for  magazine  and  radio  advertising 

pernaps  couiani  nave  oeen  nve  years  ypt  the  solution  which  will  elimi-  and  nractices  of  an  indu.strv  nearly  ..  .  .  _  .  , 


nomic  life  is  dependent  upon  its  reve-  have  just  examined  five  of  the  largest) 
nues,  can  find  no  better  time  than  indicate  that  many  questionable  prac- 


now  to  face  realistically  this  situa¬ 
tion,  which  we  are  all  too  willing  to 


tices  are  still  thriving. 

Of  8,893  items  shopped  or  investi- 


Derhmis  couldn’t  have  been  five  years  P*-^«tion.  that  no  one  can  perfect  the  standards  for  magazine  and  radio  advertising 

pernaps  couian  t  nave  been  nve  y  a  Yet  the  solution  which  will  elimi-  and  practices  of  an  industry  nearly  „  •  <  b  l 

ago,  because  the  management  of  in-  ^his  is  a  quite  simple  one  so  well  as  that  industry  can  itself.  Magaxlnei  for  Backgroxi 

dustry  has  learned  not  only  the  ad-  ^hich  can  readily  be  borrow^  from  But  unless  immediate  serious  steps  ^  successful  were  newspa^rs 
vantage  of  voluntary  co-oi»ration  m  ^hg  methods  that  industry  has  used  to  are  taken  on  a  broad  scale  inspired  by  carrying  the  heavy  load  of  media 
spirit  as  well  as  m  contrac  ,  u  a  so  g^j^g  ^he  problems  in  its  other  depart-  the  sincere  “will  to  do”  somebody  else  vertising,  the  company  this  year 


has  evolved  the  designs  of  practical 
machinery  which  makes  co-operation 
work  efficiently  and  realistically.  It 
has,  in  fact,  developed  its  own  bu¬ 
reaus,  and  regulatory  boards  which 
have  voluntarily  achieved  all  the  re- 


ments  where  the  urgency  gave  life  and  is  going  to  do  this  job  for  us. 


MOBILGAS  AD  SPLURGE  ON  S.S.  QUEEN  ELIZABETH 


planning  to  concentrate  its  high-spc- 
selling  efforts  in  newspapers,  usml 
magazines  for  background  selling  * 
the  general  Studebaker  line.  Color 
copy  will  again  feature  Studebakr 
advertisements  in  both  newspaper 


forms  of  conscription.  Scores  upon  EFFICIENTLY  demonstrating  the  flexibility  of  newspaper  advertising,  and  magazines.  Color  advertising  c 
scores  of  heretofore  insoluble  prob-  Socony-Vacuum  Oil  Co.,  Standard  Oil  of  New'  York  Division,  Thursday  newspapers  will  be  confined  to  a  1®' 

lems  within  industry  have  been  solved  capitalized  on  the  fact  that  the  Cunard-\ATiite  Star  liner  Queen  Elizabeth  is  ited  number  of  cities.  Black  and  wh® 
in  practical,  workable  manner  through  lubricated  with  its  products,  Mobilgas  and  Mobiloil,  and  splashed  l,5()0-line  ads  copy  on  a  consistent  schedule  will » 
this  self-control  method,  because  man-  in  New  York  City  p.m.  papers  announcing  it.  Word  of  the  liner’s  approach  the  backbone  of  the  Studebaker  ne«s- 
agement  was  inspired  with  the  “will  to  U.  S.  waters  did  not  leak  out  until  late  Wednesday  afternoon,  and  the  ship  paper  campaign  in  smaller  cities, 
to  do.”  didn’t  dock  until  late  Thursday  afternoon.  However,  the  Socony-Vacuum  Plans  are  now  under  way  to  Pj' 

Clean  Up  Advarfiting  ads,  with  an  8-column  picture  of  the  ship  under  way,  were  first  printed  in  impetus  to  Studebaker  s 

This  self-same  “will  to  do”  must  stock  closing  editions  of  the  New  York  Sun,  Post,  World-Telegram,  and  campai^,  which  will 
be  annlied  to  cleaning  up  advertis-  Journal- American.  Frank  R.  Griffin,  account  executive  at  J.  Sterling  Getchell,  ^novations  in  newspa^r  a  v 
i _ _  XT. A  _ 2x1. _ QcTArt/ww  VionrIlirtcT  tVto  1,1  FnT-r,xn  i.  technique,  it  was  stated.  Rocne,^ 


ing.  Not  with  words,  but  with  ac-  agency  handling  the  account,  told  Editor  &  Publisher  work  was  started  on  Jpcnnique,  it  was 

tions.  Not  with  general  theories,  but  the  campaign  at  9: 30  Thursday  morning  The  same  sized  ads  would  appear 

with  specific  rules.  Let  there  be  no  in  35  papers  in  25  key  cities  throughout  New  York  and  New  England  on 

possibility  of  misunderstanding  or  Friday,  he  said.  They  will  also  run  later  to  some  extent  in  the  middle  west.  ' 

misinterpretation,  for  it  will  be  found  Cunard  officials  announced  Thursday  members  of  the  press  would  not  be 

that  a  great  part  of  the  abuses  are  permitted  to  board  the  liner  either  at  Quarantine  or  at  her  pier.  INCREASES 

committed  in  complete  sincerity.  Because  of  sale 


liams  &  Cunnyngham,  Inc.,  Chiog 
agency,  handles  the  Studebaker 
count. 


that  a  great  part  of  the  abuses  are  permitted  to  board  the  liner  either  at  Quarantine  or  at  her  pier.  INCREASES  SPACE 

committed  in  complete  sincerity.  Because  of  sales  increases, 

through  lack  of  proper  definition,  or  aids,  Inc.,  Jersey  City,  N.  J., 

proper  information  U.  S.  IMPORTS  OF  EUROPEAN  NEWSPRINT  OFF  of  ^rutan,  has  increased  its 

r  «  iMJ^Tederl7Trade^CoS  JANUARY  IMPORTS  of  European  newsprint  to  this  country  were  only  2 

rulmgs  of  the  Federal  trade  uommis-  rk _ _ _  t  .  u-  u  a  /  newspapers  in  30  cities,  65  ra(u« 

Sion,  with  which  most  pubUshers  are  ®-®53  tons,  according  to  Department  of  Commerce  reports,  which  reflects  car  card  advertising 

already  familiar,  it  seems  obvious  shippmg  situation  due  to  the  war  abroad^  Imports  from  Europe  in  Janu-  being  used.  The  use  of  color  cop).? 
that  a  great  many  of  the  cases  were  ary  were  off  13,977  tons  from  January,  1939,  figure  of  22,930  tons.  In  January,  newspapers  will  be  increased  withf^ 
the  result  of  misunderstanding  rather  1940,  imports  from  Sweden  led,  followed  by  Finland  and  then  Norway.  The  pages  appearing  this  month  »  ^ 
than  of  malicious  intent  to  deceive.  monthly  average  for  imports  in  1939  was  approximately  25,800  tons.  This  was  newspapers.  Austin  &  Spector  ^ 

“The  use  of  the  true  name  of  a  higher  than  the  20,200-ton  monthly  average  for  1938.  Inc.,  New  York,  is  the  agency- 


through  lack  of  proper  definition,  or 
proper  information. 

In  citing  here  a  few  of  the  recent 
rulings  of  the  Federal  Trade  Commis¬ 
sion,  with  which  most  publishers  are 


pOR  MARCH  9.  1940 


CLEVELAND  PLAIN  DEALER 


National  representatives^  John  B.  Woodward,  Inc.. 


21.8% 

•f 


GREATER 

CLEVEUND 


14.4% 


State  of  Ohio  by  Counties 


Ttlal  Salts 
3S  Wttfcs~IS31 


^Cay«lie4«  Ceiiafy  . .  .(Cl«v«laii4)  .$279.34«.U3.0« 
^  ConiitiM  IAdiac*irt  to  Clovolond) . .  1M.23i.054J3 
Homiltoo  Co«iity....(Ciiicrnnati)  .  131,411.993.42 

FroMkliH  Coonty . (Celombiis)  .  9S.044,910.t9 

Local  Coonty . ITolodo)  _  >2, 240,5*0.4$ 

^  Sommit  Coonty . (Ahron) .  73,521,443.77 

Mont90mory  Coonty .  (Dayton)  _ ‘  49,i5$,720.73 

^  ldahonin9  Coonty. ...  (Yoon9stewn)  50,'94,429.1* 

'A  Stark  Coonty . (Canton)  ...  49.297,*09.04 

Total  for  obovo  9  morhoH. .  .51,022,553,300.79 
Grand  totol  for  stot.; .  1,2*3,77*. 104.9* 

A  it  4rMi  of  COMMCT  CLtVtLAHO  MAKUT 


5.7% 

SUMMIT 

COUNTY 


3.9% 

•f  OUa't  ittmm, 

MAHONING 

COUNTY 

IVMMfittwal 


STARK 

COUNTY 


S279.348.U3  $184,236,050  $73,521,643  $50,596,429  $49,297,809 


-TNI  etMIACT  euVILAIO  MANKIT  S*IT.***.*>S4»-49%  OF  OHIO'S  RITAIl  SAUS— 

In  the  above  chart,  Greater  Clevelind  and  the  26  neighboring 
counties  are  indicated  by  the  two  shaded  bars. 


That’s  certainly  worth  considering  seri¬ 
ously  when  you  are  studying  the  problem 
of  how  to  increase  your  advertising  cov¬ 
erage  without  increasing  your  budget. 

You  are  getting  more  for  your  money 
when  the  Plain  Dealer  is  specified  in  the 
Cleveland  2-in-l  market,  because  it  cov¬ 
ers  not  only  Greater  Cleveland — Ohio’s 
largest  retail  market,  but  at  the  same  time 
it  sells  the  second  largest  market — the  26 

near-by  counties*  (see  chart  below). 

* 

This  is  one  sure  way  to  make  your  adver¬ 
tising  do  double  duty,  and  pay  extra  divi¬ 
dends  in  the  form  of  extra  sales  and 
extra  profits. 

*The  counties  in  which  Akron,  Canton  and  Youngs¬ 
town  aje  located  are  not  included  in  the  26-county  area, 

Jsi  any  distributor  or  representative  in 
northeastern  Ohio  about  the  importance 
of  this  2-in-l  market — Cleveland  PLUS 
the  26-county  area.  Then  ask  your 
advertising  agency  how  the  Plain  Dealer 
,  ,  covers  this  2-in-l  market. 


“Gentlemen— Were  Getting  More  for  Dnr  Money 
in  the  Cleveland  2-in-l  Market” 
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L  A.  Times  Appeal 
To  Be  Filed 
Within  3  Months 


in  each  case  but  before  final  disposi¬ 
tion  had  been  made.  The  Bar  Asso¬ 
ciation’s  theory  was  that  so  long  as 
there  remained  any  discretionary  ac¬ 
tion  of  the  court,  such  as  severity  of 
sentence  or  the  question  of  probation, 
such  matters  are  still  “pending,”  and 
any  comment  on  them  constitutes 
contempt. 

“We  thought  we  were  justified  in 
saying  what  we  did  in  the  interests 
of  the  general  public,”  Mr.  Chandler 
Los  Angeles,  March  4 — Refusal  of  said  today, 
the  California  Supreme  Court  late  last  “Mr.  Cosgrove”  (T.  B.  Cosgrove,  the 
week  to  grant  a  rehearing  in  the  Los  Times’  attorney)  “thinks  this  is  the 
Angeles  Times  contempt  of  court  case  most  important  case  he’s  worked  on 
removed  the  final  obstacles  leading  to  jn  his  life,  for  newspapers  and  for 
an  appeal  to  the  U.  S.  Supreme  Court.  America,  too.” 

Decision  of  the  Tunes  to  seek  this  Since  the  question  has  been  raised 

highest  possible  ruling  on  the  case  ^jjd  carried  this  far,  he  added,  it  is 

was  publicly  announced  a  month  ago  necessary  to  obtain  a  decision  on  it 
when  the  California  court  sustained  fi-om  the  highest  possible  source.  He 
convictions  on  three  counts  against  pointed  out  that  it  would  have  been 
the  Times,  while  reversing  two  others,  (aj-  less  expensive  to  the  Times  to  have 
Attorneys  for  the  newspaper  are  pre-  accepted  the  lower  court’s  decision 
paring  the  appeal,  which  will  be  filed  (the  fines  assessed  totaled  only  $1,050) 
as  soon  as  possible.  but  that  to  have  let  the  matter  drop 

If  the  convictions  are  ultimately  there  would  have  created  only  doubt 
allowed  to  stand,  it  may  mean  a  step  and  uncertainty  among  newspapers  as 
toward  the  control  of  the  press  prac-  to  what  they  might  or  might  not  do, 
ticed  in  the  totalitarian  countries,  resulting  in  a  state  of  “timidity”  on 

Harry  Chandler,  president  and  pub-  the  part  of  the  press, 

lisher  of  the  Times,  told  Editor  &  Pub-  Service  to  Publishers 

USHER  today.  i<j£  newspapers  are  made  timid. 

Afraid  of  Result  won’t  it  destroy  the  real  service  they 

“I’m  afraid  if  we  lose  it,  instead  of  render  the  public?”  he  asked, 
getting  what  we  aim  at,  we’ll  get  the  “The  earlier  we  get  this  settled  one 

opposite  result,”  he  said.  “In  other  or  another  the  sooner  we’ll  know 

parts  of  the  world  they’re  doing  to  the  where  we  stand.  Even  if  we  get  licked 
press  just  what  they’re  trying  to  do  — and  we  hope  we  won’t — we  will 

to  us — except  in  the  democracies,  and _ 

there  are  not  many  of  them.” 

The  contempt  charges  were  brought 
by  the  Los  Angeles  Bar  Association 
and  based  on  several  editorials  about 
cases  in  the  courts,  published  after 
the  court  had  decided  the  legal  facts 


have  done  a  service  to  the  newspaper 
business  because  then  we  will  all  know 
what’s  what.” 

The  present  case  is  not  one  on  which 
newspapers  should  make  a  militant 
public  fight,  however,  he  said.  “Any 
discussion  should  be  dispassionate  and 
from  a  patriotic  standpoint.” 

Times  attorneys  indicated  that  the 
petition  for  a  review  of  the  California 
court’s  decision  will  be  filed  with  the 
U.  S.  court  within  three  months.  Pend¬ 
ing  this  appeal  and  its  outcome  the 
state  court  has  issued  a  stay  of  execu¬ 
tion  of  the  judgments. 

The  Scripps  League  of  Newspapers 
will  file  a  supplementary  petition  in 
the  U.  S.  Supreme  Court  supporting 
the  Los  Angeles  Times  petition  for  a 
review  of  its  conviction  for  contempt 
of  court.  ’This  was  announced  March  5 
by  S.  S.  Hahn,  general  counsel  for  the 
papers,  who  stated  that  E.  W.  Scripps, 
chairman  of  the  board,  had  instructed 
him  to  take  the  necessary  steps.  The 
Scripps  League  appeared  in  the  Times 
support  in  both  the  Superior  Court 
and  California  Supreme  Court  hear¬ 
ings  of  the  case. 


Publisher  Feels  Loss  oi 
Cose  May  Mean 
Control  oi  Press 


Kansas  is  indeed  proud 
of  a  slogan  that  has  been 
conferred  on  it  by  the 
Nation — “The  ‘bread-bas¬ 
ket’  of  the  World.”  And 
the  wealth  of  Kansas  and 
its  eontribution  to  the 
vigor  and  the  health  of  so 
many  millions  of  people, 
is  interlocked  with  To¬ 
peka — inevitably. 

Farm  income  has  gone 
upward— steadily.  In  1933 
that  total  income  was 
around  $193,477,000.  In 
1937  it  was  $343,144,000. 
The  growth  continues. 

But  let’s  concentrate  on 
that  precious  heritage— 
WHEAT.  During  normal 
years,  Kansas  produces 
about  Vi  of  the  Nation’s 
annual  wheat  crop.  The 
1937  vield  exceeded  1j8-' 
000,000  bushels.  The  1938 
record  was  around  174.- 
000,000  bushels.  And 
where  there  is  fine  wheat 
— a  wheat  eagerly  souiM 
by  markets  EVER)* 
WHERE  .  .  .  you  find  se¬ 
curity.  happiness,  wealth, 
a  stabilized  purrha-ing 
power. 

To  all  farming  treas 
around  Topeka,  of  21 
Drive  •  in  Counties,  the 
Topeka  Daily  Capital 
goes  unerringly,  as  an  i^ 
dispensable  source  oi 
news  and  of  buying  guid¬ 
ance. 


•  •  •  for  smash 
roto  featares 


^  Watched 
^  WORCESTER 
J’  Grow! 


Roto 

SERVICE 


“Yes.  sir.”  says  Pullman  Porter  Oliver  M.  Ford.  “1  sure  have 
watched  this  city  grow  in  the  30  years  that  I’ve  been  on  the  New 
York  to  Worcester  run. 


Acme  maintains  a 
staff  in  New  York  to 
assemble  roto  pictures 
and  to  prepare  picture- 
stories.  This  specialized 
editorial  direction, 
backed  by  Acme^s  un¬ 
limited  picture  sources, 
results  In  features  that 
are  a  major  part  of 
many  of  the  country's 
finest  roto  and  feature 
sections. 

Write  for  samples 
today! 


“When  I  first  came  to  Worcester,  we  bad  oil  lamps  in  the  Pullman 
ears,  and  horse-cars  and  carriages  used  to  meet  the  trains.  There 
were  only  a  few  business  men  that  made  the  run  with  me  regularly. 
But  more  and  more  industries  came  to  Worcester  and  more  and 
more  big  men  rode  in  my  car  each  week,  until  today  it  seems  that 
just  about  every  industry  is  represented  in  Worcester.  This  place  is 
like  a  second  home-town  to  me.  and  I’m  mighty  proud  of  it.” 


So  has  the  Telegram-Gazette  witnessed  the  steady  expansion  of 
Worcester  into  one  of  the  most  diversified  industrial  centers  in  the 
United  States.  And  the  Telegram-Gazette  also  has  grown.  Today, 
with  an  average  net  paid  daily  circulation  in  excess  of  127,000,  it  is 
the  dominant  influence  throughout  this  rich  market  that  concen¬ 
trates  a  population  of  433.000  in  the  city  and  average  18-mile  retail 
trading  area.  There  is  no  other  daily  newspaper  published  in 
Worcester. 


THE  TELEGRAM-GAZETTE 


GEORGE  F.  BOOTH.  Publisher 


OWNERS  OF  RADIO  STATION  WTAU 


OR  MARCH  9,  1940 
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Matlonml  ftapreaantatlvea t 

PAUL  BLOCK  &  ASSOCIATES 


Maw  York  •  Chicago  •  Boaton  •  Datrolt  •  Phlladolphia 
Cincinnati  •  San  F ranciaco  *  Loa  Angalaa  •  Soattio 


SeptAO-'AOovcr'AS 


The  publisher's  statement  for 
the  6  months  ending  Sept.  30, 
1939,  shows  Oregonian  circu¬ 
lation  as  follows: 

DAI  LY 

124,588 

SUNDAY 

158,758 


OREGONIAN  CIRCULATION 

is  Power  Circulation.  It  works  vig¬ 
orously  and  resultfully  for  advertisers.  It 
delivers  the  punch  and  power  that  comes  from 
sheer  merit  growth,  unaffected  by  the  artificial 
stimulation  of  contests,  prizes  or  consolidations. 

Year  after  year  The  Oregonian  grows  with 
the  market  it  serv-es.  Daily  and  Sunday  cir¬ 
culation  figures  are  at  new  highs,  giving 
thorough  coverage  to  the  prosperous  area  of 
Oregon  and  Southw'estern  Washington.  Read¬ 
er  interest  was  never  greater. 

Coverage  and  influence,  however,  are  but 
part  of  the  story.  What  caliber  sales  job  can 
The  Oregonian  do  for  you?  The  men  best 
equipped  to  answer  are  our  national  repre¬ 
sentatives.  They  will  show  you  abundant 
proof  of  results.  Here  are  a  few  examples: 

A  large  Portland  men’s  clothing  store  ad¬ 
vertised  a  new  credit  plan  in  the  second  news¬ 
paper.  Response  was  pleasing  but  only  50% 


of  applicants  could  be  granted 
credit.  The  firm  then  ran  the  same 
advertisement  in  The  Oregonian.  Response 
was  reported  "much  larger”  and  90%  of 
applicants  could  be  granted  credit. 

"With  two  relatively  small  advertisements 
in  The  Sunday  Oregonian,  I  sold  enough 
houses  to  complete  a  sub-division  project — 
accomplishing  what  I  had  expected  would 
take  a  month  of  intensive  advertising”,  reports 
a  Portland  realtor. 


One  of  Portland’s  largest  and  most  suc¬ 
cessful  jewelry  stores  has  used  Oregonian  ad¬ 
vertising  exclusively  since  its  inception  twelve 
years  ago.  It  has  built  a  profitable  business 
while  entrusting  the  newspaper  advertising 
job  to  The  Oregonian  alone. 

For  sales  punch  in  the  rich  Oregon  Market, 
harness  the  Power  Circulation  of  Oregon’s 
dominant  newspaper — The  Oregonian. 
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ANG  and  Chicago  Guild 
Fined  $5,000  by  Judge 


SUPERIOR  Judge  John  J.  Lupe. 

Chicago,  found  the  American  News¬ 
paper  Guild  and  its  Chicago  local 
guilty  of  violating  an  injunction  for¬ 
bidding  secondary  picketing  of  Chi¬ 
cago  Herald- American  advertisers  in 
the  guild’s  prolonged  strike  against 
the  Hearst  paper  and  fined  each  or¬ 
ganization,  $2,500,  March  1. 

In  his  decision.  Judge  Lupe  followed 
the  recommendations  of  Master  in 
Chancery  Benjamin  E.  Cohen  and 
ruled  that  costs  of  a  three- months’ 
healing  before  the  master,  totaling 
$4,176.90,  should  be  shared  equally  by 
the  two  guilds.  On  only  one  point  did 
the  judge  overrule  the  findings  of 
the  master.  He  conceded  the  name  of 
Swartz  Brothers,  Chicago  jewelers, 
should  be  removed  from  the  current 
action  since  a  conviction  involving 
illegal  picketing  aimed  at  that  store 
had  been  covered  by  a  previous  fine 
of  $500.  The  guild  has  an  appeal  on 
the  $500  fine  in  the  Illinois  Supreme 
Court. 

Judge  Lupe,  in  handing  down  his 
decision,  said: 

‘‘I  am  satisfied  from  the  record  that 
the  national  and  local  organizations 
of  the  guild,  have  wilfully  violated  the 
injunction  restraining  them  from  in¬ 
dulging  in  these  activities  against  the 
Herald-American  and  its  advertisers. 

“There  are  two  purposes  to  be  ac¬ 
complished  by  making  this  decision: 
One  is  to  penalize  the  guild  tor  past 
offenses,  the  other  is  to  provide  a  de¬ 
terrent  against  future  activities. 

“I  am  aware  an  appeal  has  been 
taken  against  the  injunction,  but  I 
must  point  out  that  until  this  appeal 
has  been  acted  upon  it  is  the  duty 
of  the  guild  to  obey  it.” 

The  master’s  report  had  found  the 
two  guilds  guilty  of  “repeated  viola¬ 
tions”  of  the  temporary  injunction 
granted  Feb.  7,  1939,  by  Superior 
Judge  Grover  C.  Niemeyer.  The 
violations  included  mass  picketing, 
use  of  sound  truck  and  intimidation 
under  direction  of  a  special  guild 
strike  committee. 

Commenting  upon  Judge  Lupe's  de¬ 
cision,  H.  Richard  Seller.  ANG  repre¬ 
sentative,  said: 

“We  are  not  surprised  by  Judge 
Lupe’s  decision,  nor  by  the  amount  of 
the  fine.  (We  would  not  have  been 
surprised  by  a  larger  fine.)  Only  a 
few  days  ago.  Judge  Lupe  from  the 
bench  suggested  that  the  Hearst  man¬ 
agement  seek  body  attachments — John 
Doe  warrants — for  the  arrest  of  our 
strikers  while  distributing  handbills. 

“The  Supreme  Court  of  the  United 


LARGEST  HOME 
DELIVERED  CIRCULATION 
ON  PACIFIC  COAST 


LOS  ANGELES  TIMES 


States  has  upheld  the  legality  of  hand¬ 
bill  distribution.  We  are  certain  that 
the  higher  courts  of  Illinois  will  not 
countenance  the  efforts  of  Judge  Lupe 
to  set  aside  the  constitutional  right  of 
the  guild  strikers  to  freedom  of  speech 
and  press — through  injunctions,  fines 
or  the  archaic  use  of  body  attach¬ 
ments. 

“Our  attorneys  have  pointed  out  to 
the  court  the  perjured  testimony  upon 
which  Master  in  Chancery  Benjamin 
E.  Cohen’s  findings  are  based.  The 
court’s  attention  has  been  called  to 
the  fact  that  the  activities  of  the  guild 
strikers  throughout  the  entire  15 
months  of  the  strike  have  been  en¬ 
tirely  legal  and  constitutional.  We 
shall,  of  course,  appeal  and  are  con¬ 
fident  that  the  higher  courts  will  re¬ 
verse  this  decision. 

“Meanwhile,  the  guild  will  continue 
to  place  its  reliance  on  the  United 
States  Constitution  and  the  Supreme 
Court  and  will  continue  its  legal 
activities.” 

■ 

COL.  C.  M.  HARRISON 

Col.  C.  M.  Harrison,  76,  veteran  Mis¬ 
souri  newspaper  man,  whose  latest 
venture  of  publishing  both  a  Demo¬ 
cratic  and  Republican  newspaper  in 
one  plant  at  Gallatin,  Mo.,  had  at¬ 
tracted  nation-wide  attention,  died  at 
his  home  at  Gallatin  March  1.  Colonel 
Harrison,  a  former  superintendent  of 
the  Missouri  Training  School  for  Boys, 
retiring  in  1929.  began  his  career  as 
a  printer’s  devil  on  the  Great  City 
(Mo.)  Star  in  1879.  He  later  worked 
on  and  owned  several  papers  in  Mis¬ 
souri.  In  1929  he  joined  his  son, 
Fred  Harrison,  in  the  Gallatin  Pub¬ 
lishing  Company.  The  company  then 
purchased  the  Galatin  North  Mis¬ 
sourian  and  the  Gallatin  Democrat. 
An  ardent  Republican,  Colonel  Harri¬ 
son  employed  a  Democratic  editor  to 
v/rite  the  editorials  for  the  Democrat 
and  he  himself  conducted  the  editorial 
column  for  the  North  Missourian. 

Another  son,  W.  M.  Harrison,  is 
a  member  of  the  Kansas  City  Star 
sports  staff.  Also  surviving  is  another 
daughter,  Mrs.  E.  C.  Landon.  Roanoke, 
Va.,  his  second  wife  and  four  sisters. 

■ 

A.  K.  WHYTE  IN  HOSPITAL 

Arthur  K.  Whyte,  publisher  of  the 
San  Diego  (Cal.)  Union  and  Tribtine- 
Sun,  underwent  a  spinal  operation  at 
the  California  Hospital,  Los  Angeles, 
l.nst  week.  He  is  reported  in  very  good 
condition,  but  will  remain  at  the  hos¬ 
pital  three  weeks. 


IN  THE  MIDDLE 
OF  THINGS 


Fort  Wayne  is  the  center  of 
the  third  best  high-spot  ter¬ 
ritory  in  the  United  States 
(Source:  Feb.  IS  Forbes 

Magazine).  This  great  market 
is  effectively  cultivated 
through 
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Wisconsin  Newspaper 
Institute  Held 

Lee  A  White,  director  of  public 
relations  for  the  Detroit  News,  in  a 
keynote  speech  Friday  evening,  Feb. 
23,  to  the  1940  Wisconsin  Weekly 
Newspaper  Institute  at  Madison,  Wis., 
pointed  out  that  public  relations  on 
the  weekly  paper  are  similar  to  those 
of  the  metropolitan  press. 

“We  need  to  spend  as  much  time, 
energy,  and  money  in  building  up  the 
newspaper  as  an  institution  as  we 
have  spent  in  tearing  down  our  news¬ 
paper  contemporaries  in  the  scramble 
for  bigger  and  better  linage  figures,” 
declared  White. 

Sponsored  by  the  University  of 
Wisconsin  School  of  Journalism,  the 
conference  was  begun  Friday  after¬ 
noon  with  a  roundtable  discussion  of 
“News  Photography  and  Engraving” 
with  Louis  H.  Zimmermann,  Burling¬ 
ton,  presiding.  “News  Photos”  was 
the  topic  of  Kenneth  Coleman,  for¬ 
mer  Chicago  Tribune  staff  photog¬ 
rapher  and  currently  affiliated  with  a 
Madison  commercial  photography  firm. 

The  expense  of  installation  and  op¬ 
eration  of  the  one-man  engraving 
plant  was  discussed  by  F.  A.  R.  Van 
Meter  of  the  New  Richmond  News. 

“The  whole  truth  must  be  pre¬ 
sented  to  the  consumer;  not  the  half- 
truth  for  it  leads  to  intolerance,  dis¬ 
trust,  and  prejudice,”  declared  Prof. 
Robert  R.  Aurner  of  the  university 
School  of  Commerce  in  opening  the 
roundtable  discussion  concerned  with 
“Shopping  News  and  Advertising.” 

Mrs.  Lela  Andrews.  Richland  Cen¬ 
ter,  said  “The  shopper’s  guide  is  a 
good  advertiser  insurance.”  She  em¬ 
phasized  its  value  as  a  supplementary 
newspaper  advertising  service.  “A 
free  sheet  is  a  means  to  an  end — not 
the  end  itself.”  she  declared.  C.  W. 


Brown,  editor  of  the  Ocoiiomouv, 
Enterprise,  and  Harry  E.  Roate,  ed^ 
of  the  Horicon  Reporter,  told  of  the 
experiences  with  the  free  advertishj 
sheet  as  a  supplementary  service  ‘ 
their  advertisers. 

■ 

Daily  Gives  AP  News 
To  Crosley  Stations 

The  Cincinnati  Enquirer  entered  fc 
newscasting  field  March  1  with  an  ar. 
nouncement  that  it  had  made  aval 
able  its  24-hour  Associated  PfR 
leased  wire  service  reports  to  rad; 
stations  WLW  and  WSAI,  Crosk 
stations. 

Under  a  resolution  passed  by  tie 
executive  committee  of  the  AP  Boan 
of  Directors  last  May  permitting  mem. 
ber  papers  to  sell  news  for  broadcas 
purposes,  with  or  without  commercia 
sponsorship,  the  Enquirer  automatic¬ 
ally  began  paying  a  basic  25%  addi¬ 
tional  assessment  to  the  AP. 

Local  Coverage  Included 

In  addition  to  this  AP  working  ar¬ 
rangement,  the  radio  stations  «1 
have  full  local  news  coverage  froi 
the  Enquirer’s  city  room. 

The  service  started  with  a  spedd 
broadcast,  which  included  the  intra¬ 
duction  of  Paul  Mason,  chief  of  tk 
AP’s  Cincinnati  bureau,  who  broad¬ 
cast  a  me.ssage  from  P.  J.  Starzdld 
Columbus,  manager  of  the  Ohio  ba- 
reaus  of  the  AP. 

The  Enquirer  is  the  latest  Cinda- 
nati  paper  to  enter  the  newscastiaf 
field.  The  Post,  pioneer  in  the  dty'i 
newspaper-radio  field,  for  severi 
year*  has  operated  WCPO.  The  Tma- 
Star  recently  purchased  WKKC  fm 
the  Columbia  Broadcasting  System. 

The  Crosley  stations  have  been 
broadcasting  the  news  reprorts  of  h- 
tcrnational  News  Service  for  the  pas 
four  years. 


\  ’ 
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V  IRTUALLY  every  indu!>lry  i<<  clepemdenl,  either  in 

prixlurlion  or  inainleiianre,  on  eoaled  abrasives  lor  its  -lapera- 
litni.  Whether  you’re  making  auto  bodies  or  men's  hats, 
Kant  to  refinish  a  hardKood  fbmr  or  |Milish  a  sensitive  Jele- 
sceape-  mirror,  there's  a  coated  abrasive  involved.  They  have 
sin  essential  place  evi'ryKhere. 

Trojans  daily  help  to  make  the  Kheels  of  industry  n? 
faster,  for  in  Troy  is  the  Itehr-Manning  ('.orp..  one  sil  th*^ 
world's  largest  coated  abrasives  plants. 

Since  1872  this  concern  has  been  a  leader  in  its  field- 
For  ten  years  it  experimented  to  create  and  develop  the 
Flectrocoating  Process  of  making  sandpaper.  Today 
factory  here  employs  approximately  800  pi-rsons.  prac¬ 
tically  all  of  them  men. 

Sandpaper-making  is  a  nearly  depression-proof  biisincss- 
Its  close  relationship  to  all  industry  and  every  individual 
means  there’s  always  activity  in  many  of  its  countless  lines- 

“Make  the  wheels  fly  faster”  continuously  here  for 
self  by  sustained  advertising  scbedules  in  The  Record 
[Newspapers,  the  eity’s  sole  dailies.  They'll  tell  your  stor> 
to  “everylKxly,”  and  for  only  12c  per  line — a  rate  that 
makes  Troy  New  York  State's  lowest  cost  major  market. 


THE  TROY  RECORD 

thehhes  record 


THE  TROY  RECORD  CO  J  A.  VICiER,  ADVERTISING  MANAGER 


"•''Kor  Duiiv  Xpws  (Ml 
'  ‘s'll':''  ';r<'»-llrralii  Kx|ir)-ss 

H.XMI'siiikf 

'  rRMOVT'  ‘  <'•&«> 

l^rp  Tlnl^  ,K) 

Bm'ttUK*”"  Wanner  (K) 

K^form^  (K) 

Jnhn^  l*reMM  (M) 

'•  W ‘  ( K » 

IWv^ii  S'  «ktts 

'«l>  Rvf-ninK  TliiifH  (K) 


Hos(oii  (iluhf  (M&K) 

ItoHtim  (ilohe  (S) 

Ho<«tnii  INM  (M) 

Kn«»ton  I’ost  (S) 

Kroekloii  KiiterpriH«»-TimeH  ( K) 

CaiH*  roll  Staiiflp^fl'TimeM.  Hyaiinis 
Fall  Kiver  lleralil  N>wh  (K> 

Fitelibunr  Sentinel  (K> 

FraminKliaiii  NewM  (K) 

(iioiireHter  TinieH  (K) 

(ireeiiHelcl  Ke^'order-tiaxette  (K) 

Haverhill  (iazette  (K> 

Holynke  TranMcrlpt  (K) 
l^wrenre  l'^Kle>Tribiine  <>IK> 
l.oaell  ('oiirler*titi9:en  and  Kveniiie  I.eader 
(M&K) 


New  lte<iford  Standard  Times  and  Mereiiry 
(M&F) 

New  Kedford  Sunday  Standard  Times  <S) 
Newburyport  Daily  News  (K) 

North  Adams  Traiiseript  (K| 
rittsfield  Berkshire  Fa^le  (K> 
i|uincy  Patriot  Ledg;er  (K> 

Salem  News  <K) 

Taunton  Gaasette  (K) 

Waltham  News  Tribune  (K> 

Worcester  Telegram  and  Kvening  (iaxette 
(MA:K) 

Worcester  Sunday  Telegram  (S) 

KHtHiK  ISLAND 
Pawtucket  Times  (K> 

West  Warwick  Pawtiixet  Valley  Daily  Times 

<K) 


Westerly  Sun  (K&S) 

WooiiscM'ket  Call  (K) 

<  ON  N  Kt  TUT  T 

lhuibur>  N’ews'Times  (K) 

Hartford  Coiinint  (M> 

Hartford  Coiirant  (S> 

Hartford  Times  (K) 

Meriden  Record  (M) 

New  Britain  Herald  (K) 

New  Haven  Register  (F&S) 

New  London  Day  <K) 

Norwich  Bulletin  and  Record  (M&K) 
Stamford  Advocate  (K| 

Waterbiiry  Republican  &  American  (M&K) 
Waterbiiry  Republican  &  American  (KAS) 


‘‘BUSINESS  CARDS” 

OF  SIX  GREAT  MARKETS 


Individually,  they  are  prosperous  States,  highly 
diversified  in  their  productivity:  put  them  together, 
and  they  form  NEW  ENGLAND  —  an  aggregate 
market  that  has  always  been  consistent  in  its  buy¬ 
ing  power.  This  grouping  of  one  vast  sales  area 
simplifies  distribution  and  advertising,  and  the  rep¬ 
resentative  newspapers  below  are  tested  media. 


General  business  in  New  England  in  the  first  month 
of  1940  operated  at  about  9%  above  January,  1939 — 
this  high  level  despite  highly  unseasonal  weather, 
blizzards,  and  other  unpredictable  handicaps.  There 
was  practically  no  change  in  the  rate  of  operation 
from  December,  1939,  to  January,  1940. 


Changes  in  seven  components  of  the  business  index 
show  that  the  daily  average  cotton  spindle  hours 
operated  and  the  volume  of  boot  and  shoe  production 
recorded  GREATER  THAN  SEASONAL  INCREASES 
in  January  as  compared  with  December,  while  indus¬ 
trial  employment  in  some  areas  reflected  a  less  than 
seasonal  decline.  Volume  of  electric  power  produc¬ 
tion  holds  to  the  high  level,  and  machine  and  metal 
plants,  etc.,  in  many  cases,  are  working  at  capacity. 
The  significant  thing  is  that  all  business-report  head¬ 
lines  summarize  this  mosaic-market  of  prosperous 
units  thus:  "New  England  Business  Activity  Contin¬ 
ues  at  High  Level." 
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^kott  “Taka^ 


HOT  NEWS  from  the  Waterville 
(Me.)  Morning  Sentinel: 

“A  mouse  slipped  on  ice  at  Nor- 
ridgewock  the  other  day  resulting  in 
injuries  of  a  nature  so  serious  it  was 
necessary  to  dispose  of  the  animal.’ 

■ 

HAPPY  NEWS  from  the  AP  appear¬ 
ing  in  the  Macon  (Ga.)  Evening 
News: 

“Meridian,  Calif.,  March  1 — Four  of 
five  persons  who  were  drowned  in  a 
flood  early  today,  were  found  safe 
in  a  tree  surrounded  by  swirling 
water.” 

■ 

IN  THE  Province  of  Alberta,  Canada, 
^here  Premier  William  Aberhart  s 
Social  Credit  government  has  been  in 
office  for  nearly  five  years,  people  are 
inclined  to  be  very  much  for,  or  very 
much  against,  the  government— with 
not  much  sitting  on  the  fence.^  Even 
country  correspondents  aren’t  im¬ 
mune  from  thinking  good,  solid 
thoughts  about  the  government  which 
went  in  on  a  ham-and-egger  plank — 
$25  per  month  for  every  citizen— but 
which  hasn’t  produced.  A  routine 
letter  from  the  Edmonton  Journal  to 
one  correspondent  asking  for  cover¬ 
age  of  a  nominating  meeting  of  a  So¬ 
cial  Credit  group  brought  this  reply: 

“Replying  to  yours  of  SOth  inst.,  re 
report  of  social  credit  nominating 
convention  to  be  held  here  7th  Feb^ 
and  asking  for  me  to  do  so,  beg  to  say 
that  I  simply  cannot  comply  with  your 
request  as  I  cannot  bring  myself  to 
report  anything  they  do  or  give  them 
any  publicity  of  any  kind  whatso¬ 
ever. 

“Any  other  work  of  any  other  kind, 
I  will  gladly  do,  except  this.  I  will 
willingly  report  any  other  meeting 
of  any  other  political  parties  but 
not  this  outfit.  Sorry  I  cannot 
comply.” 

■ 

UNUSUAL  frankness  in  society  item 
in  Battle  Lake  (Minn.)  Lake  Re¬ 
view: 

“C.  A.  Paulson  of  Hankinson,  N. 
Dak.,  was  an  overweight  guest  at 
the  home  of  his  daughter,  Mrs.  Louis 
Larson,  last  week.” 

■ 

THE  Portsmouth  (O.)  Times  reports 
a  wedding: 

“An  Alice  blue  dress  fashioned  with 
a  jacket  was  worn  by  the  bride  with 
black  accessories  and  a  corsage  of 
rosebuds  and  sweet-brother-in-law 
and  sister  of  the  peas.” 

■ 

Kditok  &  Publisher  will  pay  $2  for  each 
“Short  Take”  accepted  and  published.  Those 
not  used  will  not  be  returneiL 


.  .  .  But  among  New  York'*  buy¬ 

ing  familie*  it'*  The  Sun  that, 
•:opy  for  copy,  carrie.*  greate*t 


EDITOR  & 


P  U  B  L  I  S  HE 


21  Negro  Newspapers 
Organize  Group 

Chicago,  March  4  —  Twenty-eight 
publishers  and  executives  represent¬ 
ing  21  papers  from  New  York  to 
Nebraska  organized  the  Negro  News¬ 
paper  Publishers’  Association  and 
elected  John  H.  Sengstacke,  general 
manager  of  the  Chicago  Defender,  its 
first  president  in  a  three- day  con¬ 
ference  which  closed  here  Saturday. 

Chief  topic  of  discussion  was  na¬ 
tional  advertising.  Machinery  for  mak¬ 
ing  an  exhaustive  survey  of  the  Negro 
market  was  set  in  motion. 


The  group  also  adopted  a  resolution 
favoring  the  formation  of  a  non-profit 
newsgathering  organization  controlled 
by  the  publishers. 

Other  officers  elected  are  Thomas 
W.  Young,  Norfolk  Journal  and  Guide, 
secretary-treasurer;  D.  Arnett  Mur¬ 
phy,  Baltimore  Afro-American,  east¬ 
ern  vice-president;  Jacob  R.  'Tipper, 
publisher  of  the  Chicago  World,  mid- 
western  vice-president;  Frank  L. 
Stanley,  editor  of  the  Louisville  De¬ 
fender,  southern  vice-  president;  and 
C.  A.  Franklin,  publisher  of  the 
Kansas  City  Call,  western  vice-presi¬ 
dent. 


NELSON  L  EVANS 

Nelson  James  Evans,  59,  Chicta 
Tribune  telegraph  editor,  ffied  sue 
denly  of  a  heart  attack  at  his  hoQ 
in  Chicago,  March  1.  For  nearly  :• 
years  he  had  been  a  member  of  *i 
Tribune  editorial  staff.  He  bega; 
newspaper  work  in  1907  on  the  c!iw« 
(la.)  Herald  after  a  brief  law  caree 
He  later  worked  on  newspapers  c 
Des  Moines,  Council  Bluffs  and  Der, 
ver  before  joining  the  Tribune,  ft 
wife,  a  son,  daughter,  a  sister  and  t»: 
brothers,  one  of  whom  is  Rev.  Jok 
Evans,  religious  editor  of  the  Tribict 
survive. 


All  ri^ht.then 

I^CU  tell  us : 


t44lome^  are  customers, where- 
ever  jou  find  them -They  Wear  iixnit 
the  same  clothes  ^  eat  the  same  frods  ^ 
drive  the  same^  makes  of  cars 

the  people  in  the  surrounding  mar¬ 
ket  buy  more  than  those  in  Stlouis 
•and  the  coM4' 

llte  whoU  ii/iea-STVSei\S 
the  ^ieit  of thiiJieiponiive  ma/iket 

qffipr  -  sgM  JK 

The4Q^ State 


tAROESt 


state  9-30 
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A  New  “Advertising  Baby” 

is  born  every  day,  and  children  have  become  an  important  feature  of  many  national 
campaigns  because  of  their  human-interest  appeal.  That  shrewd  and  nation-wide 
advertiser,  the  Bell  Telephone  System,  livens  its  excellent  messages  with  giggly  little 
tikers  the  public  takes  to  its  heart,  and  another  erpially  familiar  series  stages  infant 
comedies  that  have  aroused  100%  enthusiasm. 

advertising  managers  of  a  large  percentage  of  news¬ 
papers.  now  generously  remembered  by  the  na¬ 
tional  advertiser,  HOW  they  cultivated  this  busi¬ 
ness,  they  would  point  to  their  messages  in  Editor 
&  Pl'BLISHER. 

National  advertisers  are  looking  j^r  new  markets——  WHY  Editor  &  Publisher?  Because,  it  is  the 

new  territory  to  cover  with  year-through  newspaper  natural  vehicle  by  which  newspapers  talk  to  the 

linage.  But  they  must  he  TOLD  the  whys  and  the  very  executives  whose  judgment  prevails  when  news- 

wherefores.  If  you  asked  the  publishers  and  the  paper  advertising  is  created  and  set  in  motion. 

editor  &  PUBLISHER,  1  700  TIMES  BUILDING.  NEW  YORK,  N.  Y. 


How  many  of  these  drawn  and  photographed  child- 
campaigns  smile  out  from  YOUR  newspaper?  Are 
your  columns  enriched  by  baby  portraiture  that  sells 
a  product  interestingly  while  actually  performing  a 
service  to  the  reader? 


ilV 


*  E  D  I 


CALIFORNIA  INCIDENT 

IT  IS  ALMOST  a  proverb  among;  new.spa|K‘r 

people  that  a  newspaper  always  has  the  last 
word  in  a  public  controversy.  Many  a  politician 
has  learned  its  substantial  truth.  A  new  student, 
jxjssibly  may  lie  Senator  Sheridan  Downey,  of 
California,  who  recently  withdrew  his  objection 
to  the  ap|)ointment  of  I*aul  R.  Leake,  publisher 
of  the  Woodland  (Cal.)  Democrat,  as  collector  of 
customs  for  San  Francisco. 

Op|)osition  by  the  Senator  to  Mr.  Leake’s  ap- 
|K)intment  by  the  President  was  .saitl  to  have  ari.sen 
from  the  vigorous  editorial  op(>o.sition  to  the  Sena¬ 
tor’s  candidacy  last  year  by  Mr.  Leake’s  j)aper. 
When  Senator  Downey  blocked  confirmation,  Mr. 
Leake  went  to  Washington  and  spoke  his  mind  to 
the  Senate  committee.  He  declared  that  the  im¬ 
portant  question  liefore  the  committee  was 
whether  or  not  an  editor  who  feels  that  his  first 
allegiance  is  to  truth  and  to  his  readers  and  not 
to  blind  partisanship,  is  free  to  express  his  honest 
c«litorial  conviction  without  fear  of  consequences 
should  he  seek  public  office  in  the  future.  He 
quoted  President  Roosevelt’s  definition  of  an  un¬ 
restrained  press: 

“By  a  free  press,  I  mean  a  press  which  is  un¬ 
trammeled  by  prejudice  and  unfettered  by  .selfish 
bias,  and  which  will  serve  no  cau.se  but  that  of 
truth  and  which  will  recognize  no  master  but 
ju.stice.” 

In  withdrawing  his  objection.  Senator  Downey 
is  quoted  as  explaining  that  he  did  so  becau.se  the 
“implications  might  l)e  too  ea.sily  construed  as  an 
attack  on  the  liberties  of  journalistic  comment.” 
He  considered  the  DemcK-rat’s  editorials  con¬ 
cerning  him  “defamatory  and  libelous.” 

Mr.  Leake’s  candidacy  had  wide  support  among 
California  papers,  .several  of  which  took  up  his 
contention  that  the  Senator’s  reasoning  was,  in 
effect,  a  potential  muzzle  for  newspapers,  an  at¬ 
tempt  to  conijM?!  favorable  comment  and  support 
from  editors  who  might  later  want  ]>olitical  office. 
It  was  that. 

We  can’t  help  rej)eating  our  conviction  that 
editors  are  best  out  of  }x>litical  office,  under  no 
pre.sent  or  future  obligations  of  any  nature  to 
tho.se  who  run  the  public  bu.sine.ss.  We  .say  that 
regardless  of  the  fact  that  many  newspai)ermen 
have  given  distingui.shed  .service  in  elective  and 
appointive  positions,  and  also  of  the  fact  that 
many  of  the  current  aspirants  for  the  Presidency 
are  somehow  associated  with  journalism. 

Newspaper  work,  at  its  l)c.st.  is  just  as  im|)ortant 
to  healthy  democracy  as  are  honest  public  officials. 
Quite  often  it  has  l)een  more  imiwrtant.  And  its 
rewards  for  intelligent  i)ublic-  .service  are  not  neg¬ 
ligible. 


I  A  L 


Think  not  that  I  am  rome  to  destroy  the  law,  I  am 
not  rome  to  de>troy,  but  to  fulfil. — St.  Matthew  V:17. 


THIRD  TERM  "NEWS" 

.\  COl’PLE  of  weeks  ago  we  remarked  that 
President  Roo.sevelt  would  probably  not  suc¬ 
ceed  in  making  questions  as  to  his  future  “out  of 
order”  until  they  were  finally  answered.  To  date, 
we  have  heard  of  no  more  (piestions,  but  the  idea 
stays  in  the  news. 

.\  .story  pur|)orting  to  carry  (piotations  from 
the  President,  to  the  effect  that  he  would  not  rim 
for  a  thinl  term  unless  “the  Germans  overrun 
Knglaml  and  head  in  our  direction,”  or  some  other 
major  jiroblem  ari.ses,  was  de.scrilied  this  week  by 
Stephen  Early,  White  Hou.se  .secretary,  as  “free 
exerci.se  of  the  prerogatives  that  go  with  a  free 
jire.ss.” 

Mr.  Early  added  that  the  story,  written  by- 
Ernest  K.  Lindley,  a  corresjiondent  who  has  lieen 
friendly  to  the  admini.stration,  umloubtedly  falls 
into  one  of  the  four  cla.s.se.s  into  which  Thomas 
Jeffer.son  divided  news:  (1)  true;  (i)  probable; 
(3)  iKi.ssible;  (4)  false.  No  diplomat  has  ever 
beaten  that  one! 

Mr.  Lindley ’s  .story  told  that  the  President 
favored  the  candidacy  of  Secretary  Hull,  with  a 
running  mate  to  be  .selected  from  among  Attorney 
General  Jack.son,  Federal  Security  .Administrator 
McNutt,  and  Senator  Wheeler.  It  diil  not  pur¬ 
port  to  lie  direct  quotation  of  Mr.  RtKisevelt;  the 
quotes  were  pas.sed  along,  Mr.  Lindley  wrote,  by 
a  “clo.se  friend”  of  the  Pre.sident.  “.  .  .  elderly, 
wise,  and  utterly  reliable.” 

Only  the  reliability  of  the  corresjKindcnt  and 
his  known  intimacy  with  admini.stration  leaders 
could  justify  the  publication  of  a  story  so  weakly 
authenticated  and  so  loaded  with  ilomestic  and 
international  dynamite.  Mr.  Lindley.  we  .should 
.say,  is  out  on  a  long  limb  iiending  the  verdict  of 
the  next  few  months  on  his  rejxirt. 


ADVERTISING  TAX  PROPOSED 

AMONG  THE  M.ANY  revenue  measures  now 
before  the  New  York  State  I^egislature  is  one 
proposing  a  tax  of  3  per  cent  on  the  gross  adver¬ 
tising  receipts  of  all  publications.  The  tax  would 
be  pas.sed  on  to  the  adverti.ser  and  could  not  be 
absorbed  by  the  publication.  If  the  bill  is  en¬ 
acted.  the  tax  would  become  effective  July  1,  1941. 

The  propo.se<l  tax  is  heavy,  and  if  it  is  enacted, 
its  immediate  effect  will  probably  be  a  decrea.se 
in  publications’  advertising  revenues  at  least 
equal  to  the  amount  of  the  impost.  That  may¬ 
or  may  not  mean  a  loss  of  efficiency  in  adver¬ 
tising.  therefore  a  decline  in  the  gross  sales  of  the 
adverti.sed  enterprises.  If  that  comes  about, 
the  tax  collector  will  lie  the  loser,  too.  for  his 
income  rests,  in  the  last  anal.vsis  on  the  sustained 
volume  of  trade  at  all  levels. 
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SPECIAL  EDITIONS 

WHEN  THE  Canton  (Ohio)  Repository  pas.scs 
its  125th  birthday  on  March  31,  the  event  will 
lie  marked,  in  customary  newspajx'r  style,  by-  a 
.sjiecial  historical  edition.  .A  departure  from  traili- 
tion  is  the  Repo.sitory-’s  announced  {xilicy  that  no 
sjiecial  .solicitation  will  lx*  made  for  adverti.sing. 
which,  however,  will  lie  accepted  from  tho.se  who 
believe  that  the  i.s.sue  is  an  appropriate  medium 
for  their  copy. 

We  like  that  idea.  .As  William  .Allen  White 
recently-  jxiinted  out  in  an  Emporia  Gazette  edi¬ 
torial,  too  many  .sjiecial  editions  of  newspapers 
are  ilesigned  only  to  increa.se  the  publisher’s  reve¬ 
nue.  without  regard  to  the  advertisers’  benefit. 
Mr.  White  is  convinced  that  there  is  no  benefit  to 
the  advertisers  in  most  sjiecial  editions,  and  he 
bluntly-  told  his  bu.siness  man  readers  not  to  buy- 
that  kind  of  advertising  in  future. 

There  is  no  question  that  a  gixxl  many  “.s|ie- 
cial  editions”  are  an  abu.se  of  advertising.  .A 
new.spajier  which  dejiends  for  its  profits  on  the 
.shot-in-the-arm  income  from  sjiecial  or  stunt 
editions  is  not  in  goo<l  health.  Its  bu.sine.ss  com¬ 
munity  is  not  healthy,  for  it  is  not  using  news- 
pajier  advertising  efficiently.  The  .same  effort  and 
the  same  money,  directed  to  a  regular,  sched¬ 
uled.  sustained  adverti.sing  and  .sales  jirogram 
.should  be  far  more  jiroductive  for  all  concerned. 


HEADLINES  1 

DO  HE.ADLINES  .sell  new.spajx*r.s  tinlay?  hi 

Ixild  banner  line  as  imjMirtant  to  (inuUtiii 
managers  as  it  was  20,  30.  or  10  years  ago?  WiU 
radio  retailing  news  almost  wholly-  in  heaiiliiKi 
are  newspajiers  jilaying  their  own  game  when  tin 
give  major  headlines  to  news  t  hat  is  not  confinMl 
by-  trustworthy  authority? 

We  raise  these  questions  lx*cau.se  they  .seemd 
imjxirtanc-e  to  newsiiajiers  in  the  pre.senee  of  ti 
rumors  by  the  score  in  every  day’s  work.  Lm 
Friday,  March  1,  for  in.stance: 

News  broadcasts  late  in  the  ewning  reported! 
submarine  alarm  broadcast  by-  a  British  freightr 
in  West  Indian  waters,  within  the  “neulralitv 
zone”  proclaimed  by  the  .American  rejiiihliM.  .A, 
guesses  were  chanced  by-  the  news  services « 
radio  stations  as  to  the  nationality  of  the  su|i 
jxi.sed  attacker.  The  same  news,  with  additkmil 
details,  was  in  every  New  A’ork  news|)a|ier  offitf 

.Among  the.se  details  was  the  (jiioted  opinion  d 
an  .American  offic-er  in  Puerto  Rico  that  tk 
freighter’s  alarm  hail  been  a  mistake.  .\nd  thm 
was  the  news  from  London  that  the  .\dmiralty 
knew-  nothing  of  the  supiio.sed  attack.  No  foreip 
submarines  had  lieen  rejxirteil  in  tho.se  watf^by 
.American  naval  ves.sel.s.  Briefly-,  the  .situation 
(-ailed  for  caution.  If  true,  the  news  was  of  t^ 
mendous  imjiortance,  no  one-day-  story.  If  fak 
it  wasn’t  worth  more  than  a  .stick  of  tyjie. 

Saturday’s  morning  jiajicrs,  however,  all  put 
the  story-  on  Page  1.  The  tabloid  Xeirs  and.Vir- 
ror  gave  it  major  headlines.  The  Times  used  it  ii 
a  main  head.  The  Herald  Tribune  dropped  it  to 
a  subhead,  and  in  its  story  (jualified  the  rumort 
comjiletely  as  jxissible.  Some  qualification  gi- 
jieared  in  the  other  pajiers.  .All,  however,  referm! 
to  the  .submarine  as  a  “U-lxiat.”  For  that,  w 
have  found  no  factual  authority. 

Jitters  in  a  tired  .steamshiji  l(K>kout  can  be  n- 
(•used,  but  cooler  judgment  can  lx*  exjiected  of  tk 
comjietent  men  who  make  New-  York’s  front 
Their  job  in  this  cjiiscxle  is  certain  to  lay  theNf» 
A’ork  jiajicrs  ojien  again  to  charges  of  war-monpK 
ing,  when,  in  fact,  the  editorial  jMdicy  of  all  tk 
liajx-rs  concerned  is  anti-war.  Their  jiidpnet' 
didn't  l(K)k  good  when  the  evening  pa|x‘r.s  reportK 
the  freighter  safe,  and  the  submarine  ineM« 
jire.sumably  non-existent. 

We  doubt  that  headlines  .sell  many  iiajicr.'  k 
day,  though  the  tabloids  regard  them  as  impuf- 
taut,  and  the  majority-  of  standard-sized  P»P^ 
follow-  the  tradition  of  40  y  i'ars  ago.  C’ireulati®' 
are  well  stabilized,  with  home  delivery  theruklff 
most  evening  jiajuTs  and  many-  morning  P»P^ 
out.side  of  N*‘w-  York  City.  Readers  have  befon'* 
in  large  measure,  creatures  of  Inibit  in  newspsp^ 
jireferences,  even  in  new.sstand  pun-ha.ses. 
lines  .seldom  influence  their  choi(-e.  It  is  po^^  ; 
however,  that  intelligent  readers  might  lie  turned 
away-  from  a  new.sjiajx'r  which  rejK'atedly  ('^ 
jilays  news  that  d(X‘.sirt  stand  the  test  of  thenrt* 
day's  rejxirting. 

We  leave  the  thought  with  managing 
that  maybe  it’s  time  to  overhaul  the  whole  pbk^ 
.sophy-  of  headlines  in  the  light  of  modem  w® 
munications,  mixlern  newsjiajx'r 
tices,  and  the  general  information  jms.se.ssed  . 
readers  in  1940,  as  contra-sted  to  that  of  189* 


DIVINITY 

.A  creed  is  a  r(xl 

.And  a  crown  is  of  night; 

But  tliis  thing  is  G(h1, 

To  lie  man  with  thy  might.  ^ 
—Swinburne,  in  “Ilertha- 


ip  OR  MARCH  9,  1940 


Journal  of  Commerce,  will  speak  on 
inrOCANilT  “What’s  Ahead  for  Business?”  at  a 

meeting  in  Kalamazoo  March  14  im- 
Ml''N'rTON  sponsorship  of  the  Michigan 

_ division  of  the  Midwest  Council, 

^  ^  ~  United  States  Chamber  of  Com- 

GENE  HOWE,  publisher,  Amarillo  ^jej-ce. 

,  (Tex.)  News-Globe,  at  whose  sug-  James  R.  Rhodes,  publisher,  New- 
Jgestion  the  project  was  undert^en,  ^  Daily  News,  was  honored  at 

has  a  gridiron  dinner  staged  by  staff  mem- 

R®^®^  “y  ®*.y  bers  in  commemoration  of  his  30th 
of  Amarillo  in  anniversary  as  publisher  of  the  paper, 
naming  the  ou  2.  Mr.  Rhodes  is  also  pub- 

test  on  city  land  qJ  Perry  (la.)  Daily  Chief 

tf  1  >'  u  ^^®  Carroll  (la.)  Daily  Herald. 

No.  1.  He  K  jjg  Rhodes  returned  last 

known  as  O  d  ^ggj^  from  a  month’s  vacation  in  the 
®  South. 

Utle  of  his  News-  Walter  Keene,  publisher.  Mountain 
Vieto  (Cal.)  Register-Leader,  has 
If”®  been  named  temporary  president  of 

Texan.  newly  organized  Santa  Clara 

Joseph  H,  County  unit  of  the  California  News- 
Martin,  editor  papoj.  Publishers  Association. 


and  publisher, 
ffilmington  (Del.)  Sunday  Star,  on 
March  1  was  honored  by  the  Middle 


(That’s  Ahead  for  Business?”  at  a  FOLKS  ^A^ORTH 
eeting  in  Kalamazoo  March  14  im- 

■r  the  sponsorship  of  the  Michigan  KNO VvlNG  ' 

vision  of  the  Midwest  Council,  - - - -  ■  1 

uted  Stetes  Chamber  of  Com-  q  BOMBERGER.  new  president 
j  . „  of  the  Pennsylvania  Newspaper 

James  R.  Rhodes,  publisher,  Neto-  publishers  Association,  frequently  in- 
n  (la.)  Daily  News,  was  honored  at  structs  his  staff 

of  the  Jeanette 
(Pa.)  News  Dis¬ 
patch,  “Don’t  be 
afraid  to  be  dif¬ 
ferent.”  CMB’s 
career  has  shown  ; 
that  he  follows ! 
that  advice  him¬ 
self.  Twenty-six 
years  ago  Mr. 

Bomberger,  a  t  j 
29,  went  to  Jean-  ! 

,  ette  and  several 

.ounty  imit  of  the  California  News-  ^  Bomberger  years  after  he! 
aper  Publishers  Association.  ’  established  his' 

R.  S.  Kingley,  publisher,  Kenosha  semi-weekly  News,  he  merged  with ' 


R.  S.  Kingley,  publisher,  Kenosha 


(Wis.)  Evening  News,  and  president  29-year-old  rival,  the  Dispatch, 


of  the  Wisconsin  Chamber  of  Com 


Sutes  Scholastic  Press  Association  at  wiTf'pr'es'idr'at  'the  Bus'iness  ^e^me  thrice  weekly.  Four  years 

.  1  ir,  Wilminotnn  ’  presiae  ai  me  Dusmt^  jg^gj.  ^j^g  News-Dispatch  went  into 

Its  annual  meeting  in  Wilmington  Conference  of  the  state  chamber  in  Jailv  niihliratinn 

when  he  was  presented  with  the  J.  W.  Milwaukee.  March  15.  _ r 


Milwaukee,  March  15. 


S'^nrr^d  croSioll'^ln^schTo'l  f  °®trott  Neirs,  th^firsTSnyTubhshefs^  in  ^tL°U. 

mbutions  and  co-operation  in  schoo  Mrs.  Gilmore,  enroute  to  Mexico  Hmn  SatiirH^ 


I  journalism. 


on  a  vacation  trip,  made  a  brief  stop- 


U.  S.  Senator  Harry  Flood  Byrd,  over  in  New  Orleans  this  week. 


publisher,  Harrisonburg  (Va.)  News- 
Record  and  the  Winchester  (Va.)  Star 


Major  James  E.  Crown,  editor,  and 


to  drop  Saturday  publication. 

CMB  is  an  active  editor  and  an ' 
active  citizen.  His  breezy  column  “On 
the  Side”  takes  Page  1,  Column  1,  is 


They  Let 
Their 

READERS 

Order  It 

charleston,  s  ^ 

ll  LVl  Abner  Wins  Conieti  .  \ 

I  for  New  Comic  T 


and  a  leading  Virginia  apple  grewer,  Orleans  States,  addressed  the  Kiwanis 
recenUy  presented  a  truck  load  of  of  New  Orleans  and  Atlanta, 


Hebert,  city  editor%  New  g  fovmtain  of  information  on  current 


SID  R.  PHILLIPS,  advertising  direc- 


apples  to  Senate  employes  and  Wash-  Qa.,  respectively,  on  the  part  th< 
ington  newspapermen.  played  in  the  collapse  of  the  Long 

E.  M.  (Ted)  Dealey,  president.  Dal-  political  machine  in  Louisiana, 
lu  Morning  News,  interviewed  Frank 
E.  Gannett  of  Rochester,  N.  Y.,  pub- 

lisher  of  the  Gannett  Newspapers,  in  Jji  The  BusineSS  Off] 

a  broadcast  over  WFAA,  the  Dal-  - 

^  News  radio  station  on  Febru-  gjj^  ^  PHILLIPS,  advertising 

Richard  Hindley,  publisher  of  the  Columbus  Ohio  State  J, 

Clovis  (N.  M.)  News-Journal,  and  re-appointed  chairman 

Earl  Grau,  who  is  associated  with  Mr.  execu  ive 

Hindley,  assumed  control  Feb.  26  of 
the  Tucumcari  (N.  M.)  Daily  News, 
which  they  purchased  last  week  from 
Mrs.  Pauline  D.  Sartam. 

Orville  S.  McPherson,  publisher, 

Komos  City  Journal,  was  a  member 
of  the  Democratic  nominating  com¬ 
mittee  which  last  week  placed  a  Dem¬ 
ocratic  ticket  in  the  field  in  Kansas 
City. 

C.  F.  Ridenour,  publisher,  Piquo 
(0.)  Daily  Call,  recently  fractured 

his  wrist  when  he  slipped  and  fell  on  PliT”* - : 

an  icy  sidewalk.  Sid  R.  Phillips  Cincinnati 

B.  A.  Beck,  publisher  and  general  vertising  ( 

nmnager,  Sunbury  (Pa.)  Item,  was  Thor  Smith,  promotion  m. 


Ricans  orates,  aaaressea  me  iviwanis  topics,  the  first  robin,  Greek  mythol- 
Clubs  of  New  Orleans  and  Atlanta,  ggy^  horticulture,  economics,  war  in  l 
Ga.,  respectively,  on  the  part  the  press  Europe,  parking  meters,  county  poli-  ' 


piay^  in  me  coiiapse  or  me  ixmg  tics,  the  art  of  cake  baking  and  such, 
political  machme  m  Louisiana.  The  new  PNPA  chief  was  born  55 

years  ago  of  Pennsylvania  Dutch 
T_  TU«.  .  stock  on  an  eastern  farm.  After  high 

In  The  Business  Omce  hg  taught  in  a  littie  red  school 

house  for  two  years,  then  decided  he 
SID  R.  PHILLIPS,  advertising  direc-  wanted  to  be  a  newspaperman.  He 
tor,  Columbus  Ohio  State  Journal,  went  to  Franklin  &  Marshall  college , 
was  re-appointed  chairman  of  the  and  was  part-time  correspondent  for 


Yokum  Boy  Makes  Good  with  Readers  of  Thej 
j  News  and  Coiirier — Starts  S.'ion  i 

I  Lil  Abner  Yokum,  straw  hat,| 
.high-water  trousers  and  all, 
home  a  winner  by  a  margin  of  182  j 
votes  yesterday  in  The  News  and 
f  Courier’s  poll  to  select  a  new  comic  | 
I  strip.  ^ 


Sid  R.  Phillips 


executive  com-  the  Lancaster  (Pa.)  Exammer  while  {  kVws  and '  \ 

mittee  of  the  there.  On  graduation  Bomberger  got  I  \  coSJ’s  p*ou“to  seleTTa  new  comic  J 

Columbus  Zoo-  himself  a  cub  s  job  on  the  Philadelphia  j  strip  if 

logical  Society  at  Public  Ledger  Before  becoming  a  *  u  f  oi t  'V  i — iir“*x 

its  annual  meet-  publisher  he  spent  a  half  dozen  years  ^ 

ing  last  week.  with  newspapers  and  the  United  Press  The  Charlotte,  S.  C.,  News  and 

Mark  F.  Eth-  in  Pittsburgh,  Philadelphia,  New  York, .  Courier  found  a  few  weeks  ago 
ridge,  vice-pres-  and  Greensburg,  Pa.  It  was  while  in '  that  it  could  make  room  on  its 

1  ent  an  genera  (Gre^sburg  he  cast  envious  eyes  on  eomic  page  for  another  strip,  de¬ 
manager,  Louis-  the  Glass  City  and  made  his  decision  j 

ville  CouHer-  to  start  his  own  newspaper  in  Jean-  **  readers- 

Journal  and  ette.  and  get  the  most  popular  possible. 

- 7 - ^ -  Which  would  that  be? 

addressed  the  meeting.  The  first  regular  meeting 

Cincinnati  Ad-  was  held  March  5th  at  the  Ritz  Res-  To  make  sure  of  their  choice,  the 


Cincinnati  Ac 
vertising  Club. 


comic  page  for  another  strip,  de¬ 
cided  to  get  it  for  its  readers — 
and  get  the  most  popular  possible. 

Which  would  that  be? 

To  make  sure  of  their  choice,  the 


(Continued  on  page  44) 

(kVR6(H0kr 

say.  .  . 


"^ger,  Sunbury  (Pa.)  Item,  was  Thor  Smith,  promotion  manager,  engaged  in  media  promotion  in  San 

elected  vice-president  in  charge  of  San  Francisco  Call-Bulletin,  was  Francisco.  R.  S.  Oppenheim,  Western 

finance  of  the  Susquehanna  Drainage  named  chairman  of  the  newly-formed  Advertising,  is  secretary-treasurer  of 

Area  Council,  a  flood  control  organ-  San  Francisco  Media  Promotion  Asso-  the  group. 

i^tion,  at  a  meeting  there  Febru-  ciation  at  its  recent  organization  (Continued  on  page  44) 

ary  29. 

man- 

aging  director,  Brant/ord  (Ont.)  Ex-  m\.  L.i  k  I  #  VLI/Ma# 

^htor,  was  honored  at  a  banquet  B 

March  1  by  staff  members  and  former  IT  \NISELY  ^  ^  BP  V  I  B 

members,  marking  the  50th  anni-  VJRlT'rEN  -  ^  ^ 

vei^ry  of  the  day  on  which  the  pub-  MIND  ONEMPLOVED  '  B  «  .rw  /%  /. 

HI  J  say.  .  . 

J  McCurdy,  publisher,  Halifax  UNEMdOYED  - 

>N.  S.)  Chronicle  and  Star,  was  of-  S  newcomer  among  teature.s 

S  Conservative  party  nom-  f  is  CHING  CHOW,  the  short. 

JWions  to  be  held  March  26.  Mr.  '/ /  the  big  reader  response.  This 

declined  the  offer.  ^  nationally  popular,  daily  prov- 

lantfl  r  ®xocutive  editor.  At-  ./<■&.  Wi^/  erb-sprouting  feature  has  been 

mnta  Conatitution,  has  been  named  as  ■  ■  ,u 

7  of  Georgia’s  representatives  on  I  appearing  in  the  country  s  most 

Steering  committee  on  MM'  „  H  successful  newspapers  for  more 

I  jMjR  §  A]  than  a  decade.  Better  now 

a  r“\S.  Cobb,  noted  writer,  spent  f  than  ever' 

visiting  his  old  home  town  M  '  /  than  ever. 

’  '■®®®»'tly  and  visited  the  ««  w  n„.  c.  u.  Eor  proofs  and  price,  wire— 

had  Sun-Democrat  where  he 

old  N.  ^"'anaging  editor  of  the 
1904  he  left  ir 

S.  Hanna,  editor,  Chicago 


taurant.  Membership  is  open  to  those  i  editors  ran  a  two-weeks  voting 
engaged  in  media  promotion  in  San  contest  for  readers  to  name  the 
Franci^o.  R.  S.  Oppenheim,  Western 


No  newcomer  among  features 
is  CHING  CHOW,  the  short, 
single-column  comic  panel  with 
the  big  reader  response.  This 
nationally  popular,  daily  prov¬ 
erb-sprouting  feature  has  been 
appearing  in  the  country’s  most 
successful  newspapers  for  more 
than  a  decade.  Better  now 
than  ever! 

For  proofs  and  price,  wire — 


Chicago  Tribune  -  New  York  News 


AITHUt  «•  C**wlOtO  0*«*’«*  •  MfwV  lyilCMMO  T*»fc 


to  have.  They  let  the  readers 
themselves  order  it. 

.Vs  the  clipping  reproduced  above 
tells,  the  readers  ordered  A1 
Capp's  LIX  ABNER.  And  prac¬ 
tically  in  a  shout.  LI'L  ABNER 
drew  more  than  twice  as  many 
votes  as  the  second  choice,  more 
than  the  total  cast  for  third, 
fourth  and  fifth  choices,  close  to 
ten  times  as  many  as  were  cast 
for  the  other  33  candidates. 

If  you  are  ready  for  a  new  comic, 
want  to  be  sure  which  your  read¬ 
ers  will  like  best,  why  not.  like 
The  News  and  Courier,  let  them 
order  it?  We  believe  it  will  he 
LI  E  ABNER. 

'"iLiiliiL- 

FE ATU  R  E 
SYNDICATE 

220  EAST  4YND  STREET 
NEW  YORK  CITY 


EDITOR  &  PUBLISH 


Buffalo  Evening  News 

now  has  that  REGAL  appearance 


NOWADAYS,  when  newspaper  publish¬ 
ers  get  together,  the  subject  of  more 
readable  type  faces,  simplified  headlines 
and  improved  makeup  is  given  particular 
attention.  Today  newspapers  are  more 
than  ever  concerned  with  the  reader. 
They  are  trying  to  give  him  a  paper  that 
is  easy  to  read  and  is  as  attractive  as  they 
can  meike  it. . .  That’s  why  such  news¬ 
papers  as  Edward  H.  Butler’s  Buffalo 
Evening  News  are  joining  the  1940  trend 
to  INTERTYPE  news  faces. 

Intertype  faces  £ire  designed  to  look 
better,  to  read  easier.  There’s  a  pretty 


definite  connection  between  readability 
and  circulation— just  as  there  is  between 
circulation  and  advertising  linage. 

Regal  is  made  in  twelve  sizes  and  four 
combinations.  A  few  lines  of  the  four 
most  popular  sizes  are  shown  below.  If 
you  have  considered  modernizing  the  for¬ 
mat  of  your  paper,  why  not  take  advan¬ 
tage  of  Intertype’s  experience?  An  Inter- 
type  representative  will  be  glad  to  talk 
over  your  problems  with  you,  without 
obligation  of  course.  Write  to  Intertype 
Corporation,  360  Furman  Street,  Brook¬ 
lyn,  N.  Y.,  or  to  our  nearest  branch  office. 


FLASH!. . .  Here's  Another: 

Lancaster,  Pa.,  New  Era  (evening).  Intelligencer  loumol  (morning), 
and  Simdoy  News— of  which  J.  F.  and  J.  H.  Steinmon  ore  the  pub¬ 
lishers— have  ordered  a  new  dress  of  seven  point  Intertype  RegoL 


7  point  Regal  No.  1 

In  choosing  a  news  type  for  your 
readers  it  is  necessary  to  consider  a 
number  of  factors.  First  there  is  the 
obvious  requirement  of  legibility  and 
easy  reading.  This  feature  of  Inter¬ 
type  Regal  has  been  studied  and  test¬ 
ed  in  numerous  ways  by  type  experts 
and  optometrists,  and  particularly  by 
the  executives  of  many  newspapers 
throughout  the  country.  The  fi  12345 


7  poiot  Kegal  No.  2 

Frpm  the  standpoint  of  newspaper 
readers,  the  importance  of  legibility 
in  news  type  cannot  be  overempha¬ 
sized.  This  fact  has  been  recognized 
by  newspapers  for  many  years,  but 
only  during  the  past  ten  years  or  so 
has  the  subject  been  given  the  care¬ 
ful  study  that  it  deserves.  It  is  stated 
that  a  survey  made  some  years  ago, 
during  which  it  was  shown  th  12345 


8  Point  Regal  No.  1 

Another  important  factor  in  the 
choice  of  a  news  type  is  what  the 
newspaperman  usually  refers  to  as 
word-count.  Naturally,  newspaper 
space  is  costly,  whether  devoted  to 
news  or  advertising  and  in  the  case 
of  news  matter,  features,  etc.,  it  is 
necessary  to  put  as  many  words  as 
possible  into  a  given  amount  12345 


REGAL  AND  CAIRO  lOLD 


8  Point  Regal  No.  2 

To  the  average  reader,  one 
type  looks  pretty  much  lite 
other.  There  are  important 
ences,  however,  which  are 
ent  even  to  the  inexpert  eye 
columns  set  in  different  ty^ 
placed  side  by  side.  In  other  wo 
if  you  examine  a  single  letW 
der  a  powerful  microscope,  w 


STEP  AHEAD  and  STAY  AHEAD  with  INTERTYPE  FACE 


Factors  In  Web  Break  Control 


Tension  Distribution  Problem  Must  Be  Solved  Before  Costly  Breaks 
Can  Be  Eliminated,  Expert  Says  —  Problem  Reviewed  in  Detail 


(TONE  AT  ALL  familiar  with 
newspaper  production  knows  that 
^  breaks  are  not  only  a  serious 
porbing  ele-  ' 

■nt  to  those  of  S 

who  labor  in 

te  but  that  ^ 

ey  also  create  i(^  9  '1 

I  invisible  ex-  I  ^ ^  M 

nse  item  of 

insiderable  ■jW'  gB 

nount  even  j 

are  re- 
cted  through 

le  expense  William  Hansen 
umal  of  the 

iinary  accounting  system  of  a  news- 
per.  Printers  almost  always  lay 
;  blame  for  interruptions  of  every 
;d  to  some  flaw  in  the  paper.  This 
natural  and  quite  understandable 
-■use  after  all  it  is  the  paper  that 
ITS  apart.  More  often  than  not 
;  sheet  is  led  through  again  and 
is  soon  forgotten  except  for  the 
;'e  notation  in  the  production  re- 
!ts^-“Roll  break.’’  Occasionally  the 
^rpus  delicti”  is  produced  in  the 
Sure  of  a  tiny  sliver  on  the  edge  of 
;  sheet.  Thus  you  obtain  the  evi¬ 
nce  but  >iof  the  real  cause  of  the 
ak. 

'•Complaint  Passed  Along 

JscVerthele.s.s.  we  pnK’eed  to  pass 
?  complaint  along  to  the  producer 
d  he  sometimes  retaliates  with  crit- 
sros  of  the  pressroom  methods, 
s  first  impulse  is  to  tell  us  what  he 
idy  thinks  but  then  there  is  the 
rdiale  entente”  to  be  considered 
d  so  he,  in  effect,  replies  politely 
'dy  Solly”  and  lets  it  go  at  that, 
the  story  goes  ad  infinitum  with 
■  same  old  p)eriodic  headaches  al¬ 
l's  in  the  offing.  Is  there  any- 
we  can  do  in  the  hope  of  a  so- 
ion?  There  is.  I  believe,  a  small 
>^ce  that  we  may  obtain  some  im- 
■ement  if  we  dig  down  into  the 
•  and  stir  this  thing  up  a  little.  If 
80  at  in  in  earnest  something  may 
ne  to  the  top  that  we  can  get  our 
prs  on. 

■with,  let  us  “look  at  the 
...  production  reports  if 

observe  that  yesterday 
Md  a  very  good  run.  The  roll 
.  comparatively  few.  On 
JUght  shift  or  perhaps  today  the 
wUl  be  just  the  opposite.  We 
^rve  that  the  very  same  paper  will 
satisfactory  one  day  yet 
7  badly  the  next;  or  it  will  per- 
j^**^*didly  on  one  press  yet 
1  .  o**  another  press.  Worse 

repeatedly  in  one 
of  a  press  yet  when  the  roll 
oved  to  another  position  of  the 


same  press  will  run  without  a  skip. 
Under  such  circumstances  is  it  not 
both  difficult,  as  well  as  unfair,  to 
pin  all  the  blame  on  the  paper? 

Critics  of  pressroom  method.s  and 
practices  have  declared  that  the  num¬ 
ber  of  web  breaks  on  any  given  run 
is.  or  will  be.  in  exact  proportion  to 
the  mechanical  condition  and  pre¬ 
cision  of  the  press  plus  the  efficiency 
of  its  operators.  This  is.  I  think,  an 
overstatement  for  the  reason  that  it 
presupposes  absolute  perfection  in  the 
paper.  We  all  know'  that  the  paper 
mill  has  its  mechanical  problems  and 
man  failures  as  well  as  the  pressroom. 
An  interesting  fact  in  this  connection 
is  that  in  both  branches  of  the  indus¬ 
try.  or  rather  in  both  industries,  the 
worker  gains  nothing  by  slip.shod 
methods.  Usually  it  works  to  his  im¬ 
mediate  disadvantage  in  that  it  makes 
his  job  that  much  harder.  I  think  a 
more  rational  statement,  one  that 
would  come  nearer  the  bullseye, 
would  be  to  say  that  if  the  web  breaks 
were  confined  to  genuine  mill  defects, 
there  would  be  much  less  cause  foi- 
headaches. 

Where  then  are  we  to  look  for  the 


explanation  as  to  why  a  roll  will  fre¬ 
quently  break  repeatedly  in  one  posi¬ 
tion  of  a  press  yet  run  perfectly  when 
removed  to  another  position  of  the 
same  press  or  in  the  same  position 
of  another  press?  Here  we  have  the 
crux  of  the  whole  problem.  Before 
w’e  attempt  to  vouchsafe  an  answer  to 
that  question,  let  us  examine  and  con¬ 
sider  some  of  the  physical  character¬ 
istics  and  behaviorisms  of  an  average 
good  roll  of  newsprint  paper. 

No  Two  Rolls  Alike 

Contrary  to  the  generally  accepted 
idea,  there  are  no  two  rolls  of  news¬ 
print  exactly  alike.  Not  only  do  no 
two  rolls  unwind  the  same  but  it  is  a 
fact  that  the  straining  point  (tight 
.spot)  in  the  web  is  subject  to  move 
several  times  during  the  unwinding 
of  the  same  roll.  This  is  a  natural, 
inherent  characteristic  of  all  news¬ 
print  rolls.  Just  because  one  roll 
"pulls  tight”  at  one  end  and  the  next 
one  tight  at  the  other  end  does  not 
necessarily  mean  that  one  of  the  rolls 
is  good  and  the  other  bad.  Such 
variations  are  natural.  Uniformity  in 
these  characteristics  is  unnatural. 

If,  therefore,  we  would  avoid  breaks 


nSfory  Plant  for  Austin  Tribune 


J.  M.  WEST,  publisher  of  the  Austin 

(Tex.)  Dzily  Tribune,  has  an¬ 
nounced  he  will  erect  the  above  11- 
story  building  to  house  the  newspaper 
and  to  serve  as  a  general  office  struc¬ 
ture. 

The  building  will  be  erected  at 
Colorado  and  Tenth  Streets  in 
Austin,  facing  the  Texas  governor’s 
mansion. 

The  building  will  be  60  x  124  feet. 


Architect's  drawing 
of  new  I  I  -  s  t  o  r  y 
building  for  Austin 
(Tex.)  Daily  Tribune. 


The  newspaper  will  occupy  the  base¬ 
ment  and  first  two  floors.  Shirley 
Simons  of  Tyler  is  architect,  and  Page 
and  Southerland  of  Austin  consulting 
architects. 

Mr.  West,  wealthy  Houston  oil  man, 
last  year  purchased  the  Austin  Dis¬ 
patch  and  renamed  it  Austin  Tribune. 
Edmunds  Travis  of  Austin,  long  iden¬ 
tified  with  Texas  newspaperdom,  is 
editor. 


in  the  web.  we  must  recognize  these 
facts  and  act  accordingly.  A  maxi¬ 
mum  degree  of  tension  uniformity  at 
all  times  requires  the  same  attention 
we  would  employ  in  driving  an  auto¬ 
mobile  on  a  winding  country  road. 
Unfortunatelj’,  this  is  not  sufficiently 
understood  by  the  printing  crafts¬ 
men  and  so  the  paper  gets  blamed  for 
a  condition  that  is  as  natural  to  it  as 
it  is  for  water  to  seek  its  level.  There 
are  instances,  of  course,  where  this 
condition  becomes  abnormal.  When¬ 
ever  rolls  are  found  in  which  one  end 
is  so  soft  that  it  can  be  easily  pressed 
in  with  the  hand,  you  have  a  definite 
troublemaker  on  your  hands  because 
invariably  the  other  end  of  the  roll 
will  be  correspondingly  hard  thus 
making  even  distribution  of  the  ten¬ 
sion  extremely  difficult,  if  not  impos¬ 
sible.  These  extreme  cases  are,  how¬ 
ever,  comparatively  rare  today. 

Engineering  ingenuity  and  skill  has 
done  much  during  our  lifetime  toward 
eliminating  mechanical  defects  in  pa¬ 
per.  The  present  high  speed  produc¬ 
tion  of  our  newspapers  would  have 
been  impossible  with  the  average 
newsprint  produced  a  few  years  back. 
Many  an  oldtimer,  still  active  in  the 
paper  mill,  can  remember,  for  in¬ 
stance,  the  old  box  screens,  the  felt 
covered  top  couch  roll,  the  wooden 
press  roll,  the  stack  reels,  to  say  noth¬ 
ing  of  the  .single  roll  shaft  and  single 
drum  rewinders.  ’They  have  long 
since  been  relegated  to  the  scrap  heap 
and  with  them  has  gone  most  of  the 
mechanical  defects  so  prevalent  in 
newsprint  rolls  at  that  time.  We  still 
have,  however,  the  non- uniform  un¬ 
winding  characteristics  referred  to 
above. 

Three  Common  Factors 

Doubtless  we  always  will  have  for 
reasons  that — to  explain  in  all  its  de¬ 
tail — would  be  a  long  story  in  itself. 
We  shall,  however,  touch  upon  three 
of  the  most  common  factors.  These 
are:  (1)  variations  in  the  thickness  of 
the  sheet;  (2)  variations  in  the  rela¬ 
tive  moisture  content;  and.  (3)  varia¬ 
tions  in  the  heat  of  the  calendar  rolls 
causing  uneven  expansion  which  re¬ 
sults  in  comparatively  thick  and  thin 
streaks  in  the  paper.  Within  certain 
limits  these  variations  are  unavoid¬ 
able.  At  any  rate,  they  exi.st  to  a 
more  or  less  degree  in  every  roll  of 
newsprint  pa{>er. 

These  normal  inequalities  often  lead 
to  all  sorts  of  complaints  and  con¬ 
demnations  the  most  common  of 
which  is  usually  described  as  “rolls 
wound  too  tight  on  one  end.”  A  cor¬ 
rect  diagnosis,  however,  might  have 
revealed  the  disease  to  be  uneven 
tension  distribution  due  to  lack  of 
proper  equipment  with  which  to  com- 

(Continued  on  paye  32) 


By  WILLIAM  HANSEN 

Newsprint  TrafRc  Manager,  Boston  Record,  American  and  Sunday  Advertiser 
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Big  Order  Placed  for  Latest 
Type  Presses  and  Auxiliary 
Equipment 


Color  for  Web  Flatbed  Presses  Now  Available 


Twelve  Hoe  Units 
For  Cleveland  P.  D. 


Outstanding  among  the  recent  o: 
ders  for  new  Hoe  equipment  nowr 
production  is  one  for  the  Clevtkri 
Plain  Dealer  which  calls  for  12  nn 
Hoe  arched-type  Super- Productic: 
Units  which  are  to  be  equipped  coa- 
plete  with  two  Super-Produclic; 
folders  twelve  3-arm  reels  tweln 
electrically-controlled  automatic  ten¬ 
sions  and  twelve  Hoe  full -speed  paste 
mechanisms. 


Photograph  shows  how  color  attachment  is  placed  on  press  just  before  web  passes  into  folder. 


A  NEW  development  enabling  flat 
bed  web  presses  to  print  two  colors 
and  black  in  close  register  was  dem¬ 
onstrated  for  the  first  time  in  news¬ 
paper  history  on  Feb.  21  by  the  Daily 
Olympian  of  Olympia,  Wash. 

The  device  making  the  color  print¬ 
ing  f>ossible  was  the  result  of  several 
years’  work  by  the  McFar  Manufac¬ 
turing  Company  of  Portland,  Ore., 
and  William  McCarter,  pressman  in¬ 
ventor,  who  designed  and  perfected 
an  auxiliary  attachment  which  is 
mounted  on  the  top  frame  of  the  flat 
bed  press. 

Attachment  on  Press 

The  attachment  is  a  separate  imit, 
geared  to  the  regular  press.  The  web 
passes  through  it  just  before  running 
into  the  folder.  The  printing  cylinder 
is  six  and  one-half  inches  in  diameter 
and  stretches  across  the  frame  of  the 


press.  Color  can  be  printed  on  four 
pages  at  a  time. 

A  second  part  of  the  color  printing 
device  manufactured  by  the  company 
is  a  hydraulic  mat  press.  In  this,  type 
is  first  pressed  into  bakelite  and  a 
rubber  color  printing  plate  is  then 
molded  from  Ae  bakelite  mat.  The 
press  is  electrically  heated  and  op¬ 
erates  much  in  the  same  manner  as  is 
used  for  the  manfacture  of  rubber 
stamps.  The  rubber  plate  is  then 
attached  to  the  auxiliary  cylinder  on 
the  flat -bed  press,  and  adjusted  to  the 
correct  position,  permitting  the  color 
to  strike  in  the  proper  place. 

The  Daily  Olympian  recently 
mounted  two  of  these  color  units  on 
its  new  16-page  Goss  Cox-O-Type 
press  and  obtained  perfect  results  in 
reproducing  the  two-color  and  black 
advertisement  of  the  Shell  Oil  Co. 


According  to  Fred  F.  Chitty,  gen¬ 
eral  manager  of  the  Daily  Olympian, 
the  results  were  superior,  both  in  ink 
coverage  and  register,  to  those  ob¬ 
tained  by  many  papers  nmning  the 
same  advertisement  with  conventional 
equipment  The  most  remarkable  fact 
was  that  the  ink  required  for  printing 
from  the  rubber  plates  was  approx¬ 
imately  40  per  cent  of  the  amount 
required  by  metal  plates,  Mr.  Chitty 
said. 

The  attachment  enables  smaller 
daily  newspapers  to  use  color  on  the 
front  page  or  on  four  pages  of  an 
eight-page  section.  Several  Olympia 
advertisers  have  used  the  color  pro¬ 
cess  since  the  installation  with  very 
satisfactory  results. 

The  new  development  is  expected 
to  stimulate  use  of  color  by  local  and 
national  advertisers. 


When  completed  the  new  press  r. 
display  every  modem  feature  of  H* 
newspaper  press  design  and  will  1* 
equipp^  with  anti-friction  bearuE 
throughout.  Plate  lock-up  media.'- 
ism  will  be  the  instantaneous  type 
Automatic  ink  pumps  on  each  tci 
will  provide  control  of  ink  flow  t 
any  part  of  the  plate  cylinders,  fci 
distribution  will  be  provided  by  & 
special  crankshaft  type  of  ink  dt 
tribution  drive.  All  cylinders  will '» 
equipped  with  staggered  roller  bea:- 
ings  with  separate  deep  grooved  over¬ 
sized  ball  thrust  bearings.  Mkrrorr.- 
eter  impression  adjustment  will  he 
provided  with  a  new  type  of  gau2! 
that  can  be  read  from  either  side  of 
the  press.  Pressure  circulated  auto¬ 
matic  lubrication  within  oil-tipi: 
housings  will  be  visible  through  pen 
holes  included  in  each  unit. 


The  two  super-production  folde-’t 
required  to  handle  the  enonno.- 
capacity  of  such  a  high  speed  pres.- 
will  be  equipped  like  the  press,  wri 
anti-friction  bearings  throu^oi 
When  installed,  the  new  press  will  ho 
supported  on  a  special  Hoe-built  ca.’ 
iron  substmeture. 


Supplementary  new  Hoe  equipmer. 
rounds  out  this  Cleveland  Plc 
Dealer  order.  Included  are  two  dou¬ 
ble  upper  formers,  four  duo  ink  nii 
and  two  reversible  cylinder  arranpo- 
ments  for  daily  run  of  paper  color 


Mechanical  Meet 


Goss  Units  Ordered 


By  Four  Dallies 


New  York  News  Adding  Seven 
Units— Others  Go  to  Buffalo 
and  Latin-America 


Goss  Printing  Press  Company,  Chi¬ 
cago,  reports  four  new  orders  for 
newspaper  press  equipment  within  the 
past  month.  Orders  include  those 
from  the  New  York  News,  Buffalo 
(N.  Y.)  News,  and  two  Latin-Amer- 
ican  publications. 

The  New  York  News  has  ordered 
installation  of  seven  additional  Goss 
high  speed  anti-friction  units  and 
double  folder  in  its  Brooklyn  plant. 
This  new  press,  designed  especially 
for  the  News,  will  raise  the  total  of 
Goss  units  in  the  Brooklyn  plant  to 
37  and  make  a  grand  total  of  58  Goss 
units  in  the  combined  plants  of  the 
newspaper. 

The  Buffalo  News  has  placed  an 
order  for  the  latest  type  Goss  press, 
consisting  of  four  units  and  pair  of 
folders.  This  new  octuple  will  sup¬ 


plement  the  eight  Goss  units  and  pair 
of  folders  installed  in  1937  and  will 
make  a  total  of  30  Goss  units  operating 
in  the  News’  plant. 

Latle-AmerlcaH  Orders 
Evidence  of  increased  Latin-Amer- 
ican  buying  in  U.  S.  is  shown  in  two 
recent  orders  received  by  Goss  from 
O  Globo,  Rio  de  Janeiro,  and  El  Uni- 
7’ersal,  Mexico  City.  The  former 
bought  an  eight  cylinder  Goss  multi¬ 
color  press  and  the  latter  ordered 
four  Goss  standard  high  speed  units 
and  one  pair  of  folders.  ’The  multi¬ 
color  press  for  O  Globo  will  deliver 
both  standard  and  tabloid  size 
products,  being  used  to  print  color 
comics. 


linotype  Installations 


With  the  color  press,  O  Globo 
bought  a  complete  set  of  the  latest 
Goss  curved  and  flat  stereotyping 
equipment,  which  will  give  the  news¬ 
paper  one  of  the  most  modem  and 
efficient  color  plants  in  South  Amer¬ 
ica. 

El  Universal’s  press  is  a  unit-type 
(Ktuple,  equipped  with  paper  roll 
stands  at  both  ends  for  floor  feeding. 
The  press  has  a  double  folder,  ten¬ 
sions  and  motor  roll  hoists  which  will 
give  the  newspap>er  the  late.st  in  press 
equipment  in  Mexico. 


Eleven  Blue  Streak  Lintoypes  have 
been  installed  by  the  Chicago  Tribune. 
The  New  York  Times  has  added  four 
Blue  Streaks.  One  or  more  Lino¬ 
types,  many  of  them  with  self-quad- 
ders  have  been  installed  by  the  Gales¬ 
burg  (Ill.)  Register-Mail;  Sidney  (O.) 
Daily  News;  Grove  City  (O.)  Record; 
Lancaster  (Pa.)  Intelligencer- Jour¬ 
nal  New  Era  and  News;  Jeffersontown 
(Ky.)  Jeffersonian;  Dawson  County 
Courier,  Lamesa,  Tex.;  Log  Cabin 
Democrat,  Conway,  Ark.;  Wausau 
(Wis.)  Record-Herald;  Fayette  (Mo.) 
Democrat-Leader  and  the  Advertiser; 
Kankakee  (Ill.)  Republicayi-News; 
Fort  Wayne  (Ind.)  Journal-Gazette; 
West  River  Progress  Dupree  S.  D.; 
West  Point  (Neb.)  Republican;  Win¬ 
chester  (Ky.)  Sun;  Braham  (Minn.) 
Journal:  Wrightsville  (Ga.)  Head¬ 
light;  Kalispell  (Mont.)  News;  Chat¬ 
ham  News,  Silver  City,  N.  C.;  Sidney 
(O.)  Daily  News;  Ftdton  (Ky.)  Daily 
Leader;  Midland  (Mich.)  Daily  News; 
Sluiniofcin  (Pa.)  News-Dispatch;  Buf¬ 
falo  (N.  Y.)  Evening  News;  Beau¬ 
mont  (Tex.)  Enterprise  and  the  Jour¬ 
nal:  Atlanta  (Ga.)  Constitution: 
Windsor  (Ont.)  Daily  Star. 


Programs  for  the  four  sessions  d 
the  Pennsylvania  Newspaper  Pub¬ 
lishers’  Association’s  Mechanical  Con¬ 
ference,  to  be  held  at  the  Penn-Har.- 
Hotel,  Harrisburg,  April  8  and  9,  ha” 
been  completed  by  the  committfi 
headed  by  Howard  J.  Lamade,  Wi- 
liamsport  Grit. 

A  composing  room  “quiz"  has  boon 
arranged  with  C.  P.  Merkle,  sup^ 
tendent  of  the  composing  room.  Wo**' 
ington  (D.  C.)  Star,  propouiuh*' 

questions,  and  R.  D.  Shaeff,  Monoti? 
chief  mechanical  inspector,  suppb''-' 
answers. 

“News  Ink  of  Today,’’  will 
subject  of  an  address  by  W.  T.  Di*^‘ 
bach,  chief  chemist,  J.  M.  Huber.  1* 
H.  Howard  Colehower,  Jr.. 
Roller  Company,  will  explain 
the  technical  problems  of  high  ^ 
printing.  . 

Stereotyping  will  be  discussw  ■ 
Jack  Kearns,  Burgess  Cellulose 
pany.  A.  M.  R.  (^harrington,  Jt-  ' 
speak  on  “Type  Metals.”  Mr^C» 
rington  is  with  the  North 
Smelting  Company. 

Peter  J.  Burton  will  talk  on 
nomical  Methods  of  Producing 
^tore  Advertising.”  Mr. 
special  representative  for 
thaler  Linotype  Company. 

’The  Photo-Engraving  Session 
under  the  direction  of 
Allentown  Morning  Call  and  6 
Chronicle. 
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300  Attend  Dallas  SNPA  Conference 

Photo-Engraving,  Southern  Newsprint,  Ink  Research  Among  Many  Subjects 
Discussed — J.  H.  Gibson  of  Houston  Chronicle  Named  Chairman  of  Group 


heavy  snows  in  West  Texas 
which  made  roads  impassable  and 
prevented  many  members  from  at¬ 
tending  failed  to  impair  the  success 
of  the  second  annual  meeting  of  the 
Southern  Newspaper  Mechanical  Con¬ 
ference,  Western  Division,  which  was 
held  at  Dallas  Feb.  19-20. 

Nearly  300  members  from  Texas, 
Oklahoma,  Arkansas  and  Louisiana 
and  many  visitors  from  states  not 
within  the  division  were  present  to 
take  part  in  the  wide-open  discussions 
and  hear  talks  by  five  speakers. 

Southern  Newsprint  Discussed 
Intense  interest  was  displayed  in 
the  question-and-answer  forum  Tues¬ 
day  afternoon  on  the  subject  of  news¬ 
print  made  from  Southern  pine.  R.  J. 
Wortham,  Jr.,  sales  manager  for  the 
concern  handling  the  output  of  the 
Southland  Paper  Mills,  Inc.,  at  Luf¬ 
kin,  led  the  session.  Many  of  his  audi¬ 
ence  went  from  Dallas  to  Lufkin, 
where  the  Texas  Newspaper  Publish¬ 
ers’  Association  held  its  convention 
three  days  later. 

J.  H.  Gibson  of  the  Houston  (Tex.) 
Chronicle’s  photo-engraving  depart¬ 
ment,  who  was  elected  chairman  of 
the  conference’s  executive  committee, 
took  the  speaker’s  platform  Monday 
to  present  his  views  on  what,  if  any¬ 
thing,  is  wrong  with  modern-day  pho¬ 
tography  in  newspapers. 

Gibson  began  his  talk  with  the  flat 
assertion,  possibly  somewhat  ironical, 
that  “photo-engravers  never  make  bad 
cuts.”  He  then  discussed  the  things 
that  may  have  happened  to  a  picture 
before  the  engraver  gets  it,  and  paid 
his  respects  to  the  news  photographer 
(“the  most  abused  individual  on  a 
newspaper”) ;  the  city  editor;  the  soci¬ 
ety  editor;  and  outside  studio  photog¬ 
raphers. 


Although  he  pointed  out  that  “we 
have  made  great  progress  in  what  we 
can  do  with  poor  copy,”  Gibson  said 
much  of  the  grief  could  be  eliminated 
if  the  engraver  would  advise  the  edi¬ 
tor  as  to  probable  results  from  such 
copy  before  he  begins  work. 

“It  used  to  be  the  idea  that  an  en¬ 
graver  required  contrasting  copy,  but 
I  don’t  believe  that  any  more,”  he 
®serW.  He  decried  excessive  re¬ 
touching  and  emphsisized  that  such  re- 
touAed  copy  should  not  be  blown  up; 
rather,  the  picture  should  be  fii^ 
e  up,  then  retouched,  and  then 
“rally  reduced  to  the  correct  size. 


,  of  the  biggest  pains  in  the  neck 
^  ^n  the  pictures  appearing  in  the 
^day  society  section  —  ‘arty’  poses 
*^ch  look  fine  in  a  frame  or  on  some- 
mantelpiece,  but  which  are  nc 
for  reproduction  in  a  newspaper,’ 
^  declared.  “But  the  studio  photog- 
Phm  axe  now  gradually  improving 
e  should  educate  them  as  to  copy 
to  he  submitted. 

^^hially,  co-operation  is  what  w« 
more  than  anything  else  —  les! 
nromnation  and  more  conrunenda- 

moi.*  will  enable  us  t< 

■"eot  the  threat  of  other  media.” 


Tpfk  on  Accident  Freventh 

J  A  worker  is  the  best 

“fy*?*  Itnown,  asserted  A.  E. 
rater  and  actuary,  Casua 
on,  Texas  state  department 

Son.’  ®  acciden 

National  Safety  autl 
^te  that  more  than  95%  of  ac 


Photo  shows  departmental  chairmen  of  the  SNPA  Mechanical  Conference  held  in 
Dallas  recently.  L.  to  r.:  M.  T.  Scott,  Abilene  (Tex.)  Reporter-News,  Composing  Room 
session;  F.  F.  Anderson,  Houston  Press,  Stereotyping:  H.  S.  Dunn,  R.  Smith  (Ark.) 
Times-Record,  Engraving;  1.  D.  Price,  Ardmore  (Okla.)  Ardmoreite,  Pressroom. 


are  preventable  and  a  very  high  per¬ 
centage  is  due  to  the  mental  state  of 
the  employe  rather  than  to  mechanical 
failure,”  Tabb  pointed  out.  “In  other 
words,  a  successful  safety  campaign 
should  not  only  include  keeping  the 
equipment  safe,  the  plant  well  lighted 
and  clean  but  should  take  into  account 
the  mental  attitude  of  the  employe.” 

About  75%  of  industrial  medical 
service  is  bestowed  upon  30%  of  the 
workers,  according  to  a  statement  by 
an  industrial  doctor  which  Tabb 
quoted.  This  30%  also  requires  more 
attention  in  every  other  way,  for  with¬ 
in  this  percentage  are  found  “our 
radicals,  neurotics,  indigent  and  pos¬ 
sibly  oiu:  worst  workers.” 

To  combat  the  possibility  of  acci¬ 
dents  arising  from  mental  states  of  the 
worker,  Tabb  made  these  suggestions: 

Let  the  foreman  or  direct  supervisor 
be  a  shrewd  psychologist  and  have  the 
confidence  of  his  employes; 

Use  of  Cartoons  Suggested 

Place  accident  prevention  placards 
at  strategic  points  over  the  plant, 
change  them  frequently  and  use  some 
cartoons; 

For  the  routine  worker,  change  the 
routine  occasionally  if  possible  or  pro¬ 
vide  fur  occasional  rest  or  recess 
periods; 

Sick  or  temporarily  impaired  em¬ 


ployes  should  not  be  worked,  or  if 
they  are,  at  reduced  homs  and  lighter 
work; 

(Careful  drilling  and  training  and 
pointing  out  of  the  various  hazards  of 
the  work  may  help  the  employe  who 
is  careless  and  who  refuses  to  recog¬ 
nize  the  hazards. 

Perfumed  inks  were  listed  by  Ralph 
Mawbey  of  Chicago,  chemist  of  Inter¬ 
national  Printing  Ink,  Inc.,  as  one  of 
the  newest  and  most  promising  devel¬ 
opments  in  that  branch  of  the  busi¬ 
ness.  He  exhibited  an  ad  nm  in  the 
Minneapolis  Tribune  of  Dec.  12,  which 
still  had  a  faint  scent.  The  perfrime 
being  advertised  at  a  department  store 
by  this  method  was  sold  out  by  noon 
of  the  day  on  which  the  ad  appeared, 
he  said. 

“It’s  a  good  form  of  advertising  if 
not  overdone,”  Mawbey  commented. 
“There’s  always  the  danger  of  too 
strong  a  mixture  making  a  disagree¬ 
able  instead  of  a  pleasant  odor.” 

Development  of  Vaporin  or  Heat- 
set  inks  has  revolutionized  rotary 
printing  within  the  past  few  years,  he 
said.  Other  new  developments  are  a 
granular  type  of  carbon  black  giving 
a  denser  toptone;  cleaner  oil  for  the 
ink  vehicle;  purplish,  rhodamine,  and 
logwood  toners;  new  ingredients,  such 
as  a  “wetting  agent”;  and  “toner  dis¬ 


Examining  the  Alltone  proceii  exhibit  at  SNPA  Mechanical  Conference  are  (I.  to  r.) 
W.  J.  Phillips,  Oklahoma  City  Oklahoman  and  Times;  Bert  Conner,  R.  Smith  (Ark.) 
Times-Record;  Leven  Deputy,  Dallas,  News. 


penser,”  which  makes  the  toner  act 
more  rapidly. 

Constant  Research  in  Ink 

Mr.  Mawbey  said,  in  pwrt; 

“Research  is  constantly  going  on  in 
the  manufacture  of  news  ink  to  en¬ 
able  you  to  turn  out  as  good-looking 
a  newspaper  as  is  possible.  Research 
in  the  manufactiu'e  of  news  ink  is  now 
a  major  problem,  and  I  would  ventxrfe 
to  say  that  more  of  it  has  been  done 
in  this  field  in  the  past  three  or  four 
years  than  ever  before. 

“Perhaps  the  reason  for  this  is  that 
the  rotary  printing  business  has  been 
revolutionized  in  the  past  few  years 
by  the  introduction  of  Vaporin  or 
Heat-Set  inks.  Another  revolutionary 
step  has  just  been  made  by  the  Tren¬ 
ton  Times.  They  are  running  a  pic¬ 
ture  section  on  a  Hoe  offset-press, 
30,000  copies  per  hour  at  the  present 
time,  which  they  hope  to  step  up  to 
40,000  copies  per  hour.  Within  an¬ 
other  month,  a  publisher  at  Hartford, 
Conn.,  will  have  a  newspaper  out  on 
the  stands  which  is  printed  entirely 
by  the  offset  process  on  a  Webendorfer 
press.  This  is  a  process  which,  if  we 
look  back  a  few  years,  we  never  would 
have  thought  to  be  applicable  to  the 
printing  of  newspapers. 

“Let  us  review  a  few  of  the  ingredi¬ 
ents  that  go  into  the  manufacture  of 
news  ink  before  discussing  new  de¬ 
velopments. 

“First,  we  have  Carbon  Black,  the 
pigment  commonly  used  in  news  ink. 

“Second,  we  have  the  vehicle — min¬ 
eral  oU. 

“’Third,  for  those  who  use  toned 
news  inks,  we  have  the  toners. 

New  Type  Carbon  Black 

"Let  us  disciiss  Carbon  Blacks  first. 
In  the  past  year,  the  carbon  black 
manufactiirers  have  developed  a  new 
type  of  carbon  black,  some  calling 
their  product  ‘beads,’  others  ‘spheres,’ 
still  others  ‘pellets,’  but  they  are  aU 
primarily  the  same  black.  The  rubber 
indiistry  was  the  first  to  start  using 
this  form  of  dustiess  carbon  black. 
Manufacturers,  now,  however,  are 
making  this  product  for  the  news  ink 
manufacturer.  Test  runs  show  that 
this  black  gives  a  denser  toptone,  by 
that  I  mean  a  blacker  toptone,  than 
the  ordinary  carbon  black,  and  in  this 
form  they  do  not  get  the  hard,  crys¬ 
tallized  minute  partieles. 

“Tests  also  show  that  this  type  of 
carbon  black  is  a  trifle  stronger  than 
the  ordinary  grade. 

“I  believe  that  this  is  a  major  de¬ 
velopment  which  has  been  passed  on 
from  the  carbon  black  manufacturer 
to  the  news  ink  manufacturer  who 
will,  in  turn,  pass  it  on  to  you,  ^us 
enabling  you  to  get  a  better  finished 
product 

“Secondly,  we  have  the  oils  that  go 
into  the  inks.  We  can  go  back  a  few 
short  years  and  recall  the  black  ink 
oil  that  was  used  in  news  ink.  It  had 
the  shade  of  Gilsonite,  was  very 
brown,  and  had  a  slight  odor. 

“In  the  past  few  years  rapid  strides 
have  been  made  in  the  cracking  of 
oils  by  the  refiners  to  give  us  rather 
clean  oils.  These  clean  oils  are  now 
being  used  to  a  large  degree  by  the 
news  ink  maniifactu^,  and  in  so  do¬ 
ing  he  is  alleviating  the  strike-through 
that  we  were  so  accustomed  to  see. 
We  still,  however,  have  show-through, 
when  news  stock  does  not  run  uni- 
(Continued  on  page  26) 


EDITOR 


P  U  B  L  I  S  HEF. 


£dltoxi&lt  HARBINGERS  OF  SPRING 


WE  PLEAD  GUILTY  at  the  very  outset  of  thi> 
editorial  to  a  generally  optimistic  attitude,  for 
we  believe  that  despite  wars,  depressions,  and 
l>olitical  considerations,  this  nation  of  130,000.000 
(H'ople  will  continue  to  inandt  on.  demanding  what 
it  has  had  in  the  past  ami  n'aehing  for  what  is 
new  and  progressive  in  the  future. 

There  is  a  stir  and  a  ferment  in  the  newspa|MT 
hu.siness.  Not  only  are  jM'ople  willing  to  ha<‘k 
imw  projwts  with  tlieir  money,  such  a>  the  Hart¬ 
ford  Neirndail/i,  the  \eir  York  I'.M.,  ami  the 


new  j)ajM‘r  proje<-ted  for  Hempstead,  N.  Y..  hut 
the  entire  Held  is  alert  to  the  iuh‘<1  for  in-tter  e«|uij»- 
nient  ami  better  meth(Hl.^. 

In  this  i.ssue  of  the  K»iru*MKNT  Hkvikw  Skction 
we  report  a  numlK-r  of  interesting  developments. 
The  Chuago  Tribuuf  is  starting  a  $'200,000  plant 
expansion  program.  The  Austin  Tribune  has  an¬ 
nounced  that  it  will  build  an  eleven-.story  build¬ 
ing  to  hou.se  the  j.ajK'r,  The  Cleveland  Plain 
Dealer  has  f)r<lere<l  H  new  pre.ss  units.  .\  I’acifi*' 
cojust  daily  will  .shortly  annouiH'e  j»lans  for  a  new . 


modern  plant.  Any  numlK*r  of  smaller  (laili^ 
and  weeklies  are  remiMlelling  their  plants  or  mov 
ing  to  new  locations. 

We  also  report  in.stallations  of  much  im 
machinery,  indicating  the  <lesire  of  publishers 
keep  abrea.st  of  the  times. 

The  newspajK'r  equipment  Hehl  in  the  past  fw 
years  ha.s  waited  i)atiently  for  better  times,  mo 
perhaps  they  are  here. 

We  welcome  the  .signs,  and  ho|H‘  they  are  rei 
harbingers  of  better  days  ahead. 


Huge  Saving  in 
Newsprint  Waste 


ANPA  Bulletin  Shows  165  Report¬ 
ing  Offices  Saved  $1,293,000 
During  1939 


the  final  figure  is  conservative  rather 
than  exaggerated. 

“It  will  be  noted  that  the  offices  re¬ 
porting  constitute  numerically  less 
than  50  per  cent  of  the  total  member¬ 
ship.  However,  the  ANPA  Mechan¬ 
ical  Department  estimates  that  the 
group  accounts  for  about  two-thirds 
of  the  white  paper  consumption.  If 
the  offices  which  do  not  report  have 
effected  an  equal  saving,  the  figure 


First  Haiftone 
Printed  In  N.  Y. 


Cut  Rejected  By  Pressmen 
1880  Is  Reproduced  In  N. 
Herald  Tribune 


On  March  3,  the  New  York  Herald 


nett,  its  publi.sher,  over  the  halftom 
issue.  Mr.  Horgan  told  Mr.  Beimet 
that  one  of  his  halftones  could  be 
printed  from  the  curved  stereotype 
plate  of  a  newspaper.  Mr.  Benner, 
asked  his  mechanical  experts  wha: 
they  thought,  and  it  was  the  consen¬ 
sus  that  Mr.  Horgan  was  an  idiot  i! 
he  believed  what  he  said.  Losinc 
faith  in  his  art  director.  Mr.  Benner 
dismissed  him. 

“Four  years  later  Mr.  Horgan  triec 


A  report  showing  a  saving  of  more  given  above  can  be  increased  by  50  March  3,  the  Neic  York  Herald  “Four  years  later  Mr.  Horgan  triec 

than  $1,000,000  annually  in  newsprint  per  cent.  This,  of  course,  is  pure  i^oime  on  the  sixtieth  anmversaiyr  of  ag^jn.  Whitelaw  Reid,  publisher  oi 

waste  has  just  been  issued  by  the  guesswork,  but  it  is  believed  that  the  the  first  printing  of  a  imwspaper  half-  jjjg  Tribune,  gave  him  permission  to 

.ANPA  Mechanical  Department,  of  estimate  made  for  the  offices  which  reproduced  the  first  newspaper  ^j.y  reproduce  a  halftone  printec 

which  W.  E.  Wines  is  manager.  It  do  report  regularly  is  somewhere  halftone  ever  made,  a  cut  of  Maud  picture  of  Senator  Thomas  C.  Par, 

fr,ilr>u7c-  near  correct.  ’  Granger,  a  popular  actress  of  that  day.  who  had  lust  been  elected.  The  oic- 


which  W.  E.  Wines  is  manager.  It 
follows: 

“In  the  current  newsprint  waste  re¬ 
port  (Fourth  Quarter,  1939,  Mech. 
Bull.  223)  is  a  table  giving  the  average 
percentages  in  each  of  the  four  classes 
for  the  fourth  quarter  of  1937,  1938. 
and  1939.  The.se  figures  show  appre¬ 
ciable  reductions,  in  all  classes,  from 
1937  to  1938.  and  again  from  1938  to 


Granger  a  ^pular  actress  of  that  day.  be^^  elected.  The  ; 


McMurtrie  Speaks 


Tells  Buffalo  Group  Importance 
of  Ad  Typography 


It  was  the  first  time  it  had  ever  been 
printed  in  a  newspaper. 

Stephen  H.  Horgan,  inventor  of  the 
halftone,  who  was  86  on  Feb.  2,  said 
he  wanted  to  observe  the  anniversary 
by  having  the  Herald  Tribune  print 
his  first  halftone  cut  which  pressmen 


ture  came  out  perfectly. 

“After  that  Mr.  Horgan’s  career  suf¬ 
fered  no  more  obstacles  in  doubtfc 
pressmen. 

“Another  of  Mr.  Horgan's  mile¬ 
stones  was  in  1924.  when  he  con¬ 
vinced  the  American  Telephone  and 


1939.  The  table  below  compares  the  mes.sage  is  presented  has  an  impor- 
percentages  in  the  current  bulletin  tant  bearing  on  the  success  of  its  re- 


•The  type  in  which  any  advertising  m  1880  had  turn-  down  with  the  d^-  Telegraph  Company  that  color  pic- 
es.sage  is  presented  has  an  impor-  could  be  sent  by  telegraph,  and 

nt  bearing  on  the  success  of  its  re-  mud.  Although  the  Granger  cut  ^  colored  representation  of  Ru- 

ilts."  Douelas  C.  McMurtie.  tvooe-  was  turned  down,  Horgan  s  first  haU-  ,,,  ...oo 


with  those  in  the  first  newsprint  waste  suits,”  Douglas  C.  McMurtie,  typog-  was  turned  down,  Horgan  s  first  half- 
report— Mech.  Bull.  3.  April  19,  1927.  raphy  director  of  the  Ludlow  Typo-  a  view  of  Shantytown  in  New 

In  each  case  the  percentages  given  in  graph  Company,  Chicago,  declared  on  York,  was  printed  in  the  Neto  York 
the  table  are  the  simple  averages  of  a  visit  to  Buffalo,  Feb.  23.  Graphic  of  March  4,  1880.  The 

the  percentages  shown  in  the  respec-  -intelligently-planned  type-setting  Publication  of  the  picture  opened  a 
tive  bulletins.  f 


dolph  Valentino  was  thus  dispatched 
from  Chicago  to  New  York.” 


Daily  Graphic  of  March  4,  1880.  The 
publication  of  the  picture  opened  a 


Waste  Reduction,  in  Percentages  of  as  the  same  copy  unintelligently  pre 


,,  f)  new  era  in  printing  and  photography 

will  often  be  ten  times  as  successful  i  -  .  l  i  -  *  .  -  » 

.  11  _  which  has  culminated  in  the  art  of 


Consumption 


Newspapers  all  over  the 


First 

Fourth 

Re¬ 

country  are  giving  evidence  of  con¬ 

Report,  Quarter, 

duc¬ 

sideration  for  the  comfort  of  readers 

Class 

1927 

1939 

tion 

and  are  revising  their  type  dress  to 
that  end,”  he  said. 

Class 

A  , 

...  4.33 

2.32 

2.01 

Class 

B  , 

...  3.94 

2.51 

1.43 

"Printing  which  was  entirely  satis¬ 

Class 

C 

...  4.32 

2.67 

1.65 

factory  to  conditions  of  life  50  years 

Class 

D 

...  4.35 

2.54 

1.81 

ago  can  fail  absolutely  today  because 

photo  -  engraving  and  made  pos¬ 
sible  the  vast  field  of  pictorial  jour¬ 
nalism. 

Studied  Weed  Engravers 

The  Herald  Tribune  said: 

“Mr.  Horgan's  picture  of  Maud 


$200,000  Addition  iM 
Chicago  Tribune 


Four  Story  Building  Will  Give 
Added  Space  to  Editorial  and 
Circulation  StafFs 


.  .  •  1  I  of  the  faster  nace  at  which  everv-  experimentation  ivith  the  idea  that 

thi^^r^irntfo^fiSr^  irmSI!^v*”''of  lives  ‘  and  ^the  relatively  limiW  halftones  could  become  an  integral 

(his  reduction  figures  in  money.  Of  ^  available  for  P®*'^  newspapers.  Studying 

course,  it  is  not  possible  to  arrive  at  the  work  of  wood  engravers,  Mr.  Hor- 

ict  figures,  but  an  estimate  can  be  ^  .  n  u  gan  had  observed  that  a  shadow  was 


exact  figures,  but  an  estimate  can  be  reading. 


made  which  will  be  at  least  approx¬ 
imately  correct. 


“Advertisers  as  well  as  editors  have 


Plans  have  been  announced  fw  • 
$200,000  plant  expansion  program  < 
the  Chicago  Tribune.  W.  E.  Macto* 
lane.  Tribune  busine.ss  manager,  sid 
that  work  will  begin  at  once  on  > 
four-story  addition  to  Tribune  Tovtt 


recognized  this  and  the  improvements  effect  of  a  great  number  giving  greatly  increased  space  to  d* 


“In  order  to  do  this,  the  consump-  in  telling  sales  stories  have  been  ex- 


tion  figures  for  the  165  offices  report-  ceedingly  noteworthy  in  the  last  ten 


ing  in  the  current  bulletin  were  ob-  years,”  he  declared. 


of  fine  lines. 

“  T  hit  upon  this  idea,’  he  said.^1 
made  a  screen  of  lines  graduated  from 


tained  from  the  reports  and  then  On  Feb.  14,  Mr.  McMurtrie  ad-  transpare^y.  I  intr^uced 

totalled.  This  was  done  for  each  dressed  the  Association  of  Advertising  -5  ,  wwn  ap  o  ograp  an  sen- 
cla.ss  separately.  The  total  consump-  Men  in  New  York  on  the  subject  «bzed  plate  Where  my  scr^n  was 
tir»n  fnr  found  to  be.  "Tvoo.,r:>n)iv  Th.t  SolU  opaquc,  I  got  no  effect  upon  the  plate. 


tion  for  the  year  1939  was  found  to  be, 
in  round  figures,  1.860,000  tons. 

‘The  percentage  of  reduction  for 
each  class  was  then  applied  to  the 
1939  consumption  in  that  class,  and 
another  total  obtained.  This  shows 
that  the  paper  .saved  during  1939  ap- 


“Typography  That  Sells  Merchan¬ 
dise.” 


Installs  Shaver 


opaque,  I  got  no  effect  upon  the  plate. 
But  where  it  was  transparent  I  got 
solid  black  and  in  between,  where 
the  photograph  was  halfway  between 
black  and  white,  I  would  get  gradua¬ 
tions  upon  my  sensitized  plate.’ 

“On  Feb.  14,  1880,  Mr.  Horgan,  who 


that  the  paper  saved  during  1939  ap-  A  Barker  rotary  shaver  was  in-  ren.  14,  loou,  Mr.  Horgan,  who 

proximates  32,333  tons.  This  is  the  stalled  recently  in  the  plant  of  the  charge  of  the  Graphic  s  photo 

estimated  saving  effected  by  the  165  Philadelphia  Evening  Bulletin  for  use  department,  where  pen  and  ink  draw- 
offices  reporting — as  compared  with  in  cutting  stereotype,  electro  and  zinc  were  in  use,  submitted  the  re- 

the  conditions  existing  in  1927.  cut  bases.  Mechanical  department  his  seven  years  labor,  the 

“Assuming,  now,  that  the  waste  executives  of  the  Bulletin  report  the  Granger  portrait.  When  the  pressmen 
paper  is  sold  at  an  average  price  of  new  shaver  working  very  well.  The  f^Ihsed  to  print^  it  because  they  were 
$10  a  ton,  or  50  cents  a  hundred,  new  shaver  is  much  faster  than  the  wouldn  t  work.  Mr.  Horgan 

which  is  a  liberal  estimate,  the  net  old  flat-bed  type,  he  says,  and  makes  tryffiS-  ^t'd  on  March  4,  less  than 

cost  of  this  waste  to  the  publishers  is  tor  more  accurate  cuts.  The  shaver  ®  month  later,  he  persuaded  them  to 
$40  a  ton  figured  on  the  delivered  was  developed  by  the  Philadelphia  en-  fh®  Shantytown  picture.  The 

zone  price  in  New  York  City.  If  we  graving  firm  of  Hess  and  Barker.  Granger  portrait,  however,  has  never 
apply  this  figure  to  the  32,333  tons  Wayne  Barker,  treasurer  of  the  com-  appeared  in  a  newspaper,  according 


estimated  as  saved,  the  money  value  pany,  told  Editor  &  Publisher  that  Horgan. 


is  found  to  be  $1,293,300. 


similar  units  have  been  installed  in 


.surprising  result,  but  it  is  believed  the  plants  of  the  Boston  Herald  and 


Discharged  By  Bennett 

“In  1893.  when  Mr.  Horgan  was  art 


that  the  niethod  of  arriving  at  this  Traveler,  the  Easton  (Pa.)  Express  director  of  the  New  York  Herald,  he 


type  setting  machines.  The  new  i 


news  department,  and  added 
space  to  the  circulation  departing 
and  composing  room. 

The  addition  to  be  built  will  fiU  * 
the  court  between  Tribune  Tower  id 
WGN  radio  station  and  the  fot^ 
floor  of  the  new  building  will  extt* 
over  the  radio  station  just 
the  tower.  This  additional  space  w 
be  added  to  the  present  area  of  ® 
news  department,  allocating  the  enW 
fourth  floor  level  of  the  plant  ® 
tower  and  the  new  story  on  WGlfs 
studio  to  editorial  workers. 

Among  the  added  facilities  wiU^ 
a  new  map  library  for  the  art  *■ 
partment,  new  quarters  for  the  nietiO' 
politan  section  staff,  an  enlarged 
department  and  improved  layout  w 
the  telegraph  offices.  New  office  ■oo* 
and  quarters  for  a  new  music 
will  be  provided  WGN  on  the  “f* 
floor.  On  the  second  floor,  both  d 
culation  and  radio  departments 
be  given  room  to  expand. 

The  composing  room  will 
be  enlarged  to  make  room  for  ao** 


fa 


figure  is  fair  and  reasonable,  and  that  Lancaster  (Pa.)  Newspapers,  Inc. 


was  discharged  by  James  Gordon  Ben- 


tion  will  also  provide  an  entrance  • 
WGN  from  the  tower. 


EF.fOR  march  9.  1940 


One-Man  Engraving 


Unit  Makes  Debut 


Invented  by  Le  Roys,  It  Features 
New  Process  for  Etching  Half- 
Tones  Without  Use  of  Acids 


A  new  one-man  engraving  unit  in 
which  is  included  the  electric  densi- 
•.ometric  control  to  read  photographs 
and  give  the  actual  exposure  in  sec¬ 
onds  naade  its  debut  in  December 
through  the  International  Photo- 
mphic  Research  Laboratories.  It  is 
the  invention  of  Dr.  Adrien  E.  Le  Roy, 
president  of  the  laboratories. 

Trade-named  “Engrav-O-Type,”  the 
unit  also  features  a  new  process  for 
etching  a  halftone  plate,  recently  de¬ 
veloped  in  the  laboratories,  according 
to  Dt.  Le  Roy .  It  employs  no  acids  or 
'dragon’s  blood,”  and  it  does  not 
employ  electricity  as  the  “Lectrocut” 
process  did  which  Dr.  Le  Roy  invented 
three  years  ago. 

It  will  etch  a  63-line  halftone  plate 
down  to  a  depth  of  .005  in  six  minutes 
without  even  touching  or  agitating 
the  zinc  plate.  Dr.  LeRoy  stated,  and 
it  is  equally  effective  on  copper  and 


tro  magnetic  type  is  supplied.  It  is 
claimed  that  according  to  the  con¬ 
struction  of  the  camera  the  face  of 
this  type  can  be  changed  five  times 
and  the  size  of  the  type  may  also  be 
changed  eight  times. 

The  entire  unit  is  electrically  syn¬ 
chronized  and  contains  its  own  light¬ 
ing  system  which  is  easily  controlled 
to  provide  a  steady  and  even  lumin¬ 
osity.  The  exposures  automatically 
terminate  by  an  electrical  instrument 
panel  which  always  remains  in  plain 
view  of  the  operator  who  controls  the 
action  with  a  finger-tip  touch. 

For  accuracy  in  reading  color,  Dr. 
Le  Roy  has  also  designed  a  specially 
constructed  densitometer  to  be  op¬ 
erated  in  connection  with  the  engrav¬ 
ing  unit.  According  to  Dr.  Le  Roy, 
this  new  unit  can  make  negatives 
either  straight  or  in  reverse  without 
use  of  prisms  or  copy  board  movement 
and  stripping  is  eliminated. 

A  color  temperature  control  meter 
is  built  in  the  camera  guarding  against 
falling  off  in  the  blues  or  gains  in 
the  reds.  It  also  has  a  separate  dif¬ 
fused  transmission  lighting  system  for 
Kodachrome  separation,  thereby 
eliminating,  according  to  Dr.  Le  Roy, 


overheating  of  the  films  with  a  hot 
light. 

This  new  method  employs  a  cold 
light  source  located  behind  the  copy 
board.  Invented  by  Dr.  Le  Roy  and 
Jeanette  Le  Roy  (his  wife),  an  MJ.T. 
graduate  and  the  only  woman  mem¬ 
ber  of  the  Photo-Engravers  Associa¬ 
tion  and  of  the  Litho  Club,  200  of 
these  units  already  are  in  use 
throughout  the  world.  Dr.  Le  Roy 
stated. 

The  Chicago  Tribune  and  the 
Toronto  Star  were  among  the  first  to 
install  the  new  units,  he  said. 


high  school  students  of  printing  repre¬ 
senting  more  than  300  schools  in  the 
United  States  and  Canada  participated 
in  the  1940  contest.  Entrants  were  re¬ 
quired  to  write  essays  on  some  phase 
of  the  subject,  “The  Contribution  of 
Color  to  Printing.” 


Rochester  Meeting 


IPt  Contest  Winner 


First  prize  in  the  Fourth  Annual 
IPI  Essay  Contest  on  Color  has  been 
won  by  Lawrence  Mund,  17-year-old 
senior  at  the  New  York  School  of 
Printing,  it  has  been  announced  by 
Fred  J.  Hartman,  chairman  of  the 
Contest  Advisory  Committee  and  ed¬ 
ucational  director  of  the  National 
Graphic  Arts  Education  Guild,  co¬ 
sponsors  of  the  project.  Mund’s  prize 
is  a  $300  scholarship  to  the  Depart¬ 
ment  of  Printing  at  the  Carnegie  In¬ 
stitute  of  Technology.  About  7,400 


Under  the  symposium  plan,  mstruc- 
tors  in  printing  will  discuss  pertinent 
problems  directly  related  to  their 
daily  work  at  the  19th  Annual  Confer¬ 
ence  on  Printing  Elducation,  sponsored 
by  the  National  Graphic  Arts  Educa¬ 
tion  Guild,  June  30,  July  1,  2,  and  3,  at 
the  Rochester  Athenaeum  and  Me¬ 
chanics  Institute,  Rochester.  N.  Y. 


Heads  Dallas  Union 


Homer  Hendrix,  Dallas  News  press¬ 
man,  has  been  re-elected  president  of 
the  Dallas  Newspaper  Printing  Press¬ 
men’s  Union.  His  election  brings  to 
two  the  number  of  union  presidents 
on  the  mechanical  staff  of  the  Dallas 
News.  Nev  Williams,  of  the  compos¬ 
ing  room,  is  head  of  the  Typographical 
Union. 


Basis  of  the  new  process  is  a  new 
etching  solution,  used  for  four  plates 
and  then  discarded,  preventing  plate 
dilation.  It  is  utilized  in  the  unit’s 
rubber  magnetic  trays.  No  tray  agi¬ 
tation  is  necessary.  Dr.  Le  Roy  ptointed 
out.  It  is  known  as  “Lero-X  Solu¬ 
tion”  to  the  trade. 

Another  feature  claimed  by  Dr. 
U  Roy  for  his  latest  invention  is  the 
Electro  Magnetic  Copy  Board.  With 
this  special  mechanism,  a  font  of  elec- 
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He'll  testify  to  the 
quality  of  Wood  Dry 
Mats.  He'll  tell  you 
how  deep  they  mold, 
how  clean  they  cast 
and  how  perfectly 
^they  perform  under 
the  most  difficult 
conditions. 


IMIBI 


The  Mechanism 
an(d  Operation  of 
the  LUDLOW  is 


Simplicity 


Itself 


vii'vv  of  th**  Imtlovv  shtnvirxi  the  thrft*  riiiifor 
uf  tftf  iii<M  htTM*  —  <  ru<  mold.  <«fid  ntolor 


In  tht;  machiiutrv  nncnssarv  to  produce  slug-cast 
composition  one  might  naturalK  expctct  to  see  a 
cumhctrsome.  complicated  assembly  of  mechan¬ 
isms  and  devices.  It's  rathtrr  surprising,  there¬ 
fore.  to  find  that  with  the  Ludlow  the  utmost 
effici«;ncv  has  been  attained  in  a  machine  of 
extreme  simplicity. 

I  he  Ludlow  machine  comprises  three  major 
eUmients  —  crucible,  mold,  and  motor.  Ihese 
vxith  their  simple  automatic  operating  and  con¬ 
trolling  movements  make  up  this  most  efficient, 
accurate  lin<!casling  machine!. 

It  is  e(|ualK  simple  to  operate  the  Ludlow.  A 
holder  or  matrix  stick  containing  the  line!  ol 
txpeface  matrie^es  is  locked  in  casting  position 
and  a  toue^h  of  a  lever  instantlv  starts  th(!  |)ro- 
duction  ol  the  line!-slug.  Mold  and  matrices  are! 
hre)ught  te)gether.  me)lten  metal  is  fe)re'e!el 
lhre)ugh  the  me)lel,  the  cast  exKjleel  by  water 


e  ire^ulating  within  the!  me>lel.  attd  the*  titushe!d 
slug  ele!li\ered.  All  this  is  e.-asily  ae-e  ermplisheel 
withetui  mae:hine  or  mold  erhange  fe>r  U!ngth 
e.)f  line!,  txpeface  or  pe)intsi/e.  except  when  it 
max  be!  eleisired  guicklx  to  e.hange  the'  rnerld 
for  easting  the!  smalle!r  typeisi/es  te)  se!t  serliel 
e)n  a  (j-pe)int  slug. 

I  re)m  start  tej  finish,  the!  I  uellem  sx  ste!m  is 
simplie^itx  itse!lf.  this  simplie  itx  anel  the!  re!sult- 
ing  true!  fle:xibilitx.  plus  rugge!el  mae  hitie  e  e)n- 
strue  tie)!!  anel  pre!e;isie)n  manufae^lure.  e  eaitrib- 
ute  impejrlantlx  tei  the  effie  ie!ne:x  anel  spe!e!el 
with  whie!h  Ludlenx  ceetnpejsilieen  is  preeeluceiel. 

\le)elern  nexvspaper  preeeluedieen  ele!maruls 
re!e|uire!  the!  aelxantages  anel  eerejtujtnieis  xxhie^h 
e)nlx  Ihe!  I  uellem  e:an  suppiv. 

I  he!  I  uellem  sleerv  is  be)lh  intere!stine)  anel  in- 
slrue  live.  It  xxill  glaellx  be!  se!nl.  Ie)ge:the:r  xxith 
spee:ime!ns  ejl  I  uellem  typetae:e!S,  u()e)n  re!e|ue!st. 


LUDLOW  TYPOGRAPH  COMPANY 


1 


I 


Sf*t  in  I  ndlovv  Rndiunt  Medium 


2032  Clybe)urn  Avenue  •  •  Chieago.  Illinois 


TOR  &  PUBLISHEE 

the  San  Antonio  (Tex.)  Express  and 
News,  respectively,  and  R.  J.  Craw, 
ford,  of  the  Shreveport  (La.)  Tima 
composing  room,  were  added  to  the 
executive  committee. 

Previously  the  committee  has  cm. 
sisted  of  seven  members,  but  the  boari 
of  governors  unanimously  approved 
the  committee’s  proposal  to  increa* 
membership  to  nine  and  change  rota¬ 
tion  of  offices  so  that  three  memben 
are  replaced  every  year.  Previouilj 
tenure  on  the  committee  was  seva 
years. 

Under  the  new  plan,  J.  H.  Gibson,  of 
the  Houston  Chronicle;  W.  J.  Phillips, 
of  the  Oklahoma  City  Oklahoman  and 
Times,  and  Leven  T.  Deputy,  of  de 
Dallas  News,  will  leave  office  in  19fl. 

A.  T.  Blease,  of  the  Corpus  ChriiS 
(Tex.)  Caller-Times;  O.  M.  Harper,  (f 
the  Tulsa  World,  and  Bert  Conner,  (d 
the  Fort  Smith  (Ark.)  Times-Reemi 
have  terms  expiring  in  1942. 

Departmental  chairmen  for  the  con¬ 
ference  were:  Composing,  M.  T. 
Abilene  (Tex.)  Reporter-News;Pim- 
room,  I.  D.  Price,  Ardmore  (Okli.) 
Ardmoreite;  Stereotyping,  F.  F.  ta¬ 
per  disclosed.  “And  I  am  not  neglect-  and  F.  J.  Williamson  of  the  stereotyp-  derson,  Houston  (Tex.)  Press;  ami 
ing  the  photographers  and  engravers  ing  departments  of  the  Beaumont  Photo-engraving,  H.  S.  Dunn,  fort 
in  that  remark.  (Tex.)  Enterprise  and  Journal  and  Smith  Times-Record. 

“The  class  of  pictures  has  been  very _  _ 

definitely  improved  and  quite  natu- 

rally  the  engravers  are  finding  more  ^  \ 

ititerest  in  their  work.  _ _  \ 

It  probably  is  worth  all  it  has  cost  us  ^ - -  —  \ 

in  money  and  experiments  in  improv-  ^ - \ 

ing  the  general  appearance  of  the  ^ - -  •»  \ 

printed  page.”  ^  \ 

A.  L  Lundberg,  mechanical  super-  t -  \ 

intendent  of  the  Fort  Worth  (T«.)  \  \ 


300  Attend  Dallas 
SNPA  (onterence 


continued  from  page  23 


Photographed  at  SNPA  Mechanical  Conference  (I.  to  r.)  Ralph  Mawby,  International 
Printing  Ink  Co.,  Chicago;  O.  M.  Harper,  Tulsa  World;  J.  H.  Gibson,  Houston  Chron¬ 
icle. 


and  thorou^y  to  tint  the  fibres  of 
the  paper. 

“With  the  introduction  of  these  two 
materials,  the  publisher  is  now  get¬ 
ting  a  news  ink  whidi  prints  sharper 
and  denser. 

Present  Ink  Rubs  Off 

“The  next  subject  whidi  I  will  dis¬ 
cuss  is  one  that  is  a  thorn  in  the  side 
of  all  news  ink  manufacturers.  I  re¬ 
fer  to  the  rubbing  off  of  the  ink  on 
to  the  readers’  hands.  We  have  spent 
considerable  time  and  thousands  of 
dollars  working  on  this  problem  as 
we  consider  it  to  be  one  of  the  major 
complaints  of  the  day. 

“As  we  all  know,  news  inks  dry  by 
penetration  (capillary  action)  and 
with  the  supplying  of  stronger  news 
inks  the  extra  carbon  black  carried  in 
the  inks  does  not  go  into  the  sheet 
very  readily  but  stays  on  the  surface. 
This  is  e^>ecially  true  of  a  news¬ 
print  that  has  a  hard  surface.  As 
we  all  know,  all  news  ink  stocks 
are  not  alike  and  the  lack  of  uni¬ 
formity  of  news  stock  does  not  help 
this  condition.  We  are  continually 
working  on  this  problem  and  hope  in 
the  near  future  that  we  will  be  able 
to  offer  something  to  overcome  this 
bugaboo.  Hie  reason  we  get  mos:  of 
these  complaints  is  logical — as  we  nm 
more  ink  on  picture  pages  than  we 
do  on  type  pages.  And  these  picture 
pages  are  handled  much  more  by  the 
ordinary  reader  than,  let’s  say,  the 
stock  market  page  or  any  such  similar 
page.”  , 

Orel  M.  Harper,  mediamcal  super¬ 
intendent  of  the  Tulsa  (Okla.)  World, 
reviewed  his  paper’s  experiences  with 
use  of  the  Lengel  Alltone  process,  by 
which  printing  is  done  directly  from 
etched  zinc  plates,  without  matting 
and  stereotyping. 

“We  have  found  a  general  improve¬ 
ment  in  stereotyping  and  press  work 
since  we  began  use  of  Alltone,”  Har- 
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Results  have  been  instrumental  in  building 


the  linage  of  the  “Equipment  Mart”  section  of 
Editor  &  Publisher.  Elquipment  and  supply 
manufacturers  and  dealers  have  found  that  the 


section  is  read  by  the  printing-publishing  field. 


•  DEEP,  SHARP 
IMPRESSIONS 


Acceptance  of  classified-display  ads  in  the 
section  is  a  logical  next  step,  making  this  wide 
coverage  available  to  more  manufacturers  and 


•  FLEXIBLE 


•  QUICK  SCORCHING 


•  MILL-CONDITIONED 
TO  CONTROL  SHRINK 


Why  not  write  to  the  Classified-Display 
Manager  today  asking  for  rates? 


Samples  for  Test  in  Your 
Own  Plant  Free  on 
Request 
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26th  at  Federal  St. 
Chicago,  Illinois 


of  the  newspaper  business  remained 
with  him  to  the  end.  His  first  job  was 
sweeping  out  the  pressroom. 

He  showed  a  remarkable  aptitude 
for  getting  along  with  his  fellow 
workers  and  never  tired  of  asking 
questions  about  the  operation  of  the 
presses.  He  learned  quickly  and  soon 
became  a  pressman’s  helper.  He  rose 
steadily  from  the  ranks. 

By  dint  of  hard  work  and  study  he 
rose  to  the  job  of  press  foreman  and 
then  began  to  be  called  upon  by  other 
newspapers  for  advice  when  they  had 
press  trouble.  He  became  known  as  a 
printing  press  “trouble  shooter”  and 
traveled  widely  throughout  the  West. 
Mr.  Smith  became  widely  known  by 
name  and  reputation,  if  not  in  person, 
in  the  mechanical  departments  in  this 
coimtry.  His  skill  was  also  recog¬ 
nized  in  newspaper  plants  in  Europe. 

Known  as  Amateur  Boxer 

Aside  from  his  knowledge  of  the 
printing  art,  Mr.  Smith  was  also  wide¬ 
ly  known  as  an  amateur  boxer.  In 
the  Chicago  of  the  1890’s,  he  was  re¬ 
garded  in  sports  circles  as  an  out¬ 
standing  welterweight.  He  was  a 
close  friend  of  some  of  the  leading 
fighters  of  the  day,  notably,  Joe 
Choynski,  long  a  contender  for  the 
heavyweight  title,  whom  he  seconded 
in  the  ring  in  some  of  his  greatest 
fights. 

Mr.  Smith’s  wife  died  in  1931.  They 
had  been  childhood  playmates  and 
sweethearts  in  England  and  as  soon 
as  he  was  established  in  this  coimtry 
he  sent  for  her  and  they  were  mar¬ 
ried.  Her  maiden  name  was  Blanche 
Shrosbee.  Widely  known  for  her 
charitable  work,  Mrs.  Smith  was  ac¬ 
tive  in  the  Order  of  the  Eastern  Star. 

Mr.  Smith  is  survived  by  two  sons, 
Dudley  S.  with  whom  he  lived  and 
Kingsley  R.,  assistant  professor  of 
psychology  at  Pennsylvania  State 
College. 
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Mechanical  Chief  of  Bulletin 
Was  Widely  Known  as 
An  Inventor 

Frank  Smith,  mechanical  superin- 
'indent  of  the  Philadelphia  Evening 
Bulletin,  inventor,  and  one  of  the  most 
widely  known 
printing  press 
experts  in  the 
United  States, 
died  at  Univer- 
s  i  t  y  Hospital, 
Philadelphia, 
^7  Feb  28.  He  was 


In  his  long 
■  career,  Mr. 

B  Smith  had  con- 

B  tributed  much 

*  ^  toward  the  im- 

Frank  Smith  provement  of 

newspaper  pro¬ 
duction  methods,  chief  of  which  was 
liis  application  of  imbber  rollers  to 
iiigh-speed  presses.  He  held  the  orig- 
nd  patent  on  that  invention.  This 
inprovement  speeded  up  printing  and 
side  possible  the  tremendous  output 
:.ow  available  from  newspaper  presses. 
Virtually  all  high-speed  printing  is 
now  done  with  rubber  rollers. 

Mr.  Smith  was  extremely  popular 
with  the  men  in  the  mechanical  de- 
oirtment  of  the  Bulletin.  He  was 
looked  upon  as  a  “father”  by  most  of 
iie  press  boys.  Shortly  before  his 
death,  Mr,  Smith  was  in  need  of  a 
transfusion.  Bulletin  officials  were 


iots  had  to  be  drawn. 

Joined  Bulletin  In  1918 

Mr.  Smith  had  been  employed  at' 
the  Bulletin  since  1918  and  he  had 
ttharge  of  one  of  the  largest  newspaper 


^  of  experimenting  and  making 
®provements  to  the  giant  presses 
which  were  part  of  his  life. 

A  native  of  Birmingham,  hlngland, 
Mr.  Smith  came  to  this  country  at  the! 
*86  of  18  as  a  stowaway  on  a  pas- 
*tiger  liner.  ’  ■  ' 

*he  boy  V  _  _ _ 

Work  shovelling  coal, 
pneumonia  on  tL 
ship  docked 

^  taken  to  Jefferson  Hospital. 

most  important  turning  i 
points  m  his  life.  ■ 

woman  who  did  social' 
in  rt,  hospital  took  an  interest! 

youth  and  be-; 
eno  he  was  well  I 

took  him  to  her  home.! 
expressed  a  desire  to  go  to. 

the  great 

struefinn  .111  that  city  in  the  recon-, 
fire  an,!  foOowing  the  famous 

Metro^i-  « the  Western 
tor  "lany  opportunities' 


ner.  Two  days  out  of  port.! 
was  discovered  and  put  to, 
— 1.  He  contracted 
e  voyage  and  when, 
at  Philadelphia,  he. 

1.  That 
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Velo,"  New  Cold  Setting  Ink, 
Soon  to  Be  Placed  on  Market 


J.  M.  Huber,  Inc.,  Product  Embodies  Process  of  Drying  by 
Freezing  Instead  of  by  Heat 


A  NEW  INK  called  “cold  setting,” 

which  embodies  a  process  of  drying 
by  freezing  instead  of  by  absorption, 
evaporation  or  oxidation,  soon  will 
make  its  bow  to  the  publishing  in¬ 
dustry. 

Now  in  the  final  phases  of  experi¬ 
mentation  by  J.  M.  Huber,  Inc.,  who 
have  trademarked  their  new  product 
and  process.  “Velo,”  the  ink  offers  a 
new  approach  to  the  problem  of  high 
speed  printing  and  improved  clarity 
of  printed  impressions. 

Process  Explained 

The  new  ink  is  melted  in  the  ink 
fountain  of  the  printing  press  and  is 
applied  to  the  type,  which  is  heated, 
in  melted  liquid  form.  The  melted 
ink  hardens  instantaneously  on  touch¬ 
ing  the  relatively  cold  surface  of  the 
paper,  allowing  presses  to  be  run  at 
higher  speeds  than  at  present  without 
smearing  the  inked  impressions,  ac¬ 
cording  to  Frank  G.  Breyer,  of  Sing- 
master  &  Breyer,  New  York  chemical 
engineers. 

Mr.  Breyer,  whose  firm  has  aided  in 
the  “Velo”  experiments,  addressing  a 
group  of  paper  and  pulp  manufac¬ 
turers  in  New  York  Feb.  21,  said  the 
new  process  promises  to  relieve  the 
paper  manufacturers  of  many  of  the 
problems  which  he  now  faces  as  a 
consequence  of  too  much  penetration 
and  too  much  heat.  His  remarks  fol¬ 
low,  in  part: 

“In  the  cold  set  process  the  fluidity 
of  the  ink  necessary  to  feed  it  properly 
from  the  fountain  to  the  relief  sur¬ 
faces  is  realized  simply  by  melting 
the  solid  finally  wanted  as  a  deposit 
on  the  paper.  The  fountain,  the  ink 
carriage  steels  and  the  plate  cylinder 
are  all  heated  by  hot  water  from 
within.  This  keeps  the  normally  solid 
ink  fluid  and  controllable 


mercial  runs.  In  these  later  commer¬ 
cial  runs  we  quickly  became  aware  of 
the  fact  that  not  only  were  clean-ups 
of  the  relief  surfaces  unnecessary  be¬ 
cause  there  was  no  oxidation,  harden¬ 
ing  or  gumming  of  the  ink,  but  also 
because  there  were  no  fiber  or  coat¬ 
ing  particles  working  back  from  the 
paper. 

“Low  pick  test  coated  stock  holds 
little  terror  for  this  process.  If  you 
picture  the  mechanics  of  deposit  in 
the  cold  set  operation,  this  is  un¬ 
derstandable.  When  the  hot  ink 
touches  the  cold  surface  of  the  paper, 
the  viscosity  of  the  ink  film  next  to 
the  paper  increases  enormously,  while 
the  surface  of  the  ink  next  to  the 
heated  metal  relief  surface  remains 
highly  fluid. 

Eliminates  Nuisances 

“As  a  consequence,  the  ink,  liter¬ 
ally,  is  pulled  away  from  the  relief 
surfaces.  This  not  only  eliminates 
fiber  and  clay  nuisance  on  the  car¬ 
riage  rollers  but  prevents  fill-ins  in 
fine  screen  work.  With  little  ten¬ 
dency  to  fill-in  we  are  able  to  print 
on  ordinary  newsprint  with  133  screen 
and  retain  the  sharpness  of  outline 
and  absence  of  fill-in  characteristic 
of  much  higher  grade  paper.  Of 
course,  we  get  better  results  with  bet¬ 
ter  paper.  The  difference,  however, 
between  the  old  and  the  new  process 
is  sharper  on  the  more  porous  stocks. 
As  the  full  advantages  of  the  kiss 
type  of  ink  deposit  mechanism  are 
realized,  much  over  impression  and 
many  makeready  maneuvers  may  be 
avoided. 


"When  the  hot  ink  touches  the  cold 
paper  (that  is,  cold  as  compared  with 
the  temperature  of  the  ink)  it  freezes 
or  solidifies  without  penetration  and 
remains  as  a  solid  deposit  in  relief 
on  the  top  of  the  fibers. 

“It  makes  very  little  difference  what 
kind  of  surface  you  print  on.  The 
fibers  may  be  loose  or  tight.  They 
may  be  uncoated  or  coated.  The  cold 
set  ink  from  a  half  tone  dot,  for  ex¬ 
ample,  always  sits  on  top  of  the  fibers 
or  coating  in  sharp  relief  right  where 
it  was  deposited.  There  is  no  lateral 
spread  or  vertical  penetration  due  to 
fiber  suction  as  wiA  liquid  inks. 

“With  cold  set  ink  the  limitation  on 
thinness  becomes  one  of  strength  and 
opacity  only.  Present  titanium  coated 
or  filled  manifold  or  airmail  paper  al¬ 
ready  indicates  the  direction  in  which 
the  paper  maker  may  go  in  meeting 
this  specific  requirement  as  he  is  now 
freed  from  the  limitations  of  pene¬ 
trating  liquid  ink. 

Strike-Through  Eliminated 
“While  from  the  paper  man’s  point 
of  view  the  maximum  achievement  of 
the  cold  set  process  may  be  the  elim¬ 
ination  of  all  strike-through,  hence 
reduced  demand  for  low  absorption 
papers,  there  are  other  points  he  will 
appreciate  with  almost  equal  force. 

“In  the  early  stages  of  the  develop¬ 
ment  of  the  cold  set  process  we  were 
not  so  conscious  of  the  difference  in 
the  mechanism  of  deposit  on  the  paper 
surface  between  liquid  ink  and  cold 
set  ink  as  we  became  later  in  corn- 


solid,  not  a  liquid  or  a  paste;  it  is  all 
ink,  no  volatile,  no  waste.  Up  to  the 
present  time  the  ink  has  been  fur¬ 
nished  only  in  a  solid  mass  in  reg¬ 
ular  ink  containers,  from  which  it  is 
broken  out  with  a  hammer.  When 
broken  up,  a  bucketful  of  black  ink 
looks  like  a  bucket  of  coal.  The  abil¬ 
ity  to  package  and  handle  the  ink  in 
solid  pieces  of  a  specified  weight  has 
important  advantages  to  the  printer. 

“At  the  present  time,  the  cracked 
pieces  of  solid  ink  are  dumped  at  in¬ 
tervals  into  a  regular  ink  fountain, 
which  has  been  water  jacketed  and 
insulated.  Hot  water  (around  200 
degress  Fahrenheit)  is  circulated 
through  the  jacket  at  a  rate  deter¬ 
mined  by  the  rate  of  feed  of  ink  to 
the  carriage.  In  this  fountain  the  ink 
is  melted  and  brought  to  the  tem¬ 
perature  necessary  for  proper  fluidity 
to  feed  out  on  the  fountain  ball, 
across  the  ink  carriage  and  on  to  the 
form  rollers  and  the  printing  forms 
under  proper  control. 

Temperature  Uniform 

“The  fountain  ball,  a  hollow  cyl¬ 
inder,  is  similarly  supplied  with  hot 
water  within  so  that  its  temperature 
is  uniform  across  its  width  and  around 
its  circumference.  The  ink  cylinders, 
the  vibrating  steel  cylinders  and  the 
plate  cylinder  are  all  similarly  fed 
with  hot  water  in  controlled  amounts 
to  maintain  this  highly  important  uni¬ 
formity  across  their  widths  and  around 
their  circumferences. 


the  temperature  of  the  paper  onlyij] 
degrees  Fahrenheit.  Actually, 
course,  most  of  this  heat  is  inuut. 
diately  lost  as  the  paper  mci, 
through  the  press,  so  that  the  :• 
temperature  rise  in  the  paper  is  hard- 
measurable. 


“There  are  other  consequences  of 
this  radical  conception  that  the  way 
to  dry  ink  is  by  cooling,  not  by  heat¬ 
ing,  and  that  the  way  to  make  ink 
liquid  and  hence  workable  on  a  press 
is  by  melting  a  solid  rather  than  by 
using  liquids  or  liquefying  a  solid  by 
means  of  liquids.  Of  these  conse¬ 
quences,  nothing  is  more  in  keeping 
with  the  times  than  the  removal  of 
all  limitation  on  speed.  Inasmuch  as 
the  cold  of  the  paper  is  the  setting 
agent,  the  faster  the  paper  goes 
through  the  press,  the  greater  is  the 
setting  effect.  The  only  limitations 
on  speed  of  the  commercial  presses 
that  we  have  operated  with  so  far  are 
mechanical  and  inherent  in  the  ma¬ 
chine  itself. 


“The  rubber  or  synthetic  rollers, 
which  will  withstand  high  tempera¬ 
ture.  are  not  heated,  but  these  quickly 
come  up  to  temperature  by  contact 
with  the  heated  steels  and  with  the 
hot  ink  which  covers  them.  Heat 
applied  in  this  manner,  that  is,  from 
within  the  cylinders  by  hot  water, 
has  a  number  of  advantages. 

“The  first  is  that  there  can  be  no 
overheating  and  no  underheating  be¬ 
cause  the  source  of  the  heat,  the  hot 
water,  enters  and  leaves  the  fountain 
and  the  cylinders  within  a  few  de¬ 
grees  of  the  temperature  at  which 
it  is  desired  to  maintain  the  ink. 


“An  important  consideration  in  ( 
nection  with  cold  set  printing  is 
fact  that  practically  all  types  of  pres 
ently  operating  web  presses  can  > 
readily  converted  to  this  process  a 
printing.  With  the  exception  of  k 
water  connections  to  the  shafts  aa 
founain,  there  is  no  other  outwar 
change  of  the  press  and  the  operatiot 
is  the  same  as  with  regular  ink  a- 
cept  that  the  offset  mechanism  t 
eliminated.  Further,  if  for  any  rea 
son  it  is  desired  to  print  with  the  re^ 
ular  letter  press  inks,  this  can  be  d(& 
simply  by  turning  off  the  heat* 


Elrod  lo  Atlanta 


“Another  consequence  is  that  since 
there  is  no  wet  ink  to  smear  or  off¬ 
set.  no  blotting  paper  (offset  webs) 
or  offset  compounds  are  needed. 

Paper  Net  Heated 
“Undoubtedly  of  most  interest  to 
paper  men  is  the  fact  that  we  do  not 
heat  the  paper.  This  is  not  literally 
true  because  there  is  some  heat  in  the 
ink.  which  is  abstracted  by  the  paper, 
but  when  we  consider  that  one  pound 
of  ink  covers  fifty  pounds  of  paper 
on  two  sides  with  printing,  you  can 
see  that  the  temperature  rise  of  the 
paper  is  at  most  only  a  few  degrees. 

“Heating  and  desiccating  paper  in 
order  to  dry  ink,  as  you  know,  brings 
out  even  minute  irregularities  in  the 
stock.  When  this  is  coupled  with  the 
long  leads  between  impressions  that 
the  heating  and  cooling  operations  re¬ 
quire,  a  test  is  put  upon  paper  that 
only  luxury  goods  can  meet.  By  heat¬ 
ing  ink,  not  paper,  we  save  printers’ 
money  and  paper  makers’  headaches. 
“In  the  first  place,  the  ink  is  a 


K.  C.  Journal  Man  Joins  Ludlow 
Typograph  Co. 


The  Ludlow  Typograph  Compa.' 
Chicago,  has  appointed  Gordon  F.  L 
rod,  formerly  production  manager  o! 
the  Kaiisas  City  Journal,  as  dto: 
manager  at  Atlanta.  He  succeeds  the 
late  E.  George  Myers,  who  died  k 
January. 

Mr.  Elrod  has  had  a  wide  exper¬ 
ience  in  various  newspaper  and  pub¬ 
lishing  plants  throughout  the  cou.',- 
try.  His  background  includes  coui- 
posing  room  service  in  various  capac¬ 
ities  and  more  recently  that  of  prc- 
duction  manager  of  the  Jourua. 
Formerly  having  served  as  Ludl 
territorial  representative  in  'k 
Southeast,  Mr.  Elrod  is  well  kniu" 
throughout  the  South. 

The  Atlanta  district  of  the  Ludio» 
company  comprises  the  states  of  Ala¬ 
bama,  Georgia,  Florida,  North  >X 
South  Carolina,  Mississippi.  Louisia; 
Tennessee  and  Arkansas. 


Becker  a  Director 


“Second,  the  ink  on  the  outside  of 
the  cylinders  is  an  insulator  so  that 
there  is  no  great  loss  of  heat  to  the 
surrounding  air.  In  our  preferred 
form  of  equipment.the  ink  carriage 
is  equipped  with  a  separate  small 
motor  drive,  so  that  when  it  is  not 
locked  in  with  the  press  driving  gears, 
an  automatic  switch  starts  the  little 
motor  and  keeps  the  carriage  turn¬ 
ing  over  slowly.  By  this  means  the 
heat  is  kept  uniform  at  all  times  and 
everything  is  ready  to  operate  the 
minute  the  carriage  is  locked  into  the 
press. 

Heating  Cost  Negligible 

“The  hot  water  supply  may  come 
from  any  source  where  its  pressure 
and  temperature  are  under  control. 
We  have  used  both  electric  heaters 
and  low  pressure  steam  for  heating 
water.  The  latest  commercial  test 
showed  a  use  of  about  280  pounds  of 
low  pressure  steam  per  ton  of  paper, 
printing  two  sides,  and  using  about  50 
pounds  of  ink.  With  a  figure  of  50 
cents  per  1.000  pounds  of  low  pressure 
steam,  this  cost  will  be  seen  to  be 
negligible. 

“Where  it  is  desired  for  any  rea- 
.son  to  work  at  temperatures  above 
212  degrees  Fahrenheit,  glycerine. 
Dow  Therm  or  other  liquid  heat  trans¬ 
fer  medium  may  be  used  instead  of 
water.  Since  to  melt  a  pound  of  ink 
and  raise  it  to  212  degree  Fahrenheit 
requires  about  150  B.T.U.,  the  heat  ac¬ 
tually  carried  by  the  ink  to  the  paper 
when  printing  with  50  pounds  of 
ink  to  a  ton  of  paper  is  only  7,500 
B.T.U.  per  ton  of  paper,  or  less  than 
4  B.T.U.  per  pound  of  paper.  If  no 
heat  were  dissipated,  tliis  would  raise 


Neal  Dow  Becker,  president  of  ti* 
Intertype,  was  elected  a  director  of 
the  Bank  of  Manhattan  Company  F« 
29.  Mr.  Becker  is  a  director  ami 
member  of  the  executive  comitite 
of  the  Consolidated  Edison  Compa-" 
the  Brooklyn  Eklison  Company  ai 
the  New  York  Dock  Company.  He 
chairman  of  the  executive  committee 
of  the  National  Industrial  Confereoft 
Board,  a  member  of  the  Council  o: 
Foreign  Relations  and  the  Nation 
Foreign  Trade  Council  and  a  direct< 
of  the  Merchants  Association. 


Adopts  (ode  System 


Frank  Cunningham.  Chicago  Tine 
composing  room  foreman,  has  adopts 
the  codified  system  to  eliminate  t» 
.setting  of  a  guideline  with  every  pi*^ 
of  copy  sent  to  the  composing  rtxc 
Under  the  old  system,  a  type^tter  ^ 
required  to  set  a  slug  identifying® 
type  used  whenever  he  set  copy 
code  system  provides  an  identify-- 
number  for  every  size  and  face  * 
typ»e.  Now,  instead  of  setting  a  s'* 
reading:  “18  pt.  vogue  italic,  at 
wide,  “the  printer  sets  a  slug 
ing:  “No.  16.  54  ems  wide. ' 


nlerl 


firm 
In  1^ 


In  New  Quarters 


The  Fuch  &  Lang  Mfg.  Co.,  Cin^ 
nati  branch,  is  now  located  in 
quarters  at  Third  and  Walnut  Stree- 
It  is  equipped  with  modern  mad»^ 
and  Frank  E.  Steele  is  the 
The  company  is  a  division  of^ 
General  Printing  Ink  Corpora-'  • 
New  York. 
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fMilerlype  Reports 

Fi„„  Showed  Prom  o(  $122,632 
1.1239 

^  Tlie  net  profits  of  Intertype  Cor¬ 
poration  and  its  subsidiaries  for  the 
in  COE-  year  1939  were  $122,632.75,  or  55c  a 
istb  'share  on  the  221,740  shares  of  com- 
'ipres-  aon  capital  stock  outstanding,  ac- 
can  h  cording  to  the  annual  report  of  Neal 
cess  fi  Oow  Becker,  president, 
of  k  In  his  report  to  stockholders,  Mr. 

1  Becker  says  that  as  a  result  of  the 
outbreak  of  hostilities  in  Europe  ex¬ 
port  business  of  the  company  declined 
bj’  22%  from  that  of  1938.  However, 

•jiis  decline  in  billings  to  foreign 
Muntries  was  offset  by  increased 
aillings  in  the  domestic  market,  so 
that,  generally  the  trading  results  of 
•Jie  corporation  for  1939  were  approx- 
.aately  the  same  as  those  for  the 
previous  year  apart  from  the  effect  of 
•he  decline  in  the  dollar  value  of  the 
Mund  sterling. 

Install  Elrod  Equipment 

Elrod  casters  have  been  installed  ' 
■tcently  by  the  Kansas  City  (Mo.) 
hunal,  Portland  (Ore.)  Oregonian.  TK 
?i\ctucket  (R.  I.)  Times,  Oakland  r 
Calif.)  Tribune,  Buffalo  (N.  Y.)  am 

Courier-Express,  Pocatello  (Idaho)  liv 
Tribune-Journal,  Bayonne  (N.  J.) 
Times-Neu's,  Birmingham  (Ala.)  me 
Vetes  &  Age  -  Herald,  Texarkana  syr 
Tex.)  Gazette-News,  El  Dorado  ovi 
.b'k.)  News  -  Times,  Vicksb^irg  tel 
Miss.)  Post  &  Herald,  Sacramento  an 
Calif.)  Bee,  Zanesville  (Ohio)  Daily  cai 
'■eu!s,  Littleton  (N.  H.)  Courier,  Fre¬ 
mont  (Ohio)  News  -  Messenger,  79 
ifaynesboro  (Pa.)  Record  -  Herald,  we 
Concord  (N.  C.)  Tribune,  Holyoke  is 
Mass.)  Transcript  -  Telegram,  Flint  — 
Mich.)  News  -  Advertiser,  Albuquer-  |¥ 
tjue  (N.  M.)  Journal,  and  Cairo  (Ill.)  II 
Citicen .  ' 


New  Garage  for  Chicago  Tribune 


Interior  view  of  the  Chicago  Tribune's  recently  completed  ultra-modern  garage. 


Otcupies  New  Home 

Celebrating  removal  to  a  new,  mod¬ 
em  home,  the  Tacoma  (Wash.)  Times 
published  a  92-page  edition  Tuesday, 
Feb.  27.  The  move  had  been  plann^ 
for  a  considerable  time.  The  three- 
story  brick  building  which  houses  the 
plant  was  purchased  by  the  Tacc.na 
Times  several  years  ago.  The  paper 
then  installed  a  4-unit  Goss  press  of 
64-page  capacity,  and,  finally,  after  a 
complete  remodeling  job  and  the  ad¬ 
dition  of  much  composing  room  and 
stereotyping  machinery,  opened  in  the 
new  home  recently. 

Adds  Equipment 

The  Los  Angeles  Times  has  in¬ 
stalled  a  new  Wood  Automatic  cast¬ 
ing  box  with  vacuum  back,  and  a 
Wood  Heavy  Duty  shaver.  These  re¬ 
place  a  Junior  casting  box  and  reg¬ 
ular  shaver.  Vacuum  back  equipment 
also  has  been  installed  in  one  of  the 
three  remaining  Junior  casting  boxes. 
Since  the  first  of  the  year  the  Times 
also  has  added  a  Hoe  vacuum  back 
flat  casting  box,  and  a  Monotype  ma¬ 
terial  making  machine. 


THE  Chicago  Tribune's  new  ultra¬ 
modern  garage  has  been  completed 
and  now  houses  the  newspaper's  de¬ 
livery  equipment. 

The  new  garage  incorporates  such 
modem  features  as  an  electric  eye 
system  for  automatic  door  opening, 
overhead  projection  heaters,  a  house 
telephone  and  loud  speaker  system 
and  a  ventilation  system  for  expelling 
carbon  monoxide  fumes. 

The  structure  is  400  feet  long  and 
79  feet  wide.  Fireproof  materials 
were  u.sed  throughout.  The  garage 
is  further  protected  by  a  .sprinkler 


ITU  Unit  Wins 


IIF  Demonstrations 

Thirty  important  printing  centers 
)f  the  country  are  being  covered  by 
ke  series  of  demonstrations  of  the 
.OT  -  Webendorfer  “Little  Giant" 
press,  now  in  progress.  Eight  of  these 
demonstrations  were  held  diming  Feb- 
rwj-  at  Boise,  Idaho;  Butte,  Mont.; 
■Augusta,  Ga.;  Jack.sonville,  Fla.;  Mi- 
smi,  Fla.;  St.  Cloud,  Minn.;  Duluth, 
Minn.,  and  San  Diego,  Cal.  Because 
of  the  demand  for  ATF- Webendorfer 
iffset  equipment,  the  “Little  Giant” 
psrts  manufacture  and  a.ssembly  has 
rwntly  been  transferred  from  the 
*’ebendorf  plant  in  Mt.  Vernon,  N.  Y., 
•0  the  main  American  Type  Founders 
plant  in  Elizabeth,  N.  J. 

Fliicago  Representative 

l^illiam  F.  Henderson  of  the  mid- 
’vest  agency  of  the  Mergenthaler  Lino- 
^■pe  Company  is  now  representing  the 
company  in  Chicago,  Cook  County  and 
,  *  extreme  northwest  section  of  In- 
diana.  He  succeeds  Cliff  C.  Holy,  now. 

the  company  in  Iowa.' 
■  ^  Renderson  joined  the  Mergen- 
'^er  organization  in  March,  1937, 
serving  as  demonstrator 
“  '^kago.  He  has  had  some  15 
.  ears  experience  in  the  printing  busi-| 
•  6SS  and  for  seven  years  operated  and 
^  care  of  Linotypes  in  various 
Ohio  plants. 

I^cnnis  R.  Keating 

R-  Keating,  64,  foreman  of 
,  room  of  the  Houston  Post 
„  ^rid  an  employe  of  the 

room  for  31  years,  died 
enly  Feb.  23  of  a  heart  attack 

1,..  u  I'^ch  in  the  Post 

‘iinch  room. 


system.  Floors  are  of  double  reui- 
forced  concrete  with  an  oil  repellent 
surface. 

A  gas  station,  modern  brake  testing 
equipment,  a  machine  shop,  tire  stor¬ 
age  and  repair  shops,  a  washing  room 
and  a  specially-constructed  room  for 
spray  painting  are  available  to  ser¬ 
vice  the  fleet  of  Tribune  trucks. 
Offices  and  the  main  supply  room  oc¬ 
cupy  the  first  floor  front,  with  the 
boiler  room  in  the  rear.  On  the  sec¬ 
ond  floor  is  an  accounting  room,  locker 
rooms  and  showers  for  drivers  and 
mechanics. 


New  Flint  Factory 

Construction  of  a  new  ultra-modern 
ink  factory  is  now  under  way  at 
Houston,  Tex.,  by  the  Howard  Flint 
Ink  Company.  The  building  will  be 
completed  about  May  1.  All  types  of 
printing,  lithographing  and  newspa¬ 
per  inks  will  be  manufactured.  "The 
newest  and  most  efficient  type  of  ma¬ 
chinery  and  technical  equipment  will 
be  installed.  The  factory  is  a  one- 
story  building,  measuring  100  x  200 
feet.  It  has  its  own  railroad  siding. 


The  NLRB  in  Washington  recently 
certified  the  Easton  Typographical 
Union  No.  258,  affiliated  with  the 
ITU,  as  the  sole  collective  bargaining 
agency  selected  by  a  majority  of  the 
employes  in  the  composing  room  of 
the  East07i  Express,  published  by  the 
Elaston  (Pa.)  Publishing  Co.,  on  the 
basis  of  a  .secret  ballot  election  on 
Feb.  2,  1940.  The  vote  resulted  in  a 
count  of  30  to  6  in  favor  of  the  union. 

Wever  lo  Atlanta 

The  Atlanta  Journal  recently  an¬ 
nounced  the  appointment  of  W.  W. 
Wever  as  mechanical  superintendent. 
A  native  Texan,  Mr.  Wever  has 
worked  in  Dallas,  San  Antonio  and 
Memphis,  and  for  the  past  four  years 
has  been  mechanical  superintendent 
of  the  Dayton  (O.)  News. 


f  PICTURE 
^SUPPLEMENT 
by  Ofiset 


Print 
full  pages 
or  weekly  sup¬ 
plements  of  timely 
local  and  wire  photos 
by  offset. ..eliminate  cost 
of  engravings,  mats  and  stereos. 
ATF-Webendorfer  web  presses  spe¬ 
cialized  to  meet  your  requirements,  or 
standard  sheet-fed  models  give  high-speed 
quality  production ...  for  less  money. 

Ask  your  ATF  Salesman  for  details. 

American  Type  Founders 

Offset  Division  •  Mt.  Vernon,  N,  Y. 


Here's  an  Efficient  Combination 

ISL  JORDAN 


for  the 

Linotype,  Intertype.  Ludlow.  Elrod  and  the 
Monotype  Material  Making  Machine. 

A  sell-actuating  feeder  operating  on  a 
continuous  chain.  No  need  to  adjust  the 
chain  every  time  on  ingot  is  attached. 

The  ingots  are  so  spaced  on  the  chain 
that  they  con  not  jam  in  the  pot  (see  il¬ 
lustration).  The  ingot  will  not  rim  away 
and  drop  to  the  bottom  of  the  pot.  Works 
satisfactorily  with  any  hanging  ingot 
but  is  doubly  efficient  with 

the  double  ear 

sup-orr 

INGOT 

that  slips  off  the  hook  when  it  has  melt¬ 
ed  down  to  the  ear.  Note  the  long, 
roomy  ears  that  make  it  easy  to  hang 
this  ingot.  You  con  cast  your  own 
Double-ear  Slip-off  ingots  with  our  Twintype  Water-cooled 
or  our  Roll-over  air-cooled  molds.  Let  us  know  the  capaci- 
ty  of  your  remelt  pot  and  we  will  tell  you  which  of  our 
molds  will  best  meet  your  needs. 

UNITED  AMERICAN  METALS  CORP'N 

202  Diamond  St.,  Brooklyn.  N.  Y.  2218  W.  Hubbard  St.,  Chicago.  lU. 
4101  Curtis  Avenue,  Baltimore,  Md.  785  Bryant  St.,  San  Francisco,  Cal. 


as  fine  a  type  metal  as  is  ma(de 

UNITED  AMERICAN 


rHE  SEDALIA  CAPITAL 


'  D*«th  of  Swtivf 
&*«» 

MtOf-ty  9r>  CoMrt 


Winning  Papers  In  Inland  Typographic  Contest 


I  ’a.iis- 1-^  gl>jt,gallg.JjHrtMraph  I  -:=s- 1  Hastings  I^iut^dibune 

^  Mjr Rve  Counts  Dismissed  in  Kuhn  bidictnient  i^s; 5-^ ^ 


Taken  by 


whereabouts  Mysiery 


Blast 


lortBny  OMie* 
l»  Cut  to  $1,217 


C>Bp*r>d(  on  Nazi*  loyoHy 


Bloomingfon  (III.)  Pantagraph,  Class  D  Richmond  (Ind.)  Palladium-Item,  Class  C  Hastings  (Neb.)  Daily  Tribune,  Class  B  Sedalia  (Mo.)  Capital,  winner  In  Om * 
(over  25,000  circulation)  winner.  (10,000  to  25,000  circulation)  winner.  (5,000  to  10,000  circulation)  winner.  (under  5,000  circulation). 

Iowa  Mechanical 
Meeting,  May  19-21 

Executives  from  Other  States 


Will  Also  Meet  in 
Sioux  City 

Plans  for  the  14th  annual  Iowa 
Daily  Newspaper  Mechanical  Con¬ 
ference,  to  be  held  this  year  on  Sun¬ 
day,  Monday,  and  Tuesday,  May  19, 
20  and  21  at  Sioux  City,  are  being 
arranged  by  Guy  J.  Chappell  of  the 
Iowa  City  Press-Citizen,  president 
of  the  conference. 

The  conference  is  composed  of  me¬ 
chanical  executives  and  machinists  of 
the  composing  room  and  workers  in 
the  press,  stereotype,  and  photo-en¬ 
graving  departments  of  newspapers  of 
the  middle  west. 

The  Iowa  conference  is  a  state  or¬ 
ganization  but  executives  from  plants 
in  surroimding  states  will  participate. 
Last  year,  executives  from  Illinois, 
Wisconsin,  Minnesota,  North  Dakota, 
South  Dakota,  Nebraska,  Wyoming, 
Colorado,  Kansas,  Missouri  and  Ohio 
were  in  attendance  and  are  expected 
to  be  represented  again  this  year.  All 
mechanical  executives  in  the  midwest 
are  invited  to  attend. 

Mooting  at  Hotol  Martin 

Headquarters  for  the  conference 
this  year  will  be  Hotel  Martin  at 
Sioux  City  where  all  sessions  will  be 
held. 

The  two  daily  newspapers  published 
at  Sioux  City,  the  Journal  and  the 
Tribune,  will  act  as  hosts  to  the  con¬ 
ference. 

Chairman  for  the  composing  room 
roimd  table  will  be  Charles  H.  “Tod” 
Bleuer,  composing  room  superinten¬ 
dent  of  the  Davenport  Democrat  and 
vice-president  of  Uie  conference.  A. 
P.  Ashton,  of  the  engraving  depart¬ 
ment  of  the  Sioux  City  Journal,  will 
serve  as  chairman  of  the  engraving 
session  and  also  as  chairman  of  the 
Sioux  City  delegation  in  charge  of  en¬ 
tertainment.  Elarl  Caldwell,  stereo¬ 
type  superintendent  of  the  Argus- 
Leader  at  Sioux  Falls,  S.  D.,  will  be 
chairman  of  the  press  and  stereotype 
roimd  table  session. 

The  officers  of  the  Iowa  conference 
this  year  are  as  follows:  President, 
Guy  J.  Chappell,  Iowa  City  Press- 
C'tizen;  Vice-President,  Charles  H. 
Bleuer,  Davenport  Democrat;  and 
secretary  and  treasurer,  Paul  Kamler, 
Clinton  Herald. 


Winners  of  the  four  first  prizes  in  the  Inland  Daily  Press  Association's  Typographic 
Excellence  Contest  with  plaques  presented  by  Northwestern  chapter  of  Sigma  Delta 
Chi.  L.  ot  r.:  Harold  Hamll,  Hastings  (Neb.)  Tribune  (5,000  to  10,000  circulation); 
E.  H.  Harris,  Jr.,  Richmond  (Ind.)  Palladium-Item  (10,000  to  25,000);  Loring  C.  Merwin, 
Bloomington  (III.)  Pantagraph  (over  25,000);  and  George  H.  Scruton,  Sedalia  (Mo.) 
Capital  (under  5,000). 

(o-operalion  Urged  Occupies  New  Home 


George  Berry  Addresses 

Toronto  Printing  Council 

Co-operation  among  the  five  major 
printing  organizations  of  the  United 
States  and  Canada  was  urged  by 
George  L.  Berry,  president.  Interna¬ 
tional  Printing  Pressmen  and  Assis¬ 
tants  Union,  speaking  to  delegates  to 
a  recent  meeting  of  the  Toronto  Al¬ 
lied  Printing  Trades  Council. 

Edward  J.  Voltz,  president  of  the 
International  Photo-Engravers  Union 
said  97%  of  the  members  of  that 
union  in  the  United  States  working 
in  commercial  plants  are  on  a  five- 
day  week,  while  91%  working  in 
newspaper  plants  also  have  a  five-day 
week. 

Other  officers  of  the  board  of  gov¬ 
ernors  of  the  International  Allied 
Printing  Trades  Association  who 
spoke  were  John  B.  Haggerty,  pres¬ 
ident,  International  Bookbinders 
Union;  Woodruff  Randolph,  secretary- 
treasurer,  International  Typographical 
Union;  Leo  J.  Buckley,  president.  In¬ 
ternational  Electrotypers  and  Stereo - 
typers  Union;  John  C.  Conley,  second 
vice-president,  ITU. 

Many  hundreds  of  the  printing 
trades  in  Toronto  and  district  attended 
the  annual  banquet  and  ball  held  in 
honor  of  the  meeting  of  the  interna¬ 
tional  board  of  governors. 


Waynesburg  Messenger  Has  New 
Two-Story  Plant 

The  Daily  Messenger  of  Waynes¬ 
burg,  Pa.,  on  Feb.  15  took  possession 
of  its  new  two-story  modernized 
building  in  Court  House  Square.  The 
official  house  warming  was  held  Feb. 
16  and  17.  In  honor  of  the  new  build¬ 
ing  the  Messenger  published  a  32-page 
special  edition. 

The  new  steel  and  concrete  building 
is  one  of  the  few  having  all  partitions 
of  glass  brick.  Another  feature  is 
fluorescent  lighting  in  the  composing 
room. 

Ownership  of  the  daily  has  changed 
hands  but  twice  since  1844. 

The  Pauley  family  owned  it  up  to 
1914  when  it  was  purchased  by  Milton 
R.  Travis  and  B.  N.  Freeland,  an  at¬ 
torney.  The  present  owners  R.  H. 
Robinson  of  Monongahela  and  asso¬ 
ciates,  acquired  it  in  1929.  Robinson 
also  publishes  the  Monrtongahela  Daily 
Republican  and  the  Canonsburg  Daily 
Notes. 

New  Type  Dreu 

Adoption  of  Regal  No.  2  type  for 
the  news  columns  of  the  Lancaster 
Newspapers,  Intelligencer  -  Journal, 
morning,  New  Era,  evening,  and  Sun¬ 
day  News,  was  announced  today. 


Marks  lOOIh  Year 

George  H.  Morrill  Ink  Gimpany 
Founded  in  1840 

The  George  H.  Morrill  Companj. 
division  of  the  General  Printing  Id 
Corporation,  this  year  is  celebralii)| 
its  lOOth  anniversary  and  recently  is¬ 
sued  a  handsome  brochure  telling  in 
brief  the  history  of  the  company  and 
promoting  its  specimen  books  of  va,'i 
ous  types  of  inks. 

The  firm  was  foimded  in  Andover 
Mass.,  in  1840  by  Samuel  Jforr. 
printer  of  the  Worcester  Spy  ana 
owner  of  the  first  power  press  in  die 
state.  Ink  from  abroad  was  expensive 
and  delivery  was  slow,  and  so  he 
began  to  make  an  ink  by  coUecEl 
lamp  black  made  from  burning  oil 
and  boiling  it  in  a  kettle  with  Iniseec 
oil.  A  son,  George  H.  Morrill  soffi 
entered  the  business  and  it  was  no: 
long  until  speedier  ways  of  obtaiiCe' 
lamp  black  in  quantities  were  discov 
ered.  By  1850  the  Morrill  factory 
turning  out  800  pounds  a  day  a* 
could  not  keep  up  with  the  demana 
As  the  years  went  by  the  to  o 
panded  imtil  it  had  factories  in 
ous  parts  of  the  country.  In  18B  » 
firm  obtained  one  of  the  first  U.  •' 
patents  for  the  manufacturing  < 
printing  inks. 

The  present  daily  capacity 
firm  is  150,000  pounds.  It  manuaa 
tures  all  types  ot  inks,  and  claims 
be  the  largest  manufacturer  of  pr®*' 
ing  inks  in  the  world.  The  headq»' 
ters  office  is  at  100  Pine  Street, 
York. 

Photo  Dept,  (hanged 

Revision  of  floor  space  and 
tion  of  new  equipment  for  its  P^ 
graphy  department  was  acwnipl®*^ 
recently  by  the  Oakland  Tribune 
Coincident  with  the 
late  model  Associated  Pres  j 
photo  machine  was  installed  just  • 
side  the  editorial  department  ^ 
machinery  eliminates  fj 

transporting  pictures 
Wirephoto  Bureau  in  San 
A  Chemco  Strip  Film  i 

eliminates  the  wet  plate 
handling  film  for  the 
installed.  The  setup  it 

and  etching  was  rearranged 
direction  of  A.  L.  Lengel, 
superintendent,  it  was  annouiw^ 
J.  R.  Knowland,  Jr.,  assistant  po¬ 
lisher. 
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New  Conveyor  Speeds  Mailing 


Nii.  Newspaper 
(ontest  Rules 


The  50th  anniversai-y  of  Jersey  City 
(N.  J.)  Typographical  Union  94  will 
be  celebrated  with  a  special  supple¬ 
ment  in  the  Jersey  City  (N.  J.)  Jer¬ 
sey  Journal  and  the  Bayonne  Times, 
April  27  and  at  a  dinner  to  be  held 
at  the  Union  Club,  Hoboken.  The 
supplement  to  the  Jersey  Journal  and 
Bayonne  Times  will  contain  advertis¬ 
ing  solicited  by  unemployed  mem¬ 
bers  of  the  typographical  union  and 
proceeds  are  to  be  used  to  aid  those 
members  without  work.  The  sup¬ 
plement  will  contain  articles  concern¬ 
ing  the  history  of  the  organizations 
and  its  objectives.  Percy  Anderson, 
composing  room  foreman  of  the  Jer¬ 
sey  Journal,  is  general  chairman. 


Prize  for  Circulation  Promotion 
Is  Added  to  1 940 
Contest  List 

General  rules  governing  the  1940 


National  Newspaper  Contest  of  the 
National  Editorial  Association  were  an- 


noun^  this  week  by  Charles  L.  Allen, 
assistant  dean  of  the  Medill  School  of 
Journalism,  Northwestern  University, 
chairman  of  the  N.E.A.’s  committee 
for  the  1940  contests. 

A  new  contest  for  recqgnition  of 
circulation  promotion  and  develop¬ 
ment  will  be  conducted  this  year, 
with  a  trophy  presented  by  Floyd 
Hockenhull.  publisher  of  Circulation 
yianagement  magazine,  to  be  awarded 
to  the  winner.  Two  contests  will  be 
."onducted  for  special  editions,  one  for 
newsprint  editions,  the  other  for  book 
paper  editions,  with  two  divisions, 
iailies  and  weeklies,  in  each  of  the 
'Pecial  editions  contests. 

Worthwhile  Results 
"Competition  in  the  N.E.A.  Better 
Newspaper  contests  has  many  worth¬ 
while  results,”  said  Mr.  Allen  in 
announcing  the  1940  rules  and  regu- 
iations.  “Winners  in  pmst  years  have 
found  their  awards  to  be  excellent 
promotional  material  both  for  build- 
"Jig  good  will  and  also  for  producing 
direct  advertising  linage  and  new  sub¬ 
scriptions.” 

The  general  rules  governing  ihe  1940  na- 
'!™1  newspaper  contests  and  exhiHit  follow: 


The  Williamsport  (Pa.)  Sun-Gazette 
recently  purchased  two  Intertyptes. 
The  new  machines  are  both  Model 
C4’s  and  are  equipped  with  automatic 
quadders,  six-ptocket  mold  disks  and 
Mohr-Intertype  Saws.  Other  Inter¬ 
type  sales  include  a  universal  to  the 
Palo  Alto  (Cal.)  Times,  a  model  G4 
to  the  Waltham  (Mass.)  News-Trib¬ 
une  and  a  G2SM  to  the  Indiana  (Pa.) 
Evening  Gazette. 


New  conveyor  in  Register  and  Tribune  plant  shown  in  place  next  to  tying  machine. 


JOE  MENARD,  superintendent  of  the  for  dinner  to  talk  things  over,  make 
Des  Moines  (la.)  Register  and  suggestions  and  discuss  improvements. 
Tribune  mailing  room,  aided  and  “After  we  had  the  original  idea  of 
abetted  by  Jim  Cocks,  machinist,  re-  this  conveyor,  all  of  us  threw  in  sug- 
cently  developed  a  new  type  conveyor  gestions.  The  good  ones  were  kept, 
that  has  speeded  up  operations.  the  bad  ones  eliminated,  and  this  is 

Menard  makes  no  secret  of  the  fact  the  result.” 
that,  prior  to  inauguration  of  the  new  With  the  new  conveyor,  the  Register 
machine,  he  and  his  boys  were  having  and  Tribune  mailing  room  takes  its 
just  a  little  trouble  keeping  up  with  place  among  the  best  organized  de¬ 
press  Superintendent  Val  Wells  and  partments  of  its  kind  in  the  coimtry. 
his  crew,  especially  on  Saturday  nights  *  ^ 

when  servicing  the  Sunday  Register’s 
more  than  350,000  readers. 

The  new  conveyor  has  gone  far  to 
even  things  up. 

Its  chief  advantage  is  that  it  pro¬ 
vides  space  for  enough  men  counting 
bundles  to  keep  one  of  the  tying  ma¬ 
chines  working  at  top  speed. 

Conserves  Space 

Then,  too,  it  conserves  space,  which 
is  at  a  premium  in  the  R.  and  T.  mail- 
1  must  lie  paid  for  1940  and  secre-  jpg  department.  Finally,  it  can  be 
the  state  associatifm  mast  W  able  converted  into  a  flat  table  for  wrap- 
xanua'i^r’"”'  pmg  bundles  when  not  in  use  feeding  Eugene 

.blicatiun  twriod  of  all  newspapers  en-  the  tying  machines  ^oria 

•mtest-April  1.  1939  to  .\prM  1.  1940.  One  of  the  outstanding  features  of  erat  W' 

isxi.al  edition,  or  .spscial  Hi.ion  ma-  tbe  conveyor  is  its  ability  to  hand  e  t  U“on, 

-rred  from  all  oonte>ts  except  Most  bundles  pushed  at  it  from  any  angle  properi 
dm*  Edition  omtests,  ..r  as  .specified  without  fouling.  The  feature  is  not  ^ 

ules  of  any  sinitle  contest.  accidental.  Manager  Menard  had  a  ^  tjie 

'39  first  prire  winners  will  not  be  al  few  well  solidified  ideas  before  he  , 

to  enter  the  same  contest  in  1940  in  started  designing  operation;  avoid-  boutn  1 

'’uwornr”?  T-  ing  a  belt  or  coil  wire  conveyor  was 

Use  of  Illustrative  Material,  tn  which  “  ,  ,,  officials 

cup  is  aw. anted,  but  mav  enter  anv  one  ot  them.  aCQUire 

tther  contests.  The  Solution  was  a  track  consistmg  ^ 

in  all  contests  will  use  .\yers  of  two  kinds  of  rollers.  Between  each 
Newspaper  directory  to  dc-termine  any  two  large,  power  driven  rollers  is  one  ^  _ 

upon  which  information  may  Ik-  dc-  smaller  roller,  undriven.  The  smaller  P 

rollers  allow  the  bundles  to  move 
evenly  without  catching.  1 1 1 1 

The  men  working  on  the  new  con-  li^ 
veyor  push  each  bundle  less  than 
arm’s  length  after  counting  it;  previ- 
ously,  each  bundle  had  to  be  pushed 
several  feet  across  a  table. 

Before  the  new  conveyor  was  de- 
veloped,  only  four  men  could  feed 
the  tying  machine;  in  less  space,  the 
present  machine  provides  space  for  m 
seven  men,  working  at  top  speed. 

On  the  city  edition  of  the  afternoon  j  j 
Tribune,  the  conveyor  makes  it  pos- 
sible  for  one  mailer  to  tie  approx- 
imately  40,000  papers  for  city  sub- 
scribers  without  any  help.  The  pa- 
pers  are  delivered  to  him  in  the  exact  "jT 
position  in  which  they’re  to  be  tied. 

Co-operative  Idea 

“We've  known  for  some  time  that  ttufi 
something  had  to  be  done  to  speed 
things  up,”  said  Menard. 

“Once  every  two  weeks  my  night 
and  day  foremen  get  together  with  me 


Revises  Format 


Entirely  revising  its  format,  the 
Vancouver  Sun  has  cut  in  half  the 
page  size  of  its  magazine  section  and 
is  now  publishing  a  16-page,  five  col¬ 
umn,  11 ’w  by  15  inch  paper.  The  style 
of  the  magazine  has  also  been  changed 
and  it  now  is  known  as  “The  Sunday 
Sun  Magazine-Newsreel.”  New  stor¬ 
ies  and  photos  of  topical  interest  are 
included  in  the  supplement  as  well  as 
feature  stories,  public  forum,  etc. 


Buys  Property 


ANOTHER, 


itainiri 

discoT- 


THE  FIRST  CABLE 
WAS  JUST  A  FLASH 


The  second  denied  it.  The 
third  confirmed  it  with  details. 
Three  makeovers  right  after  the 
final  edition  had  gone  to  press. 
More,  cis  the  magnitude  of  the 
war  catastrophe  develcqsed.  But 
the  upsets  were  all  outside  the 
plant.  Inside,  every  move  was 
made  with  spieed  and  precision 
— Certifieds  shortening  the  in¬ 
terval  from  make-up  to  press¬ 
room. 
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Factors  in  Web 
Break  (ontrol 


continued  from  page  21 


pensate  for  these  inequalities  in  the 
rolls.  This  all  .simplifies  down  to: 

(a)  Unequal  strain  plus  one  small 
sliver  equals  one  bad  break.  (b) 
Two  or  more  bad  breaks  equals  delay, 
increased  waste,  jitters  in  the  circu¬ 
lation  department  and  chronic  dyspep¬ 
sia  generally. 

I  venture  to  say  that  the  real  source 
of  most  of  our  trouble  in  pressrooms 
today  (insofar  as  it  can  be  attrib¬ 
utable  to  the  paper)  is  almost  wholly 
weak  and  brittle  paper.  The  present 
tendency  of  many  manufacturers 
toward  an  even  lower  quality  stand¬ 
ard  with  respect  to  bursting  and  ten¬ 
sile  strength  is  fast  reaching  alarming 
proportions.  This  phase  of  the  prob¬ 
lem  may  require  investigation.  Not  so 
many  years  ago  the  bursting  strength 
of  newsprint  paper  averaged  between 
ten  and  twelve  pounds  per  square 
inch.  Today  ten  is  a  phenomenon. 
The  tendency  is  around  seven  to  eight 
with  six  and  five  not  at  all  imcommon. 
The  argument  has  been  advanced  that 
inasmuch  as  the  tension  to  which  pa¬ 
per  is  actually  subjected  while  run¬ 
ning  through  the  press  is  about  one- 
half  to  one  pound  per  inch  of  width, 
the  newsprint  as  now  manufactured 
should  have  a  sufficient  margin  of 
safety.  The  answer  is  that  the  final 
test  of  all  paper  is  its  performance  in 
the  printing  press,  not  some  theoret¬ 
ical  hypothesis. 

Paper  Not  Strong  Enough 
At  any  rate  the  fact  remains  that 
this  low-tensile  strength  paper  just 
will  not  stand  the  gaff.  This  has  been 
demonstrated  time  and  time  again.  It 
will  not  give  a  satisfactory  perform¬ 
ance  in  the  average  press  at  the  pre¬ 
vailing  production  speed  today.  The 
small  slivers,  etc.,  which  constitute 
the  major  part  of  all  the  “evidence” 
of  web  breaks  are  just  “taking  the 
rap.”  Naturally,  the  sheet  breaks  at 
its  weakest  point,  but  if  you  would 
know  the  real  cause  you  will  have  to 
look  further  than  that.  I  am  con¬ 
vinced  that  a  correct  diagnosis  would 
show  the  actual  culprit  to  be  either 
weak  and  brittle  paper  or  a  faulty 
press  condition  or  both. 

The  remedy  for  the  weak  and  brit¬ 
tle  paper  condition  is  too  self-evident 
to  need  further  elucidation.  The  sec¬ 
ond  probable  cause  referred  to  above 
is,  of  course,  something  else  again. 
The  remedy  here  rests  entirely  with 
ourselves.  One  every  important  thing 
that  we  must  not  lose  sight  of  is  the 
fact  that  we  must  not  expect  the  pa¬ 
per  to  run  perfectly  unless  we  give  it 
a  fair  chance.  In  short,  the  paper 
cannot  be  held  responsible  for  either 
machine  or  man  failures.  If.  for  in¬ 
stance,  it  were  possible  to  achieve  and 
maintain  a  perfect  precisioned  press, 
together  with  a  maximum  degree  of 
tension  uniformity  in  the  web  of  the 
paper  at  all  times,  there  would  be 
very  few  breaks.  Breaks  would  be 
confined  to  the  few  extremely  bad 
mechanical  defects  in  the  roll  because 
the  small  slivers,  etc.,  which  consti¬ 
tute  the  major  part  of  the  “evidence” 
of  defective  paper,  would  sail  through 
the  press  unobserved  just  as  it  went 
unnoticed  over  the  mill  rewinder. 
The  answer  to  our  question  why  a  roll 
of  paper  will  not  perform  satisfac¬ 
torily  in  one  position  of  the  press  yet 
will  run  perfectly  in  another  is  sim¬ 
ply  this:  in  changing  the  position  of 
the  roll  you  change  the  distribution  of 
the  tension. 

In  other  words,  the  straining  point 
is  shifted,  resulting  in  a  more  even 
distribution  of  the  tension.  Every¬ 


one  knows  how  a  sheet  will  resist 
breaking  when  the  strain  is  perfectly 
uniform  across  the  full  width  of  the 
sheet  or  how  easily  it  tears  when 
there  is  excess  strain  at  either  end. 

Obviously  this  must  not  be  con¬ 
fused  with  fricitional  devices  or  the 
amount  of  tension  carried.  These  are 
relatively  unimportant.  Our  chief 
concern  is  with  distribution  and  how 
it  can  be  maintained  in  spite  of  the 
normal  inequalities  in  the  paper  roll. 

Presses  a  Problem 
The  question  that  naturally  im¬ 
poses  itself  at  this  point  is — if  the  so¬ 
lution  is  as  simple  as  that  why  isn’t 
it  being  done?  This  brings  us  “smack 
up”  to  the  very  edge  of  “no  man’s 
land.”  The  footing  from  here  on  is 
somewhat  more  hazardous  and,  there¬ 
fore,  must  be  broached  with  the  ut¬ 
most  caution.  I  admit,  frankly,  that 
I  do  not  know  all  the  an.swers.  I  can 
only  point  inquiringly  to  what  seems 
to  me  to  be  a  weak  spot  in  our  “de¬ 
fense”  mechanism.  I  refer  to  the  de¬ 
vices  and  facilities  on  the  presses 
which  are  supposed  to  enable  the 
operators  to  accomplish  this  very  es¬ 
sential  uniform  tension  distribution. 

I  believe  it  is  generally  agreed  that 
the  seriousness  of  this  web  break 
problem  increases  in  exact  ratio  to  the 
decrease  in  deliveries  which  have  fol¬ 
lowed  the  development  and  installa¬ 
tion  of  super-speed  presses. 

To  one  trained  in  the  finesse  of  the 
paper  mill  technique  this  sheet 
straightening  mechanism  seems  crude 
and  unwieldly.  It  seems  incredible 
that  w’ith  all  the  improvements  in  the 
modern  presses  with  respect  to  speed, 
etc.,  we  still  have  the  same  old  sheet 
.straightening  equipment  of  yester¬ 
year.  I  maintain  that  they  were 
faulty  and  inadequate  then  and  that 
they  are  much  more  so  today.  One 
cannot  imagine  how  it  happens  that 
this  obsolete  equipment  is  still  .serv¬ 
ing  time.  There  may  be,  for  all  I 
know,  good  and  sufficient  reasons  for 
their  perpetuity.  I  do  know  this, 
however,  if  the  same  outmoded  meth¬ 
ods  were  employed  in  the  paper  mill 
in  the  rewinding  of  these  rolls  that 
are  used  on  the  average  press  in  the 
unwinding  process,  you  would  not  be 
privileged  to  reap  the  benefits  of  the 
30,000  to  50,000  production  per  hour 
or  even  one-half  of  it  for  the  reason 
that  the  rolls  just  would  not  func¬ 
tion  properly  at  that  speed. 

Mills  Have  Mastered  Problem 
What  I  am  trying  to  say  is  that  the 
paper  mill  has  long  since  mastered 
this  most  important  of  all  mechanical 
attributes,  namely,  co-ordination  and 
precision.  Go  all  ye  doubting 
Thomases  to  a  modern  paper  mill  and 
behold  what  these  attributes  in  a 
machine  can  do.  See  for  yourselves 
how  simple  the  devices  that  enable 
the  rewinder  operator  to  maintain  an 
absolute  uniform  tension  distribution 
at  all  times  under  all  conditions  not 
just  across  the  width  of  one  roll  but 
four  or  more  rolls  all  winding  up  side 
by  side,  all  on  a  single  shaft  at  a 
much  greater  speed  than  even  the 
fastest  press  with  at  least  double  the 
amount  of  tension  and  most  important 
of  all — rarely  a  web  break. 

Is  it  too  much  to  hope  that  the  me¬ 
chanical  genius  of  the  engineers  so 
invaluable  in  perfecting  this  machine 
precision  in  the  paper  mill  may  r.ot 
one  day  be  made  available  in  the  per¬ 
fection  to  at  least  the  same  degree 
of  this  important  detail  of  our  chief 
production  tool?  Meanwhile  to  those 
who  may  be  interested  in  this  impor¬ 
tant  problem  and  are  anxious  to  ob¬ 
tain  relief  from  excessive  web  breaks 
I  would  suggest  the  following  simple 
experiment:  make  the  first  roller 
over  which  the  sheet  passes — this 
should  not  be  a  spring  roller — easily 
adjustable.  This  will  enable  the  op¬ 


erator  to  effect  and  maintain  an  even 
pull  on  both  sides  of  the  sheet  at  all 
times  in  spite  of  the  normal  inequali¬ 
ties  in  the  paper  roll.  Even  distri¬ 
bution  will  then  permit  of  more  ten¬ 
sion  at  higher  speed  if  desired  with¬ 
out  the  danger  of  web  breaks  except 
for  real  bad  paper  defects  or  a  faulty 
press  condition.  You  will  discover 
that  the  small  sliver  breaks  will  be 
practically  eliminated  and  that  100 
to  200  rolls  per  break  will  become  the 
rule  rather  than  the  exception.  Fewer 
breaks  will  mean  more  and  better 
production.  Spoils  will  be  reduced; 
dollars  will  be  saved;  the  editions  will 
be  off  on  scheduled  time;  and  inci¬ 
dentally  these  periodic  headaches  will 
become  less  severe  if  not  less  fre¬ 
quent.  Praise  be! 

What  St.  Paul  Paper  Did 
Before  concluding  the  discussion  let 
us  pause  and  consider  how  our  “Pio¬ 
neer  fellow  sufferers"  out  in  St.  Paul 
solved  this  particular  problem.  I 
refer  to  that  splendid  report  which 
they  so  kindly  dispatched  to  us 
through  the  columns  of  the  ANPA 
Mechnical  Bulletin  No.  219  (St.  Paul 
Dispatch-Pioneer  Press).  What  makes 
thLs  article  of  special  significance  is 
the  item  on  page  370  first  paragraph: 

“The  reels  under  our  Wood  units 
are  of  the  latest  design;  in  fact,  the 
main  shaft  is  only  3*2  inches  in  diam¬ 
eter.  The  three-arm  spiders  on 
these  reels  were  not  bored  with  accu¬ 
rate  alignment,  so  that  the  tension 
was  not  always  distributed  evenly 
across  the  web.  One  of  the  boys  sug¬ 
gested  an  idea  which  was  immediately 
adopted.  As  shown  by  the  first  il¬ 
lustration,  it  provides  adjustment  of 
each  roll  in  the  reel  regardless  of  how 
much  out  of  line  the  reel  arms  may  be 
with  one  another.” 

Inasmuch  as  this  item  is  inex¬ 
tricably  tied  up  with  my  theme  song 
I  submit  it  as  exhibit  A,  to  prove  (1) 
that  this  problem  is  real,  fairly  gen¬ 
eral  and  therefore  important;  and  (2) 
to  show  that  although  Mr.  Paper  Roll 
has  been  trounced  around  the  prem¬ 
ises,  lo  these  many  years,  yet  very 
little  is  known  of  his  real  character. 
He  has  been  accused  of  uncleanliness. 
He  has  been  charged  with  harboring 
undigested  fibers,  hairs,  scum  holes, 
calendar  cuts,  wrinkles,  and  filth 
spots.  Quite  so.  Nevertheless,  in  fair¬ 
ness  to  the  accused,  isn’t  it  a  fact  that 
he  has  been  and  still  is  trying  very 
hard  to  reform?  On  the  other  hand 
he  has  been  given  credit  for  a  virtue 
that  he  would  be  the  first  to  disclaim, 
namely,  uniformity.  To  him  if  va¬ 
riety  is  not  the  spice  of  existence,  at 
least,  it  is  the  staff  and  the  unalterable 
nature  of  his  being.  Singularly 
enough,  it  isn’t  the  substance  of  the 
accusations  that  is  causing  the  major 
part  of  the  difficulty,  but  rather  the 
unsubstantiability  of  the  assumed  vir¬ 
tues.  Viewed  from  this  perspective 
we  can  more  readily  perceive  the  real 
meaning  of  what  St.  Paul  experi¬ 
enced  as  quoted  in  the  above  passage. 

Except  for  the  fact  that  the  blame  is 
erroneously  placed  on  the  reels  being 
out  of  alignment,  this  statement  (of 
theirs)  hits  the  nail  squarely  on  the 
head.  However,  as  a  matter  of  fact,  if 
the  reels  were  in  perfect  alignment. 
the  problem  woxild  be  how  to  adjust 
them  out  of  alignment  ichen  neces¬ 
sary  to  meet  the  normal  inequalities 
in  the  paper  rolls.  The  important 
thing  is  that  there  should  be  adjust¬ 
ment  facilities  either  to  the  reel  it¬ 
self  or  the  first  roller.  Incidentally, 
most  of  the  new  automatic  tension  de¬ 
vices  are  con.structed  on  this  prin¬ 
ciple. 

Up  to  a  few  years  ago  the  speed  of 
both  the  paper  machines  and  printing 
presses  were  much  lower  than  they 
are  today.  Newsprint  paper  contain¬ 
ing  less  than  20^  sulphite  was  not 


even  thought  of.  Therefore,  the  | 
per  was  strong  enough  to  wi 
all  kinds  of  abuse.  Most  of  the  ’ 
breaks,  so  prevalent  then,  were 
to  extraneous  factors  in  the 
Today,  however,  the  situation  i*  * 
versed.  Improvements  in  paper  i 
ing  mechanism  have  eliminated 
of  these  defects  but  something  equ 
ly  disastrous  has  taken  place, 
manufacturers  are  boasting  of 
super-speed  production  with  only  5 1 
10  per  cent  sulphite  content.  Thei 
result  is  that  the  paper  is  tiL-^u 
too  weak  and  brittle  to  withsUmdl 
gaff  under  the  handicap  of  advi 
operating  conditions  with  uneven) 
sion  distribution  at  the  higher 
Therefore,  it  is  perfectly  obvious,  kij 
not.  that  if  you  wish  to  obtain  a 
sonably  good  performance  on 
pre.sses.  proper  adjustments  mud  I 
provided  to  enable  the  operaton  I 
maintain  a  uniform  tension  dL 
tion  across  the  web  at  all  times? 

Make  First  Roller  AdjusfaUt 
In  other  words,  instead  of 
paper  and  slow  running  presses,  ftl 
have  the  super-speed  presses  asi| 
weak  paper — the  exact  oppositi 
contend  with.  It  is  my  cont< 
that  whether  you  succeed  in  corred-; 
ing  the  paper  situation  or  not,  soodb 
or  later — due  to  the  unavoidable  in¬ 
equalities  in  the  paper  rolLs— this  t»- 
sion  distribution  problem  must  bt 
solved  if  we  are  to  reap  the  full  bm- 
fits  of  the  higher  speed  productidl 
The  problem  is  how  to  accompUit 
I  believe  that  the  first  step  in  that  di¬ 
rection  is  to  make  the  first  rollCTom 
which  the  sheet  passes,  easily  ad¬ 
justable.  Doubtless  there  are  oAs 
more  expensive,  perhaps  better,  nji 
of  doing  it.  Each  plant  can  adopt  tbe 
method  best  suited  to  its  partied* 
.setup.  Needless  to  .say.  it  mint  bt 
something  better  than  the  raising  or 
lowering  of  a  journal  box  whidt  re¬ 
quires  a  special  wrench  (new 
around)  to  manipulate. 


Heads  N.  Y.  (raitsmen 


John  W.  Donald 


John  W.  Donald,  production  man¬ 
ager  of  King  Features  Syndicate,  boa 
been  elected  president  of  the  Nef 
York  Club  of 
Printing  House 
Craftsmen.  The 
new  president, 
who  last  year 
was  vice-presi¬ 
dent  and  chair¬ 
man  of  the  en- 
tertainment 
committee,  took 
office  Feb.  15. 

Mr.  Donald, 
known  in  the 
King  plant  and 
lo  hundreds  of 
publishers,  edi-  , 

tors  and  mechanical  chiefs  as 
learned  his  production  methods 
the  late  John  S.  Healy,  produn»^| 
manager  of  the  New  York 
and  later  mechanical  manager  c« 
Hearst  newspapers.  John  started 
der  Mr.  Healy  in  1922  as  a" 
boy,  having  contacted  the  produw^H 
chief  through  the  latter’s  son, 

In  his  present  position.  Mr.  .^P***r" 
has  charge  of  production  whidt 
eludes  moulding  16.0(X) 
a  week.  More  than  15  million 
page  standard  color  comic  and 
azine  pages  are  printed  by 
Features  Syndicate  weekly. 

His  most  difficult  job,  John  ^ 
was  the  one  of  getting 
color  electro  plates  in  jjerfect  reg^^| 
In  collaboration  with  the 
the  American  Weekly  olectro^^j^ 
plant,  he  worked  out  a 
has  resulted  in  the  excellent  r^J 
of  color  work  of  newspaper  niag*** 
pages  today. 
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Campaigns  and 
Accounts 

continued  from  page  8 


pUladelphia,  was  appointed  this  week 
Its  advertising  for  the  following 

issounts:  Otto  Erlancer  Brewing 
Co,  brewers  of  Erlanger’s  Pilsner  beer 
■d  Mountain  ale;  Tutelkan  &  Kohn, 
inkers  of  Byrdcloth  collar  shirts;  and 
CkiocENT  Ink  &  Color  Co,  manufac- 
ynrs  of  printing  inks. 

Milliard  B.  Golovin,  Inc.,  New  York, 
■ill  handle  the  advertising  account  of 
>«.»,  Inc.,  I^iladelphia  and  New 
folk,  manufacturers  of  hosiery. 
William  F.  Fretz  &  Son,  Doyles- 
own.  Pa.,  makers  of  men’s  closing, 
liit  week  appointed  the  Adrian  Bauer 
tgency,  Philadelphia,  as  its  advertis- 
og  counsel. 

F-C-G  Importer,  Inc.,  New  York, 
ilans  a  newspaper  campaign  for  High- 
and  Queen  Scotch  whisky  to  run  in 
hit  city,  Chicago  and  Philadelphia. 
)&er  cities  will  be  added  later. 
Jriggs  &  Varley,  Inc.,  New  York,  is 
h*  agency. 


cago  art  department  of  that  ad  agency. 

Dudley  M.  Carson  has  been  added 
to  the  creative  staff  of  Seiler,  Wolfe 
and  Associates,  Inc.,  Detroit  agency, 
it  has  been  announced.  Carson  has 
been  identified  with  Detroit  agencies 
since  1926. 

Merle  Sidener,  has  been  named  to 
the  board  of  directors  of  Noblitt- 
Sparks  Industries,  Inc,  Columbus, 
Ind.  Mr.  Sidener  is  board  chairman 
of  Sidener  and  Van  Riper,  Inc.,  In¬ 
dianapolis  agency,  which  has  served 
Noblitt-Sparks  for  17  years  as  adver¬ 
tising  and  merchandising  counsel. 

Clay  W.  Stephenson  has  joined  the 
Steel  Advertising  Agency,  Houston, 
Tex.,  as  vice-president  and  account 
executive. 

J.  H.  Sheldon,  formerly  with  Ruth- 
raufl  &  Ryan,  Inc.,  and  G.  Essen 
Olson,  recently  with  Gray  Garfield 
Lange,  Inc.,  have  joined  MacManus, 
John  &  Adams,  Inc. 

Carlos  C.  Jagel,  formerly  Chilean 
Government  representative  of  the 
New  York  World’s  Fair,  has  been  ap¬ 
pointed  an  account  executive  with 
J.  W.  Pepper,  Inc.,  New  York.  At 
present  he  is  conducting  a  survey  for 


that  ad  agency  in  South  America. 

Bryce  R.  Muir,  for  the  last  15  years 
with  Ford  Motor  of  Canada  as  ad¬ 
vertising  and  general  sales  manager, 
has  been  appointed  managing  director 
of  the  Benison  Co.,  Limited. 

Appointment  of  S.  A.  Alter  as  ad¬ 
vertising  manager  of  Horlick’s  Malted 
Milk  Corporation,  Racine,  Wis.,  to  re¬ 
place  D.  A.  Ivins,  who  resigned  last 
December,  has  been  announced. 

C.  E.  Rickerd,  president  of  the  ad¬ 
vertising  agency  bearing  his  name, 
has  announced  the  affiliation  of  James 
Dickson,  Jr.,  to  his  organization  as 
executive  vice-president.  Dickson 
spent  over  30  years  with  the  Interna¬ 
tional  Harvester  Co.  and  General 
Motors  Corp.  in  various  executive 
capacities. 

Charles  P.  Graves,  formerly  with 
Albert  Frank-Guenther  Law,  Inc., 
New  York,  and  the  Barlow  Agency, 
Syracuse,  N.  Y.,  has  joined  the  H.  B. 
Humphrey  Company,  Boston  agency. 

Jerry  Albert  has  joined  Vanguard 
Advertising,  New  York,  as  account 
executive.  He  was  previously  with 
Morton  Freund,  Advertising,  New 
York. 


AIR  LINE  CAMPAIGN 

Eastern  Air  Lines  will  use  half  and 
quarter  pages  in  73  newspapers 
throughout  its  system  in  40  cities  to 
announce  the  inauguration  of  over¬ 
night  sleeper  plane  service  between 
New  York  and  Washington  to  the 
Mexican  border  where  connections 
are  made  at  Brownsville  for  a  three- 
hour  flight  to  Mexico  City.  Full  pages 
are  being  used  in  newspapers  in  Mex¬ 
ico  City  and  Tampico  to  develop  re¬ 
turn  loads  of  American  tourists  visit¬ 
ing  in  Mexico  this  winter.  Federal 
Advertising  Agency  handles  the  ac- 
coimt. 

■ 

CONN.  AD  CAMPAIGN 

A  three-month  campaign  is  being 
placed  in  12  Connecticut  newspapers 
by  the  Randall  Company,  Hartford 
agency,  for  Liquor  Products  Company 
of  New  Haven.  ’The  product  is 
Wedgewood  blended  rye  whiskey. 
The  schedule  calls  for  a  total  of  more 
than  65,000  lines  of  copy.  Success  of 
the  campaign  may  be  judged  by  the 
75%  increase  in  appropriation  already 
ordered.  Next  month,  another  new 
brand,  “Sundial,”  will  be  introduced. 


Among  Advertising  Folk 


|j,  LYNN  SUMNER,  president  of  the 
Advertising  Club  of  New  York,  will 
ddress  the  Printing  Progress  Dinner 
ponsored  by  the  New  York  Em- 
loying  Printers’  Assn.,  to  celebrate 
S  years  of  continuous  trade  associa- 


work  in  New  York  City.  The 
l^er  will  be  held  March  27  in  the 
potel  Cwnmodore,  New  York. 

George  H.  Scragg,  director  of  adver- 
inng  and  sales  promotion.  White 
|btor  Co.,  Cleveland,  O.,  addressed 
Advertising  Club  of  Boston,  Feb. 
on  “Waste  in  Distribution.” 

Donald  C.  Marschner,  southern  ad- 
|Htising  representative  of  Shell  Oil 
Inc.,  and  Mrs.  Marschner,  are  the 
lirents  of  a  daughter, ,  Mary  Ball, 
Iot  Feb.  25  at  the  Church  Home  and 
Jfinnary,  Baltimore,  Md. 

fWx  A.  CoNOLLY,  merchandising 
J^oager  of  Oakite  Products  Inc.,  New 
and  vice-president  of  the  Ad- 
Jrtjsing  Club  of  New  York,  addressed 
Springfield,  Mass.,  Advertising 
B'i,  Bdarch  5  at  the  Hotel  Kim- 


mn 


Dato)  Lockwood  has  been  named 
director  of  Lord  &  ’Thomas,  Chi- 
fco-  Mr.  Lockwood  for  the  last  eight 
l>ad  been  head  of  the  art  de- 
Jjrtroent  in  the  Chicago  offices  of 
ett-Sample-Hummert. 

Potts,  a  member  of  Young 
Rubicam’s  art  department,  has  been 
%  appointed  head  of  the  Chi- 
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AP  Acts  to  Liberalize 
Its  Radio  Activities 


ized  the  broadcast  of  AP  news  by 
member  papers,  with  or  without  com¬ 
mercial  sponsorship,  under  a  series  of 
rules  and  regulations  including  one 
specifically  placing  upon  members  the 
responsibility  for  continuing  to  guard 


Chi.  News  Publishes 
2nd  'Employes  Edition' 


By  WALTER  E.  SCHNEIDER 


CONFRONTED  WITH  the  need  for  tire  membership  urging  them  to  at 
increased  revenue  to  meet  the  in-  tend  a  special  meeting  of  the  Elxecu 


creased  costs  of  news  collection,  the  tive  Committee,  or  if  unable  to  a 
Associated  Press  is  currently  polling  to  submit  suggestions  in  writing, 
its  membership  by  mail  to  determine  “A  number  of  members  appi 


“the  integrity  of  the  news  and  pro- 

Members  Polled  on  Advisability  ol  Getting 

"Necessary  Revenue"  from  Programs  to  Meet  u.e 

Increased  News  CoUection  Costs 

sessment  on  member  papers  broad- 
IR  casting  AP  news  without  commercial 

sponsorship  and  a  basic  25%  special 
tire  membership  urging  them  to  at-  additional  assessment  for  those  mem- 
tend  a  special  meeting  of  the  Elxecu-  bers  broadcasting  with  such  sponsor- 
tive  Committee,  or  if  unable  to  attend  ship.  If  two  or  more  member  papers 


submit  suggestions  in  writing.  occupying  the  same  field  broadcast 

“A  number  of  members  appeared  ^P  news  in  sponsored  programs,  the 


“the  advisability  of  liberalizing  radio  before  the  Executive  Committee,  resolution  rul^,  the  special  addition^ 
activities  to  make  possible  a  larger  in-  which  met  in  New  York  on  May  24,  assessment  is  to  m  shared.  And  with 
come  and  at  the  same  time  enable  the  and  a  considerable  number  of  com-  preventing  network  broad- 

Association  to  meet,  insofar  as  is  ap-  munications  from  members  were  re-  ,  news,  the  resolution 


Association  to  meet,  insofar  as  is  ap 
propriate,  the  radio  policies  of  com 
petitors.” 

May  Act  at  Annual  Meeting 


ceived  containing  many  valuable  broadcasting  of  AP  news  to 


comments  and  suggestions.  the  member’s  “city  of  publication.” 

„ . ,  .  j.  Previously,  for  several  years,  AP 

‘After  a  di^ussion  extending  over  members  had  been  permitted  to  broad- 


A  single  question  has  been  submit-  several  days  the  Executive  Commit-  news  on  unsponsored  programs 

ted  to  the  membership,  accompanied  tee  formulated  a  set  of  tentative  rules  payment  of  a  special  assessment, 

by  a  letter  dated  Feb.  29  and  signed  and  regulations  governing  the  of  figured  at  of  first  wire  charge 
by  Robert  McLean,  Philadelphia  Bui-  news  in  sponsored  program^  These  elements  of  the  paper’s  pro  rata  week- 


letin,  president  of  the  AP.  The  letter  regulations  were  placed  in  effect  im-  ,y  assessment. 


points  out  that  the  board  is  seeking  mediately  and  were  subsequeiUly  ap-  week,  as  replies  to  the  Feb.  29 

an  expression  from  the  members  on  proved  by  the  at  its  October  question  on  liberalization  of  AP’s 

this  long-controversial  issue  to  guide  meeting,  which  then  and  m  Janua^  radio  activities  began  to  arrive  at  New 
it  in  any  action  it  suggests  to  meet  the  made  slight  modifications  in  tl^  light  York  headquarters.  Editor  &  Pub- 
rever.ue  situation.  It  is  understood  the  of  the  experiences  reports  by  the  lisher  learned  that  the  poll  was  de¬ 
board  and  the  membership  will  act  Management.  e  st^s  t  at  ^ve  sjgued  to  provide  definite  evidence  of 
on  the  matter  at  the  annual  meeting,  oeeo  taken,  however,  have  not  been  sentiment  for  the  board  to  con- 
to  be  held  in  New  York  April  22  at  productive  of  much  increased  revenue,  the  annual  meeting,  so 

Confronted  with  the  fact  that  ad-  j; _ * _ i _  . 


the  Waldorf-Astoria. 


prooucuve  oimucnincreasea  revenue,  before  the  annual  meeting,  so 

Confronted  with  the  fact  that  ad-  ^hat  the  directors  will  know  how  to 
ditional  revenue  is  now  required  to  ^be  question  for  discussion  at 


“Yes”  or  “No”  answer  is  re-  news  Collection 

quested  from  each  member  on  the  binh  confront  the  A.^gociation  Waldorf  session 


Mora  Demand  for  AP  Nowt 

There  has  been  more  and  more  de- 


quesieu  irom  eacu  wo  w.w  ^bich  confront  the  Association,  . . . . 

following  question;  tbe  Board  would  like  an  expression  Demand  for  AP  Newt 

“Do  you  favor  the  Associated  Press  from  the  membership  as  to  the  advis-  There  has  been  more  and  more  de- 
liberalizing  its  radio  activities  to  the  ability  of  liberalizing  radio  activities  mand  for  the  use  of  AP  reports  for 
extent  that  necessary  revenue  there-  to  make  possible  a  larger  income  and  radio  news  broadcasts.  Editor  &  Pub- 
from  can  be  provided  to  meet  the  in-  at  the  same  time  enable  the  Associa-  iisher  was  informed.  This  fact,  to- 


For  the  second  consecutive  year 
the  “Elmployes’  Ekiition”  of  the  an¬ 
nual  report  of  the  Chicago  Daili 
News,  Inc.,  prepared  by  employes  to 
acquaint  other  employes  of  the  oper¬ 
ating  results  for  the  year  ended 
Dec.  31,  1939,  was  issued  last  week 

Again  the  edition  presents  a  pic¬ 
ture  of  the  newspaper’s  operations,  iu 
financial  position  and  its  widespread 
ramifications  as  a  news  and  advertis¬ 
ing  medium.  Eldited  by  John  A.  Min 
Daily  News  financial  staff  member 
the  edition  is  published  in  tabloid 
newspaper  form.  Articles  cover  ever} 
phase  of  the  newspaper’s  operations 
The  lead  story,  written  by  Mr.  Mint 
carries  the  banner  line:  “Improve¬ 
ment  in  1939.”  His  story  states: 

“Revenues  from  advertising,  circu¬ 
lation,  rentals  and  other  operations 
amounted  to  $10,144,821,  the  consoli 
dated  report  showed,  as  compared  to 
$9,704,743  in  1938,  which  had  shown! 
decrease  of  approximately  $1,000.(IO[' 
from  the  year  before. 

“The  consolidated  net  income  of  the 
company  and  its  subsidiaries  for  1939 
was  $767,266  after  taxes  and  charges 
or  equal  after  preferred  dividend  re- 
uirements  to  $1.06  a  share  earned  on 
the  400,000  shares  of  common  stock 
outstanding.  This  compares  with  a 
consolidated  net  income  of  $648,238.  a 
75  cents  a  common  share,  in  the  pre¬ 
ceding  year.” 

In  addition  to  the  articles  dealing 
with  the  various  departmental  activi¬ 
ties,  the  edition  includes  a  simplifiei 
financial  statement,  headed:  “What  we 
have  and  what  we  owe.”  On  the  same 
page  is  a  box,  headed:  “Tax  Facts' 
This  item  pointed  out  the  Daily  News 
and  its  subsidiaries  had  a  tax  bill  of 
$545,729  for  1939,  as  against  $465,456 
in  1938. 


i.iSHER  was  informed.  This  fact,  to- 


creased  news  collection  costs  which  tion  to  meet,  insofar  as  is  appropriate,  gether  with  the  situation  of  “increased 


confront  the  Association?”  the  radio  policies  of  competitors.”  news  collection  costs  which  confront 

Mr.  McLean’s  letter  recalls  the  139  to  36  Yota  Sought  Action  ^sociation.”  mentioned  in  the 

adoption  of  a  resolution  by  the  mem-  ^he  subject  of  radio  use  of  AP  news  the  member^ip. 

bers  at  the  1939  meeting,  urging  the  „non.sorpd  nrnarams  harl  Kpati  directors  to  the  inenibers 


the  radio  policies  of  competitors.” 

139  to  36  Voto  Sought  Action 


sponsored 


board  of  directors  to  consider  again  tabled  at  annual  meetings  for  several  Jt  is  anticipated  there  will 

..L,  —  _f  An - *i —  I - 1 — t  6  be  a  sufficient  response  from  the  more 


the  use  of  AP  news  in  the  broad^cast-  before  the  members  last  April  I."  “ 

mg  of  sponsor^  prograrns,  and  the  I39  ^  directors  k 

subsequent  action  taken  by  the  Ex-  consider  the  problem.  Mr.  McLean,  “  il  i  J  ‘5® 

ecutive  Committee  May  24,  when  a  ^is  annual  report  for  1938,  had  this  '^^nt  them  to  do.  accord- 

set  of  tentative  rules  and  reflations  regarding  the  problem:  ai  a”p  member, 

governing  the  use  of  news  in  spon-  «*  *  «  au  n  j  u  a  u  j  -al  headquarters  no  one  could 

sored  programs  was  adopted,  and  sub-  watched  with  say  specifically  whether  or  not  the 

sequently  approved  by  the  board  and  conrem  the  mcreasing  funds  “increased  news  collection  costs”  are 

modified  in  January  of  this  year.  “The  ^^adable  to  competing  news  services  traceable  to  the  heavy  expense  in¬ 
steps  that  have  been  taken,  however,  *‘®sult  of  the  demand  for  news  curred  in  covering  the  European  con- 

have  not  been  productive  of  much  if*",  broadcasting  pulses.  Particu-  flints.  Last  September,  however,  the 

increased  revenue,”  Mr.  McLean  told  si^ificant  has  been  the  oppor-  aP  estimated  that  cable  costs  were 

the  members.  tunity  thus  afforded  competing  agen-  ninnine  at  more  than  $5,000  a  day,  up 


Text  of  McLean  Letter 


tunity  thus  afforded  competing  agen-  ninnine  at  more  than  $5,000  a  day,  up 
cies  of  entry  into  local  newspaper  pbout  $3,000  over  normal.  The  AP 


^Ids  not  heretofore  available  to  them,  did  not  levy  a  special  war  assessment 


Mr.  McLean’s  letter  to  AP  members  The  Board  again  calls  attention  to  the  on  its  members  when  the  U.P.  and 


follows.  importance  of  protecting  the  AP  ijsjs  invoked  their  war  clauses,  which 

“The  members  in  the  Annual  Meet-  against  any  encroachment  on  its  pre-  special  assessment  the  U.P.  later 
ing  of  April  24,  1939,  adopted  the  fol-  eminence  and  also  to  the  problems  of  dropped  (12Va%)  when  the  INS  cut 
lowing  resolution  urging  the  Board  members  created  by  the  necessity  of  its  war  assessment  in  half  (from  15% 
of  Directors  again  to  consider  the  use  turning  to  competing  news  agencies  to  714%).  There  has  been  no  arbi- 
of  Associated  Press  news  in  the  broad-  for  part  of  their  needs.”  trarv  increase  in  AP  assessments  fnr 


INS  invoked  their  war  clauses,  which 


casting  of  sponsored  programs: 

**  ‘Whereas,  during  the  past  few  months  a 
substantial  number  of  state  meetings,  follow- 


ing  a  full  .liscu-ssion  l  y  n,en,i,ers  of  rad^^o  executive  committee  in  a  pre 

broadcasting,  have  reiiucsteti  the  Board  of  Di*  j  a  aa  *  ai_  j  a* 


rectors  again  to  consider  the  4|uestion  of  the 
use  of  Associated  Press  news  in  sponsored  pro¬ 
grams,  and 

“  ‘Whereas,  an  increasing  numl>er  of  member 
pa|>ers  have  been  compelled  to  purchase  the 
news  of  competing  agencies  for  such  sponsored 
programs,  and  that  an  impairment  of  state  cir- 
•cuits  and  loss  of  membership  and  territorial 
representation  in  the  new’s  reports  is  threat- 
ene<l,  therefore 

“  ‘Be  It  Resolvefi,  That  the  Board  of  Direc¬ 
tors  be  urged  to  give  consideration  to  the 


held  May  24-26  in  New  York  author-  “increased  news  collection  costs  ’ 


PUBLISHES  TABLOID  FREE  FOR  SOLDIERS 

WINNIPEIG,  MAN.,  Feb.  29 — Canadian  newspaper  history  was  made  here  with 
publication  of  a  weekly  paper  of  eight  tabloid  pages,  containing  no  adver¬ 
tising,  and  for  which  no  subscription  is  charged.  ’The  miniature  newspaper 
is  issued  weekly  by  the  Winnipeg  Free  Press  for  the  soldiers  of  Canada’s  army 
now  in  England.  The  cream  of  the  week’s  Canadian  news  is  culled  from  the 


i>ii>l)lems  presented  and  that  interested  mem-  daily,  dressed  with  new  heads  and  with  datelines  eliminated.  The  press  run 


l.ers  be  afforded  a  full  opportunity  to  appear  is  2,500  and  the  paper  is  distributed  free  to  Canadian  soldiers  in  England. 

The'-e  are  four  pages  of  general  news,  one  editorial  page,  two  pages  of  sports, 
to  offer.’  while  one  page  carries  a  tabloid  comic.  The  paper  will  be  published  weekly 

“In  accordance  with  the  resolution  fo*"  duration  of  the  war.  Frank  H.  Williams,  magazine  editor,  is  in  charge 
a  communication  was  sent  to  the  en-  of  the  edition. 


‘FRIDAY/  NEW  WEEKLY 

A  new  national  weekly  magaziK 
Friday,  appeared  on  the  stands  March. 
8.  Daniel  Gillmor  is  president  of  Fri¬ 
day,  Inc.  Friday  is  de.scribed  by  Gill¬ 
mor  as  a  feature  magazine  combining 
equal  proportions  of  cartoons,  photo¬ 
graphs  and  articles.  It  will  sell  for 
10  cents.  Cameron  Mackenzie,  execu¬ 
tive  editor,  is  the  grandson  of  S.  S 
McClure,  publisher  of  the  old  Mc¬ 
Clure’s.  He  goes  to  Friday  frorr 
Peoples  Press,  of  which  he  was  pub¬ 
lisher  for  two  years.  Richard  0 
Boyer  and  Ruth  McKenney  are  the 
associate  editors.  Mr.  Boyer  was  for¬ 
merly  on  the  St.  Louis  Post-Dispetdt 
Dallas  Times-Herald,  Boston  Herein 
and  New  York  Herald  Tribune.  Mis 
McKenney,  a  former  reporter  for  the 
Columbus  Dispatch,  Akron  Beacon- 
Journal  and  New  York  Post,  wrote 
the  books,  “My  Sister  Eileen’’  ario 
“Industrial  Valley.” 


to  714%).  There  has  been  no  arbi¬ 
trary  increase  in  AP  assessments  for 


Acting  upon  the  April  resolution  war  costs  since  the  present  assessment 
which  paved  the  way  for  use  of  AP  plan  was  adopted  in  1900,  it  was 


news  in  sponsored  programs,  the  pointed  out  this  week  at  AP  head¬ 
board’s  executive  committee  in  a  pre-  quarters  in  discussing  the  hint  of  the 


cedent-shattering  three-day  meeting  need  for  extra  revenue  to  meet  the 


Oscar  Stauffer  Sells 
Kansas  Paper 

Independence,  Kan.,  March  4-1^ 
Independence  Daily  Reporter, 
by  Oscar  Stauffer,  has  been  sold 
H  A.  Meyer  and  associates  of  u'®' 
pendence,  effective  March  1- 


The  Reporter  has  been  one 


Stauffer  chain  for  several  y«^ 
Stauffer  recently  purchased  the  I"- 
peka  (Kan.)  State  Journal. 


Mr.  Meyer  formerly  was  an 


of  the  Prairie  Oil  and  Gas  comp*^^ 
and  more  recently  has  been 
director  of  the  Kansas  Indepen®*- 


Oil  and  Gas  association.  > 

Max  L.  Wickersham.  formerl)  ^ 
Independence,  but  recently 
newspapers  in  Indianapolis, 
managing  editor,  succeeding 
Spencer,  Mr.  Meyer  said. 


MARCH 
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ADVERTISIN  G— 35 


HOW  NEWSPAPER 

ADVERTISING  WORKS 

Each  waak  an  advartlsing  classification  will  ba  analyzad  in 
thasa  columns.  Sinca  practically  all  advartising  finally  cantars 
on  a  ratail  outlat,  thasa  studias  should  ba  of  aqual  intarart 
to  national  as  wall  as  local  advartisars. 

By  FRANK  E.  FEHLMAN 

No.  159.  Who  Reads  the  Ads — ^Who  Buys? 

NOT  so  long  ago,  we  read  a  very  in-  Who  reads  the  ads?  Women  read 
teresting  article  in  a  magazine  that  most  of  them.  What  do  they  read? 
IS  devoted  to  marketing  and  research  Ads  that  are  written  like  news  stories 
problems.  The  author  of  this  article  that  offer  goods  and  services  that  fit 
said  that  he  “doubted  very  much  that  into  the  highly  complex  business  of 
807c  of  all  consumer  goods  are  bought  home-making  and  home  -  manage- 
by  women.”  ment. 

In  January  we  were  permitted  to 
sit  in”  on  a  series  of  five  regional  Case  History 

sales  meetings,  conducted  by  five  of-  most  of  the  readers  of  this  column 
ficers  of  a  very  large  food  house.  know,  we  spend  a  great  deal  of  time 

To  these  meetings  came  division  man-  investigating  the  success  and  failure 
agers,  regular  route  salesmen,  detail  of  small  advertisers.  The  case  his- 
men,  and  a  few  junior  salesmen  a  tory  that  follows  is  one  of  the  most 
total  of  about  150  men.  We  asked  interesting  that  we  have  studied, 
these  salesmen  to  tell  us  what  per-  31,  1938,  the  Mamaroneck  Sea 

centage  of  consumer  goods  were  Food  Market,  located  in  Mamaroneck, 
bought  by  women  in  their  territories  jj.  Y.— a  well-to-do  suburban  town 
and  what  percentage  of  foods  were  about  40  miles  from  New  York— de- 
bought  by  women.  cided  that  they  would  run  two  little 

Answers  to  the  first  question  va-  news  stories  each  week  about  sea 
ried  from  60%  to  95%.  Answers  to  foods. 

question  two  varied  from  80%  to  On  Jan.  8,  1940— that’s  almost  two 

years  later — the  following  letter  was 
From  time  to  time  we  have  read  received  by  Stanley  G.  Lehigh,  ad- 
statements  to  the  effect  that  women  vertising  manager  of  the  Mamaro- 
buy  80%  of  all  consumer  goods  but  neck  Daily  Timess 
we  have  yet  to  see  a  complete  study —  “Oear  Mr.  Leigh: 
one  confined  to  a  few  thousand 


0*  connnea  lo  a  lew  xnousana  -please  continue  inserting  the  2/.  inch  fish 
women  in  three  or  four  income  levels,  campaign  ads  that  you  have  been  running  for 
.No  one  knows  the  exact  percentage,  us  Tuesdays  and  Fridays  as  we  are  indeed 
From  the  answers  we  heard  at  the  gratified  at  the  results  they  have  produceil 
regional  sales  meetings,  we  believe  continue  them  in  your  paper  for 

that  80%  is  a  fair  estimate.  This  fig-  “"-ATyor'know  we  startc-d  these  small  ads 
ure  applies  to  oil  consumer  goods.  „„  January  31.  1938  and  they  started  bring- 
As  for  food  purchases,  we  believe  the  ing  us  new  customers  the  first  few  weeks, 
bgure  should  be  90%  or  better.  even  though  you  warned  US  not  to  expect  too 

much  from  them  for  the  first  eight  weeks. 

urn  D  j  »u  K  j  o  “We  are  happy  to  report  that  we  are  today 

wno  Heads  the  Adsr  serving  more  people  with  fine  <iuality  fish 

IN  June,  1939,  a  small,  newly  launched  ••’a"  ever  before,  despite  the  fact  that  two 
suburban  daily  decided  to  check  Markets  have  started  here  in 

M  issues  of  their  paper  and  six  is- 

you  for  your  helpful  cooperation 

sues  of  their  competitor’s  paper.  Each  the  year  just  passeil.  I  am, 

puper  had  about  6,000  subscribers.  An  “(Sgd.)  Joseph  Man  imcchia, 

outside  organization  was  emnloved.  “.Mamaroneck  Sea  Foixl  Market.” 


paper  had  about  6,000  subscribers.  An 
outside  organization  was  employed. 
Each  day  about  200  men  and  200 


bach  day  about  200  men  and  200  Note  that  the  ads  were  2V^-inch 
women  were  interviewed.  Every  news  single  column.  Note  that  they  run 
jtem  and  advertisement  was  checked.  Tuesdays  and  Fridays.  Note  that  Mr. 
This  study  proved  that  many  more  Mandracchia  has  two  big  giant,  cut- 
women  read  the  ads  than  do  men.  It  rate  markets  as  competitors.  This 
“SO  proved  that  the  average  woman  campaign  has  been  running  over  two 
f*ads  more  news  items  than  does  the  years — week  in  and  week  out.  Hun- 
average  man.  And,  not  infrequently,  dreds  of  women  in  Mamaroneck  now 
a  small  two-inch  single  column  news  know  that  a  good  fish  dinner  is  just 
'  hi  attracted  five  times  as  many  as  near  as  their  telephones.  Hun- 
women  readers  as  a  fifteen-inch  ad-  dreds  of  families  now  have  fish  on 
''eitisement  appearing  on  the  same  Tuesday  and  Wednesday  as  well  as 

on  Friday  or  Saturday.  The  copy  used 
.  Ever  since  this  column  was  started  has  leaned  to  the  educational  side. 

®  January,  1937,  we  have  tried  to  •— 
similarity  of  news  stories 

•«  ‘S’SirTar-.h.V  ai>«*tijing  agency 

J^^rters,  photographers,  re-write  That  Knows  How 

nr,  ’  and  editors  have  YA  IICE  EIEUICDADCDC  ■ 

jjj  Pule  to  guide  them,  when  ^0  USE  NEWSPAPERS  1 

8-column  iuch  or  an  •  In  our  files  are  more  than  30,000 

newspaper  advertise-  I 

■p,  auers.  ments,  written  the  past  4  years 

®  writer  and  his  customer —  by  Frank  E.  Fehiman  who  directs 

sim  — seldom  follow  this  research  and  copy  depart- 

Ple  rule.  ments.  They  have  been  used  by 

successful  salesman  told  us,  over  1,W  retail  stores  in  30  towns 

1  haven’t  the  timo  ♦  J  ^  G.K.  d.  and  Conoda.  These  tested  adver- 

custom^™!  t  hsement  are  available  to  our  I 

should  be  writt  ^  how  their  ads  clients.  Our  presentation,  “How 

tomers  want  Most  of  my  cus-  to  Get  a  Greater  Return  from 

bot  our  read  ^  ”  mat  please  them —  Advertising  Expenditures,"  will 

3Pd1v  in  1  only  does  this  be  made  on  request, 

advertisers.  You  can 

w  magazine  any  week  >■  NICKERSON  Inc. 

l  that  Advertising 

hit  uu  P'oase  some  president 

and  his  board  of  directors. 


Who  Buys  Fish? 

MR.  MANDRACCHIA  believes  that 

over  90%  of  all  his  sea  food  is  bought 
by  women.  He  also  believes  that  most 
of  his  customers  are  married  women 
ranging  in  age  from  20  years  to  75 
years. 

Based  on  the  1930  census  we  find 
that  59%  of  all  the  females  in  the 
United  States  are  from  20  to  75  years 
of  age.  In  the  case  of  Mr.  Man¬ 
dracchia,  he  has  a  total  population  of 
16,000  people — 8,000  females,  and  of 
these  8,000,  59%  are  from  20  to  75 
years  of  age.  59%  of  8,000  is  4,720. 
The  Times  has  a  circulation  of  3,400. 
It  follows  then,  that  the  Times  will 
give  him  the  largest  responsive  au¬ 
dience  of  any  known  advertising  me¬ 
dium  in  his  community. 

If  Mr.  Mandracchia  can  sell  sea  food 
at  a  profit  to  the  women  of  his  com¬ 
munity  with  two  2V2-inch  ads  a  week, 
doesn’t  it  seem  fair  to  assume  that  any 
local  advertiser  can  do  the  same 
thing? 

The  59%  Group 

KEEP  in  mind  that  this  59%  group  of 

women  represents  29*4%  of  the 
total  population  of  any  market,  yet 
they  accovmt  for  at  least  80%  of  all 
the  consumer  goods  sold  in  a  given 
market. 

To  make  this  perfectly  clear,  let’s 
review  the  figures  of  a  typical  100,000 
population  market.  One-half  of  all 
people  are  females — that’s  50,000.  59%, 
or  29,500  are  women  from  20  to  75 
years  of  age.  And  29,500  is  29Vi%  of 
the  total  population. 

Write  Copy  for  Women 

AT  LEAST  eight  advertisements  out 

of  10  should  be  directed  to  women 
from  20  to  75  years  of  age.  They  are 
the  shoppers,  the  buyers,  the  man¬ 
agers  of  their  husbands’  incomes — the 
“Backbone  customers”  and  prospects 
for  any  advertising  campaign. 

In  addition  to  supervising  the  prep¬ 
aration  of  21  meals  a  week,  1092  meals 
a  year,  they  must  supervise  the  heat¬ 
ing  of  their  homes,  the  care  of  their 
yards,  and  gardens,  the  up-keep  of 
their  homes,  inside  and  outside,  they 
must  be  on  call  when  illness  strikes, 
they  must  check  the  educational  pro¬ 
grams  of  their  children,  sit  in  on 
church  and  club  committees,  and  fi¬ 
nally,  be  the  companion  and  coun¬ 
selor  of  their  husbands. 

Are  these  women  interested  in  the 


size  of  a  store — its  credit — its  buying 
problems — its  delivery  problems — its 
labor  troubles — or  the  ego  of  the 
owner?  Well,  hardly. 

What  they  are  interested  in  is  def¬ 
inite,  specific,  news  and  information 
about  goods  and  services  that  will 
win  for  them  the  praise  and  approval 
of  their  husbands,  fathers,  brothers 
and  children. 

The  sooner  we  in  the  business  offices 
of  newspapers,  study  the  simple  meth¬ 
ods  used  by  the  editorial  people,  the 
sooner  we  write  ads  like  news,  and 
direct  about  80%  of  our  copy  to 
women  from  20  to  75  years  of  age, 
the  sooner  will  we  start  receiving  let¬ 
ters  like  the  one  Mr.  Lehigh  received. 
■ 

C.  A.  Mosher  Buys 
Oberlin,  O.,  Paper 

Charles  A.  Mosher,  advertising  man¬ 
ager  of  Janesville  (Wis.)  Daily  Gazette 
since  1938  and  for  the  last  year 
chairman  of  the  advertising  promo¬ 
tion  committee  of  the  Inland  Daily 
Press  Assn.,  has  resigned  to  become 
president  of  the  Oberlin  Printing 
Company  and  editor  and  general  man¬ 
ager  of  the  Oberlin  (O.)  News-Trib¬ 
une,  published  twice-weekly. 

Mr.  Mosher  has  acquired  control  of 
the  Phillips  estate  stock  representing 
more  than  two-thirds  of  the  out¬ 
standing  shares  of  the  corporation  and 
will  have  complete  control  of  the 
management  and  editorial  policy.  He 
will  assume  control  March  22. 

George  Gressman,  national  advertis¬ 
ing  manager  of  the  Gazette,  succeeds 
Mr.  Mosher. 

AUTHORIZED  STRIKE 

Members  of  the  Saginaw  Valley 
Newspaper  Guild  last  week  authorized 
Milton  Murray,  of  the  Detroit  Times, 
their  negotiator,  to  call  a  strike  against 
the  Bay  City  (Mich.)  Times,  owned 
by  the  Booth  Newspapers,  Inc.  Em¬ 
ployes  abandoned  negotiations  with 
the  management  to  conclude  a  guild 
contract  Feb.  29,  after  failing  to  agree 
on  a  wage  scale.  The  State  Labor 
Mediation  Board,  informed  of  the  vote 
March  2,  requires  five  days’  notice 
before  a  strike  legally  may  be  called. 

DAILY  OUTSIDE  AREA 

Shenandoah,  Pa.,  March  5  —  The 
Shenandoah  Herald  is  four  blocks 
from  the  area  devastated  by  the  sink¬ 
ing  of  property  into  an  abandoned 
mine  and  publication  has  not  been  af¬ 
fected. 
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Stockton  Paper 
Issues  Manual 
For  Carriers 

New  Edition  Contains 
Valuable  Soles 
Lessons 

By  GEORGE  A.  BRANDENBURG 

The  Stockton  (Cal.)  Record,  whose 
creed  for  carrier-salesmen  is:  “Every 
Stockton  Record  on  the  Right  Porch; 
Blow  Whistle  for  Each  Subscriber; 
Sell  With  Record  in  Hand” — has  pub¬ 
lished  a  new  edition  of  its  carrier- 
salesman  manual.  This  delivery  and 
sales  manual  presents  important  facts 
for  Record  carriers  to  know  in  order 
to  improve  their  efficiency.  It  is 
divided  into  three  parts: 

(1)  General  instructions  (delivery 
and  selling);  (2)  elementary  sales 
course;  (3)  advanced  sales  course. 

Office  Collect  System 
Because  the  Record  operates  under 
the  office  collect  system,  circvilators 
may  be  interested  to  know  how  the 
paper  conducts  its  relations  with  the 
boys.  Under  general  instructions,  it 
is  explained  that  state  law  requires 
every  carrier  to  have  a  working  per¬ 
mit  before  accepting  a  position  as  a 
Stockton  Record  carrier. 

Carriers  are  told  that  those  under  18 
years  of  age  are  not  subject  to  the 
old  age  benefit  payroll  deductions  un¬ 
der  the  Social  Security.  This  ruling 
applies  to  carrier-salesmen  and  motor 
carriers  who  deliver  direct  to  the 
consumer.  When  a  carrier  becomes 
18  years  of  age,  he  must  fill  out  an 
application  for  a  Social  Security  num¬ 
ber. 

The  Record’s  manual  plainly  out¬ 
lines  the  duties  and  responsibilities  of 
its  carrier-salesmen,  who  do  not  oper¬ 
ate  under  the  Little  Merchant  plan. 
The  rate  of  pay  is  based  on  the  num¬ 
ber  of  papers  delivered.  A  rate  per 
paper  has  been  set  for  each  route.  In 
the  Record  office,  a  draw  book  shows 
how  many  papers  each  carrier  receives 
daily.  At  the  end  of  the  month,  these 
are  added  and  divided  by  the  number 
of  working  days  in  the  month.  This 
average  number  of  papers  per  day, 
multiplied  by  the  rate  per  month  for 
each  route  gives  the  amount  of  the 
carrier’s  monthly  pay  check. 

Valaable  Sales  Points 
Pay  day  is  the  10th  of  the  month. 
A  carrier  receiving  no  complaints  for 
one  calendar  month  receives  a  50  cent 
bonus  for  perfect  service.  A  carrier 
receiving  only  one  complaint  during 
the  month  receives  a  25  cent  “good 
service”  bonus.  This  money  may  be 
collected  any  time  after  the  fifffi  of 
the  month. 

The  value  of  the  new  manual,  from 
the  standpoint  of  other  circulation 
managers,  is  the  excellent  presenta¬ 
tion  of  carrier  selling  methods.  The 
sales  courses  are  divided  into  two  sec¬ 
tions — elementary  and  advanced.  Lon 
Hildebrand  is  circulation  manager  of 
the  Record  and  Frank  O.  Lewis 
handles  circulation  promotion. 

A  Folksy  Feature 

AN  EDITORIAL  feature  which  is  a 
circulation  department  project  is  the 
weekly  “Circuit  Rider’s  Note  Book” 
appearing  in  the  Jackson  (Mich.) 
Citizen  Patriot.  Written  from  items 
turned  in  by  country  solicitors,  the 
Note  Book  relates  a  number  of  daily 
happenings  in  rural  communities  sur¬ 
rounding  Jackson.  “These  bits  of 
news,  while  perhaps  not  appealing  to 
many,  are  as  wholesome  as  a  piece  of 
homemade  bread  spread  thick  with 


country  butter,”  comments  a  recent 
Citizen  Patriot  editorial. 

Local  News  Tops 

L(X!AL  NEWS  is  still  the  principal 

magnet  that  draws  reader  attention, 
judging  from  a  recent  reader  interest 
survey  made  by  the  LaPorte  (Ind.) 
Herald-Argua.  Topping  the  list  was 
the  “Did  You  Hear”  column  of  local 
news  items  with  a  combined  county 
and  city  rating  of  93.  Local  and  county 
news  was  second  with  a  rating  of  87 
and  state,  national  and  world  news 
next  with  83.  Responding  to  many  re¬ 
quests  for  more  complete  listings  of 
radio  programs,  the  Herald-Argus  re¬ 
vamped  its  radio  program  listings  last 
month  and  the  survey  indicated  popu¬ 
lar  public  approval. 

The  Herald-Argus  is  now  conduct¬ 
ing  a  letter-writing  contest,  offering 
$145  in  prizes  for  best  answers  to  the 
question:  “What  would  you  do  to 
improve  LaPorte?” 

Carrier  Notes 

“WHAT’S  YOUR  STORY?”  is  the 

title  of  a  new  feature  in  the  Atlanta 
Journal’s  carrier  publication.  Carriers 
are  invited  to  tell  what  event,  inci¬ 
dent  or  happening  in  connection  with 
route  activities  that  stands  out  clearly 
in  their  minds.  First  prize  is  one 
dollar;  second  and  third  prizes  are  a 
pair  of  guest  tickets  to  a  local  theater. 

. . .  The  Columbus  Ohio  State  Journal’s 
circulation  manager,  J.  H.  Galloway, 
had  its  downtown  street  salesman, 
ScoTTiE  Young,  dress  in  “tails”  for  the 
evening  he  sold  papers  in  front  of  the 
hotel  where  the  President’s  Birthday 
Ball  was  held. 

"Keep  the  Change" 

FROM  Hugh  Hough’s  column  in  the 

Miami  (Fla.)  Herald  comes  this  tale 
of  woe: 

“But  the  persons  I  can  get  along 
without,  folks,  are  these  cheats  who 
have  been  giving  carrier  boys  lead 
four-bit  pieces  when  they  come  to  col¬ 
lect  for  the  paper.  Sherry  Fincher, 
Herald  circulation  manager,  just  tossed 
five  lead  half-dollars  on  my  desk, 
representing  this  morning’s  take  in 
one  section  of  the  city.” 

Protest  in  California 
ADVANCE  PROTEST  against  any 

move  to  “take  the  newsboys  off  the 
streets”  has  been  registered  with 
California  State  Labor  Commissioner 
Herbert  C.  Carrasco  by  the  newspa¬ 
per  boy  relations  committee  of  the 
California  Newspaper  Publishers  As¬ 
sociation. 

The  protest  was  in  the  form  of  a 
statement  by  Charles  J.  Lilley,  com¬ 
mittee  chairman.  It  was  made  by  the 
editor  and  general  manager  of  the 
Sacramento  Union  after  Mr.  Carrasco 
told  California  school  attendance  offi¬ 
cers  of  his  intentions  to  bar  newsboys 
under  14  from  the  streets.  Continued 
co-operation  of  the  committee  with 
Mr.  Carrasco’s  department  was 
pledged.  In  addition,  Mr.  Lilley  said 
the  committee’s  program  of  construc- 
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tive  action  would  be  continued. 

On  the  other  hand,  Mr.  Lilley  ad¬ 
vised,  the  committee  “does  not  con¬ 
sider  the  general  practice  of  selling 
and  distribution  of  newspapers  and 
magazines  to  be  oppressive  child  labor 
or  dangerous  to  ^e  health  or  morals 
of  the  boys”  and  “will  follow  the 
opinion  of  the  attorney  general  which, 
as  you  state,  is  to  the  effect  that  where 
newsboys  are  independent  contractors 
‘it  is  not  necessary  that  such  inde¬ 
pendent  contractors  secure  work  per¬ 
mits.’” 

Mr.  Carrasco  had  contended  that 
under  the  authority  of  the  California 
labor  laws  and  school  code,  the  De¬ 
partment  of  Labor  could  deny  boys 
under  14  years  of  age  work  permits. 
He  intimated  a  public  hearing  would 
be  held  soon. 

■ 

Charles  H.  Frisk, 
Pasadena,  Cal., 
Publisher,  Dies 

Succumbed  After  Operation 
March  4  .  .  .  Was 
64  Years  Old 

Pasadena,  Cal.,  March  4 — Charles  H. 
Prisk,  editor  and  publisher  of  the 
Pasadena  Star-News  and  the  Post, 
died  today  fol¬ 
lowing  an  oper¬ 
ation  at  a  local 
hospital.  He  was 
64  years  of  age. 

In  addition  to 
h  i  s  newspaper 
interest  here  he 
was  associated 
with  his  brother. 
Will  F.  Prisk  in 
the  publishing  of 
the  Long  Beach 
(Cal.)  Press- 

Charles  H.  Prisk  Telegram  and 
Sun. 

This  rather  sudden  passing  of  the 
Pasadena  publisher  came  as  a  severe 
shock  to  this  community  where  he 
was  highly  respected  in  all  walks  of 
life.  Mr.  Prisk’s  death  occurred  just 
a  few  minutes  before  press  time  of  his 
evening  paper,  the  Star-News.  The 
paper  was  held  45  minutes  while  the 
front  page  was  made  over  and  de¬ 
voted  exclusively  to  the  publisher’s 
death  and  account  of  his  early  life. 

Medical  Complicatient 

Mr.  Prisk  went  to  the  hospital  a  few 
weeks  ago  for  what  was  presumed  to 
be  treatment  of  a  minor  ailment  but 
which  medical  analysis  found  gravely 
complicated. 

At  his  bedside  this  afternoon  were 
the  immediate  members  of  his  family 
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who  will  carry  on  the  management 
of  the  Pasadena  papers.  Surviving 
are  Mrs.  Prisk,  widow,  Mrs.  Neva 
Prisk  Paddock,  daughter,  W.  F.  Pris^ 
brother,  Charles  W.  Paddock,  son-in- 
law,  and  A.  J.  Hosking,  a  cousin.  Mr. 
Hosking  is  associate  editor  and  man¬ 
ager  of  the  Pasadena  newspapers. 

Mr.  Prisk  has  as  an  individual  and 
through  his  newspapers  taken  an  ac¬ 
tive  part  in  community  life.  He 
prided  himself  upon  printing  clean 
newspapers.  He  has  often  stated  dur¬ 
ing  his  36  years  of  editing  in  Pasa¬ 
dena  that  he  had  never  knowinglj 
wronged  or  misrepresented  a  human 
being. 

He  had  always  been  on  the  most 
friendly  of  terms  with  members  ol 
his  own  staff  and  was  affectionately 
known  as  “Father”  around  the  plant 

Mr.  Prisk  began  his  newspaper  ca¬ 
reer  in  Grass  Valley,  Cal.,  where  he 
worked  as  a  printer’s  apprentice  on 
the  Grass  Valley  Union.  With  this 
experience  he  worked  his  way- 
through  Stanford  University  by  ac¬ 
cepting  weekend  and  night  employ¬ 
ment  as  a  printer  on  the  San  Fran¬ 
cisco  Examiner. 

At  the  age  of  25  he  and  his  brother 
purchased  the  Watsonville  Register 
which  they  later  sold  to  come  soudi 
in  1904  to  buy  the  Pasadena  Star.  In 
1916  the  Pasadena  News  was  merged 
with  the  Star,  Mr.  Prisk  heading  the 
combined  corporation.  Eight  years 
ago  he  purchased  the  competing  after¬ 
noon  paper,  the  Post,  from  Col.  Ira  C 
Copley. 

While  he  had  numerous  oppor¬ 
tunities  to  obtain  political  office  he 
shunned  them  all.  He  was  honored 
with  high  Masonic  offices. 

In  1930  he  received  the  Arthur 
Noble  medal  awarded  annually  to 
Pasadena’s  most  useful  citizen. 


STEREO 

EQUIPMENT 

at  reasonable  prices 

We  offer  for  sale  several  hind¬ 
casting  boxes,  tail  entun. 
shavers,  finishing  and  coolinf 
machines,  and  other  stereotyp¬ 
ing  equipment  taken  in  trade 
against  Pony  Aut<H>lntes  — 
either  “as  is”  or  alter^  to 
your  requirements.  Send  yov 
specifications  and  requirenentt 
to  Wood  Newspaper  MachiD*y 
Corporation,  501  Fifth  Avenue, 
New  York. 


High  Speed  Anti-Frictio'' 

Unitube . Cox-0-T)^P® 

Multi-Co. wf  ■  •  •  Magazif'* 
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Ad  and  Editorial 
Men  to  Benefit  by  ' 
Population  Census  ; 

1940  Study  to  Produce 
Material  of  Value 
To  These  Groups 

Washington,  D.  C.,  March  4  —  De¬ 
scribed  as  “the  biggest  reporting  as¬ 
signment  in  history,”  the  1940  Census 
of  Population  is  expected  to  produce 
material  of  value  to  advertising,  cir¬ 
culation  and  editorial  departments  of 
newspapers. 

An  analysis  of  the  uses  to  which  this 
data  may  be  put  in  the  publishing 
business  has  been  made  by  the  De¬ 
partment  of  Commerce,  and  that 
agency  of  government,  mindful  of  cur¬ 
rent  discussions,  also  made  the  fol¬ 
lowing  comment: 

Protected  by  Low 
“Reporting  to  the  Census  Bureau  is 
required  by  law,  but  the  same  statute 
protects  those  giving  the  answers 
against  disclosure  of  individual  re¬ 
turns,  or  their  use  for  taxation,  inves¬ 
tigation  or  regulation.  Sole  use  of 
Census  inquiries  is  in  the  compila¬ 
tion  of  statistics  which  will  aid  busi¬ 
ness  and  government  to  imderstand 
the  problems  they  face  and  move  in¬ 
telligently  toward  their  solution.” 

From  an  advertising  promotion 
standpoint,  the  Bureau  reminds,  it  is 
essential  to  have  accurate  figures  on 
the  population  of  the  city  in  which 
'he  paper  is  published,  and  on  the 
surrounding  area,  thereby  JTording  a 
basis  of  comparison  of  circulation  with 
population.  Migrations  in  recent 
years,  considered  by  economists  to  be 
a  subject  of  growing  importance,  will 
be  covered  for  the  first  time  in  the 
enumeration  which  begins  April  1. 

In  the  1930  Census,  reports  were 
made  on  96  cities  and  the  siu'roimd- 
ing  communities  considered  to  com¬ 
prise  “metropolitan  areas.’’  The  study 
about  to  be  made  will  increase  the 
number  of  such  areas  to  140.  A  fur- 
her  breakdown  of  population  likely  to 
interest  circulation  managers  is  by 
tracts  within  cities.  The  1930  report 
wvered  18  cities  in  that  fashion,  but 
hvision  of  59  cities  will  be  made  in 
the  new  enumeration.  1 

News  for  Ad  Managers 

Added  to  the  inquiries  this  year  arei 
two  questions  from  which,  it  is 
pointed  out,  the  advertising  manager 
®ay  obtain  material  to  cite  as  reliable 
indexes  of  his  circulation.  | 

The  first  concerns  the  amount  of 
or  Mlary  received  during  1939. 

0  determine  the  number  of  gainfully 
nnoupied  persons  whose  income  was 
enved  from  sources  other  than 
the  question  is  asked 
netnw  amounts  in  excess  of  $50 
. ,  ®  ^om  such  other  sources.  The 
T^hon  covering  persons  in  each  of 
rpM  categories  will,  the  Bu- 

believes,  constitute  an  accurate 
®®**ure  of  purchasing  power, 
pother  gauge  of  the  type  of  read- 
*  community  can  offer  is  the 
education  and  that  point 
OB  "'cans  of  a  new  inquiry 

hipest  grade  of  school  completed, 
the  obvious  “selling  point”  is 
percentage  of  em- 
.***  ^^e  area  of  publication, 
su^t  begins  to 

.^itorial  possibilities  fori 
dull  ^^e  outwardly 

the  enH  ”  statistics  which  will  be 
the  ^  P'‘®d'ict  of  the  1940  Census,” 
likelv  tuentions  the  following 

editorial 

e  data  on  place  of  residence  fivei 


years  ago  will,  when  related  to  pres¬ 
ent  location,  throw  light  on  the  burn¬ 
ing  national  problems  of  the  migratory 
workers,  of  the  one-industry  towns 
where  the  plant  closed  down  or 
moved,  or  farmers  who  fled  dust  bowl 
areas. 

“On  a  broader  scale,  the  Popu¬ 
lation  Census  will  reveal  movements 
between  farm  and  city,  or  city  and 
farm,  and  the  rate  of  development  of 
suburban  living. 

“The  Decennial  Census  is  the  indi¬ 
cator  of  important  changes  in  the  dis¬ 


tribution  of  the  population  between 
the  various  age  groups,  which  results 
from  changes  in  the  birth  and  death 
rate.  The  trends  are  closely  related  to 
such  pressing  current  issues  as  old- 
age  pension  plans,  or  the  amount  of 
school  building  necessary. 

“Employment  status  is  another  phase 
well  suited  to  stimulating  editorial  dis¬ 
cussion.  For  example,  information 
will  be  obtained  for  the  first  time  on 
number  of  new  workers — young  per¬ 
sons  with  no  experience  who  are 
looking  for  a  job. 


“A  topic  that  will  be  a  ‘natural’  for 
editorial  writers  is  the  relationship 
between  education  and  money  wages 
or  salary.  On  the  basis  of  its  figures, 
will  it  be  found  that  the  rate  of  pay 
varies  proportionately  with  the  amount 
of  education?” 

■ 

OfflO  MEETING  SET 

The  Ohio  Circulation  Managers’  As¬ 
sociation  will  hold  its  annual  conven¬ 
tion,  April  3  and  4,  at  the  Nether- 
land -Plaza  Hotel,  Cincinnati. 


When  you’re  in  a  spot,  depend  on  your 
Western  Electrie  telephone 


In  an  emergency,  just  a.s  in  ordi¬ 
nary  needA,tlie  telephone  stands  by 
you.  The  care  and  skill  of  Western 
Electric  workers  is  one  important 
reason  wh j  your\  oice  goes  through 
quickly  and  clearly. 


When  you  dial  a  call  you  may  be  us¬ 
ing  equipment  which  this  Western 
Electric  girl  helpeil  to  make.  She 
knows  that  unless  her  work  is  right, 
the  telephone  plant  will  not  re* 
spoml  to  >our  call. 


Yourvoiceisimportant  to  ihisman, 
as  he  skilfully  forms  a  5,310-wire 
switchboard  cable.  This  attitmie 
guides  work  in  all  our  responsibili¬ 
ties —  purchasing,  manufacturing, 
distributing  for  the  Bell  System. 


Western  Electric 


. . .  made  your 

BELL  TELEPHOm 
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Ferguson  Outlines  NEA’s 
‘Streamlined’  Service 


By  STEPHEN  I.  MONCHAK 

FOURTEIEN  new  men  have  been  in  some  small  part  the  increased  ex- 


added  to  NEA-Acme  staffs  in  vari-  pense  incurred  NEA  has  gone  on  a 
ous  bureaus  throughout  the  country  postage  collect  basis. 


in  the  past  three 
months  in  de¬ 
veloping  the 
new  “stream¬ 
lined”  NEA  Ser¬ 
vice,  which  in¬ 
cludes  telephoto 
and  regional  mat 
service  from 
seven  key  bu¬ 
reaus,  Fred  S. 

Ferguson,  presi¬ 
dent,  revealed 
this  week. 

The  change-  Fred  Ferguson 
over,  put  into 

operation  Feb.  26,  was  quickly  fol¬ 
lowed  by  the  release  of  “The  Story 
of  Democracy”  by  Hendrik  Willem 
Van  Loon  (see  E.  &  P.  March  2,  p.  32) 
and  the  dropping  of  certain  columns 
which  surveys  had  convinced  the 
NEA  management  were  outmoded. 


Radio  Technique  Serial 

SOMETHING  NEW  in  newspaper 
serials — a  story  which  employs 


Mfiidia — a  aiuiv  wiiicii  k  n  ii  •a.  Ca* _ xa 

radio  technique  and  daily  leaves  the  AP  Appoints  Stinnett 


elude  sectional  scenes  like  Southern  Personals 

plantations,  life  of  the  Mississippi,  BRADLEY  KELLY,  Kmc  Featcie 
Ydlowstone  P®rk,  ete.  Syndicate  vice-president,  and  Lw 

King  will  ^11  this  feature  as  a  regu-  King  of  “MandrakT" 

lar  service  of  SIX  sketches  a  week.  No  ..^he  Phantom,”  are  becomint 

release  date  was  announc^.  aviators.  Recently  they  joined  7 

King  also  announced  this  week  it  p^gasus  Flying  Club,  a  club  for  priv* 
has  seven  articles  by  Somerset  flyers,  and  are  now  student  flyere  wtt 
Maugham,  novelist  for  immediate  ^^eir  base  at  Newark,  N.  J.,  Airpon 
syndication  in  the  U.  S.  These  arti-  p^j^^  ^  fortnight  ago,  bought  a  hTuse 
cles  were  written  immediately  after  Stamford,  Conn.  .  .  .  Watson  Davis 
he  made  a  tour  of  the  Weste^  Front,  director.  Science  Service,  last  week 
according  to  the  syndicate.  They  al-  jyj^dill  School  of 

ready  have  been  published  in  Canada,  journalism  at  Northwestern  Univen- 

ity,  Evanston,  Ill.  .  .  .  Robert  S.  Allen. 


reader  in  suspense  for  the  next  day’s  APPOINTMENT 
episode — is  being  offered  by  the  Washington  co 
Dougherty  Syndicate,  New  York,  sociated  Press  I 
The  new  serial  is  entitled  “Girl  Re-  announced  this 
porter”  and  takes  the  same  principal  week  by  M.  J. 
characters  into  a  new  story  situation  Wing,  editor, 
every  three  weeks.  Stinnett,  who 

Fayette  Krum,  script  writer  for  has  been  doing 
“Girl  Alone”  radio  continuity  show  on  general  assign- 
NBC,  is  author  of  “Girl  Reporter.”  In  ments  for  the 
announcing  the  new  serial,  Mary  feature  service, 
Dougherty,  president  and  editor  of  succeeds  Pres- 
the  Dougherty  Syndicate,  specializing  ton  Grover,  who 
in  women’s  features,  told  Editor  &  has  been  as- 
PuBLisHER  that  many  newspaper  se-  signed  by  the 
rials  in  the  past  have  failed  to  hold  AP  to  Europe, 
readers  because  the  story  lacked  suf-  The  new  Wash- 


APPOINTMENT  of  Jack  Stinnett  as 
Washington  columnist  for  the  As- 


co-author  with  Drew  Pearson  of  the 
“Washington-Merry-Go-Round”  for 
United  Feature  Syndicate,  will  be 


SOCIATED  Press  Feature  Service  was  principal  speaker  for  the  Univers- 


ficient  suspense  elements  to  hold  the  ington  columnist  jack  Stinnett 


The  first  set  features  to  e  reader  from  one  daily  installment  to  formerly  was  an 


were  the  New  York  column  and  the 
column  on  child  care.  The  next  fea¬ 
ture  to  be  dropped  will  be  the  medi¬ 
cal  column  by  Dr.  Morris  Fishbein, 
Mr.  Ferguson  said. 

A  New  Picture  Setup 


ity  of  Wisconsin  Sigma  Delta  di 
Gridiron  banquet  April  1.  He  won  the 
“red  derby”  for  the  most  interesting 
speech  in  the  traditional  banquet's 
“roastfest”  in  1933.  .  .  .  Darrell  (Little 
Annie  Rooney)  McClure,  CJeorge 
(Krazy  Kat)  Herriman  and  Jimmy 
(They’ll  Do  It  Every  Time)  Hatlo 
have  renewed  their  contracts  with 
King,  the  syndicate  announced  thh 
week.  .  .  .  Harry  Bressler,  of  Bmssui 
Editorial  Cartoons,  last  week  re¬ 
ceived  a  letter  from  a  nine-year-old 
patient  at  the  Shriners’  Hospital  for 
Crippled  Children,  Greenville,  S.  C, 
thanking  him  for  his  original  March 


the  other. 


Miss  Dougherty,  formerly  women’s  ing  in  1924  on  the  now  defunct  Okla- 
editor  of  the  New  York  Journal  for  homa  News. 


10  years  and  previously  society  editor 
of  the  Chicago  Evening  American, 


Oklahoma  City  newspaper  man,  start-  Dimes  cartoon  which  Bressler  pre- 

ing  in  1924  on  the  now  defunct  Okla-  to  the  hospital  after  a  joint  re- 

homa  News.  quest  from  the  hospital  and  the 

His  feat  of  42  Hollywood  interviews  Greenville  News.  .  .  .  Chester  Gould, 
in  28  days  and  coverage  of  the  Charles  creator  of  the  ‘  Dick  Tracy  comic 


has  signed  Kay  Daniels,  fashion  F.  Urschel  kidnaping  for  the  Okla- 


In  its  place  NEA  proposes  to  pre-  writer  for  the  New  York  Journal-  homa  City  Daily  Oklahoman  were  re¬ 


strip  for  the  Chicago  Tribune-New 
York  News  Syndicate,  and  Silas  Bent 


sent  a  constantly  changing  schedule  American,  to  do  a  fashion  feature  for  sponsible  for  Stinnett  being  offered  a  ex-newspaperman  turned  critic  of  the 


of  features  written  by  specialists  and  the  new  syndicate. 


authorities  in  various  fields  of  medi¬ 
cine,  public  health  and  associated 
subjects  of  psychology  and  mental 
hygiene.  An  early  release  will  be  by 


place  with  the  AP,  according  to  Mr.  Pcess,  debate  the  question;  “Are  Cm- 

....  _ _  .  .  “  _ •>>’  .u.  « _ k 


Appointment  of  Agnes  Anne  Kelle-  Wing.  Since  1936  he  has  done  a  New 


her,  formerly  of  the  Des  Moines  Reg-  York  column,  covered  the  theater  and 
ISTER  &  Tribune  Syndicate,  as  sales  general  assignments.  His  Washing- 


representative  for  the  Dougherty  syn- 


Donald  A.  Laird,  formerly  head  of  dicate,  also  was  announced.  Several 


ton  assignment,  the  editor  added,  was 
made  for  the  definite  purpose  of  get- 


ics  Bad  for  Children?”  in  the  March 
issue  of  the  Rotarian  magazine.  Mr 
Bent  takes  the  affirmative  and  the  car¬ 
toonist  answers  in  the  negative.  . . 
Westbrook  Pegler,  “Fair  Enough"  col- 


Coleate  University’s  Psychology  Lab-  other  women’s  features  are  being  pre-  ting  a  newcomer’s  fresh  slant  into  for  United,  began  a  months 

.11  \rnr«Qfi/\n  lV/lo»*/>K  1  «(tUiAK  tinu 


oratories  and  author  of  many  books  pared  for  newspaper  syndication.  Miss 
on  human  relations.  Laird  will  do  a  Dougherty  stated. 


the  column. 


special  series  on  modern  psychological 
problems,  Mr.  Ferguson  stated. 

Except  on  special  occasions,  NEA’s 
picture  service  was  matted  from  New 


King  Adds  Two  Features 
ACQUISITION  of  a  new  feature. 
“Sweet  Land  of  Liberty,”  a  series  of 


York  and  Cleveland.  Under  the  new  drawings  of  the  American  scene  by 
setup,  pictures  are  matted  from  the  Vernon  Howe  Bailey,  famed  Ameri- 


New  Weight-Reducing  Idea 

LOSING  WEIGHT  by  inches  instead 
of  pounds  is  the  theme  of  the  new 
reducing  feature  which  Antoinette 
Donnelly,  beauty  editor  of  the  Chicago 


vacation  March  1,  during  which  time 
his  column  will  not  be  written.  . . 
Dillon  Graham,  AP  Fe.mure  Smia 
sports  editor,  is  in  Florida  coverir.g 
the  spring  training  camps.  He  will  be 
gone  about  a  month,  making  his  head¬ 
quarters  at  Tampa.  .  .  .  Bruce  Catton. 
NEA  Service  Washington  correspon- 


setup,  pictures  are  matted  from  the  Vernon  Howe  Bailey,  famed  Ameri-  Tribune-New  York  News  Syndicate,  dent,  is  writing  a  series  of  four  col- 
following  seven  bureaus;  New  York,  artist,  was  announced  this  week  has  just  prepared.  This  revolutionary  umns  this  week  on  a  report  that  will 

Cleveland,  Atlanta,  Chicago,  Kansas  jjy  Joseph  V.  Connolly,  president  of  method  of  weight  reduction,  the  result  be  released  shortly  by  the  Departmer.; 
City,  Dallas  and  San  Francisco.  Other  King  Features  Syndicate.  Mr.  of  an  intensive  six-weeks’  study,  is  of  Aericulfnin 


City,  Dallas  and  San  Francisco.  Other 
NEA-Acme  bureaus  include  Boston, 
Philadelphia,  Washington,  Springfield. 
Mass.,  Miami  and  Los  Angeles. 

Telephoto  equipment  is  operated 
regularly  from  all  of  these  points  and 
telephoto  trans-ceivers  are  now  lo¬ 
cated  in  28  cities.  Portable  equip¬ 
ment  is  available  at  all  bureaus  for 
direct  transmission  from  smaller  cities 
in  event  of  big  news  breaks. 

Format  Also  Changed 

In  “streamlining”  the  service,  NEA 
changed  its  format,  reducing  the  size 
of  the  proof  pages  and  concentrating 
upon  fast  delivery  of  timely  material, 
and  set  up  a  once-a-week  package 
covering  fixed  features.  Thus,  in  ad¬ 
dition  to  the  regional  package  received 
daily,  NEA  clients  receive  a  package 
from  Cleveland,  the  New  York  bureau 
mails  a  woman’s  page,  and  a  page  of 
pictures  daily.  The  once-a-week 
page  from  Cleveland  then  contains 
six  additional  pages. 

Preparations  for  these  changes  in 
the  service  have  been  under  way  sev¬ 
eral  months.  New  photographers, 
telephoto  technicians  and  others  had 
to  be  trained.  Obviously,  Mr.  Fer¬ 
guson  pointed  out,  NEA  faces  in¬ 
creased  costs  in  this  expanded  opera¬ 
tion. 

There  has  been  on  change,  however, 
in  the  NEA  basic  rates  based  on  cir¬ 
culation.  NEA  in  the  past  delivered 
its  service  postage  paid.  To  help  meet 


Bailey’s  sketches  of  New  York  ere-  soon  to  appear  in  her  daily  releases, 


be  released  shortly  by  the  Departmer.; 
of  Agriculture. 


ated  much  interest  when  the  New  the  column  was  informed  this  week. 


Yorfc  Sun  published  them  weekly  for  Miss  Donnelly,  who  used  actual  models 


a  period  of  more  than  two  years. 

In  “Sweet  Land  of  Liberty”  Mr. 


BUYS  WEEKLY 

Zanesville.  Ohio,  March  1-Tbe 


to  prove  her  point,  has  tied  her  plan  Zanesville  weekly,  the  Herald,  sus- 
up  with  women’s  dress  sizes,  with  the  pended  publication  yesterday  and 


Bailey  intends  to  do  for  the  country  emphasis  on  the  waist  and  hipline  turned  over  advance  paid  circulation 


what  he  did  for  New  York  City — that  lueasurements. 
is,  present  authentic  and  striking  — — 
sketches  of  American  shrines,  such  as  .  , 
Independence  Hall,  the  Alamo,  Paul 
Revere’s  house,  etc.  He  will  also  in-  Features 


list  to  the  News,  four-month-old  daily 


SYNDICATE 


MR.  EDITOR 


FEATURES  (Cont'd) 


America’s  only 


A  new  rhapler  in  the  life 
of  the  crime  crusading 


(  liMl'I.ETELY  INDEPENDENT 


BLUE  BEETLE 


Cartoon  Service 
Bressler  Editorial  Cartoons 
Times  Bids.  New  York 


begins  on  March  18th.  1940 


The  intriguing  anti  interesting 
adventures  of  a  rookie  police¬ 
man  and  his  flatfttot  pal.  Slip 
Mannigan, 


D.\ILY  CARTOON  SIAT  SERVICE  and  lo^  tr editors"  acclaim^  bv  r^ 
cartoons  resul^Iy  at  one  low  cost.  Exclu-  samples  and  rates.  Relleioi 
sive  temtonal  rights.  Mllians  Newspaper  300  Fourth  Ave  v  v  r 
Serriee,  783  West  177th  Street.  New  York.  eourtn  Ave..  N.  Y.  L. 

N.  Y.  I  Nt  I.E  ED  SEZ — Tom  Dev 


One  of  the  best  adventure 
stories  now  available  daily  and 
Sunday. 


MULE  SENSE,  daily  column  of  homely  hu¬ 
mor.  Bright  spot  for  your  editorial  page. 
Write  for  samples.  SoDthwestem  Newspaper 
Eyndleate,  Box  977,  Albuquerque,  New  Mex¬ 
ico. 


ns-iions  ai  once.  ny  not:  "e 
it  fer  seven  years.  Exclusive  Feslun*. 
7.-.8,  Beverly  Hills,  Calif.  _ 


Write  or  Wire  for  Samples 


Fox  Faatur* 
480  Uxington  Avt. 


Syndicot*,  lac. 
Nsw  York.  N.  Y. 


love  and  marriage  problems,  children,  per¬ 
sonality  improvement,  business  psychology, 
mental  hygiene,  every  week,  plus  mall  ser¬ 
vice.  Hopkins  Syndicate,  Ine.,  Chicago,  Bell 

Syndicate.  Ine.,  New  York. _ 

RELIGIOUS.  Our  twelve  timely  religious 


PHOTOS 


RELIGIOUS.  Our  twelve  timely  religious  — t: - uaoosK 

featires  graUs  for  a  month.  Then  a  special  MIRE 

J.  - -  .  — ..  pictures  with  the  lenrinc  .9°*“  - 


price.  No  contract  required.  A  church 
page  with  revenue.  International  Re¬ 
ligions  News  Serrieo,  1831  Moldon  Bd.,  E. 
Oeveland,  Ohio. 


I 


KEI.IDIDI  S.  For  every  isT-on  who 
a  night  elub.  a  liimilreil  go  to  eliurih. 
iiol  tlaily  recognize  the  big  crowd?  tii» 
Service.  Wwarthiiiore.  I'u. _ _ 


SUCCESSFUL  LIVING,  300- word  iMP^ 
tional  column  for  editorial,  feature,  or 
page.  Available  daily  or  weekly.  Eno®^ 
by  editors,  acclaimed  by  readers.  "mJL 
samples  and  rates.  Religious  News  boik» 


I  Nt  I.E  ED  SEZ — Tom  Dewey  sez  the  -'L 
Deal  has  harassetl  and  dedcviletl  bu-tt*^  : 
made  relief  rolls  a  can-er  for  million* 


iiiaoe  reiiei  rolls  a  can-er  tor  j,. 

that  we  can't  eontimic  going  in  jet'e™ 
n-etions  at  once.  Why  not';  "e  nccn 


PSYCHOLOGY.  Dr.  Crane's  “Case  Records.”  of  cable 

Daily,  illustrated.  "S-ln-l”  feature,  covering  -?!  wroers  ol  * 

love  and  marriage  problems,  children,  per-  wSrtd  ^  Send  for^amnlTs  W«U-** 
sonality  improvement,  business  psychology,  ” 

mont&l  >ivffeionA  WAAk  nllia  niAil  mftr-  W^WtOII,  MSM. 


piciures  wiiD  me  vcrruic  w---  yi 
the  largest  metropolitan  dailiesM^ 
write  now  to  ACME  NEWSPICTUM®- 
Daily  News  Bldg.,  New  York. 


EpIfOR  march  9,  1940 


13th  Annual 
Georgia  Press 
Institute  Held 

25th  Anniversary  of 

loumalism  Instruction  at 

Grady  School  Celebrated 

Nationally  prominent  figures  in  the 
felds  of  journalism,  literature,  photog- 
nphy,  exploration,  science,  and  pub¬ 
lic  affairs  assembled  in  Athens,  Ga., 
Feb.  21-24  for  the  13th  annual  session 
of  the  Georgia  Press  Institute. 

Held  at  the  Henry  W.  Grady  School 
of  Journalism,  the  University  of 
Georgia,  and  sponsored  jointly  by  the 
Georgia  Press  Association  and  the 
Grady  School,  the  meeting  annually 
attracts  approximately  two  hundred 
editors  and  publishers  from  through¬ 
out  the  state. 

Many  Prominent  Speakers 

Headlining  the  1940  meeting  was  an 
L’npressive  array  of  prominent  speak¬ 
ers.  including  Raymond  Clapper, 
Washington  correspondent,  sponsored 
by  the  Atlanta  Journal;  Edison  Marsh¬ 
all  novelist,  short  story  writer,  and 
erplorer,  sponsored  by  the  Athens 
Banner-Herald;  Harlan  Miller,  Wash- 
-tgton  correspondent,  sponsored  by  the 
.Augusta  Chronicle;  DeWitt  MacKon- 
ae,  Associated  Press  foreign  news 
analyst,  sponsored  by  the  Atlanta 
fonstitution;  Robert  L.  Dorman,  gen¬ 
eral  manager  of  Acme  Newspictures, 
Inc,  sponsored  by  the  Columbus 
Ledger-Enquirer;  Waldemar  Kaempf- 
frrt,  science  editor  of  the  New  York 
Times,  guest  of  the  university;  Buford 
Boone,  managing  editor  of  the  Macon 
Telegraph  and  News;  Doyle  L. 
Buckles,  field  manager  of  the  Alabama 
Press  Association;  W.  W.  Smook. 
Woterboro  (S.  C.)  Press  and  Standard 
^  president.  Palmetto  Weekly  Press 
.Association;  the  Rev.  Sibbald  Smith, 
authority  on  Indian  culture;  Harold 
Mnrtin,  special  writer  for  the  Atlanta 
Constitution;  and  M.  L.  Fleetwood, 
Cartersrille  T ribune-News. 

Mating  in  conjunction  with  the 
Press  Institute  was  a  semi-annual  ses- 
aon  of  the  Georgia  Collegiate  Press 
.Association. 

Coinciding  with  the  25th  anniversary 
0  instruction  in  journalism  at  the 
University  of  Georgia,  oldest  chartered 


state  university,  Press  Institute  officers  ( 
and  speakers  paid  tribute  to  the  course  ' 
of  instruction  in  the  Henry  W.  Grady  < 
School  of  Journalism,  a  member  of 
the  American  Association  of  Schools 
and  Departments  of  Journalism,  na-  i 
tional  accrediting  organization. 

Presiding  at  the  opening  session  was 
John  E.  Drewry,  director  of  the  Henry  ^ 
W.  Grady  School  of  Journalism.  , 

■ 

Florida  State  News, 
Tallahassee,  Is  Sold 

Tallahassee,  Fla..  March  4  —  On 
Feb.  29,  Mrs.  Charles  W.  Hunter  trans-  ^ 
ferred  title  to  the  name  and  subscrip¬ 
tion  list  of  the  Florida  State  News,  | 
Tallahassee  morning  daily,  to  the  State 
News  Publishing  Co.,  Inc.,  of  which  ^ 
John  M.  Tapers,  publisher  and  presi-  ^ 
dent  of  the  Daily  Democrat,  Tallahas-  , 
see  afternoon  newspajier,  is  president,  ^ 
and  John  Kilgore,  managing  editor  of 
the  Daily  Democrat,  is  vice-president. 
Chief  owner  of  the  Democrat  is  Col. 
Lloyd  C.  GrLscom,  former  diplomat, 
of  Syosset,  Long  Island,  and  Talla¬ 
hassee. 

The  next  morning,  March  1.  the 
Florida  State  News  was  published 
from  the  Daily  Democrat  plant  with 
an  entirely  new  content  of  features, 
news  services  and  make-up. 

Since  the  recent  death  of  Charles 
W.  Hunter,  Spanish-American  War 
veteran  and  founder  of  the  State 
News.  Mrs.  Hunter  had  operated  the 
business.  Under  the  new  arrange¬ 
ment,  the  State  News  has  been  in¬ 
creased  from  six  to  eight  pages,  uses 
the  full  leased-wire  morning  service 
(if  the  Associated  Press,  “A”  and  re¬ 
gional  circuits.  Associated  Press  fea¬ 
ture  service.  Central  Press  and  King 
comics  and  features. 

LIFT  CRIME  NEWS  BAN 

A  court  entry  acknowledging  that 
police  arrests,  hold-up  and  robbery 
reports  are  public  records  permitted 
Newark  (O.)  Advocate  reporters 
March  6  to  obtain  police  headquarters 
news  after  a  week’s  censorship.  City 
Solicitor  Charles  Holtsberry  and  the 
Advocate’s  counsel  agreed  to  the  en¬ 
try  in  Common  Pleas  Court  after  the 
newspaper  brought  a  mandamus  suit 
against  Mayor  Glenn  Wright  and  Po¬ 
lice  Chief  Gail  Christman  to  permit 
insjjection  of  the  police  “blotter.” 
Mayor  Wright  contended  police  cases 
I  were  not  public  records  until  they  had 
1  been  disposed  of  finally. 


Smith  Committee 
Urges  Wagner  Act 
Clarification 

Washington,  D.  C.,  March  7  —  Re¬ 
minding  that  Congress  has  no  power 
to  enact  laws  interfering  with  free¬ 
dom  of  speech  or  press,  the  Smith 
Committee  investigating  NLRB  today 
filed  its  first  report,  recommending 
that  the  Wagner  Act  be  clarified  to 
insure  to  employers  the  right  to  free 
expression  of  opinion  “with  respect  to 
any  matter  which  may  be  of  interest 
to  employes  or  the  general  public.” 

No  such  expression  would  be  per¬ 
mitted,  under  the  committee  recom¬ 
mendation.  if  accompanied  by  acts  or 
threats  of  discrimination,  intimidation, 
or  coercion. 

Right  to  Subpoena 

The  right  to  issue  subpoenas,  which 
editors  have  complained  has  been 
abused  in  at  least  two  important  cases, 
v/ould  be  taken  from  NLRB  and  placed 
in  the  office  of  an  administrator,  to 
be  named  by  the  President  with  the 
approval  of  the  Senate. 

This  change,  the  Committee  ex¬ 
plained.  would  end  “fishing  expe¬ 
ditions.” 

By  another  amendment,  the  NLRB 
would  be  deprived  of  its  economics 
division.  The  report  said  on  this 
point:  “The  hearings  before  the  Com¬ 
mittee  indicate  that  there  is  no  jus¬ 
tification  whatsoever  for  the  existence 
of  this  division.”  The  most  recent 
product  of  the  existing  economics  di¬ 
vision.  compiled  by  Davis  Saposs,  was 
a  critical  analysis  and  condemnation 
of  newspaper  publisher  attitude  to¬ 
ward  trade  unionism. 


McNAB  HONORED 

M.  B.  McNab,  business  manager  and 
secretary  of  the  Omaha  World-Herald, 
celebrated  his  30th  anniversary  with 
the  Omaha  World-Herald  on  Feb.  24. 
In  commemoration  of  the  relationship 
between  Mr.  McNab  and  the  dailies’ 
composing  room,  80  members  of  the 
composing  room  honored  Mr.  McNab 
by  presenting  him  with  an  oil  paint¬ 
ing,  together  with  a  booklet  signed  by 
each  member  of  both  the  day  and 
night  sides.  The  painting  was  made 
by  William  Rasgorshek,  a  member  of 
many  years  on  the  day  side  of  the 
World-Herald  composing  room  staff, 
Mr.  Rasgorshek  is  a  protege  of  the 
famous  Nebraska  painter.  Dr.  Robert 
F.  Gilder. 

■ 

NEW  STAMP  EDITOR 

James  B.  Hatcher,  well-known  jour¬ 
nalist-philatelist,  has  been  appointed 
editor  of  the  New  York  Journal- 
Amertcan  “Stamp  Review,”  it  was  an¬ 
nounced  recently.  Mr.  Hatcher  was 
formerly  stamp  editor  for  the  Asso¬ 
ciated  Press  Feature  Service  in  New 
York.  He  succeeds  Justin  L.  Bacha- 
rach. 

■ 

POND  NAMED  G.M. 

William  H.  Pond,  national  advertis¬ 
ing  manager  of  the  Boston  Evening 
Transcript  for  several  years,  has  re¬ 
signed  to  become  general  manager  of 
the  Bangor  (Maine)  Commercial.  'The 
Commercial  reports  it  is  part  of  a  gen¬ 
eral  expansion  program. 

OHIO  AP  MEETING 

The  annual  spring  meeting  of  the 
Associated  Press  Editors  of  Ohio  will 
be  held  March  16-17  at  the  Deshler- 
Wallick  Hotel,  Columbus,  O. 
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“Sorry  I  hesitated  so  long  .  .  . 
Its  reader  aeeeptanre  has 
amazed  all  of  us  .  .  .  over  2,000 
application  blanks  have  been 
sold  or  given  out  and  the  book¬ 
lets  are  going  like  ‘hot  cakes’.” 
—  Paul  H.  Filchner. 
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EDITOR  6.  PUBLISHEF, 


News  Photogs  Not  Made 
In  Correspondence  School 


room  or  by  attending  a  college  course. 
There  are  no  alternatives.  Both 
methods  are  good,  but  the  latter  is 
the  better  and  the  shorter. 


Camera  Knights 


By  JACK  PRICE 


“YOU,  TOO,  can  be  a  Newspaper  Pho¬ 
tographer.  The  Hooey  System  of 
Home  Study  Will  Teach  You  in  Ten 
Easy  Lessons.  Be  a  News  Camera¬ 
man.  Elarn  Big  Money  in  This  Glam¬ 
orous,  EJasily  Learned  Profession.” 

It  can’t  be  done,  and  any  advertised 
representations  designed  to  convey 
the  impression  that  a  practical  knowl¬ 
edge  of  newspaper  photography  can 
be  taught  by  correspondence  is  in  the 
nature  of  a  delusion  and  a  snare. 

While  there  is  nothing  about  it  so 
abstruse  that  it  cannot  be  mastered 
by  anyone  of  normal  intelligence  and 
with  a  sound  aptitude  for  the  work, 
it  is  nonsense  to  pretend  that  the  re¬ 
quired  instruction  can  be  inculcated 
by  remote  control.  Neither  ethics 
nor  the  qualifications  of  the  schools 
professing  to  teach  the  subject  are 
here  considered.  These  are  imre- 
lated  matters  that  have  no  bearing  on 
this  correspondent’s  opinion  of  their 
utter  incompetence  to  graduate  com¬ 
petent  cameramen. 

Learned  by  Experience 
Until  the  responsible  schools  of 
journalism  in  various  American  uni¬ 
versities  and  colleges  included  press 
photography  in  their  ciurricula  the 
only  way  of  learning  the  work  was  the 
work-a-day  way  on  the  camera  staff 
of  a  newspaper;  and  to  qualify  for  a 
job  the  applicant  had  to  be  a  good 
photographer  before  being  accepted 
even  on  probation.  The  exceptions 
were  the  darkroom  understudies  who 
learned  by  practice  and  associations 
with  staff  men  and  eventually 
emerged  from  the  apprenticeship  as 
cub  cameramen. 

In  the  light  of  contemporary  college 
training  the  old-school  system  may 
seem  like  a  hit-or-miss  custom;  nev¬ 
ertheless  it  turned  out  some  notable 
men  whose  exploits  with  compara¬ 
tively  crude  equipment  will  be  hard 
to  surpass  by  future  generations  of 
streamlined  photographers.  It  is  con¬ 
ceded  that  even  superficial  education 
is  better  than  none  but  in  the  realistic 
business  of  shooting  news  on  the  wing 
there  is  no  place  for  the  insufficiently 
trained  marksman  of  pop-gxm  caliber. 

TTie  question  “How  can  I  become 
a  newspaper  photographer?”  is  often 
addressed  to  this  department,  and  it 
is  to  dispel  any  illusions  entertained 
by  the  inquiring  hopefuls  that  we 
re-state  our  often-expressed  opinion 
that  a  knowledge  of  the  work  cannot 
be  assimilated  from  books  and  long- 
range  instruction,  no  matter  how  good 
these  may  be  or  how  ably  supple¬ 
mented  they  are  by  personal  criticism 
of  lessons  and  examination  papers. 
ICnowledge  so  gleaned  is  helpful  but 
far  from  enough. 

Must  Have  Practical  Work 
To  be  effective  it  should  be  aug¬ 
mented  by  sound,  practical  work  em¬ 
bracing  the  full  technique  of  photog¬ 
raphy  and  the  routine  of  pictorial 
reporting.  And  it  is  only  as  an  ap¬ 
prentice  on  the  photo  staff  of  a  news¬ 
paper  or  as  a  student  of  the  college 
camera  course  that  these  essentials 
can  be  learned.  The  occasional  excep¬ 
tion  is  the  unusual  freelance  who  by 
consistently  good  work  as  a  con¬ 
tributor  of  picture  material  now  and 
then  receives  an  appointment  to  the 
photo  staff  of  a  newspaper. 

If  doubt  still  persists  in  the  mind 
of  the  xmtutored  lad  regarding  the 
logic  and  the  need  of  a  rounded  edu¬ 
cation  he  has  but  to  consider  the  fact 


that  veteran  professionals,  many  of 
them  executives  aware  of  the  need  of 
all  available  information,  attend  the 
university  short  courses  in  news  pho¬ 
tography  to  study  the  ever-occurring 
innovations  in  equipment  and  their 
uses,  materials,  formulas,  technique 
and  procedure.  If  experienced  men 
recognize  that  more  is  to  be  learned 
and  seek  this  knowledge  by  attending 
these  post  graduate  courses  then  it 
must  be  acknowledged  that  the  col¬ 
leges  offer  something  of  vital  value  to 
the  postulant  for  a  position  as  a  news 
cameraman. 

They  teach  all  angles  of  theory, 
practice  and  coverage  under  condi¬ 
tions  that  parallel  the  news  gathering 
routine  followed  by  the  papers.  Per¬ 
sonal  attendance  for  the  full  term  is 
required;  and  no  student  is  certified 
as  eligible  for  a  job  imtil  his  instruc¬ 
tors  are  satisfied  that  he  can  hold  it 
down. 

Publithars  Employ  Graduatat 

Furthermore  publishers,  editors  and 
photo  department  heads,  now  aware 
of  the  competence  of  such  graduates, 
are  more  inclined  to  employ  them  be¬ 
cause  of  their  immediate  production 
value  than  they  are  to  hire  an  ap¬ 
prentice  who  may  or  may  not  qualify 
as  a  photographer  after  time  and 
money  have  been  invested  in  his  edu¬ 
cation.  There  are  always  opportuni¬ 
ties  for  the  competent  beginner,  a 
fact  attested  by  the  uninterrupted 
employment  of  good  men  every¬ 
where. 

The  misinformed  lad,  impressed  only 
by  what  he  considers  the  romance  of 
it,  believes  that  the  work  is  just  a 
matter  of  strolling  around  with  a  pr^ss 
card  in  his  hat  and  taking  pot  shots 
at  events  of  news  interest.  But  he 
knows  nothing  of  news  values,  nor  of 
procedure,  nor  of  processing  under 
high  pressure  to  make  a  dead  line,  nor 
of  the  strategy  necessary  in  emer¬ 
gencies,  nor  of  the  occasional  personal 
perils  that  beset  his  path.  Neither 
does  he  know  anything  of  the  ever- 
changing  technique,  nor  of  light  read¬ 
ings,  chemistry,  formulas,  lenses, 
stops,  lighting,  guess  focusing,  film 
emulsion  and  shutter  speeds,  fiash 
synchronization,  the  legal  and  other 
tabus  and  a  hundred  and  one  other 
things  that  a  good  news  cameraman 
must  know. 

If  he  has  the  will  and  the  intelli¬ 
gence  he  may  learn  all  of  this  during 
a  long  apprenticeship  in  a  plant  dark- 


Aerial  Shots 

EXCLUSIVE  aerial  shots  of  a  bvirn- 
ing  munitions  plant  in  Middletown, 
Conn.,  were  recently  obtained  by  staff 
photographer  Robert  B.  Fricks  of  the 
Hartjord  Courant  on  a  tip  relayed  to 
the  city  desk  by  Edward  A.  Berendt, 
another  Courant  photographer  who 
discovered  the  blaze  while  on  his  way 
to  another  assignment. 

In  a  chartered  plane  Fricks  made  a 
spectacular  series  of  photographs  with 
a  Speed  Graphic  that  were  used  in  a 
front  page  spread.  Berendt  covered 
the  ground  close-up  views  of  the  half 
million  dollar  fire  before  leaving  to 
cover  his  original  assignment.  Be¬ 
lieving  that  the  blaze,  because  of  its 
undetermined  origin,  might  have 
some  international  significance  Man¬ 
aging  Elditor  George  B.  Armstead 
supervised  all  coverage. 


STAFF  PHOTOGRAPHER  Charles  A 
Roth  is  known  as  the  busiest  mat 
on  the  Hackensack  (N.  J.)  Bergn 
Evening  Record.' 


Charles  A.  Roth 


His  editorial  col¬ 
leagues  jokingly  I 
refer  to  him 
the  man  who  in- 
vented  the  28- 
hour  day  because  | 
of  his  seemingly 
ceaseless  appli¬ 
cation  to  his  wide 
range  of  assign¬ 
ments.  The  story 
goes  that  he  has 
averaged  five 
hours’  sleep  daily 
over  the  last  i 


Chicagoans  in  N.  Y. 

EDWARD  JOHNSON,  chief  of  the 
color  studio  of  the  Chicago  Tribune, 
accompanied  by  Technician  George 
Greb,  is  in  New  York  on  a  special 
assignment  to  photograph  spring  and 
summer  fashions  and  celebrities  in 
the  entertainment  world.  He  is  using 
a  three-in-one  camera  specially  con¬ 
structed  from  his  own  design. 


Photogs  Dance 

THE  Press  Photographers  Association 
of  New  York  will  hold  its  eleventh 
aimual  entertainment  and  dance  April 
12  at  the  Hotel  Astor.  It  is  an¬ 
nounced  that  the  entertainment  will 
be  provided  “by  every  stage,  screen 
and  radio  star  in  New  York  City  on 
that  date,” 


years  of  his  life. 

Veteran  of  the  World  War,  where  he 
served  as  an  A.E.F.  photograjAer, 
Roth,  married  and  the  father  of  four 
children,  free-lanced  for  several  yean 
after  the  war  for  Michigan  newspapen 
before  going  Elast  to  cover  the  con¬ 
struction  of  the  George  Washington 
Bridge  and  establish  a  Photo  Depart¬ 
ment  for  Public  Relations  of  the  Port 
of  New  York  Authority.  After  com¬ 
pletion  of  the  bridge,  he  joined  the 
Record  and  organized  a  photo  depart¬ 
ment  there. 

Bom  at  Mt.  Vernon,  N.  Y.,  Roth  was 
graduated  from  the  Polytechnic  Insti¬ 
tute. 

He  cruised  the  Caribbean  and  the 
Mediterranean  and  made  several  pri¬ 
vate  ocean  trips  collecting  pictures  for 
a  book  syndicate. 

During  spare  moments,  he  instructs 
a  class  in  military  photography  at  the 
104th  EIngineers,  New  Jersey  National 
Guard. 
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BEHER  ENLARGEMENTS  EASY,  ECONOMKAl  WUH 

HALOBROME 

PAPER 


G-E  Synchro-Press 
MAZDA  Photoffash  lamps 

•  Lone  flash  poak 

•  Safoty-jackotod  bulbs 

(On  No.  16  and  No.  71 

•  Quick'broak  filamonts 

•  Uniform  nocativo  donsity 

(Verified  by  thousands  of  test  shots) 

•  Unoxcollod  uniformity 

in  flash  ttmine 

4  SIZES  FOR  BETTER  FLASH  SHOTS 

No.  7  (wlr«)  ...  iSc  lit 
No.  16  (wir«)  ,  ,  .  20c  ast 
No.  11  (trsatad  foil)  ISc  Itat 
No.  21  (troatod  foil)  20c  Htt 
.  .  .  filled  with  aluminum 

for  Brighter,  Whiter  light 

GENERAL  @  ELECTRIC 

MAZDA  PHOTOPIASH  LAMPS 


HALOID’S  NEW  IDEAL  PROJECTION 

It  will  pay  you  to  try  Halobrom*  f**" 
if  your  present  paper  seems  satislacto'T' 


Sparklins  hi9hli3hts  to  deep  shadows! 
Halobrome's  extra  rich  emulsion,  uni* 
form  contrast  and  exposure  speed  from 
lot  to  lot,  and  uniform  tone  values  cap¬ 
ture  minute  details  of  negatives  with 
brilliancy  and  depth  uncommon  to 
ordinary  enlarging  papers. 

Wide  latitude  eliminates  guessing  . . . 
cuts  costs.  Acceptable  prints  even  when 
50%  under  or  over-exposed.  Easy  de¬ 
velopment  in  any  standard  M.  Q.  de¬ 
veloper  with  tolerance  limits  from  45 
seconds  to  4  minutes  plus  forced  de¬ 
velopment  without  fog. 


HELP  WANTED! 

Judging  from  •nthuuottic  reports  ff®*" 
grophors  tverywhGrt,  w*  or*  sur« 
Halobrom*.  Neverlheleii  we  won*  yoer  MP  • 
adopting  our  products  to  the  specific 
Press  Photographers.  Let  us  hove  youc  *''®***' 
tions,  comments,  criticism.  WeTI  be  gtoW 


Write  for  information,  pric**^ 
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THE  HALOID  COMPANY  •  121  Haloid  St.  •  Rochester, 

Sertsfffzers  Of  Qualify  Photographic  Papers  fnefuding  HALO  For  Contact 
OFFICES  IN  ALL  PRINCIPAL  CITIES 
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discounts.  A  test  order  is  corivinCt 
proof  of  Halobrome  superiority-  ^ 
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the  “broke”  or  waste  white  paper 
from  the  paper  machine  and  reworks 
it  into  usable  pulp. 

From  Palp  to  Paper 

The  mixture  is  then  ready  for  the 
final  stage  of  its  travels.  It  goes  to  the 
machine  stock  chest,  thence  through 
the  metering  system  which  is  elec¬ 
trically  synchronized  with  the  speed 
of  the  paper  machine,  to  the  machine 
fan  pump,  which  has  a  capacity  of 
8,000  gallons  a  minute.  This  pump 
mixes  the  stock  with  water — about  1 
pound  of  fiber  to  40  or  50  gallons  of 
water,  depending  on  the  weight  and 
quality  of  paper  desired — and  delivers 
the  diluted  solution  to  the  flow  box 
at  the  end  of  the  paper  machine.  A 
device  in  this  part  of  the  machine 
hued  four-foot  sticks  move  to  the  controls  the  volume  of  the  flow  to  the 
cleaning  mill,  are  washed  and,  if  nec-  Fourdrinier  wire  so  that  the  weight  of 
essary,  freed  of  knots,  rotten  spots  the  finished  sheet  can  be  maintained 
and  other  imperfections  which  might  absolutely  uniform, 
sped  the  finished  sheet.  wire  on  the  paper  machine  is 

After  a  high-pressure  shower  bath,  234  inches  wide,  90  teet  long,  endless, 
the  clean  logs  go  to  the  wood-bins.  The  entire  unit  is  removable  for 
each  of  which  hold  a  supply  sufficient  cleaning  or  repairs.  As  the  stock 
for  one  day’s  operation.  They  are  flows  from  the  lip  of  the  “slice”  or 
taken  from  these  by  an  apron-type  volume  regulator,  it  is  evenly  dis- 
conveyor  which  runs  the  length  of  tributed  across  the  entire  width  of 
the  groundwood  mill,  and  from  the  the  wire.  The  wire  moves  rapidly  for- 
conveyor  to  the  two  pockets  on  each  ward  and  also  “shakes”  in  a  trans- 
trinder.  verse  direction,  and  with  these  two 

Hydraulic  cylinders  on  the  grind-  motions,  the  fibers  suspended  in  the 
iiig  machines  maintain  a  constant  watery  medium  begin  to  mat  together, 
pressure  on  the  butt  of  the  log,  keep-  the  water  drains  into  a  pit  be¬ 

ing  it  against  the  face  of  the  revolving  low  the  wire. 

stone.  A  steady  flow  of  water  cools  About  two-thirds  of  the  way  down 
the  grindstone,  and  the  mixture  of  the  wire,  eight  suction  boxes  below 
»oodpulp  and  water  falls  below  the  the  wire,  get  in  their  work  of  dehy- 
grinder  to  a  pit,  thence  through  con-  dration.  Their  high  vacuum  removes 


Hopes  Realized  in 
Southland  Mills 

continued  from  page  5 


/  "AU  OffK  \ 
mcoMt  'Bees' ' 
AKB  HOT  IN  ONB 

\;baskbt  and 

THBYliBNOTh 

[  \  All  BeesfX 


Texas 


OIL3L73% 


Manufactures  (net) 


Not  all  of  Texas'  income  from  industrial  production 
is  based  on  cotton — nor  from  agricidture^as  above 
chart  for  1939  shows. 


Diversification  is  increasing  from  year  to  year. 
Growing  attention  to  processing  of  the  State’s  bountiful 
raw  materials  provides  new  sources  of  income,  as,  for 
example,  the  new  newsprint  paper  mill  at  Lufkin. 


Texas’  Leading  Newspaper  is  a  staunch  booster  of 
Texas  industries.  It  is  ever  a  pioneer  in  matters  affecting 
improved  living  standards  and  buying  power  of  people 
of  this  State.  And  this  newspaper’s  roitder  influence  is 
measured  accordingly — both  in  and  outside  Texas. 


Representatives'.  JOHN  B.  WOODWARD,  Inc. 

Sell  the  Readers  of  The  News  and 

You  Have  Sold  Texas*  Major  Market 


42 


EDITOR  6.  PUBLISHE 


OR 


OfFicials  of  the  Lufkin  Daily  News  and  the  Southland  Paper  Mills,  Inc.,  first  plant  in 
the  South  to  produce  newsprint  commercially,  shown  in  the  pressroom  of  the  Daily 
News  on  Jan.  22,  as  they  inspected  the  world's  first  newspaper  printed  on  commer¬ 
cially  manufactured  Southern  pine  newsprint.  Left  to  right,  are:  Jack  C.  McDermott 
and  C.  S.  Boyles.  Jr.,  publishers  of  the  News,  and  E.  L.  Kurth,  president,  and  Albert 
Newcombe,  treasurer,  of  the  Southland  Paper  Mills,  Inc. 


guided  him  through  the  plant.  He  also 
saw  the  equipment  which  provides  the 
motive  power  and  a  complete  machine 
shop  with  a  capacity  for  any  major 
repair  that  might  be  needed. 

In  the  power  house,  three  great  boil¬ 
ers  have  an  hourly  capacity  of  76,000 
pounds  of  steam  each.  TT»e  fuel  is 
natural  gas.  Boiler  water  treated  to 
remove  any  deposit-forming  chemi¬ 
cals  and  pre-heated.  Steam  goes  to 
two  6,000-kilowatt  turbo-generators, 
each  producing  three-phase,  60-cycle 
alternating  current  at  2,400  volts. 
Water  for  boilers,  cooling  the  turbines, 
fire-protection  and  for  the  paper¬ 
making  operations  comes  from  five 
wells  4', 4  miles  north  of  the  mill.  The 
system  has  a  capacity  for  10,000,000 
gallons  daily. 

A  chemical  laboratory  that  would 
delight  the  heart  of  any  scientist  keeps 
a  constant  check  on  all  operations.  It 
is  under  the  direction  of  Dr.  Charles 
C.  Carpenter,  a  former  associate  of 
Dr.  Herty  in  the  laboratory  at  Savan¬ 
nah,  Ga.,  where  the  first  pine  paper 
was  made. 

The  entire  plant  is  protected  against 
fire  by  a  sprinkler  system  and  a  tank 
of  125,000  gallons  capacity.  Men  on 
each  six-hour  working  shift  are 
trained  as  a  fire  brigade. 

Ample  provision  has  also  been  made 
for  the  comfort  and  safety  of  the 
working  force.  Lockers  are  all  of  mod¬ 
ern  steel  construction.  A  first-aid 
room  is  equipped  to  care  for  almost 
any  mishap  short  of  one  requiring  a 
major  operation.  These  departments, 
with  the  commodious  shower  rooms, 
are  in  a  separate  building  adjacent  to 
the  main  structure. 

Kurth  Realises  Old  Dream 
Ernest  Lynn  Kurth,  president  of  the 
company,  thus  sees  realized  in  1940 
a  dream  that  he  first  planned  in  1928. 
Depression  blocked  him  then  and  the 
kraft  mill  that  he  visioned  for  Lufkin 
was  not  constructed.  Again,  in  1933, 
when  he  was  president  of  the  East 
Texas  Chamber  of  Commerce,  he  re¬ 
vived  the  idea.  The  following  year 
saw  the  first  recognition  by  the 
Southern  Newspaper  Publishers  As¬ 
sociation  of  the  project.  The  S.N.P.A. 
approved  the  “attempt  to  develop  a 
plan  for  the  prompt  construction  by 
private  enterprise  of  a  mill  for  the 
purpose  of  producing  newsprint  in  the 
South,  but  designed  for  the  benefit 
of  the  entire  country.”  Mr.  Kurth  in 


1934  became  chairman  of  the  news¬ 
print  mill  committee  of  the  Elast  Texas 
Chamber  of  Commerce,  but  tbe  plan 
itself  was  still  far  from  realization. 

In  his  work  with  that  committee. 
Kurth  met  R.  W.  Wortham.  Jr.,  and 
through  him,  Albert  Newcombe.  Both 
Wortham  and  Newcombe  were  and 
are  associated  with  the  Perkins-Good- 
win  Company,  and  they  were  deeply 
interested  in  the  Kurth  project.  With 
Louis  Calder,  president  of  the  same 
company,  they  changed  Mr.  Kurth’s 
ideas  of  building  both  a  newsprint 
and  a  kraft  mill  and  centered  on  news¬ 
print  as  the  product  with  the  more  ' 
promising  future. 

Assuring  a  Market  | 

The  publishers’  groups  were  mean¬ 
while  planning  and  discussing  and 
encouraging  Dr.  Herty  in  his  re¬ 
searches.  Dr.  Herty  and  Kurth  had 
met  and  combined  their  ideas  in  sev¬ 
eral  conversations.  The  first  direct 
connection  between  the  S.N.P.A.  group 
and  the  paper  makers  came  in  1936. 
Then  the  Perkins-Goodwin  people 
notified  Ted  Dealey,  general  manager 
of  the  Dallas  News,  that  if  the  pub¬ 
lishers  would  contract  for  the  news¬ 
print  output,  it  was  felt  that  a  mill 
could  be  built  in  East  Texas. 

Mr.  Dealey,  in  January,  1937,  called 
a  meeting  of  Southwestern  publishers 
at  Dallas,  where  Mr.  Kurth  described 
tbe  plan.  The  publishers  agreed  to 
take  30,000  tons  a  year,  and  later  meet¬ 
ings  increased  this  subscription.  That 
looked  good. 

Organization  of  a  company  pro¬ 
ceeded,  but  the  depression  of  1937 
prevented  substantial  progress  in  fi¬ 
nancing.  Other  plans  were  put  for¬ 
ward  and  abandoned.  The  publishers 
twice  refused  an  offer  of  $5,000,000 
Federal  money  for  a  newsprint  mill, 
because  the  association  was  defin¬ 
itely  committed  to  construction  by 
rivate  enterprise. 

About  $1,500,000  in  stock  subscrip¬ 
tions  had  been  pledged  by  the  group, 
plus  timberlands  adjacent  to  the 
selected  site.  With  that  as  a  backlog. 
Dr.  Herty  conferred  with  Jesse  Jones, 
of  Houston,  then  chairman  of  the  RFC. 
He  returned  with  encouraging  news 
for  his  associates.  The  RFC  might  be 
interested.  Then  it  was  found  that 
the  original  plan,  for  a  newsprint  mill 
with  150,000  tons  annual  capacity  and 
a  20,000  ton  kraft  mill,  was  too  am- 

(Continued  on  page  43) 


Susan  Spratt 
Appeals  Case  to 
Guild  s  lEB 

Albert  Dale  Still  Employed 
On  Inquirer  in 
"Executive  Capacity" 

Philadelphia,  March  7 — Miss  Susan 
Spratt,  former  reporter  of  the  Phila¬ 
delphia  Inquirer,  whose  application 
for  membership  in  the  Philadelphia- 
Camden  Newspaper  Guild  was  re¬ 
jected  for  alleged  strikebreaking  ac¬ 
tivities,  has  taken  an  appeal  of  the 
decision  to  the  International  Execu¬ 
tive  Board  of  the  guild. 

Miss  Spratt  told  Editor  &  Publisher 
that  the  appeal  was  made  Feb.  28. 
She  said  she  had  received  a  letter 
from  Victor  Pasche,  secretary-treas¬ 
urer  of  the  American  Newspaper 
Guild,  which  said  that  her  case  would 
be  heard  in  New  York  April  6  or  7. 

Rejection  of  Miss  Spratt’s  applica¬ 
tion,  together  with  one  made  by  Al¬ 
bert  Dale,  also  employed  by  the  In¬ 
quirer,  was  announced  in  the  guild 
letter  of  Feb.  24.  The  Philadelphia- 
Camden  Guild  said  their  applications 
were  refused  upon  the  recommenda¬ 
tions  of  the  Chicago  Guild. 

Dale  Wat  M.  E. 

Miss  Spratt  worked  for  eight  months 
on  the  strike  bound  Herald-Examiner 
and  Mr.  Dale  was  employed  as  man¬ 
aging  editor  of  the  Chicago  American. 
She  told  Editor  &  Publisher  that  her 
appeal  was  based  on  extenuating  cir¬ 
cumstances.  “Sbe  explained  that 
when  she  arrived  in  Chicago  from 
Atlanta,  where  she  had  previously 
been  employed  on  the  Atlanta  Georg¬ 
ian,  she  was  not  familiar  with  the 

★ 


activities  of  the  guild  and  could  mj 
have  ‘an  unbiased  opinion  as  to 
cause  of  the  strike.’  ” 


Miss  Spratt  said  that  although  sHaiiI] 
was  not  a  member  of  the  guild  at  ■br  ^ 


time  and  never  has  been  she  did 
join  the  rival  union  operating  in  !.>. 
Herald-Examiner  during  her  empk 
ment  there. 

Miss  Spratt  has  had  to  give  up  he 
job  on  the  Inquirer  because  of  ir 
action  of  the  Philadelphia-Camde 
Guild.  Mr.  Dale,  however,  is  s; 
employed  and  the  Inquirer  mana;; 
ment  has  applied  for  exemption ; 
his  case  because  he  is  employed  in  s 
executive  capacity. 

Mr.  Dale  has  been  with  Hearst  pa 
pers  since  1929,  being  managing  edi: 
on  the  Detroit  Times  and  Pittsbur 
Sun -Telegraph.  He  was  news  ed;: 
on  the  New  York  Journal. 


N.  J.  Group  to  Stress 
Community  Value 
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How  to  sell  the  community  on  '.rt 
value  of  its  newspaper  will  keyr. 
the  84th  annual  meeting  of  the  Net 
Jersey  Press  Association  in  Trentot. 
March  18,  as  announced  by  Wayne  D 
McMurray,  general  manager  of  the 
Asbury  Park  Press  and  press  associa¬ 
tion  president. 

Jerome  D.  Barnum,  past  president 
of  ANPA  and  publisher  of  the  Syra¬ 
cuse  (N.  Y.)  Post-Standard,  wiii 
speak  at  the  luncheon  on  “Why  news¬ 
papers  should  do  a  better  public  rela¬ 
tions  job  for  themselves.” 

Roundtable  discussions  on  various 
subjects  will  be  held  during  the  after¬ 
noon  with  a  special  divisional  meetei 
for  weekly  newspapsers.  Howard  T 
Palmer  of  the  Greenwich  (ConrJ 
Press,  president  of  the  National  Edi¬ 
torial  Association,  is  the  featurec 
speaker  for  the  weekly  group. 
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—THE  KEYNOTE  OF  the 
BIRMINGHAM  MARKET 


With  an  almost  equaily-balanced  in¬ 
come  from  Industry  and  Agriculture,  the 
diversification  of  the  Birmingham  Mar¬ 
ket  divides  each  of  these  into  many 
strands. 


Alahama's  industries  range  from  the 
great  heavy  industries  to  the  lightest  of 
fabricators.  Alabama's  great  paper  mills 
produce  wealth  for  the  State,  as  do  silk 
hose  producers,  power,  lumber,  textiles, 
steel,  coal,  and  iron. 


No  longer  a  one-crop  State.  Alabama's 
agricultural  program  embraces  many 
new  crops  every  year.  The  strongest  of 
these  is  the  newly  rising  livestock  and 
dairying  industry. 

To  get  the  full  vision  of  the  span  of 
activity  in  the  Birmingham  Market  we 
invite  you  to  send  for  our  booklet. 
■'South." 


iSlie  Btnrnngltam  Ketxxs  the  Birmingham  age-heii'lp 


'THE  SOUTH'S  GREATEST  NEWSPAPERS' 
fVFNiNG  Sunday  OPtOATiMG  S’’’ 


KIXLV.SMITH  CO..  >«•<*  '  •rk. 


NATIONAL  REPRESENTATIVES: 
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)U5  to  be  readily  financed,  and  it 
scaled  down  to  the  present  dimen- 

Pibliihers  Guarantee  Finance 

So  far,  the  proposition  existed  only 
paper  and  it  seemed  that  the  RFC 
eierred  more  tangible  assets  before 
loaned  Uncle  Sam’s  money.  Those 
_.3  attended  the  meeting  of  the 
Lijthem  Newspaper  Publishers  As- 
p,ution  at  Edgewater  Park,  Miss.,  in 
lie.  1938.  will  recall  the  series  of 
erences  at  which  Ted  Dealey, 
ay  Stahlman.  John  Ewing,  E.  K. 
sylord,  Dick  Wortham,  and  others, 
cd  all  their  salesmanship.  They 
T.e  out  with  definite  pledges  of 
.  cial  support,  in  addition  to 
iiage  commitments.  That  settled 


berly  -  Clark  Corporation.  January, 
however,  was  a  four  Sunday  month 
this  year  as  compared  with  five  Sun¬ 
days  a  year  ago.  National  roto  linage 
again  took  the  lead  with  a  total  vol¬ 
ume  of  615,739,  an  increase  of  98,131, 
or  19%.  Local  gravure  showed  a  de¬ 
cline,  totaling  199,581,  a  decrease  of 
75,606,  or  27.5%.  Monotone  aggre¬ 
gated  560,846  lines  as  compared  with 
254,474  in  color  roto. 

PHOTO  SHORT  COURSE 

The  fourth  annual  news  photography 
short  course  sponsored  by  the  Uni¬ 
versity  of  Oklcihoma  school  of  jour¬ 
nalism  will  be  held  in  Norman,  Okla., 
April  11-13.  Twenty-one  news  pho¬ 
tographers,  technical  men  and  news¬ 
paper  editors  will  appear  on  the  pro¬ 
gram,  and  Jack  Price  of  New  York 
will  act  as  “dean.”  Advance  registra¬ 
tions  reached  75  late  in  February,  said 
A.  A.  Sutton,  assistant  professor  of 
journalism  who  directs  the  course. 


Kurth  and  his  associates,  meanwhile, 
j  rounded  up  tKeir  woodland  acre- 
re.  bought  a  half  interest  in  the  A. 

I.  N.  R.  railway  with  stock  in  the 
.per  company.  The  publishers  and 
t  paper  people  had  already  sub¬ 
bed  for  stock  to  the  value  of 
i;  615.000.  With  their  woodlands  and 
-::lway,  they  had,  therefore,  a  total 
•lateral  of  $2,575,000  with  which  to 
rproaeh  the  RFC  with  a  serious  peti- 
.  '  They  applied  for,  and  received 
loan  of  $3,425,000  to  be  repaid  in 
'.  years  in  October,  1938.  The  Securi- 
r>  I  Exchange  Commission  passed 
■?  new  company’s  financial  structure 
a  20  days — the  minimum  to  date. 
From  then  on,  things  have  gone 
'X)thly. 

Ground  was  broken  for  the  new 
aill  in  January,  1939.  The  Merritt- 
Chapman  &  Scott  Company  began 
:)nstruction.  T.  A.  Wark,  a  veteran 
^  45  years  in  paper  mill  operation, 
ws  brought  from  Minnesota  to  be 
General  manager  of  the  Southland 
aill.  Arrangements  were  made  with 
lie  Perkins-Goodwin  Company  for 
marketing  the  product,  practically  all 
if  which  will  go  to  Texas  and  South- 
>estem  newspapers.  The  mill’s  pres¬ 
ent  capacity  can  be  trebled  within 
■he  present  plant  space,  and  the  con- 
I’-mction  permits  of  unlimited  addi- 
tion  to  that  space  as  developments 
require  it. 

Product  Wins  Praiso 

The  management  has  proceeded 
inth  great  conservatism  in  bringing 
•he  mill  up  to  its  capacity.  The  qual- 
ity  of  the  sheet  has  steadily  improved 
since  the  first  cars  of  the  product  to 
the  mill  were  used  on  the 
Dallas  News  of  Jan.  30.  Several 
^er  newspapers  have  printed  entire 
^tions  since  then,  and  reports  from 
of  them  declare  that  the  sheet 
run  cleanly  through  all  presses 
mat  the  paper  has  an  excellent 
Pfintmg  surface.  No  estimates  of  cost 
tb*  available,  but  those  around 

*  mul  were  confident  at  this  writ- 
wn  December  that  they 

Drint  •  manufacture  news- 

4  competition  with  any  North 

c  European  paper.  If 
It  *^*'’*^c  bears  out  that  prediction, 
ppears  certain  that  the  mill  at 
to  »  ^  expanded  and  that  mills 

"ill  sh^  sections  of  the  South 


BUB  ADVANCED 

Election  of  Garry  Bub  as  president 
and  A.  Norman  Gage  as  secretary- 
treasurer,  of  Associated  Advertisers, 
Inc.,  was  announced  Feb.  26  by  the 
agency  in  Harrisburg,  Pa.  Edward  C. 
Michener  continues  as  art  director. 
Bub  succeeds  John  R.  Hood,  founder 
of  the  agency,  who  has  become  adver¬ 
tising  director  of  the  Harrisburg  Tele¬ 
graph. 

■ 

NAMED  AD  MANAGER 

John  Burlinson,  a  director  of  Shef¬ 
field  Farms  Company,  Inc.,  has  been 
appointed  advertising  manager  of  the 
company.  He  has  been  with  Sheffield 
Farms  for  15  years,  serving  as  manager 
of  the  real  estate  department  and  the 
company’s  stores. 


lERttP 


come  into  being. 

■ 

SHOWS  GAINS 

''°^°8ravure  advertising 
JanL_  taled  815,320  lines  during 
«  gai"  of  22,525 
same  m,  compared  with  the 

®  according  to 

**  released  recently  by  Kim- 


The  Lufkin  Daily  News 


Luikin,  Texas 


Home  of  the  world’s 
first  pine  newsprint 
mill. 

1936  best  Texas  news- 
jiaper  a  w  a  r  d  for 
small  city  dailies  by 
Texas  Press  .-Asso¬ 
ciation  —  1937  com¬ 
munity  service  award 
by  liast  Texas  Cham¬ 
ber  of  Commerce  - 
1938  first  all  south¬ 
western  award  for 
ireneral  excellence  b> 
State  I'air  of  Texas. 


Burke,  Kuipers  &  Mahoney,  Inc. 


Advertising  Representatives 


A  Record  of 
Leadership! 


The  Shreveport  Times  Begins  Its  Sixty-Seventh 
Year  of  Public  Service  with  Another 
History-Making  A  chievement 


On  Tuesday,  February  6th, 
1940.  THE  SHREVEPORT  TIMES  became  the 
second  newspaper  in  the  United  States  to  use 
the  Southern  pine  newsprint  manufactured 
by  the  Southland  Paper  Mills,  Inc.,  at 
Lufkin,  Texas.  Without  fanfare  or  ballyhoo, 
one  of  the  momentous  achievements  of  the 
new  South  was  launched  by  actual  demon¬ 
stration  of  its  practicability.  Thus  did  the 
TIMES  follow  its  established  course  as  a 
potent  factor  in  the  development  of  the  great 
Tri-State  area  it  serves,  and  of  the  South  as 
a  whole. 


THE  SHREVEPORT  TIMES 
cannot  refrain  from  pointing  to  such  excep¬ 
tional  accomplishments  of  the  past  and  pres¬ 
ent  as;  the  scientific  development  of  new 
strains  of  cotton,  grains,  forage  crops,  cattle 
industry,  and  other  permanent  requisites  of  a 
prosperous  agricultural  community;  the  estab¬ 
lishment  of  a  clearing  house  of  information 
for  the  oil  industry,  an  invaluable  asset  for 
a  city  centered  in  the  world’s  greatest  oil 
producing  area;  the  fostering  of  the  new 
chemurgical  movement  which  has,  within 
the  period  of  a  few  months,  brought  innu¬ 
merable  sources  of  new  income  to  the  atten¬ 
tion  of  the  farmers  and  industrialists  of  the 
South. 


It  can  be  said,  conservative¬ 
ly,  that  the  development  of  only  a  few  of 
the  infinite  industrial  possibilities  of  the 
Ark-La-Tex  area  would  bring  into  being  an 
industrial  commonwealth  second  to  none  in 
the  nation.  The  columns  of  the  TIMES  are 
open  to  the  patrons  of  progress,  and  its  ac¬ 
ceptance  by  the  enlightened  population  of 
this  favored  section  is  indicated  in  the  over¬ 
whelmingly  complete  coverage  within  the  ra¬ 
dius  of  Shreveport’s  Trade  Territory. 


This  exceptionally  rich  mar¬ 
ket  can  be  reached  through  one  medium — 
THE  SHREVEPORT  TIMES— and  one  me¬ 
dium  only. 


®he  ^hrfaqjorl  ®mts 

“Dominant  Medium  of  the  Nation's  Newest 
Industrial  Empire" 
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continued  from  page  19 


Charles  E.  Sweet,  assistant  director 
of  advertising,  Capper  Publications, 
addressed  the  Advertising  Club  of 
Denver,  Colo.,  on  “Advertising  and 
the  Consumer  Movement,”  on  Feb.  27. 

D.  Hiden  Ramsey,  general  manager, 
Asheville  (N.  C.)  Citizen-Times,  and 
Gordon  Gray,  publisher,  Winston- 
Salem  (N.  C.)  Journal  and  Sentinel, 
have  been  appointed  by  Governor 
Clyde  R.  Hoey  as  district  vice-chair¬ 
men  to  assist  in  promoting  North 


EDITOR  &  PUBLISHER 

Every  Saturday  Since  1884 


Includint  The  Journalist,  mer^  1907;  Nevssfaftr- 
iom,  merged  1925;  Tke  Fourth  Estate,  merged  1927. 


Titlet  Patented,  Rmttered  Contentt  Copyrighted 
Tbe  editor  fc  PUBLISHER  COMPANY,  lift 

Jahes  Weight  Beowm,  President 
James  Weight  Beown,  Je  ,  Fiee  President 
Cbaeles  B.  Geoomes,  Treasurer 

_ Cbas.  T.  Stuaet,  Secretary  _ 

General  Offices: 

Seventeenth  Floor  Old  Timet  Building 
42nd  Street  and  Broadway,  New  York  City,  N  Y 
Telephones: 

_ BRyant  9-3052,  30M.  3054,  3055  and  3056 
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_ JouEtAL  IN  Ameeica _ 

Aetbue  T.  Robb,  Editor;  Waeeen  L  Bassett, 
Monacint  Editor;  Robeet  U.  Beown,  News  Editor; 
Waltee  E.  Schneidee,  Associate  Editor;  John  J. 
Clougbee,  Stephen  J.  Monchae,  Jace  Peice, 
Feane  Fehlman.  Mas  S.  I-  Dare,  Librarian. 

James  Weight  Beown,  Je.,  Publisher;  Cbaeles  B 
Geoomes,  General  Manater;  Cbaeles  T.  Stuaet, 
Adoertisint  Director;  Geoege  H.  Steate,  Circulation 
Uanaur;  Louis  A.  Fontaine,  Classified  Manatee; 

John  Jobnson,  Placement  Manager. _ _ _ 

Washington,  D.  C.  CorresMndent:  Geneeal  Peess 
Association,  James  J.  Buteee  and  Geoege  H. 
l^NNiNG,  Je.,  1370  National  Press  Club  BUt-, 

Phone  MetropeJitan  1080.  , _ 

Chicago  Editor:  Geoege  A  Beandenbueg,  921 
London  Guarantee  and  Accident  Building,  360  North 

Michigan  Aoe.,  Tel.  Dearborn  8771. _ 

Pacific  Coast  Correspondent:  Campbell  Watson, 
2132  Derby  Street,  Berkeley,  Cal.,  Telephone:  Thorn- 
wall  5557;  Ken  Tatloe,  1215  North  Hobart  BouL, 
Los  Angeles,  Telephone,  Hempttead  5722  Adver¬ 
tising  Representative:  Duncan  A.  Scott  &  Co.,  Mills 
Building,  San  Francisco;  Telephone  Sutter  1393; 
Western  Pacific  Building,  Los  Angeles,  Telephone 

Prospect  1975. _ _ 

London  Office:  Veea  Chandlpe,  7  St.  Martins  Mews, 
Trafalgar  Square,  London,  W  C  2,  England,  Tele¬ 
phone:  Temple  Bar  3006.  Paris,  France  Correspon¬ 
dent:  Beenbaed  Ragnee,  25  Rut  Renruquin,  Tele¬ 
phone  Etoile  07-70  Paris,  Frarue,  Business  Office 
Represertative:  Stbnet  R.  Claeee,  International 
Service,  76  Rue  des  Petits-Chamft,  Telephone  Opera 

66-27. _ 

Fat  Eastern  Correspondent:  Hans  R.  Iobansen, 
e-o  Osaka  Mainichi,  Osaka,  Japan  and  Jam:  s  Sben, 

P.  O.  Box  107,  Chung  King,  China _ 

Displat  Adveetising  rates  effective  Dec  1,  1937. 
86c  per  agate  line  or  aeries  of  tntertiont  at  follows; 
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Carolina’s  1940  Agricultural  Progress 
Program. 

H.  A.  Cecil,  business  manager,  High 
Point  (N.  C.)  Enterprise,  will  be  in 
charge  of  a  campaign  in  his  city  to 
secure  working  funds  for  the  Guilford 
County  Association  for  the  Blind. 

Virgil  Pinkley,  European  business 
manager  of  the  United  Press,  was 
scheduled  as  the  principal  speaker  at 
the  eighteenth  annual  Newspaper  Day 
program  of  the  University  of  Southern 
California  School  of  Journalism, 
March  9.  Speakers  during  the  morn¬ 
ing  session  included  Lee  Payne,  man¬ 
aging  editor,  Los  Angeles  Daily  News, 
and  Caroline  Walker,  feature  writer, 
Los  Angeles  Herald  &  Express. 

Harry  King,  of  the  Hartford  (Conn.) 
Courant  classified  department,  is  in 
the  hospital  for  an  appendectomy.  His 
wife  recently  gave  birth  to  a  daughter, 
named  Harriet  King. 

Frank  S.  Meyers,  advertising  man¬ 
ager,  Huntington  (W.  Va.)  Herald 
Dispatch  and  Advertiser  spoke  on 
“Newspaper  Advertising”  at  the 
luncheon  meeting  of  the  Huntington 
Chapter  of  the  American  Association 
of  Engineers  at  the  Hotel  Frederick, 
March  2. 

Lester  L.  Wolff  has  resigned  as  sales 
and  advertising  manager  of  Henna- 
foam  Shampoo  to  join  the  general  ad¬ 
vertising  staff  of  the  Bronx  Home 
News,  New  York,  to  handle  the  na¬ 
tional  drug  and  liquor  classifications. 

Ray  Brooks,  formerly  of  the  To  - 
rence  (Cal.)  Herald,  has  joined  ti  e 
Tulare  (Cal.)  Times- Register  adver¬ 
tising  staff. 

Wallace  C.  Kidd  has  been  promoted 
from  advertising  manager  of  the 
Anadarko  (Okla.)  Daily  News  to 
assistant  manager,  it  was  announced 
this  week.  He  was  promoted  to  the 
assistant  manager’s  post  when  James 
C.  Nance,  Jr.,  became  publisher  of 
the  Hobart  (Okla.)  Democrat-Chief, 
recently  purchased  by  Nance-McBride 
Newspapers,  Inc. 


KPtge  168 
HPage  84 


1 

L  «  1 

13 

26 

52 

Time 

Timci 

Timet 

|Times 

Timet 

8275 

8234 

8220 

8206 

8182 

154 

131 

123 

116 

103 

86 

72» 

es* 

64* 

57 

55 

47* 

44* 

41*1 

37 

33 

2S»I 

I  26* 

24*' 

22 

Six  Months 

Ended 

Net 

Paid 

Total  Dis¬ 
tribution 

Dec.  31, 

19.39 . 

12.227 

13,060 

1938 . 

12,141 

I3.a53 

1937 . 

11,738 

12,779 

1936 . 

10,855 

12.064 

1935 . 

10,178 

11,206 

1934 . 

9.651 

10.607 

19.33 . 

8,625 

9,819 

1932 . 

9,.^37 

10.488 

19.31 . 

10,116 

11,120 

19.30 . 

10.4a3 

11,417 

1929 . 

10,180 

11,564 

In  The  Editorial  Rooms 


H  Page  84  65  47*  44*  41*1  37 

«4  Page!  42  I  33  I  2S»I  26*1  24*'  22  I 

tingle  bbIuiiid  fo>ly-two  lice  rate  maker  card  at 
a  coat  d  Bid,  per  w;ek  carnt  at  low  a  rate  on  a  52 
lime  batit  at  any  other  tchedule  namely,  8182  per 
put,  81(Q  halt  pan;  857  quarter  page  *Quarter, 
ei»tb  and  tixteentn  paget  mutt  be  on  deffnite  copy 

tttedule _ 

CLAtairiEO  Ratbe:  90c  per  agate  line  one  time;  70c 

per  agate  line  tour  timea _ 

Situationi  Wanted:  50c  per  agate  line  one  time; 
40c  per  agate  Kne  four  timet  (count  five  wordt  to 

the  fine). _ 

SuBtCEimON  RATEt;  By  mail  payable  in  advance 
United  Statei  and  Itland  Potteuiont,  84  per  year; 

Canada,  84.50;  Foreign,  85. _ 

Club  Ratei:  The  club  ratet  are  applicable  to  all 
tabteriptiont  in  any  one  organization — whether  paid 
lor  by  the  company  or  individuali.  Two  tubterip- 
tiont  to  teparatc  addiCttet  for  one  year  each  or  one 
tnbtcription  for  two  yeart,  87;  three  tubteriptiont  to 
taparate  addrettet  for  one  year  each  or  one  tubterip- 
tioo  for  three  yt*rk  810;  five  or  more  tubteriptiont 
ia  one  group  to  different  tddrettet  for  one  year  at 
88.00  each  or  individual  tubecription  for  five  yeart  at 
816  00;  additional  tubteriptiont  on  the  tame  batit — 

aamely  three  dollart  each. _ 

Membert:  The  Attociated  Butinett  Papert,  Adver- 
titing  Federation  of  America,  National  Editorial 
Attociation,  National  Better  Butinett  Bureaut  and 
the  Audit  Bureau  of  Circulationt  with  an  average 
audited  net  paid  *‘A  B  C  '*  at  followt: _ 


EDWARD  STEINBORN.  managing 

editor,  Cincinnati  Times-Star,  is 
wintering  at  Naples,  Fla.,  under  orders 
of  his  physician  to  seek  a  milder 
climate.  Robert  C.  Harris,  city  edi¬ 
tor,  is  acting  managing  editor  in  Mr. 
Steinborn’s  absence. 

Vernon  F.  Sechriest.  managing  edi¬ 
tor,  Rocky  Mount  (N.  C.)  Telegram, 
has  been  given  a  leave  of  absence  by 
Publisher  Josh  L.  Horne,  and  will 
take  up  duties  as  press  agent  for  L. 
Lee  Gravely,  candidate  for  governor 
of  North  Carolina. 

R.  Alton  Jackson,  city  editor,  Wins¬ 
ton  Salem  (N.  C.)  Twin  City  Sentinel. 
has  been  appointed  provisional  chair¬ 
man  of  the  American  Press  Society  for 
North  Carolina. 

Gordon  E.  Brown,  editorial  writer. 
Buffalo  Courier -Express,  has  been 
appointed  publicity  director  of  the 
campaign  against  the  St.  Lawrence 
seaway  and  power  project  by  the 
Niagara  Frontier  Planning  Board. 
Mr.  Brown  has  been  given  a  leave  of 
absence  by  the  Courier-Express  to 
join  the  Planning  Board  which  is  con¬ 
ducting  a  nation-wide  drive  against 
the  proposed  St.  Lawrence  develop¬ 
ment. 

Edward  P.  Morgan,  former  North¬ 
west  manager  of  the  United  Press  at 
Portland,  Ore.,  has  been  appointed 
manager  of  the  Mexico  City  bureau. 
Mr.  Morgan  was  cables  editor  at  San 
Francisco  before  going  to  Portland. 

Randolph  Trabold,  photographer. 
North  Adams  (Mass.)  Transcript,  es¬ 
caped  recently  when  dynamite  stored 
in  a  building  which  was  on  fire  blew 


up  as  he  was  taking  a  picture.  Tra¬ 
bold  was  hurled  into  a  snow  bank  by 
the  blast.  He  was  uninjured  and  his 
camera  undamaged. 

James  J.  Kane,  Chicago  publicity 
director  for  CBS,  and  Mrs.  Kane  are 
the  parents  of  a  daughter,  Janet  Eliza¬ 
beth  Kane,  bom  Feb.  24  in  New  York 
City.  Mr.  Kane  was  formerly  with 
Editor  &  Publisher  and  Mrs.  Kane, 
the  former  Miss  Elizabeth  Garrigan, 
was  also  a  member  of  the  E.  &  P.  staff. 

Jean  A.  Graffis,  manager  of  Acme 
Newspictures’  Paris  office,  and  Mrs. 
Graffis,  are  the  parents  of  a  daughter, 
bom  recently. 

Arthur  Keller,  Cincinnati  Post  copy 
reader,  is  the  new  president  of  the 
Cincinnati  Newspaper  Guild.  He  suc¬ 
ceeds  Ed  Carberry,  Post  drama  editor. 

W.  Lowrie  Kay,  has  resigned  as 
news  editor  of  the  Buffalo  Evening 
News’  stations,  WBEN  and  WEBR, 
effective  March  16.  On  April  1,  he 
will  join  the  Christian  Science  Moni¬ 
tor  as  a  copy  editor  in  Boston.  Mr. 
Kay  formerly  was  with  the  Phila¬ 
delphia  Inquirer  and  the  Philadelphia 
Evening  Bulletin. 

Wilmer  Birdsall,  has  been  named 
editor  of  the  Forest  Hills  (N.  Y.)  Kew 
Gardens  Post. 

R.  L.  San  burn  of  the  Regirui  (Sask.) 
Leader-Post  editorial  staff  and  former 
manager  of  its  Moose  Jaw,  Sask., 
bureau,  has  joined  the  Winnipeg 
Man.)  Tribune. 

Robert  Reiss  and  Emerson  B.  Pen¬ 
rose,  both  of  the  Philadelphia  Record, 
were  injured  in  an  automobile  acci¬ 
dent  near  Reading,  Pa.,  March  5  while 
enroute  to  Shenandoah  to  cover  the 
mine  cave-in.  Reiss  suffering  from 
shock,  possible  skull  fracture  and 
broken  arm  is  in  the  Homepathic  Hos¬ 
pital,  Reading.  Penrose  suffered  no 
serious  injuries. 

D.  L.  “Doc”  Hartley,  of  the  Kansas 
City  Star  rewrite  staff,  and  his  son. 
David  Hartley,  played  parts  in  “The 
American  Way”  presented  recently 
by  the  Resident  Theatre  of  Kansas 
City. 

Joseph  Garretson.  of  Cincinnati  En¬ 
quirer,  is  a  leader  in  a  move  to  form 
a  new  press  club  in  Cincinnati  for 
working  editorial  men,  whose  purpose 
will  be  entirely  social.  Photographers 
will  be  admitted  to  membership  but 
advertising  department  workers 
banned. 

Murat  W.  Williams,  editorial  assist¬ 
ant  on  the  Richmond  (Va.)  News- 
Leader.  was  the  guest  speaker  at  a 
meeting  held  in  the  Woman’s  College 
of  the  University  of  North  Carolina, 
March  5.  Mr.  Williams’  address  op¬ 
ened  a  drive  for  funds  to  bring  two 
refugee  students  from  Central  Europe 
to  Woman’s  College  for  the  year 
1940-41. 

R.  Ray  Baker,  of  the  Ann  Arbor 
(Mich.)  News  editorial  staff,  is  the 
author  of  a  recently-published  book, 
“So  That’s  Chemistrj',”  representing 
the  second  book  in  a  series  telling  of 
the  adventures  of  “Bobby  and  the  Old 
Professor,”  weekly  feature  appearing 
in  the  Booth  newspapers  of  Michigan. 
The  book  includes  23  episodes  deal¬ 
ing  with  various  aspects  of  chemistry. 

Charles  Burton  for  several  years  a 
sports  writer  on  the  Dallas  News  has 
been  named  sports  editor  to  succeed 
George  White,  who  has  resigned  and 
now  is  operating  a  syndicated  sports 
column  for  Southwestern  papers. 

Robert  McNeill,  who  had  been  tele¬ 
graph  and  county  editor.  New  Castle 
(Ind.)  Courier-Times,  has  been 
named  editor  of  the  Princeton  (Ind.) 
Clarion-News. 

Sam  Brightman.  telegraph  editor, 
Cincinnati  Post,  and  Howard  Eustice, 
copyreader,  have  resigned  to  join  the 
Louisville  Courier-Journal.  Joe 


Quinn,  Post  sports  desk,  and  (j 
Kingsbury,  Kentucky  Post 
city  editor,  have  been  shifted  to  i 
copy  desk.  Cal  Koon  becomes 
graph  editor.  Ollie  Smith,  Keniuo 
Post  copy  boy,  becomes  a  reporter. 

Ralph  M.  Fritz,  San  Antonio  Eiprt 
reporter,  has  been  elected  preside 
of  the  San  Antonio  Guild  chapter,  su 
ceeding  Cliff  Potter  of  the  Light,  wj 
has  joined  the  National  Labor  Red 
tions  Board  staff. 

Ehvight  Allison,  managing  editor 
San  Antonio  (Tex.)  Light,  addresse 
the  University  of  Texas  joumalis 
students  March  5.  Other  speake 
were  Walter  Buckner,  president  ; 
the  Texas  Press  Assn,  and  editor  i 
San  Marcos  Record;  Lloyd  Gregc:; 
managing  editor,  Houston  Post;  Lzj 
Melton,  sports  writer.  Fort  Won 
Star-Telegram;  and  William  P.  R.:;. 
gles,  associate  editor-in-chief  of 
Dallas  Morning  News. 

Norman  Bell,  formerly  of  the  Sc 
Francisco  bureau,  has  been  na^.' 
manager  of  the  newly-opened  Fre-.: 
(Cal.)  bureau  of  the  Associated  Prei 

Philip  Dion,  formerly  of  the 
dated  Press  and  the  Acme  Pictures; 
Detroit,  has  joined  the  Detroit  Fv 
Press  photographic  staff.  Ed;.: 
O’Hara,  formerly  of  the  Associa’.ai 
Press  at  Washington,  D.  C.,  has  adc 
joined  the  Free  Press  photographic 
staff. 


Special  Editions 


TUCSON  (ARIZ.)  DAILY  STARFeb 

23,  16th  Annual  La  Fiesta  de  iii 
Vaqueros  Edition,  116  pages,  8  see 
tions. 

Raleigh  (N.  C.)  Times,  Feb.  28.  i 
pages,  including  32-page  tabloid  sup¬ 
plement,  Times’  Annual  Review  oi 
business  and  agriculture. 

Huron  (S.  D.)  Huronite,  Feb.  21, 
Annual  Farm  Edition  and  Symposium. 
28  pages,  2  sections. 

Tacoma  (Wash.)  Times,  Feb.  2i. 
New  Home  and  Industrial  Edition.  82 
pages,  7  sections,  including  a  16  tab¬ 
loid  page  Building  and  Modemiatics 
section. 


(J^liituarp 


HO’YT  F.  BOYLAN,  58.  publisi* 
Motion  (Ind.)  News,  died  Feb  3 
at  an  Indianapolis  hospital.  Mr. 
Ian,  who  had  been  publisher  of  =* 
Monon  News  for  the  past  two  yearn 
was  formerly  advertising  director » 
the  Richmond  (Ind.)  Palladium-/!^ 
for  14  years.  He  was  secretary  of » 
Newspaper  Advertising  Executito 
Association  for  two  years  and  chap¬ 
man  of  the  Inland  Daily  Press  Ass' 
ciation  advertising  promotion  c®’ 
mittee  for  several  years.  Previous? 
he  had  been  advertising  manager* 
the  Pittsburg  (Kan.)  Headlight- 
Frederick  W.  Klatt,  87, 
tor  on  publications  of  Nation^ 
lies,  Inc.,  Winona,  Minn.,  which 
lishes  the  Milwaukee  Herald, 
language  newspaper  edited  in 
waukee,  died  recently.  ^ 

W.  J.  White,  89,  who  in  188l  fouiK» 
the  Brandon  (Man.)  Sun  and  later 
30  years  with  the  Federal 
of  Immigration  handling  its 
ing  and  publicity  campaigi^ 
March  1  at  his  Lockwood,  Sask- 
home.  r 

Lieut.-Col.  Harold  F. 
assistant  managing  editor  and  e®  ^ 
writer  of  Lynn  (Mass.)  Item,^^ 
the  U.  S.  Naval  Hospital 
M^.,  Feb.  13.  ^ 

Charles  L.  Fowler, 
superintendent  of  the  ^**^"**^ 
(Pa.)  Evening  Herald  for 


40  years,  died  of  a  heart 
Feb.  11,  1940. 


aR  MARCH  9.  1940 
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cQUEEN  NAMED  PUBLISHER  IN  BURLINGAME 

3RGE  McQUEEN,  formerly  general  manager,  has  been  appointed  publisher 
of  the  Burtingame  (Cal.)  Advance,  a  unit  of  Peninsula  Newspapers,  Inc. 
as  directors  to  serve  with  Mr.  McQueen  are  Frederic  O.  Glover,  editor, 
ommAnd  R-  C.  Marcus,  advertising  manager.  All  three  have  obtained  an  ownership 
Jrterlbterest  in  the  paper.  Mr.  McQueen  has  been  with  the  Peninsula  Newspapers 
EiprArganization  since  1929,  when  he  became  advertising  manager  of  the  Redwood 
fesidjctt]/  Tribune.  He  joined  the  Advance  in  1939.  Mr.  Glover  went  to  the 
Advance  two  years  ago  after  serving  as  sports  editor  of  the  Redwood  City 


ter,ajJ 


]iht,  li^per.  Mr.  Marcus  was  advertising  manager  and  one  of  the  owners  of  the 


>r  Reli 


Itirlingame-San  Mateo  Sun,  later  purchased  by  the  Advance. 


Sltew  Bedford  Daily  219  SEEK  FELLOWSHIPS 


^‘^asses  90th  Year 


Nrw  Bedford,  Mass.,  March  4 — The 
kfic  Bedford  Standard-Times,  serving 
L  only  Greater  New  Bedford  but 
f  X-JCspe  Cod  and  the  islands  of  Martha’s 
’^p^^ineyard  and  Nantucket,  attained  its 
birthday  Feb.  15. 

Ibe  Morning  Mercury,  published  by 
|l  Anthony  and  Sons,  Inc.,  together 
nth  the  Standard-Times,  is  in  its 
;2nd  year  while  the  Cape  Cod  Stand- 
[cti  Times  of  Hyannis,  another  daily 
[  the  firm,  is  in  its  fourth  year.  Basil 
rewer  is  publisher  of  the  papers. 
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Cambridge,  Mass.,  March  5 — A  total 
of  219  journalists,  including  men  work¬ 
ing  for  newspapers  in  39  states,  have 
applied  for  Nieman  Fellowships  for 
study  at  Harvard  during  the  next 
academic  year,  the  university  an¬ 
nounced  today.  The  competition 
closed  March  1.  In  the  first  two 
years  of  the  fellowships,  21  newspaper 
reporters  and  editorial  writers  have 
received  awards  for  study  at  the  uni¬ 
versity. 


to  SDX  MEMBERS 


has  al 
)gra|)lu( 


IRFeb 
de  los 
8  s«' 


).2att 
)id  sup- 
view  oil 


Feb.  Z. 


Dallas,  Tex.,  March  9 — Five  officers 
.'Texas  daily  newspapers  were  among 
.e  six  initiates  at  the  Founders’  Day 
>  ithwest-wide  celebration  of  Sigma 
drita  Chi  here  Friday  and  Saturday, 
he  new  members  are;  Barnes  H. 
i  dles,  editor,  Gladewater  Times- 
'ibunc;  R.  J.  Edwards,  editor,  Den- 
Record-Chronicle;  J.  M.  Kennedy, 
leiitor,  Marlin  Democrat:  James  F. 
pnahue,  editor,  Tyler  Courier-Times 
d  Telegraph;  James  M.  Moroney, 
'.ce-president  and  treasurer  of  the 
polks  Morning  News;  and  Kenneth 
pch,  journalism  teacher  at  North 
idlas  High  School. 


MOVES  COAST  OFTICE 

Effective  March  4.  the  Pacific  Coast 
office  of  Story,  Brooks  &  Finley,  Inc., 
publishers  representaives,  will  be  at 
610  South  Broadway,  Los  Angeles,  in 
charge  of  Roger  J.  Geissinger,  the  or¬ 
ganization  announced  this  week.  The 
company’s  former  coast  office  was 
Hearst  Building,  San  Francisco. 


GEO.  D.  CLOSE  NAMED 


Effective  immediately  the  Eureka 
(Cal.)  Humboldt  Times  has  appointed 
George  D.  Close,  Inc.,  San  Francisco, 
to  represent  it  in  the  East.  The  Glen¬ 
dale  Star,  a  new  daily  newspaper,  ap¬ 
pointed  George  D.  Close,  Inc.,  to 
represent  it  nationally,  effective 
March  1. 
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CIRCULATIO’H 
IDEAS... 


•  •  •  ideas  that  can’t  be  obtained 
anywhere  else!  International  Cir¬ 
culation  Managers’  Association 
makes  available  to  members,  the 
combined  experiences  of  the  more 
than  600  circulation  managers  of 
newspapers  who  comprise  it. 


buB)* 

aterfE 

iroM* 

ivers; 

L  dxi 
L.f*-’* 


ro.’'®: 

ditota- 

diedd 

Jell* 


Its  Annual  Book  of  Proceedings 
IS  full  of  the  advice,  counsel,  and 
plans  of  outstanding  men,  in  your 
specialized  field,  who  are  willing 
to  recite  their  successes  and  con¬ 
fess  their  failures  for  your  benefit! 
The  I.  C.  M.  A.  Official  Bulletin 
firings  monthly  to  members,  news 
relating  to  regulations,  successful 
promotions,  and  many  articles 
telling  how  to  do  a  better  planned 
circulation  job. 


I.C.M  .V.  headquarters  is 
managed  by  a  paid  secre¬ 
tary,  who  is  also  an  active 
circulation  manager.  He 
will  be  glad  to  tell  you 
just  how  this  4i-year-old 
organization  functions  to 
give  you,  your  publisher, 
and  your  newspa|jer — no 
matter  how  small  or  how 
large  it  may  be — a  "world 
of  circulation  ideas.” 


Write  L.  W.  McFetrldite,  8ee- 
retiirj-  -  Treasurer,  e/o  The 
World,  Tulsa,  Okla.,  for  full 
partlriilara. 
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^  HlTEHnOTIOnBL  CIRCULRTIOn 
mnniiGERS  bssocihtioii 


ACTIVE  OmCE.S  IX 

Tulsa  Blmilntcham  Cleveland  Toronto  CInrInnatl 
Flint  Itallas  Roehester  Oakland  Aaeksonvllle 


i 


CORRECTION 

THE  FOLLOWING  correction  of  data  appearing  on  page  158  of  the  YEAR 
BOOK,  and  published  in  the  March  ^d  issue,  was  inadvertently  trans¬ 
posed  and  should  appear  as  follows: 


United  Press  Associations,  Foreign  Bu¬ 
reaus  and  Bureau  Managers . 


220E.  42nd  st..  New  York.  Hugh  Baillie,  pres .  C.  J.  Randau,  vice 

pres,  and  gen.  bus. 
mgr.;  E.  J,  John* 
son,  vice-pres.  and 
gen.  news  mgr. 


Kl'KOFF. 

Lon<lon,  Englan<t — Harry  Flory.  European 
News  Manager;  Wallace  Carroll.  Bureau 
Manager. 

Amsterdam.  Holland — C.  L.  Day.  Assistant 
European  News  Manager;  H.  C.  Buur- 
man.  Bureau  Manager. 

Berlin.  German.v — Frerleriek  Oeehsner. 
Brussels.  Belgium — Johannes  Haas  Heye. 
Budapest.  Hungary — Henry  Gorrell. 
Copenhagen.  Denmark — Harold  A.  Peters. 
Helsinki.  Finl.ind — Ralph  Forte. 

Istanbul.  Turkp.v — Hugo  Sneek. 

Lisbon.  Portugal — Adolfo  V.  da  Rosa. 
Madrid.  Spain — Jean  DeGandt. 

Moscow.  U.S.S.R. — Henr.v  Shapiro. 

Paris.  France — Ralph  Heinzen. 

Rome.  Italy — Rp.vnoIds  P.iekard. 
Stockholm.  Sweileii — Frederick  Landnn. 
Zurich.  Switzerland — L.  E.  Popi)er. 


L.\TIX  AMERICA 

Buenos  Aires.  Argentina — Janies  I.  M'ller. 
Vice-President:  A.  L.  Bradford.  South 
American  Manager;  R.  Diaz  Herrera. 
Bureau  Manager. 

Bogota.  Colombia — -G.  Perez  Sarmiento. 
Caracas.  V'enezuela — Pedro  Moreno  Garzoii. 
Havana.  Cuba — Lawrence  S.  Haas. 

La  Paz.  Bolivia — Luis  Zavala. 

Lima.  Peru — Leon  P.  Ricardo. 


Mexico.  D.  F. — William  H.  Lander. 
Montevideo,  Uruguay — Rieardo  Alvarez. 
Rio  De  Janeiro,  Brazil — W.  W.  Copeland. 
Santiago,  Chile — William  L.  F.  Horsey. 

P.VCIFIC  S  ORIENT 

Shanghai.  China — John  R.  Morris.  Far 
Eastern  Manager;  Rob<‘rt  T.  Bellaire. 
Bureau  Manager. 

Hong  Kong — Harold  Guard. 

Honolulu.  T.  H. — H.  W.  Burch. 

Manila,  P.  I. — R.  C.  Wilson. 

Tokyo,  Japan — H.  O.  Thompson. 

HEADS  WEEKLIES 

S.  E.  Lee,  editor  and  publisher  of 
the  Harper  County  Journal  at  Buffalo, 
Okla.,  was  elected  president  of  the 
Selected  Weeklies  of  Olahoma  at  a 
meeting  held  in  Enid,  Okla.,  Feb.  24. 
G.  V,  Underwood  of  Fairview,  editor 
of  the  Republican,  was  named  vice- 
president;  H.  M.  Woods,  editor  of  the 
El  Reno  American,  was  re-elected 
secretary-treasurer. 


WHEN  YOU  COME 
TO  NEW  YOHK 


lie  sure  to  visit  the  Advertising  Club  of  New  York,  Park 
Avenue  at  Thirty-fifth  Street.  For  the  next  four  weeks 
the  Club  will  hold  Open  House,  celebrating  the  THIRTY- 
FIFTH  ANNIVERSARY  of  the  founding  of  the  Club.  The 
Business  Men  of  New  York — also  those  who  are  visiting 
New  York — are  invited  to  participate  in  its  Luncheons  and 
other  celebrations.  Tickets  for  any  event  may  be  obtained 
by  Non-Members  in  the  lobby  of  the  Club-house.) 

YOU  WILL  BE  INTERESTED  IN  THESE: 

Tuesday,  March  12th,  Noon.  The  Outdoor  Advertising  .4s- 
sociation  will  pay  tribute  to  the  Club  on  its  anniversary.  Guest 
Speaker,  Herbert  E.  Fisk,  General  Manager;  Chairman,  W.  Rex 
Bell,  Prf?sident. 

Thursday,  March  14th,  Noon.  The  Advertising  Federation 
of  America  will  salute  the  Club.  Guest  Speaker,  Commissioner 
R.  E.  Freer,  of  the  Federal  Trade  Commission;  Chairman, 
Charles  E.  Murphy,  Past  President  of  the  Advertising  Club. 

Tuesday,  March  19lh,  Noon.  The  Sales  Executives  Club  of 
N.  Y.,  will  attend  in  a  iMidy  and  pay  tribute. 

Thursday,  March  21  si,  Ntion.  The  .American  Association  of 
Advertising  Agencies  will  salute  the  Club.  Chairman,  John 
Benson,  President. 

Thursday,  March  28th.  Noon.  The  Association  of  National 
Advertisers  will  pay  their  tribute.  Guest  Speaker,  I’aul  B.  West, 
President;  Chairman,  C.  King  Woodhridge,  I’asi  President  of 
the  Advertising  Club. 

Thursday,  .April  4lh,  N’«>on.  Newspapers’  Salute  to  the  Club. 
Guest  Speaker,  Elisha  Hanson,  General  Counsel  of  the  Ameri¬ 
can  Newspaper  Publishers  Association;  Chairman.  Gilbert  T. 
Hodges,  Past  President  of  the  Advertising  Club. 

ADVERTISING  CLUB  OF  NEW  YORK 

Park  Avenue  at  Thirty-fifth  Street 
New  York  City 
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EDITOR  &  PUBLISH  ill 


Dr.  John  H.  Finley  Dies; 
Times’  Editor  Emeritus 


STRICKEN  with  a  coronary  embolism 
as  he  slept,  Dr.  John  H.  Finley,  76- 
year-old  editor  emeritus  of  the  New 


included  a  year  as  editor  of  Harper's 
Weekly,  from  1899  to  1900,  when  he 
was  invited  to  take  over  the  newly 


York  Times,  was  found  dead  in  bed  at  established  chair  of  politics  at  Prince- 


his  home,  1  Lexington  Avenue,  New  ton  University.  He  had  prepared  him- 


York,  at  5  a.m.,  March  7,  by  his  wife,  self  for  work  in  the  field  of  journalism 


Dr.  Finley,  who  had  never  been  ill  with  two  years  of  study  in  politics. 


except  during  the  time  he  underwent  economics  and  history  (1887-89)  at 
an  operation  for  a  hernia  in  1938,  was  Johns  Hopkins  University  after  he 


hale  and  hearty  when  he  worked  as 
usual  the  previous  day  at  his  office  at 
the  New  York  Times,  with  which  he 
had  been  associated  since  1921.  Three 
days  before  his  death  he  finished  read¬ 
ing  final  proofs  on  his  latest  book, 
“The  Coming  of  the  Scot,”  a  study  of 
Scotsmen’s  achievements  in  America 
scheduled  for  publication  by  Scribner’s 
March  26. 

Succeeded  Rollo  Ogden 

He  became  acting  editor  of  the 
Times  upon  the  death  of  Rollo  Ogden 
on  Feb.  22,  1937.  On  April  21,  1937  he 
was  appointed  editor  and  served  in 
that  post  until  November  16,  1938, 
when  he  was  named  editor  emeritus  by 
Arthur  Hays  Sulzberger,  publisher, 
and  Charles  Merz  was  appointed  to 
succeed  him  as  editor.  From  1921  to 
1937  Dr.  Finley  was  associate  editor 
of  the  Times. 

John  Huston  Finley  was  interna¬ 
tionally  known  in  the  fields  of  educa¬ 
tion,  arts  and  letters  and  journal¬ 
ism.  His  career  was  a  long  and  dis¬ 
tinguished  one  and  it  brought  him  an 
unusual  number  of  honors.  He  had 
been  decorated  13  times  by  foreign 
governments  and  received  honorary 
degrees  from  31  colleges  and  universi¬ 
ties.  His  activities  were  manifold, 
and  even  when  he  assumed  the  edi¬ 
torship  of  the  Times,  the  new  duties 
and  added  responsibilities  failed  to  re¬ 
strict  his  activities.  L^'p  to  his  death 


had  obtained  his  A.B.  in  1887  and  his 
A.M.  in  1889  at  Knox  College,  of  which 


exact  route  which  he  followed,  but  he 
kept  them  up  until  the  last  year  of  his 
life. 

Dr.  Finley  created  a  medal  for  walk¬ 
ers  and  presented  them  to  several 
long-range  pedestrians,  young  and 
old.  In  May,  1936,  he  published  “The 
Mystery  of  Mind’s  Desire,”  in  which 
he  presented  this  little  snatch  of 
philosophy: 

“Mahe  the  Most  of  Each  Day" 

“To  be  seeing  the  world  made  new 
every  morning  as  if  it  were  the  morn¬ 
ing  of  the  first  day,  and  then  to  make 
the  most  of  it  for  the  individual  soul 
as  if  each  were  the  last  day — is  the 
daily  curriculum  of  the  mind’s  desire.” 

Dr.  Finley  had  served  as  president 
and  chairman  of  the  New  York  Asso¬ 
ciation  of  the  Blind,  as  a  director  of 
the  New  York  Life  Insurance  Com- 


ican  Elxecutive  and  Executive  Ma 
ods,”  in  collaboration  with  Job) 
Sanderson;  “French  Schools  in  1 
Time,”  “A  Pilgrim  in  Palestine,"'* 
Debt  Eternal,”  “The  French  in 
Heart  of  America,”  and  many  ne 
paper  and  magazine  articles.  Hei 
also  one  of  the  editors  of  Nel^ 
Encyclopaedia. 

In  1923  Dr.  Finley  received 
American  Hebrew  Medal  for  the  & 
ter  Understanding  Between  Chrk; 
and  Jew  in  America.  He  was  ch: 
man  of  the  educational  division 
the  committee  for  the  completion 
the  Cathedral  of  St.  John  the  Div; 
As  president  of  the  Child  Wei 
Association  he  directed  the  c.- 
some  years  ago  against  crime, 
the  so-called  “Knighthood  of  Y ; 
Society.” 

Besides  his  widow,  the  former " 
Martha  Ford  Boyden  of  Sheffield.  I 


pany,  as  a  trustee  of^e  Sage  Founda-  Martha  Ford  Boydeii  of  Sheffield.  ' 
tion  Knox  Collie  Berea  College  and  married  in  1892,  Dr.  Fir" 

the  New  York  Public  Library.  Some  survived  by  a  daughter,  Mrs.  L- 
of  these  positions  he  held  at  the  time  Boyden  Finley  KTser  of  Atlanta,  G 
of  his  death.  He  also  was  director  of  sons,  Robert  Lawrence  Fr 

the  Hall  of  Fame  of  New  'ifork  Uni-  j^hn  Huston  Finley,  , 

versity,  a  position  to  which  he  was  author  and  instructor  at  Harvard 
named  in  1937  after  serving  as  an  , 

elector  since  1920.  ^s  Editor  &  Publisher  went  top::^ 

„  .  r  »  XT  Thursday  night  tentative  funeral  ..i 

He  was  vice-president  of  the  Na-  rangements  called  for  a  service  Sarj:- 


tional  Institute  of  Arts  and  Letters  jyjarch  9,  at  the  First  Pm 


PHOTOG  ASSAULTED 

Despite  a  vicious  beating  and 


and  a  member  of  the  American  Acad-  jg^ian  Church,  New  York, 
emy  of  Arts  and  Letters.  He  was  b 

president  of  the  American  Social  PHOTOG  ASSAULTED 

Science  Association,  of  the  National  t-,  x  i  • 

Dante  Committee  and  of  the  National  Despite  a  vicioi^  beating  and  i 

Child  Welfare  Association.  He  also  smashed  camera  suffered  while  aver, 
served  as  president  of  the  National  *^8  the  recent  Brockton  High  Ssx 
Recreation  Association  and  chairman  strike  ^ass  meeting,  Stanley  A.  Ba.. 
of  the  Committee  on  International  Brockton  (Mass.)  Enter,-.,. 

Justice  and  Good  Will  as  well  as  the 
Federal  Council  of  Churches  of  Christ 

in  America.  following  day.  Bauman  eti 


Dr.  John  H.  Finley 


institution  he  became  president  in 
1891  at  the  age  of  28. 

Resuming  his  pedagogical  career  in 


he  was  connected  with  numerous  civic  earnest  after  serving  three  years  as 
and  charitable  organizations.  There  professor  of  politics  at  Princeton, 


were  few  nights  that  he  was  not  to  be 
seen  hastening  from  the  Times  Build¬ 
ing  in  the  direction  of  some  dinner  or 


which  university  one  of  his  Scot  an¬ 
cestors  had  served  as  president.  Dr. 
Finley  in  1903  took  over  the  presi- 


meeting,  his  Scotch  plaid  scarf  over  his  dency  of  the  College  of  the  City  of 


in  Amprira  following  day.  Baumaii  xa 

.  ■  .  taken  to  the  Goddard  Hospital  '*1.;:! 

Dr.  Finley  was  president  of  the  fhree  stitches  were  taken  in  a  s::; 
American  Geographic  Society  from  beneath  his  eye.  Following  his  r  - 
1925-34  and  had  been  honorary  presi-  pitalization  he  went  home,  deve;-! 
dent  since  then.  He  was  a  member  plate  which  was  unharmed  du."'4 
of  the  National  Council  of  Boy  Scouts  the  set-to  and  sent  it  to  the 
and  an  honorary  president  of  the  Boy  Bauman,  who  was  “downed"  bv  a 
Scouts  of  Scotland,  vice-chairman  of  Brockton  high  school  football  play;: 
the  Near  East  Relief  and  vice-chair-  ^as  off  the  job  for  several  days.  Tin 
man  of  the  Phi  Betta  Kappa  Founda-  other  photographers  were  also  ir.iarri 
tion  and  vice-president  of  the  New  a 

York  Historical  Association.  He  also  GOT  GANAniAN  FIRSTS 
was  president  of  the  New  York  Adult  ' 

Education  Council.  What  is  believed  to  be  the  first jr; 


shoulders.  He  never  wore  an  over¬ 
coat,  regardless  of  the  weather. 

Dr.  Finley  contributed  almost  daily 
to  the  Times  editorial  page,  his  back- 


New  York,  an  office  he  held  for  10 
years. 

Directed  N.  Y.  State  Education 

Immediately  after  he  left  his  duties 


Education  Council.  What  is  believed  to  be  the  first 

u  jjBix!  t  j  f  since  the  war  began  that  a  I  ' 

Headed  Palestine  Red  Cross  ^^p^^er  and  cameraman  were  r 

In  1918-19  he  served  as  head  of  the  fitted  to  enter  a  Canadian  tra  r  r 
Red  Cross  Commission  to  Palestine  camp  and  interview  and  photog:;“ 
and  the  Near  East.  rontniifc  TBrill  u/ac  arToL.^il 


ground  on  so  many  subjects,  his  wide  at  City  College,  Dr.  Finley  was  made 
travels  and  his  many  associations  Commissioner  of  Education  for  New 


Among  his  manifold  activities.  Dr. 
Finley  was  Harvard  exchange  lec- 


the  recruits  at  will,  was  arra.'::- 
last  week  with  Canadian  author.J! 
by  Paul  Schoenstein,  city  editor, • 


making  him  an  extremely  valuable  York  State  and  acted  at  the  same 
asset.  But  his  intellectual  interests  by  time  as  president  of  the  University  of 


turer  on  the  Hyde  Foundation  at  the  York  Journal- American. 


no  means  were  restricted  to  personali-  the  State  of  New  York.  He  kept  these 


ties,  and  he  was  able  to  write  lucidly  positions  until  1921  when  he  became 
on  almost  any  subject  in  the  daily  associate  editor  of  the  Times.  While 


news.  associated  with  the  Times  he  was  re- 

He  learned  the  printer’s  trade  in  his  sponsible  for  inducing  Adolph  Lewi- 
spare  time  between  school  and  work  sohn  to  donate  the  money  to  build 


on  his  parents’  farm  near  Grand  Ridge,  Lewisohn  Stadium  at  CCNY. 


111.,  where  he  was  bom  on  Oct.  19, 
1863,  and  after  he  had  reached  his 
three  score  and  ten  years  he  still 


Dr.  Finley’s  pedestrian  proclivities 
were  famous.  Those  who  knew  him 
could  never  quite  determine  whether 


CHANGE  POSTS 

David  Darrah,  Chicago 
London  correspondent,  and 
Rue,  Tribune  Paris  staff  writer, 


proudly  kept  a  full  set  of  type  in  his  be  preferred  the  whirl  of  the  social 


office  at  the  Times  Annex. 

Hit  Opinion  of  Journalitm 

Of  his  own  profession  of  journalism. 
Dr.  Finley  said  a  few  years  ago: 


and  scholastic  life  of  New  York  or 
the  solitude  of  the  hills  and  forests. 
He  was  a  poet-pedestrian  who  de¬ 
rived  pleasure  from  walking  about 


“I  think  every  journalist  should  the  countryside  or  city  all  by  him- 
carry  his  head  very  high.  He  is  the  self,  scorning  an  overcoat,  his  scarf 


historian  of  the  present  without  whose  flying  in  the  wind.  Annually  on  his 


documents  the  later  day  historians  birthday  he  made  it  his  habit  to  set 


would  have  to  rely  on  the  laborious  off  on  a  solitary  hike  around  Manhat- 


assistance  of  the  archaeologist  to  gain 
the  most  superficial  knowledge  of  our 
era.  It  has  been  said  that  journalism 


Sorbonne,  Paris,  in  1910  and  1911.  of  a  series  of  articles  and  pictures 
He  was  lecturer  on  the  Weil  Founda-  Johnston  D.  Kerkhoff,  reporter,  i- 
tion.  University  of  North  Carolina,  George  Reidy,  photographer,  appe^’^- 
1922;  lecturer  on  the  Page-Barbour  in  the  W.  R.  Hearst  evening  to 
Foundation,  University  of  Virginia,  March  4. 

1924;  on  the  Watson  Foundation,  Uni-  ■ 

versity  of  Bldinburgh,  1929.  and  on  the  CHANGE  POSTS 
Earl  Foundation,  Pacific  School  of  T^  j  T^  i.  Tnhv 

Religion,  1931.  ,  darrah,  Chwago^ 

T  ^  1  1  London  correspondent  ana 

In  1925  Dr.  Finley  was  Phi  Beta  Tribune  Paris  staff  writer,  r- 

Kappa  orator  at  Harvard,  and  he  was  changed  posts,  with  Darrah  now  cr- 
a  member  of  the  board  of  arbitration  ering  Paris  and  Rue  in  London  ■ 
in  the  eastern  railway  controversy  in  the  Tribune.  Chief  reason  fof  ■ 
1913  and  1914.  change  was  to  give  the 

In  November,  1935,  Dr.  Finley  went  fresh  point  of  view,”  it  was  expl^  * 
to  Scotland,  where  he  represented  the  Walter  Trohan.  Washington  coP- 
six  American  Carnegie  trusts  at  the  spondent,  accompanied  Unders«p 
Andrew  Carnegie  centenary  observ-  tary  of  State  Sumner  Welles  on ' 
ances  at  Dunfermline,  Carnegie’s  peace  mission  to  European  capiw-' 

birthplace.  _  ■ 

Apart  from  the  books  already  men-  TIMES  NAMES  POWEIw 


He  never  divulged  the  tioned.  Dr.  Finley  wrote  “The  Amer- 


is  the  religion  of  democracy.  That 
would  make  the  journalist  the  high 
priest  of  democracy,  a  station  of  which 
he  should  be  most  proud.  His  duty  is 
to  record  all  of  the  achievements  of 
mankind,  whether  in  art  or  science  or 
politics.  It  is  an  exalted  position.” 

Dr.  Finley’s  journalistic  career  also 


Joshua  B.  Powers.  Inc.,  this 
announced  that  it  has  been 
exclusive  advertising  rcpre»n  - 


W.  R.  HEARST  WRITING  DAILY  COLUMN  exclusive  advertising  “ 

SAN  FRANCISCO,  March  7-William  Randolph  Hearst  is  writer  of  the  col- 

umn  “In  the  News”  which  is  aoDearins  dailv  in  the  Snn  Fr/inriunn  v-r-  America,  effective  March  • 


aminer  and  other  Hearst  papers  throughout  the  country.  The  column  has  represented  °  „  niai:- 

u,.  .u-  1-.-  j  ..  years  m  France.  The  comp^J 


taken  the  position  formerly  held  by  the  late  Arthur  Brisbane’s  “Today.”  ^  '^RiodeJ*^ 

Comment  on  events  of  world  and  national  significance  predominates.  Usually  and  has  i^*^ 

several  paragraphs  are  used  for  each  topic  and  several  subjects  appear  daily  ^vith  advertising  men  in  all 
in  a  column  which  actually  runs  about  a  column  and  a  half  of  space  daily.  American  countries. 
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Oh  MARCH  9,  1940 


ANPA  Releases 
Questionnaire 
For  Radio  Survey 


Preparing  for  the  annual  bulletin 
j  radio,  Cranston  Williams,  general 
manager  of  the  American  Newspaper 
Publishers  Association,  March  1  dis¬ 
tributed  a  questionnaire  to  all  mem¬ 
bers. 

Questions  concerning  radio  station 
affiliation,  news  broadcasting,  pub¬ 
lication  of  radio  programs,  policy  on 
radio  programs  and  publicity,  and 
amount  of  radio  program  advertising 
are  included; 

The  complete  questionnaire  fol¬ 
lows; 

Station  Ownership 

1.  Does  your  newspaper  own  a 
radio  broadcasting  station? 

2.  If  not,  has  your  newspaper  any 
sort  of  affiliation  with  a  radio  broad¬ 
casting  station,  or  has  it  an  arrange¬ 
ment  whereby  your  news  is  broadcast 
at  stated  intervals? 

3.  Please  give  as  much  detail  as 
possible  explaining  Question  No.  2,  if 
the  answer  is  “yes.” 

(a)  Does  your  arrangement  per¬ 
mit  sale  to  the  station  of  your  news 
for  advertising  sponsorship? 

(b)  Is  the  news  permitted  to  be 
Broadcast  confined  to  that  gathered 
by  your  local  correspondents,  or  does 
it  include  all  news  received  by  your 
publication  including  your  press  ser¬ 
vices? 

(c)  What  press  association  news  is 
broadcast  by  the  station,  if  any;  i.e., 
-tP.?  U.P.?  I.N.S.?  Any  other? 

Is  this  through  the  facilities  of  your 
newspaper  or  otherwise? 

4.  Does  your  newspaper  refuse  to 
publish  radio  programs,  except  as 
paid  advertising? 

5.  Does  you  newspaper  publish 
radio  programs  free  of  charge? 

(a)  Do  you  include  all  trade 
names? 

(b)  Do  you  include  only  the  trade 
names  of  advertisers  advertising  in 
your  publication? 

(c)  Do  you  include  trade  names 
only  when  the  advertiser  pays  for 
such  inclusion  in  the  program? 

(d)  How  much  space  is  devoted  to 
radio  programs? 

6  In  addition  to  radio  programs, 
your  newspaper  give  space  to 
additional  publicity,  such  as  a  radio 
oolumn,  etc? 

(a)  Approximately  how  many  col- 
daily  are  devoted  to  radio  pub- 
boty  other  than  programs? 

Sunday? 

?•  Have  you  in  any  way  changed 
your  policies  regarding  publication  of 


BILL  MAY  ABOLISH  LIQUOR  ADS  IN  VIRGINIA 

RICHMOND,  Va.,  March  4 — The  Virginia  State  Senate  has  tacked  on  to  the 
Apperson-Moffett  bill  to  regulate  the  advertising  of  alcoholic  beverages 
an  amendment  which,  if  it  is  accepted  by  both  branches  of  the  general 
assembly,  will  abolish  liquor  advertisements  in  Virginia  newspapers  and 
magazines.  Questioned  later  about  the  amendment,  which  was  presented  by 
Senator  Leonard  G.  Muse,  of  Roanoke,  and  adopted  by  a  voice  vote,  an 
official  of  the  Alcoholic  Beverage  Control  Board  said  the  board  had  never 
sought  any  such  law  because  it  would  give  the  Washington,  Baltimore  and 
New  York  papers  and  innumerable  magazines,  which  are  circulated  in  this 
State,  a  virtual  monopoly  on  liquor  advertising  in  Virginia.  Some  of  the 
senators  said  they  believed  the  effect  of  the  amendment  would  be  to  kill  the 
bill  when  it  is  put  on  its  passage. 


CHALLENGE  SALES  TAX  CONSTITUTIONALITY 

SAN  FRANCISCO,  March  6 — The  California  Newspaper  Publishers’  Asso¬ 
ciation,  the  Southern  California  Associated  Newspapers  and  publishers 
of  21  metropolitan  newspapers  have  united  in  challenging  constitutionality 
of  the  California  sales  tax  which  the  State  Supreme  Court  has  held  applicable 
to  newspapers  delivered  to  paid  subscribers.  Permission  to  file  a  petition  for 
rehearing  of  an  earlier  case  has  been  granted  the  newspapers  as  “friends  of 
the  court.”  The  challenge  follows  a  decision  in  which  the  Supreme  Court 
ruled  in  the  case  of  Carl  M.  Bigsby  and  the  Compton  Printing  Co.,  of  Los 
Angeles,  that  the  printer  of  "throwaway”  newspapers  was  responsible  for  the 
sales  tax,  while  newspapers  with  paid  circulation  lists  must  pay  the  tax  them¬ 
selves.  This  decision  overthrew  a  State  Board  of  Equalization  ruling  that 
newspapers  were  exempt  from  the  3%  tax. 


radio  programs  and  publicity  during 
the  last  twelve  months? 

(a)  If  so,  in  what  respect? 

(b)  Please  comment  in  detail  as  to 
your  reasons  for  change  in  policy  and 
your  experience  under  new  policy? 

8.  What  amount  of  linage  of  paid 
radio  program  advertising  did  you 
have 

In  January  and  February  of  1940? 

In  January  and  February  of  1939? 

9.  What  amount  of  linage  of  paid 
radio  program  advertising  did  you 
have 

During  the  year  1939? 

During  the  year  1938? 

DAN  PARKER  MARRIED 

Dan  Parker,  sports  editor  of  the 
New  York  Daily  Mirror,  and  Norma 
Murray,  advertising  solicitor  of  the 
Mirror,  were  married  in  Ft.  Pierce, 
Fla.,  Feb.  29.  It  was  the  second  mar¬ 
riage  for  Mr.  Parker,  who  is  covering 
baseball  training  camps  while  recup¬ 
erating  from  a  recent  illness. 
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B-  hoe  &  CO.,  Inc. 

f.*  B  138th  St. 

River),  New  York,  N.Y. 


TO  STUDY  CONSUMERS 

Formation  of  the  Bureau  of  Buyer 
Information  of  the  Chicago  Federated 
Advertising  Club  was  approved  re¬ 
cently  at  a  meeting  of  Chicago  adver¬ 
tising  men  and  women  at  which  Wal¬ 
ter  E.  Botthof,  president.  Standard 
Rate  &  Data  Service,  spoke  on  the 
consumer  movement  and  its  relation¬ 
ship  to  advertising.  The  bureau  will 
study  the  consumer  movement. 

ADMEN  TO  MEET 

The  Financial  Advertisers’  Associa¬ 
tion  will  hold  its  1940  convention  at 
The  Homestead  Hotel,  Hot  Springs, 
Va..  Oct.  25  to  30. 


Veteran  Employe 
Honored  by 
Herald  Tribune 

Eighty  co-workers  of  Ludwig  W. 
Schmidt,  of  the  circulation  department 
of  the  Neiv  York  Herald  Tribune, 
gathered  at  a  cocktail  party  in  the 
main  dining  room  on  the  eighth  floor 
of  the  New  York  Tribune  Building 
Feb.  20  to  honor  him  upon  the  com¬ 
pletion  of  his  fiftieth  year  of  un¬ 
interrupted  service  with  the  news¬ 
paper. 

Ogden  Reid,  editor  of  the  New  York 
Herald  Tribune,  presented  Mr. 
Schmidt  with  a  gold  watch  and  chain. 

Mr.  Schmidt  now  67,  came  to  the 
New  York  Tribune  on  Feb.  20,  1890, 
as  an  office  boy  in  the  subscription 
department.  Since  then,  he  has  held 
a  number  of  positions  in  the  circula¬ 
tion  department  of  the  New  York 
Tribune  and  the  New  York  Herald 
Tribune. 

Also  present  at  the  party  were  Mrs. 
Ogden  Reid,  vice-president  of  the 
New  York  Tribune,  Inc.;  K.  R.  Wins¬ 
low,  circulation  manager  and  Mr. 
Schmidt’s  immediate  superior;  Wilbur 
Forrest,  executive  editor;  Grafton  S. 
Wilcox,  managing  editor;  Geoffrey 
Parsons,  chief  editorial  writer,  and 
Lessing  L.  Engelking,  city  editor. 

■ 

'SEAL  OF  APPROVAL'  BILL 

Washington,  D.  C.,  March  7 — Rep¬ 
resentative  William  Lemke,  of  North 
Dakota,  has  introduced  a  bill  to  pro¬ 
hibit  use  of  “seals  of  approval”  on 
foods,  drugs  or  cosmetics,  unless  such 
seals  have  been  indorsed  by  the  Fed¬ 
eral  Trade  Commission. 


Since  1925 

.  .  .  The  Personnel  Bureau  hat 
served  hundreds  upon  hundreds 
of  employers  by  putting  them  in 
touch  with  capable  employes — 
men  recommended  because  they 
are  especially  qualified  for  the 
job. 

Whether  it  be  an  editor,  man¬ 
aging  editor,  copy  reader,  or 
reporter,  he  can  be  obtained 
through  The  Personnel  Bureau. 

Registrants  are  trained  and  ex¬ 
perienced  in  newspaper,  press 
association,  magazine,  publicity 
and  allied  fields. 


fVrite  or  wire — 

THE  PERSONNR  BUREAU 

James  C  Kiper,  Director 

3B  I.  Waekar  Drivs,  Chleaqe,  III. 

A  nation -wide  non-profit  sorvioo  tnp- 
portod  by  Siginn  Dolts  Okl,  Profsosion- 
si  Jonmsllstio  Prstomlty. 


A  “Right  Hand”  Man.. 

For  a  busy  publisher  or  advertising  agency  prineipal 
in  search  of  an  ace-high  business  assoeiate. 

Here's  a  young  fellow  (only  36)  with  a  background 
of  eighteen  years  of  eontinuous  service  in  advertising, 
market  analysis,  publishing  and  research. 

He  has  ideas,  can  lav  them  out  well,  write  them  well, 
and  sell  them  well.  His  eighteen-year  background  of 
experience  is  outstanding — rich,  varied  and  produc¬ 
tive — in  sales  work.  a*lvertising  management,  sales 
promotion,  manufaeturing.  retailing  and  industry'. 
For  five  years.  In*  operated  a  leading  radio  publication. 
As  the  ailniinistrative  executive  ami  advertising  man¬ 
ager,  practically  all  jihases  of  publication  activities 
eaine  under  his  direct  control.  Revenue  increases 
were  due  largely  to  personal  front-line  selling  on  his 
part.  (Ihange  in  ownership  terminated  his  services 
with  this  organization. 

He  has  just  finished  another  chapter  -two  years  of 
research  work  ami  market  analysis  on  a  new  auto- 
nmlive  industry.  Problems  in  engineering,  design, 
costs  and  production  were  involved;  market  analysis 
incimled  a  comprehensive  study  of  the  device's  sales 
potentialities,  as  well  as  the  factors  relating  to  its 
«listrihution  and  merchandising. 

He'll  show  vou  how  vou  can  pay  his  salary  out  of  the 
!\ET  n'veiiue  increase  that  he  can  ])ut  on  for  you. 
Briefly,  these  are  only  a  few  “high-spots"  of  his  career. 
I  recommend  him  because  he's  a  n'sourceful  producer, 
ami  if  vou  earnestly  seek  an  able  “right-hand"  business 
associate  who  can  be  depemh*d  upon  to  deliver 
through  "thick  an«l  thin'’,  .ASK  ME  MORE  ABOUT 
THIS  MAN  .  .  . 


James  W.  Brown.  Jr., 


EDITOR  &  PUBLISHER 
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EDITOR  &  PUBLISHE 


NEWSPAPER  PROMOTION 
REVIEW 


By  T.  S.  mVIN 

Fiesta  in  Tucson 
THE  boys  on  the  Tiicson  (Arizona) 
Daily  Citizen  had  a  high  time  the 


Powell  River  (B.  C.)  Town  Crier,  a 


'at  the  NNPA  convention,  to  be  held  HnrirrAe  Tc  FrlUrkr 
PROMOTION  April  22-24  at  the  Waldorf-Astoria,  nOCigeS  IS  taitOI 

New  York,  according  to  an  announce-  of  L.  !■  Tjmly 
ment  this  week  by  Ivan  Veit,  NNPA  Arthur  L.  Hodges,  associate  edh, 
president.  The  convention  commit-  the  Rockville  Centre  (N.  Y.)  M 
tee,  now  completing  plans  for  the  Review  Star,  has  been  appointed  edi 

_  meetmg,  mcludes  Leslie  Davis,  Wall  tor  “ 

Street  Journal,  chairman;  Elsa  Lang,  i -  j-m.  p' 

New  York  Herald  Tribune;  Kenneth  |  Stiles,  pubMe 

M  r .  Hodgej 
joined  the  stai 
of  the  Ndjsti 
Daily  Revieic  i 
Rockville  Cer.t> 
as  a  reporter  i; 
1926.  He  late 
became  city  ei 
tor  and  in  132 
was  appointe. 

of  our  part  in  the  undertaking.  The  "  associate  editor 

novelty  of  getting  a  premium  with  ^^en  it  goes  on  to  make  a  bunch  of  Arthur  Hodges  When  the  R^ 
the  paper  broke  the  monotony,  for  our  fancy  FIRST  claims  for  itself.  Not  a  view  purchase 

readers,  of  the  usual  delivery  and  ap-  ^ad  job,  though.  the  Niwsau  Daily  Star  of  Lynbrw 

parently  did  its  part  in  making  Mr.  ..Jf  ^^d  Christopher  Moreys  in  1933  he  was  appointed  editors: 

and  Mrs.  Powell  apple-conscious.  The  ,  1?^  somethirig  continu^  to  serve  as  associate  edt  r 

ctiint  ■ara'i  rprfjiinlv  pffprtive  in  armis-  about  Philadelphia  s  Mam  Line  fami-  of  the  Review.  When  the  two  papers 
in^  consumer  interest  W^  had  a  Which  added  to  the  point  for  us  were  merged  four  years  later,  he  be 

marked  increase  in  the  number  of  ^  i^^ed  by  the  Main  Line  came  associate  editor  of  the  Review 

start  orders  for  the  paoer  that  week,  Ardmore  Chronicle,  the  Star.  Mr.  Hodges  w^Wm GreeB- 

all  of  them  asking  particularly  if  they  Wayne  Suburban  and  the  Bryn  Mawr  burg,  Ky.,  Dec.  8,  1900.  He  received 

could  have  an  apple  ”  Home  News,  all  suburban  sheets.  The  his  Bachelor  of  Arts  degree  from  the 

Main  Line  families  are  the  class  fami-  University  of  Kentucky  at  Lexingtotl 
Down  Under  Philadelphia.  As  the  folder  in  1924.  He  first  entered  newspaper  I 

suggests,  when  they  want  something,  work  at  the  university  as  a  reporter  I 


Daily  Citizen  had  a  high  time  the  was  celebrated  there  Feb.  5-10  With 
other  day.  The  town  was  celebrating  each  copy  of  the  To^  Crier  delivered 

its  biggest  annual  event.  La  Fiesta  de  J  I 

los  Vaqueros-which,  to  you  and  me,  '^hat  A1  Alsgard  the 

is  a  rodeo  and  livestock  show.  There  ^o  say  about  the  stunt: 

was  a  big  parade,  of  course.  And  the  ^he  campaign  was  a  distinct  suc- 
Citizen  walked  off  with  first  prize  for  f  quota  having  b^n  exceeded 


semi-weekly,  for  Apple  Week,  which  Mason,  New  York  Sun;  and  Irvin  S. 
was  celebrated  there  Feb.  5-10.  With  Taubkin,  New  York  Times. 


Carryall 

WE  got  a  laugh  out  of  a  broadside  sent 
out  by  the  Los  Angeles  Herald  & 
Express.  It  kids  the  boys  who  are 


pioneer  printing  equipment. 


all  the  motions.  At  the  roll-top  was 
a  pioneer  editor  complete  with  whis¬ 
kers,  sleeve  covers,  eyeshade  and  six- 
guns.  Riding  along  with  the  parade 
were  Citizen  carrier  boys  mounted  on 


Citizen  walked  off  with  farst  prize  for  ’  ^  goodwill  claiming  FIRST  for  themselves 

having  the  best  float — as  well  as  the  ®  apples,  and  t  e  good  everything  and  uses  some  cartoons 

sweenstakes  nrize  for  be<;t  entrv  created  for  our  paper  among  readers  everyining,  and  i^es  some  cartoons 

sweepstakes  prize  lor  best  entry.  advertisers  far  exceeding  the  cost  ®  couple  of  Napoleans,  each  saying 

The  float  was  something,  too.  It  adverusers  mr  exceeding  the  rost  .  drive  the  noint  home  And 

...oo  o  tKo  of  our  part  in  the  undertakmg.  The  ,  ““ve  me  poini  nome.  z\na 

v^s  a  replica  of  the  noveltv  of  getting  a  nremium  with  8°®®  o"  ^  bunch  of 

office  of  the  Citizen.  The  office,  novelty  ot  gow  S  ®  ^  *  f  fancy  FIRST  claims  for  itself  Not  a 

Managing  Editor  William  Holzhauser  the  paper  broke  the  monotony,  for  our  {fad  U  tho 

describes  it  to  us,  “consisted  of  an  readers,  of  Ae  usual  delivery  and  ap-  Christonher  Morlev's 

old  foot-Dower  nress  old  tvne  cases  Parently  did  its  part  m  making  Mr.  ..^^r^y  !i  f  „  Christopher  Morley  s 

old  toot  power  press,  old  type  cases,  Powell  annle-conscious  The  ^^^^y  ^oyle  you  know  something 

a  roll-top  desk  and  various  items  of  ivirs.  roweii  appie  conscious,  i  e  .  .  philadelnhia’s  Main  Line  fami- 

-  stunt  was  certainly  effective  m  arous-  t-niiaoeipnia  s  mam  L,ine  lami- 


Arthur  Hodges 


n  waT  an  old  Vimp  ing  consumer  interest.  We  had  a  vvnicn  aooeo  to  me  point  tor  us 

ning  the  press  was  an  old-time,  .  ,  increase  in  the  number  of  ®  P*®®®  issued  by  the  Mam  Line 

bearded  pressman  who  went  through  papers-the  Ardmore  Chronicle,  the 


could  have  an  apple.” 

Down  Under 


horseback  who  distributed  copies  of  WE  don’t  know  whether  any  signifi-  tjjgy  little  job. 


ey  buy  it.  A  nice  little  job.  on  the  Lexington  Herald.  He  is  mar- 

Perfumed  newspapers  are  getting  to  ried  and  the  father  of  a  son,  Arthur 
*  almost  a  regular  thing  these  days.  L.  Jr.,  born  in  1931. 


a  4-page  souvenir  tabloid.  This  was  cance  attaches  to  it  or  not,  but  there  Perfumed  newspapers  are  getting  to 
a  reproduction  of  the  first  front  page  seems  to  be  a  widening  of  interest  in  jjg  almost  a  regular  thing  these  days, 
of  the  Citizen — Oct.  15,  1870 — 42  years  newspaper  promotion  among  other  But  they  are  still  good,  and  will  be  for 
before  Arizona  became  a  State.  In-  English-speaking  peoples.  The  Na-  gome  time,  for  promotional  purposes, 
side,  the  paper  contained  a  story  on  tional  Newspaper  Promotion  Associa-  'phe  Des  Moines  Register  and  Tribune 
the  founding  of  the  Citizen,  Southern  tion  could  well  justify  broadening  its  jjgjj  g  rose-scented  page  Feb.  13,  a 
Arizona’s  oldest  newspaper,  and  other  name  to  International;  it  has  several  community  ad  for  the  florists  prom'ot- 
historical  stuff  taken  from  the  files,  active  members  in  Canada  and  this  j^g  flowers  for  Valentine’s  Day  gifts. 
Five  thousand  copies  were  distributed  year  a  number  of  Australian  newspa-  Business  boomed  and  everybody  had 
during  the  parade,  and  the  tabloid  pers  have  come  in.  g  good  time— even  the  reader  who 


ing  flowers  for  Valentine’s  Day  gifts. 


Arizona  Press  Club 
Has  Gridiron  Show 

Arizona  officialdom  saw  itself  lam¬ 
pooned  March  3  at  the  17th  annual 


Business  boomed  and  everybody  had  gridiron  production  of  the  AriioM 


durmg  tne  parade,  and  tne  taoioid  pers  nave  come  m.  g  good  time— even  the  reader  who 

was  run  as  an  insert  in  the  daily  that  When  we  asked  Ivan  Veit.  NNPA  complained  that  the  scent  irritated  his 
same  day.  There  was  a  big  demand  president,  what  interest  an  Australian  j,gy  fever. 

and  extra  copies  had  to  be  printed.”  newspaper  could  have  in  joining,  he  -phe  Pittsburgh  (Pa.)  Press  pulled  a 

This  is  the  kind  of  stunt  we  love —  turned  over  to  us  a  recent  letter  from  good  stunt  recently  when  it  sent  an 


a  natural  that  should  be  long  remem-  E.  A.  Price  of  the  Melbourne  Herald,  airplane  over  its  territory  to  drop  food 


bered  by  the  community  and  that  It  has  part  of  the  answer  in  it. 
ought  to  be  told  in  picture  and  story  “Broadly,”  writes  Mr.  Price 
Co  advertisers.  tralia  is  a  paradise  for  new: 


to  wildlife  trapped  in  the  forests  by 


Oldest  Subscriber 


“Broadly,”  writes  Mr.  Price,  “Aus-  recent  record  snows.  With  the  plane 
tralia  is  a  paradise  for  newspapers.  ,,^,gs  John  G.  Mock,  the  paper’s  All- 
But  the  threats  against  their  near-  Outdoors  editor,  who  is  also  president 
monopoly  of  the  advertising  pound  of  the  National  All-Outdoors  Writers 
yearly  grow  more  serious.  A  nationa  Association.  Several  hundred  pounds 


TO  HELP  celebrate  its  90th  anni-  grow  more  serious,  a  national  Association.  Several  hundred  pounds 

versary,  the  Portland  Oregonian  is  in  its  birth  pangs.  ^d>o  will  of  food  given  by  the  State  Game  Corn- 

staged  an  “oldest  subscriber”  contest  continue  to  develop.  New  challenges  mission  were  dropped.  The  stunt  drew 
several  weeks  ago  which  seems  to  come.  And  so  we  re  happy  to  picture  and  story  coverage  in  other 

have  been  a  huge  success.  One  reader  contribute  as  much  as  we  can  in  the  papers, 
was  discovered  who  had  taken  the  .  J  newspaper  prosperity.  , 

oaner  fnr  87  vears  her  father  havinff  Which  indicates  that  their  problem  m _ _ 


paper  for  87  years,  her  father  having  inairaies  inai  meir  prooiem 

taken  it  when  he  settled  in  Oregon  «  pretty  much  what  ours  Radio  is 
the  year  after  the  paper  first  started  ny  no  means  me  competition  in  Aus- 
publication.  Second  winner  had  read  that  it  is  here,  largely  because 

the  paper  over  a  period  only  one  niuch  of  the  radio  there  is  non-com- 


Plan  New  Doily  in 
Ft.  Lauderdale,  Fla. 

A  new  six-day  morning  newspaper, 
the  Times,  is  scheduled  for  publica- 


the  paper  over  a  period  only  one  Zlr' ^LTntstri^rr^M^n  th? 

month  shorter,  and  third  winner  had  mercial.  Distances  are  imporUnt  in  around  March  15  in  Fort  Lauder- 

read  it  over  a  period  only  five  months  circula-  ^  Walter  Day,  editor,  ad- 

shorter.  It  strikes  us  that  this  kind  of  d^cult.  It  used  to  accord-  Editor  &  Publisher  this  week, 

oromotion  would  be  imoressive  if  told  >"8  to  Mr.  Price,  that  a  national  cam-  officers  of  the  company,  all  local 

paign  was  really  a  five-State  cam-  ,  .  •  i  j  »  tt 

1  •  «  Sr,  busincss  mco,  include:  M.  A.  Hortt, 


promotion  would  be  impressive  if  told 
to  advertisers,  too.  It’s  good  stuff. 

Good  Spout 

NEW  BEDFORD,  MASS.,  it  appears, 
is  having  a  spout  of  prosperity — its 


Horton,  vice- 


paign,  emp  oymg  the  newspaf^rs  in  h  A.  Horton,  vice- 

th®  five  State^^als  in  which  half  of  Le^P  £.  Moore,  treasurer; 

Australia  s  7,000,000  people  live.  secretary.  The  follow- 

“Untfl  about  four  years  ago,”  he  j^g  grg  directors:  A.  W,  Erkins,  C.  L. 


Press  Club,  staged  in  its  entirety  bj 
the  club’s  veteran  gridiron  directot. 
Harvey  L.  Mott,  news  editor  of 
Phoenix  (Ariz.)  RepubUc. 

Sixteen  newspapermen  were  in  4* 
cast.  Some  275  guests  headed  by  Go* 
Bob  Jones  witnessed  the  15-itl 
“Who’s  Looney  Now?”  perfonnaiw. 
which  carried  out  the  usual  "no  re¬ 
porters  present”  tradition. 

William  Holzhauser,  Tucson  (Aii) 
Daily  Citizen,  president,  was  master 
of  ceremonies  at  the  dinner.  At  die 
annual  business  meeting,  nearly 
of  the  officers  were  elected  by  ac¬ 
clamation:  Les  Hegele,  Phoenix 
public  reporter,  president;  Bob  Alli¬ 
son,  Phoenix  Gazette,  central  district 
vi(»-president;  Carl  Whitton,  VH< 
Valley  News  at  Jerome  Ariz.,  nortii- 
em  district  vice-president;  Da« 
Heness,  Tucson  Daily  Citizen,  south¬ 
ern  district  vice-president;  Bill  Tum- 
bow,  Phoenix  Gazette,  re-elected  sec 
retary,  and  Frank  E.  Ross.  re-ele<W 
treasurer. 

■ 

Circulation  Men  to 
Hove  "How"  Program 

Rex  Fisher,  East  St.  Louis  (DU 


third  brand.  First,  of  course,  there  “5‘.®  newspaper,  still  the  main  chancey,  H.  L.  McWilliams  and  Dr.  Program  ‘chairnm  of  the 

was  whale  oil.  Then  there  came  Press  medium,  was  the  only  one  with  Elliott  M.  Hendricks.  Mr.  Day  for-  -  A.  state 


^plnninr*  And  now*there“iri  s^und  circulation.  Then  nierly  was  editor  of  the  defunct  Fort  Sj^Stiortt 

r  Frank  Packer  launched  his  Woman’s  Lauderdale  Free  Press  nnd  Fort  Land-  Pircu  ation  _ Managers  _^iahoa 


14  .»  n  i_ •  _  •  •  _  xidiifk  Aduiiciicru  Atia  rvurriuri'd 

diversification  —  fishing.  spinning,  „r  1 1  j  u  o  ^  i  •  v 
manufacturing.  It  all  makes  a  roman-  Journalism 

tic  story-and  a  significant  story  of  y}gorous  promotion,  has  built  up 


,  ♦  /  a  national  weekly  with  a  net  sale  of 

the  growth  and  development  of  an  450  QOO-big  figures  for  Australia.” 
American  community.  And  it  is  all  .r  t 

Circulations  there,  of  newspapers. 


x.a.in.  .  ...o  ..  wriiufi-a  L^ouaeraaie  p  roo  fress  aTio  t  otx  LjOua-  ,  >  ^  rhkaic 

Weekly,  and,  by  first  class  journalism  erdale  Tribune.  The  city  now  has  one 

and  vigorous  promotion,  has  built  up  daily,  the  Evening  News  March  19-20,  has  designat^  how 

a  nafmnal  wapItW  wifVi  a  riAt  calp  nf  _  tne  Convention  theme.  Every  p 


ably  told  in  a  booklet  just  issued  by  .  u  j  omnnn 

the  Nem  Bedford  Standard-Times  and  250,000. 

_ _  .  _  n/T-  _ i^Ai. _ _ 


_  _  _  ____  ,  _  _  paper  to  be  presented  will  begin ' 

MARKS  127th  YEAR  the  word  “how.” 

Mobile,  Ala.,  March  5 — ^The  Mobile  “An  Editor’s  Viewpoint  _on^ 
Register  began  its  127th  year  of  pub-  Money  Value  of  Current 


- iiK  j  Viru  1  - 04  With  Mr  Price’-!  letter  came  some  "-eywier  ucgaii  iia  yedi  oi  puo-  vaiuc  ui  - 

Mercury  A  Dead  Whale  or  a  Stove  ,  lication  with  the  issue  of  March  1,  will  be  discussed  by  John  Y.  Bm. 

Boat.  The  title,  we  learn,  is  the  chal-  ^  refers  to  them^nc  “ama  paper  has  had  so  many  birth-  president  of  the  Business  Paper 

lenge  of  the  whalemen  who  gave  New  ^To  .ho  tL.f^rZ  day  anniversaries  that  it  was  passed  tors’  Association  of  Chicago,  at  » 

Bedford  its  early  fame.  It  has  a  .  '  ,  .  .  *  up  without  comment.  The  Register  Tuesday  luncheon  session.  Group  , 

tang  to  it,  we  think— and  the  tang  lasts  qud®  profes^onal,  easy  to  read,  easy  ^  six-dav  morning  Daner.  the  re-  cussion  meetings,  prior  to 


tang  to  it,  we  think  and  the  tang  lasts  quite  pro  es^na  ,  e^y  to  rea  ,  e^y  ^  six-day  morning  paper,  the  re-  cussion  meetings,  prior  to 
throughout  the  booklet.  There  is  ro-  to  look  at.  T^ey  rank  qmte  definitely  gf  the  consolidation  of  the  Mobile  sessions,  will  be  conducted  by 

mance  in  the  booklet,  and  bi^iness,  with  the  best  produced  by  American  Qg^cttc,  established  in  1813,  and  the  W.  Taylor,  Flint  (Mich.) 
too.  Our  hat  is  off  to  the  boys  in  New  newspapers.  Commercial  Register,  established  in  A.  E.  Meyer,  Clinton  (lu-)  ^  ^ 

Bedford  for  a  fine  job.  1821.  It  is  published  by  Mobile  Daily  Election  of  officers  will  take 

NNPA  Newspapers,  Inc.,  and  has  a  companion  the  fiial  session  on  Wedne^^. 

An  Apple  for  the  Reader  COLONEL  FRANK  KNOX,  publisher  paper,  the  evening  Mobile  Press.  Sun-  John  M.  Canny,  Madison 

WRITE  down  as  the  neatest  stunt  of  of  the  Chicago  Daily  News,  will  head  days  they  merge  their  identity  in  the  State  Journal,  Central  States 


Bedford  for  a  fine  job. 


An  Apple  for  the  Reader 

WRITE  down  as  the  neatest  stunt  of 


the  week  the  promotion  done  by  the  the  list  of  speakers  who  will  appear  Mobile  Press  Register. 


dent,  will  preside. 
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how  to  Sell  Classified 
'Multiple  Insertions 


!  editej 

) 

«d 

le  dail' 

les  J 
ibliahti' 

Hodge 

lelSf 

Nonet 

ciett  Ae  charm  of  Clark  Gable,  the  finesse 
)' Garbo,  the  voice  of  Nelson  Eddy, 
glamour  of  Hedy  LaMarr,,  the 


Cental 

orter 


!e  lat^bulary  of  Nicholas  Murray  But 


;ity  e4. 


(Written  by  a  well-known  telephone  solicitor  as  the  sixth  in  a  series  of  ar- 
i^s  on  classified  advertising  prepared  for  Editor  &  Publisher  by  Loyal 
(lips  and  Howard  Parish  of  Parish-Phillips,  Tested  Want  Ad  Selling  Plans.) 


what  a  combination  for  a  tele- 


Ailverti'-c 
Solicitor: 
please? 

Advertiser:  • 
Solicitor:  X 


:  Mrs.  A. 
Thank  y* 


Smith, 
and  your 


lb 


N 

>lf  lani- 
annua! 
Alim 
rety  by 
lir^, 
of  die 

!  in  the 
by  Go*. 
15-ect 

rmance. 
“no  re- 

(Am) 

master 
At  die 
irly  eH 
by  ac- 
lix  Re- 
)b  Alii- 
distrk; 
Vf^ 
noitii- 
Dan 
soutb- 
1  Tun¬ 
ed  sec- 
•elected 


) 

:ani 

I  (HI 
of  the 
State; 
tion.  to 
Ihicagc 
iow’’as 
repared 
in  with 

in  th^ 
eading' 
Beaty 
er  Edi- 
at  die 
lupdd; 
geneii 
Robert 
lol.X’^ 
HertH 
ilace  at 
ly-  , 
iico»a» 
pits- 


[lE  FAILS  TO  SELL  INSERTIONS! 

If  we  don’t  believe  in  selling  multi- 
|e  insertions,  it  is  because  we  haven’t 
discovered  the  basic  principle 
■jch  makes  classified  advertising 
Utable  to  the  public  and  to  the 
tblisher. 

If  our  failure  to  sell  insertions  is 
;sed  by  the  fact  that  we  DON’T 
SOW  HOW,  then  there  is  a  good 
^ince  for  us;  we  can  easily  LEARN. 

Reduces  Sales  Cost 
When  we  sell  a  one-time  ad,  we 
e  done  the  least  possible  for  our 
?r,  On  the  other  hand,  when  we 
a  7-time  ad,  here’s  what  we  ac- 
plish:  With  one  crack  we  have 
6009r  more  advertising!  With 
same  swing  we  have  secured  for 
paper  7  chances  to  one  of  bring- 
b  results.  With  still  the  same 
pch  we  have  reduced  our  sales- 
s;  tremendously.  With  yet  the  same 
'»■  we  have  saved  for  ourselves 
Jgh  time  to  be  able  to  concen- 
[ite  on  six  new  people,  instead  of 
iving  to  call  back  on  the  first  bum 
;  It’s  easy  to  sit  down  and  cor- 
“  y  evaluate  how  much  more  im- 
•tant  we  are  in  the  eyes  of  our 
^ployer  when  we  sell  multiple  in- 
i.tions. 

.Assuming  that  we  are  fortunate 
’Ugh  to  be  recipient  of  a  voluntary 
=usient  ad,  this  is  how  some  of  us 
prone  to  handle  the  advertiser. 
ITie  wrong  way: 

II,,\v  much  does  it  rost  t(»  pitt 
*1  in  for  onr  'lay  r<>  si-cure  a  mai<l? 

SJicitor:  Onr  rate  for  eme  day  is  SOc  but 
<|fln  t  Ton  take  it  on  the  special  weekly 
t.  it«  rhra[ier  an<l  ymi  can  cancel  it  any 

Dtvtiept  Mitundersfandinq 

'•Irrrtiser:  \o,  I  don’t  want  it  for  a  week. 
Rft  a  (firl  the  first  day.  Did  you  say 
Well,  put  it  in  for  today.  TTere’s 
to  say:  “Girl,  white,  to  df>  gen- 
■^ott^work.  and  take  care  of  3-year-old 
°  cookiiKf  or  wa-hini;.  Stay  nights. 

references-  Xo  others  need 
y  'Vrite  hnx  so  and-v.,  the  Sheet." 

■I’ntor:  Thi,.  ni.  dam.  i.  a  fi-line  ad  ami 
"*<  tl.50  a  .by, 

iyertiser:  I  thought  von  just  tohl  me  .sOc. 
^Jictor:  Well,  that  was  for  a  2  line  ad. 
'miser;  “I  (ii.ln't  anything  abmit 
J'l't  aske<l  the  price  of  .an  ad.  .  . 

^  the  solicitor  and  the  lady  get 
^^'’^ly  little  argument,  which 
friendly,  but 
i  t  h  **  solicitor  is  lucky,  did  not 
”  “le  ad.  However,  it  is  easy 
that  there  was  no  room  left  for 
indL BUT.  had  she 
ould  k  ®°'r’ething  like  this  ...  it 
..  eeen  an  altogether  differ- 

Proper  Method 

He  1  < 

*ii  for  one  dav’  ^ 

'r  of  Tt,,  i'  t'r.  iis  entirely  np(m  the 

maa"”'  ’V”'  '*‘'‘mh  of  time  it 

»hat 

'“'be  min-  '  ^  ^  t’ll  try  to  oondease 
^  t^tmum  and  will  he  able  to  tell  you 
fLe.  her 

- . 

'  "mr  name’  '  '"“ugh  to  give 


—  0  Street. 

let\  'iee.  Nfr^.  Smith,  we 
can  eliminate  the  words  “to  do**  and  just  say 
“general  houseworker.*’  Th^it  will  save  you 
two  words;  and  instead  of  saying  *‘and  take 
care  of  .‘^  year-old  baby”  we’ll  say  “care  for 
3-year-old  baby**;  this  will  save  you  two 
more  wortls.  .  .  . 

Gain  Their  Confidence 

Then  we  continue  to  go  down  the 
line  and  really,  conscientiously,  as  we 
would  want  it  done  for  us,  take  out 
the  superfluous  words.  By  now,  she 
is  ours  to  do  with  as  we  please.  We 
have  her  complete  confidence.  We 
have  convinced  the  lady  that  it  is 
her  money  we  are  trying  to  save.  We 
have  called  her  by  her  name  several 
times.  We  are  friends!  We  read  the 
revised  copy  to  her,  it  sounds  flawless. 
We  then  take  over  the  insertion-sell¬ 
ing  reins.  We  forget  that  she  ever 
asked  about  a  one-day  ad;  as  a 
matter  of  fact,  we  never  even  heard 
the  question.  We  begin  with  some¬ 
thing  like  this,  and  the  closer  we  stick 
to  it,  the  surer  we  are  of  success: 

Well,  if  you  like  tlie  ad.  Mrs.  Smith.  I’ll 
»;tart  it  for  you  as  we  do  all  our  ads  ...  on 
the  7-<lay-lKi«iis-with-tbe  pn\dlege-of -cancella¬ 
tion.  f.Ml  in  one  breath).  This  gives  you 
the  lowest  possible  rate  for  the  number  of 
days  that  you  will  need,  and  it  is  your  priv¬ 
ilege  di'^continue  your  ad  whenever  you 
wi-^h.  ^^»u  pay  only  for  the  number  of  days 
that  the  ad  actually  ran  in  the  paper. 

Som*  Ar«  Troubletom* 

About  50^r  will  say,  “All  right,  go 
ahead.”  The  other  half  will  give  us 
a  bit  of  trouble.  It  will  go  something 
like  this: 

fill.  T  don*t  want  any  7day  ad;  T  always 
get  results  in  one  flay.  Just  put  my  ad  in 
f<»r  a  day  and  if  T  don't  get  results,  T’ll  call 
you  again.** 

Don’t  say,  “All  right,  Mrs.  Smith.” 
Don’t  DARE  say  it.  The  solicitor  who 
does  is  a  sissy,  and  a  weakling,  and 
a  scare-baby,  and  should  give  up  her 
job  to  Mrs.  Smith,  because  Mrs.  Smith 
is  the  better  salesperson. 

Instead,  when  she  said.  “I  won’t 
need  it  a  week,  place  it  for  one  day,” 
we  should  come  back  with: 

Oh,  T’ni  .tire.  Mr..  Smith,  that  you'll  get 
ni.-my  rail,  the  fir.t  day;  you  may  even  be 
able  to  find  .omeone  whom  you  might  want  to 
hire,  hut  on  the  other  hand.  I’m  certain  that 
yon  are  very  particular  about  who  is  coming 
tr>  live  in  your  home,  and  yon  wouldn’t  just 
take  the  Pr.t  who  applies.  a  matter  of  fact, 
it  i.  always  wise  to  he  patient  in  selecting  the 
right  person.  Mrs.  Smith,  so  that  yon  won’t 
have  it  to  do  over  in  a  short  time.  But.  should 
you  h«-  siicressful  in  securing  just  the  girl 
yon  want  on  the  first  day.  which  I  hope  yon 
will,  all  you  have  to  do  is  give  me  a  ring,  and 
I’ll  lie  delighted  to  cancel  your  ad  and  bill 
you  for  just  one  day:  but  should  it  take  2  or 
,3  days,  your  ad  will  be  right  in  there  and 
earning  you  a  lower  rate  every  day  it  stays  in. 

Worth  the  Time 

Maybe  it  seems  like  a  lot  of  talk, 
but  it  takes  only  minutes  and  it 
is  well  worth  the  time. 

We  have  secured  for  our  paper 
seven  chances  to  one  of  bringing  re¬ 
sults.  Should  the  ad  bring  results  on 
the  fourth  day  (that  close  to  the  aver¬ 
age  life  of  a  result-producing  ad),  we 
have  secured  for  our  paper  “Seven 
birds  in  the  hand”  with  one  stone, 
and  we  have  made  a  friend  for  our¬ 
selves  and  a  satisfied  advertiser  for 
our  paper. 

We  have  proved  ourselves  a  better 
salesperson  than  Mrs.  Smith. 


MORAL:  SELL  MUL-nPLE  IN- 
SER-nONS! 

Note:  The  technique  in  ti)i>  solicitation 
sounds  so  simple  that  it  may  appear  itnim- 
ptiftant.  However,  we  know  of  three  new> 
papers  which  during  normal  hu>ineNs  perimls 
doubled  their  telephone  volume  primarily  by 
adopting  this  plan  of  Nelling.  alinowi  ’n  ii> 
entirety.  Not  iu*cessaril>  tlie  zvorjs  Init  the 
pi  inripir. 
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Mayor  and  Citizens 
Threaten  Daily 
For  Criticism 

Charleston,  S.  C..  Business¬ 
men  Blame  Newspaper  for 
Loss  of  Project  Office 

Charleston,  S.  C.,  March  4 — Mayor 
Henry  W.  Lockwood  and  85  business¬ 
men,  meeting  at  the  call  of  the  presi¬ 
dent  of  the  chamber  of  commerce, 
adopted  resolutions  blaming  the 
Charleston  News  and  Courier  for  the 
threatened  loss  to  Charleston  of  the 
offices  of  the  $40,795,000  Santee-Cooper 
power  and  navigation  project. 

Mayor  Lockwood  said  that  the  edi¬ 
torial  policy  of  the  News  and  Courier, 
which  was  one  of  the  first  Southern 
papers  to  criticize  the  Roosevelt  ad¬ 
ministration,  was  causing  coolness  in 
Washington  toward  Charleston  and 
was  threatening  the  navy  yard. 

The  discussion  was  precipitated  by 
the  decision  of  the  South  Carolina 
Public  Service  Authority  to  move  most 
of  its  offices  from  here  to  Columbia, 
the  state  capital.  The  authority  ex¬ 
plained  only  that  the  legislative  act 
creating  it  contemplated  the  offices 
being  in  the  capital.  Almost  4,000 
persons  now  are  employed  on  its 
Santee  project,  the  site  of  which  is 
about  35  miles  from  here,  but  only 
about  150  office  workers  are  affected 
by  the  proposed  move.  The  PWA  is 
financing  the  project. 

The  businessmen,  in  addition  to  tak¬ 
ing  issue  with  the  News  and  Courier’s 
editorial  policy  on  the  Santee-Cooper, 
voted  to  send  a  committee  to  officials 
of  the  newspaper  to  “talk  to  them  from 
a  businessman’s  point  of  view.” 

Mayor  Lockwood  said:  “It  seems 
that  just  the  constant  nagging  of  the 
newspapers  on  the  authority  and 
ever^hing  the  New  Deal  is  for  has 
brought  this  thing  to  a  head.  .  .  .  The 
next  thing  you  are  going  to  do  is  lose 
your  navy  yard.  ...  I  do  not  think 
the  newspapers  are  the  whole  cause. 
But  if  you  have  given  them  a  call  to 
move  these  offices,  the  business  people 
had  better  remove  that  cause.” 

W.  W.  Ball,  editor  of  the  News  and 
Courier,  summed  up  the  editorial 
policy  as  follows: 

“The  News  and  Courier  while  not 
condemning  at  the  beginning  several 
years  ago  the  allotment  for  the  Santee- 
Cooper  project,  after  it  was  set  up, 
reached  the  conclusion  more  than  a 
year  ago  that  the  South  Carolina 
Public  Service  Authority  was  a  polit¬ 
ical  setup;  that  while  its  personnel 
was  composed  of  genial  gentlemen 
against  whose  personal  honesty  no 
charge  was  brought,  they  were  as  a 
whole  appointed  on  account  of  polit¬ 
ical  influence  and  without  any  suc¬ 
cessful  experience  in  the  development 
ot  industrial  plants,  particularly  hydro¬ 
electric;  and  further  that  the  evidence 
available  is  that  the  expenses  of  ad¬ 
ministration  are  needlessly  extrava¬ 
gant. 

■  “Illustrative  of  this,  the  newspaper 
has  complained  that  of  the  total  sum 
$40,795,000  allotted  for  the  develop¬ 
ment,  landowners  at  prices  so  far  paid 
will  receive  less  than  5%  of  the  total 
sum  for  160,000  acres  of  land;  further, 
that  evidence  so  far  adduced  is  that 
the  legal,  land  acquisition  and  re¬ 


settlement  departments  will  cost  in  the 
neighborhood  of  50%  or  more  of  the 
amount  to  be  paid  for  land;  further, 
that  the  salary  list  for  the  South  Caro¬ 
lina  Public  Service  Authority,  ex¬ 
clusive  of  traveling,  office  rent  and 
similar  expenses,  is  apparently  $316.- 
000  a  year. 

“The  News  and  Courier  is  at  a  loss 
to  explain  why  there  should  be  also 
additionally  a  cost  of  administration 
paid  by  the  federal  department  of 
PWA.  The  News  and  Courier  in¬ 
quires  the  necessity  of  these  duplicate 
administrations,  federal  and  state,  not 
understanding  their  respective  re¬ 
quirements.” 

W.  W.  Ball,  the  editor,  informed 
Editor  &  Publisher  ’Thursday; 

“The  News  and  Courier  is  aware  of 
no  further  activities  of  the  eighty - 
five  citizens  in  Santee-Cooper.  I  am 
informed  of  no  pressure  brought  to 
bear  on  our  business  office.  A  dele¬ 
gation  of  merchants  before  the  Cham¬ 
ber  of  Commerce  meeting  called  on 
the  editor  and  requested  him  to  cease 
criticism  of  the  project  unless  evidence 
ot  graft  or  dishonesty  appeared.  The 
editor  made  no  promise  but  intimated 
that  he  would  continue  to  criticize 
extravagance  and  waste  and  politics. 
In  the  authority  this  conference  was 
good-humored  and  the  merchants  dis¬ 
claimed  with  emphasis  any  intention 
of  using  pressure  as  advertisers.  The 
News  and  Courier’s  policy  has  not 
been  in  the  least  affected  and  it  is  re¬ 
ceiving  numerous  congratulatory  let¬ 
ters  from  Charleston  and  other  parts 
of  South  Carolina.” 

The  South  Carolina  general  assem¬ 
bly,  reconvening  Tuesday  (the  busi¬ 
nessmen  had  met  during  the  previous 
week-end)  immediately  took  up  the 
situation,  "rhe  house  of  representa¬ 
tives  adopted  a  resolution  requesting 
that  the  offices  be  kept  in  Charleston 
“and  that  no  other  action  be  taken 
that  could  be  construed  as  restricting 
or  stifling  the  free  expressions  of  the 
press.”  The  senate  referred  the  reso¬ 
lution  to  its  judiciary  committee. 


Chi.  News  Foreign 
Service  to  Use 
Short  Wave  Radio 

News  Via  Press  Wireless  for 
Western  Clients  Eliminates 
Wire  Costs 

The  Chicago  Daily  News  foreign 
news  service  has  inaugurated  short 
wave  radio  transmission,  via  Press 
Wireless.  Inc.,  to  serve  several  west 
coast  newspaper  clients  with  Daily 
News  foreign  dispatches,  effective 
March  1.  it  was  announced  this  week 
by  Lynn  E.  Aldrich,  Daily  News 
treasurer. 

Short  wave  broadcasting  of  dis¬ 
patches  to  the  west  coast  eliminates 
wire  costs  and  the  daily  file  of  for¬ 
eign  news  is  sent  in  code  “F-O-B 
the  air,”  Mr.  Aldrich  explained. 
Clients  are  responsible  for  reception 
and  cost  of  receiving,  under  this  plan. 

Newspapers  having  radio  station  af¬ 
filiations  can  arrange  for  reception  of 
the  short  wave  broadcasts,  or  a  paper 
can  delegate  a  local  amateur  short 
wave  radio  operator  to  translate  the 
messages.  Either  method  represents 
a  saving  in  transmission  costs  across 
the  continent.  Press  Wireless  broad¬ 
casts  from  Long  Island,  N.  Y.,  the 
dispatches  over  a  special  short  wave 
length  from  8;  30  to  10;  30  a.m..  East¬ 
ern  Standard  Time. 

Latest  addition  to  the  list  of  clients 
receiving  Daily  News  foreign  service 
is  the  London  Telegraph. 
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EDITOR  5,  FUEL  I  Sh|0R 


WHAT  OUR 
READERS  SAY 

Says  Publicity 
Aids  Advertising 

To  EIditor  &  Publisher:  EIditor  & 
Publisher  is  usually  a  realistic,  accu- 
rate-visioned,  100%  honest  critic. 

But  when  you  have  anything  to  say 
about  what  you  call  “free  publicity” 
you,  as  the  saying  goes,  see  red,  and 
the  qualities  of  poise,  calm  and  reason¬ 
ableness  seem  to  be  forgotten. 

Your  editorial  of  March  2,  the  one 
wherein  you  say  that  free  publicity  is 
to  advertising  what  counterfeit  money 
is  to  the  product  of  the  Mint,  prompts 
me  to  write  you. 

I  am  not  writing  as  a  publicity  man 
(though  I  have  headed  a  publicity 
service  since  1922).  I  am  writing  as 
an  advertiser  who  has  received  a  good 
deal  of  unsolicited  publicity.  I  qualify 
as  an  advertiser  by  being  the  head  of 
the  Ghostwriters  Bureau,  which  since 
February,  1933,  has  been  a  purchaser 
of  newspaper  space;  not  a  big  buyer 
but  certainly  a  consistent  one. 

The  Ghostwriters  Bureau  has  re¬ 
ceived  much  of  what  you  call  free 
publicity.  I  value  it.  And  yet  I  would 
be  the  first  to  say  that  this  publicity 
alone  would  not  have  served  to  build 
up  our  business.  There  is  not  the 
slightest  doubt  in  my  mind  that  most 
of  the  growth  we  have  had  has  been 
due  to  newspaper  advertising,  the  only 
kind  of  advertising  which  has  been 
used.  Nevertheless,  the  publicity  has 
been  of  aid. 

As  a  publicity  practitioner  of  many 
years’  experience,  analyzing  my  own 
experience  with  advertising  and  pub¬ 
licity,  I  would  say  that  the  advertising 
brings  in  the  business,  but  the  pub¬ 
licity  is  of  much  help  in  expanding 
the  power  of  the  advertising. 

I  also  believe  that  my  experience 
with  publicity  in  an  advertised  busi¬ 
ness  of  my  own  is  comparable  to  what 
one  may  expect  of  a  competent  public¬ 
ity  effort  in  most  fields.  The  great 
value  of  publicity  is  the  power  it  has 
to  make  advertising  more  useful. 
Ebctravagant  claims  for  publicity  sel¬ 
dom  stand  up.  But  neither  do  your 
equally  extravagant  statements  to  the 
contrary. 

Very  truly  yours, 

Ghostwriters  Bureau, 

Fred  K  Baer. 

New  York. 

■ 

Calls  Delsey  Ad 
"Inexcusable" 

To  Editor  &  Publisher:  I  am  glad 
you  discussed  in  the  advertising  col¬ 
umn  in  Editor  &  Publisher  of  Feb.  24 
the  full-page  Delsey’s  Toilet  Ussue 
advertisement  in  a  recent  issue  of 
Life  Magazine.  I  was  surprised  and 
shocked  by  that  advertisement  and 
disappointed  in  the  faulty  judgment 
shown  by  the  Life  publishers  in  ac¬ 
cepting  and  printing  it.  I  intended 
wrting  them  to  that  effect  but  did  not 
get  around  to  doing  it  until  reading 
your  comment.  I  think  that  kind  of 
advertising  is  completely  inexcusable 
and  does  incalculable  harm  to  the  ad¬ 
vertising  and  publishing  business. 

Ralph  Nicholson, 

Vice-president  and  general  man¬ 
ager,  Tampa  (Fla.)  Daily  Times. 

CHANGES  TITLE 

All  advertising  commitments  and 
activities  of  Hellwig-Miller  Co.,  fol¬ 
lowing  the  death  of  Eldward  Watkins 
Hellwig  on  Feb.  19,  will  be  assumed 
by  its  successor,  C.  L.  Miller  Co, 
which  will  continue  to  retain  its  of¬ 
fices  at  9  E.  4()th  St.,  it  was  annoimced 
this  week. 


Free  Distribution 
Semi-Weekly 
Becomes  Daily 

Glendale  (Cal.)  Star. 

B-Doy  Paper,  Offers 
10.000  Paid  Circulation 

The  Glendale  (Cal.)  Star,  free  dis¬ 
tribution  semi-weekly  for  the  last  five 
years,  made  its  first  appearance  as 
a  daily  March  3.  It  is  to  be  pub¬ 
lished  six  days  a  week,  skipping  Sat¬ 
urday,  according  to  Thomas  D.  Wat¬ 
son,  editor  and  publisher,  and  will 
have  a  paid  circulation  of  more  than 
10,000  to  start. 

The  present  weekly  editions  will  be 
continued,  giving  the  publication  an 
additional  36,000  vmpaid  circulation  on 
Thursdays,  and  30,000  extra  on  Sun¬ 
days,  although  the  free-distribution 
Sunday  circulation  will  not  include  the 
features  of  the  Sunday  paid  circula¬ 
tion  paper. 

The  Star  will  use  United  Press  wire 
service  and  United  Features,  including 
an  8-page  colored  Sunday  comic  sec¬ 
tion.  Subscription  rate  is  10  cents 
weekly,  delivered  by  little  merchants, 
and  2  cents  on  the  street  daily  and  5 
cents  Sunday.  Jack  Cleland  is  city 
editor.  George  D.  Close,  Inc.,  has 
been  appointed  national  representa¬ 
tive. 

Watson  founded  the  Glendale  Prese 
in  1921,  with  F.  W.  Kellogg  joining  him 
as  partner  in  September  of  that  year. 
The  Press  was  sold  to  Col.  Ira  C. 
(Topley  in  1926  and  combined  with  the 
News  as  the  News-Press.  Watson 
a  year  ago  sued  the  latter  paper  imder 
the  California  Unfair  Practices  Act, 
charging  that  the  insertion  of  classified 
advertising  in  the  News-Press  shop¬ 
ping  guide  without  additional  charge 
after  publication  in  the  daily  paper 
was  unfair  competition.  He  lost  the 
case,  and  has  appealed  to  the  Cali¬ 
fornia  Supreme  Court,  where  it  is 
awaiting  hearing. 


‘Unfair'  Act  Applied 

CIRCULARS  and  newspapers  printed 

by  commercial  printers  and  sold  in 
bulk  to  others  for  distribution  come 
under  the  California  Unfair  Practices 
Act,  it  was  ruled  by  Superior  Judge 
Eknmet  H.  Wilson  in  Los  Angeles  re¬ 
cently.  The  opinion  differentiates  be¬ 
tween  such  printed  matter  and  news¬ 
papers  and  circulars  which  the  pub¬ 
lisher  himself  sells  or  distributes  di¬ 
rectly  to  the  public. 

The  ruling  was  handed  down  in  an 
action  for  $10,000  damages  and  an  in¬ 
junction  brought  by  the  Newspaper 
and  Circular  Printing  Association  and 
Carl  M.  Bigsby  against  the  Acme 
Colorprint  Co.  Ltd.  of  San  Bernardino, 
Thomas  D.  Watson.  Glendale  (Cal.) 
Star  publisher,  and  others.  Its  effect 
was  to  overrule  two  demurrers  filed 
by  the  defendants  in  the  suit  in  which 
they  are  charged  with  printing  250,000 
circulars  for  a  drug  store  supply  firm 
at  a  cost  below  production  cost  as  a 
“loss  leader”  to  injure  competitors  and 
destroy  competition. 

The  demurrers  denied  that  this  form 
of  printing  came  within  provisions  of 
the  Unfair  I*ractices  Act,  and  that  en¬ 
forcement  of  the  act  would  constitute 
an  abridgement  of  free  speech  and  a 
free  press. 

■ 

NEW  TEXAS  DAILY 

rhe  Bowie  (TeX.)  Daily  Bulletin, 
afternoons  except  Sundays,  has  been 
launched  as  Bowie’s  first  daily  news¬ 
paper.  It  is  in  tabloid  form.  The  pub¬ 
lishers,  George  Hill  and  Harold  King, 
are  former  California  newspaper  men. 


CLASSIFIED 

RATES 


"SITUATIONS  WANTED" 

(Cash  with  Order) 

I  time  —  .50  par  line 
4  times  —  .40  par  line 

"HELP  WANTED" 

(Cash  with  Order) 

1  time  —  .90  par  line 

2  times  —  .80  per  line 
4  times  —  .70  per  line 

"BUSINESS  OPPORTUNITIES" 

(Cash  with  Order) 

I  time  —  .90  per  line 
4  times  —  .70  per  line 

OTHER  CLASSIFICATIONS 
(Cash  with  Order) 

I  time  —  .90  per  line 
4  times  —  .70  per  line 

Count  five  words  to  line,  boi  number  to 
be  counted  as  three  words.  Minimum 
space,  three  lines.  References  required 
with  "Business  Opportunities"  and  other 
ads  involving  sale  of  property  or  goods. 

FORMS  CLOSE  THURS.  NOON 

A  four  times  "Situation  Wantad"  ad  car¬ 
ries  with  it  a  sii-month  registration  in  the 
Personnel  Service.  Applicants  are  regis¬ 
tered  only  in  this  manner. 


Newspapers  For  Sale 


The  Independence  Pally  Reporter,  oldest 
daily  in  Southeastern  Khiismh.  was  sold 
by  us  Mareh  1,  for  Stauffer  Publications 
to  H.  A.  Meyer.  This  is  the  thirty  third 
daily  newspaper  we  have  sold  since 
.Tune  1,  1927.  and  our  seventh  deal  with 
the  Stauffer  interests.  We  invite  corres 
|»ondence  about  Mid  West  in-wspaper  pro¬ 
perties.  Clyde  H.  Knox,  Bryant  Bld|{.. 
Kansas  City.  Mo. 

WE  OFFER  FOR  SALE 

2  of  the  South’s  outstanding  dailies  in  the 
Metropolitan  field  $100,000  to  $300,000 
cash  required. 

MURRAY  E.  HILL  AND  ASSOCIATES 
Nashville  Tennessee 


California  Weekly  -ideal  climate  and  livintr 
conditions;  good  Kross  and  net;  $8,000 
cash  balance  terms.  A.  W.  Slypes.  944 
Fresno,  Berkeley,  Calif. 


Newspaper  Brokers 


Newspapers  —  Magazines  —  Trade  Papers 
Bought.  Sold,  Consolidated.  Since  1910. 
Harwell  &  Fell.  Birmingham.  Ala. _ 

Capable  handling,  buying,  selling,  mergers. 

No  leases  or  trades.  Highest  references. 

LEN  FEIGHNER  AGENCY.  Nashville.  Mmh. 

“Newspaper  Evaluation’’  pamphlet  avail¬ 
able  to  parties  interested  in  purchase, 
sale  or  appraisal.  Write  for  copy.  News¬ 
paper  Appraisal  Corporation.  Brokers  and 
•Appraisers,  Times  Building,  New  York. 


Business  Opportunities 

Wanted — Editorial  position  on  weekly, 
semi  weekly  or  small  daily  with  oppor¬ 
tunity  to  invest  from  $3,000  to  $4,000. 
Would  be  interested  in  suburban  paper. 
Box  205,  Editor  &  Publisher. 


Cartoons  Wanted 


Cartoonists  we  want  vigorous  Anti-Klan 
cartoons,  old  drawings  or  new.  Submit 
immediately.  Box  355,  Editor  &  Pub 
lishcr. 


Circulation  Promotion 


Successful  subscription  contests  for  over 
30  years.  CHARLES  PAR’TLOWE  CO., 
Occidental  Building,  Indianapolis. _ 

See  our  ad  on  page  183  in  the  Year  Book. 
Hudson  DePriest  &  Associates,  World’s 
Record  Circulation  Builders,  246  5th 
Ave.,  N.  Y.  C. 


Miscelli 


Promotion  costs  raising  caln  with  your 
budget  1  Laurel  Process  eliminates  ex¬ 
pensive  Cuts,  Typesetting;  enables  you 
to  get  out  Attractive,  Illustrated  Litera¬ 
ture  and  still  stay  within  bounds.  500 
copies  (8^x11)  $2.63;  additional  lOO’s 
22c.  Quantity  runs  lower  still.  Color 
work  specialists.  Request  free  instructive 
manual.  In  Metropolitan  N.  Y.  ask  for 
representative.  Laurel  Process.  480 
Canal  8t..  N.  Y.,  WAlker  5-0526. 


In  answering  advertisements  of 
Wanted"  nature,  is  is  advisable  to  M 
copies  of  references  rather  than  the 
Copies  serve  the  purpose  and  avoid 
loss  of  originals.  T 


WANTED: 

A  CIRCULATION  Maw 
Who  has  ambition  to  go  ahead,  hit 
reached  the  limit  of  possible  i 
In  bis  present  location. 


■ptnin 

ilk  li 


I.arge  Morning  and  Sunday  Mettopoj 
Newspaper,  situated  within  150  L 
of  New  York  City,  wants  an  MneriS 
Circulation  Man  to  take  charge  of  ■ 
vassing  Department — a  man  of  lluthi 
judgment,  initiative  and  enterpriu  "T 
prefer  a  man  who  has  had  eiperireiJ 
handling  large  group  of  saletaet 
knows  the  “game”  thoroughly.  Ti 
right  man,  a  permanent  positioe  i_ 
good  pay  is  assured.  .Send  brief  ■  Jj,,. 

vmii*  d*iiroar  rofsont 


of  your  career,  recent  portrait,  u . 
as  references,  to  Box  285,  Edit? 
Publisher.  Your  reply  kept  confid* 
of  course. 


Established  Trade  Journal,  lead«r  it 
held,  has  place  for  man,  T\ 
ulio  can  develop  into  editorial  px. 

Work  involves  outside  contacts  and  _ _ 

attention  to  detail  inside.  Collegt 
iiate  with  iiraetical  newspaper  exptr:'^^  • 
hnaneial  or  business  knowledge  an  ij 
W’rite  fully,  enclose  picture  if  ro 
ent.  Box  375.  Kditor  &  Publuber. 


Experienced  advertising  solicitor,  good 
outs,  able  to  take  department  and 
dure  business.  KeferencpR.  P; 

circulation  daily.  ^Salary  and 
mi.ssiffn.  West  Texas.  Write  ^x 
Kditor  &  Publisher. 


Lay-out  man  also  advertisinf  loliq 
wanted  by  rapidly  growing  sb ;; 
guide.  Booster.  Harrisburg,  Peniu 


News  Editor  capable  full  editorial  a. 
5,000  central  N.  V.  county  seat  daily 
once;  Need  seasoned  all  around  Dfii! 
man.  Good  future.  Give  complttt  di;j 
confidential.  Box  365.  Editor  ft  Fob!' 


Unusual  opportunity  for  man  who  has  of 
cessfully  handled  distribution  of 
tic  reference  work.  Up  to-date 
approved  Biographies  of  16,0()0 
American  Women  now  on  preNS. 
confidential.  Box  326.  Editor  ft  ? 
lisher. 


WANTED: 

Circulation  Men 
ith  sales  experience.  If  you 
had  any  experience  selling 
publishers,  and  have  not  hid  at  ^3 
ten  years  experience  in 
circulation  or  promotion,  PLEASE de 
apply.  We  want  experienced,  sf** 
men  who  can  sell  newspaper  pub.:  ' 
Salary  and  hornis.  See  our  id  on  ' 
27  of  the  issue  for  March  2nd.  or 
direct  to  Box  358,  Kditor  ft  Publiib- 


SitHations  Wonttd 
AJminiitrative _ 

Junior  Accountant,  24,  single, 


trained,  five  years’  experience  IW, * 
west  Daily  and  Sunday;  now 
best  references.  Box  310,  E*"® 
Publisher. 


Secretary-Stenographer  (age  27). 
per  and  publishing  dictation. 
reading  knowledge  of  French.  O'; 
and  Italian.  College  graduate— Bt 
in  Literature.  Box  293,  Kditor  • 
lisher. 


Situations  Wanted 
_ Advertiking 

Ad  man  36.  Nine  years  on 


carrying  more  local  .space  than 
also  national  and  small  »d 
experience.  Prefer  Eastern  or 

- : -  ..■rnpnse.  ; 


States.  Interview  my  l., 

ences.  Box  258.  Editor  b  Pnbjit — 


Advertising  Manager  with  12 

tive  newspaper  background  will  O" 
age  and  revenue  for  small  oauj 
211,  Editor  &  Publisher.  _ 


Advertising  Salesman  27.  six  year* 


politMii  daily  exfierieiire. 


College  I 


rrrd 

Itdufsl 


ri!  id 


pice 

Mftroi 

III  I 

rrierei 


!».  de 
IOC  II 
join’ 
iperien 

( 


M  S 

*y 


■Jit: 


.in-1 


'iwalit 


-ditoi 

iicdl 

!3oi ; 


Artist,  visualizer  —  circulation,  j 

promotion  experience.  Formerly 
N.  Y.  Times,  N.  Y.  World  Telep* 


271.  Kditor  &  Publisher. 


AdtetH 


At  40,  Seasoned  Newspaper 
Salesman.  Fifteen  yeaf* 
fled.  Display.  Promotes,  plans,  P*  , 
Prefer  New  York  or  Boston. 
Kditor  &  Publisher 


-31.  fr;- J 


Display  Advertising  Salesmsn  _ 

married,  car.  Twelve  y^**^ si,,:., 
in  display  sales  work  (7  ff*  i., 

5  years  in  classified).  " it' ' 
back  into  newspaper  or  9“** '  _,ndi‘  - 

tisiiig  field.  Excellent  recoin^^^^^^^  ^ 

from  both  former 
manager  and  accounts.  !*'* 

of  Food.  Retail  and  If 

employed  as  assistant  ,p. 

ager  for  large  retail  appsrd 
erly  connected  with  no*. 
paper  in  middle-west. 
in  the  U.  S.  James  K.  Pau^^.  ^  * 

Parkway,  Minneapolis,  Mm 


OR  MARCH  9,  1940 


51 


t;t  years  selling  space  combination 
iftropolitan  newspapers  of  outstanding 
smtttion;  know  merrhandising  and 
.refflotion.  Age  30.  Box  214,  Kditor  & 

>her. _ 

ra,ntBced~Space  Salesman,  age  27,  now 
■ih  leading  New  York  City  newspaper, 
!l  consider  position  with  medium  to 
siie  newspaper.  Automotive  or  Food 
!i»i8cation  in  National  Department  pre- 
I'S'sl  department  second  choice. 
"Jiilwsled.  personable  and  aggressive.  Ex- 
*'Viit  sales  record  built  up  by  creative 
me.  Box  3g.3.  Editor  &  Publisher. 


Situations  Wanted 

Advertising  (Cont’d) 


iutrial  advertiser  experienced  in  the 
."Cintion  and  sale  of  machinery  and 
.ul  pniducts.  (lesires  trade  or  techni- 
advertising  connection.  College  grad 
iiv.  ^x  3ti7,  Editor  A  Publisher. 

YODNO  LINAGE  BUILDER 
jst— copy — salesman — proven  EXTRA 

■pace  seller — trouble  shooter.  New  York 
Mftrepolitan  area  newspaper — broad  re- 
uil  idvertising  experience — conclusive 
itlerences.  Box  263,  Editor  &  Publisher. 


Situations  Wanted 
Circnlatioa 

jnsdve  young  Circnlatlon  Executive — - 
desires  position  as  Assistant  Circula¬ 
r'll  Usnager  or  Country  Manager.  Eight 
,«n'  metropolitan  and  small  daily  ex 
■frimee.  Box  305.  Editor  &  Publisher. 

CIBCTTLATION  MANAGER 
or 

CITY  CIRCULATOR 

ay  ti«n  expense,  1  will  make  a  survey 
if  yoor  territory  and  tell  you  just  what 
.  u  might  exyiect  .  .  .  and  then  live  up 
year  expeciHl ions :  prefer  to  build  up 
psner  on  iiiv  own  merit,  and  CAN 
)0  SOI 

My  ex  ttrifiu'f  is  both  twenty  yearn 
r..  'UlMawn  and  Metropolitan,  mornings 
Ij  and  Sunday,  and  rovt^rs  all  cir 

S4  inoii  claHsifications.  A^e  49;  tbor- 
fli:  dhly  reliahif  and  a  “live-win*/* 

.  Kditor  &  Piihli^ej 

!•  nliUoD  fitanager  s(*t‘ks  runnertion  on 
all  daily;  ten  years*  experience.  Can 
,  'I  all  r<‘q(nrein<-nts  'excellent  refer- 
'ifpi.  Ajre  30.  Hex  350,  Kditer  &  Pub* 

Manager — Vnliinited  experience; 
•!*nilist  in  boy  promotion,  home  deliv- 
7  and  office  detail.  >Ni!h  enviable  record. 
iiMlrnt  references  hnate  anywhere. 
:  Kditftr  A-  Hnhlisher, 

;  “lition  Supervisor,  31 — 10  years’  ex- 
Able  to  organize  Boy  Promo- 
n  Good  references.  Will  locate  any* 
Box  204.  Editor  &  Publisher. 

VERSATILE  CIRCULATION 
PROMOTION  MANAGER 
in  public  relations,  organization, 
‘tfebifc.  carrier  boy  promotion,  innar- 
"  and  premium  promotion.  Ten  year 
'“'jM  of  achievements.  College  man. 
Yf^ed.  Employed.  Box  314,  Editor  & 
■^i:shpr. 


^culator,  13  years’  success  in 
lOQgh  spot”  available  to  medium*Bize 
^  r  Good  record.  Now  employed. 
*  Editor  &  Publisher. 


Situations  Wanted 

_ Editorial 


■TI^***’  telegraph,  makeup,  city 

‘  wity  two  years’  background.  Metro 

•  Uc  copydesks,  executive  smallei 

Box  321.  Editor  A  Publisher. 


cvwsman,  23,  wants  job  daily 
,9“****'®  Three  years  sporti 
-Magazine  articles.  Cai 
Hnr  01,  •^•''‘•'work,  column.  Single 

&jn.  Editor  A  Publisher. 


Newsman,  23,  looking  fo 
your  job  anywhere.  Advertising  ex 
Colleg.-.  Editor  of  Monthly 
316,  Editor  A  Publisher. 


If  Looking  For 

A  JOB 

I  !"  »"y  *f  Theat  Pid*.! 

I  IP*"*’’**  Monanement 

'  g^Mtee  M.ei<.nleal 

“•"hi  PuMIcHy 

Uthlzi  Th«M  SarvICM 
^'•hslour  tine  ad  setting  forth  your 
JJwhestioni  and  aend  it  to  uf  with 
(Count  6ve  woida  to  the 
pet  line,  per  iaaue).  For  a 
your  nearage  will  reach  pro- 
5“^’*  "nployen.  Many  have 
S*  P****!  directly  in  thii  manner, 
tow eompletely  the  Penonnet  ap- 
be  aent  you  upon 
TtVofed.  Thie  will  be  kept  in  our 
"•WBXiBonthi.  It  will  make  your 
^^.sniaUe  to  the  publiahen  and 
wSl?  “*  oonitantly 

'•jtM  “eWene*  eo- 

****** ****  ‘i**^"*  ^ 
service 

WMor  «  PBMUh» 


Situations  Wanted 

Editorial  (Cont’d.) 

Cartoonist — Illustrator,  single,  age  29;  ten 
years’  exyierieiice.  Now  doing  free-lance 
work  for  leading  tiewspajier.  but  seek 
steady  job  anywhere.  Samples  submit 
led  will  I'onvinee  you  of  my  ability. 
Box  34.~>.  Editor  A  Publislier. 

Cartoonist — Sports.  Age  30.  .More  than 
three  years’  experience  with  Burris  Jen¬ 
kins,  Jr.,  and  am  at  jireseiit  employed  by 
him.  Familiar  with  all  personalities  and 
angles  of  syiorts  world.  Box  335,  Editor 
A  I’uldisher. 

City  Youth,  28.  new.sman  down  East,  seeks 
perniHiient  job  out  West.  Modest  pay. 
Box  387,  Editor  A  Publisher. 

Copy  reader  on  melrojiolitan  daily,  with 
telegraph,  slot,  rewrite  and  street  experi¬ 
ence.  seeks  new  position.  Box  368,  Edi¬ 
tor  A  Publisher. 


EDITOR 

Age  38,  now  employed,  interested  in  right 
sort  of  connection  as  editor  or  assistant 
to  publisher.  College  graduate  four 
years  reportorial  experience.  Editor  of 
daily  of  about  20,000  circulation  since 
1933.  Box  277,  Editor  A  Publisher. 

Editor-n^ager  Urge  weekly,  or  chain  of 
weeklies.  Present  paper  to  be  merged. 
Box  363,  Editor  A  Publisher. 

Editor-Reporter,  news  or  syiorts.  Thorough¬ 
ly  experienced.  Married,  33,  A-1  refer- 
ences.  Box  324,  Editor  A  Publisher, 

Editor-Reporter;  Prefers  editorial  or  break 
in  on  newscasting.  Will  do  any  newspa¬ 
per.  magazine,  publicity,  free-lance  work. 
Owns  Speed  (Graphic.  Expert  in  religious 
field.  Box  206,  Editor  &  Publisher. _ 

Editor-Reporter,  30,  experienced  Daily, 
Weekly — now  in  publicity — wants  news- 
work.  Facile  writer.  Salary  secondary. 
Box  287.  Editor  A  Publisher. _ 

Editor-Reporter,  34,  sixteen  years  with 
New  York  City,  suburban  papers;  now 
desk  man.  Seek  eliaiige  in  East.  Single ; 
energetic.  Box  378,  Editor  A  Pulilisher. 

Editor,  rewrite,  desk  man,  31,  University 
graduate,  married.  Five  years  with  As 
sociated  Press.  Flair  for  features.  Box 
261,  Editor  A  Publisher. 

Editor  with  816,000  for  working  half  inter¬ 
est  seeks  place  with  exclusive  small  city 
daily.  Give  1939  gross.  Box  370.  Editor 
A  Publisher. 

Editorship,  Managing  Editorship  daily, 
medium  -  sized  city.  Forceful  writer. 
Formerly  Managing  Editor  Brooklyn  Daily 
Eagle.  Box  322,  Editor  A  Publisher. 

Feature  writer,  reporter-photographer — Age 
22,  single,  college  journalism  graduate, 
five  years  contributor  to  Sunday  sections 
N.  Y.  Times.  Equipped  with  Contax, 
Speed  Graphic,  car  and  sense  of  news 
value.  Traveled  in  Europe;  speaks 
French  fluently.  Desires  opportunity  on 
newspaper,  magazine,  house  organ  or 
publicity.  Salary  secondary ;  best  refer¬ 
ences,  will  go  anywhere.  Box  270,  Editor 
A  Publisher. 


Fifteen  years  all  departments.  Write,  edit, 
sell.  Energetic.  dependable,  sincere. 
Good  record.  Box  374.  Editor  A  Pub¬ 
lisher 


FOREIGN  NEWS 

Needs  skilled  handling  for  best  effect.  Man 
eight  years  in  Far  East,  year  on  news 
magazine,  and  frequent  magazine  con 
trihiitor,  wants  permanent  connection 
wliere  unique  background  is  most  useful. 
Far  West  preferred.  Age  30  and  married. 
Box  388.  Editor  A  Publisher. _ 

Girl,  28  university-trained  experienced 
reporter,  society  editor,  copy  desk,  now- 
assistant  librarian  large  daily,  wants 
change.  Box  259,  Editor  A  Publisher. 

Have  worked  on  morning  and  afternoon 
dailies;  left  journalism  for  business — 
now  anxious  to  work  for  a  newspaper  or 
magazine  again.  Best  of  references. 
Write  R.  A,  Martone,  10  Pearl  Street. 
New  H aven,  Connecticut. _ 

Job-finding  vocational  guidance  fi-iitiiri- 

writer  .se4-ks  newsinii'er.  syiitlii-iite  or 
magiizine  connection.  Box  37H.  Editor 
A  Publisher.  _  _ 

Makeup,  copy-desk,  sports  and  roto.  :I9.  2ii 
years'  experii-m-e  uutst, -Hiding  iiietropoli 
tan  and  small  city  newspajiers.  Box  360, 
Kditor  A  Pulilisher. 

News  Executive,  publisher’s  assistant,  20 
years’  experience,  small  and  Metropolitan. 
Useful  knowledge  mechanical  depart¬ 
ments.  Gets  along  with  people  and 
budgets.  Will  prove  merit  producing 
economically  sound,  interesting  newspa- 
per.  Box  274.  F-ditor  A  Publisher. _ 

News  Photographer — fifteen  years’  police, 
news  and  pulilicity  experience — complete 
outfit — car.  Travel  anywhere.  Box  317, 
Editor  A  Publisher. _ 

News-Telegraph  Editor;  33;  strong  press 
service  background.  Good  references, 
work  anywhere.  Box  319,  Editor  A  Pub 
lisher. 

Photographer,  2.'>.  married;  five  years  news, 
piililicity.  ( niiiiiiercial.  some  n-porling- — 
1st  Award  1938  Inland  Daily  Press  Asso¬ 
ciation  Contest.  Own  complete  eqiiije 
ment.  Box  366,  Editor  A  Publisher. 


Shop  at—  THE  EQUIPMENT  MART  — And  Save 

New  Equipment  and  Supplies  —  Used  Machinery  Bargains 
For  the  Printing-Publishing  Field 


Composing  Room  Equipmtnt  For  Sal* 


Buy  Linotypes,  Intertypes  from  practical 
machinists.  Unequalled  values.  Large 
stock;  all  models  on  hand  for  quick  turn¬ 
over.  Everything  for  the  composing 
room.  Linotype  Maintenance  Co.,  237 
Lafayette  St.,  N.  Y. 


Curie  Matrix  Anvil  and 
Tool  Gauge  Assembly 
Complete  equipment  for  reeonditioning  old 
matrices  including  anvil,  files,  punches, 
chisels,  hammer,  etc.  Eleven  accurately 
machined,  sturdy,  precision  pieces.  Cuts 
matrix  costs,  saves  space-band  repairs, 
quickly  pays  for  itself.  Priced  right. 
MONOMELT  Comjiany,  Dept.  6,  Minnea 
polls,  Minn. 


Guaranteed  Rebuilt  Linotypes  &  Intertypes 
See  HOOD-FALCO  <X)RP.  First 
225  Varick  Street  New  York,  N.  Y. 


LINOTYPES — INTERTYPES — LUDLOWS 
Craftsmen,  307  Atlantic  Are.,  Boston 


Iiinotype  Machines  Are  Rebuilt  much  more 
economically  thru  our  specialized  service. 
Modernization  possible,  only  thru  STAR 
improved  parts.  Ask  for  details.  Linotype 
Parts  Co.,  203  Lafayette  St.,  New  York 
City. 


LINOTYPE,  INTERTYPE  MACHINES 
All  models.  Completely  Rebuilt. 
Linotype  Supply  Co. 

335  Canal  Street  New  York  City 


Model  eSM  42-Flca  Intertype,  serial  num¬ 
ber  over  10,000.  Also  rebuilt  Linotypes 
and  Intertypes  of  all  models;  Monotypes, 
Cylinder  Presses,  Job  Presses.  Auto¬ 
matics.  We  guarantee  new  machine  per¬ 
formance.  Payne  &  Wal.«h  Corporation. 
82  Beckman  Street,  New  York. 


Mechanical  Equipment  For  Sale 


All  sizes  cylinder  presses.  Job  presses,  Kelly 
presses,  Kluge  Unit.s.  John  Thompson 
presses.  Linotypes,  Intertypes,  complete 
plants  bought  and  sold.  GRAPHIC 
MACHINERY  EXCHANGE,  Inc..  30  West 
24th  Street,  New  York  City. 


COMMERCIAL  A  NEWSPAPER  EQUIP. 
Craftsmen,  307  Atlantic  Ave.,  Boston 


Mechanical  Equipment  Wanted 

Wanted — Fonts,  molds,  magazines,  motors, 
escapements,  magazine  cradles  and  other 
Linotype  and  Intertype  parts  and  accea- 
sories.  We  buy,  sell  and  trade.  Tell  us 
your  needs.  Montgomery  A  Bacon,  To- 
wanda.  Penna. 


Photo*Engraving  Equipment  For  Sale 


CHEMCO 

Photo-Engraving  Equipment 
complete  film  plants 
Chemco  FhotoProducts  Compaay 
230  W.  4l8t  Street _ New  York  City 

Photo-engraving  Equipment  and  Metals 
E.  T.  SULLEBAROER  CO. 

110  Fulton  St.  538  S.  Clark  St. 

New  York,  N.  Y.  Chicago,  Ill. 


Press  Room  Equipment  For  Sale 


AC  motor  press  drive,  30  to  125  HP. 
16-page  Goss.  Box  491,  Boise,  Idaho. 

Bargain:  Hoe  Press  1147  driving  motor  Cut¬ 
ler  Hammer  control,  and  accessories.  32- 
jiiige  capacity.  Immediate  delivery.  Price 
.$3,500.  Martin,  Hotel  Ansonia,  Broadway 
at  73rd  Street,  New  York  City.  SUsque- 
hanna  7-3300. 


For  Sale;  Double  Hoe  Web  Folder  for  21%” 
sheet  cut  or  14"  plate  diameter.  Priced 
very  reasonable,  (iood  for  regular  use  or 
spare  parts.  Thos.  W.  Hall  Co.,  Stam¬ 
ford,  Conn. 


EVERYTHING  FOR  THE  PRINTER 
Craftsmen,  307  Atlantic  Ave.,  Boston 


Hoe  Super-Speed  Roller-bearing  unit-type 
presses  with  color  couples  in  both 
straight-pattern  and  Z  pattern  design. 
Standard  22  and  23  9/16"  cutoff. 
Available  as  3,  4  or  5  unit  presses;  also, 
other  unit  capacities.  R.  HOE  A  Co., 
Inc.,  910  East  138th  St.,  New  Y'ork,  N.  Y. 


Rubber  Plate  Equipment  For  Sale 


H.  H.  H.  Electro-Hydraulic  Vulcanizers  for 
manufacturing  precision  rubber  printing 
plates.  H.  H.  Heinrieh,  Inc.,  200  Varick 
Street.  New  York  City.  N.  Y'. 


Situations  Wanted 

Editorial  (Cont’d.) 

Photographer  or  darkroom  man,  27 ;  seven 
years’  cxp**rienc«- ;  managed  dej'artment; 
go  anywhere.  Box  369,  Editor  A  Pub 
li.-lier. 


Reporter,  desk  man,  sports  writer  and  col¬ 
umnist  available.  Experienced  and  com¬ 
petent  to  cover  various  assignments.  Mar¬ 
ried,  33;  University  background.  Mason. 
Box  325.  Editor  A  Publisher. 


REFOR’TEB.  FEATURE  WRITER, 

background  in  movie,  dramatic  reviewing; 
[.ublieity ;  2.''>.  expi  rienced.  University 

joiirnalisin  graduate.  Best  ref*-reiires. 
.Now  eiiijiloved.  Box  27‘2.  Editor  A  Pub¬ 
lisher.  ‘  _ 

Reporter — general  or  sports,  (age  25).  Kx- 
p«*riem »'  one  year.  Wa.s  ni4*ml»er  of 
Aiiierieaii  Track  Team  touring  Europe 
193."i:  ini-nibcr  of  1936  ()Iyini>ic  Team, 
t  Iiiversity  graduate.  Now  employi-d.  Box 
377.  Editor  A  Publisher. 


Reporter,  24,  Yale  B.A..  weekly-daily  and 
eollege  paper  experience.  Now  with  New 
York  daily.  .Single,  no  ties.  Box  382,  Edi¬ 
tor  &  Publisher. 


Reporter,  women’s  or  weekly  editor,  fea 
tiire  writer.  31.  Kay  Molt.  933  Pine 
.Street.  I’liila..  Penna. 

Sports  Editor,  23,  craek  cli-.ik  inan.  univer¬ 
sity  journalism  gradiiati-.  i-xjiert  photo 
grapher:  two  years  on  daily — now  em- 
l»Ioyed;  six  years’  experience,  ability  to 
move  up.  Box  38ii.  Editor  A  Publisher. 


Sport  Editor — 20  years’  experience,  now 
with  Press  Association,  desires  return 
daily  newspaper  work.  Box  318.  Editor 
A  Publisher. _ 

Sports  Writer,  capable,  well-informed,  now 
editing  weekly,  desires  berth  on  daily. 
Age  25.  Box  326.  Editor  A  Publisher. 


Situations  Wanted 

Mecbanical 


Composing  Room  Foreman — Eighteen  years’ 
.■xperience  on  largi-  daily  newspapers ; 
thorough  knowledge  mechanical  produc¬ 
tion.  nioderii  i-qiiipmeiit :  interview  may 
be  arranged.  Box  38.''>.  Editor  A  Pub 
lisher 


Situations  Wanted 

Mecbanical  (Cont’d) 


Fastest,  gloved  linotyper  in  country.  “Be¬ 
lieve  it  Or  Not  '  said  Ripley.  .March  4th 
— 7,500  ems,  Ben  Liitermaii.  191  East 
31st  Street.  I’atersuii,  New  Jersey. 

Lino  Operator — Young,  married,  steady,  ex¬ 
perienced;  5,000  8-poiiit  ems  per  hour. 
Daily  preferred.  Straight  matter,  make 
tip:  reasoiialile  wage;  keep  iiiachine  in 
adjustment;  clean  proofs.  Write  .lohn  W. 
Cornett.  60‘2  East  Liberty,  Mexico.  Mis¬ 
souri. 

Mechanical  executive,  general  newspaper 
experience.  West  coast  preferred.  Refer¬ 
ence,  last  publisher  1  was  with  eight 
years.  Box  198.  Editor  A  Publisher. 
MECHANICAL  SUPT.  OR  FOREMAN 
37  years  at  trade.  Age  53.  Union.  Charles 
F.  Kriegh.  90  Oak  Bt.,  Wilkes-Barre,  Pa. 
Outstanding  young  foreman,  operator,  make- 
tiji.  adman;  seeking  larger  responsibilities. 
Thoroughly  comi>etent,  efficient.  Box  334, 
Editor  A  Publisher. 

PLANT  SUPERINTENDENT  or 
COMPOSING  ROOM  FOREMAN 
Age  40  married,  life-time  experience  small 
daily,  job  to  Metropolitan  area.  Know 
costs,  estimate,  buy,  plan  and  route  work 
for  all  departments.  Handle  help,  o.k. 
work,  newspaper  and  job;  know  markup, 
makeup,  composition.  Linotypes,  Inter¬ 
types,  Ludlows.  Elrods.  Work  or  super 
vise  Rotary  flat- bed  newspaper  or  job 
presses,  stereo,  bindery.  State  salary. 
“Card’’  Box  82.  Villa  Park,  Illinois. 

NEWSPAPER 

PROPERTIES 

Bought,  Sold  and  Appraised 


All  negotiations  confidential 


Palmer,  Suter  &  Palmer 

350  MadisoR  Avo.  Now  York 

Business  Established  in  18M 
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SHOP  TALK  AT  THIRTY 


REID  ROBINSON,  a  radio  speaker 
for  the  CIO,  the  other  evening 
asked  whether  political  leaders  and  the 

press  were  not  turn- 
CIO  Leader  American  atten- 

Says  Papers 

...  mestic  concerns  by 

Cloud  News  ,  . 

over-emphasis  on  the 

war  news  from 
abroad.  His  question  may  have  been 
rhetorical,  but  his  address  was  en¬ 
tirely  serious,  devoted  to  the  problems 
of  reviving  industry,  finding  new  in¬ 
vestments  for  idle  capital,  and  there¬ 
by  providing  ‘‘Made  -  in  -  America” 
jobs  for  idle  workmen.  That’s  the 
kernel,  trimmed  of  table-pounding, 
serried  demands,  and  thinly  veiled 
political  threats. 

From  any  standpoint  the  question  is 
worth  honest  thought.  The  attitude 
of  the  CIO  leadership  toward  the  na¬ 
tional  administration  has  been  stated 
by  John  L.  Lewis.  It  does  not  con¬ 
cern  this  piece.  The  opinion  of  the 
CIO  on  the  press  does  concern  us; 
we  believe,  in  one  way  or  another, 
the  CIO  and  its  future  is  a  matter  of 
deep  concern  to  every  newspaperman 
in  this  country. 

The  immediate  inference  that  one 
can  draw  from  Mr.  Robinson’s  ques¬ 
tion  is  that  the  CIO  suspects  the 
press  and  the  politicians  in  power  of 
a  tacit  conspiracy  to  soft-pedal  trou¬ 
blesome  domestic  problems  and  turn 
the  minds  of  the  American  millions 
toward  the  remoter  wars  of  Europe 
and  Asia.  Why  either  publishers  or 
ptoliticians  should  want  to  do  any 
such  thing  was  not  apparent  from  the 
rest  of  Mr.  Robinson’s  speech.  Nor 
did  he  produce  evidence  that  any 
such  conspiracy  of  silence  exists,  even 
in  most  shadowy  form. 

Viewing  the  events  of  the  past  six 
years,  it  is  hard  to  imagine  the  lead¬ 
ers  of  the  administration  and  of  the 
press  agreeing  on  any  program  of  that 
nature.  Elach  has,  in  fact,  on  several 
occasions,  accused  the  other  of  doing 
just  what  Mr.  Robinson  suggested  that 
both  are  doing.  Mr.  Roosevelt,  say 
his  newspaper  opponents,  hopes  to 
ride  to  a  third  term  by  making  him¬ 
self  “indispensable”  in  foreign  affairs, 
letting  his  program  of  domestic  re¬ 
forms  await  the  events  of  November. 

Some  of  Mr.  Roosevelt’s  advocates 
have  hinted  that  newspapers  are  keep¬ 
ing  the  public  mind  on  the  war  news, 
and  away  from  the  great  changes  that 
have  been  effected  in  Mr.  Roosevelt’s 
seven  years. 

Again,  we  shun  the  political  argu¬ 
ment.  We  are  looking  for  evidence 
that  the  press  has  been  blind  to  do¬ 
mestic  affairs,  especially  those  affect¬ 
ing  labor,  since  war  came  to  the  front 
pages  last  August.  From  our  own 
recollections  of  the  news,  we  can  find 
no  case  for  Mr.  Robinson  against  the 
newspapers. 

*  *  * 

LABOR  AFFAIRS,  for  instance,  have 
held  the  attention  of  at  least  two 
committees  of  Congress  during  the 

past  six  months.  Tes- 
*'Labor''  In  timony  before  these 
The  Preti  Since  committees  has  been 

September  ^ 

ported  by  all  of  the 

news  services  and 
published  in  newspapers.  Labor  ad¬ 
vocates  have  claimed  that  newspa¬ 
pers  have  overplayed  testimony  which 
favored  changes  in  existent  legisla¬ 
tion — especially  the  wage-and-hour 
and  Wagner  Acts;  underplayed  news 
which  favored  leaving  them  as  they 
are.  No  jury  that  we  can  imagine 


By  ARTHUR  ROBB 

would  be  capable  of  determining  the 
truth  of  that  complaint,  considering 
what  has  been  published  in  all  news¬ 
papers. 

We  line  up  with  the  folks  who 
think  that  any  laws  which  depart  so 
radically  from  the  pattern  of  past 
legislation  ought  to  be  hauled  up 
every  couple  of  years  for  an  impartial 
examination,  and.  if  experience  sug¬ 
gests,  amendment.  We  think,  from 
what  has  been  published  on  all  sides, 
that  the  Wagner  Act  is  in  need  of 
such  treatment,  and  of  guarantees 
which  will  insure  its  judicial  admin¬ 
istration  in  all  circumstances.  From 
what  we  have  read  in  newspapers, 
conservative,  liberal,  and  left-wing, 
we  should  say  that  the  record  was 
plain  that  it  had  not  had  impartial, 
judicial  administration  in  keeping 
with  national  traditions.  That’s  our 
opinion,  based  on  what  we  have  read 
in  newspapers. 

Then  we  have  read  columns  upon 
columns  of  disputes  betwen  the  lead¬ 
ers  of  labor  factions,  great  and  small. 
That’s  war  news,  too,  but  it’s  alto¬ 
gether  in  the  domestic  scene,  and  it 
intimately  concerns  the  “Made-in- 
America”  job  situation.  We  have  read 
about  squads  of  pickets  patrolling  es¬ 
tablishments  where  “Made-in-Amer- 
ica”  jobs  were  being  made,  at  fair 
pay  and  union  conditions — ^but  with 
the  wrong  tmion!  That's  also  war 
news  of  a  kind. 

We  have  read  excuses  and  apolo¬ 
gies  for  the  CIO  excesses  of  the  past 
three  years — that  many  CIO  tmions 
were  young  and  under  inexperienced 
leaders.  There  have  been  stories, 
too,  of  a  great  automobile  strike 
which  cost  union  members  more  in 
lost  time  than  they  can  hope  to  make 
up  from  their  strike  gains  if  they 
worked  every  day  for  the  next  twelve 
years.  That’s  war,  too. 

Inexperienced  union  leadership  has 
been  expensive,  not  only  for  union 
labor,  but  for  the  government  which 
collects  no  taxes  on  goods  that  aren’t 
sold,  for  non-striking  workers  ren¬ 
dered  idle  and  payless  by  disputes 
which  they  didn’t  cause  and  which 
concern  them  not  at  all,  for  stock¬ 
holders  whose  dividends,  tmpaid, 
don’t  get  into  the  stream  of  national 
buying  power. 

*  •  • 

THAT’S  ALL  STUFF  that  pops  off 
the  surface  of  the  mind  and  off  the 
headlines,  you  may  remark.  True 
enough.  If  newspa- 
Prett  Hat  had  done  no 

Alto  Pointod  report  the 

Futuro  Patht 

leaders,  the  cruninal- 
ity  of  some  and  the 
ignorance  of  others,  they  would  be 
open  to  fair  challenge  by  organized 
labor  and  its  friends.  We  do  not  be¬ 
lieve  that  any  such  argument  can  be 
supported.  Much  more  constructive 
news  and  comment  has  been  pub¬ 
lished. 

Fundamental  is  the  advice  given  by 
hundreds  of  newspapers  that  organ¬ 
ized  labor  clean  its  house,  eliminate 
the  minority  of  racketeers  which  have 
given  it  a  sinister  name  in  the  great 
cities,  arrive  at  jjeace  between  the 
great  major  factions. 

The  press  has  given  wide  support 
to  President  Roosevelt’s  proposals, 
since  Europe  went  to  war,  that  differ¬ 
ences  between  CIO  and  AFL  be  set¬ 
tled.  No  voice  has  been  raised  in  the 
“capitalistic  press”  in  favor  of  con¬ 
tinued  factionalism.  And  yet,  if  there 
was  the  slightest  basis  for  the  idea 


that  the  newspapers  are  the  voice  of 
organized  capital  in  a  perpetual  strug¬ 
gle  against  the  proletariat,  what  could 
be  more  to  their  liking  than  continued 
squabbling  between  Green  and  Lewis? 

Signs  of  public  discontent  with  the 
situation  are  plain,  in  and  out  of 
labor’s  ranks.  Continued  scrapping 
may  bring  a  public  revulsion  against 
organized  labor,  and  upset  the  well- 
meant  but  hastily  built  structure  of 
laws  for  labor’s  benefit.  What  more 
could  a  plutocratic  publisher  ask? 
The  record  is  plain,  however,  that 
newspapers  are  practically  solid  in 
favor  of  p>eace  which  would  consol¬ 
idate  labor’s  strength  and  permit  the 
development  of  an  orderly  program. 

It  becomes  clearer  every  day  that 
there  is  no  simple  road  to  employment 
of  our  entire  working  population  on 
full  time  and  at  fair  pay.  Many  things 
have  to  be  done  before  that  happy 
goal  can  be  reached,  if  it  is  reachable. 

Basic  is  the  evolution  of  a  spirit 
both  among  employers  and  among 
employes  and  their  leaders  that  will 
end  the  mutual  quibbling  over  details 
and  the  mutual  jockeying  for  strategic 
position.  In  this,  leadership  should 
fall  naturally  to  the  man  who  pro¬ 
vides  opportunity  for  employment, 
but  it  cannot  be  denied  that  many  of 
these  have  been  no  more  vmselfisb  or 
foresighted  than  the  unlettered  work¬ 
men  in  their  plants.  A  few,  however, 
have  already  set  forth  on  paths  and 
plans  which  promise  harmony. 

We  are  thinking  of  the  various  “an¬ 
nual  wage  plans”  which  have  been 
out  into  effect  by  employers  without 
benefit  of  union  help  in  the  past  few 
years.  There  is  the  Hackensack 
(N.  J.)  Bergen  Record,  which  guar¬ 
antees  its  employes  full-time  work 
at  a  basic  wage  of  $45  a  week  for  the 
majority  of  the  white  collar  and  me¬ 
chanical  staffs,  $35  a  week  for  others. 
That’s  full-time  work,  with  pay  for 
vacations  and  reasonable  sick  leave! 

A  daily  newspaper,  of  course,  is  not 
a  seasonal  enterprise,  but  there  are 
times  when  its  need  for  men  is  less 
than  at  peak  periods.  The  Bergen 
Record  carries  its  people  over  these 
valleys.  It  offers  them  more  pay  if 
advertisine  volume  passes  a  given 
number  of  lines,  not  dollars.  And 
while  it  reserves  the  right  to  reduce 
basic  pay  if  advertising  falls  below  a 
stated  level,  the  management  has  not 
exercised  that  right  in  three  years 
that  failed  to  produce  the  stated  vol¬ 
ume. 

The  Nunn-Bush  shoe  plant,  the 
Proctor  &  Gamble  soap  works,  the 
Hormel  meat-packing  enterprises  are 
among  others  which  have  established 
some  form  of  ‘‘annual  wage”  com¬ 
pensation.  These  stories  have  been 
published  and  discussed  at  length  in 
newspapers.  They  are  not  the  la.st 
word,  or  a  cure-all  for  labor  troubles, 
but  have  they  received  any  considera¬ 
tion.  much  less  support,  from  organ¬ 
ized  labor?  Not  noticeably. 


THOSE  annual  wage  plans  must  be 
paid  for  by  ownership  in  the  first 
instance,  but  the  theory,  soimd  in  the 
light  of  recent  ex- 
Goed  Faith  perience,  is  that  their 
of  Both  Partioi  ‘'“t  is  saved  by  the 
Must  b.  S.ro  P;^;;^"tion  of  costly 
strikes,  maintenance 
of  employe  buying 
power  the  year  round,  the  improved 
production  that  goes  with  better 
morale.  Radical,  politically-minded 
unionism  has  a  hard  time  breaking 
into  such  establishments. 


Most  union  men,  leaders 
lowers,  oppose  annual  wage 
because  they  break  down 
wage-rate  that  has  often  beeni 
with  great  hardship.  They 
educated  to  take  the  chance  ( 
ing  many  hours  at  a  high 
even  though  long  exper 
proved  that  they  are  lucky  to  i 
days  in  a  full  year — with  f 
dues  assessed  against  every  ! 
do  work.  Union  men  and  their  I 
lies  have  been  taught  that  the  i 
rate  is  sacred,  and,  indeed,  it  I 
to  be  under  the  arrangements  ( 
between  most  employers 
unions — a  perpetual,  if  often  ] 
struggle  for  mastery. 

Unions  fear,  probably  wit 
cation,  that  chiseling  e 
would  willingly  enter  annt 
contracts,  as  a  means  of 
basic  wages.  They  believe  thd  | 
duction-mad  foremen  would 
the  backs  off  employes 
value,  plus,  out  of  the 
wages.  They  look  back,  : 
to  “systems”  which  wore  ma  | 
women  ragged  for  pittance  psy.J 
they  stand  pat  on  the  tooth- 
method,  designed  to  drag  frMi| 
employer  every  concession  hs 
give,  regardless  of  whether  the  I 
ness  upon  which  all  depend  am  i 
the  load. 

There’s  nothing  strange  in 
newspaper  readers  of  the 
months.  It’s  all  been  in  the  | 
along  with  the  news  from 
London,  Paris,  Moscow,  Helsinki^ 
Rome.  Newspapers  have 
that  solution  of  our  labor 
must  come  before  there  can 
permanent  industrial  recovey, 
have  reported  union  fooliduMi  j 
they  have  also  reported 
brutality — on  front  pages.  Hieyl 
reported  the  excesses  of 
vested  in  young  government  1 
and  they  have  also  rep 
decisions  in  which  these  alkHl 
cesses  were  either  supported  « > 
demned. 

Perhaps — to  get  back  to  Jlr.  1 
son — he  expects  newspaper!  to  ( 
forward  with  some  panac 
unemployment,  lifting  relief 
dens,  reducing  taxes, 
markets  for  all  products  of  fi*  | 
factory,  the  quick  arrival  at  ^ 
billions  national  income, 
for  all  workers,  organized  in ' 
at  48  hours’  pay  for  30  hourf' 
There  is  no  such  remedy.  H I 
were,  newspapers  could  be 
to  report  it,  criticize  it,  help  |^ 
to  fruition — hardly  to  create  it 
grown.  , 

It  would  be  gratifying  to  » I 
piece  by  a  rosy  pr^ction^'H 
end  of  our  domestic  T 

sight,  but  it  can’t  be  done. 
inson’s  view  that  politics  and  J 
ism  may  be  allied  in  an 
conspiracy  is  typical  of  the  bu 
which  must  be  cured  in  all  P* 
our  political  and  economic 
fore  genuine  progress  B 
Newspapiers  have  done  muditol 
what  ails  us.  They  hav^ 
enough.  The  idea  has  not  b^_ 
home  that  industrial  peace  i 
without  sacrifice  of  ma 
sponsibility  and  without  Yi 

respect  or  earning  power  by 
ploye,  that  master  and 
not  baron  and  serf.  -• 

to  prove  that  it  is  practicaLJ 
nounced  gains  to  all 
Where  peace  has  not 
irresponsible  union  lead 
been  more  often  to  blame 
than  the  greed  and  arrogw^ 
ployers.  When  union  lead 
their  followers  realize 
less  talk  about  newspapers^ 
facts  of  domestic  economy 
fire  music  of  a  foreign  vrar. 
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•es  Moines  Dailies  Win  First 
1  E.  &  P.  Promotion  Contest 


By  WARREN  L.  BASSETT 


PrrOR  &  PUBLISHER’S  big  silver 
laving  cup,  emblematic  of  all  around 
iw^per  promotion  pre-eminence 
Bing  1939,  has  been  awarded  to  the 
(I  Moines  Register  and  Tribune  by 
jury  of  judges  composed  of  dis- 
Dguished  persons  in  the  advertising 
M. 

The  cup,  which  must  be  won  three 
aes  to  become  the  property  of  the 
nsspaper,  has  now  been  won  twice 
f  the  Register  and  Tribune,  twice  by 
le  New  York  Sun,  and  last  year  by 
le  New  York  Times.  A  previous  cup 
ent  to  the  New  York  Daily  News, 
Wdi  won  the  award  three  years  in 
row.  Along  with  the. cup  goes  a 
ft8ue  plaque,  which  becomes  the 
nperty  of  the  winning  newspaper, 
comotion  manager  of  the  Register 
td  Tribune  is  John  Marston. 

Miiaaopolis  Daily  Second 
Second  award  for  the  best  all 
oond  promotion  went  to  the  Minne- 
•oli*  Star-Journal,  of  which  Joyce 
wn  is  sales  promotion  manager, 
ke  Register  and  Tribune  and  the 
l»-Joumal  are  both  owned  by  the 
Bwles  family.  Gardner  Cowles  is 
■esiderit  of  the  Des  Moines  dailies 
d  John  Cowles  is  president  of  the 
lirmeapolis  paper. 

In  winning  the  cup  the  Register  and 
rihune  won  four  firsts  in  various 
a!!sifications,  while  the  Star-Journal 
w  one  first  and  three  seconds.  First 
d  second  prizes  and  honorable 
for  excellence  were  awarded 
15  other  newspapers.  In  addition, 
c  judges  made  a  special  award  to 
*  Bureau  of  Advertising  of  the 
cnerican  Newspaper  Publishers  As- 
<ciation  for  its  Continuing  Study  of 
^*spaper  Reading,  terming  it  “the 
^islanding  effort  of  the  year  in  news- 
'!*'■  research.”  Managing  director 
the  Bureau  is  William  A.  Thomson, 
vwlges  who  studied  the  great  num- 
T  of  entries  submitted  in  Editor  & 
'W-ism’s  Ninth  Annual  Newspaper 
^motion  Contest  were;  George 
Wi  president,  George  Bijur,  Inc., 
York;  A.  L.  Billingsley,  presi- 
Ftiller  Sc  Smith  &  Ross,  Inc., 
Cummings,  secretary, 
Esty  &  Co.,  Inc.,  New  York; 
.  W.  Cunningham,  general  adver- 
manager,  Sears,  Roebuck  & 
’»  V  H.  Gallup,  vice-presi- 

f*!.  Young  Sc  RuWcam,  New  York; 


Duane  D.  Jones,  executive  vice-presi¬ 
dent  and  general  manager,  Blackett- 
Sample-Hummert,  Inc.,  New  York; 
Prof.  Paul  D.  Nystrom,  professor  of 
marketing.  School  of  Business,  Co¬ 
lumbia  University,  New  York;  Walter 
A.  O’Meara,  vice-president  and  di¬ 
rector  of  copy,  Benton  &  Bowles,  Inc., 
New  York;  A.  T.  Preyer,  vice-presi¬ 
dent,  Vick  Chemical  Company,  New 
York;  Miss  Gay  S.  Walton,  advertis¬ 
ing  Erector,  Julius  Kayser  &  Co., 
New  York;  and  M.  Seklemian,  adver¬ 
tising  manager,  Montgomery  Ward  & 
Co.,  Chicago. 

Judging  took  place  Tuesday  eve¬ 
ning,  March  5,  in  the  Pillement  Suite 
at  the  Hotel  Waldorf-Astoria,  follow¬ 
ing  a  dinner  served  in  the  suite.  The 
exhibits  were  attractively  displayed 
on  tables  in  the  various  rooms  of  the 
suite. 

In  the  classification  “Advertise¬ 
ments  for  Circulation,”  the  most  valu¬ 


able  single  advertisement  was  ad¬ 
judged  to  be  a  full-page  roto  section 
ad  in  the  Des  Moines  Register  cap¬ 
tioned  in  huge  letters  “Hitler  Will 
Fall.”  The  prediction  was  quoted 
from  the  biography  of  Hitler  by  Emil 
Ludwig  which  was  to  start  in  the 
Sunday  Register  the  following  week. 
The  page  appeared  last  July. 

Second  place  was  won  by  Washing¬ 
ton  Post,  Raoul  Blumberg,  promotion 
manager,  with  a  full  page  promoting 
the  Post’s  galaxy  of  columnists,  com¬ 
mentators,  and  comic  features.  The 
point  emphasized  was  “New  Yorkers 
Have  To  Buy  All  8  New  York  Papers 
To  Get  These  Features  Washing¬ 
tonians  Get  In  One  Paper — The  Post.” 
Cuts  of  creators  of  the  various  fea¬ 
tures  were  used  surrounded  by  lib¬ 
eral  areas  of  white  space. 

The  most  valuable  campaign  for  cir¬ 
culation  purposes  brought  another 
first  prize  to  the  Register  and  Trib¬ 


1939  PROMOTION  CONTEST  WINNERS 

Best  All  Around  Promotion  by  an  Individual  Newspaper:  First — Des  Moines 
Register  and  Tribune.  Second — Minneapolis  Star-Journal. 

Advertisements  for  Circulation:  Most  valuable  single  advertisement:  First — Des 
Moines  Register  and  Tribune.  Second — Washington  Post.  Most  valuable  campaign: 
First — Des  Moines  Register  and  Tribune.  Second — Minneapolis  Star-Journal. 

Advertisements  for  Advertising:  Most  valuable  single  ad:  First — Philadelphia 
Bulletin.  Second — Los  Angeles  Times.  Most  valuable  campaign:  First — Minneapolis 
Star-Journal.  Second — Philadelphia  Bulletin. 

Advertisements  for  Classified  Advertising:  Most  valuable  single  ad:  First — Des 
Moines  Register  and  Tribune.  Second — New  York  Times.  Most  valuable  campaign: 
First — Des  Moines  Register  and  Tribune.  Second — ^Toronto  Star. 

Institutional  Advertisements:  Most  valuable  single  ad:  First — Salt  Lake  Tribune 
and  Telegram.  Second — Minneapolis  Star-Journal.  Most  valuable  campaign:  First — 
Los  Angeles  Herald  &  Express.  Second — Minneapolis  Star-Journal. 

Trade  Paper  Advertisements;  Most  valuable  single  ad:  First — Oklahoma  City 
Daily  Oklahoman  and  Times.  Second — ^Washington  Post.  Most  valuable  campaign: 
First— Oklahoma  City  Daily  Oklahoman  and  Times.  Second — New  York  Times. 

Direct  Mail;  Most  valuable  single  mailing  piece:  First — ^The  Gannett  News¬ 
papers.  Second — Newark  Evening  News.  Most  valuable  campaign:  First — New  York 
Times.  Second — Newark  Evening  News. 

Data  Books:  Equal  rating  as  first:  Now  York  Sun  (for  cities  over  500,000). 
Columbus  (O.)  Dispatch  (for  cities  under  500,000).  Honorable  mention — New  York 
Herald  Tribune  (for  cities  over  500,000).  For  cities  under  500,000:  Port  Huron 
(Mich.)  Times-Herald,  Providence  Journal  &  Bulletin,  Topeka  Capital. 

Research  Studies:  Most  valuable:  First — New  York  Herald  Tribune.  Second— 
Cleveland  Press.  The  judges  made  a  special  award  to  the  Bureau  of  Advertising, 
ANPA,  for  its  Continuing  Study  of  Newspaper  Reading,  terming  it  ’’the  outstanding 
’  effort  of  the  year  in  newspaper  research.” 


une.  The  judges  made  their  decision 
after  studying  a  well-rounded  group 
of  materi^,  full  pages,  and  smaller 
copy,  promoting  Register  and  Tribune 
news  and  sports  coverage,  and  carrier 
organization.  Striking  use  of  big  il¬ 
lustrations  and  big  headlines  made 
these  advertisements  outstanding,  as 
well  as  the  cogency  of  the  arguments 
used  in  the  text. 

Second  place  in  this  classification 
went  to  the  Minneapolis  Star-Journal 
for  a  series  on  its  world-wide  news 
and  picture  services,  and  its  special 
writers  and  syndicate  “stars.” 

The  most  valuable  single  advertise¬ 
ment  directed  to  advertisers  and  ap¬ 
pearing  in  one  or  more  papers  was 
adjudged  to  be  that  placed  by  the 
Philadelphia  Bulletin,  titled  “Re¬ 
sponse  Ability.”  It  was  part  of  a 
series  placed  by  the  Bulletin  which 
emphasized  Philadelphia  as  a  city  of 
homes,  from  the  reader  response  to 
Bulletin  advertising.  Results  of  sur¬ 
veys  made  for  the  daily  by  the  Ross 
Federal  Research  Corporation  were 
given.  The  series  was  prepared  by 
the  Donovan  -  Armstrong  agency, 
Philadelphia,  under  the  direction  of 
the  Bulletin,  George  T.  Eager  of  the 
Bulletin  said. 

Los  Angeles  Times  Award 

The  Los  Angeles  Times  was  de¬ 
clared  the  winner  of  second  place 
for  the  best  single  advertisement  di¬ 
rected  to  advertisers.  The  copy,  a 
half-page  running  the  depth  of  the 
page,  was  headed  “Sales  Checks  Tell 
the  Story.”  Across  the  top  and  down 
the  left  side  of  the  ad  were  repro¬ 
duced  sales  checks  of  various  types  of 
retail  stores,  while  the  text  made  the 
point  that  national  advertisers  watch 
retail  stores  closely  to  see  where  they 
spend  their  advertising  money.  Fig¬ 
ures  on  the  Times  retail  linage  were 
then  given  to  show  that  the  Times 
carried  the  largest  volume  of  retail  in 
the  city. 

The  Minneapolis  Star-Journal  reg¬ 
istered  again  when  it  won  first  place 
for  the  most  valuable  campaign  of 
three  or  more  advertisements  directed 
to  advertisers.  The  theme  of  this 
campaign  was  that  “4  Out  Of  5  Min¬ 
neapolis  Families  Read  The  Star- 
Journal  Daily.”  The  “4  Out  Of  5” 
statement  was  used  as  a  headline  in 
the  series,  which  ran  from  full  page 
down  to  ads  as  small  as  four  inches 
on  one  column.  Both  black  and  white 
and  roto  were  used. 

Second  prize  in  this  classification 
was  awarded  to  the  Philadelphia  Bul¬ 
letin  for  its  series  of  which  the  “Re¬ 
sponse  Ability”  full-page,  mentioned 
above,  was  a  part.  The  series  ran  in 
full  pages  and  the  ads  were  striking¬ 
ly  illustrated  with  black  and  white 


Jury  of  judges  in  Editor  &  Publisher's  Ninth  Annual  Promotion  Contest  photographed  at  the  Waldorf.  Left  to  right,  standing: 
Professor  Paul  H.  Nystrom,  Columbia  University;  Dr.  George  H.  Gallup,  Young  &  Rubicam;  A.  T.  Prayer,  Vick  Chemical  Co.; 
Walter  A.  O'Meara,  Benton  &  Bowles;  Duane  D.  Jones,  Blackatt-Sample-Hummert;  M.  Seklemian,  Montgomery  Ward  &  Co. 
Seated,  left  to  right:  George  Bijur,  George  Bijur,  Inc.;  G.  W.  Cunningham,  Sears,  Roebuck  &  Co.;  Miss  Gay  Walton,  Julius 
Kayser  &  Co.;  A.  L.  Billingsley,  Fuller  &  Smith  &  Ross,  Inc.;  E.  H.  Cummings,  William  Esty  &  Co. 


imi  H*iikUyiuml  uttk  Th,  Star 


N»  Yorkifs  H»e  Ts  BblAII  8  Net  Ytrli  Papers  It  Cel 
Tliese  Fealvres  WashtneteniaDS  Cet  in  I  Paper . . .  The  Pist 
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W«shin9ton  Post  trade  paper  copy 
won  second  as  best  single  advertf" 

For  You!”;  “Our  Kiddies  Are 
To  Live  Here,  Too.” 

In  the  field  of  trade  paper 
tising  the  best  single  a( 
was  adjudged  to  be  that  ] 


This  is  how  Toronto  Star  made  its  vacation- 
land  copy  attractive. 


PS  well  as  a  large  coupon  upon  which 
a  reader  could  write  a  want  ad  and 
send  it  to  the  newspapers.  Want  ad 
rates  were  also  given.  At  the  left  was 
a  large  drawing  of  a  baby  chick,  just 
out  of  the  shell,  pulling  at  a  worm. 

Hie  Ncu>  York  Times,  with  an  im- 
usual  and  compelling  full-page,  “The 
Life  of  Robert  Cadwalader  Smitth 
in  the  New  York  Times  Classi¬ 
fied  Ccdumns”  won  second  prize  in 
this  classification.  Topped  by  a  large 
photograph  of  an  attractive  infant. 


---T 

^dvertiseo^ 

' - •■-rrv'* - ,-.v  .1-^-  -r— .  -  -  --  -  i«  i/t  —  -  plaCC^ 

^  ;•  ,  Oklahoma  aty  Oklahor^ and T 

^  i  r-  . m  Advertising  Age,  Dec.  25, 

-.  ■.  i!"  '  L'.'  Headed  “Blitzkrieg”  it  present^ 

-  -  argument  for  sustained 

V  advertising  rather  than  “a  f«* 

VVsVsiVrTss  ViVt'sViVcr.'  siiVTiif’i  Vrii  1®^”  now  and  then. 

- * -  The  text  said,  m  part: 

Ono  of  fho  •dvortisomenh  from  fho  Now  Washington  Post  pago  which  won  second  “After  a  few  lightning-uM 
York  Timas'  trada  papar  campaign.  In  singla  advartlsamants  for  circulation.  the  average  national  advertiser 


Tta  OLAB  I  U*«  in  Minncapahi* 


iTOtr  o«A  4M42IN6  r^OfHFCr 


II  The  Des  Mmez  SUNDAY  REGISTER 


I  Meet  the  Minneapolis  Star- Journal  Family! 


I 


on^  O ' '  n  pon  qrjo  p, 
Mliir> 1 k.  A Arei a  t  >.  >5' 

nf' n  P  O'^  ^ f  ? 


Life  in  Minneapolis  can'f  really  be  all  like 
thatl  This  full  page  was  part  of  Star- 
Journal's  series  of  institutional  ads. 


■  Cil''lltf  k‘'af''\k  4<-  t 


BLITZKRIEG ! 


Oitt  of  the  five  pages  upon  which  Minneapolis  Star-Journal 
carried  pictures  of  each  of  its  642  staff  members. 


Striking  full  page  promoting  a  new  serial  adjudged  best  sin¬ 
gle  advertisement  for  circulation  purposes. 


THE.N  ALl 


ON  Till  NEWSPAPER  FRONT' 


Oklahoma  City  Oklahoman  and  Times  copy 
selected  as  best  single  page  trade  paper 
advertisement. 


Vw  SCRIPT' 


First  prize  as  best  single  institutional  advertisement  was 
awarded  to  this  Salt  Lake  City  Tribune  and  Telegram  full 
page. 


phia  Bulletin  full  page  judged  the  most  valuable 
single  advertisement  directed  to  advertisers. 


'  newspaper  campaign  for  the  year. 

No  other  medium  is  called  upon  ..t.i. 

national  advertisers  to  do  so  much  _ i _ HZ _ 

Blitzkrieg  ^  ^  Gannett  book  which  won  9 

smping  at  a  year-round  p|,ce  as  the  most  valuable  single 

market  with  a  few  volleys  mailing  piece  directed  to  advertisers, 

newspaper  advertising  has  become 

wininon  that  78%  of  the  national  vertiser’s  most  powerful  selling  me-  In  the  box  at  the  lower  right  (see 
schedules  in  the  Oklahoman  and  dium?  illustration),  a  “Casualty  List  of  Na- 

es  last  year  were  ended  for  the  “How  much  more  effective  .  .  .  how  tional  Food  Schedules”  was  carried. 
_ within  13  weeks.  Almost  half  much  more  profitable  would  news-  The  border  around  the  drawing  and 

^  paper  advertising  be  if  its  use  were  the  dailies’  signature  were  in  pale  red- 

y®ar  through.  And  this  fully  co-ordinated  with  the  frequency  J.  I.  Meyerson  is  promotion  mana- 

rt  b  ^  Oklahoma  City,  schedules  of  other  media?  lliough  ger  of  the  Oklahoman  and  Times, 

ly  of  every  other  U.  S.  this  strategy  is  practiced  by  only  a  Commenting  on  the  copy  the  judges 

"Isn’t or  more.  small  minority  of  today’s  national  said  that  it  not  only  sells  newspaper 

^  »t  somewhat  remarkable  that,  advertisers,  its  wisdom  and  advan-  advertising,  but  that  it  is  helpful  to 

such  adverse  conditions,  tages  is  being  conspicuously  con-  advertising  agencies  as  well. 

•Pepers  continue  to  be  an  ad-  finned.”  Second  prize  for  best  single  trade 
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EDITOR  &  PUBLISH  eIfO 


Bookies’  Efforts  to  Buy 
Newspaper  “Fronts”  Fail 


INS  Discloses  Unsuccessful  Attempts  of  Gconbling 
Interests  to  Trcmsform  Weeklies  Into 
Dailies  to  Get  Racing  Service 
By  WALTER  E.  SCHNEIDER 


established  service  to  newspapers. 

One  request  for  the  news  and  race 
wires  came  to  INS  from  a  “new  daily” 
in  a  Mexican  border  town,  according 
to  Mr.  Moss.  He  recalled  two  other 
requests  from  Illinois,  another  from 
California,  one  from  Texas  and  one 
from  a  New  England  town.  He  be¬ 
lieves  that  the  INS  has  “probably 
heard  the  last  of  it”  with  the  request 
from  New  Jersey  last  week,  since  the 
bookies  must  know  by  now  that  the 
wire  services  are  aware  of  the  modus 
operandi. 


AP-Guild  Agree 
To  Contract  for 
New  York  Office 


Agreement  to  Be  Approve<| 
By  Unit  and  lEB  .  .  . 

3  Years  in  Negotiation 


ATTEMPTS  OF  BOOKIES  to  go  into  had  obtained  some  new  capital.  He 
the  daily  newspaper  publishing  was  willing  to  put  up  two  or  three 
business  so  they  might  obtain  race  months  in  advance  when  reminded 
results  from  a  wire  service  and  work  he  didn’t  pay  his  small  bills  previ- 


U.P.  Renews  Pact 
With  Its 

Guild  Employes 


The  United  Press  and  the  American 
Newspaper  Guild  renewed  their  con- 


their  telephones  unmolested  imder  ously. 

cover  of  a  newspaper  “front”  were  “Since  his  paper  was  published  in  a 
disclosed  to  Editor  &  Publisher  this  small  town  we  couldn’t  see  why  he 

should  need  a  full  service  and  the 

Sin<»  the  United  States  Govern-  race  service.  He  was  told  he  wasn’t  _ 

ment  cracked  down  on  the  illegal  kidding  anybody  and  informed  that  tract  March  12  in  New  York  provid 
transmission  of  race  information  last  the  service  was  not  available.  ^  minimum  wages,  maximum 

November  there  have  been  at  least  Most  recent  request  for  INS  reg-  hours,  dismissal  indemnity,  vacations 
a  dozen  instances  in  which  gambling  ular  news  service  and  the  race  service  ^jth  pay  and  sick  leave.  For  one 
interests  have  sought  to  finance  trans-  came  last  week  from  the  publisher  of  year,  it  is  effective  immediately, 
formation  of  weeklies  into  dailies  for  a  weekly  in  a  small  town  in  northern  qJj  contract,  in  effect  for  a 

the  purpose  of  doing  “business  as  New  Jersey,  in  the  New^  York  metro-  year-and-a-half,  expired  Dec.  26.  As 
usuEkl,”  according  to  Walter  E.  Moss,  politan  area.  This  publisher,  accord-  provided  in  the  old  agreement,  nego- 
sales  director  of  International  News  ing  to  Mr.  Moss,  wanted  to  pay  ap-  tiations  for  a  renewal  had  been  under 
Service.  proximately  $150  a  week  for  the  reg-  way  since  last  November. 

Refused  Service  ular  news  wire  and  the  race  wire. 


T  the  bookies’  attemnts  Yet  when  a  representative  visited  him  Under  the  new  agreement  the  five - 

In  every  case  the  Dooxies  auempis  _ _ e  j;  j,,.*  i _ _  _ _ day  40-hour  week  is  extended  to  rune 

to  play  “angel”  to  a  weekly  failed  be-  ,  ^  ,  onlWt  tpl<»vram  *"ore  bureaus,  bringing  the  total  bu- 

— all  change  to  pay  for  a  collect  telegram.  _  _  . ..t.- 


Ending  three  years  of  intermitteE 
negotiations,  the  first  contract  betvee 
the  Associated  Press  and  the  Amen 
can  Newspaper  Guild  covering  et 
torial,  news  photo,  feature  and  finat 
cial  department  employes  in  the  Net 
York  office  of  the  AP  was  “initialec 
a  fortnight  ago.  Editor  &  Pubuseb 
learned  this  week. 

The  contract  covering  wages  aa:| 
working  conditions  for  approxunateh  | 
200  employes,  now  awaits  only  ratifi¬ 
cation  by  the  AP  unit,  which  meet 
March  15  for  that  purpose,  and  It 
the  guild’s  International  Executiv; 
Board  wire  service  committee,  fo: 
the  guild. 

It  also  awaits  approval  of  the  execu¬ 
tive  committee  of  the  AP  Board  d 
Directors,  scheduled  to  meet  duiiti 
the  last  week  of  this  month.  TheAP 
board  will  convene  April  19  for  three 
days  before  the  annual  meeting  of 
AP  members  in  New  York. 


cause  the  wire  service  scrutinized  all 


telegram. 


reaus  now  operating  imder  this  ar- 


requests  for  race  news  iriformation  rangement  to  20.  The  new  bureaus 

with  a  jaundiced  eye  when  the  gov-  had  ohtamed  new  capital  to  enter  the  j  j  j  Albany,  N.  Y.,  Atlanta,  Den- 

_ f  Uc  pipan  iir»  and  daily  field  and  wanted  the  race  wire  „  .  ,  t  j-  i- 

emment  began  because  there  was  so  much  interest  in  Harrisburg,  Pa.,  Indianapolis, 

where  it  was  suspected  that  bookies  .  .,  .  ,  v.  /.  •  Minneapolis,  Oklahoma  City,  Phila- 

were  involved  the  request  for  the  race  ^  J  delphia  and  the  Sacramento,  Cal., 

publishing  race  results. 


service  was  refused,  Mr.  Moss  in¬ 
formed  Editor  &  Publisher. 

The  United  Press  also  disclosed  that 
a  weekly  newspaper  in  a  New  Jersey 
coast  resort  had  requested  the  U.P.’s 


Request  "Ridiculous" 

“The  request  was  so  ridiculous  and 
the  circumstances  so  suspicious  that 


special  sports  service,  which  includes  we  didn’t  give  him  either  service,” 


racing  information,  but  couldn’t  ex¬ 
plain  why,  since  the  paper  was  pub¬ 
lished  once  a  week,  it  wanted  the  race 
service  every  day,  so  the  weekly’s 
request  was  denied. 

TTie  Associated  Press  said  it  had 
received  “no  unusual  requests”  for 
its  race  service. 

According  to  Mr.  Moss,  “the  bookies 
have  been  desperate”  since  the  gov¬ 
ernment  enjoined  the  Nationwide 
News  Service  from  using  telephone 
and  telegraph  wires  to  service  hand¬ 
book  shops. 

Newspapers  continued  to  receive 
race  returns  from  the  Cecelia  Corpora 


Mr.  Moss  explained.  “Ordinarily  a 
daily  paper  in  a  town  of  that  size 
would  pay  $15  or  $18  for  a  limited 
report.” 

The  INS  executive  believes  the 
bookies  are  so  hard  pressed  by  the 
government’s  drive  that  they  are  will¬ 
ing  to  pay  as  much  as  $2,000  a  week 
for  the  race  wire  service,  which  is 
from  10  to  20  times  the  normal  charge 
to  newspapers  by  one  of  the  legitimate 
news  agencies.  That  is  why  they 
have  been  endeavoring  to  enter  the 
publishing  field  and  operate  under  a 
newspaper  front,  but  such  efforts  to 


legitimatize  their  operations  have 

tion,  parent  firm  of  Nationwide,  which  failed  because  the  wire  services  have  _ ,  _ 

gives  its  service  on  a  news  wire  which  been  on  guard  against  jeopardizing  in  charge  of  wire  services, 
has  always  been  apart  from  those 


radio  bureau. 

Under  the  expired  agreement  Bos¬ 
ton,  Chicago,  Columbus,  Kansas  City, 
Los  Angeles,  New  York,  Pittsburgh, 
St.  Louis,  Detroit,  San  Francisco  and 
Washington  were  affected. 

A  new  minimum  of  $55  per  week  is 
in  effect  for  “Journeymen  Press  Asso¬ 
ciation  Newsmen’  after  six  years’  ex¬ 
perience.  This  clause,  however,  ap¬ 
plies  only  to  the  New  York  and  Wash¬ 
ington  bureaus.  The  old  minimum 
was  $50  after  five  years. 

Dismissal  indemnity  in  the  new 
agreement  was  raised  to  a  maximum 
of  24  weeks’  salary  for  over  207 
months  of  continuous  employment.  It 
previously  had  been  21  weeks’  wages 
for  20  years’  service. 

Clem  J.  Randau,  U.P.  vice-president 
and  business  manager,  signed  for  the 
management;  for  the  guild  Morris 
Watson,  international  vice-president 


wire  service  executives  wondering 
what  caused  it,  but  the  inevitable  re¬ 
quest  for  the  race  service  in  addition 
to  the  regular  news  service  was  a 
tipoff  that  bookmakers’  money  was 
behind  the  projected  new  daily  seek¬ 
ing  the  service. 

One  publisher  who  approached  INS 
is  a  former  California  client.  His 
paper  used  to  receive  a  very  small 
service,  paying  about  $15  to  $18  a 


week,  and  when  he  coul^’t  pay  even  MANAGER,  MECHANICAL  SUPT.  RESIGN 

that  much  he  was  cut  on. 


Approval  Expected 

Guild  officials  expect  the  AP  unit 
will  vote  for  approval  of  the  contract 
AP  executive  editor  Byron  Price,  who 
recently  sat  in  on  negotiations  was 
quoted  by  guild  officials  as  recom¬ 
mending  that  conditions  of  the  con¬ 
tract  go  into  effect  immediately  upo: 
approval  by  the  unit. 

The  contract  provides  a  five-day 
40-hour  week,  sick  benefits,  dismis¬ 
sal  indenmity  and  vacations.  It  is  for 
one  year,  effective  April  1. 

The  AP  contract  is  the  same  as  that 
signed  earlier  this  week  with  the 
United  Press,  according  to  the  guild 
except  that  photographers,  artists 
cartoonists  and  retouchers  come  un¬ 
der  the  AP  agreement.  Tabulator 
are  the  only  employes  exempted  hw 
the  five-day  40-hour  week,  they  com¬ 
ing  under  a  six-day  35-hour  week 
Under  this  arrangement,  they  receive 
four  weeks’  vacation  annually. 

Morris  Watson,  chairman  of  the 
guild’s  wire  service  committee,  ann 
Claude  Jagger,  AP  financial  edito: 
initialed  the  agreement. 


turned  to  the  new^per  field  for  safe  SURVEYING  ARKANSAS  NEWSPRINT  MILL  IDEA 

and  sure  returns  when  the  federal  IN  CO-OPERATION  with  Arkansas  publishers,  the  State  Agricultural  & 
government  took  steps  to  stamp  out  Industrial  Conunission  is  now  preparing  a  survey  report  on  the  proposal 
“mushroom”  bookie  wire  services  that  to  establish  in  Arkansas  a  newsprint  mill  similar  to  the  plant  in  operation  at 
have  sprung  up  since  Nationwide  was  Lufkin,  Tex.,  for  manufacture  of  newsprint  from  black  gum  and  pine, 
discontinued.  Arkansas  black  gum  will  be  tested  in  the  Forest  Products  Laboratory  at 

Rrotpective  Boom  Flops  Madison,  Wis.  H.  K.  Thatcher,  commission  secretary,  who  made  it  clear  that 

The  sudden  boom  in  prospective  ihe  project  is  still  in  the  preliminary  stage,  said  the  mill  would  be  financed  by 
new  business  in  December  emd  early  Arkansas  investors  with  assistance  of  the  Reconstruction  Finance  Corpora- 
this  year  its^  might  have  set  the  tion.  The  report  will  include  a  section  relative  to  Arkansas  consumption  of 

newsprint  and  the  possibilities  of  marketing  in  other  states. 
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BEL/IIR  HEMS  WHITE  HOUSE  CORRESPONDENTS 

WASHINGTON,  D.  C^  March  12 — Felix  Belair,  Jr.,  of  the  New  York  Times, 
has  been  elected  president  of  the  White  House  Correspondents’  Associa¬ 
tion,  with  the  following  staff  of  assisting  officers:  vice-president,  Thomas  F, 
Reynolds,  United  Press;  secretary-treasurer,  Paul  Wooton,  New  Orleans 
Times-Pieayune.  Members  to  serve  on  the  executive  committee  are  John  C. 
O’Brien,  Philadelphia  Inquirer;  Douglas  B.  Cornell,  Associated  Press;  Claude 
A.  Mahoney,  Wall  Street  Journal. 


“All  at  once  he  came  up  smiling,  PHILADELPHIA,  March  14 — George  Kearney,  president  and  editor  of  the 
with  plenty  of  money,  and  told  us  he  Philadelphia  Evening  Ledger,  revealed  to  fibiroR  &  Publisher  late  tonight 
wanted  to  buy  our  complete  service  that  Edward  L.  Wingert,  Ledger  advertising  director  for  several  years,  and 
.  and  the  race  service  too,”  Mr.  Moss  William  Goss  Dodge,  mechanical  superintendent,  who  came  to  the  Ledger 
related.  “Suspicious,  we  asked  him  if  last  year  from  the  New  York  Daily  News,  have  resigned.  Further  details 
a  rich  uncle  had  died,  and  he  said  he  were  not  made  public. 


H 

tion 

will 


Toronto  Writer  Asked 
To  Cabinet  Meeting 

Toronto,  March  14— The  Torornt 
Globe  and  Mail  today  published  » 
account  of  how  Premier  Hepbum  cre¬ 
ated  a  precedent  in  Ontario  politt* 
by  calling  a  reporter  for  one  Toronto 
evening  newspaper  into  a  cabins 
meeting,  in  a  move  to  discredit® 
accuracy  of  a  report  in  another  To¬ 
ronto  evening  newspaper. 

The  Premier  had  read  an 
in  the  Toronto  Daily  Star 
quoted  an  unnamed  Cabinet  ®b^ 
as  saying  the  Premier  had  been  for^ 
by  his  colleagues  to  seek  out 
cial  Secretary  Harry  Nixon  and 
him  to  withdraw  his  resignation. 
Nixon  withdrew  it  Tuesday. 

In  the  presence  of  an  Eueninj  ^ 
gram  reporter,  the  Premier 
polled  his  Cabinet  ministers 
ually  after  saying:  “We  want  to  - 
on  our  honor  that  none  of 
given  this  interview  to  the  Ton®* 
Star.  Is  that  correct, 

Each  of  the  12  ministers  in  turn 
nified  his  agreement.  ,  ^ 

Earlier  in  the  day  Premier  H*P 
had  asked  a  Star  reporter  j®. 
the  Cabinet  minister  quoted  »  ^ 
story.  The  reporter  declined  to 


9 


MARCH 


19  4  0 


Baker  to  Direct 
Pictures  on 
Ingersoll  Daily 

Rights  to  Name  "P.M." 
Purchased  . . .  Paper  and 
Museum  Seek  News  Artists 

Harry  B.  Baker,  editor  of  Interna¬ 
tional  News  Photos,  has  resigned  and 
will  become  picture  manager  of  Ralph 
Ingersoll’s  pro¬ 
jected  five-cent 
I  New  York  even- 
I  ing  newspaper, 
temporarily  de¬ 
signated  as 
“P.  M.,”  Editor 
&  Publisher 
learned  this 
week. 

Mr.  Ingersoll 
also  announced 
that  Publications 
Research,  Inc.,  of 
j  Harry  B.  Baker  which  he  is  pre¬ 
sident,  has  pur¬ 
chased  rights  to  the  name  “P.  M.” 
from  the  PM  Publishing  Company, 
publishers  of  PM  Magazine,  a  six- 
year-old  publication  of  the  graphic 
arts  field  devoted  to  the  interests  of 
production  managers  and  art  direc¬ 
tors.  In  that  field  PM  means  Produc¬ 
tion  Manager.  The  new  name  for 
PM  Magazine,  its  publishers  an¬ 
nounced,  will  be  “AD,”  the  letters 
symbolizing  “Art  Director,”  and  will 
become  effective  with  the  April -May 
issue. 

Paper's  Name  Still  in  Doubt 

Mr.  Ingersoll  pointed  out  that  Pub¬ 
lications  Research  has  not  decided  yet 
on  a  name  for  the  paper  scheduled  to 
start  publication  June  1,  and  the  rights 
to  "P.M.,”  meaning  evening,  were 
purchased  from  the  PM  company  in 
case  that  name  is  selected. 

Mr.  Baker’s  appointment  as  picture 
Manager  effective  Mar6h  25  is  the 
latest  addition  to  P.M.’s  executive 
staff  confirmed  by  Mr.  Ingersoll  (see 
E  4  P,  March  2.  page  3).  Mr.  Baker’s 
successor  as  editor  of  INP  has  not 
been  selected,  it  was  stated  this  week 
at  the  Hearst  offices  in  New  York. 

Mr.  Baker  is  widely  known  in  the 
news  picture  field.  He  seldom  handles 
a  camera  and  claims  he  is  “one  of 
the  rankest  of  amateurs  when  it  comes 
to  picture  taking.”  He  has  been  edi¬ 
tor  of  INP  since  February,  1936.  He 
joined  the  Hearst  organization  as  edi- 
k>r  of  King  Features  news  mat  ser- 
'’•ces,  International  Illustrated  News 
and  the  New  York  edition  of  Central 
Press.  Previously  he  was  general 
manager  of  P  &  A  Photos  from  1923 
to  1930.  He  started  his  newspaper 
career  with  Associated  Newspapers  as 
a  copy  boy. 

The  Museum  of  Modern  Art,  New 
n  L  ^ftiounced  March  8  that  it  is 
collaborating  with  P.  M.  in  a  search 
or  artists  who  can  renort  the  news 
l^’ith  brush  or  pen.  A  'total  of  $1,750 
m  awards  is  offered. 

Bevivinq  Old  Journalistic  Art 

Announcements  were  sent  to  ap- 
10,000  artists  in  New 
ork  pty  and  vicinity.  All  entries 
must  ^  received  before  5:30  p.m., 
April  15  to  May 
;’  ®  entries,  as  selected  by  the 
^  exhibited  at  the  Museum, 
Tk^st  53rd  Street,  New  York. 

consist  of  John  Sloan, 
u„i  Morgan,  William  Cropper, 
Cahill,  director  of  the  compe- 
Museum,  and  Mr.  In- 
g^ll.  ’The  first  award  will  be  of 
make  20 

1  ^  each.  In  addition  a 

^'al  award  of  $250  will  be  given 


PRESS  WOMEN  HOLD  STUNT  PARTY 

One  of  the  skits  given  at  the  annual  stunt  party  dinner  March  9  in  Washington  by 
the  Women’s  National  Press  Club.  Left  to  right  in  the  skit  entitled  “Nominating 
Convention"  are:  Mary  Virginia  Johnson,  Time  magazine;  Bab  Lincoln,  Washington 
Times-Herald;  Corinne  Frazier,  WPA  staff;  Mrs.  Elizabeth  May  Craig,  Portland  (Me.) 
Press-Herald;  Bess  Furman,  Furman  Features;  Malvina  Lindsay,  Washington  Post; 
Hope  Ridings  Miller,  Washington  Post. 


that  picture  which  receives  the  larg¬ 
est  popular  vote  by  all  visitors 
throughout  the  exhibition.  All  jury 
awards  will  be  announced  April  23; 
the  public  choice  will  be  made  known 
on  the  day  the  exhibition  closes. 

Mr.  Ingersoll  pointed  out  that  60% 
of  P.  M.’s  space  will  be  devoted  to 
pictures.  He  emphasized  that  much 
of  the  day’s  news  will  be  recorded 
by  the  camera.  “But  if  the  story  can 
better  be  reported  on  a  sketch  pad 
or  drawing  board  than  by  lens  and 
film,”  said  Mr.  Ingersoll,  “that’s  the 
way  the  story  will  be  reported.  And 
this  competition  is  one  of  the  ways 
the  paper  will  use  to  find  the  artists 
to  do  it.” 

Inquiries  relating  to  the  competi¬ 
tion  should  be  addressed  to  P.  M. 
Competition,  Museum  of  Modern  Art, 
11  West  53rd  Street. 

The  page  size  of  P.  M.  is  disclosed 
for  the  first  time  in  the  announce¬ 
ment  of  its  competition  to  artists — 
10%  inches  wide  by  12%  inches  deep. 

Mr.  Ingersoll  announced  March  16 
that  the  Compton  Advertising,  Inc., 
New  York,  will  place  advertising  for 
the  new'  paper. 

YOUNG  TRIAL  STARTS 

The  trial  of  James  R.  Young,  Inter¬ 
national  News  Service  Tokyo  cor¬ 
respondent,  on  charges  of  violating 
the  Japanese  military  code  in  news 
dispatches  sent  after  a  tour  of  China, 
began  March  11  in  Tokyo  and,  after 
a  five-hour  session,  was  adjourned 
until  March  15.  The  public  was  ad¬ 
mitted  only  during  the  first  seven 
minutes  of  the  trial,  after  which  all 
spectators  were  excluded  on  the 
grounds  that  the  nature  of  the  pro¬ 
ceedings  “might  interfere  with  peace 
and  order.”  Yovmg’s  wife,  who  has 
been  filing  for  him,  was  permitted  to 
remain,  however.  Young  has  been 
under  arrest  since  Jan.  21. 


Baltimore  Sun  Man 
Shot  by  Bandit 

Baltimore,  March  13  —  Robert  B. 
Murray,  assistant  telegraph  editor  of 
the  Su7i,  was  shot  through  the  chest 
yesterday  when  he  grappled  with  one 
of  three  bandits  who  attempted  to 
hold  up  Martick’s  tavern  on  West 
Mulberry  street  at  about  midnight. 
Taken  to  the  University  Hospital,  it 
was  found  that  the  bullet  had  entered 
the  body  below  the  heart  and  taken 
a  course  across  the  chest  and  lodged 
in  the  right  side.  Mr.  Murray’s  con¬ 
dition  was  described  as  serious. 

A  man  who  said  he  was  James 
Charles  Smith,  23  years  old,  of  Wash¬ 
ington,  has  been  charged  with  the 
shooting.  Others  in  the  place  ov'er- 
powered  him  and  handed  him  over  to 
the  police.  ’The  other  two  bandits 
escaped. 

Mr.  Murray  is  of  robust  physique, 
47  years  old.  He  was  born  in  Durham, 
N.  C.,  where  his  father  was  a  piano 
manufacturer  and  in  his  youth  Mr. 
Murray  traveled  about  the  South  sell¬ 
ing  pianos. 

Graduating  from  Trinity  College, 
now  Duke  University,  he  went  to 
Norfolk  and  worked  on  the  Virginian- 
Pilot.  He  served  in  the  Navy  during 
the  war.  In  November,  1927,  he  went 
on  the  copy  desk  of  the  Sun.  In 
March,  19^,  he  went  to  New  York 
as  the  correspondent  in  that  city  for 
the  Sun,  remaining  until  April  of  the 
following  year,  when  he  returned  to 
Baltimore  and  to  the  copy  desk. 

He  is  a  bachelor,  with  no  members 
of  his  family  in  the  city. 

ADWOMEN'S  PARTY 

The  Philadelphia  Club  of  Advertis¬ 
ing  Women  entertained  800  members 
and  guests  at  its  twenty-fourth  an¬ 
nual  dinner-dance  in  the  Bellevue- 
Stratford  on  March  8. 


HEARST  WRITES  COLUMN  ”TO  INAUGURATE  IT" 

after  more  then  50  years  of  contributing  articles  and  editorials  to  his  news¬ 
papers,  on  March  7  William  Randolph  Hearst  started  his  first  daily  column 
in  the  Hearst  papers  entitled  "In  the  News,"  carried  in  the  left  hand  column 
of  the  front  page,  which  space  Arthur  Brisbane's  "Today"  formerly  occupied. 
(See  E.  &  P.,  March  9,  page  46.)  Mr.  Hearst  will  be  77  years  old  April  29. 

In  answer  to  a  query,  Mr.  Hearst  wired  his  general  manager,  J.  D. 
Gortatowsky,  in  New  York  March  10  from  San  Simeon,  Calif.: 

"Tell  EDITOR  &  PUBLISHER  that  I  am  writing  the  column  to  inaugurate 
it.  I  am  not  particularly  anxious  to  take  on  the  extra  work,  but  if  the  column 
proves  by  good  fortune  to  be  a  success,  I  will  continue  it.  In  the  meanwhile, 
as  the  story  goes.  "Please  do  not  shoot  the  organist.  He  is  doing  the  best 
he  can." 

/c  W.  R.  HEARST. 

(.Srr  story  poi/t’  14) 


St.  Louis  P-D 
Charged  with 
Contempt  of  Court 

Reese.  Coghlon  and 
Fitzpatrick  Ordered  to 
Appear  March  18 

St.  Louis,  March  11 — Tlie  Pulitzer 
Publishing  Co.,  publishers  of  the  St. 
Lonis  Post-Di.vpatch,  and  three  mem¬ 
bers  of  its  staff  were  directed  to  ap¬ 
pear  before  Circuit  Judge  Thomas  J. 
Rowe  March  18  to  “show  cause  why 
they  should  not  be  pimished  for  con¬ 
tempt  of  court”  in  a  citation  ordered 
issued  today  by  Judge  Rowe. 

Those  named  are  Benjamin  H. 
Reese,  managing  editor;  Ralph  Gogh- 
lan,  editor  of  the  editorial  page;  and 
Daniel  R.  Fitzpatrick,  cartoonist.  The 
action  follows  publication  last  week  of 
two  editorials  and  a  cartoon  criticiz¬ 
ing  the  judge  for  ordering  dismissed 
without  trial  a  $10,000  extortion 
charge  against  State  Representative 
Eldward  M.  Brady. 

Requested  by  Judge 
The  matter  officially  was  brought 
to  the  Court’s  attention  by  an  in¬ 
formation  asking  for  the  citation  pre¬ 
pared  by  Circuit  Attorney  Franklin 
Miller,  himself  object  of  repeated 
criticism  in  recent  years  by  the  paper, 
and  filed  Saturday.  Miller  .said  he 
acted  at  the  direction  and  request  of 
Judge  Rowe. 

The  Post-Dispatch  in  its  Sunday 
editions  further  publicized  the  mate¬ 
rial  involved  by  reprinting  the  car¬ 
toon  on  the  front  page  and  most  of 
one  of  the  editorials.  The  remaining 
editorial  text  was  carried  on  page 
two.  In  an  editorial  the  paper  out¬ 
lined  its  position  by  saying  “the  Post- 
Dispatch  regards  the  charge  of  con¬ 
tempt  as  an  attack  upon  the  freedom 
of  the  press  and  upon  this  newspaper’s 
constitutional  rights.  The  attack  will 
be  vigorously  defended.” 

Miller,  in  the  information,  described 
the  editorials  and  cartoon  as  “grossly 
contemptuous  of  this  court”  in  that 
they  “tend  to  create  widespread  dis¬ 
regard  for  the  authority  of  this  court, 
tend  to  scandalize  the  court;  tend  to 
subject  the  court  to  ridicule  and  con¬ 
tempt;  tend  to  impede,  interfere  with 
and  embarrass  the  administration  of 
justice  in  the  court;  tend  to  prejudice 
this  court  in  the  public  mind;  and 
tend  to  bring  this  court  into  disre¬ 
pute  and  to  hinder  it  in  judicial  pro¬ 
ceedings.” 

Interference  Charged 

The  circuit  attorney  also  alleged 
the  publications  tended  to  interfere 
with  a  related  case,  but  against  two 
other  defendants,  called  today  before 
Judge  Rowe  and  continued  for  the 
term. 

’  The  judge,  in  his  order  today,  di¬ 
rected  the  clerk  of  the  court  to  file 
with  the  sheriff  a  certified  copy  of  the 
citation  for  service  on  the  persons 
named.  Miller  told  reporters  the  pub¬ 
lishing  company  might  make  its  ap¬ 
pearance  through  either  an  officer  or 
counsel  and  that  the  three  staff  mem¬ 
bers  would  have  to  appear  personally. 

The  pending  action,  known  in  legal 
terminology  as  constructive  contempt 
of  court,  is  punishable  by  a  jail  sen¬ 
tence  or  a  fine  or  both.  Missouri 
statutes  do  not  limit  the  amount  of 
fine  or  length  of  sentence. 

LINOLEUM  d’rIVE 

In  a  campaign  for  Treadlite  and 
other  linoleums.  Congoleum-Naim, 
Inc.,  next  month  plans  to  use  82 
newspapers  in  75  major  markets  in¬ 
cluding  New  York.  McCann-Erick- 

.  son,  Inc.,  is  the  agency. 
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Minneapolis  Columnist 
Is  “Civic  Boy  Scout” 

Cedric  Adams  of  Star-Journal  Wields 
Unusual  Local  Power  .  .  .  Promotes 
Benefits  for  Needy  Causes 
By  D.  B.  DREIMAN 


BECAUSE  he's  always  doing  at  least 
one  good  turn  a  day,  Cedric  Adams, 
chatter  columnist  for  the  Minneapolis 
Star-Journal,  is  known  as  Minne¬ 
apolis’  civic  Boy  Scout. 

But  no  Boy  Scout  ever  was  re¬ 
sponsible  for  an  8.000,000-gallon  in¬ 
crease  in  his  city's  water  consumption 
for  one  day.  And  no  Boy  Scout  has 
perhaps  half  of  a  daily  newspaper’s 
240,000  reader  families  turn  first  to 
his  column.  Which  introduces  you 
to  one  of  the  laziest  and  yet  most 
active,  bizarre  characters  in  midwest 
newspapering. 

Cedric  (no  one  in  Minneapolis  re¬ 
fers  to  him  as  Mr.  Adams)  is  a  young 
man  who  kept  his  eyes  open.  After 
college,  when  he  came  to  a  fork  in 
the  road,  he  took  BOTH  turns.  And 
the  chances  are  he  arranged  his  path 
that  very  way  himself. 

Much  Sought-After 
Today,  less  than  five  years  after 
launching  his  “In  This  Corner”  col¬ 
umn  in  the  Star-Journal,  he  is  un¬ 
doubtedly  the  most  sought-after  per¬ 
sonality  in  the  state.  Conventions 
call  for  him,  radio  schedules  are  built 
around  him,  show  people,  dogs  and 
cats  flock  to  him — and  his  editor  tears 
at  his  few  remaining  hairs  because 
the  daily  spMice-filler  is  late! 

There’s  not  much  the  editor  can  do 
about  it;  he’s  accustomed  to  it.  Ye 
ed  knows  that  Adams  was  tardy  be¬ 
cause  he  most  likely  spent  the  night 
or  a  good  portion  of  it  directing  or 
planning  a  benefit  of  some  sort  or 
another  for  a  mixture  of  causes. 

Adams  got  into  newspaper  work 
because,  he  admits  he  thought  it  was 
“soft.”  He  confesses  to  an  overwhelm¬ 
ing  desire  to  remain  in  a  constant 
state  of  relaxation,  but  despite  that 
he  has  more  irons  in  the  fire — all  of 
them  sizzling  hot — than  any  two  other 
people  in  Minneapolis. 

He  gave  Adrian.  Minn.,  an  excuse 
to  be  proud  by  being  born  there  May 
27,  1902.  ’That  makes  him  37  years 
old.  As  a  boy  of  11,  he  mov^  to 
Minneapolis  and  there  attended  the 
high  school  from  which  Floyd  Gib¬ 
bons,  the  late  war  correspondent,  also 
was  graduated.  From  high  school  to 
the  University  of  Minnesota  was 
Adams’  course.  He  asserts  solemnly 
he  spent  nine  years  there  on  and  off 
because  it  was  so  much  fun.  He 
glibly  admits  he  never  completed  his 
college  career,  lacking  three  necessary 
credits  in  (of  all  things!)  English. 

Wrote  for  Campus  Paper 
(Today  he's  proud  of  the  fact  that 
the  professor  who  refused  him  those 
last  three  credits  is  now  a  frequent 
contributor  to  his  “corner.”) 

That  his  studies  were  neglected  is 
not  hard  to  tmderstand.  He  was  too 
busy  writing  a  column,  “Paltry  Prat¬ 
tle,  by  the  Hired  Hand,”  for  the  cam¬ 
pus  daily,  acting  in  the  college  dra¬ 
matic  club,  doing  his  substantial  part 
for  the  de'oate  squad  and  serving  as 
master  of  ceremonies  at  a  downtown 
Minneapolis  theater. 

After  he  left  school,  Cedric  edited 
a  couple  of  local  humor  magazines 
and  in  1926  first  joined  his  present 
paper,  then  the  Minneapolis  Star.  He 
doubled  as  reporter  and  columnist 
and.  as  Cedric  will,  tired  of  this.  Back 
to  the  magazine  business  and  that 


didn’t  satisfy  him,  either,  so  he  joined 
a  new  shopping  paper.  There  he 
doubled  as  editor  and  columnist,  so 
naturally  he  liked  that  better.  It 
was  in  that  post  he  first  developed 
the  style  of  column  he  now  does — 
humor,  gossip,  household  hints,  occa¬ 
sional  poetry  and  interesting  chatter. 


During  all  this  time  he  associated 
him.self,  literally  by  fast  talking,  with 
several  Minneapolis  radio  stations  and 
directed  no  less  than  14  separate  pro¬ 
grams. 

In  1935  he  returned  to  the  Star. 
There  was  no  “doubling”  this  time — 
except  in  his  weight.  For  Adams, 
who  insists  he  doesn’t  like  to  work, 
seems  to  thrive  on  it.  Today  he 
weighs  215  pounds,  has  given  up  diet¬ 
ing  and  terms  himself  “your  rotund 
reporter.” 

At  his  present  post.  Adams  has 
fashioned  his  column  into  a  clearing 
house  for  charity,  animals  and  live¬ 
stock,  and  the  very  trite  but  all- 
inclusive  what  not.  ’Therein  lies  the 
basis  for  his  manifold  good  turns  and 
for  his  startling  record  and  recent 
fame  as  a  water-consumption-upp>er. 

Winter  came  late  to  Minneapolis  this 
year.  It  was  an  unseasonably  warm 
day  at  which  stage  of  the  season  Jack 
Frost  usually  is  solidly  entrenched 
in  Minneapolis  that  Adams  sat  down 
and  banged  out  this  simple  lead  para¬ 
graph: 

“If  you  have  pine  trees  or  shrubs 
around  your  place,  you’d  better  get 
the  hose  out  sometime  this  week-end 
and  give  them  a  thorough  dowsing. 
A  tree  expert  told  me  yesterday  that 
unless  pines  get  this  extra  moisture 
right  now,  they’ll  be  dead  by  spring.” 

Adams  himself  promptly  forgot 
about  it,  but  others  with  a  more 
earthly  interest  took  him  seriously. 
From  thousands  of  basements,  the 
faithful  dragged  out  their  stored- 
away  garden  hoses  and  went  to  work. 
The  mid -winter  result  popped  city 
officials’  eyes. 

Next  day  thej'  reported  the  astound¬ 
ing  fact;  the  water  department  meters 
showed  a  tremendous  leap — 8.000,000 
gallons,  in  fact — over  the  same  day  a 
week  previous. 

Adams,  who  generally  is  not  a 
modest  character,  admitted  shyly  he 
didn’t  think  he  had  it  in  him. 


It’s  conceded  that  the  note  in  his 
column  saved  untold  vegetation.  The 
good  turn  in  that  case  was  a  bit  of 
information.  In  numerous  other  in¬ 
stances,  he’s  passed  on  sizeable 
amounts  of  cash  to  worthy  jjersons 
and  causes;  not  just  personal  “hand¬ 
outs,”  although  he  is  generous  almost 
to  a  fault  in  that,  but  substantial  sums 
raised  through  his  own  ingenuity  and 
appeal. 

Not  long  ago,  Minneapolis  suffered 
its  most  disastrous  fire  in  history. 
Nineteen  persons  were  killed  and 
many  others  were  injured  and  lost 
all  their  possessions  in  a  residential 
hotel  blaze.  Occupants  of  the  place 
for  the  most  part  were  left  without 
funds  and  clothing  The  Red  Cross 
took  care  of  the  latter.  Adams  did 
the  rest. 

Arranged  Benefit  Show 

He  personally  contacted  scores  of 
acts,  arranged  for  use  of  an  important 
loop  theater,  and  organized  a  benefit 
performance.  He  didn’t  stop  with 
merely  local  show  people.  The  col¬ 
umnist  arranged  for  such  nationally 
famous  groups  as  Tommy  Dorsey  and 
his  band  and  other  headliners  to  ap¬ 
pear. 

Several  thousand  people  stood  in 
midnight  zero  weather  to  help  Cedric 
help  the  sufferers.  And  Adams  didn’t 
stop  there,  eithei’.  He  also  arranged 
for  the  street  car  and  bus  companies 
to  hold  their  early  morning  runs  be¬ 
yond  their  regular  time  in  order  to 
accommodate  the  many  who  stayed 
until  the  small  hours  to  witness  the 
benefit  show. 

All  funds  went  to  the  fire  victims. 
The  thanks  that  several  sufferers  con¬ 
veyed  personally  to  the  writer  he 
waved  aside,  but  intimates  know  he 
was  deeply  impressed. 

He  was  used  to  benefits  by  that 
time. 

A  few  weeks  prior  to  the  fire,  a 
nine-year-old  Minneapolis  boy  fell 
under  a  train  and  lost  both  legs.  The 
child  was  from  a  poor  family  that  had 
no  money  for  medical  expenses.  Cedric 
organized  a  benefit  of  the  same  type 
and  caliber  and  raised  $1,800  to  pay 
for  doctors,  future  medical  needs  and 
the  like,  with  any  residue  going 
into  a  trust  fund  for  the  lad’s  edu¬ 
cation. 

’The  theater  where  it  was  held  seats 
4,400  patrons.  Ten  thousand  showed 
up.  clamoring  for  admittance. 

Prevented  Suicide 
There  are  other  examples:  A  small 
home  was  destroyed  by  flames,  and 
with  it  a  mother  and  her  two  children 
died.  A  stunned  and  heart-broken 
father  was  left.  Adams  appealed  for 
financial  aid  in  his  column  and  took 
the  grieved  man  aside  for  a  heart- 
to-heart  talk.  A  possible  suicide  was 
prevented. 

Minneapolis  in  the  summer  time 
loves  to  picnic,  but  the  newsmen  noted 
that  no  one  seemed  to  remember  the 
city’s  orphans  or  the  physically  handi¬ 
capped  who  had  never  been  able  to 
attend  an  outing. 

Adams  did  remember,  though,  ar¬ 
ranged  for  a  caravan  of  buses,  free 
use  of  a  great  amusement  park,  con¬ 
tributions  of  food,  pop  and  favors 
and  acted  as  Pa  for  a  gang  of  2.800 
boys  and  girls. 

For  the  physically  handicapped 
adults,  he  launched  a  fund  to  estab¬ 
lish  a  camp  in  northern  Minnesota. 
Within  .several  weeks,  he  raised  $1,500 
— enough  to  send  more  than  100  men 
and  women  away  for  their  first  two- 
weeks’  vacation.  ’The  recipients  of 
his  generosity  did  what  they  could 
to  thank  him:  they  named  tlie  camp 
“Cedric  Adamsville.” 

There  are  countless  other  campaigns 
he  has  originated  organized  and  car¬ 
ried  through.  Each  has  brought  him 
a  great  deal  of  personal  happiness. 


Thousands  of  letters  received  by  th 
Star-Journal  attest  that  he  h 
brought  happiness  to  many  others. 

These  events,  perforce,  are  on. 
occasional.  Daily  the  columnist  ollt 
happiness  through  his  “giveaway  df 
partment,”  a  regular  part  of  his  ds: 
stint.  Unlike  the  others  that, 
admits,  was  a  “benefit”  he  did  r 
originate. 

It  came  about  two  years  ago  wh: 
a  woman  who  loved  her  dog  fou: 
it  necessary  to  dispose  of  the 
Rather  than  have  it  shot,  she  Ccl> 
Adams  to  ask  his  aid  in  finding  h 
proper  home. 

Next  day,  the  appeal  appeared : 
his  column.  More  than  3(W  perse: 
volunteered,  as  a  result,  to  provid 
the  home. 

Since  then,  the  giveaway  depa.- 
ment  has  wound  up  his  daily  chapts 
of  “In  This  Corner.”  Others  havekep 
Adams’  column  continuously  supplie 
with  offers.  There  have  been  (ki|; 
and  cats  aplenty.  But  Adams  ib 
has  acted,  entirely  without  charp 
of  course,  as  liaison  man  for  transfc 
of  baby  alligators,  white  mia 
crutches,  rabbits,  canaries,  a  petm* 
that  talks,  a  skunk,  baby  carriage 
a  calf,  fish,  several  pianos,  an  appi- 
atus  for  the  hard  of  hearing  and  sar.- 
dry  other  items.  Frequently  give 
aways  are  brought  directly  to  ht 
office. 


Averages  225  Inquiries 

At  one  time  he  had  hemming  k 
in:  an  artificial  leg.  a  baby  carrki 
three  boxes  of  old  books,  a  stack# 
playing  cards,  a  barrel  of  fresh  ire 
and  four  quail,  shot  by  a  friend,  Th 
quail  rotted  before  he  could  get  the 
out,  and  Adams  is  now  consideri::; 
a  private  refrigerator  for  his  offis 
Elach  giveaway  has  drawn  an  averair 
of  225  inquiries  and  there  has  nevr 
been  an  unsuccessful  offer. 

Due  largely  to  the  56,000  "gi'^ 
aways” — of  which  50,000  were  ik- 
nows  in  a  single  batch — that  haveg® 
through  his  office,  Cedric  now  ec- 
ploys  a  secretary,  one  of  whose  pr:- 
cipal  duties  is  to  keep  the  livest» 
straight. 

In  several  instances,  Adams'  gi«- 
aways  have  resulted  in  humorous 
near  -  tragic  consequences.  One 
Adams  gave  the  police  departmesti 
published  tip  that  a  prominent  lak 
leader  was  to  be  taken  for  a  ride  ! 
few  days  later  when  Adams  « 
rustled  out  of  bed  at  4  ajn.  c  i 
ordered  to  police  headquarters  to  »■ 
more  about  it.  It  was  his  tursi 
wonder.  His  grim  prediction  1* 
come  true.  He  got  out  of  it  by  w 
vincing  the  law  that  he  really  met 
another  fellow  all  the  time. 

It  was  shortly  after  this  ineik 
that  Adams  received  the  only  sf™* 
threat  made  against  his  6-foot 
A  local  character  spotted  him,  walk 
up  and  whipped  out  a  gun.  Ada® 
who  has  the  knack  of  laughing  “ 
way  out  of  any  situation,  nian^ 
to  bring  forth  an  anemic  giggk 
fast  and  finally  convinced  his  assai**^ 
that  murder  was  not  the  best  solutk 

Adams  picked  up  the  labor  1m^ 
assassination  tip  from  one  of  his  sk 
sources,  and  practically  every 
in  Minneapolis,  from  high  to  k* ' 
an  “Adams  source.” 


"An  Item  in  Adomi’' 

Many  a  person  has  been 
try  strange  tricks  to  win  “an 
Adams;”  that  sort  of 
know,  pays  dividends.  Adams, 
his  prowling  about,  found  an  ok 
the-way  cafe  whose  food  he 
larly  enjoyed.  He  mentioned  it 


fellow’s  place  thereupon  was 
with  customers  attracted  by  A  ^ 
recommendation.  Cedric 


restaurateur  several  more  ^ 
Result:  the  food  man  recently  oP®^ 
(Continned  on  page  I"! 
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Agencies  Want 
Qualitative  Info. 
On  Markets 

i  Research  Head  Says 
I  Trend  Is  Away  from 
I  Quantitative  Analysis 

By  GEORGE  A.  BRANDENBURG 


Kearney  Launches 
Staff  Meetings 
On  Phila.  Ledger 


The  apparent  trend  in  advertising 
:eiK>  thinking  today  is  to  go  be- 
jiid  quantitative  analysis  of  news- 
_ paper  circula- 

ations,  as  provid¬ 
ed  by  ABC,  and 
consider  the 
“delivered  audi¬ 
ence”  or  reader- 
ship  that  a  pa¬ 
per  actually  has, 
as  reflected  in 
reader  interest 
surveys. 

“We  are  not 
primarily  inter- 
- - - ^  ested  in  the  se¬ 
lection  of  read¬ 
ers  by  a  news¬ 
paper,  but  the  way  they  treat  their 
readers,”  explained  Dr.  Lyndon  O. 
Brown,  plans  and  research  director  of 
Lord  &  Thomas,  Chicago,  in  a  recent 
.nlerview  with  Editor  &  Publisher. 

I  Northwestern  Professor 
Dr.  Brown  is  also  an  associate  pro- 
L'essor  in  marketing  and  advertising 
I  a!  Northwestern  University. 

■  "We  treat  newspapers  essentially 
I  as  mass  media,”  he  said  at  the  out- 


the  staff  on  how  to  produce  a  more 
interesting  paper  and  to  consider 
the  new  trends  in  American  jour¬ 
nalism. 

Forty-six  reporters  and  rewrite  men 
iph  took  part  in  the  round-table  discus¬ 
sion.  Attendance  at  the  meeting  was 
not  compulsory.  Members  of  the  staff 
were  merely  asked  if  they  would  like 
to  attend.  They  were  told  to  express 
their  opinions  freely  and  before  the 
evening  was  over  they  did  just  that. 
The  “gab-fest”  followed  dinner  at  the 
Franklin  Inn  Club. 

Speech  Unused 

Mr.  Kearney  had  prepared  a  speech 
which  would  have  been  used  in  the 
event  that  the  reporters  and  writers 
proved  to  be  inarticulate.  But  when 
the  discussion  really  got  “hot”  and 
good  ideas  and  suggestions  developed, 
he  tossed  the  speech  aside.  At  the 
end  of  the  discussion,  which  lasted 
more  than  three  hours,  Mr.  Kearney 
said  the  experiment  had  been  a  great 
success. 

In  fact,  he  has  decided  to  sponsor 
similar  meetings  at  various  intervals. 
Asked  by  Editor  &  Publisher  to  com¬ 
ment  on  the  unusual  procedure,  Mr. 
Kearney  said  that  much  good  had  been 
accomplished  by  the  informal  meet¬ 
ing,  which  some  observers  interpreted 
as  carrying  the  “suggestion-box,”  idea 
to  a  more  intimate,  human  and  friendly 
plane. 

“Ideas  discussed  at  the  meeting,” 
he  said,  “were  reflected  in  the  ap¬ 
pearance  of  the  paper  the  very  next 
day.” 

Mr.  Kearney  said  that  in  the  near 
future  “bull  sessions”  would  be  held 
with  district  men,  copyreaders  and 
the  staffs  of  other  departments.  This 
will  be  followed,  he  said,  by  a  gather¬ 
ing  of  the  entire  staff  of  the  paper. 

Mr.  Kearney  and  Cary  W.  Bok, 
publisher  of  the  paper,  took  part  in 
the  informal  and  free  discussion  of 
many  problems  which  ordinarily  had 
been  reserved  for  executive  confer¬ 
ences.  At  their  sides,  sat  Edwin  Pol¬ 
lock,  managing  editor,  Charles  Kapnic, 
city  editor  and  the  assistant  city  edi¬ 
tors. 

Local  news,  features,  foreign  news, 
suburban  coverage,  length  of  stories, 
new  styles  of  writing,  and  many  other 
subjects  were  discussed  freely.  The 
entire  program  was  conducted  on  a 
friendly,  give  and  take  basis. 


CALIFORNIA  AP  MEMBERS  MEET  SCREEN  STARS 

California  Associated  Press  members  match  their  faces  with  Ann  Sheridan,  "oom| 
girl,"  and  James  Cagney  of  the  screen  after  State  AP  meeting  in  Los  Angeles  re¬ 
cently.  Standing,  left  to  right:  Sam  Jackson,  AP;  John  B.  Long,  general  manager, 
California  Newspaper  Publishers  Association;  James  A.  Guthrie,  president,  San 
Bernardino  Sun-Telegram;  Clark  F.  Waite,  president.  Southern  California  Associated 
Newspapers;  Robert  Letts  Jones,  publisher,  Vallejo  Evening  News;  R.  H.  Strobel, 
AP;  Joseph  R.  Knowland,  director  of  the  Associated  Press  and  publisher,  Oakland 
Tribune;  Jacob  D.  Punk,  general  manager,  Santa  Monica  Outlook;  Ann  Sheridan; 
Frank  B.  Goodman,  chairman.  State  meeting,  and  editor,  San  Diego  Tribune-Sun; 
James  Cagney;  Capt.  Robert  Henderson,  vice-president.  Southern  California  Asso¬ 
ciated  Newspapers;  Charles  J.  Lilley,  editor,  Sacramento  Union;  Walter  P.  Jones, 
editor,  Sacramento  Bee;  Harold  Turnblad,  AP;  Kenneth  Conn,  managing  editor, 
Santa  Barbara  News-Press;  W.  A.  Wells,  AP;  Edward  T.  Austin,  editor-in-chief,  San 
Diego  Union  and  Tribune-Sun;  Tom  Gard,  AP.  Lower  row,  left  to  right:  Hubbard 
Keavy,  AP;  Robert  Cavagnaro,  AP;  J.  C.  Safley,  city  editor,  Glendale  News-Press; 
Col.  Carl  White,  editor,  Santa  Monica  Outlook;  Walter  Clausen,  AP;  R.  W.  Davis, 
managing  editor,  San  Bernardino  Sun. 


Dr.  L.  O.  Brown 
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CONTINUE  INS  SERVICE 

In  Editor  &  Publisher  of  March  9 
page  14  a  story  entitled  “Daily  Gives 
AP  News  to  Crosley  Stations”  stated 
that  the  “Crosley  stations  have  been 
broadcasting  the  news  report  of  In¬ 
ternational  News  Service  for  the  past 
four  years,”  erroneously  conveying 
the  impression  that  the  INS  report 
had  been  discontinued.  International 
News  Service  continues  to  serve  these 
stations. 
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"Big  4"  Packers 
Launch  Ad  Drive 
On  Easter  Hams 


to  1,200  lines  and  from  1.200  lines  in 
two  colors  to  full-page,  four-color 
reproduction.  This  schedule  will  fea¬ 
ture  both  Wilson’s  Tender  Made  Ham 
and  Certified  Smoked  Ham.  In  addi- 


New  York  Ad  Club 
Observes  35th  Year 


March  is  being  devoted  by  the  ad¬ 
vertising  profession  in  New  York  City 


Rubber  Co.,  has  joined  the  field  rr.. 
chandising  department  of  Brown 
Thomas  Advertising  Corp.,  speci;,;. 
ing  on  Schenley  Black  and  Red  L 
whiskies. 


tion,  the  latter  ham  will  be  advertised  many  of  its  members  throughout 


Cudahy.  Armour,  Wilson 
and  Swift  Place 
Large  Schedules 


in  220- line  copy  60  newspapers,  country  to  celebrating  the  forma- 


S.  G.  Alexander,  formerly  v- 
H.  M.  Kieswetter  Agency,  New  Y' : 


U.  S.  Adv.  Corp.,  Chicago,  places  the  35  Advertising  has  joined  Weiss  &  Geller,  Inc.,  X- 


Wilson  account 


Chicago,  March  11 — Four  leading 
local  packers  are  planning  the  most 
extensive  newspaper  advertising 
schedule  for  Easter  ham  consumption 
in  many  years,  according  to  plans 
obtained  from  companies  here  today. 


Ad  Facts  Bulletin 
On  "Elizabeth"  Ads 


Club  of  New  York,  according  to  an  York,  as  media  ^  and  radio  direc;l 
announcement  from  the  club.  On  Other  staff  additions  announced  wJ 
March  27,  35  years  ago,  the  club  first  Lalley,  previously  with  Ci-nf 

came  into  being  over  a  luncheon  table  bell-Ewald,  New  York,  as  copy  a. 
under  its  original  name  of  The  Adver-  sector,  and  Mark  Model,  former^ 


The  Bureau  of  Advertising,  ANPA,  tising  Men’s  League,  the  announce 
this  week  released  an  Advertising  ment  says. 


Facts  bulletin  on  the  feat  of  Socony- 
Vacuum  Oil  Company  via  its  agency. 


rector,  and  Mark  Model,  former 
with  Lord  &  Thomas,  as  producti. 
manager. 

Hugh  Thomas,  account  execuj 


Its  start  was  due  entirely  to  out-  Hugh  Thomas,  account  execuj 
standing  advertising  men  of  the  day,  McCann-Elrickson,  Inc.,  at  San  Fra: 
such  as  Charles  Capehart  and  Gerald  cisco,  was  one  of  six  representariv; 


uuuauicu  iiuin  .  j  Stirling  Getchell  taking  advantage  such  as  Charles  capehart  and  Gerald  cisco,  was  one  01  six  representa:;,; 

Special  copy  of  large  display  size  will  ,  ,  arrival  of  the  Oueen  EUizabeth  Wadsworth,  who  were  joined  in  of  the  advertising  field  interviewed  r 
11CA/I  frt  \&7nof  rmnli/' s  annptltp  _  ^  i_  _  _  i  _  ^  _  i  _ i  _ j: _ a _ _ cir.  •  I 


^  u^d  to  whet  the  pu^ic  s  appetite  Thursday  and  placing  large  ads  their  efforts  by  such  recognized  ad-  Fred  Fischer,  director  of  publication 

for  Easter  ham,  backed  by  well-  announcing  the  ship  vertising  authorities  of  the  period  as  at  the  University  of  California, 

planned  merchandising  programs  at  Soconv-lubricated  The  Bureau  John  Irving  Roemer,  Frank  Presbrey,  fore  a  student  gathering  last  wea 

the  point  of  sale.  calls  it  “the  ad  that  raced  the  liner  William  H.  Johns,  Louis  K.  Liggett,  Others  on  the  rostrum  were  Fict; 

Swift  &  Company  will  use  approxi-  Hudson.”  (See  E  &  P  March  9,  George  French,  M.  L.  Griswold,  Wil-  Sparks,  sales  manager,  San  Francs; 

mately  450  dailies  and  a  few  weekly  pggg  10.)  '  ham  H.  Ingersoll,  Herbert  S.  Houston,  office  of  West-Holliday  Co.;  Wax:: 

newspapers  to  promote  the  sale  of  Quoting  the  agency  as  stating:  Gleorge  W.  Hopkins  and  others.  P.  Rogi»s,  advertising  director.  Cii- 

Swifts  Premium  Ham.  The  list  in-  “Only  in  newspapers  could  we  have  The  club’s  first  headquarters  were  in  fomia  Packing  Corporation;  Jn~s 

eludes  newspapers  distributing  Aincr-  snatched  the  full  drama  of  a  trans-  the  Fifth  Avenue  Building,  but  it  C.  Smith,  advertising  manager.  Hie 

icon  Weekly  and  This  Week.  Swut  s  Atlantic  dash  and  set  it  down  on  paper  moved  into  its  own  building  at  47  East  Bros.;  Howard  Willoughby,  r.’t- 

copy  theme  Matures  the  ham  that  ^^ij^  bulletin  25th  Street  in  1916.  Here  the  name  President  in  charge  of  sales,  Foflerl 

wms  decisively  in  poll  mter  poll.  listed  the  following  time-table  of  the  was  changed  to  its  present  title.  In  Kleiser  Co.,  and  Wiliam  B.  Rnv 

Two  sizes  of  black  and  white  news-  advertisement’s  preparation:  1924  the  club  bought  its  present  club-  sales  manager  San  Francisco  oict 


George  French,  M.  L.  Griswold,  Wil-  Sparks,  sales  manager,  San  Francs; 
liam  H.  Ingersoll,  Herbert  S.  Houston,  office  of  West-Holliday  Co.;  Vnnr. 
George  W.  Hopkins  and  others.  P.  Rogi»s,  advertising  director,  til- 

The  club’s  first  headquarters  were  in  fomia  Packing  Corporation;  Jn~s 
the  Fifth  Avenue  Building,  but  it  C.  Smith,  advertising  manager.  Hae 


wms  decisively  in  poll  poll.  listed  the  following  time-table  of  the  was  changed  to  its  present  title.  In 

Two  sizes  of  black  and  white  news-  advertisement’s  preparation:  1924  the  club  bought  its  present  club- 

paper  ads  will  used,  250  lines  on  g.^  client  orders  the  ad;  house  on  Park  Avenue  and  35th 

seven  columns  in  larger  cities  and  i0:30  a.m. — The  art  department  gets  Street  and  has  operated  from  there 
240  lines  on  three  colv^ns  in  other  photograph;  11:00  a jn.— Headline  ever  since.  G.  Lynn  Sumner  now  is 
tovms.  Color  will  be  utilized  in  sev-  ready  for  the  newspapers;  president. 


9:45  a.m. — The  client  orders  the  ad;  house  on  Park  Avenue  and  35th 
10:30  a.m. — The  art  department  gets  Street  and  has  operated  from  there 


Color  will  be  utilized  in  sev- 


era  metropolitan  pape^.  An  added  12=  30  p.m.-Entire  ad  okayed  by  So- 

P-m-^tting 


president. 


be  recipe  for 


tions  which  can  be  obtained  freyrom  sisO  p  m::!^7Idverti^m;^^^ 

the  local  meat  dealer.  J.  Walter  ^  _ _ _ _ 


and  plating  completed  by  newspapers;  AmOll^  Advertising  Folk 


Thompson  Company,  Chicago,  places 
the  account. 

325  Newspapers 

Armour  and  Company  will  use 
black  and  white  copy  in  325  news- 


the  newsstands  in  the  same  editions 
that  front-page  the  “Queen’s”  arrival. 


AD  CLUB  LUNCH  SERIES 


papers  throughout  U.  S.  This  is  in  adopted  by  the  Association  of  Ameri 


RALPH  STARR  BUTLER,  vice-presi¬ 
dent  in  charge  of  merchandising. 
General  Foods  Corporation,  discussed 
advertising  as  a  social  and  economic 
force  at  the  annual  spring  smoker  of 
the  George  Burton  Hotchkiss  chapter 


sales  manager,  San  Francisco  oict 
National  Broadcasting  Co. 

Henry  C.  Flower,  Jr.,  Walih  I 
Hine,  Marvin  S.  Knight,  WoLAnF 
Lochridge  and  Henry  M.  Stevens  bive 
been  elected  to  the  board  of  director 
of  J.  Walter  Thompson  Company.  £ 
are  located  in  Thompson’s  NewYoik 
office  except  Mr.  Lochridge  who  b  is 
the  Chicago  office. 


Campaigns  and  AccounisI 


NATIONAL  CARBON  COMPAlirs|i^«r 


addition  to  color  copy  in  the  American  can  Railroads  in  1935  “is  one  of  the  Alpha  Delta  Sigma,  national  hon- 


Eveready  Mini-Max  “B”  Battery 
for  portable  radios  is  being  ac- 


0>AWAMV»AA  A  A .  - A  A  *  VCIH  AVdAIIUClUa  111  ±900  IS  Ullt;  01  Uie  Ja'*  j  !.•  f  J*  J  in  uur  I 

Weekly  (4/7  of  a  page)  and  in  four  best  if  not  the  best  investment  that  J*'®:  nounc^  f ‘SS  ?repa 

women’s  magazines  and  two  weekly  the  railroads  have  ever  made,”  Robert  J®  'J*®  York  New  York,  Chicago,  Philadelp 

national  magazines.  Theme  song  will  M.  Van  Sant,  of  the  Baltimore  &  Ohio  &hool  of  Commerce,  ^gdes,  Detroi^  Bdtimore,  - 

“A _ »>  t,  1  j  ,  ,  .  o  .  ,  Washington  Souare.  Pittsburgh  and  San  Francisco.  J  *  ,  ’ 


be  “America’s  Most  Delicious  Ham.”  Railroad,  declared  at  the  first  of  a  tut  *1,  t 

Armour’s  Star  Ham  advertising  will  series  of  eight  talks  by  leading  pub-  Berend,  advertising  manager  Matnes,  Inc., 

be  supported  by  a  comprehensive  pro-  fie  relations  directors  at  a  luncheon  Pontiac  Motor  Car  Co.,  who  re-  agency, 
gram  of  window  display  and  other  at  the  Advertising  Club  of  New  York  eently  resigned  to  become  West  Coast  Following  t 
point-of-sale  materials.  The  com-  March  8.  Although  advertising  in  na-  manager  of  MacManus,  John  &  Adams.  Mid-Western 


New  York,  is  ^1^ 


point-of-sale  materials.  The  com¬ 


pany  has  devised  a  special  Blaster  tional  magazines  and  farm  papers  be-  Detroit  agency,  was  honored  at 


eently  resigned  to  become  West  Coast  Following  tests  conducted  in 
manager  of  MacManus,  John  &  Adams.  Mid-Western  cities  during  the  la®f  I, 


package  for  its  product.  Nevvspaper  came  the  spearpoint  of  the  $1,000,000  luncheon  at  the  Detroit  Athletic  Club 


part  of  1939,  Kon jola,  Inc.,  Port 
ter,  N.  Y.,  has  placed  its  account 


AWA  AWW  ^AVA^AAAWV.  A  V  (.'ctJIltT  IIIC  1  pUill  I  Lntf  - ^ AAV.AA^AAW  ^AVAW  V^A,  A,.  A..,  AAAAA,  - 

black  and  white  ads  will  be  in  600-  campaign,  the  individual  railroads  March  6,  sponsored  by  125  former  as-  Kelly,  Stuhlman  &  Zahmdt,  ^^Isponi 
and  420-line  sizes,  except  in  Chicago  were  spending  five  or  six  times  the  soejates.  His  successor,  W.  J.  Mougey,  Louis  agency.  Copy  is  being  j:essi( 


where  the  Chicago  Tribune  will  carry  amount  of  the  limited  P.R.  budget  in  introduced  at  the  luncheon. 


a  four-color  page.  Lord  &  Thomas,  newspiapers  for  their  service  adver-  T.  J.  Maloney,  president  of  T.  J. 


Chicago,  handles  the  Armour  ac 
count. 


tising  and  “the  newspaper  attitude  Maloney,  Inc.,  addressed  the  Sales 


20  cities  twice-a-week. 

Atwood  Grape  Fruit  Co., 
vista,  Fla.,  and  New  York,  has 


was  splendid — they  showed  the  fair-  Executives  Club  of  New  York,  this  pointed  Charles  W.  Hoyt  Compi;  Lgy 


The  Cudahy  Packing  Company  will  gst  kind  of  co-operation.”  Mr.  Van  week,  on  the  facts,  figures  and  phi-  Inc.,  as  its  agency. 


use  large  space  in  135  newspapers  in  Sant  commented, 
behalf  of  Puritan  Ham  for  Easter  , 

feasters  The  ads  will  in  keeping  ,  Hams  Paint  Co.  Blue  UmVed  SUt»  RoJ^lnew: 

with  Cudahy  s  recently-announced  Ll^UUK  AD  BILL  Frederic  M.  Legler  has  been  named  golf  ball  this  spring.  Campbell-Ewa>  I  of  r 

program  of  promotmg  juicy-cured  Richmond,  Va.,  March  11— The  Vir-  executive  secretary  of  coffee  indus-  Co.  is  the  agency. 


losophy  behind  the  coordinated  sales  United  States  Rubber  Co.  !!*lthe 


and  advertising  of  the  Sherwin-Wil-  scheduled  109  newspapers  to  prom^land 


the  True  Blue  United  States  I  new 


“Fvih  or  nL-the  flIvSl  in  the  try’s  joint  promotion  committee,  rep-  Oakite  Products,  Inc.,  has  « ti 

iS”  PinSiple  slLr^e  LpW  ^‘tte®  reported  the  Moffett-Apperson  resentmg  six  Latin-American  coffee  nounced  an  immediate  release  rf|  Q 
^  i  f  ?  Senate  bill  to  codify  regulations  on  producing  countries.  “Spring  Carnival”  advertising  |  is  s 


with  the  Easter  ham  in  keeping  with  advertising  of  alcoholic  beverages 
the  fruit  and  ham  theme.  Like-  oftAr  Ktrilrin<j  fmm  it  iKa  Annirr»vArciai 


the  fruit  and  ham  theme.  Glke-  after  strikine  from  it  the  rontrnvercial  aa  ai 

wise,  Cudahy  is  supplying  dealers  with  Muse  amendment  to  prohibit  Alco-  fireT'^Inc'^  of  Tlfinois”^ 
attractive  floor  displays.  Newspaper  fiofic  Beverage  Control  Board  sales  of 


ads,  all  black  and  white,  will  vary  fiquor  advertised  in  Virginia  news 


Leroy  A.  Kling  has  resigned  as  an  paign  to  a  large  list  of  new^^  loca 

ficer  and  director  of  Cecil  &  Pres-  national  magazines,  trade  Jo  prol 

•ey,  Inc.,  of  Illinois.  and  radio,  in  support  ^ 

F’rank  j.  Denney,  advertising  man-  cleaner.  (Calkins  &  Holden  s  o  t 


from  l.OOO-line  copy  in  large  cities  to  papers  or  magazines.  As  reported,  the  Cadillac  Motor  Car  Divi- 


C  JO- and  300-fine  insertions  in  smaller  fifii  ^Quld  set  up  regulations  as  to  General  Motors,  resigned  ef-  3 

toi^s.  Erwin,  Wasey  &  Company,  numbers  and  sizes  of  signs  placed  by  Active  IVferch  15  to  join  MacManus,  a  two-month  ad  test 


agency,  ..I 

Schick  Dry  Shaver.  Inc.. 


Chicago,  is  handling  the  account. 

Using  Color 

Wilson  &  Company’s  Easter  Ham 
advertising  will  be  considerably  more 
extensive  than  it  Jsas  been  in  past 
years.  Preceded  by  a  build-up 


licensees  and  Virginia  wineries  using 
State-grown  grapes. 


John  &  Adams,  Inc.  He  will  be  ac-  Miami,  plans  to  conduct  shnUar  * 


duiiii  Qi  n.uaiiis,  iiic.  xie  win  oe  ac-  ivuami,  plans  ui  conuin-i.  — - 
count  executive  in  charge  of  the  in  other  cities  to  introduce 


Cadillac-LaSalle 


Charles  Schick,”  first  electric  shaver' 


USING  310  PAPERS 

In  a  record  campaign,  Noxzema 


Betts,  assistant  sales  promotion  man-  exclusively  for  women 


ager,  succeeds  Denny. 

Miss  I*hyllis  Virginia  Reay,  for- 


Mitchell,  Inc.,  places  the  acco 
Distilled  Liquors  Import  Co-  _ 


years.  Preceded  by  a  build-up  in  a  record  campaign,  iNoxzema  iviiss  mYLLis  Virginia  keay,  lor-  lhstilled  l.iquoks 
through  the  use  of  Wilson’s  “Weekly  Chemical  Co.,  Baltimore,  is  using  310  merly  with  N.  W.  Ayer  &  Son,  Inc.,  New  York,  has  appointed 

Memo  Columns”  in  daily  newspapers,  daily  newspapers,  two  newspaper  has  been  named  a  fashion  copy  writer  and  Pratt,  Inc.,  New  York, 

Blaster  ham  adver^sements  will  break  magazines  and  25  magazines  this  year,  on  the  staff  of  Norman  D.  Waters  &  tising  and  nierchandising  c® 

in  130  dailies.  Hie  ads  will  range  in  Ruthrauff  &  Ryan,  Inc.,  New  York,  Associates,  Inc.,  Philadelphia.  Hildick’s  Apple  Brandy, 

size  from  672  fines  in  black  and  white  is  the  agency.  Nelms  Black,  formerly  with  U.  S.  (Continued  on  p<i9«  ^ 


Nelms  Black,  formerly  with  U.  S. 


(Continued  on  p<i9* 
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ADVERTISING  SURVEY 

By  WARREN  L  BASSETT 


(/id  Tribune  in  full  page  size.  How  the  way,  is  liberally  patronized  by 
many  papers  will  be  used  has  not  advertisers)  in  which  he  said,  in  part: 


been  decided  at  this  time. 


“Clearly  a  newspaper’s  duty  to  so- 


Michigan  Press  Campaigns  Against  Ad  Critics  Taiers'Tn  PoughltpsTe^^^^^^^^  mfny  r'eaXs! 


The  new  merchandising  program  is  ciety  goes  beyond  the  mere  printing 
an  elaboration  of  a  successful  selling  of  facts.  No  news,  no  pictures  can 
formula  for  television  receivers  which  ever  be  worth  the  sorrow  and  pain  it 
was  developed  and  tested  through  might  cause  in  the  families  of  our 


IL^.W  WORDS  HAVE  been  spilled  that  Russia  gets  along  without  adver- 
into  the  stenotypes  at  various  news-  tising  because  I  have  seen  advertise- 
.iper  conventions  answering  critics  ments  of  the  Russian  Government  and 
.‘advertising,  but  few  are  the  groups  Russian  Travel  Agencies  in  this  coun- 
tr  individuals  who  have  done  any-  try.  But  that’s  not  important.  .  .  . 
ring  about  it.  Advertising  does  a  lot  for  me  that  I 

Up  in  Michigan,  however,  the  worm  couldn’t  do  for  myself.  It  tells  me 
f  ally  turned.  The  Michigan  Press  usually  which  products  are  good. 
A.«>ciation.  led  by  its  energetic  pres-  When  I  see  an  ad  for  a  breakfast  food, 

I  generally  know  what  that  food  is 

- -  and  its  characteristics  are;  and  I  can 

I  tell  whether  the  price  is  right.  That  is 


Advertising  does  a  lot  for  me  that  I  ceivers;  expanded  prograrn  services; 
couldn’t  do  for  myself.  It  tells  me  ®ud  specialized,  co-operative  selling 


and  other  areas  in  New  York.  New  “The  Tribune  this  week  has  pur- 
Jersey,  Connecticut  and  Pennsylvania,  posely  left  this  page  predominately 
As  outlined  by  Mr.  Joyce,  the  new  white  to  impress  its  many  readers  that 
campaign  embraces  substantial  down-  il  has  followed  a  policy  of  printing 
ward  price  revisions  on  television  re-  clean  news. 

ceivers:  expanded  nroKram  services;  “The  Tribune  could  have  filled  this 


L^.^x’iation.  led  by  its  energetic  pres¬ 


and  specialized,  co-operative  selling  page,  as  well  as  pages  in  the  past  with 
efforts  by  retailers,  wholesalers  and  stories  of  domestic  troubles,  personal 
RCA  Victor  to  acquaint  prospective  gossip  about  your  neighbor,  and  even 
purchasers  with  the  entertainment  you.  We  didn’t  .  .  .  and  never  shall.” 
services  which  the  new  medium  offers.  Victor  Bluedorn,  who  undoubtedly 
RCA  Victor’s  television  model  has  done  something  new  in  journalism 


so  tme  and  ^  imnortent  to  me  and  THK-12,  which  formerly  sold  for  $600  and  newspaper  promotion,  is  a  senior 

has  baan  re-prlced  at  $395.  This  re-  student  In  teehnic.l_  iou™alism_  at 


OvwVMitattsr 
Cm  far  Lms  Manay’ 


other  women  that  even  potatoes  and  ^  re-pricea  ai  inis  re¬ 

onions  today  are  being  packaged,  ‘^^^''er  has  a  12-inch  Television  re¬ 
branded  and  advertised-they  are  of  and  combines  its  tele- 

selected  quality  and  size,  are  clean.  YuT  ""  a 

and  come  in  accurately  measured  that  provides  reception  of  foreign  and 


Iowa  State  College,  Ames.  He  lives 
on  the  campus,  leaves  most  of  the  job 


vision  functions  with  an  11-tube  radio  of  editing  the  weekly  to  Robert  Long, 
that  provides  reception  of  foreign  and  Walcott,  la.,  by  the  way,  is  a  hamlet 


I  quantities  in  standard  packages.  I  do^i^tic  sound  programs.  Corres- 

rr-l-'-rr-.rr  i  Lve  confidence  in  advertised  products  reductions  were  announced 

have  conh<lence  m  advertised  pr^ucts  j  ^  television 

because  I  have  found  them  to  be  re-  ,  ,  ^  ^  j„i  ,.„n  -e 


domestic  sound  programs.  Corres-  of  400  souls. 

ponding  reductions  were  announced  Mr.  Bluedorn’s  idea  might  profitably 
on  all  other  RCA  Victor  television  be  followed  by  many  other  papers. 


ADVERTISING” 


X  *,3  models.  One  model  sells  as  low  as  . 

'S‘'.kaf“su  es",^eT‘r  “  ^  “J’ iSr'.h'ar^LJes  ^ds  Brought  Boom  To 

price,  I  have  found  that  advertis^  according  to  conditions,  although  this  NOSSOU  DeSpite  WoT 
goods  sell  on  a  quality-price  basis.  too  has  been  reduced 

For  the  price,  the  advertised  product  reduced.  - ,  - 


usually  offers  as  much,  and  sometimes  j  p^tceT  arT*bas^\nTar*^r  scale  demonstrated  in  the  case  of 

more  than  the  unadvertised  product  ^-tfr  S^on  ^  Na-a“.  Bahamas,  English  colony, 

of  similar  quality.  I  say  without  months,  f  enjoying  a  record-breaking 

hesitation,  therefore  that  Advertising  possible  to  give  the  tourist  trade  surp^smg  for  the  month 

save  me  money,  too.”  ^  ^  ^  ^  public  the  benefit  now  of  manufac-  February  the  busine^  of  the  pre- 

Headlines  of  some  of  the  other  ad-  economies.  With  the  number 

vertisements  in  the  series  are:  “Ad-  television  receivers  sold  in  the  test  campaign  waged  m 

vertising  Has  Reduced  Motor  Car  py^paigp  areas  as  a  guide,  Mr.  Joyce  lY'*  behalf  through  Kelly,  Nasan,  Inc., 
Prices.  Says  Dealer;  Advertising  estimated  that  at  least  25,000  television  agency. 

Moves  My  Goods  Much  Faster,”  Says  receivers  will  find  their  way  into  ,  ^ith  the  outbreak  of  war  in  Sep- 
Merchant;  “Well,  I  Looked  Into  the  Spring  the  next  12  months.  Nassau  s  hopes  for  a  good 

Costs  of  Advertising,”  Says  Banker.  ,  season  were  ruined.  Nassau  was 

Newspapers  using  the  copy  are  ad-  .  7hl  of  P^'^ctically  deserted  and  everything 

vised  not  to  use  the  name  of  the  paper  ''Crtisers  to  become  the  sponsoi  of  indicated  that  it  would  remain  that 
visea  not  to  use  me  name  oi  me  paper  commercial  television  pro-  f  .c  1939.40  season  nossiblv 

Mr.  Joyce  would  not  predict  Tortile  duratLn  of  t~^ 


'The  power  of  advertising  has  been 


Typlcil  copy  in  Michigan  campaign. 

.liait  Floyd  J.  Miller,  publisher  of 
ie  Royol  Oak  Daily  Tribune,  decided 
#  prepare  a  series  of  advertisements 
'.'wering  the  popular  fallacies,  prop- 
ginda  and  misinformation  regarding 
pants  ‘‘ivertising  and  the  place  it  plays  in 
3,ttftT  national  economy. 

jr.  Twelve  advertisements  ‘measuring 


save  me  money,  too.” 

Headlines  of  some  of  the  other  ad¬ 
vertisements  in  the  series  are:  “Ad- 


Moves  My  Goods  Much  Faster,”  Says 
Merchant:  “Well,  I  Looked  Into  the 
Costs  of  Advertising,”  Says  Banker. 

Newspapers  using  the  copy  are  ad¬ 
vised  not  to  use  the  name  of  the  paper 
in  the  advertisements,  or  the  name  of 


:<xir  columns  on  10  inches  have  been  the  Michigan  Press  Association. 


jhii'l;*  I  prepared  by  the  association  in  co-  Members  of  the  Adcraft-Michigan 
Boston  lotion  with  the  Detroit  Adcraft  Press  Association  committee  which 
for  publication  during  the  next  prepared  the  series  are  as  follows; 


but  he  felt  that  there  would  be  Jdfl®  The  total  number  of  vacationists 
trouble  selling  time,  even  though  the  arriving  there  during  the  la.st  three 
audience  does  not  exceed  25,000.  months  is  only  2%  below  last  year. 

j  hi  spite  of  the  war.  Transportation 
Clean  Newspaper  Demonstrated  facilities  have  been  booked  to  capac- 


rf*  Pm  months  m  the  42  dailies  and  272  Mr  Ward  of  Chrysler;  Mr  Miller;  Qean  Newspaper  Demonstrated 
*«klies  which  comprise  the  member-  William  Moore,  advertising  director,  ^ 

.  ^  bp  of  the  association.  H.  O.  Ward  of  Detroit  News;  C.  W.  Cosgrove,  adver-  MERCHANTS  like  to  advertise  in 
liar  ^  Chrysler  Corporation  is  president  tising  manager,  Detroit  Free  Press;  clean  newspa^rs  and  it  remained 
rtChes-  Adcraft  Club.  W.  H.  Mills,  business  manager,  De-  lor  Victor  Bluedorn,  publisher  of  the 

uni  wii  ^  simple  and  unpretentious  troit  Times;  Ralph  W.  Murphy,  adver-  Walcott  (la.)  Scott  County  Tribune  to 

its  language,  being  intended  for  tising  manager.  People’s  Outfitting  - rzrz: - 

ponsorship  by  local  housewives,  pro-  Co.,  Detroit;  Frank  J.  Denny,  adver-  "SS; 

i^onal  people  and  business  men  of  tising  manager,  Cadillac  division, 

city  in  which  the  copy  appears.  General  Motors,  Detroit;  George  R.  1, .  ^  I 

’has?-  .^"eAlleman,  manager  of  the  asso-  Averill,  Birmingham  Eccentric. 

’omw?  headquarters  in  Lansing,  The  Michigan  Press  Association  is 

told  Editor  &  Publisher  that  his  office  to  be  congratulated  on  its  determina-  '  ■■■ 


The  advertising  campaign  has  made 
use  of  both  daily  and  Sunday  news- 


lis  bearing  all  the  expense  of  preparing  ‘‘O"  combat  propaganda  and  mis- 
LO  ‘*|the  coDv  _ _ *  information  in  resoect  to  advertising. 


^  -a  “Py  including  putting  it  into  mat  information  in  respect  to  advertising,  1 
^orm-  He  said  also  that  believe  the  series  will  have  a 

^.Erx!  Y'*^Pe*’s  in  other  states  desirous  distinctly  beneficial  effect. 

0  running  similar  advertisments  can  " 

'Dtain  mats  or  proofs  from  his  office  Commercial  Television 
^  I'i  production.  COMMERCIALLY  sponsored  televi- 

«r-  feature  of  the  copy  is  that  it  sion  broadcasts  are  a  possibility  in 

locally  by  obtaining  a  the  New  York  and  New  Jersey  area 
^  banker,  housewife,  merchant  or  for  this  fall  following  a  favorable  de- 
f  ^°‘®“ional  person  to  permit  his  or  cision  by  the  Federal  Communica-  1^; 

is  ®  J  to  be  signed  to  the  ad.  Text  tions  Commission.  Close  on  the  heels  ^  ^ 

"  J.  ‘'’®  copy  is  in  the  form  of  a  quota-  of  the  decision.  RCA  Manufacturing 
11  person  signing  each  ad.  Company  announced  an  extensive  ad- 


Commercial  Television 

COMMERCIALLY  sponsored  televi¬ 
sion  broadcasts  are  a  possibility  in 


Walcott  (la.)  Scott  County  Tribune  to  papers  in  leading  U.  S.  travel  cities. 

^ _  as  well  as  a  campaign  of  color  adver- 

Using  in  leading  national  magazines. 

■ 

Atlantic  Breaks  Ads 
S  Q  In  300  Newspapers 

—.3  '  The  first  ad  of  a  series  of  campaigns 

I,  — .  on  the  part  of  the  Atlantic  Refining 

■»  ^  ^  Company  of  Philadelphia  broke  in 

approximately  300  newspapiers  March 
^  appropriations  for  the  drive 

— mr~^^  ■  wir  iliilw  i ' '  iF’  il  J  i  Were  the  first  allotted  to  newspapers 

|~~~~~  -j  since  1936. 

^  IN  Designed  to  publicize  intensive  road 

tests  on  Atlantic  gasoline  now  being 
r-^^T^grl  conducted  near  West  Palm  Beach, 

I  wnVAWjl  Fla.,  the  campaign  extends  to  16  states. 

The  campaigns  will  consist  of  28  in- 
3p.  dividual  advertisements,  employing  a 

SS  “pictorial  news”  treatment  to  bring 

various  results  of  the  tests,  which 
.^■r.ifcww  SSr  -!  ®  being  made  under  actual  road 

-  -  conditions  over  an  86-mile  course. 

•'Clean"  newspaper  page  schedule  calls  for  insertions 

from  two  to  five  times  a  week  and  the 


"I  Rely  on  vertising  campaign  in  newspapers  and  -LSJ  unaer  aciuai  roaa 

The  adverti  J  magazines  which  it  is  expected  will  ' - '  coi^itions  over  an  86-mile  course. 

®  housewife  result  in  the  sale  of  25,000  television  "Clean"  newspaper  page  ,  The  schedule  calls  for  insertions 

be  says:  receivers  times  a  week  and  the 

t  .\dL!!-Y  advertising  when  I  buy.  The  announcement  of  the  selling  take  the  lead  in  demonstrating  the  campaign  will  extend  into  April.  W. 

saves  and  promotional  campaign  was  made  purity  of  his  product.  executive, 

-T- „  fy-  ,  Tuesday  of  this  week  at  a  meeting  in  As  the  illustration  shows,  he  had  N-  W.  Ayer  &  Son.  In^.  which  han- 

that  R  that  someone  has  said  New  York  of  more  than  400  television  the  happy  idea  of  leaving  all  the  dies  the  account,  told  Editor  &  Pub- 

tisina  along  without  adver-  dealers  by  Thomas  F.  Joyce,  vice-  news  columns  on  page  three  of  his  i  isher  the  campaign  was  a  scientific 

as  Diit  rj  u  ’  ^  Ancient  Egypt,  president  and  advertising  director  of  weekly  blank  to  show  that  “printing  at^d  was  the  insult  of  a  c^sumer 
)unsel  ^  the  A/1  ^^d  read  RCA  Manufacturing  Company.  First  only  clean  news  is  Tribune  policy”  suivey  made  m  December.  The  ads 

^  ^  trying  to  copy  will  break  next  week  in  the  At  the  upper  right  can  be  seen  the  tfiis  first  senes  measure  two  col- 

unny.  First  of  all.  it  isr.’t  true  New  York  Times  and  Nctc  York  Her-  only  story  on  the  page  (which,  by  umns  x  4  inches. 


and  promotional  campaign  was  made 
Tuesday  of  this  week  at  a  meeting  in 


Wallace  Orr,  account  executive, 
N.  W.  Ayer  &  Son.  Inc.,  which  han- 


the  happy  idea  of  leaving  all  the  dies  the  account,  told  Editor  &  Pub- 
news  columns  on  page  three  of  his  lisher  the  campaign  was  a  scientific 
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"FTC  Not  Trying 
To  Discredit 
Advertising" 

R.  E.  Freer  of  Commission 
Addresses  N.  Y.  Admen 
at  Club  Celebration 

The  advertising  profession  was  told 
Thursday  by  R.  E.  Freer,  member  of 
the  Federal  Trade  Commission,  that 
“the  FTC  is  neither  attempting,  nor 
contemplating  any  attempt,  either  to 
discredit  advertising,  or  to  restrict 
advertising  copy  to  such  an  extent 
that  it  will  no  longer  be  able  to  ‘sell.’  ” 
Mr.  Freer  spoke  at  the  Advertising 
Club  of  New  York  on  the  occasion  of 
the  “AFA  Luncheon”  during  which 
the  Advertising  Federation  of  Amer¬ 
ica  and  its  executives  paid  tribute  to 
the  club  in  honor  of  its  35th  birth¬ 
day,  being  celebrated  this  month. 

Norman  S.  Rose,  advertising  man¬ 
ager  of  the  Christian  Science  Moni¬ 
tor  and  president  of  the  AFA,  spoke 
for  the  association.  Charles  Murphy, 
former  president  of  the  club,  was 
toastmaster. 

No  Emphasis  on  Advertising 

Speaking  on  “The  Work  of  the  FTC 
in  Relation  to  Advertising,”  Mr.  Freer 
stated  that  in  the  Commission’s  study 
of  the  six  specific  phases  of  distribu¬ 
tion  scheduled  to  start  in  July,  “there 
is  no  purpose  or  intention  of  singling 
out  advertising  any  more  than  any 
other  item  of  the  cost  of  distribution 
and  no  more  emphasis  will  be  placed 
on  advertising  costs  in  this  inquiry 
than  in  other  recent  inquiries.” 

“I  have  some  idea  of  the  regard  in 
which  advertising  men  hold  their  pro¬ 
fession,  and  of  their  sincere  belief,  in 
which  they  have  no  monopoly,  that 
advertising  is  the  mainspring  of  the 
private  competitive  system  and  a 
sovu-ce  of  wide-spread  social  benefit. 
Feeling  as  you  do,  it  is  difficult  to 
understand  why  you  should  think  you 
have  anything  to  fear  from  a  fair  sur¬ 
vey  of  ^e  place  of  advertising  in  the 
distributive  system.  The  FTC  has 
conducted  more  than  a  hundred  gen¬ 
eral  economic  inquiries,  similar  to  the 
one  recently  proposed,  into  almost 
every  phase  of  business  activity  in 
the  United  States.  I  can  recall  no  in¬ 
stance  where  it  has  been  seriously 
charged  with  muck-raking  or  smear¬ 
ing  and  I  know  of  nothing  that  should 
change  this  picture  in  the  future,”  Mr. 
Freer  said. 

Copy  Noodn't  Be  Deceptive 

“Any  thought  that  the  Commission, 
through  unduly  restrictive  decisions, 
is  removing  the  ‘sell’  from  copy,  is 
one  which  I  am  sure  has  never  re¬ 
ceived  any  serious  consideration  from 
advertising  men.  And  the  reason  it 
hasn’t  is  obvious.  No  one  of  you 
would  contend  for  an  instant  ffiat 
copy  must  be  deceptive  in  order  to 
sell  goods.  Anyone  who  insists  that 
the  truth  must  be  varnished,  distorted 
or  abandoned  in  order  to  advertise  ef¬ 
fectively  is  slandering  your  profes¬ 
sion. 

“I  am  sure  that  no  one  is  in  dis¬ 
agreement  with  the  Commission  over 
the  general  principle  that  false  and 
misleading  advertising  is  indefensible, 
and  that  it  is  harmful  not  only  to  the 
public  at  large,  but  also  to  business 
— particularly  advertising.” 

Mr.  Freer  concluded  by  saying  that 
national  advertising  generally  has  im¬ 
proved  greatly  “from  the  standpoint 
of  ethical  responsibility  and  self  re¬ 
straint.”  He  expressed  a  hope  that 
“your  own  voluntary  standards  of 
what  is  best  in  advertising  will  be  ele¬ 
vated  at  an  even  more  rapid  rate  than 
the  minimum  requirements  of  the  law.” 


2,000  AT  CONFERENCE 

More  than  2,000  delegates  of  34 
national  and  Pan-American  women’s 
organizations,  trade  and  t  r  a  n  s  - 
portation  groups  and  individuals 
active  in  Western  Hemisphere  rela¬ 
tions  attended  the  New  York  Herald 
Tribune  Inter-American  Conference 
Thursday  afternoon  in  the  grand 
ballroom  of  the  Hotel  Astor,  New 
York  City.  The  theme  of  the  con¬ 
ference,  second  in  a  series  of  three, 
was  “Highways  to  Culture.” 

■ 

Hearst  Tells  Yarn 
About  His 
Father's  Cigars 

Publisher  Relates  College 
Experience  in  New 
Daily  Column 

William  Randolph  Hearst  in  his 
new  daily  column  in  the  Hearst 
papers  Thursday  exhibited  a  fine 
sense  of  humor  with  the  following 
story:  (See  box  page  9). 

“Mr.  Ashton  Stevens,  brilliant  col¬ 
umnist  of  the  Chicago  Herald-Amer- 
ican,  lately  related  in  his  column  an 
amusing  anecdote  of  his  happy  re¬ 
lation  with  his  own  dear  father,  and 
asked  readers  of  his  column  to  con¬ 
tribute  recollections  of  sympathetic 
association  similar  to  his. 

“The  editor-in-chief  of  Mr.  Steven’s 
paper  begs  to  submit  the  following: 

“Dear  Ashton:  When  I  was  a 
youngster  of  collegiate  age  I  was  sent 
to  Harvard. 

College  Benefitted 
“I  do  not  know  that  I  got  much 
advantage  out  of  my  attendance  there, 
but  I  have  no  doubt  that  the  college 
benefitted  considerably  by  the  con¬ 
tact,  as  I  understand  it  has  been  doing 
very  well  ever  since. 

“At  that  time  my  father  was  the 
only  person  in  the  world  who,  in  my 
modest  opinion,  knew  more  than  I 
did,  although  I  have  learned  since,  to 
my  consternation,  that  quite,  a  num¬ 
ber  of  other  people  in  this  surprising 
world  are  gifted  with  thought  reser¬ 
voirs  of  a  more  spectacular  order  than 
my  own. 

“My  father  liked  a  good  cigar,  so  I 
believed  that  I  did,  and  I  asked  him 
if  Mr.  Moses  Gunst,  who  was  a  friend 
of  my  father’s,  and  whose  shop  sup¬ 
plied  the  cigars,  could  send  me  a  box 
monthly  with  which  to  regale  my¬ 
self  and  my  friends  at  college. 

“My  father  agreed,  so  I  dropped  in 
at  Mr.  Gunst’s  emporium  and  care¬ 
fully  selected  a  Corona  Corona  Co¬ 
rona  Suprema  Superba  which  cost 
about  a  dollar  a  puff. 

“All  went  well  until  my  father  got 


"That's  what  I  said — 'Stop  the  presses.' 
You  know,  like  in  the  movies." 

Ily  Frank  Marasco.  Milwaukee  Sentinel, 
roniiesy  of  Milwaukee  Press  Club’s  annual 
publication,  “Once  a  Year.” 


the  bill.  Then,  when  he  recovered 
his  breath,  he  saw  Mr.  Gunst  and 
said: 

“  ‘Moses,  that  youngster  does  not 
know  a  good  cigar  from  a  piece  of 
hay  rope. 

“  ‘Cut  down  on  the  cost  —  grad¬ 
ually  you  know,  so  he  will  not 
notice.’ 

"Fothor  Wot  Right" 

“My  father  was  entirely  right.  I 
did  not  know  that  the  cigars  I  began 
to  receive  were  less  good,  but  I  did 
realize  that  they  were  different,  and 
I  figured  out  that  they  were  not  being 
changed  in  the  direction  of  improve¬ 
ment  as  I  had  selected  the  best  in  the 
shop. 

“So  I  wrote  a  letter  to  Mr.  Gunst  to 
the  general  effect  that  something  must 
have  happened  to  the  tobacco  crop 
in  Cuba,  as  I  noticed  that  the  cigars 
he  was  sending  me  were  getting  to  be 
as  poor  as  my  standing  with  the  col¬ 
lege  faculty. 

“Mr.  Gunst  showed  the  letter;  and 
my  father  said: 

“  ‘Well,  if  the  boy  really  knows  the 
difference  you  had  better  send  him  the 
good  ones. 

“Cut  down  on  mine.’ 

“And  my  father  might  have  been 
reduced  to  smoking  stogies  like  an¬ 
other  later  idol  of  mine,  Calvin 
Coolidge,  if  a  fellow  who  had  been 
suspended  from  Oxford  had  not  come 
over  to  Harvard  and  made  pipes  popu¬ 
lar. 

“I  have  always,  however,  felt  the 
bitter  pang  of  remorse  in  after  years 
about  the  several  weeks  that  my 
father  smoked  cigars  with  only  one 
Corona  to  their  name. 

“Sincerely, 

W.  R.  Hearst.” 


BASIC  NEWSPAPER  GROUP  LISTS  DISCOUNTS 

BASIC  NEWSPAPER  GROUP,  INC.,  organized  recently  at  Dallas  to  offer 
advertisers  using  equal  space  in  members  of  the  group  discounts  from 
individual  paper  rates  based  on  consecutive  weeks  of  insertion  and  volume 
used  during  ffie  year,  this  week  issued  its  rate  card,  effective  April  1.  Dis¬ 
counts  allowed  on  total  annual  linage  of  the  advertiser  in  each  member  paper 
placed  as  group  business  are  10,000  lines,  discount,  25,000  lines,  5%, 

.'>0,000,  714%,  100,000,  10%.  The  members  of  Basic  Newspaper  Group  are 
Dallas  News,  Oklahoma  City  Oklahoman  and  Times,  and  San  Antonio  News 
and  Express. 

ORDERS  ELECTION  CO-OPERATION  WITH  PRESS 

MONTREAL,  Que.,  March  14 — Election  officers  should  do  whatever  they  can 
to  aid  the  Canadian  Press  in  promptly  collecting  accurate  returns  of  the 
Dominion  elections  on  March  26,  Jules  Castonguay,  chief  electoral  officer, 
said  today.  “Every  election  officer  and  particularly  every  deputy  returning 
officer,  poll  clerk  and  candidate’s  agent  at  the  polls  should  do  whatever  he 
can  to  furnish  to  the  Canadian  Press,  newspapers  and  their  accredited  cor¬ 
respondents,  as  early  in  the  evening  as  possible  on  polling  day  accurate  state¬ 
ments  of  the  results  of  the  vote  at  every  polling  station,”  he  said. 


G.  B.  Bickelhoupt 
Named  Publisher 
In  Minneapolis 


I 


Succeeds  the  Late  FrederidI 
Murphy  os  Head  of 
Tribune  Papers 


Minneapolis,  March  12 — George  B I 
Bickelhaupt  today  took  over  the  pits- 1 
idency  of  the  Minnesota  Tribune  con.  | 
pany  and  became 


publisher  of  the 
Minneapolis 
Tribune  papers. 

Mr.  Bickel¬ 
haupt,  who  has 
been  vice-presi¬ 
dent  and  gen¬ 
eral  manager  of 
the  Tribune  or¬ 
ganization  since 
1936,  succeeds 
the  late  Freder¬ 
ick  E.  Murphy 
who  died  Feb. 
14  in  New  York. 


G.  6.  BicktlliHpl 


The  new  president-publisher  was 
named  to  his  post  at  a  meeting  of  the 
company’s  board  of  directors  las: 
night.  Several  other  executive 
changes  also  were  announced. 


McNally  Now  G.  M. 

Charles  K.  Blandin,  president  of  the 
Blandin  Paper  Company,  St.  Paul 
will  serve  as  vice-president.  Williair. 
J.  McNally  becomes  vice-president 
and  general  manager,  assuming  Mr 
Bickelhaupt’s  former  position. 

Because  of  ill  health,  Kingsley  H 
Murphy,  one  of  the  Tribune  ownen 
who  has  served  in  various  executive 
capacities,  was  granted  a  year’s  leave 
of  absence.  Mr.  Murphy  is  a  nephew 
of  the  late  Mr.  Murphy. 

Selection  of  Mr.  Bickelhaupt  as 
head  of  the  company  which  prints 
the  Minneapolis  Morning  Tribune,  the 
Minneapolis  Times-Tribune  and  the 
Minneapolis  Sunday  Tribune,  climaxes 
a  newspaper  career  that  began  almost 
half  a  century  ago  when,  as  a  small 
boy  in  his  native  town  of  Edward- 
ville.  Ill.,  he  was  a  newsboy  distnb- 
uting  several  papers.  One  of  them, 
oddly  enough,  was  also  a  Tribune- 
the  St.  Louis  Tribune,  a  German  1^ 
guage  paper.  After  college,  he  moved 
to  St.  Louis,  which  is  but  30  miles 
from  his  birthplace,  and  there  wi' 
launched  in  earnest  in  his  lif*s 
work. 


Started  in  St.  Louis 

He  joined  the  old  St.  Louis  Repuh' 
lie  as  an  advertising  counter  clert 
Then  started  a  round  of  work  whid 
took  him  eventually  into  every  ^ 
partment  of  the  paper  except  the  com- 
|x>sing  room. 

The  experience  Mr.  Bickelhaupt  ac¬ 
quired  at  the  Republic  he  broi#* 
with  him  to  the  former  Afinneopolv 
Journal  when  he  joined  that  new* 
paper  as  circulation  manager  in 
Four  years  later,  he  became  gew^i 
manager  of  the  Journal.  He  serve^- 
that  capacity  until  July  1,  1936,  wnc’’ 
he  resigned. 


His  plans  at  that  time  were 


to  take 


a  lengthy  vacation.  Instead  on  Auf 


I 


1,  just  one  month  later,  he  . 

Tribune  organization  as  vice-presi 
and  general  manager.  , 

Mr.  Blandin  is  formerly  j 

of  the  St.  Paul  Pioneer  Press 
Dispatch.  He  sold  his  interwts  m 
papers  to  the  Ridder 
now  operates  the  papers,  in  Augus 
1927. 

Mr,  McNally  has  a  record  as 
ington  correspondent,  edito^ 
and  drama  critic  of  the 
a  Iso  is  a  musician,  novelist  and  p**. 
w  right. 


fOR  MARCH  16,  1940 


15 


years,  just  as  it  leads  today,  1  he  Evening 
all  Philadelphia  newspapers  in  daih 


all  other  Philailelphia  newspapers  eombined. 

20,011  out  of  34,636  customers,  buying  in  >trocer\  stores  and 
food  markets,  dru^  stores,  a  prominent  department  store 
and  other  points  of  sale  when  asked  in  which  one 
newspaper  they  are  most  likely  to  look  for  advertisinjJ, 
named  The  Philadelphia  Pi'ening  Hulletin.  More  than 
named  all  the  other  newspapers  combined !  Details  of 
this  and  other  recent  Philadelphia  consumer  surveys 
sent  on  request.* 

'I'hc  Evening  Bulletin  coverage  is  th.orough :  per 

cent  of  its  sales  within  Philadelphia’s  retail  trading  zone. 

Its  rate  is  economical;  one  of  the  lowest  known  adver¬ 
tising  costs  per  reader. 

d'alk  with  your  advertising  agency  about  ^insistent 
use  of  The  Evening  Bulletin  -with  sales  power  in  nearly 
every  Philadelphia  home. 


other  newspaper  —  morning,  evening  or  Sunday 
— m  any  great  metropolis  of  America,  ever  approached 
that  consecutive  circulation  leadership. 

With  The  Philadelphia  Evening  Bulletin,  there  is  no 
added  or  artificial  subscriber  inducement!  No  subscriber 
contests.  No  premiums  or  prizes  to  subscribers. 

Pvery  copy  is  a  salesman  on  merit/  Every  day's  issue 
^lert,  progressive,  convincing  .  .  .  holding  family-circle 
attention,  interest,  confidence. 

Inipartial  reader  surveys  in  the  City  of  Homes  prove 
that  Philadelphians  read  !o  hu\  in  the  adverti  ing 
pages  of  The  Evening  Bulletin  —  MORE  than  in 


'Siirvriifi  hfi  Rnxx  Frihriil  Kixiiir.li  ('orfiiirntion.  For  fiU  <■»■■<( 
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whiskey  and  its  line  of  Scotch  whis¬ 
keys,  cognacs  and  wines. 

Connecticut  Ice  Assn.,  for  the  first 
time  in  its  history,  will  use  newspaper 
advertising,  it  was  announced  Ais 
week  by  F.  W.  Prelie,  Hartford 
agency  which  will  handle  the  accoimt. 

Newspapers  in  31  cities  were  added 
March  14  to  the  1940  advertising  pro¬ 
gram  for  Yardley  &  Company,  Ltd., 
now  running  in  magazines.  Plans  call 
for  60-inch  and  24-inch  black  and 
white  insertions,  featuring  Yardley ’s 
Lavender  and  Lotus  Lavender.  N.  W. 
Ayer  &  Sons,  Inc.,  handles  the  ac¬ 
count. 

The  Earle  A.  Buckley  Organization. 
Philadelphia,  has  been  appointed  to 
handle  the  advertising  of  the  Shall- 
CROss  Manufacturing  Co..  CoUingdale, 
Pa.,  makers  of  scientific  instruments. 

TTbe  New  York  office  of  the  A1  Paul 
Lefton  Company,  Inc.,  has  been  ap¬ 
pointed  to  direct  the  advertising  and 
merchandising  of  San-Nap-Pak  and 
Lydia  Grey  cleansing  tissues,  prod¬ 
ucts  of  the  San-Nap-Pak  Manufac¬ 
turing  Co.,  of  New  York. 

Newspaper  advertising  schedules  on 
Stag  Beer,  product  of  Griesedieck 
Western  Brewery  Co.,  Belleville,  Ill., 
w'ere  released  this  week,  marking  the 
start  of  the  1940  campaign.  J.  Walter 
Thompson  Company,  Chicago,  places 
the  account. 


48-Page  Edition 
Marks  Edison  Day 


Timed  for  use  as  an  invitation  to 
the  public  to  attend  the  Edison  Day 
celebration  marking  the  93rd  birthday 
of  the  late  Thomas  Alva  Edison  and 
announce  the  world  premiere  of 
MGM’s  picture,  “Young  Tom  Edison,” 
the  Port  Huron  (Mich.)  Times-Herald 
early  last  month  issued  a  48-page  Edi¬ 
son  Edition  in  three  sections.  The  edi¬ 
tion  was  printed  on  pink  newsprint. 

A  four-page  “extra”  edition,  folded 
around  the  48-page  Edison  Edition 
showing  Port  Huron’s  preparation  for 
the  celebration,  was  distributed  on 
the  Edison  train  during  its  trip  from 
the  Coast,  by  Mickey  Rooney,  who 
portrayed  Edison,  the  boy,  in  the 
motion  picture. 

F.  Granger  Weil,  Sunday  editor  of 
the  Times-Herald,  was  general  man¬ 
ager  of  the  celebration.  Five  other 
members  of  the  daily’s  staff  served 
on  the  general  committee.  Louis  A. 
Weil  is  editor  of  the  Times-Herald. 


Rukeyser  Urges  More 
Insurance  Ads 

Advertising  and  a  public  relations 
program  to  sell  insurance  were  advo¬ 
cated  by  Merryle  S.  Rukeyser,  finan¬ 
cial  columnist  for  the  New  York 
Journal- American  and  International 
News  Service,  March  5  in  an  address 
before  the  Eastern  Round  Table  of 
the  Life  Insurance  Advertisers  Asso¬ 
ciation  at  the  Hotel  Pennsylvania, 
New  York. 

Resistance  to  insurance  sales  today, 
he  said,  “has  developed  because  of 
the  backwardness  of  companies  in 
using  advertising  to  merchandise  the 
life  insurance  agent.”  Instead  of  the 
old  hit-and-run  system,  he  continued, 
“advertising  should  be  employed  to 
sell  the  broad  concepts  of  insurance, 
and  the  agent  should  thus  be  set  free 
to  concentrate  on  fitting  programs  to 
the  peculiar  needs  of  the  individual.” 


OKLA  ADS  PROPOSED 

Oklahoma  City,  March  7 — Okla¬ 
homa  hotel  men  Thursday  perfected 
an  organization  to  make  a  bid  for 
national  tourist  business.  They  will 
carry  on  the  program  started  by  the 
Oklahoma  travel  and  tourist  bureau, 
which  was  abolished  by  the  last  legis¬ 
lature.  The  group  estimates  that  50 
millioT'  tourists  dollars  have  been 
passing  through  Oklahoma  every  year. 
The  Oklahoma  Travel  Association 
was  incorporated  by  the  hotel  men 
for  the  purpose  of  keeping  some  of 
these  dollars  in  Oklahoma.  A  definite 
advertising  campaign  has  been  devel¬ 
oped  and  will  be  presented  at  a 
scries  of  meetings  to  be  held  this 
month 


OfflO  AD  LAW  INVALID 

A  clause  in  the  Ohio  Barbers’  Li¬ 
cense  Code  forbidding  barbers  to  ad¬ 
vertise  their  prices  was  held  uncon¬ 
stitutional  recently  by  Judge  Alfred 
Mack  in  Common  Pleas  Court,  Cin¬ 
cinnati.  As  passed  in  1933,  the  bar¬ 
ber’s  code  merely  forbade  advertising 
“knowingly  false  or  deceptive  state¬ 
ments.”  An  amendment  adopted  in 
1937,  however,  banned  all  forms  of 
advertising,  including  newspapers. 


MAT  TIE-UP  PLAN 

United  -.//allpaper  Factories,  Inc., 
Chicago,  is  providing  advertising  and 
merdianilising  service  to  5,000  wall¬ 
paper  dealers  throughout  the  country 
by  offering  a  newspaper  advertising 
mat  tie-up  plan  with  the  company’s 
national  advertising  campaign  in  five 
general  magazines.  March  20  to  April 
^  has  been  designated  as  “National 
Wallpaper  Month”  and  local  dealers 
are  being  urged  to  use  newspaper 
advertising  then. 


CONSUMER  CLINICS 

The  first  of  three  monthly  consumer 
clinics  conducted  by  R.  H.  Macy  & 
Co.,  New  York,  with  two  representa¬ 
tives  from  each  of  the  92  women’s 
clubs  in  the  metropolitan  area  attend¬ 
ing,  was  held  March  13.  The  clinic’s 
purpose  was  to  permit  the  discussion 
of  merchandise  and  consumer  interest 
and  permit  delegates  an  opportunity 
of  meeting  specialists  in  the  retailing 
and  allied  fields. 


Talk  about 
economical,  profitable 
selling ! 

• 


The  FORT  WAYNE 
market,  in 

Northeastern  Indiana, 
is  one  of  the  most 
compact,  consistently 
prosperous  territories 
in  the  nation. 


TO  USE  1,522  PAPERS 

The  first  ad  of  the  American  Radi¬ 
ator  and  Standard  Sanitary  Coipora- 
tion  inaugurating  its  spring  adver¬ 
tising  drive  next  week,  will  appear  in 
1.522  newspapers  in  1,345  cities 
throughout  the  coimtrj’.  The  same  ad 
will  appear  in  five  national  magazines. 


What’s  more,  it  is 


blanketed  by 

THE  NEWS- SENTINEL 


at  one  low  cost! 


EDITOR  &  PUBUSHER 
CALENDAR 

March  18 — New  Jersey  Press 
Assn.,  annual  meeting,  Stacy 
Trent  Hotel,  Trenton. 

March  18-19 — Interstate  Cir¬ 
culation  Managers  Association. 
Penn  Alto  Hotel,  Altoona,  Pa. 

March  19-20 — Central  States 
Circulation  Managers’  Assn., 
convention,  Palmer  House,  Chi¬ 
cago. 


BUYS  MAGAZINE 

The  purchase  of  St.  Nicholas  maga¬ 
zine,  children’s  magazine,  from  the 
Educational  Publishing  Company  by 
Juliet  Lit  Stem,  wife  of  J.  David 
Stern,  Philadelphia  Record  publisher, 
and  its  suspension  until  Sept.  1,  was 
announced  this  week  by  Orlin  Tre¬ 
maine,  business  manager,  who  has 
established  offices  at  105  W.  40th  St., 
New  York.  A  new  company  would 
be  formed,  the  announcement  said, 
and  Mary  Mapes  Dodge  would  be 
editor. 


IP  <S  P  DIVIDEND 

International  Paper  and  Power 
Company  March  12  declared  a  regular 
dividend  of  $1.25  a  share  for  the  first 
quarter  of  1940,  on  the  company’s  out¬ 
standing  cumulative  convertible  o'! 
preferred  stock,  payable  March  30. 
1940.  After  payment  of  this  dividend 
there  will  remain  $12.50  of  unpaid 
dividend  accumulation  on  the  stock. 
The  last  previous  dividend  was  on 
Dec.  10,  1937,  when  $2.50  a  share  was 
paid.  International  Paper  Company 
did  not  take  any  dividend  action. 


AD  CLUB  AWARDS 

Miss  Selma  Bechdolt  Ventres,  of 
McGraw-Hill  Publishing  Co.,  Inc. 
was  awarded  a  gold  medal,  one  of 
three  prizes  presented  at  the  gradua¬ 
tion  exercises  marking  the  completion 
of  the  1939-40  advertising  and  selling 
course  of  the  Advertising  Club  of 
New  York,  at  the  Hotel  Roosevelt 
March  11. 


BILL  HIT  IN  ADS 

Fighting  over  the  passage  of  an  Un¬ 
fair  Trades  Practice  bill  aimed  at  loss 
leaders  in  the  food  industry  broke  out 
in  New  York  State  last  month  with 
newspaper  insertions  run  by  a  co¬ 
operative  Syracuse  group  of  super 
markets  denouncing  the  bill.  Adver¬ 
tisers  ask  consumers  to  protest 
against  the  bill  to  senators  and  as¬ 
semblymen.  The  bill  now  in  commit¬ 
tee  in  Albany  is  known  as  the  Es- 
quirol-Parsons  Unfair  Sales  Act,  calls 
for  a  total  mark-up  by  retailers  of  at 
least  8^4%.  Individual  petitions  at 
the  bottom  of  insertions  call  for  the 
bill’s  defeat.  Advertising  placed  by 
Flack  Advertising  Agency,  Syracuse. 


The  Star  Is  The  No.  1  Advertising  Medium  In 


Because — 


of  the  reader  conlideiu'e  it  eiij(»y.> — ainl  wliieh  takes 
it  reg’ularly — Hveninjj  and  Sunday — into  tlie  great 
majority  of  iiomcs  in  the  National  Cajtital  and  the 
25-inile  radin>  into  Maryland  and  X’irginia. 


BEVERWYCK  CAMPAIGN 

Beverwyck  Brew’eries,  Inc.,  Albany, 
N.  Y.,  is  planning  the  largest  adver¬ 
tising  campaign  in  its  history,  to  start 
on  March  27  and  continue  with  con¬ 
sistent  promotion  until  the  end  of  the 
year.  Over  100  newspapers  are  listed. 
Peck  Advertising  Agency,  New  York, 
handles  the  account. 


If  is  estimated  that  $402,000,000.00  was  spent  with 
Washington  retailers  during  1939. 


And  because — 


THE  STAR  is  accepted  in  tiie  nearly  million  of 
residents  in  this  Market  as  their  hnying  g^nide,  carry¬ 
ing  as  it  does  MORE  than  4y/f  of  ALL  advertising 
done  in  AT.I.  the  Washington  ne\vspai)ers. 


FIR.ST  in  the  LOCAL  FIELD — and  fttr  the  8th  con- 
secutire  >ear  FIRST  IN  THE  I  NITED  STATES. 


There  is  hnsiness  in  the  Washington  Market,  and  iHL 
.ST.\R  is  the  Ml’S'l'  medium  if  von  want  to  thoroughly 


contact  It. 
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IN  THE  WEEK  BEFORE  NEW  YEAR’S.  1940, 
Istanbul  was  quiet  as  Wall  Street  on  a 
Sunday. 

Robert  Canuti,  the  AP's  English-educated 
Tbrlcish  correspondent,  hadn’t  had  a  first- 
class  story  for  almost  three  months- not 
since  the  Tlirko-British  treaty  handed  the 
Kremlin  a  short  and  snappy  answer. 

►  But  while  man  was  dozing,  Nature  woke. 
Beneath  the  surface  of  ancient  Asia  Minor, 
subterranean  ledges  lost  their  age-long  bal¬ 
ance.  slipped  and  skidded  sideways. 

The  first  totals  of  homeless,  dead,  and 
injured— usually  exaggerated  in  such  dis¬ 
asters— were  not  exaggerated  this  time.  Pic¬ 
tures  that  came  by  “slow  camel”  added  to 
the  terrible  tale.  It  was  the  biggest  earth¬ 
quake  story  since  Yokohama. 

And  Robert  Canuti.  his  months  of  wait¬ 
ing  ended,  had  it  on  the  wires  to  the  western 
world  before  it  was  known  in  the  streets  of 
Istanbul.  At  once,  the  machinery  of  inter¬ 
national  relief  began  to  whir,  and  help  was 
on  the  way. 

►  Most  people  think  of  Press  Association 


men  as  daring  young  acrobats  of  the  news-  the  U.  S.,  in  less  than  half  a  century,  has 
paper  world,  always  somersaulting  from  one  shed  its  news  provincialism.  Today. . .  let  a 
hot  story  to  another  . .  .  now  in  Tokio,  next  flood  sweep  down  the  Yangtze,  a  strike  begin 
in  Singapore— now  in  Bucharest,  soon  at  in  Melbourne,  a  regiment  revolt  in  Addis 
Brussels.  Ababa,  and  in  a  matter  of  minutes  or  hours 

o  ,  w  ...u  1  ^  •  1  the  teletypes  in  the  U.  S.  begin  to  chatter. 

But  the  complete,  the  almost  miraculous, 

world-coverage  of  the  great  Press  Services 
comes  from  men  who  mostly  stand  and  wait. 

Correspondents  like  Robert  Canuti  in  the 
quieter  capitals— and  the  thousands  of 
“stringers,”  in  the  world’s  little  towns  and 
villages,  so-called  because  they  paste  their 
infrequent  dispatches  into  a  string  and  meas¬ 
ure  their  payment  by  the  inch. 

Men  like  these  form  the  nerve  ends  of 
the  wire  services— indispensable  divisions  of 
journalism’s  army  of  300,000  men. 

►  The  development  of  these  world-wide 
Press  Services,  accurate,  unbiased,  and  un¬ 
subsidized,  is  an  American  achievement.  It 
is  an  outstanding  example  of  American  or¬ 
ganizing  genius— and  it  has  all  happened 
within  the  lifetime  of  most  news-readers  now 
living.  More  than  that,  the  Press  Services 
are  the  standard  bearers,  throughout  the 
world,  of  the  20th  century  American  tradi¬ 
tion  of  accuracy  and  fair  play  in  news¬ 
reporting.  Something  new  under  the  sun. 

►  It  wasn’t  until  the  1890s  that  the  dream  of 
the  modern  Associated  Press  began  to  take 
form.  A  few  courageous  pioneers— Victor 
Lawson.  Frank  B.  Noyes,  Melville  Stone, 
and  Adolph  Ochs- worked  zealously  for  it, 
and  in  time  press  associations  began  point¬ 
ing  eager  fingers  at  the  map  of  the  world  and 
putting  new  correspondents  wherever  a  fat 
dot  showed  an  important  city. 

By  the  time  an  emperor  with  a  withered 
arm  unleashed  the  hounds  of  war  in  1914, 

U.  S.  Press  Services  had  spun  their  webs 
around  the  globe.  AP’s  now  seasoned  net¬ 
work  was  being  kept  on  its  mettle  by  a  lusty 
young  competitor,  an  independent  service 
called  United  Press,  fathered  in  1907  by 
E.  W.  Scripps. 

Due  chiefly  to  the  vision  of  these  pioneers. 


►  FLASH— calls  the  foreign  cable,  and  begins 
gasping  out  its  own  curt,  staccato  language 
.  .  .  SMORNING  FRENCH  CRUISER  AIR-BOMBED 
IN  ENGLISH  CHANNEL.  “Flash,”  Calls  the  New 
York  operator.  “French  cruiser  bombed.”  A 
rewrite  man  works  frantically,  and  soon  the 
fingers  of  another  operator  start  the  electric 
current  flowing.  Operators  in  Philadelphia, 
Chicago,  and  almost  a  score  of  other  U.  S. 
cities  stand  up  crying  “Flash.”  In  a  few  sec¬ 
onds.  every  cranny  of  the  U.  S.  will  have  the 
news. 


From  50,000  news  sources  all  over  the 
globe,  this  river  of  news  flows  day  and  night. 
For  while  America  sleeps,  one  half  the  world 
is  wide-awake,  busy  getting  into  and  out  of 
trouble,  busy  making  that  vivid,  perishable 
stuff  called  news. 


►  To  every  self-respecting  new’spaper.  Press 
Association  news  is  the  breath  of  life.  A 
paper  pays  for  as  much  of  it  as  it  can  afford 
and  use.  A  country  weekly  can  have  as  little 
as  S18  worth  a  week,  a  metropolitan  daily 
as  much  as  S2.500.  But  whether  a  paper  gets 
“pony”  or  multiple  wire  service,  it  counts  its 
Press  Association  service  as  perhaps  its  most 
valuable  asset. 


►  Press  Association  news  is  just  as  indis¬ 
pensable  to  The  Weekly  Newsmagazine  as 
to  a  daily  newspaper.  To  be  sure,  time  has 
its  own  special  correspondents,  too— its  own 
force  of  500  news-scouts— its  own  check-and- 
query  system. 

But  the  stories  from  the  daring  acrobats 
and  the  quiet  watchers  of  the  Press  Associa¬ 
tions  supply  a  basic  pattern  of  the  world’s 
news... the  vital  pattern,  which  in  the  News¬ 
magazine  becomes  the  continuing  narrative 
history  of  our  times,  followed  every  week  by 
700.000  cover-to-cover  readers. 


This  is  one  of  a  series  of  advertisements  in  which  the  Editors  of  TIME  are  seeking  to  give 
newspaper  and  magazine  readers  a  clearer  picture  of  the  world  of  news-gathering,  news-writing, 
and  news-reading  and  the  part  TIME  plays  in  helping  people  to  grasp,  measure,  and  use  the 
history  of  their  lifetimes  as  they  live  the  story  of  their  lives. 


TIME 


THE  WEEKLY  NEWSMAGAZINE 


<Jottritr'?:0Krual 

The  Louisville  Times 


REPRESENTED  NATIONALLY 
BY  THE  BRANHAM  COMPANY 


5.AM 


Herald  Tribune’s  New  York  office. 

An  interesting  little  censorship  note 
provided  by  Newman  has  to  do  with 
the  paper’s  famous  “Petites  An- 
nonces.”  (similar  to  our  own  Personal 
columns).  The  Paris  police  censor 
this. 

Fearful  that  it  might  be  utilized  as 
a  secret  medium  of  communication 
by  the  enemy,  they  have  ruled  that 
no  items  can  be  published  until  48 
hours  after  their  acceptance  by  the 
paper  (giving  the  gendarmes  a  chance 
to  investigate),  and  no  name  of  a 
town  or  abbreviation  be  carried  in 
the  item.  In  the  event  of  a  doubt  in 
the  police  censor’s  mind,  the  item  is 
thrown  out. 

Newman  told  Editor  &  Publisher 
he  is  forbidden  to  send  “a  word  about 
the  weather  here  because  it  might 
conceivably  give  away  ship  move¬ 
ments.”  He  can’t  give  departures 
from  New  York  of  British  or  French 
ships,  either — only  arrivals. 

What  Newman  stresses,  however, 
are  arrivals  and  departures  of  the 
U.  S.  Clipper  flying  boats.  There  is 
great  interest  in  these  in  the  French 
capital  and  the  Herald  Tribune  there 
plays  them  daily  in  a  first-page  box. 

During  the  Congressional  debate 
recently  on  the  repeal  of  the  Neutral¬ 
ity  Act,  nothing  was  printed  in  the 
Paris  edition  that  did  not  favor  the 
repeal. 


hotels,  etc.,  advertisers  in  pre-war 
days,  have  withdrawn  from  the  pa¬ 
per’s  pages  with  few  exceptions.  Ads 
of  financial  houses  also  have  dwindled 
almost  ,  to  nothing. 

A  study  by  the  writer  of  .some  re¬ 
cent  issues  of  the  paper  showed  small 
ads  of  two  U.  S.  steamship  lines,  a  few 
Italian  lines  and  one  from  a  Holland 
line.  There  is  no  British  or  French 
steamship  advertising;  no  German,  of 
course.  The  tourist  sea.son  has  been 
very  poor  since  1938’s  Munich. 

ITie  paper  now  publishes  four  pages 
daily  and  Sunday,  it  coming  under  a 
recent  French  government  decree  re¬ 
stricting  all  Paris  newspapers  to  that 
size  because  of  the  newsprint  situa¬ 
tion.  Before,  it  averaged  eight  pages 
each  issue. 

The  paper  has  a  considerable  cir¬ 
culation  in  financial  circles  in  Eng¬ 
land  and  parts  of  the  Continent  be¬ 
cause  it  carries  the  most  complete  list 
of  any  paper  there  of  U.  S.  stocks  and 
bonds. 

The  staffs,  editorial,  business  and 
mechanical,  al.so  have  felt  war  condi¬ 
tions.  Although  no  figures  were  avail¬ 
able,  Editor  &  Publisher  was  told  the 
paper  is  operating  with  .skeleton 
crews. 

Most  of  the  old  mechanical  and 
busine.ss  staff  employes,  Frenchmen, 
have  been  drafted  into  war  service  by 
their  country.  American  editorial  em¬ 
ployes,  of  which  there  always  were 
plenty  in  pre-war  days,  are  eager  to 
return  to  the  safety  and  security  of 
the  states. 

’The  paper  still  is  getting  a  24-hour 
cable  service  plus  twice  daily  (noon 
and  midnight)  United  Press  reports 
via  Press  Wireless.  It  also  receives 
full  Havas  service.  These  are  aug¬ 
mented  by  reports  from  Fred  New¬ 
man,  New  York  correspondent,  at  the 


Herald  Tribune 
Still  Publishing 
Paris  Edition 

52- Year-Old  Paper  Printing 
Despite  Censorship, 
Advertising  Losses 
By  STEPHEN  J.  MONCHAK 

Censored,  restricted  in  size,  its  ad¬ 
vertising  and  circulation  hitting  low 
levels  and  barred  from  Germany  as 
an  “enemy  paper,”  the  European’ edi¬ 
tion  of  the  Neu'  York  Herald  Tribune, 
only  U.  S.  newspaper  published  on 
the  Continent,  nevertheless  still  is 
published  seven  days  a  week. 

And  it  will  continue  to  do  so  Wilbur 
Forrest,  assistant  editor  of  the  Herald 
Tribune,  told  EIditor  &  Publisher  this 
week  in  New  York,  even  if  Paris  is 
subject  to  air  raids,  “at  which  time 
the  paper  will  continue  publication 
somewhere  outside  the  city.” 

Went  Through  Lost  War 
The  paper,  which  will  observe  its 
53rd  anniversary  Oct.  3,  is  published 
at  21  Rue  de  Berri  and  Laurence 
Hills  has  been  its  editor  and  general 
manager  since  1924.  It  published 
straight  through  the  last  World  War 
as  the  New  York  Herald. 

Now,  also,  it  hasn’t  missed  an  edi¬ 
tion  since  France  declared  war  against 
Germany,  although  there  have  been 
times  since  last  September  (in  the 
early  days  of  the  war)  when  the 
paper  appeared  on  the  streets  late 
and  looking  for  all  the  world  like  an 
oversized  crossword  puzzle  with  its 
squares  of  black  type  and  white  space. 
That  was  the  official  French  censor’s 
work,  applying  also  to  editorials.  ] 
The  paper  is  subject  to  a  double 
censorship.  First,  proofs  of  all  stories| 
to  be  published  are  sent  to  the  censor 
and  then  page  proofs  must  follow.! 
The  second  step  is  for  censorship  of| 
headlines. 

And  it’s  all  done 


The  Arizono 
REPUBLIC 

(Phoenix,  Arizona) 

prints  a  total  of 


USING  400  PAPERS 

Approximately  400  newspapers  be¬ 
tween  the  Pacific  Coast  and  Detroit 
are  being  used  in  the  1940  spring 
campaign  for  Hills  Bros.  Coffee.  The 
schedule  calls  for  weekly  insertions  in 
the  complete  list,  sizes  of  insertions 
to  vary  from  60  to  20-inches.  N.  W. 
Ayer  &  Son,  Inc.,  handles  the  account. 


comic  strips  and  panels 


WE  DELIVER 


5  of  these  22 
are  NEA  comics. 

Several  of  the  others 
represent  the  top  offerings 
of  leading  syndicates. 


via  messenger. 
Oftimes.  either  coming  or  going  from 


H  one  paper  lo  every  3.4  units  of  Louisville 
population  ... 

H  to  95%  of  all  homes  in  a  city  of  more  than 
350,000  people  . . . 


the  paper’s  office  to  the  censor  (quite' 
a  distance  apart),  the  messenger  will' 
warning 


get  caught  by  an  air  raid 
and  be  forced  to  duck  for  the  nearest 
bomb  shelter. 

The  warning  may  la.st  anywhere 
from  20  minutes  to  two  hours.  In  the 
meantime,  he’s  stuck  there  with  no 
way  of  communicating  with  his  office. 
At  the  same  time,  the  boys  at  21  Rue 
de  Berri  are  also  stuck,  helpless  to  gO| 
to  press  until  the  messenger  returns 
with  the  precious  proofs. 

Advertising  Is  Down 
There  are  very  few  U.  S.  tourists 
visiting  Europe  these  days.  And  as  a 
result,  steamship  lines,  tourist  offices,. 


m  one  paper  to  1  out  of  every  3  homes  in 
'*Kentuckiana  every  Sunday! 

*Keniockiana  includes  practically  ail  of  Kentucky 
and  a  larrc  portion  of  Southern  Indiana.  .  .  . 


In  a  recent  reader 
preference  survey,  th® 

five  NEA  comics 

were  among  the 

first  seven 

in  total  readership  of 
both  men  and  women 


Circulation 
for  February 


You  get  the  largest  morning-evening  combination 
and  the  largest  Sunday  circulation  in  the  South 
and  a  density  of  coverage  that  is  hard  to  equal 
anywhere  in  the  Nation  when  you  buy — 


was  the  average  net  paid  daily 
circulation  of  The  Baltimore  Sun 
(morning  and  evening  issues)  dur¬ 
ing  the  month  of  February,  1940. 


February  circulation  of  The  Sun¬ 
day  Sun  averaged  200,195  per 
Sunday. 


Owners  and 
Operator!  el 


Everything  in  Baltimore 
Revolve*  Around 


SO.MO  WATTS 
Basic  CBS  Ontlct 


Mornib^  Evening  Sunday 


TV  yriGIIT  as  well  be  frank  about  it  .  .  .  The  Des  Moines  Register 
and  Tribune  promotion  department  is  just  as  pjoud  of 
winning  first  place  in  Editoi*  &  Publisher’s  1039  promotion  con¬ 
test  as  you  would  be. 

Hut  we  don’t  value  medals  for  their  glitter  or  how  nice  they 
look  in  the  case.  >Ve  like  them  because  they  help  us  feel  that 
we're  doing  a  good  job  telling  l<»wans  about  a  newspaper  that 
has  grown  in  the  past  ten  years  from  slightly  over  2(>(k(Ml()  cir¬ 
culation  to  more  than  3r)0,000. 


We  have  no  illusions  about  OUR  part  in  this  growth. 

The  real  credit  goes  first  to  the  good  state  of  Iowa  in  which  ^\e~' 
are  fortunate  enough  t(>  live  ...  a  state  where  literacy  leads  the 
nation,  where  per  capita  wealth  is  Ith  in  America,  where  more 
than  0  out  of  10  families  own  automol)iles  and  drive  them  on 
0.000  miles  of  paved  highway,  (.’redit  belongs  to  one  of  .\meri- 
ca’s  most  intelligent  and  aggressive  circulation  organixalions 
which  finds  the  advertising  columns  of  The  Register  and  Trib¬ 
une  just  as  effective  in  promoting  circulation  gains  as  in  making 
sales  for  any  other  alert  advertiser.  It  also  belongs  to  an  editorial 
department  which  consistently  produces  one  of  America’s  finest 
newspapers. 

Promotion  succes.s  is  no  .strange  growth  which  can  be  grafted 
onto  any  organization  undei-  any  circumstances.  Like  a  good 
tree,  it  demands  good  soil.  It  is  a  part  of  the  whole  being  of  a 
great  newspaper. 

Yes,  we  like  medals.  When  it  would  be  easier  to  be  lazy,  they 
remind  us  that  hard  work  in  getting  out  better  newspapers  and 
better  newspaper  promotion  IS  worthwhile. 


The  Des  Moines  Register  and  Tribune 


26,  1939,  at  Marlboro-on-Hudson. 

The  project  at  Syracxise  will  be  di- 
rected  toward  development  of  news¬ 
paper  and  magazine  headline  types  and 
display  advertising  faces  departing  in 
this  resi^ct  from  Mr.  Goudy’s  work  iqi 
to  this  time  which  has  been  dominated 
by  his  interest  in  the  making  of  fine 
types  for  book  printing. 

Mr.  Goudy  was  honored  in  New 
York  March  8  at  a  birthday  dinner  at 
The  Griffon  given  by  a  group  of 
“typophile”  cronies. 


IN  the  “great  row”  which  recently  oc-  corps  assembled  m  New  York  we  had, 
curred  in  the  Association  of  For-  and  have,  an  extraordinarily  inter- 
eign  Press  Correspondents  (E.  &  P.,  esting  group  of  men  and  women  from 
Feb.  10,  pg.  7)  one  fact  emerges:  the  most  of  the  countries  on  the  planet, 
News-Sheet  known  as  The  Foreign  journalists  articulate  not  only  in  their 
Press  which  this  year  celebrates  six  own  languages  but  also  in  English, 
years' of  its  life,  has  had  an  influence  writers  of  many  backgrounds  but  of 
far  beyond  its  size  and  circulation,  one  purpose — the  cabling  or  mailing. 
Moreover,  we  have  every  reason  to  or  both,  of  news  and  views  from  the 
believe  that  it  is  a  unique  effort  United  States  to  their  home  offices, 
among  the  enterprises  of  the  world’s  Obviously  they  have  much  to  pool 
associations  of  foreign  press  corre-  that  would  be  of  interest  not  only  to 
spondents.  their  fellow  members  but  also  to  a 

The  fact  that  I  resigned  the  editor-  much  wider  public, 
ship  when  the  committee  imposed  My  aim  has  been  to  get  them  to 
“voluntary  self  discipline”  upon  the  write  as  often  and  as  freely  as  they 
News-Sheet  policy  that  had  hitherto  cared  to  do  so.  If  they  wished  to 
prevailed  registered  my  profound  dis-  express  views  as  well  as  factual  news 
agreement  with  the  committee.  [An  they  were  encouraged  in  this,  pro- 


CiNCiNNATi,  March  11— More  than 
25,000  persons  visited  the  four-day 
Travel  Show  of  the  Cincinnati  En¬ 
quirer  last  week  at  the  Hotel  Nether- 
land  Plaza.  Promotional  work  for  the 


COLLEGE  MEETING 

The  national 


convention  of  the 
American  College  Publicity  Associa¬ 
tion  is  to  be  held  in  Des  Moines,  la. 
April  26,  27  and  will  be  addressed  by 
several  prominent  newspapermen  in¬ 
cluding:  Arch  Ward,  Chicago  Trihm: 
Palmer  Hoyt,  publisher,  Portland  Ore¬ 
gonian;  and  Vernon  Pope,  editor, 
Look  magazine. 


OtikVUnet 


As  dtfinita  a  place  as  Miami  itself, 
forfli.np  ahead  Mtith  soNd  grawHi  and 
business  v9iumc.  Ask 
any  recent  visitof. '' Cempare  these 
2-ye«t  fif ures  with  anr^er  in  any 
city,  Flsrida'a  iaadinplpapef  merits  a 


The  Cleveland 
2-iii-l  Market 

OefieiaH4 

aH4 

26  A4jac€Ht  CpuHtits 


Iff  1  93 

9  0,  ft  Oft 


Cleveland's  Home  Newspaper 


IR  MARCH  16,  1940 

DRESSES 

for  3  more  newspapers 

More  convincing  evidence  of  the  continued  trend  toward  the  installa¬ 
tion  of  INTERTYPE  news  faces  comes  from  the  Middle  West . . .  this 
time  from  the  43-year-old  WAUKEGAN  (Ill.)  NEWS-SUN ...  the 
DAYTON  (Ohio)  JOURNAL. . .and  ADRIAN  (pch.)  TELEGRAM. 


DAYTON  JOURNAL 

The  Dayton  Journal’s  replacement  of  its  former  6V2  point  classified 
type  face  with  the  5V2  point  size  of  Intertype  Regal  not  only  improves 
its  readability  and  general  appearance  but  also  effects  substantial 
savings  through  the  use  of  smaller  slugs.  L.  B.  Rock  publishes  the 
Journal  daily  and  Sunday  mornings  and  the  Dayton  Herald  evenings. 


WAUKEGAN  NEWS-SUN 

Typical  of  the  policies  of  its  farsighted  publisher  and  editor,  Frank  H. 
Just,  was  the  News-Sun’s  recent  appearance  in  8  point  Intertype  Ideal 
No.  2.  Culminating  from  a  merger  engineered  by  Mr.  Just  in  1930,  the 
News-Sun  has  forged  ahead  steadily  throughout  a  decade  of  depres¬ 
sion.  Today  its  circulation  and  linage  are  the  greatest  in  its  history. 


ADRIAN  TELEGRAM 

To  the  Adrian  Telegram,  published  by  Stuart  H.  Perry,  goes  a  new 
dress  of  7  point  Intertype  Regal  No.  2  for  the  news  columns  and  the 
5V2  point  size  for  classified.  Thus  the  Telegram  is  now  equipped  for 
maximum  ease  of  reading  both  in  its  news  and  advertising  columns. 
How  about  YOUR  news  type?  Shall  we  send  specimens?  Just  address 
Intertype  Corporation,  Brooklyn,  N.  Y.,  or  nearest  Intertype  branch. 

step  Ahead  with  INTERTYPE  FACES 


•ESAl  and  VO«Ue  EXT«A  «OlD 
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Short  Course  Students 
To  ‘Shoot’  Sports  Events 


By  JACK  PRICE 

THE  School  of  Journalism  of  the 
University  of  Oklahoma  will  hold 
its  fourth  annual  short  course  in  news 
photography  April  11,  12  and  13  at 
Norman.  The  program  which  has 
just  been  completed  will  include  many 
innovations.  More  time  will  be  spent 
this  year  in  studying  the  practical 
operations  necessary  for  successful  re¬ 
sults  in  pictorial  journalism.  One  fea¬ 
ture  of  the  program  will  be  the  allo¬ 
cation  of  a  full  day  to  the  coverage 
of  routine  outdoor  assignments  in¬ 
cluding  various  sports  activities.  The 
school  has  obtained  the  co-operation 
of  the  directors  of  different  sports 
and  provisions  have  been  made  to  per¬ 
mit  the  students  of  the  short  course  to 


improve  their  technique  in  photo¬ 
graphing  baseball,  spring  football, 
track  meets,  polo,  tennis  and  all  other 
types  of  sports  available  there. 

Photos  Criticized 

The  photographers  will  be  divided 
into  squads,  each  under  the  direction 
of  a  veteran  cameraman.  Long  and 
close  range  operations  will  be  taught. 
The  squads  will  move  from  one  sport 
to  another  so  that  sometime  during  the 
day  each  will  have  an  opportunity  to 
cover  every  event  scheduled.  The 
photography  students  will  then  de¬ 
velop  their  photos  and  on  the  follow¬ 
ing  day  these  pictures  will  be  exam¬ 
ined  and  criticized  by  the  instructors 
for  the  benefit  of  the  entire  class. 

In  addition  to  the  sports  coverage 
there  will  be  “case  history  assign¬ 
ments”  in  which  the  students  will  take 
part  in  re-enactment  of  incidents. 
Other  sessions  will  be  conducted  to 
help  improve  the  student’s  technique 
in  the  coverage  of  average  indoor 
assignments.  The  pictures  taken  in 
this  session  will  also  be  carefully 
analyzed  before  the  student  body. 

Actual  working  photographers  who 
will  take  part  in  the  lecture  will  in¬ 
clude  Paul  Threfall,  chief  photog¬ 
rapher  of  the  Wichita  Beacon;  Paul 
Peters,  head  cameraman  of  the  Hous¬ 
ton  Post;  Alpha  Hart,  chief  of  the 
photo  staffs  of  the  Daily  Oklahoman 
and  Oklahoma  City  Times;  Jimmy 
Laughead,  AP  cameraman  at  Dallas; 
William  Wyatt,  Tulsa  Tribune;  Mer- 
win  Eberle,  Oklahoma  City;  Don 
Loyd  of  Fort  Worth,  and  C.  E.  Feh- 
renbach  of  Ponca  City. 

Elditorial  instructions  will  be  pre¬ 
sented  by  J.  W.  West,  managing  edi¬ 
tor  of  the  Kansas  City  Jouriuil,  Tru¬ 
man  Pouncey,  picture  editor,  Dallas 
News,  and  Clarke  Newlon,  managing 
editor,  Dallas  Journal. 

Representatives  from  leading  photo¬ 
graphic  manufacturers  will  include 
Wm.  Duncan,  Leitz  Co.;  Walter 
Reeves,  Wabash;  J.  L.  Campbell. 
Graflex  Co.;  D.  J.  Mohler,  General 


Electric  Co.;  Calvin  Wheat,  Agfa,  and 
Merl  Smith,  of  Elastman  Kodak  Co. 

Many  other  departmental  subjects 
will  also  be  offered  including  a  dem¬ 
onstration  of  high  speed  color  photog¬ 
raphy  by  the  conductor  of  this  column. 

Get-Together 

THE  results  of  the  meeting  of  manu¬ 
facturers  of  synchronizers  and  en¬ 
gineers  of  the  General  Electric  Com¬ 
pany  held  at  Nela  Park,  Ohio,  March 
7,  will  be  of  great  importance  to  all 
newspaper  photographers.  This  de¬ 
partment  has  been  directing  attention 
to  the  necessity  of  round  table  dis¬ 
cussions  between  manufacturers  of 

OfRcers  of  the  News 
Photogrephers  Asso> 
cietion  re-elected  at 
the  second  annual 
meeting  at  Kent 
State  (O.)  Univers¬ 
ity.  Left  to  right: 
Joe  Craven,  vice- 
president,  Indian¬ 
apolis  Star  photog¬ 
rapher;  Hud  Rob¬ 
bins,  president,  Dan¬ 
ville  (III.)  Commer¬ 
cial-News  photog¬ 
rapher,  and  Eck 
Stanger,  secretary- 
treasurer,  Ann  Arbor 
(Mich.)  News. 

kindred  products  which  are  used  daily 
in  news  photography.  (E.  &  P.,  Nov. 
25,  1939,  and  Jan.  13,  1940.) 

This  has  been  the  first  definite  step 
taken  in  the  direction  leading  to  a 
fuller  understanding  of  the  devices 
utilized  by  news  cameramen.  At  the 
instigation  of  GE  engineers,  synchron¬ 
izer  manufacturers  were  invited  to 
take  part  in  a  program  which  had  as 
a  basis,  .standardization  of  bulbs,  syn¬ 
chronizers  and  reflectors.  It  had  been 
shown  by  factual  data  that  a  great 
misunderstanding  of  these  elements 
existed.  The  physicist  and  engineers 
agreed  that  in  order  to  provide  pho¬ 
tographers  with  a  more  dependable 
service  it  was  necessary  to  give  the 
entire  matter  more  careful  study. 

The  GE  engineers  placed  at  the  dis¬ 
posal  of  the  synchronizer  manufac¬ 
turers  all  the  findings  of  experiments 
which  would  be  of  benefit  to  them. 
A  scientific  research  to  be  conducted 
to  improve  the  standardization  of 
bulb  timing,  reflective  values  and 
electrical  systems  conducive  to  more 


exacting  results  was  proposed  and  will 
be  carried  out. 

Strangely  enough,  there  were  no 
factional  disputes  and  according  to 
the  statements  of  the  leading  syn¬ 
chronizer  makers,  this  open  forum 
was  a  progressive  step.  It  had  been 
pointed  out  that  the  lamp  manufac¬ 
turers  were  not  interested  in  manu¬ 
facturing  a  synchronizer  but  that  they 
would  aid  the  makers  of  synchronizing 
devices  with  such  data  acquired  from 
their  scientific  experiments  and  de¬ 
velopments.  Now  that  each  factor 
realizes  the  importance  of  the  other 
in  working  with  a  problem  requiring 
standardization,  it  is  believed  that 
progress  will  be  more  rapid  in  de¬ 
velopment  of  synchronization  photog¬ 
raphy. 

Kent  Short  Course 

WHILE  at  the  Kent  State  University 

short  course  last  week  we  heard 
many  pleas  for  a  fuller  understand¬ 
ing  of  the  photographers’  needs  by 
newspaper  executives.  Some  of  the 
gripes  were  just  while  other  com¬ 
plaints  were  routine.  One  camera¬ 
man  bitterly  complained  of  being 
forced  to  supply  pictorial  coverage 
for  four  weekly  newspapers  with  no 
base  of  operations.  He  is  required 
to  develop  and  print  his  pictures  in  a 
local  commercial  photographer’s  plant 
which  is  obsolete  and  inadequate.  It 
was  noticeable  that  this  photographer 
did  not  grumble  about  his  hours 
or  equipment  which  was  badly  in 
need  of  repairs. 

Another  photographer  working  on  a 
newspaper  of  50,000  circulation  com¬ 
plained  because  he  could  not  induce 
his  boss  to  replace  worn  out  equip¬ 
ment.  The  equipment,  incidentaUy, 
is  the  private  property  of  the  camera¬ 
man  and  was  worn  out  in  service.  The 
photographer  happens  to  be  in  distress 


Fine  News  Cameras  Deserve 

DALLMEYER 

TELEPHOTO  LENSES 

Your  Speed 
Graphic  or 
Graflex  is  the 
best  you  can 
get  for  your 
work.  It  has 
to  be.  Because 
you  know  how 
editors  want 
pictures— and 
no  excuses  ! 

And  that's 
why  you’ll 
find  so  many 
newsmen 

equipped  with  Dallmeyer  Telephoto 
Lenses  .  .  .  bringinz  back  the  difficult 
or  "impossible”  shots  that  make  news 
photo  history.  Made  with  astounding 
precision  and  accuracy,  these  British 
lenses  are  the  finest  obtainable,  yet 
moderate  in  price.  Write  for  descrip¬ 
tive  literature  EP  and  please  specify 
the  make  of  your  camera. 

.>1  E  D  O 

15  West  47th  Street,  New  York  City 


and  can  ill  afford  the  replace^. 

It  is  the  splendid  attitude  of  these  n 
which  attracts  attention.  In  this  y 
ticular  case  the  photographer  ir.; 
tains  a  strict  loyalty  to  his  paper  i 
attributes  the  conditions  to  a  lack 
understanding.  He  is,  however,  o 
termined  to  carry  on  though  it  s 
not  be  easy. 

There  is  another  case  where  a  c, 
eraman  constructed  his  own  dark,- 
and  even  supplied  all  the  equip-:; 
He  is  engaged  on  a  salary  basis  ari 
this  score  he  has  no  complaint  b 
at  a  loss  to  understand  the  lack  I 
co-operation  in  renovating  the  p  * 
which  has  fallen  into  imworkable  c 
dition.  The  men  tell  us  that  t; 
hardly  ever  complain  more  than  c 
to  their  editors.  They  work  on  in 
hopes  that  the  owner  or  pubL 
will  sooner  or  later  become  cognl; 
of  the  situation. 

This  department  has  often  pri 
letters  from  cameramen  who 
about  their  grievances  but  if  the  on 
ers  of  the  newspapers  would  heartlal 
photographers  unburden  at  these  sfe 
course  gatherings,  it  would  be  a  re: 
elation  to  them.  The  pace  is  fast 
exacting,  to  produce  good  picture  r. 
terial  requires  modem  equipment:: 
a  suitable  plant  to  fini^  the  w" 
In  the  long  rtm  more  money  is  saveA 
through  reduced  loss  in  materials  asJ 
time.  How  about  looking  into 
dark  rooms  now  and  then  to  drif 
up  on  the  situation? 


SCHOOL  EDITORS  MEET 

Representing  more  than  1,000  sd»(3 
publications,  2,500  student  delegav 
attended  the  16th  annual  convential 
of  the  Columbia  Press  Assn.,  at  Cej 
lumbia  University,  New  York,  wB 
opened  March  14  and  closed  March  1 
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AKRON’S 

BUSINESS  REPORT 
HAS  SALES  APPEAL 


Figures  released  by  the  Akron  University  Department 
of  Commerce  show  that  Akron  is  living  up  to  the  many 
optimistic  1940  predictions  made  by  business  forecasters. 

The  following  gains  were  reported  for 
January,  1940,  over  January,  1939 

NEW  PASSENGER  CAR  SALES . UP 

INDUSTRIAL  POWER  CONSUMPTION  . UP  30.7^ 

DEPARTMENT  STORE  SALES . UP  15.*^ 

BANK  DEBITS  . UP  ISJfc 

TELEPHONES  IN  USE  . UP  lUf' 

RAILROAD  CARLOADINGS— OUTBOUND  . UP  IM^ 

RAILROAD  CARLOADINGS— INBOUND  . UP  4i'^« 


These  figures  are 
a  reflection  of  the 
business  activi^ 
to  be  found  in  this 
alert,  free-spend¬ 
ing  market.  For 
coverage,  economy 
and  results  the 
Beacon  Journal  is 
an  advertiser’s 
ideal  medium. 


R^r<^ent4*4] 

New  York  Chlraro 

(’levelaiid  San  Francit***® 


“Squalus  Salvage” — a  Prize-Winning  Series  D  Graf  lex  Picture  by  James  A.  Jones  of  the  Boston  Post 


1939’s  Best  News  Picture  was  Graflex-made! 


f»l»pkoto.  Equipped  Scries  D  GRAFLEX 


‘oiV*  W*  comero  that  made  the  picture  shown 
'~'iep  for  use  where  magnified 

v<  'ji/'  subjects  are  required.  Two 

•■’^“=3y4,4%  anrf  4x5. 


Awarded  First  Prize  in  the  National 
Annual  News  Picture  Contest  spon¬ 
sored  by  EDITOR  &  PUBLISHER,  this 
dramatic  picture  of  the  attempt  to  raise 
the  submarine  “Squalus”  not  only  takes 
its  place  as  1939's  best  news  shot  but  one 
of  the  outstanding  picture  scoops  of  all 
time.  Photographer  James  A. 
Jones  of  the  Boston  Post  (see 
inset)  made  sure  of  his  picture 
by  using  a  Series  D  Graflex 
equipped  with  17”  lens.  It  was 
taken  at  1/680,  f/8  on  super¬ 
speed  pan  film. 

In  this  competition,  Graflex 
and  Speed  Graphic  American- 


made  cameras  made  four  of  the 
five  prize-winning  pictures.  And  in  the 
New  York  Press  Photographers’  Association 
Exhibit,  these  cameras  made  14  of  the  18 
pictures  receiving  prizes  or  honorable 
mentions  —  including  all  the  first  prizes 
and  three  of  the  four  second  prizes. 


See  these  })rize-winning  cameras  — 
available  on  easy  payments  at  your  Dealer’s. 
. . .  When  in  New  York  City  visit  the  Graflex 
Display  Rooms,  50  Rockefeller  Plaza. 


Get  the  NEW  Graflex  Catalog! 

The  new  catalog  of  Graflex  and  Speed  Graphic 
American-made,  Prize-Winning  Cameras,  with  il¬ 
lustrations  and  articles  by  leading  authorities,  is 
free  at  your  Dealer’s.  Or  write  the  Folmer 
Graflex  Corporation,  Department  EP-54,  Roches¬ 
ter,  New  York,  U.  S.  A. 


"GRAPHIC  GRAFLEX  PHOTOGRAPHY" 

Written  by  Willard  D.  Morgan,  Henry  M.  Lester  and  20 
other  experts.  More  than  400  pages — 26  chapters 
including  special  ones  on  news  and  flash  photography — 
hundreds  of  illustrations.  At  your  Dealer’s  ^ 
for  only .  $4 


^ — 


GRAFLEX 


American-made  Prize-Winning  Cameras 
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•  Our  national  rFprmrn- 
tatirrw,  Osborn,  Rrolaro, 
Mwker  &  Co.,  New  York. 
Detroit,  Chieaico,  wiii  be 
bappy  to  Bive  you  the 
details  of  Rtai^Joumal 
rirriilatioii  and  advertls- 
InK  leadership  In  Minne¬ 
apolis. 
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NEWSPAPER  LINAGE— 52  CITIES 

(CompiliHi  by  KDITOK  &  PIBLISHKR  from  Media 
Keeords  measurements) 


-E  S>P-  LINRGE  INDEX-j- 

Ollml  lOO/.  EQUALS  AVERAGE  I93S- 36-37- 38-39  ( 
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1940 

1939 

%  of 
1939 

E.  &P. 

Linage 

Linage 

Index 

Total  Ailvertisiiiir: 

February  . 

93,2.19.5/7 

86.651.258 

107.6 

101.8 

January  . 

88,033,204 

87,417,627 

100.7 

95.5 

Display  Only: 

February  . 

73.944.818 

68.333.048 

108.2 

101.5 

January  . 

68,958.106 

67,861,314 

101.6 

94.2 

Classified : 

February  . 

19,294.758 

18.318,210 

105.3 

106.0 

January  . 

19,075.158 

19,556.313 

97.5 

99.7 

Ketail : 

February  . 

52.487.164 

49.448,259 

106.1 

105.2 

lanuarv  . 

50.392,796 

50,342,888 

100.1 

97.9 

Department  Store; 

beliruarv  . 

22,426.509 

20,763.141 

108.0 

108.7 

January  . 

21.190.310 

20,948,266 

101.2 

100.5 

(jencral : 

February  . 

15,739.648 

14,023,776 

112.2 

105.6 

January  . 

12,433,098 

12,771,373 

97.4 

80.3 

Automotive: 

February  . 

4.224,064 

3.458,067 

122.2 

118.7 

January  . 

3,853,910 

2,446,293 

157.5 

107.6 

r  inancial : 

February  . 

1.493,942 

1,402,946 

106.5 

90.2 

January  . 

2,278,302 

2,300.760 

99.0 

93.3 

Feb.  Linage  Up  7.6%; 

All  Classifications  Ahead 


CONTEWING  the  upward  trend 

which  started  last  summer,  total 
newspaper  advertising  linage  showed 
a  healthy  gain  of  7.6%  in  February 
over  February,  1938,  with  all  classi¬ 
fications  showing  gains  ranging  from 
22.2%  for  automotive  to  5.3%  for 
classified. 

Contributing  factors  to  the  gains 
this  year  appieared  to  be  the  early 
incidence  of  ^ster,  the  start  of  spring 
advertising  and  the  extra  Leap  Year 
day. 

February  was  also  ahead  of  January 
on  the  Editor  &  Publisher  Index,  the 
average  for  the  month  for  the  last 
five  years,  with  101.8%  compared  to 
95.5%.  Every  classification,  except 
financial,  was  over  the  average. 


Based  on  Media  Records  figures  for 
52  cities,  display  advertising  showed 
a  gain  in  February  of  8.2%;  classified 
was  ahead  5.3%;  retail  was  up  6.1%; 
department  store  made  a  gain  of  8%; 
general  showed  an  upswing  of  12.2%; 
automotive  was  up  22.2%,  and  finan¬ 
cial  marked  a  6.5%  gain. 

For  February,  1939,  total  newspaper 
advertising  linage  ran  2.0%  behind 
the  figure  for  February,  1938. 

In  showing  ahead  of  the  average  on 
the  Index,  the  various  classifications 
recorded  as  follows:  display  101.5%; 
classified  106.0%;  retail  105.2%;  de¬ 
partment  store  108.7%;  general 
105.6%;  automotive  118.7%,  and  finan¬ 
cial,  the  only  classification  not  over 
the  average,  was  90.2%. 


CBS  reported  total  billings  of 
$3,330,627  in  February,  a  gain  for  the 
month  of  31.0%  over  the  same  period 
last  year,  while  MBS  showed  billings 
totaling  $337,649,  an  increase  of  22.1% 
over  the  February,  1939,  figure. 

NBC  marked  up  a  10.2%  increase 
for  the  month  with  total  billings  of 
$4,132,084  as  compared  with  its  Feb¬ 
ruary,  1939,  figure  of  $3,748,695. 

EQUIPMENT  STOLEN 

Southern  New  England  newspapers 
are  taking  extra  precautions  to  guard 
against  theft  of  their  valuable  photo¬ 
graphic  equipment  as  a  result  of  thefts 
from  the  New  Bedjord  (Mass.) 
Standard-Times  and  Morning  Mer¬ 
cury  and  the  Providence  (R.  I.)  Jour¬ 
nal  and  Evening  Bulletin.  Thefts  at 
both  offices  were  committed  either 
the  night  of  March  3  or  the  morning 
of  March  4,  with  equipment  valued 
at  $600  being  taken  in  New  Bedford 
and  a  similar  theft  in  Providence. 


Doladier  Confirms 
Chi.  News  "First" 

Premier  Daladier’s  statement 
fore  the  Chamber  of  Deputies  in  Pa- 
March  12,  officially  confirmed  a  wo:; 
scoop  claimed  by  the  Chicago  D: 
News  as  published  Feb.  26  and . 
that  the  Allies  were  prepared  to 
an  expeditionary  force  to  Finland. 

First  news  of  the  Allied  exped 
tionary  force  was  briefly  outlined 
a  Daily  News  editor’s  note,  Feb. 
The  story  was  set  forth  in  crc, 
detail  in  an  article  signed  by  Ca:: 
Binder,  Daily  News  foreign  ^itor, 
Feb.  27,  that  was  based  on  pri,;, 
messages  reaching  Chicago  :: 
Edgar  Ansel  Mowrer,  Daily  .N, 
Paris  correspondent. 

Frank  Smothers,  Daily  News  cc 
respondent  who  has  had  a  roving  a 
signment  in  Europe  since  the  ou: 
break  of  the  war,  is  en  route  i 
Shanghai,  China,  where  he  will  > 
lieve  A.  T.  Steele,  Daily  News  iz 
eastern  correspondent,  who  is  to  re¬ 
turn  to  U.  S.  for  his  tri-annual  fur¬ 
lough.  Richard  Mowrer,  Daily  Ken 
correspondent,  has  just  completed  i 
comprehensive  survey  of  Alik 
armies  in  the  Near  East. 

■ 

AGENCY  PARTY 

William  B.  Remington,  Inc.,  cs- 
tional  advertising  agency  of  Spriri- 
field.  Mass.,  gave  a  party  for  its 
clients  at  the  Hotel  Kimball  there 
March  11. 

■ 

HELD  FASHION  SHOW 

More  than  7,000  persons  attended 
this  week’s  Fashion  Show  in  Har¬ 
ford,  sponsored  by  the  Hartford 
(Conn.)  Courant. 
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NEW  YORK  LIFE 


INSURANCE 


COMPANY 


A  Mutual  Company,  Founded  on  April  12,  184S  ....  Incorporated  under  the  Laws  of  the  State  of  New  York 


THOMAS  A.  BUCKNER 

Chairman  of  the  Board 


51  Madison  Avenue,  New  York,  N,  Y. 


ALFRED  L.  AIKEN 

Presiden  t 


95lii  Annual  Statement 

A  BRIEF  DIGEST. ..DECEMBER  31,  1939 


Paid  to  Policyholders  and  Beneficiaries  in  1939 . 

Increase  of  $9,130,681  over  1938 

Total  of  such  payments  during  the  past  ten  years  exceeded 

Insurance  in  force,  Dec.  31,  1939 . 

Increase  of  $37,008,487  over  Dec.  31,  1938 

New  Insurance  in  1939 .  .  .  , . 

Increase  of  $4,939,100  oi>er  1938 

Surplus  Funds  reserved  for  General  Contingencies,  Dec.  31,  1939 . 

Increase  of  $1,083,811  over  Dec.  31,  1938 

Voluntary  Investment  Reserve,  Dec.  31,  1939 . 

Increase  of  $5,000,000  over  Dec.  31,1 938 

Total  reserved  for  Contingencies . 


Dividends  payable  to  Policyholders  in  1940. 


$210,625,618 

$2,180,000,000 

$6,830,834,796 

$427,756,600 


$125,639,022 

50,000,000 

$175,639,022 

$39,216,872 


The  market  value  of  all  bonds  on  December  31,  1939  was 
$55,000,000  in  excess  of  the  value  at  which  they  are  shown  in  the  assets  below. 


ASSETS 

on  Hand,  or  in  Bank. . . .  $67,927,082.39 

United  States  Government,  direct,  or  fully  guaranteed 

.  Bonds .  701,727,225.08 

State,  County  and  Municipal  Bonds .  243,755,266.62 

CsMdian  Bonds .  81,887,383.00 

nailroad.  Public  Utility,  Industrial  and  other  Bonds .  615,596,078.35 

Werred  and  Guaranteed  Stocks .  86,064,795.00 

^1  Estate  Owned  (Including  Home  Office) .  123,135,251.65 

tint  Mortgage  Loans  on  Real  Estate  (including  $488,108.11 

foreclosed  liens  subject  to  redemption) .  450,586,021.57 

robcy  Loans .  329,117,047.42 

Interest  and  RenU  due  and  accrued .  29,323,995.01 

Net  Amount  of  Uncollected  and  Deferred  Premiums .  33,148,123.99 

Uther  Assets . 10,212.82 

total . $2,762,278,482.90 


,245,682,435.00 


LIABILITIES 

Insurance  and  Annuity  Reserves .  $2 

Present  Value  of  Amounts  not  yet  due  on  Supplementary 

Contracts . 

Dividends  Left  with  the  Company . 

Other  Policy  Liabilities . 

Premiums,  Interest  and  Rents  Prepaid . 

Miscellaneous  Liabilities . 

Estimated  Taxes . 

Dividends  payable  to  Policyholders  in  1940 . 

Voluntary  Investment  Reserve . 

Surplus  Funds  reserved  for  General  Contingencies . 


TOTAL . $2,762,278,482.90 


Securities  valued  at  $41,067,951.95  in  the  above  statement  are  deposited  with  Governments,  States  and  Trustees 
as  required  by  law.  Canadian  currency  Assets  and  Liabilities  carried  at  par  of  exchange. 

A  more  complete  report  containing  a  list  of  securities 
owned  by  the  Company  will  gladly  be  sent  upon  request. 


ALFRED  L.  AIKEN 

Frtlfdenf 

'^^’^  J^OWLAND  angell 

Ceunjelor  of 

^/ona/  BrocJc4uUng  Company 

Nathaniel  f.  ayer 

Manufaclurlng  Company 

A.  BALLANTINE 
^5N^«US  N.  BLISS 
BRUERE 

Saclng,  Bank 

MORTIMER  N.  BUCKNER 

York  Truu  Company 


BOARD  OF  DIRECTORS 


THOMAS  A.  BUCKNER 

Chairman  of  tho  Board 

NICHOLAS  MURRAY  BUTLER 

Presideni,  Co/um&fa  Unicortity 

CHARLES  A.  CANNON 

Prooidtnt,  Cannon  Milts  Company 

GEORGE  B.  CORTELYOU 

Formor  Stcroiary  of  the 
Treasury  of  the  United  States 

WILLIAM  H.  DANFORTH 

Chairman  of  the  Board, 

Ralston^ Purina  Company 

ROBERT  E.  EX>WL1NG 

President,  City  Irwesting  Company 

JAMES  G.  HARBORD 

Chairrrkan  of  the  Board, 

Radio  Corporation  of  America 


CHARLES  D.  HILLES 

New  York  State  Resident  Manager, 
Employers'  Liability  Assurance  Corporation 

HALE  HOLDEN 

Chairman,  Southern  Pacific  Company, 
Retired 

HERBERT  HOOVER 

Former  President  of  the  United  States 

PERCY  H.  JOHNSTON 

Chairman  of  the  Board, 

Chemical  Banker  Trust  Company 

WILLARD  V.  KING 

Retired  Banker 

GERRISH  H.  MILLIKEN 

President, 

Deering,  MilUkenS-  Company 


EDWARD  L.  RYERSON,  Jr. 

Vice-Chairman,  ! nland  Steel  Company 
Chairman, 

Joseph  To  RyersonSr  Son,  Inc, 

HARPER  SIBLEY 

Banking  and  Agriculture 

ALFRED  E.  SMITH 

President. 

Empire  State,  Inc. 

J.  BARSTOW  SMULL 

Vice-  Pres  ident, 

J,  H,  Winchester  &  Co„  Int. 

PERCY  S.  STRAUS 

President,  R.  H,  Macy&  Co.,  Inc. 
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EDITOR  &  PUBLISHE; 


*  E  D  I 


IN  CONTEMPT 

CITED  FOR  CONTEMPT  hy  the  judge  of  a 

local  eireuit  court  for  editorial  and  cartoon 
eriticisiu  of  his  recent  decisions,  the  Sf.  Louis 
Post-Dispafrii  has  laid  all  the  facts  in  the  ease 
iH'fore  its  readers.  The  puhli.shiiig  eonii)any,  the 
managing  editor,  the  eartooni.st,  and  the  editor 
of  the  editorial  page  have  la'cn  ordered  to  apjx'ar 
next  Monday  to  show  eau.se  why  they  .should  not 
he  punished  for  contempt  of  court.  It  is  another 
of  the  “constructive  contempt”  eases  that  were 
hrought  frequently  again.st  courageous  newspapers 
sun*  newspajicrmen  a  few  years  ago. 

The  ea.se  ujmn  which  the  paper  ba.sed  its  edi¬ 
torials  and  Fitzpatrick’s  seornfid  cartoon  was  a 
criminal  action  involving  a  union  official  and  a 
state  repre.sentative.  Roth  were  charged  with 
virtual  extortion  of  $10,000  from  motion  picture 
theatre  owners.  The  judge  dismi.s.sed  the  case 
against  the  union  officer  when  his  attorneys 
hrought  out  that  the  paxonent,  if  any  had  been 
made,  had  l>een  to  the  .state  representative  rather 
than  to  the  union  man.  The  same  attorneys 
defended  the  repre.sentative  when  his  ease  came 
1)efore  the  same  judge.  The  bench  a.sked  if  there 
M  ere  any  new  evidence.  The  pro.seeutor  answered 
■‘some.”  Then  the  judge  ruled  that  to  save  the 
.state  the  expense  of  a  u.sele.ss  trial,  he  would  di.s- 
ini.ss  the  charge  at  the  .start. 

This  was  treated  by  the  Post-Dispatch  in  an 
editorial,  which  contrasted  the  administration  of 
criminal  justice  with  the  procedure  in  a  civil  ca.se 
against  the  .same  men.  This  was  brought  by  the 
union  to  recover  the  .same  $10,000  that  had  figured 
in  the  criminal  action.  The  judge  in  the  civil 
court  found  for  the  plaintiffs  and  ordered  the 
union  official  to  pay  the  $10,000  into  the  union 
tresusury.  His  language  was  not  flattering  to  the 
defendants. 

The.se  facts  the  Post-Dispatch  laid  before  its 
readers,  with  a  cartoon  that  most  certainly  ex- 
]ire.s.sed  its  sentiments  on  the  kind  of  justice 
admini.stered  in  the  criminal  case. 

The  citation  of  the  three  newspjipermen  and 
the  publishing  company  makes  curious  reading 
under  the  circumstances.  It  describes  the  editorial 
and  cartoon  as  “gro.s.sly  contemptuous  of  this 
court”  in  that  they  tend  to  “create  wide.spread 
<li.sregard  for  the  authority  of  this  court;  tend  to 
scandalise  the  court;  tend  to  subject  the  court 
to  ridicule  and  contempt;  tend  to  impede,  inter¬ 
fere  with  and  embarrass  the  administration  of 
ju.stiee  in  the  court;  tend  to  prejudice  this  court 
In  the  public  mind;  and  tend  to  bring  this  court 
into  di.srepute  and  to  hinder  it  in  judicial  pro¬ 
ceedings.” 

Curious  how  the.se  judges  and  lawyers  are  con¬ 
cerned  for  the  dignity  of  the  bench  after  a  news- 
])aper  points  out  the  smears  that  mar  the  ermine. 
Filthy  and  corrupt  administration  does  not  mat¬ 
ter,  .so  long  as  know  ledge  of  it  is  kept  within  the 
cloisters  of  the  law’  and  is  not  revealed  to  the 
j>eople  by  indignant  journalism.  We  are  some¬ 
how  reminded  of  ex-Judge  Alanton’s  strange  and 
futile  plea  to  the  United  States  Supreme  Court 
that  his  conviction  on  heinous  charges  was  not 
in  the  public  interest,  since  it  tended  to  bring  the 
Fede’-al  courts  into  disrepute! 

That  rea.soning  failed.  We  feel  certain  that 
the  ca.se  against  the  St.  Louis  Post-Dispatch  will 
fail  if  it  is  ever  heard  by  an  impartial  tribunal. 
The  right  to  comment  upon  court  actions  has  been 
upheld  many  times,  esf)ecially  under  circum- 
-stances  in  which  the  court  has  completely  dis- 
])o.sed  of  the  matter  upon  w’hich  the  comment  is 
ba.sed.  If  the  courts  have  the  right  of  post¬ 


Apply  thine  heart  unto  instruction,  and  thine  ears 
to  the  words  of  knowledge. — Proverbs  XXIII  :12. 


censorship  of  press  criticism  of  judicial  acts, 
criticism  w’ill  become  automatically  contemptuous, 
and  the  free  press  privilege  will  be  only  a  mockery. 

Recent  events  indicate  to  us  that  a  fearless 
and  articulate  press  is  the  public’s  only  defense 
against  judicial  corruption  and  indecency.  The 
lay  public,  uninformed,  is  helpless;  the  bar  b 
generally  supine  in  the  face  of  a  ruthless  and  reck¬ 
less  judge;  the  executive  and  the  legislature  move 
reluctantly,  and  only  with  the  proddings  of  indig¬ 
nant  public  opinion.  We  share  the  respect  that 
most  Americans,  including  newspaper  editors, 
hold  for  the  honorable  administration  of  justice; 
we  believe  that  newspapers  are  making  that 
respect  practical  when  they  expose  actions  which 
must,  if  unpublished  and  unpunished,  inevitably 
wreck  the  foundation  on  which  the  rcs|>ect  for 
honorable  justice  rests. 


1  A  L 


GOOD  TASTE 

NO  RULES  can  be  written  to  cover  all  sides  of 

the  question  of  what  is  printable  in  newspaiier 
words  and  pictures.  That  was  indicated,  if  not 
proved  again,  in  the  discussion  of  the  ethics  of 
picture  publication  by  a  group  of  editors,  pho¬ 
tographers,  and  teachers  at  Kent  State  University 
last  week.  The  two-hour  discussion,  to  our  mind, 
proved  only  that  men  have  always  differed  and 
W’ill  alw’ays  differ  on  what  ought  to  find  its  way 
to  print. 

As  late  as  ten  years  ago,  the  majority  of  editors 
would  not  print  the  picture  of  a  dead  person. 
Today  such  pictures  are  commonplace,  as.sociated 
with  traffic  accidents,  underw’orld  killings,  the 
war  in  Finland.  No  one  hears  any  longer  the 
argument  that  such  gruesome  subjects  should  not 
be  presented  to  an  audience  w’hich  includes  the 
innocent  child,  the  delicate  woman,  the  sensitive 
man.  When  the  New  York  Daily  News  printed 
its  picture  of  the  execution  of  Ruth  Snyder,  news¬ 
paper  opinion  w’as  sharply  divided  between  praise 
for  the  enterprise  and  condemnation  of  the  furtive, 
unethical  manner  in  which  the  picture  was  ob¬ 
tained.  We  suppose  many  papers  would  print  such 
pictures  today,  if  prison  officials  did  not  take 
special  precautions  against  hidden  cameras. 

The  Kent  discussions  turned  largely  around  the 
question  of  “indecent  exposure”  of  the  female 
form — a  type  of  picture  which  has  caused  con¬ 
siderable  agitation  among  church  people.  Numer¬ 
ous  magazines  which  frankly  cater  to  the  baser 
emotions  have  been  barred  from  newsstands  in 
several  cities.  Few  of  them  try  the  mails.  None 
of  the  editors  present  at  Kent  believed  that 
nudity  as  such  w’as  fit  for  newspaper  publication. 
One  editor  related  that  he  had  published  the  back 
view’  of  a  nude — a  22-month-old  baby  with  his 
diaper  around  his  ankles — ^but  the  verdict  against 
smut  in  pictures  seemed  to  be  unanimous. 

So  w’e  get  around  again  to  the  indefinable 
standard — good  taste.  That  changes  from  day  to 
day,  but  at  bottom  it  remains  constant,  we  think. 
Newspaper  editors,  by  and  large,  are  gentlemen 
according  to  the  canons  of  their  times.  They  may 
make  mistakes  occasionally,  but  their  prevailing 
intention  is  to  avoid  offense  to  readers’  sensi¬ 
bilities. 


CAMPAIGN  ADVERTISING 

.\  CYNIC.\L  SMILE  is  the  best  reaction  we  a 

mu.ster  to  the  rival  statements  of  (’luiire 
Hamilton  and  Farley  on  the  ethics  of  rai.singi 
funds  for  the  fortheoming  Fresidenlial  (ani])a!. 
Mr.  Hamilton  thinks  it  evil  that  nearly  $1,000.(1'' 
.should  be  diverted  from  appropriations  for  r 
tional  adverti.sing  to  buy  space  in  the  campai, 
books  of  the  Democratic  and  Republican  partie 
That,  he  .said,  ha|)i>ened  in  19.%.  He  promly 
that  the  Republicans  won’t  attempt  to  duplica 
in  1940  their  effort  of  four  years  ago  which  pc 
$50,000  of  advertising  money  into  the  G.0.F 
campaign  c-offers.  The  Democratic  effort,  sjy 
Mr.  Hamilton,  tcK)k  more  than  $900,000  froc 
legitimate  adverti.sing  channels.  Mr.  Farley  Mp 
that  his  party  realized  a  net  profit  of 
$175,000.  The  Democrats  intend  to  go  out  aftr 
another  big  one  this  year,  with  a  circulation  tk 
Mr.  Farley  hopes  will  apiK’al  to  advertisers. 

You  must  l)e  naive  indeed  to  expect  candor  a 
such  matters  from  any  politician.  The  Democratic 
.salesmen  will  hie  forth,  talking  the  language  d 
advertising  to  their  prospects,  but  there  will  be 
no  doubt  in  the  mind  of  either  buyer  or  seBei 
that  the  adverti.sing  purcha.se  is  a  campaign  con 
tribution.  No  advertiser  will  appraise  it  in  tenr.' 
of  prospective  sales  of  merchandise,  but  as  i 
form  of  insurance  against  the  unpredictable  future 
Corporations  can’t  make  campaign  contributioc 
legally;  they  can  buy  all  the  advertising  they 
want,  but  we  doubt  that  this  particular  expend! 
ture  will  be  charged  by  many  of  them  again't 
the  adverti.sing  budget. 

Mr.  Hamilton’s  men  w  ill  probably  have  a  simi 
larly  unreal  approach,  bolstered  by  the  righteou' 
assertion  that  they  are  not  w’orking  through 
subterfuges  like  their  wicked  opjwnents.  They 
will  ask  funds  for  the  redemption  of  the  Republic 
from  the  what-you-may-call-its  of  the  so-and-se 
New  Deal,  with  never  so  much  as  an  imj 
promise  of  favors  in  days  to  come. 

Somebody  ought  to  ri.se  off  his  hunkers  and 
remark  that  far  ten)  much  money  is  spent  nova 
days  in  preliminaries  to  a  national  election.  The 
campaigns  are  largely  w'arm,  moist  air,  with  little 
traceable  effi>ct  uiam  the  oiainions  of  the  tie 
torate. 


PARASITES 

PUBLICITY  for  local  groups,  especially  gro“i 
of  women  interested  in  “cultural  advane 
ment,”  is  a  problem  that  never  cea.ses  to  ph? 
new’spapers  of  small  cities.  There  is  some  ne' 
interest  in  the  fact  that  the  gcxxl  ladies  mf 
heard  a  paper  on  the  Ming  emperors,  and  drani 
tea — names  make  news,  and  editors  are  usuw 
obliging.  The  collection  of  a  fat  clippio?  ^ 
.seems  to  be  a  sure  token  that  Madame  Presi 
has  been  a  successful  arlministrator.  nhere 
hangs  a  little  tale. 

Not  all  of  the  learning  that  circulates  a^”- 
the  ladies  is  spontaneous.  Some  of  it,  ^ 
arises  from  canned  erudition,  compressed 
.sets  of  books  w’hich  must  be  purchased 
the  candidate  becomes  a  full-fledged  member 
the  select  circle.  These  books  are  sold  ^ 
profit  by  somebody,  at  a  minimum 
no  advertising  expense,  with  the  publicity 
the  editors  so  generously  give  as  the  s'* 
appeal  for  new  recruits.  That  is  a  purel} 
mercial  business,  with  the  good  ladies  '  ^ 

unwitting  instruments  in  the  name  of 
calls  for  editorial  discrimination  in  the  na*’ . 
of  club  new’s  to  give  legitimate  activities 
due,  and  to  make  the  para.sites  pay. 
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ism.  He  started  with  the  Midlothian 

Visitor  in  1890.  Since  then  he  worked  FOLKS  vvORTF 
on  various  Texas  daily  papers  until  ITT^O^ATTW^ 

1923  when  he  bought  the  Texan.  He  VVll^VJ 

was  recently  elected  president  of  the 

Grand  Prairie  Chamber  of  Commerce.  IN  ALL  PROBABILITY, 

M.  C.  Giles,  former  editor  and  pub¬ 
lisher  of  Sheffield  (Ala.)  Standard, 
and  president  of  the  Alabama  Press 
Assn.,  for  the  past  year,  has  purchased 
the  Russellville  (Ala.)  Franklin 
County  Times,  which  he  will  edit. 

Pierre  H.  Pike,  editor,  Spartanburg 
(S.  C.)  Journal  and  dean  of  South 
Carolina  editors,  was  toastmaster  at 
the  Herald- Journal’s  recent  luncheon 
honoring  10  winning  contestants  in  a 
“Spartanburg’s  Most  Attractive  Baby” 
contest,  conducted  by  the  two  news¬ 
papers. 


personal 

mention 


PAUL  BLOCK,  publisher,  Pittsburgh 
Post  Gazette, 


was  a  guest  at  a 
lunAeon  tendered  to  former  Presi- 


_ _ dent  Herbert 

a'  Hoover  at  the 
Duquesene  Club, 
Pittsburgh, 
March  8  to  fur¬ 
ther  plans  for 
Finnish  relief 
funds.  Prior  to 
the  luncheon, 
members  of  the 
Pittsburgh  Fin¬ 
nish  -  American 
Aid  for  Finland 

-  Committee  pre- 

Paul  Block  sented  Mr.  Block 

with  an  engraved 
and  ornamented  Finnish  hunting 
knife  in  recognition  of  the  Post  Ga¬ 
zette’s  part  in  soliciting  funds  for  re¬ 
lief  work. 

John  S.  Knight,  president  and  edi¬ 
tor,  Akron  (O.)  Beacon-Journal,  will 
act  as  a  judge  in  the  first  annual 


the  Boston 
Globe.  When  the  | 
management  of 
the  paper  de¬ 
cided  in  1935  to 
issue  a  Sunday 
roto  section  they 
chose  him  to 
head  the  depart¬ 
ment  because  of 


In  The  Business  Office 


CHARLES  BOWES,  formerly  of  the 
Denver  Post  and  the  Oklahoma  City 
Daily  Oklahoman,  has  been  named 
general  manager 
of  the  La  Grande 
(Ore.)  Evening 
Observer.  He 
succeeds  Harvey 
E.  Bowen,  who 
left  to  become 
manager  of  three 
weekly  news¬ 
magazines  in 
suburban  Chica¬ 
go.  Mr.  Bowes 
came  from  Okla- 
homa  City, 
where  for  the 
last  41^  years  he 
had  been  business  editor  and  feature  ^ren. 

writer  with  the  Oklahoman.  In  order  to  convince  his  own  edi-  , 

Worth  C.Coutney,  business  manager  that  he  had  ability  as  an  Ulus-  j 

of  Cleveland  Press,  has  been  elected  Jimmie  sold  some  |llustraUons 

to  the  Cleveland  Better  Business  Bu-  to  the  rival  Post.  Then  in  1935  the  I 
reau  Board  of  Trustees  to  represent  roto  came  into  being  and  Jimmie  was  | 
members  of  the  newspaper  classifica-  chosen  editor  Jimmie  has  two  young 

sons  about  whom  he  wil  talk  at  great 

,  length  if  given  the  chance. 

Shandy  Hill,  general  manager,  - 

Pottstown  (Pa.)  Mercury,  has  been  Clarksburg  Exponent  and  Telegram, 
elected  treasurer  of  the  Pottstown  president  of  the  West  Virginian  Pub- 
Executives’  and  Foremen’s  Club.  lishers  Assn.,  filed  with  the  Secretary 
D.  Hiden  Ramsey,  general  manager,  of  State  for  the  Democratic  state  exec- 
Asheville  (N.  C.)  Citizen-Times,  has  utive  committee  post  in  the  13th  sen- 
been  named  keynote  speaker  for  the  atorial  district. 

North  Carolina  state  Democratic  con-  Charles  E.  Godfrey,  advertising 
vention  opening  May  17  in  Raleigh,  manager,  Spartanburg  (S.  C.)  Herald- 
Frederick  Dickinson,  Chicago,  west-  Journal,  has  been  named  1940  adver- 
em  manager  of  the  Bureau  of  Adver-  tising  chairman  by  the  Spartanburg 
tising  of  the  American  Newspaper  Retail  Merchants  bureau. 

Publishers’  Association,  spoke  before  Sam  E.  Gearhart,  formerly  adver- 
the  Cincinnati  Advertisers’  Club,  tising  manager  of  Ft.  Smith  Arkansas 
March  6,  Southwest  American,  is  now  advertis- 


Charles  Bowes 


STRANGE 
AS  IT 
SEEMS 


It’s  an  even  year  this  month 
since  we  took  over  the  syndica¬ 
tion  of  John  Hix’s  oddities 
cartoon  STRANGE  AS  IT 
SEEMS. 

In  that  time  its  list  of  subscrib¬ 
ers  has  grown  162  per  cent,  its 
total  newspaper  circulation 
204  per  cent. 

Counting  one  reader  to  a  news¬ 
paper  copy  —  STRANGE  AS 
IT  SEEMS  has,  since  last 
March,  gained  an  average  of 
11,566  readers  a  day. 

The  record  that  STRANGE  AS 
IT  SEEMS  is  making  is  as 
astounding  as  the  oddities  it 
depicts. 

John  Hix  draws  both  a  daily 
panel  and  a  color  page  of 
STRANGE  AS  IT  SEEMS. 
Would  you  like  to  see  samples? 


nas  been  elected  Chef  de  Gare,  On- 
^0  Voiture,  40  and  8,  American 
legion. 

E.  L.  Wall,  editor,  Galveston  News,, 
J^ntiy  spoke  before  the  Galveston 
hapter,  DA.R.,  on  the  proposed  na- 
onal  park  to  be  located  in  the  Big 
Area  of  Texas. 

(Jeorge  Burr,  publisher.  Winter 
auw  (Fla.)  Herald,  has  been  named 
^  ^vemor  Fred  P.  Cone  of  Florida 
‘^snipaign  manager  in  his  race 
w  the  United  States  Senate. 

K-  Miller,  publisher,, 
field  (Mass.)  Berkshire  Evening 
chairman  of  the  Na- 
Restoration  Week  cam- 
for  the  sale  of  lithographed 

poster  stamps,  March  17  to  23. 

editor,  Florence  (S.C.) 
Gov  'u  been  appointed  by 

of  Maybank  to  the  board 

ho^ali'^  South  Carolina  state 

((S'fr  i'l'^^athy,  editor.  Marietta 
5  ■  ^ownty  Times,  left  March 
ica  on  ®“-™o"th  tour  of  South  Amer- 
Mrs  Akf Rosenwald  Fund  grant. 
^  A^mathy  is  accompanying  him. 

comnUiJi  ^exan,  on  March  8, 


W.  Guy  Tetrick,  general  manager. 


(Continued  on  next  page) 


Gun  Bought  Grant 

by  Luke  Short 

Marry  My  Daughter 
by  Alice  Duer  Milter 

Fate  of  Darmenys 

by  Elizabeth 
York  Miller 

Murder  is  Not  Mute 
by  Audry  Newell 

Twin  Sombreros 

by  Zone  Grey 

No  Murder  of  Mine 
by  Alice  Campbell 

The  Lilac  Jade 
by  Achmed  Abdullah 

The  Torn  Letter 
by  Edwin  Balmer 

No  Surrender 

by  Katharine 
Newlin  Burt 


Serials 


Blue  Ribbon  serials  are 
written  by  popular  and 
successful  authors  and  bought  in  com¬ 
petition  with  national  magazines. 
They  are  first  run — have  never  been 
published  in  any  form  before  being 
offered  to  you.  Note  the  new  1940 
serials  listed  at  the  left! 


Write  for  synopsis  now! 


FEATURE 

SYNDICATE 

220  EAST  42nd  STREET 
NEW  YORK  CITY 


32 


EDITOR  &  PUBLISHER 


PERSONALS 

continued  from  page  31 

ing  manager  of  the  Fayetteville  North¬ 
west  Ark.  Times. 

Henry  Healy,  advertising  manager, 
Holyoke  (Mass.)  Transcript  -  Tele¬ 
gram,  has  been  appointed  on  a  com¬ 
mittee  to  plan  for  a  progress  exposi¬ 
tion  to  be  sponsored  by  the  Holyoke 
Chamber  of  Commerce. 

W.  J.  Foster,  advertising  manager, 
Marshall  (Mich.)  Evening  Chronicle, 
is  a  candidate  for  city  council  on  the 
Republican  ticket  at  the  April  elec¬ 
tion. 


EDITOR  &  PUBLISHER 

Every  Saturday  Since  1884 


Including  The  Journalist,  mer^  1907;  Nttaspaffr- 
^oiR,  merged  1025;  The  Fourth  Estate,  merged  1927. 


Walter  Eichinger,  purchasing  agent, 
Minneapolis  Star-Jaumal,  has  re¬ 
signed  to  accept  an  advertising  posi¬ 
tion  with  the  Northwest  Daily  Press 
Assn. 

Miss  Ella  V.  Baringer,  of  the  Akron 
Beacon  Journal  business  staff,  has  re¬ 
tired  after  35  years  with  the  paper. 
Her  associates  presented  her  with  a 
combination  radio  and  record  player. 

James  Metcalfe,  past  president  of 
the  southern  division  of  the  Cali¬ 
fornia  Newspaper  Advertising  Man¬ 
agers  Association,  has  joined  the 
Glendale  (Cal.)  News-Press  local  dis¬ 
play  staff.  He  retains  his  interest  in 
the  weekly  Rirerside  (Cal.)  Press,  of 
which  he  is  co-publisher. 

Frank  E.  Davis,  veteran  Buffalo 
Evening  News  employe  and  former 
circulation  manager,  was  feted  by  co¬ 
workers  in  the  bookkeeping  depart¬ 
ment  March  5  on  his  82nd  birthday. 


?MtOR  Mr  Davis  started  with  the  News  in 

"  1884.  He  was  circulation  manager  for 

34  years.  At  the  present  time  he  is 


James  Weight  Beown,  President 
James  Weight  Beowm,  Je  ,  Fice  President 
Cbaeles  B.  Geoomes,  Treasurer 
Chas.  T.  Stuaet,  Secretary _ 


General  Offices: 

SercDteenth  Floor  Old  Times  Building 
t2nd  Street  End  BroadwEv,  New  York  City,  N  Y 
Telephones: 

BRyant  9-3052,  SOM,  3054,  3055  End  3056 
The  Oldest  Publishees’  and  Adveetisees’ 

JoUENAL  IN  AmEEICA _ 


Aethue  T.  Robb,  Editor;  Waeeen  L.  Bassett, 
Managing  Editor;  Robeet  U.  Beown,  Nens  Editor; 
Waltee  E.  ScHNEmEE,  Associate  Editor;  John  J. 
Clougbee,  Stethen  j.  Monchae,  Jace  Peice, 

Feane  Fehlman.  MesS.  L.  Dare,  Liorarian. _ 

James  Weight  Beown,  Je.,  Publisher;  Chaeles  B. 
Geoomes,  General  Manager;  Chaeles  T.  Stuaet, 
Advertising  Director;  Geoege  H.  Steate,  Circulation 
Managn;  Louis  A.  Fontaine,  Classified  Manager; 

John  Johnson,  Placement  Manager. _ 

Washington,  D.  C  Corresj^ndent:  Geneeal  Peess 
Association,  James  J.  Butlee  End  Geoege  R 
Manning,  Je.,  1376  National  Press  Club  Bldg., 

Phone  Metropolitan  1080. _ 

Chicago  Editor:  Geoege  A.  Beandenbueg,  921 
London  Guarantee  and  Accident  Building,  360  North 

Michigan  Ave.,  Tel.  Dearborn  6771. _ 

Pacific  Coast  Correspondent:  Camebell  Watson, 
2132  Derby  Ssr/zlBcrkeley,  Cal.,  Telephone:  Thorn- 
wall  5557:  Ren  Tatloe,  1215  North  Hobart  BouL, 
Lot  Angeles,  Telephone,  Hempstead  5722.  Adver¬ 
tising  Representatioe:  Duncan  A.  Scott  &  Co.,  Mills 
BuiUing,  San  Frandaco;  Telephone  Sutter  1393; 
Western  Pacific  Building,  Los  Angeles,  Telephone 

Prospect  1975. _ 

London  Office:  Veea  Cbandlee,  7  St.  Martins  Mews, 
Trafalgar  Square,  Londoa,  W  C  %  England,  Tele¬ 
phone:  Temple  Bar  3006-  Paris,  France  Correspon¬ 
dent:  Beehbaed  Raohee,  25  Rue  Renneiiuin,  Tele- 

Shone  Etoile  07-70  Paris,  France,  Business  Office 
epresentotioe:  Stbret  R.  Claebe,  International 
Serriee,  76  Rue  des  PetUs-Champt,  Telephone  Opera 

66-27. _ _ 

For  Eitstem  Correspondent:  Hans  R.  JoaAHSBM, 
0-0  Osaka  Mainichi,  Osaka,  J^an  and  jAMEa  Sbbn, 

P.  O.  Boi  107,  Chung  King,  China. _ 

Diselat  Adtbbtisiho  rates  effeetire  Dee  1,  1937: 


Site* 

Line! 

Acau 

1 

Time 

L  ® 

Timci 

L  13 
Timci 

26 

Timci 

62 

Timci 

Pbi* 

HPtfe 

UPS 

tfiPBie 

672 

836 

168 

84 

42 

6276 

164 

86 

65 

33 

6234 

131 

72* 

47* 

28* 

6220 

123 

88* 

44* 

26* 

6206 

116 

64* 

411 

24* 

6182 

103 

67 

37 

22 

a  cost  of  622,  per  sreek  earns  as  low  a  rate  on  a  52 
lime  basit  as  any  other  schedule  namely,  6182  per 
pan;  61(0  half  page;  657  quarter  page  *Quarter, 
eiuth  and  sixteentn  pagea  mutt  be  on  definite  copy 

sAedule. _ 

Classified  Ratbs:  ^  per  agate  line  one  time;  70c 

per  agate  line  four  times. _ 

invATiOHS  Wanted:  60e  per  agate  line  one  time; 
40c  per  agate  line  four  timet  (count  five  words  to 

the  Une). _ 

SuBSCEimoN  Rates;  By  mail  payable  in  advance 
United  States  and  Island  Possessions,  64  per  year; 

Canada,  6460;  Foreign,  65. _ 

Club  Rates:  The  dub  rates  are  applicable  to  all 
sabteriptioni  in  any  one  organixation — whether  paid 
for  by  the  company  or  individuals.  Tsro  subscrip¬ 
tions  to  separate  addi  esses  for  one  year  each  or  one 
subscription  for  tiro  years,  67;  three  subscriptions  to 
ssparate  addresses  for  one  year  each  or  one  subscrip¬ 
tion  for  three  year^  610;  five  or  more  subscriptioot 
in  oos  group  to  dinerent  addresses  for  one  year  at 
66.00  each  or  individual  subscription  for  five  years  at 
616  00;  additional  sobteriptiont  on  the  same  bsaia — 

namely  three  dollars  each. _ 

Member;  The  Asaodated  Butiness  Papers,  Adver- 
cisiiig  Federation  of  America,  National  Editorial 
Asaodauon.  National  Better  Business  Bureaus  and 
the  Audit  Bureau  of  Circulations  vrith  an  average 


Six  Moathi 

Faded 

Net 

Paid 

Total  Di>- 
tribation 

Dec.  31.  1939 . 

12.227 

13,069 

1938 . 

12,141 

13,053 

1937 . 

11,738 

12,779 

1936 . 

10,855 

12,064 

1935 . 

10,178 

11,206 

1934 . 

9,651 

10,607 

1933 . 

8.625 

9,819 

1082 . 

9.337 

10,488 

1931 . 

iaii6 

11,120 

1930 . 

10,403 

11,417 

1929 . 

10,180 

11,664 

an  advertising  collector. 

D.  Tennant  Bryan,  general  man¬ 
ager,  Richmond  (Va.)  News  Leader, 
and  William  Shands  Meacham,  asso¬ 
ciate  editor,  Richmond  Times-Dis- 
patch,  appeared  on  the  program  and 
participated  in  the  21st  annual  state 
conference  of  the  Virginia  Commission 
on  Interracial  Co-operation,  held 
March  11  at  the  University  of  Vir¬ 
ginia,  Charlottesville. 

P.  Frederick  Viets,  circulation  rhan- 
ager,  Hartford  (Conn.)  Courant,  is 
recovering  from  an  emergency  opera¬ 
tion  for  appendicitis  last  week.  He  is 
in  the  Hartford  Hospital. 

In  The  Editorial  Rooms 

EUGENE  H.  BROWN,  executive  news 
editor,  Huntington  (W.  Va.)  Herald- 
Dispatch  addressed  the  Huntington 
Ministerial  Assn.  March  4  on  “The 
Church  and  the  Press.” 

Vincent  H.  C.  Jarrett,  associate  edi¬ 
tor,  South  China  Morning  Post,  and 
New  York  Times  correspondent  in 
South  China  for  many  years,  left  the 
Hotel  Commodore,  New  York,  March 
11,  with  Mrs.  Jarrett,  to  return  to  his 
post  at  Hongkong.  Mr.  and  Mrs.  Jar¬ 
rett  are  completing  a  year’s  wedding 
trip  which  took  them  around  the 
world. 

Joshua  Eppinger,  city  editor,  San 
Francisco  Examiner,  and  Mrs.  Eppin¬ 
ger,  are  parents  of  a  son,  born  re¬ 
cently.  It  is  their  third  child  and 
the  first  boy. 

Joseph  Sheridan,  city  editor,  San 
Francisco  News,  and  Mrs.  Sheridan, 
are  the  parents  of  a  daughter,  bom 
recently. 

William  A.  White,  Simday  editor, 
Detroit  Free  Press,  was  the  speaker 
at  the  recent  Monday  Journalism 
Forum  of  Pennsylvania  State  College. 

Billy  Sixty,  bowling  and  golf  edi¬ 
tor,  Milwaukee  (Wis.)  Journal,  is 
confined  to  a  local  hospital  following 
an  automobile  accident  in  which  he 
suffered  several  dislocated  vertebrae. 

George  Barton,  sports  editor  of  the 
Minneapolis  Morning  Tribune,  has  just 
returned  from  a  month’s  vacation  with 
his  family  in  Louisiana  and  Missis¬ 
sippi,  the  first  long  automobile  trip 
he  has  taken  in  30  years  of  sports 
writing. 

Edgar  S.  Van  Olinda,  music  critic, 
Albany  (N.  Y.)  Times-Union,  recently 
judged  an  audition  of  Capitol  District 
musicians  trying  out  for  a  trip  to 
Central  America  as  members  of  a 
105-piece  symphony  orchestra  under 
Leopold  Stokowski. 

Ed.  L.  Warner,  Jr.,  sports  writer, 
Detroit  Free  Press,  has  resigned  to 
join  the  Chilton  I^blications,  auto¬ 


motive  trade  papers  in  Detroit.  Les 
Decker,  former  copy  boy,  succeeds 
him. 

James  Boozer,  has  left  the  New 
York  office  of  Transradio  Press  to  be¬ 
come  an  associate  editor  of  the  Hart¬ 
ford  (Conn.)  Newsdaily. 

Allen  Raymond,  of  the  New  York 
Herald  Tribune,  and  Craig  ’Thompson, 
of  the  New  York  Times,  are  authors 
of  “Gang  Rule  in  New  York,”  a  book 
of  crime  and  politicians  for  the  last 
20  years. 

George  W.  Springer,  of  the  sports 
staff,  Springfield  (Mass.)  Repxiblican, 
was  presented  the  Harold  M.  Gore 
award  at  the  small  high  school  tourna¬ 
ment  basketball  conference  at  Massa¬ 
chusetts  State  College,  Amherst,  Mass., 
in  appreciation  of  his  15  years  con¬ 
structive  news  writings  of  school 
basketball. 

Copeland  C.  Burg,  Chicago  Herald- 
American  reporter  and  former  art 
editor  of  the  paper,  recently  won  hon¬ 
orable  mention  with  one  of  his  paint¬ 
ings  at  the  first  annual  exhibition  of 
Friends  of  American  Art,  Grand 
Rapids,  Mich. 

Hari-y  Cassler,  daily  picture  editor 
of  the  New  York  Herald  Tribune,  has 
returned  from  a  three-week  cruise  to 
Venezuela. 

Cedric  Adams,  Minneapolis  Star- 
Journal  columnist,  won  top  honors  in 
a  Minneapolis  poll  of  favorite  Twin 
Cities  radio  personalities.  Adams 
broadcasts  news  twice  daily  over 
WCCO.  The  poll  was  conducted  by 
the  Minneapolis  Shopping  News, 
weekly  advertising  giveaway  sheet. 

Morris  A.  Bealle,  formerly  of  the 
Senate  staff  of  the  United  States  Daily, 
Washington.  D.  C.,  has  just  produced 
another  book,  “Fugitive  From  a  Brain 
Gang,”  a  satire  on  the  New  Deal, 
lampooning  its  major  acts  and  leading 
personalities.  “Brain  Gang,”  is  put  out 
by  the  Columbia  Publishing  Co., 
Washington,  D.  C. 

H.  Verne  Marshall,  telegraph  editor 
and  for  16  years  on  the  staff  of  Galt 
(Ont.)  Reporter,  has  been  appointed 
city  editor  of  Woodstock  (Ont.)  Sen¬ 
tinel-Review.  He  was  foimder  and 
first  president  of  the  Western  Ontario 
Sports  Writers’  Association. 

Robert  Mulrean,  of  the  New  York 
Herald  Tribune,  was  elected  president 
of  the  District  Reporters’  Assn.,  at  its 
annual  meeting  March  9  at  Police 
Headquarters,  New  York.  Others 
elected  were  William  Diggs,  United 
Press,  secretary,  and  Benjamin  Finkle- 
stein.  New  York  Herald  Tribune, 
treasurer. 

Gene  McHugh,  of  the  New  York 
Daily  News,  was  the  principal  speaker 
last  week  at  the  annual  stag  dinner 
of  the  Scranton,  Pa.,  Newswriters’ 
Union.  Mr.  McHugh  began  his  news¬ 
paper  career  in  Scranton.  Thomas 
Connor  of  the  Scranton  Tribune  was 
toastmaster. 

T.  V.  Nealon,  labor  reporter,  Scran¬ 
ton  (Pa.)  Times,  is  making  a  slow 
recovery  after  being  taken  ill  at  the 
annual  convention  of  the  United  Mine 
Workers  in  Columbus,  O.,  last  month. 

Sam  Justice,  Charlotte  (N.  C.)  Ob¬ 
server  reporter,  recently  interviewed 
members  of  the  Byrd  Expedition  at 
Little  America,  8,800  miles  distant, 
via  short  wave  radio. 

Bob  Callan,  columnist  for  the  Kauf¬ 
man  (Tex.)  Herald,  resigned  this  week 
to  join  the  Texas  Unemployment 
Compensation  Commission. 

Virgil  Pinkley,  European  business 
manager  of  the  United  Press,  was 
principal  speaker  at  the  recent  Uni¬ 
versity  of  Southern  California  School 
of  Journalism’s  18th  annual  “News¬ 
paper  Day.”  Other  speakers  included 
Lee  F.  Payne,  managing  editor,  Los 


Angeles  News  and  Margaret  Stimson, 
Los  Angeles  Examiner  staff  writer. 


Special  Editions 


CASPER  (WYO.)  TRIBUNE-HER. 

ALD,  March  10,  22nd  Annual  Wy¬ 
oming  Edition,  120  pages,  5  tabloid 
sections,  overall  edition  ran  144  pages. 
La  Salle  (Ill.)  Post-Tribune,  Mardi 

9,  Progress  Edition,  104  pages,  7  sec¬ 
tions. 

Walla  Walla  (Wash.)  Union-Bul¬ 
letin,  Feb.  25,  1940  Progress  Edition, 
84  pages,  8  sections,  including  a  4- 
page  tabloid  section  for  Schneller  Op¬ 
tical  Company. 

Fayetteville  (Ark.)  Northwest  Ark. 
Times,  March  14,  80  Years  of  Prog¬ 
ress,  72  pages. 

Milwaukee  Journal,  March  10, Home 
Show  Section,  60-page  tabloid  section 
with  a  three-color  cover;  20-page 
“Spring  Fashions  of  1940”  section 
with  a  four-color  cover. 

Milwaukee  News  -  Sentinel,  March 

10,  Home  Show  Edition,  32  pages  with 
a  two-color  front  page. 

Milwaukee  Sentinel,  March  11. 
Men’s  Spring  Fashions,  10  pages. 


(j^bituarp 


HENRY  R.  HUDSON,  51,  capitalist 

and  owner  of  the  Brownsville 
(Tex.)  Herald,  Harlingen  Valley 
Morning  Star  and  the  McAllen  Mom- 
tor,  all  dailies,  died  unexpectedly  at 
his  Brownsville  home  March  9.  Mr. 
Hudson’s  death  followed  an  extended 
eastern  business  trip.  He  moved  to 
Texas  from  Oklahoma  three  years  ago 
and  acquired  the  three  Texas  news¬ 
papers  and  also  control  of  the  First 
National  Bank  of  Brownsville.  He 
left  the  operation  of  the  papers  to 
others.  Survivors  include  his  wife, 
three  children,  a  brother  and  a  sister. 

Taylor  Floyd  McPherson,  57,  vet¬ 
eran  newspaper  executive  and  news¬ 
paper  analyst,  died  recently  at  his 
home  in  Tampa,  Fla.  During  his 
career  he  was  business  manager  of 
Madison  (Wis.)  State  Journal;  gen¬ 
eral  manager,  Tulsa  (Okla.)  Tribune; 
general  manager  of  John  H.  Perry- 
Lloyd  Jones  newspapers,  and  general 
manager  of  Baltimore  News.  About 
10  years  ago  he  entered  the  news¬ 
paper  analysis  field  and  continued 
until  two  years  ago  when  ill  health 
forced  his  retirement.  Burial  took 
place  at  Easton,  Pa. 

Clifford  M.  Taylor,  45,  commercial 
manager  of  station  l^EN,  the  Buf¬ 
falo  Evening  News  station,  and  well 
known  in  radio  advertising  circle 
throughout  the  country,  died  in  Jack¬ 
sonville,  Fla.,  March  11. 

Leo  E.  Nyberc,  34,  managing  editor, 
Helena  (Ark.)  World  and  Philips 
County  representative  in  the  Arkan¬ 
sas  Legislature,  died  March  7  in  the 
State  Tuberculosis  Sanatorium  near 
Fort  Smith. 

L.  C.  Davis,  75,  sports  column^ 
St.  Louis  Post-Dispatch,  died  March 
of  heart  disease.  His  quips,  jinges 
and  comment  appeared  in 
years  under  title  of  “Sports  Sala 

Richard  Sanders  Lord,  54,  son  o 
the  late  Chester  S.  Lord, 
editor  of  the  New  York  Sun  from  1 
to  1913  and  a  former  circulation  na^ 
ager  of  the  Sim,  died  March  12  at 
home  in  Pacific  Palisades,  Cal. 

Arnold  Hugh  Sandwell. 
tion  columnist  of  the  Montreal  ^ 
and  Flight  Commander  of  the  Boy 
Naval  Air  Service,  died 
the  western  division,  Montreal 
eral  Hospital,  eight  days  after 
emergency  peritonitis  operation. 
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The  women  of  New  York  State  are  os  much  a 
“dynamo  of  sales"  as  those  giant  power-cre¬ 
ating  mechanisms  that  keep  thousands  of 
famous  industries  in  action. 

In  New  York  State  they  have  the  urge  to  buy 
because  they  have  the  incomes  with  which 
to  buy.  Far  more  families  in  New  York  State 
pay  income  taxes  in  every  group  classifica¬ 
tion  than  they  do  in  any  other  State  in  the 
Union.  They  buy  more  food  and  drug  prod¬ 
ucts,  ride  in  more  cars,  use  more  telephones 
than  do  families  in  other  States. 


Dynamos  At  Work 

The  dynamos  of  production. 
The  human  dynamos  of  buy¬ 
ing. 

The  dynamos  of  New  York  State 
production  were  never  so  busy. 
While  war  orders  account  for 
some  activity,  a  stabilized,  normal 
demand  always  has  given  New 
York  State  its  market  power.  Dy¬ 
namic  indeed,  then,  are  these  two 
major  factors  of  interest  to  the  ad¬ 
vertiser — the  whirling  wheels  of 
Industry  and  the  responsive  buy¬ 
ing-power  of  the  people.  It  costs 
surprisingly  little  to  reach  the  EN¬ 
TIRE  AREA  through  such  progres¬ 
sive  newspapers  as  those  here 
listed. 


t Albany  Knickerbo<'ki‘r  News  (El 
Amsterdam  Beconler-Deraoerat  ( E ) 

Auburn  Citizen  Advertiser  (E) 

Binirhaniton  Press  (E» 

Buffalo  Courier-Express  (M) 

Buffalo  Courier-Express  (S) 

Corning  Evening  Loader  (E) 

(Portland  Standard  (E) 
tElmira  Star  Gazette  &  Advprlis<-r  (M&E) 
t  Elmira  Sunday  Telegram  (S( 

Geneva  Times  (El 

Gloversville  &  Johnstown  Herahl  &  Leader- 
Ri'publiean  (M&E) 
t Ithaca  Journal  News  (E) 

Jamestown  Evening  Journal  (E) 

Jamestown  Post  (Ml 
Kingston  Daily  Freeman  (E) 

} Malone  Telegram  (El 
•Mamaroneck  Times  (E) 

•Ml.  Vernon  Argus  (El 
tNewhurgh-Bf'acon  News  (E) 

•New  Rochelle  Standard  Star  (E) 

Norwich  Sun  (E) 


tOgdensburg  Journal  (E) 

•Ossining  Citizen  Register  (E) 

•Peekskill  Star  (E) 

•Port  Chester  Item  (E) 

Poughkeepsie  Star  &  Eagle  News  (E&M) 
tRochester  Times  Union  (E) 

{Rochester  Democrat  &  Chronicle  (M&3) 
t Saratoga  Siirings  Saratogian  (E) 

Syracuse  Post  Standard  (M&S) 

•Tarrytown  News  (E) 

{The  Troy  Record  (Ml 
I  The  Troy  Times  Record  (E) 
tUtica  Observer-Dispatch  (E&S) 
tUtica  Press  (M) 

•White  Plains  Evening  Dispatch  (E) 
•Yonkers  Herald-Stateman  'El 
( E I  Evening  newspaivrs. 

I  M )  Morning  newspapers. 

I  S I  Sunday  newspapers. 

•  Westchester  newspapiTs  sold  ;i.  -'ombination. 
t  Gannett  Newspapers. 

I  Sold  in  combination  only. 


To  reach  the  "dynamos  of  distribution"  is  an 
easy  task  in  New  York  State.  Net-worked  by 
an  amazingly  efficient  system  of  transportation 
lines,  sales  forces  in  the  field  are  in  a  strategic 
position  to  “mop  up"  at  a  minimum  expenditure 
of  time  and  money.  There  are  more  retail  stores 
per  capita,  more  wholesale  distributors  per 
store,  more  opportunities  to  do  business  at  less 
expense  than  in  any  other  State  in  the  country. 
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EDITOR 


PUBLISHER 


Cedric  Adams  a  = 

"Civic  Boy  Scout" 

continued  from  page  10  j 

-  1 

a  second  establishment  in  the  loop  « 
sector.  j 

Of  a  more  certain  nature,  appealing  ( 
to  all,  are  his  “Pa  and  David”  col¬ 
umns,  in  which  he  takes  upon  his  knee  i 
the  five-year-old  Adams  heir  for  ] 
fatherly  advice.  1 

One,  in  particular,  in  which  he  ' 
warned  David  of  the  dangers  of  wan¬ 
dering  away  from  Mother  at  the  swim-  < 
ming  beach  has  become  famous  as  ] 
a  local  masterpiece.  1 

Popularity  of  these  little  father  and  ' 
son  sessions,  which  may  touch  on  any 
subject — Christmas,  first  day  at  school, 
anything — is  shown  by  the  sharp  in¬ 
crease  in  Adams’  mail  and  telephone  i 
calls  immediately  after. 

Ordinarily,  his  office  nets  about  800 
telephone  calls  a  week  and  an  average 
of  400  letters.  A  “Pa  and  David”  col¬ 
umn  is  more  likely  than  not  to  double 
both  those  figures  for  that  week. 

Cedric’s  interest  in  children  is  not 
confined  alone  to  his  own,  of  which 
there  are  three.  In  addition  to  spon¬ 
soring  picnics  and  such,  he  spent  two 
weeks  some  time  ago  arranging  a 
special  swing  session  at  a  leading 
hotel,  in  which  10  bands  participated 
and  1,200  jitterbugs  jived  or  watched, 
in  order  to  provide  funds  to  buy 
musical  instriunents  for  pupils  at  a 
Minneapolis  school  for  crippled  child¬ 
ren. 

The  $600  thus  raised  was  the  second 
annual  installment  on  that  scheme. 

Lives  Well 

Some  paragraphs  back,  Adams’  ad¬ 
mitted  laziness  was  mentioned.  That 
holds.  He  insists  he  doesn’t  like  to 
work.  Maybe  so.  But  he  does  like 
to  live  well. 

The  luxurious  furnishing  scheme  of 
his  office  (in  which  47  photographs  of 
himself  and  the  framed  telegram  sug¬ 
gesting  the  name  of  his  column  peer 
down  at  visitors)  is  carried  out  on  his 
cabin  cruiser. 

“I  like,”  says  Adams,  “to  sit  on  a 
deck  chair  on  the  boat,  a  dictaphone 
handy  and  at  least  pretend  I’m  doing 
my  column.” 

This  is  the  extent  of  his  sports  ac¬ 
tivity. 

He  once  played  golf  and  worked  out 
in  a  gymnasium  handy  to  the  office, 
but  this  he  gave  up.  “Takes  up  too 
much  time,”  he  explained,  “and  what’s 
there  in  it  for  the  column?” 

This,  however,  is  not  the  extent  of 
the  obese  whirlwind’s  extra  curricu¬ 
lar  activity.  He  does  14  news  broad¬ 
casts  a  week,  writes  for  several  maga¬ 
zines,  still  acts  occasionally  as  master 
of  ceremonies  at  theaters,  appears 


often  as  dinner  and  convention 
speaker. 

To  Get  New  Office 

The  personality  throb  he  packs  in 
his  nasal  radio  voice  has  its  effect  in 
his  own  newspaper’s  office,  too.  The 
Star-Journal  is  now  remodeling  its 
plant.  The  publisher  will  have  a  new 
office  in  the  enlarged  quarters. 

Adams,  whose  own  office  is  outfitted 
with  plush  rugs,  Venetian  blinds  and 
lavish  furniture  is  in  line  for  the  pub¬ 
lisher’s  present  suite,  which  isn’t  bad, 
either. 

The  columnist  refuses  to  confirm 
or  deny  that  he,  in  his  sometimes  too- 
persuasive  manner,  talked  the  pub¬ 
lisher  into  moving  so  he,  Adams, 
could  have  the  old  place! 

DINGER  NAMED  EDITOR 

Appointment  of  Ralph  C.  Dinger, 
of  Vienna,  N.  J.,  formerly  managing 
editor  of  the  Washington  (N.  J.)  Star, 
as  editor  of  the  Bangor  (Pa.)  Daily 
News,  was  annoimced  this  week  by 
John  L.  Murray,  general  manager. 
Dinger  will  take  over  his  duties  on 
March  17,  succeeding  J.  Palmer  Mur¬ 
phy,  who  has  resigned  to  do  free 
lance  political  writing. 
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PRESENTS 
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GREATEST  typewriter  ever  produced  I 
With  MAGIC*  Margin  and  other  aensa- 
tional  Features  of  the  Future.  See  this 
sensational  New  Easy-Writing  Royal  now. 
'Trade  Mark 

Sp«c.  for  nmn.,  oddreta 
and  t.l«phon.  nmobar 


ROYAL  WORLD  S  NO  1  TTPEWRITIR 


FCC  Suggests 
Wire-Radio  Merger 

Washington,  D.  C.,  March  12 — Con¬ 
solidation  of  international  telegraph 
service,  embracing  cable  and  radio 
facilities,  will  insure  a  more  depend¬ 
able  scheme  of  transmission,  but  pos¬ 
sibly  a  costlier  one,  the  Federal  Com¬ 
munications  Commission  has  informed 
Congress. 

Cable  traffic  has  been  diminishing 
while  radiotelegraph  business  has  been 
on  the  upgrade,  the  Commission  found, 
but  it  was  agreed  that  disruption  of 
radio  by  reason  of  climatic  conditions 
or  purposeful  “jamming”  of  the  air 
would  make  the  international  cables 
most  valuable. 

The  FCC  study,  made  at  the  direc¬ 
tion  of  Congress,  contained  nothing  of 
peculiar  importance  to  the  newspaper 
business,  and  any  effects  which  might 
result  from  the  proposal  of  consolida¬ 
tion  would  affect  publishers  only  to 
the  same  degree  as  other  customers. 
Press  messages  accoimt  for  between 
10  and  12%  of  the  international 
traffic. 

While  the  majority  of  the  Commis¬ 
sion  favored  legislation  which  would 


permit  the  two  systems  of  transmis- 
sion  to  consolidate,  a  minority  ex¬ 
pressed  the  view  that  the  elimina¬ 
tion  of  competition  might  prove 
harmful. 

CNPA  DIRECTORY 

Fourteenth  annual  directory  of  all 
California  daily  and  weekly  news¬ 
papers  was  issued  last  week  by  the 
California  Newspaper  Publishers  As¬ 
sociation.  The  volume  contains  a 
number  of  departures  from  previous 
practices,  all  newspaper,  personnel 
rate,  mechanical  data  and  market  in¬ 
formation  being  contained  in  a  series 
of  four  indices  in  the  first  section.  The 
second  section  is  devoted  to  individ¬ 
ual  county  maps  showing  towns  where 
papers  are  published  and  listing  their 
names.  The  front  cover  features  a 
decorative  illustrated  map  of  the 
state  in  color. 

■ 

$125,000  DETROIT  FUND 

Joining  together  to  advertise  De¬ 
troit,  the  Detroit  Adcraft  Club  and 
the  Detroit  Convention  and  Tourist 
Bureau  have  announced  the  week  of 
April  14-21  has  been  set  aside  to  raise 
$125,000  as  an  advertising  fund. 


FOR  SALE 

Two  5 -Unit  Duplex  Presses 
Stereotype  Equipment 


^  5-unit  Duplex  Presses  of  the  super-structure  type 
with  211/2  cut-off.  Have  new  roller  bearings  and 
new  heavy  duty  tension  blocks.  Underfed  rolls;  eoch 
unit  with  individual  paper  hoists.  Complete  with  four 
Cutler-Hammer  paper  conveyors.  Adjustable  speed 
press  rim,  now  geared  to  42,000  per  hour. 

•  Stereotype  eqtiipment  for  sale  consists  of  2  Junior 
Autoplate  Machines,  one  Autoshaver  and  metal  pot. 

•  All  equipment  described  in  A-1  condition,  and  was 
in  doily  use  by  the  Atlanta  Georgian-American 
before  that  paper  suspended  publication  in  Decem¬ 
ber,  1939.  Presses,  which  were  installed  in  1935,  noted 
for  their  excellence  of  reproduction.  Direct  inquiries 
to  W.  W.  Wever,  Mechanical  Superintendent, 

The  Atluutu  Journol 
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allace  Stresses 
Need  for  Vigorous 
Editorial  Pages 

Louisville  Times  Editor 
Cites  Importcmce 
to  Cleveland  Group 

CumAND,  March  9 — Declaring  that 
•Jie  American  people  never  have  been 
or  never  will  be  “nose-led”  by  news¬ 
papers,  Tom  Wallace,  editor  of  the 
Louucille  Times,  today  stressed  the 
need  for  sound  yet  vigorous  editorial 
pages  in  a  speech  before  the  City  Club 
of  Cleveland. 

There  are  not  many  editorial  pages 
today  that  serve  the  public  as  well 
as  they  might,”  he  said.  “Vigorous 
editorial  pages  are  far  more  impor¬ 
tant  to  national  and  local  welfare  than 
famous  editors.” 

Mr.  Wallace  said  that  the  news¬ 
papers  of  today  are  far  more  inde¬ 
pendent  than  those  of  a  generation 
ago.  The  business  office,  he  said, 
iominates  the  editorial  rooms  far  less 
today  than  it  did  20  years  ago. 

Tt  would  be  ridiculous  to  say  that 
iere  are  not  some  newspapers  now 
iiat  are  not  so  dominated.  But 
iere  are  more  honest  newspapers 
today.” 

Discussing  columnists  and  radio 
tommentators,  Mr.  Wallace  said  he 
'nought  they  can  never  replace  the 
editorial  writer  because  their  scope  is 
too  wide. 

Columnists  No  Threat 

In  Mr.  Wallace’s  opinion,  anonymous 
editorial  writers  are  often  more  influ¬ 
ential  than  those  who  become  celebri¬ 
ties.  The  late  Frank  I.  Cobb,  who 
»Tote  the  New  York  World  editorials 
mder  Joseph  Pulitzer,  was  cited  as 
one  of  these. 

“Cobb  was  virtually  unknown,”  Mr. 
^fJlace  said.  “He  had  no- faculty  for 
taming  or  interest  in  receiving  pub- 
Jcity. 

“But  he  got  out  the  greatest  edi¬ 
torial  page  of  his  time.” 

He  predicted  that  the  editorial  page 
of  Ae  future  will  contain  signed  edi- 
ori^  of  staff  members,  run  along 
^  the  anonymous  editorials.  “It 
be  interesting  to  watch,”  he  said, 
when  newspapers  have  their  staff 
columnists  disagreeing  with  the 
anonymous  editorials  and  the  whole 
news^per  thrown  open  as  a  forum 
or  these  divergent  ideas.” 

spoke  of  his  mentor, 
late  “Marse  Henry”  Watterson, 
ofy  editor  of  the  Louisville  Courier - 
quoted  him  as  saying 
,  only  editor  who  could  amount 
anything  was  “a  man  of  salient 


characteristics  owning  a  majority  of 
the  stock.” 

ROTO  DRAWS  25,000 

Pulling  power  of  newspaper  adver¬ 
tising  was  amply  demonstrr  ted  re¬ 
cently  when  the  Ft.  Wayne  (Ind.) 
News-Sentinel  carried  a  12-page  roto¬ 
gravure  section,  announcing  the  open¬ 
ing  of  a  new  modernized  plant  for  the 
Perfection  Biscuit  Company  at  Ft. 
Wayne.  An  “open  house”  invitation 
was  included  in  the  12-page  supple¬ 
ment.  After  the  advertising  appeared, 
25,000  persons  inspected  the  plant. 


$64,900  TO  CHARITY 

The  Chicago  Tribune  Charities,  Inc., 
an  independent  non-profit  charitable 
organization,  distributed  $64,934.44 
during  1939  among  40  Chicago  chari¬ 
ties,  the  largest  sum  ever  donated 
through  the  Tribune  organization.  In 
1938,  Tribune  Charities  aided  Chicago 
needy  with  gifts  totaling  $48,297. 
Funds  are  obtained  from  receipts  of 
such  Tribune  charitable  events  as  the 
Chicagoland  Music  Festival,  Golden 
Gloves  boxing  tournament  and  the 
All-Star  football  game. 


THOMPSON  TO  EUROPE 

Dorothy  Thompson,  special  writer 
for  the  New  York  Herald  Tribune, 
will  sail  March  23  on  the  U.  S.  liner 
Manhattan  on  a  two  months  trip  to 
Europe.  Her  passport  provides  for 
visits  in  Italy,  Switzerland,  France, 
Belgium,  Great  Britain,  Holland  and 
the  Balkans.  She  plans  to  cable  and 
broadcast  to  the  U.  S.  during  her 
absence.  Miss  Thompson  received  an 
honorary  Phi  Betta  Kappa  key  March 
11  at  Syracuse  University,  her  alma 
mater. 


M-A  very  sales  manager  knows 
you  can’t  make  sales  unless  you  make  calls  .  .  .  and  the  more  calls 
you  make  —  the  greater  your  sales.  This  is  equally  true  of  your 
salesmen  in  print  ...  so  if  you’re  out  after  sales  in  Buffalo  you  will 
advertise  in  the  newspaper  that  makes  the  most  calls  for  you  .  . .  the 
newspaper  that  goes  into  the  homes  of  and  is  read  by  nearly  all  of 
your  prospects  in  the  Buffalo  market . . .  Buffalo’s  Home  Newspaper 
. .  .  the  Buffalo  Evening  News. 


9  out  of  10  families 
in  Buffalo  read  the 
NEWS! 


^3  of  the  families 
in  Buffalo  read  the 


3  UNIT  WEB  PRESS 
Can  Be  Bought  Reasonably 

Here  Is  an  excellent  opportunity  for  a  small  news¬ 
paper  to  acquire  a  good  rotary  press.  24  pages 
straight,  48  collect,  suitable  for  color — and  will 
also  do  a  swell  job  In  printing  comics.  Has  22%- 
Inch  cut-off,  roller  bearings  on  cylinders,  and  Is  In 
good  condition.  Equipped  with  new  AC  60  h.p. 
motor.  Formerly  used  for  printing  comics,  but  since 
the  Inclusion  of  "Puck,"  the  press  has  been  used 
dally  In  an  auxiliary  capacity  by  The  Journal.  For 
Information,  write,  phone  or  wire  W.  W.  Wever, 
The  Atlanta  Journal. 


A  milfion  aduH  buyw» 


347,000  homw 


95,000  charge  acco*«« 


The  Columbus  Dispatch 


OlulARA  X  ORkilCRFC  Nitional  York.  Detroit.  jrt***** 

^  *  ORMSBct  Rapresentatlvcs  Atlanta.  Las  Anoeles.  S* 


Selling  Classified 
Contracts  By  ’Phone 

{Written  by  a  well-known  telephone  solicitor  as  the  seventh  in  a  series  of 
articles  on  classified  advertising  prepared  for  Editor  &  Publisher  by  Loyal 
Phillips  and  Howard  Parish  of  Parish-Phillips,  Tested  Want  Ad  Selling  Plans.) 


DID  YOU  KNOW  that  the  gadget 
Alexander  Graham  Bell  invented  in 
1875  for  the  purpose  of  transmitting 
sound,  can  now  be  used  effectively  to 
sell  daily  contracts  in  Classified?  Yes, 
some  of  us  not  only  know  it  but  have 
been  doing  it  right  along  and  consider 
it  no  more  complicated  than  any  other 
part  of  our  jobs.  To  those  who  have 
acquired  the  knack  of  “signing  ’em 
up”  over  the  ’phone,  these  sugges¬ 
tions  will  sound  simple. 

But  there  are  some  who  still  believe 
that  contracts  selling  for  the  tele¬ 
phone  solicitor  is  like  Furnished 
Rooms  to  the  Used  Car  men;  to  share 
that  belief,  means  that  the  telephone 
room  is  passing  up  a  lot  of  nice 
profitable  business. 

Actually,  selling  daily  contracts  in 
the  ’phone  room  is  merely  “Selling 
advertising  and  not  an  ad.”  If  we 
will  make  this  our  objective,  we  can¬ 
not  help  selling  contracts  because  the 
advertisers  will  start  asking  for  them. 

3-iR-1  Bargaia 

When  we  talk  to  a  small  business 
man  about  a  daily  advertising  pro¬ 
gram  we  are  offering  him  a  3-in-l 
bargain:  1.  Consistency.  2.  The  privi¬ 
lege  of  changing  copy  frequently. 
3  The  LOWEST  possible  rate.  If  we 
have,  from  the  beginning,  conscien¬ 
tiously  and  convincingly  pointed  out 
the  advantages  of  numbers  one  and 
two,  we  will  have  no  trouble  with 
number  three. 

Here  are  some  points  that  will  make 
contract  selling  easier  by  phone.  Point 
out  the  value  of  consistency  in  adver¬ 
tising  during  the  first  conversation 
and  then  keep  right  on  stressing  this 
point.  In  the  effort  to  sell  multiple 
insertions,  avoid  using  the  ancient, 
meaningless  phrase,  “you  can  cancel 
it  when  you  want  to,  so  what  can 
you  lose?”;  instead,  drive  home  this 
thought:  “After  all.  Mr.  Smith,  we 
have  no  way  of  knowing  whether  the 
person  interested  in  the  particular 
house  you  are  now  anxious  to  sell 
will  look  in  the  paper  tomorrow,  or 
next  Thursday.  Therefore,  the  safest 
thing  to  do,  and  the  most  reasonable 


for  you,  is  to  start  the  ad  until  further 
notice  and  discontinue  it  when  you  no 
longer  need  it.” 

At  an  oppiortune  time  be  sure  to  in¬ 
clude  these:  1.  The  most  successful 
business  men  consider  advertising  an 
investment  and  not  an  expense.  2.  The 
advertiser  must  tell  the  public  about 
himself  daily  if  he  wants  the  public 
to  really  know  about  him.  3.  Gimbel 
Brothers  (it  is  preferable  to  mention 
a  large  store  or  business  firm  in  your 
own  city)  doesn’t  stay  out  of  the  pa¬ 
per  on  Tuesdays  and  Thursdays.  Cer¬ 
tainly  Gimbels  is  not  spending  money 
carelessly. 

Belong*  in  Budget 

And  so,  step  by  step,  without  seem¬ 
ing  too  anxious,  we  have  pointed  out 
to  the  advertiser  that  daily  advertising 
belongs  on  his  monthly  budget  along 
with  rent,  the  telephone,  electricity, 
help  and  the  window  cleaner. 

If  we  have  carried  out  all  these 
suggestions,  it  is  safe  to  assume  that 
one  bright  and  sunny  day  (figura¬ 
tively  speaking),  the  advertiser  will 
say:  “All  right.  Miss  Right,  you  have 
sold  me.  I  think  you’ve  got  some¬ 
thing  there.  I’ll  give  you  a  trial  on 
some  gliders  I  have  here;  I'll  sell  them 
cheap.  Write  me  an  ad  that  will 
dispose  of  them  quickly;  but  if  I  don’t 
get  results,  don’t  you  ever  bother  me 
again.” 

If  he  gives  us  gliders  to  sell  and  it 
is  Spring  or  Summer,  we  are  fairly 
safe.  People  do  buy  them,  especially 
when  they  are  “cheap.”  But  what  if 
it  happens  in  September  or  February? 
We  can’t  very  well  tell  the  man  that 
we  don’t  want  gliders,  after  all  the 
effort  we  have  invested  in  the  ad,  so 
long  as  they  are  half-way  seasonal. 
Still,  when  Fate  is  against  us  and  we 
get  merchandise  that  is  just  about  as 
much  in  demand  as  donkeys  at  a 
Republican  Convention,  we  should 
say  something  like  this,  in  order  to 
protect  ourselves: 

“Mr.  Smith,  I  do  wi^h  you  had  >;ivtn  nu- 
flectric  luaters  instead,  thou;;h  I  do  appre¬ 
ciate  the  >;li<lcr  copy.  I  oidy  liope  that 
of  our  reader**  will  happen  to  want  them  at 


this  lime  of  the  year.  Gootlncss  knows,  I 
wouldn*t  w’ant  one  now,  and  I’ll  liet  you  don’t 
cither.” 

This  will  prepare  us  when  we  call 
back  for  a  renewal,  in  case  the  adver¬ 
tiser  should  greet  us  with:  “I  knew 
all  the  time  that  your  paper  is  no 
good.” 

Seasonal  Merchandise 

One  thing  we  must  never  do  is 
grab  our  hat  and  run  just  because  we 
failed  to  sell  gliders  in  the  off-season. 
Let’s  stick  by  our  guns!  Remind  him 
that  we  both  half  expected  not  to 
sell  any. 

Ask  for  more  seasonal  merchandise. 

.  .  .  Tell  him  that  he  doesn’t  discon¬ 
nect  his  telephone  because  it  fails  to 
ring  at  times.  .  .  .  Tell  him  that  he 
doesn’t  dismiss  his  stenographer  mere¬ 
ly  because  she  doesn’t  happen  to  have 
much  to  do  one  week.  .  .  .  Tell  him 
that  he  doesn’t  stop  paying  rent  or 
the  electric  bill  during  dull  seasons. . . . 
Remind  him  again  and  again  that 
today’s  unproductive  advertising  often 
means  huge  orders  two  weeks  later. 

As  a  rule,  we  will  get  another 
chance. 

What,  alas,  if  he  DID  give  us  sea¬ 
sonal  merchandise  and  he  failed  to 
get  results?  Well,  what?  Nothing. 
Keep  cool;  accidents  will  happen. 
Let’s  open  our  own  desk-drawer  and 
find  names  of  people  whose  ads  did 
pull.  Read  those  names  to  him.  Re¬ 
mind  him  that  he  is  not  a  quitter 
and  that  he  will  not  stop  advertising 
just  because  he  failed  to  set  the  world 
on  fire  right  off  the  bat.  Remind  him 
that  his  name  was  in  the  paper  7  con¬ 
secutive  days  and  that  hundreds  and 
thousands  of  people  saw  it.  Just  be¬ 
cause  they  did  not  flock  into  the  store 
while  the  ad  ran,  is  no  sign  that  they 
will  not  come  in,  as  a  result  of  the  ad, 
for  weeks  to  come.  Lever  Brothers 


don’t  expect  everyone  to  rush  into  i 
stores  asking  for  Lux,  EVEN 
they  carry  a  full  page  ad  in  nia 
leading  newspapers  on  the  same  a 
They  know,  however,  that  in  the 
run  they  will  sell  plenty  of  Lux. 

Say  to  the  advertiser:  “What 
want  to  do,  Mr.  Smith,  is  just  fc: 
about  the  60c  a  day  you  invest 
advertising  just  as  you  do  the  $5 ; 
day  you  pay  for  rent  and  the  si 
day  you  pay  your  stenographer.  J 
keep  the  ad  in  the  paper  doily 
several  months  and  THEN  tell 
what  you  think.  You  see,  Classi 
Advertising  has  the  power  to  pay  ^ 
only  for  itself  but  also  all  your  ovt 
bills,  so  don’t  economize  on  a  sex: 
that  has  such  tremendous  possibiirj 
because,  AT  BEST,  it  will  be  a  ve 
false  economy.” 

N.  J.  AWARDS 

Newspapers  were  well  represer.j 
among  the  winners  of  certificates! 
merit  in  the  New  Jersey  12th  aenj 
statewide  interplant  safety  corte 
conducted  by  the  State  Departoe: 
of  Labor.  Winners  of  certificate  awa 
for  perfect  safety  records  during  3 
6-month  competition  included  the 
lowing:  Trenton  Times  Newspaper 
Hudson  Dispatch,  Camden  Courier 
Post,  Paterson  Call,  Atlantic  Cit; 
Press-Union,  Newark  Call,  Patrm 
Evening  News,  Passaic  Herald-Sen 
Plainfield  Courier-News,  New  Bni-j 
wick  Home  News,  Morristown  Da.i 
Record,  Orange  Evening  Trnnsr-n 
■ 

S.  B.  BOND  DIES 

Sylvester  Benjamin  Bond,  62,  assfi' 
ant  manager  and  former  secretary  : 
Bathurst  Power  &  Paper  Co, 
March  7  at  Bathurst,  New  Brunswii 
He  was  a  native  of  Orangetown.  Msi: 


Sell  CENTRAL  OHIO, 


$382,465jm  in 
Retail  Sales 


Diversified  Industry 
and  Farming 


One  of  America's 


Best  Test  Markets 


r 


I 


OR  MARCH  16,  1940 


37 


I  V  Mirmr  \A7ine  i'-*'  PHILLIPS  NAMED 

I  Y.  iVllllO];  VV  ins  JeiiMii.  I.ii'  AtiKtHcs  Kxamiiifi.  Jinstn  wun  nu-ii-  f  in  i  1  J 

I,  1  .  *  XXA  1.  T  »  XXXfcJ  honorable  nientio,,  in  tile  recent  Kditor  &  C.  E.  Phillips,  for  10  years  local  ad- 

.  1  I’lBMsiiKR  I’lioto  Contest  for  1934  with  the  vertising  manager  of  the  Rockford 

j0QYSt  V^UP  lOlT  same  picture  wliicli  took  thinl  honors  in  the  (Ill.)  Morning  Star  and  Register- 

_  llcarsi  contest,  a  hosing  shot  t  ntiileii  "C'anv.is  JispnbUc  and  vice-president  of  the 

UqI  IlluStirCltlOn.  '  anwheels.  Newspaper  Advertising  Executives 

The  Hearst  cup.  offered  by  the  pub-  Association,  has  been  appointed  ad- 

Minor  Photog  Gets  First  lisher  to  encourage  better  illustrated  vertising  manager  of  the  Rockford 

papers  through  friendly  rivalry,  was  papers  to  succeed  the  late  Russell 

Prize  for  Best  Photo  .  .  .  first  awarded  in  1934  to  the  Chicago  Chapman.  Mr.  Phillips  will  have  gen- 

20  Other  Awards  Made  American.  Other  winners  have  been  eral  charge  of  national,  local  and 

Los  Angeles  Examiner,  1935;  San  classified  advertising.  Richard  G. 

Ihe  William  Randolph  Hearst  Francisco  Examiner,  1936;  Los  Angeles  Lundgren,  formerly  on  the  national 

;,phy  awarded  each  year  for  the  Examiner,  1937;  New  York  Journal-  advertising  staff,  has  been  named  na- 

illustrated  Hearet  newspaper  has  American,  1938.  tional  advertising  manager. 


.{ Mirror  pho- 
.rdpher,  Dan- 
tl  McElleney, 
first 

r^e  in  the  field 
;  individual 

:.jrs  for  his  Daniel  McElleney 
;.;ure  of  Grov- 

:Qeveland  Bergdoll.  notorious  draft 
i«i»er,  entitled  “He  Wouldn’t  Raise 
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McElleney’s  shot  depicted  Bergdoll 
■nding  between  military  guards  at 
•.emors  Island,  New  York,  his  arms 
;  ;?ing  stiffly  at  his  sides  after  a  day 
fighting  draft -dodging  charges, 
•;.e  his  guards  salute  the  flag. 

Three  Win  Sncend  Prizti 
Hiree  second  prizes  were  awarded 
the  contest.  Recipients  are  Ed 
"phan,  Boston  American,  for  an  ex- 
.iive  air  shot  of  a  navy  pilot’s  crash 
Braintree,  Mass.,  which  set  a  house 
■e;  Charles  Gebler,  Chicago  Herald- 
fricfln,  for  a  picture  of  Dizzy  Dean 
a  dugout  bench  with  a  headache 
remorse  after  being  knocked  out  of 
pitcher’s  box.  and  George  North- 
Los  Angeles 


Designed  for  easy  operation  and  full  acces¬ 
sibility,  the  Goss  Curved  Vacuum  Casting 
Box  enables  the  operator  to  regulate  cast¬ 
ing  conditions  for  constant  uniformity  of 
plates. 

The  machine  at  left,  above,  is  the  latest  thin 
plate  model,  equipped  with  water  cooling 
chambers  and  electric  heating  units  in 
both  members  for  absolute  temperature 
control.  Through  the  use  of  this  system, 
plates  can  always  be  cast  under  ideal  con¬ 
ditions.  The  vertical  core  is  equipped  with 
a  cap  and  reel  arrangement  for  holding  the 
backing  paper  which  can  be  quickly 
attached  and  need  not  be  trimmed  to  exact 
size.  The  same  piece  of  backing  paper  may 
be  used  for  many  casts.  Dial  type  thermo¬ 
meters  provide  a  visual  check  on  casting 
conditions  at  all  times. 

The  machine  at  left,  below,  is  equipped 
with  a  ribbed  plunger  and  special  thermo¬ 
statically  controlled  water  circulating 
system.  Separate  hand  controls  are  pro¬ 
vided  for  cooling  either  casting  member 
independently.  A  pre-heating  chamber 
tempers  the  cold  tap  water. 

The  vacuum  chambers  of  both  these  casting 
boxes  are  built  for  easy  access.  By  remov¬ 
ing  a  top  and  bottom  plate,  the  full  vacuum 
system  is  completely  exposed  for  cleaning, 
in  the  event  of  accidental  spills.  Vacuum 
is  applied  to  the  mat  by  a  convenient  foot 
lever.  Casting  members  are  made  of  special 
nickel  alloy,  particularly  resistant  to  warp¬ 
ing  and  corrosion. 

Write  now  for  further  details  and  prices  ! 

THE  GOSS  PRINTING  PRESS  CO. 

1535  S.  PAULINA  STREET,  CHICAGO,  ILLINOIS 

NEW  YORK:  220  EAST  FORTY-SECOND  STREET 

SAN  FRANCISCO:  707  CALL  BUILDING 

LONDON,  ENGLAND:  GOSS  PRINTING  PRESS  CO.,  Ltd. 


Examiner,  for 
at  the  Crossroads.’’  a  photo  of 
3us-auto  crash  in  which  eight  per- 
■  were  killed. 

A  New  York  Mirror  photographer 
-  among  the  17  winners  of  third 
-«s.  bringing  triple  honors  to  the 
■‘id.  He  is  William  Stahl,  who 
:  ed  one  of  the  third  prizes  for 


lUum  Ochs,  Baltimore  Xi-ti‘s-Po.<:t;  ClilT 
■  San  hrancifco  lixamiiiri ;  Frank  Lycra, 
'■•t  Times;  James  Sayers,  San  Francisco 
‘"'nrr;  George  .Miller,  .V.te  York  Journal 
''•en;  Lyle  AhUat,  staff  astronomer  of 
'  tnrelfs  Kxamincr  (for  photo  of  P.ilomar 
"nnorjr);  Posl-lntelli- 

Freeman,  Detroit  Times; 
ft  Bartholemew,  San  Antonio  l.inht;  Fal 
Pittsburfih  Sun-Trlraral<!i ;  “I’udtry” 
*.  zf/hany  Times-L'nion ;  IferlH-rt  MiliTi- 
(Cal.)  Post-Huqnirer;  Paul  Paiig- 


Fine  Line 

^  Art  Requires  ^ 
Flawless  Production 

Motional  advertising  il- 
lustration  is  swinging 
back  to  fine  pen  and  ink 
•  Work,  often  with  delicate 
n  Hues  in  dominating 

m  blacks  .  .  .  The  production 
aj  problem  is  often  more  diffi- 
H  cult  than  with  half-tones  and 
the  best  in  dry  mats 


-Certifieds 

v*  9  Rockefeller  Plaza,  Dept.  P 
^  Mew  York.  N.Y. 


KL|-' 

.'S 

EVEN^NG  ONLY 


MORNING  AND  SUNDAY 


m  m  and  a  member  of  the  Press  Club’s  using  a  head  that  gave  the  name  of ; 

—  f—  J,  ^  bo^rd  of  governors.  In  accepting  the  town.  His  brain  child  worked  w; 

sift*  Limbach  told  the  audience  of  until  he  came  up  with  the  follou:: 
politicians  he  was  “perhaps  the  first  heading  over  a  series  of  briefs  whii 
person  on  record  who  ever  received,  included  an  obit  and  a  few  so;; 
ADVERTISING  CLUB  Weekly  of  St.  free,  anything  of  value  from  the  news-  notes: 

Louis  presents  this  quip;  “We’ve  got  papermen. 
a  new  proofreader  who’s  so  Irish  he  ■ 

puts  an  apostrophe  in  his  O’Kay.’’  WITH  CONFUCIUS  sayings  all  over 
■  the  office,  from  Page  1  contest  on 

AS  A  FEATURE  of  its  fifth  annual  the  mailing  room  it  took 

. j.  .1  ,  William  Red  Willis,  operator  on  the 

gn^rondiimer  recently,  the  CoW  the  Akron  (O.) 

bus  Press  Club  presented  a  boner  „  ,  ,  ' 

award”  to  the  Ohio  politician  gen-  ^ 

erally  considered  as  having  made  the  definitely  m  its 

outstending  mistake  of  thi  last  year. 

The  trophy  was  awarded  to  Demo-  ^  if®  ® 

craticStete  Chairman  Arthur  L.Lim-  sending  it  ^ck  to  the  desk:  Con- 

bach,  whose  premature  announcement  f ^ ■wnies  head  too  Kditor  &  Ti  rli^ie.  will  p.iy  $2  for 
.  ’ ,  .  ,  ^  _  .  ..  ,ij  „  long  has  narrow  brain.  ‘  Short  Take  accepted  and  published.  ’ 

that  the  state  organization  would  sup-  ^  will  not  be  returned. 


RITES  ARE  HELD 

FOR  J.  M.  SMn 

Remains  Will  Be  Shipped  To 
Louis,  and  Other  Newsy  Bits 


U.P.  Staffer,  First  Newsman 
To  Return.  Tells  of 
Coverage  Difficulties 

First  U.  S.  war  correspondent  to 
return  from  Finland  since  the  Russo- 
Finnish  war  started  Nov.  30,  Norman 

_ B.  Deuel,  United 

Press  staffer 
with  the  Finnish 
1  forces,  arrived 
March  8  in  New 
York  aboard  the 
1  liner  Bergens- 
1  fjord,  accompa- 
I  fl  nied  by  Mrs. 

■'  He  appeared 

fully  recovered 
^  I  from  an  attack  of 
influenza  which 
Norman  B.  Deuel  felled  him  in 
Helsingfors  for 
a  week  in  January. 

After  a  visit  of  several  weeks  with 
his  family  in  Chico,  Calif.,  where  his 
father  is  co-publisher  of  the  Record, 
the  Deuels  will  move  to  Washington 
where  he  will  join  the  U.P.  bureau. 

Underwent  Air  Raid 
One  of  the  first  U.  S. 


EVIDEiNTLY  he  died,  according 
Helena  (Mont.)  Independent: 
FORMER  HELENA  MAN 

SUCCUMBS  TO  DEAi 


DAILY  ROBBED 

About  $1,000  was  taken  from  a 
in  the  office  of  the  East  St.  Lau 
(Ill.)  Journal  this  week  after  the  dc*;: 
was  blown  open  by  use  of  explosive 
Entrance  to  the  building  was  gaioec 
by  removing  a  bar  from  a  re^ 
window. 


It  has  all  the 


newsmen  in  j 
Helsinki  before  hostilities  started,  Mr.  j 
Deuel  underwent  the  first  Russian  air  , 
raid  of  the  Finnish  capital  on  Nov.  30.  | 
He  had  stopped  in  the  city  on  his  way 
back  to  the  states  after  representing 
the  U.P.  in  Moscow  for  four  years, 
and  had  stayed  on  when  fighting  | 
seemed  imminent. 

He  painted  a  dreary  picture  of  war-  ; 
time  conditions  in  the  little  country 
since  the  Russian  invasion  and  said 
coverage  of  the  war,  his  first  such  ex¬ 
perience,  was  “a  tough  assignment.” 

He  attributed  that  to  Finnish  cen¬ 
sorship,  poor  communications  and 
transportation.  Blackouts  and  the 
extreme  cold  constituted  the  physical ' 
discomforts,  he  said.  j 

Greatest  difficulty  faced  by  U.  S.  j 
newsmen  covering  the  story  was  “get-  | 
ting  their  stuff  out  of  Finland,”  he  | 
said.  The  Finns  lacked  a  competent 
liaison  mair  between  the  military  and  I 
the  press  and,  in  the  early  days  of  the  , 
war,  there  was  much  confusion  in 
Helsinki  because  of  this  situation. 

Finn’s  Frnss  Rnlations  Poor  | 

All  information  was  given  to  the ' 
press  in  daily  press  conferences,  which 
consisted  largely  of  passing  out  of 
military  communiques.  For  color  and 
the  general  pictures  of  any  situation, 
newsmen  contacted  Finnish  officers. 

Mr.  Deuel  often  was  under  fire  j 
coming  and  going  between  Helsinki 
and  the  front  lines  with  groups  of 
correspondents. 

He  passed  one  brief  but  revealing 
remark  on  his  four  years  of  cover¬ 
age  in  Moscow  in  stating  that  “any¬ 
one  staying  in  Moscow  any  length  of 
time  is  subject  to  a  mental  depression 
from  the  dirt,  poverty  and  the  rigor¬ 
ous  police  system.” 

Mr.  Deuel,  37,  joined  the  U.P.  in 
San  Francisco  in  1930.  After  assign-  1 
ments  in  Los  Angeles  and  New  York 
he  went  to  London,  and  from  London 
to  Moscow.  He  was  city  editor  and 
then  editor  of  the  Chico  Record  for 
three  years  prior  to  joining  the  U.P. 

R.  HOE  MEETING 

Annual  meeting  of  stockholders  of 
R.  Hoe  &  Co.,  Inc.,  will  be  held  at  1 
the  office  of  the  corporation,  910  E. 
138th  street,  New  York,  'Tuesday,  I 
April  9  at  10  a.m.  for  the  purpose  ' 
of  electing  11  directors. 


answers 


TIDE 


HERE  ARE  A  FEW  EXCERPTS 


From  TIDE 


Others . .  . 

In  our  own  way  we  ^ 
quietly  going  nuts  over  thu 
presentation;  it’s  a  honej 
in  every  way. 

George  A.  Jones 

Reynolds-Fitzgerald,  in'- 

You  wiU  be  happy  to  le«" 
that  all  space  buyers  * 
have  visited  say  it  a"***'* 
every  possible  question. 

-R.  T.  Healy, 

ReynoldsFitzgerald,  1"^ 


Editor  &  Publisher 


Sales  Management 

The  1940  edition  .  .  .  con¬ 
tains  an  eye-filling  collec¬ 
tion  of  photographs  of  the 
“Empire” — Utah  and  con¬ 
tiguous  parts  of  Idaho,  Ne¬ 
vada,  Arizona,  Colorado 
and  Wyoming.  .  .  .  The 
hook  is  replete  with  infor¬ 
mation  on  varied  aspects 
of  the  market.  Dozens  of 
maps,  some  in  color,  charts 
and  tables  contribute  to  an 
understanding  of  the  “Eim- 
pire’s”  resources. 


If  we  were  a  .-pace  buyer, 
a  book  .  .  .  from  the  Salt 
Lake  T ribune  -  T elegram 
would  have  sent  us  forth 
on  a  crusade.  .  .  .  Between 
its  lustrous  copper-colored 
covers  are  all  the  answers 
you  need  to  know  about 
the  Trihnne-Telefcram  and 
the  4-state  market  it  serves. 
...  It  is  compact,  com¬ 
plete,  and  not  at  all  stodgy 
withal.  .  .  . 


It’s  as  interesting  as  it  is 
informative  .  .  .  tells  a 
graphic  story  of  a  great 
section  of  our  country  .  .  . 
the  Intermountain  Empire 
.  .  .  Spiral  bound,  S^^xll 
in  size,  divided  into  four 
easy4o-get-to  sections — the 
market,  circulation,  editor¬ 
ial,  advertising— this  book 
has  all  the  answers  a  space- 
buyer  needs. 


If  you  are  doing  bueiness  in  the  Salt  Lake  Market  Area,  you  need  a  ropy  of  this 
book.  You  need  to  know  why  and  how  you  can  substantially  reach  this  rich, 
responsive  market  at  one  low  cost  through  The  Salt  Lake  Tribune-Telegram.  A 
request  for  a  copy  on  your  business  letterhead  will  receive  prompt  attention. 


Color  Ropratonfafivat; 


National  Raprasantafivat: 
REYNOLDS-FinGERALD,  INC. 


Mambar,  ASSOCIATED  WEEKLY 


pelling  arguments  for  newspaper  ad-  The  Newark  Evening  News  with  a  i 
vertising  they  have  come  across.  big  display  of  mailing  pieces  also  ; 

The  Newark  News  mailing  piece  won  second  place  for  the  most  valu-  | 
also  was  a  booklet  titled  “Circulation  able  campaign  directed  to  advertis-  , 
Data.”  It  was  11  inches  wide  by  SVz  ers.  They  were  in  a  variety  of  sizes 
inches  deep  and  gave  in  detail  with  and  emphasized  various  points  of  l 
figures,  maps  and  charts  all  the  perti-  the  News  coverage,  its  advertising 
nent  facts  about  what  it  termed  volume  and  its  market. 

“America’s  Eleventh  Market.”  Color  The  only  classification  in  which 

was  liberally  used  throughout.  The  the  judges  decided  to  award  two  pa- 
judges  particularly  liked  the  booklet  pers  equal  rating  for  first  prize  was 
because  it  was  small  enough  to  be  in  the  data  book  classification,  where 
filed  easily  for  future  reference.  the  New  York  Sun  and  the  Columbus  ' 

The  New  York  Times  took  first  (O.)  Dispatch  were  selected.  The  : 
prize  for  the  most  valuable  direct  judges  felt  that  recognition  should 
mail  campaign  directed  to  advertisers,  be  given  for  papers  in  cities  of  over 
This  entry  was  a  leather  bound  file  500,000  population  and  for  those  under, 
of  the  four-page  leaflet  “Trends  of  The  New  York  Sun  book,  with 

bright  red  and  yellow  cover,  was  I 
titled  the  “1939  Edition,  Valuable 
Data  On  New  York,  The  World’s 
Greatest  Market.”  The  contents  were 
divided  into  five  sections:  Advertis¬ 
ing,  Circulation,  Editorial,  The  Mar¬ 
ket,  and  Newspapers.  Such  a  wealth 
of  detailed  material  was  presented 
with  such  lavish  use  of  charts,  tables, 
line  drawings,  half-tones,  hand-let¬ 
tering  and  color  that  it  is  impossible 
of  description  here.  The  pages  meas¬ 
ured  814  inches  by  11,  a  handy  size 
for  filing.  Kenneth  Mason  is  promo¬ 
tion  director  of  the  Sun. 

32-County  Market 

The  Columbus  Dispatch  book,  also 
of  the  same  page  size  but  not  quite 
so  bulky  as  the  Sun  presentation,  also 
made  lavish  use  of  every  known 
combination  of  color,  art  and  typog¬ 
raphy  to  tell  the  detailed  story  of  the 
32-county  Columbus  market.  Titled 
“Facts,”  with  the  underlines  . .  Facts 
About  the  Columbus  Dispatch  and 
the  Columbus  Market,”  it  was  divided 
n  Min-  '•ifo  five  parts.  Ramon  S.  Cram  is 

-  Jour-  director  of  promotion  for  the  Dis- 

judged  patch  and  Arthur  H.  Utt  is  in  charge 
t  cam-  of  display  advertising  promotion, 
ed  to  In  addition  to  giving  two  equal  first 
places,  based  on  population  in  the 
data  book  class,  the  jury  of  judges 
decided  that  because  of  the  excellence 
of  the  material  submitted  they  would 
s  was  strikingly  illustrated  with  the  Times,”  sent  each  month  to  a  list  award  four  honorable  mentions,  one 
drawings  by  R.  L.  Staples  and  of  10,000  advertisers  and  agency  peo-  for  a  city  over  500,000  and  three  for 

options  and  drawings  had  a  pie.  Measuring  six  by  nine  inches,  cities  under.  The  former  award  went 

the  leaflet  packs  into  each  issue  in-  to  the  New  York  Herald  Tribune,  Elsa 

teresting  facts  about  the  Times,  its  Lang,  promotion  manager,  and  the 

market,  and  retail  sales  reports  in  latter  three  to  the  Port  Huron  (Mich.) 

various  product  classifications.  The  Times-Herald,  the  Providence  Jour- 

'•  “40  style  of  the  news  notes  and  the  nal  and  Bulletin,  and  the  Topeka 

ween  rnonthly  editorial  is  suave  and  chatty.  Capital. 

‘Hop,  a  figbt  touch  which  makes  palatable  Thp  New  York  Herald  Tribune 
facts  and  figures  that  could  easily  honorable  mention  was  awarded  to  a 
prove  dull  in  another  presentation.  groun  of  six  data  books  covering  vari- 


We're  going  after 
MORE  SALES 
and  we  want  'em  at 
LOWER  COST 


tUti  TW  Star-JMinMl 
Swvwn  Day*  A  Wackl 


"That's  why  we're  putting 
the  Newark  Evening  News 
right  on  top  of  our  'A'  list — 
we've  been  missing  the  I  Ith 
greatest  retail  buying  area 
in  the  United  States,  simply 
because  we've  tried  to 
cover  it  from  the  ‘side 
door'." 


MINNEAPOUS  STAR-JOURNAL 


humorous  touch. 

Some  of  the  titles  of  the  pages  fol- 
ow:  “Is  This  The  America) 

«  Days  With  No  Soap!”;  “S 
^  Is  Good  For  Whose  Healt 
^ks  Is  A  Long  Time  ! 

"f^ks!  (Even  For  A  Camel) 


The  Newark  News  is  the 
only  paper  that  delivers  the 
dominant  coverage  and 
buying  power  influence  that 
you  need  in  the  Newark 
market  —  and  at  a  milline 
rate  low  enough  to  compare 
with  any  metropolitan  news¬ 
paper  in  the  country. 


field  of  direct  mail,  first 
>rs  went  to  the  Gannett  News- 
Inc.,  for  the  most  valuable 
*  mailing  piece  directed  to  ad- 
while  second  prize  was 
Newark  (N.  J.)  Eve- 
INeios.  J.  Frank  Duffy  of  the 
(N.  Y.)  Times-Union  sup- 
P*‘®P3Tation  of  the  Gannett 
J-  Thomas  D.  Kenney  is  promo- 
^ manager  of  Newark  News. 

®  Gannett  mailing  piece  was  an 
.  1  by  11  inch  deep,  spiral 

^■wund  booklet  titled  “101  Case 
It.  ^  .  Newspaper  Advertise- 

at  Made  Good.”  Actual  ad¬ 
it  th**(^  ‘gathered  at  random 
mdiiLj  Newspapers”  were 

a.  nn  ®®ven  retail  classifica- 
jj  ®  to  a  page,  and  beneath 
as  a  statement  as  to  its  size, 
s  and  the  actual 

>  exhiKit^'  judges  regarded 

”^mt  as  one  tVlo  - - 


.ilivays  Reaches  Home 


NEWARK 


NEW  JERSEY 


O’MAKA  A  OKMSHKK,  Upni-rnI  .\clver- 

tiniriK  Kepr»*>ient«tiv«*s.  New  York,  Chicago. 
Detroit,  San  Fraiiriseo,  I/4e<  .Xnselen,  .\tlunta 


One  of  the  advertisements  In  Los  Angeles 
Herald  and  Express'  winning  Institutional 
campaign. 


New  front  page 
treatment  of  Madi¬ 
son  State  Journal. 


USED  PERFUMED  INK 

Pioneering  the  New  England  area 
in  the  field  of  perfumed  printing,  the 
Waltham  (Mass.)  News-Trihune  on 
March  7  appeared  with  the  aroma  of 
apple  blossoms  emanating  from  a  full 
page  ad  for  the  Grover  Cronin  store 
The  full  page  printed  in  blue  ink  an¬ 
nounced  a  three-day  sate  of  progress. 
The  daily  used  25  ounces  of  perfume 
concentrate  which  was  combined  with 
the  blue  ink  to  gain  the  aroma. 


King  Announces 
New  Column 
By  Dr.  Fishbein 

Chi.  Tribune-N.  Y.  News 
Syndicate  Offering 
Four-Color  Cut-Outs 


St  VoWntinc 
Smiles  on  Herbert 


By  STEPHEN  J.  MONCHAK 

Joseph  V.  Connolly,  president,  Kinx 
Features  Syndicate,  this  week  an¬ 
nounced  that,  effective  April  1,  Dr. 

Morris  Fishbein,  editor  of  the  Journal 
of  the  American  Medical  Association, 
will  write  for  King  syndication  a 
new  daily  “Medicine  in  the  News” 
column. 

"The  Cruise  of  the  Raider  Wolf,” 
by  Roy  Alexander,  who  was  a  prisoner 
on  the  “hell-ship”  during  the  World 
War,  will  be  released  March  18  in 
serial  form,  Kuig  also  has  an¬ 
nounced. 

In  24  installments,  the  story  will  be 
illustrated  with  special  drawings  and 
a  map. 

It  ^ars  the  Yale  University  Press 
imprint. 

Strip  Character  Cut-Outs 

FOR  FIRST  RELEASE  on  March  24. 

the  Chicago  Tribune  will  run  a 
series  of  full  page  four-color  cut-outs 
of  the  syndicate’s  different  comic  char¬ 
acters,  and  the  Chicago  Tribune-New 
York  News  Syndicate  is  offering  them  , 
for  syndication  and  simultaneous  re¬ 
lease  to  newspapers  throughout  the 
country,  Mollie  Slott,  assistant  man¬ 
ager  of  the  syndicate,  announced  this 
week. 

These  cut-outs  also  will  be  avail-  _ ^  _ _ _ ^ _ 

able  for  reproduction  in  black  and  The  Madison  Wisconsin  State  Jour-  of  fjjg  entire  newspaper,”  the 

white,  to  be  colored  by  the  readers  of  nal,  which  has  made  several  innova-  pi.per  said  in  its  introductory  editorial, 
the  papers  buying  the  feature.  tions  in  its  daily  and  Sunday  issues.  “Buf  jf  jg  our  belief  that  with  the 

began  publication  recently  of  a  ‘  Spot-  news  placed  in  focus,  with  the  day’s 
Personals  light  Edition,”  designed  with  a  novel  events  spotlighted  in  this  fashion, 

BERTRAM  G.  ZILMER.  editor.  North  treatment  of  news  and  index.  more  readers  are  going  to  find  more 

American  Newspaper  Alliance,  and  The  new  State  Journal  carried  its  things  of  interest  to  them  than  they 

Mrs.  Zilmer,  are  parents  of  a  daugh-  top  play  story  on  the  right  hand  would  find  otherwise, 
ter,  Martha,  born  March  10  in  New  column  under  an  eight-column  rib-  Comment  at  first  varied.  Some 
York  Hospital.  .  .  .  Martin  Branner,  bon.  late  bulletins  on  the  left;  a  “Who’s  readers  liked  it,  some  actually  were 
creator  for  the  Chicago  Tribune-New  News  .  .  .  Personality  Parade”;  the  opposed,  while  others  said  they  would 
York  News  Syndicate  of  the  comic  best  or  feature  picture  of  the  day  at  like  to  read  it  for  a  longer  while  be- 
strip  “Winnie  Winkle,  the  Breadwin-  the  top  left,  and  then  featured  a  fore  commenting, 
ner,”  and  Mrs.  Branner,  left  last  week  News  Spotlight,  a  classified  and  The  paper  plans  a  survey  on  the 
for  a  month  stay  in  California.  .  .  .  alphabetical  summary  of  the  day’s  reaction. 

Mrs  Milton  Caniff,  mfe  of  the  artist  news. 

of  Terry  and  the  Pirates  for  the  Readers'  Opinions  Asked  Journal  stopped  continuing  stories 

same  syndicate,  is  recuper^ing  from  paper  carried  a  front  page  edi-  from  page  one,  except  in  emergencies 

an  appendix  operation  at  their  hon^  torial  saying  no  other  paper  ever  on  the  lead  story,  where  it  might  be 


LAUNCHES  PRODUCT 

Painless  Parker  Tooth  Powder  and 
Tooth  Paste,  two  new  products,  made 
their  initial  bow  Wednesday  (March 
13)  in  San  Diego,  Cal.  The  arrivals 
were  heralded  in  large  space  news¬ 
paper  advertising  carried  by  the  Son 
Diego  Union  and  the  San  Diego  Trib- 
une-Sun  in  a  test  campaign.  First 
releases  were  five  columns  by  16 
inches.  Copy  was  released  by  Mc- 
Cann-Erickson,  Inc.,  San  Francisco 

COMPILES  STYLE  BOOK 

To  aid  editorial  employes  and  rural 
correspondents  of  member-papers  the 
Michigan  League  of  Home  Dailies  has 
compiled  a  12- page  “Style  Book" 
which  has  been  copyrighted  by  the 
League.  The  book  is  the  product  of 
a  committee  headed  by  Harold  Pringle, 
publisher.  South  Haven  Tribune. 


Hulletin* 


Who‘$  News 


HOBBY  SHOW 

More  than  6,100  persons  attended 
corded  at  the  fourth  annual  Greater 
New  Bedford  Hobby  Show,  co-qwn- 
sored  by  the  Standard-Times,  Mercury 
and  the  local  Y.M.CA.,  and  held  in  the 
“Y"  building,  recently. 


Madison  State  Journal  Aims 
To  Bring  All  the  Day's 
News  in  Focus 


GENERAL  MANAGER 
for  a  Leading  National 
FEATURE  SYNDICATE 


We  are  looking  for  an  experi¬ 
enced,  aggressive  executive  with 
wide  experience  in  the  news¬ 
paper  and  national  feature  field 
This  is  an  excellent  opportunity 
with  unlimited  possibilities  for 
a  man  who  can  prove  by  past 
performance  that  he  can  sell 
newspaper  publishers.  Write 
fully  about  yourself,  which  we 
will  hold  in  strictest  confidence. 


Box  441,  Editor  &  Publisher 


SYNDICATE 


Art 

Features 


FEATURES  (Cont'd) 


America’s  only 


KKI.HiIttl  S.  l»r.  Wni.  T.  Ellis,  wh 
Till’  Kill!.  l..i'ssi>n  :in)l  •‘Ri  licion  Pay 
1-  .1  iii'Ws|iii|M'i'  man.  Iraim’il  from 
ill  a  lll•\v^|lal)l■|•  olliei’.  Elli',  .Senire, 
more,  Ta. 


(  O.M  n.KTEI.Y  independent 


Cartoon  Service 
Itrosler  Editorial  Cartoono 
Tiinew  Bldg. _ New  York 


KEI.IRIOUS.  Our  twelve  tin 
features  eratis  lor  a  month.  T 
price.  No  contract  required. 
Iiaire  with  revenue.  Interi 
lixious  News  Service,  I8.TI  Sh 
Cleveland,  Ohio. 


n\IEY  CARTOON  M.AT  SERVICE  and  local 
cartoons  regularly  at  one  low  cost.  Exclu¬ 
sive  territorial  rights.  Milians  Newspaper 
Servjee,  723  West  177th  Street,  New  York. 


SUCCESSFUL  LIVING,  300-word  i 
tional  column  for  editorial,  feature,  or 
page.  Available  daily  or  weekly,  li 
by  editors,  acclaimed  by  readera. 
B.-impIps  and  rates.  Religious  News  . 
300  Fourth  Ave.,  N.  Y.  C. 


FEATURES 


MULE  SENSE,  daily  column  of  homely  hu¬ 
mor.  Bright  spot  for  your  editorial  page. 
Write  for  samples.  Sonthwestem  News^per 
Syndicate.  Box  077,  Albuquerque,  New  Mex- 


PSYUHOLOGY.  Dr.  Crane's  “Case  Records.” 
Daily,  illustrated.  ‘’B-in-l”  feature,  covering 
love  and  marriage  problems,  children,  per¬ 
sonality  improvement,  business  psychology, 
mental  hygiene,  every  week,  plus  mail  ser¬ 
vice.  Hopkins  S.vndirate,  Inc.,  Chicago,  Bell 
Syndicate,  liir..  New  York. 


NEWS 


CABLE.  Background  of  cable  news  b: 
thoritative  writers  from  all  eo^er* 
World.  Send  for  samples.  World-w* 
Servire,  Newton,  Mass. 


POR  MARCH  16,  1940 


41 


NEW  UNDER 


hotii  ponce  de 

i  ST.  AUGUj 

A  ••ioyywM 

•lltltplWKl 

*•**"*•  ••4oikIh9..€ 
BHo  in  Amnrlco’J 

ft'.  ^  nnwtn  naaW  sj 

^  I  \  camtnnobln  accommadai 

S^®  Jjgf  *)'**Mi  Hel 

s^^agg"  •  “■ 


EDITOR  <5.  PUBLISHER 
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in«T<*asiii};  ,  .  .  n<‘w  markets  I»ein{j  adileel  constantly. 

Hut  how  can  those  in  charge  of  travel  advertising  be  best 
reached?  Through  the  newspaper!  And  the  newspaper  is 
sure  to  reach  these  very  executives,  by  itself  advertising  for 
business,  through  the  ctdumns  of  Editor  &  Publisher. 
WHY  Editor  &  Publisher?  Creators  and  sponsors  of  this 
type  of  travel  advertising  and  the  sponsors  of  the  advertis¬ 
ing  never  miss  an  issue  of  Editor  &  Publisher,  because  of 
its  nation-wide  coverage  of  newspapers,  advertising  all  mar¬ 
kets. 

How  much  travel  advertising  does  YOUR  paper  get?  As 
much  as  the  purchasing  power  of  your  market  justifies? 
Why  not  get  busy  alxmt  it? 


The  prediction  has  been  made  that  travel  and  resort 
advertising  will  eventually  become  one  of  the  more  impor¬ 
tant  linage  factors  in  newspapers  everywhere.  Even  now 
there  is  a  pronounced  widening  of  the  scheduled  areas.  Mil¬ 
lions  of  Americans  in  outlying  districts  or  in  somewhat 
smaller  cities  can  become  tour-minded  along  new  lines. 

This  advertising  is  sponsored  by  railroads,  air-lines,  buses, 
hotels,  travel  agencies,  steamship  companies,  states,  and  indi¬ 
vidual  cities,  towns,  villages,  hamlets  —  each  with  some 
fgitimate  claim  to  recognition. 

Ports  as  far  flung  as  Bermuda,  the  Caribbeans,  Hawaii — 
Dow  know  it  is  possible  to  widely  extend  their  tourist  business 
rough  newspaper  advertising.  Appropriations  are 
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*^We  can  also  confirm  the  statement  that  the  men  responsible  for 
national  advertising  accounts  read  EDITOR  &  PUBLISHER.  The 
people  in  our  organization  consider  it  the  outstanding  medium  for 
facts  and  information  of  all  kinds  relating  to  netvspapers  as  a  national 
advertising  mediumJ*^ 

(Signed)  Thomas  D^A.  Brophy,  President 
Kenyon  &  Eckhardt^  Inc. 


42- A  DVERTISING 


EDITOR 


P  U  B  L  I  S  HE? 


HOW  NEWSPAPER 

ADVERTISING  WORKS 


Each  waak  an  advarfising  claisification  will  be  analyzed  in 
Hiata  columns.  Since  pracfically  all  advarfising  finally  cantars 
on  a  retail  outlet,  these  studies  should  be  of  equal  interest 
to  national  as  well  as  local  advertisers. 


By  FRANK  E.  FEHLMAN 


No.  160.  Dry  Cleaning 


NOT  A  WEEK  PASSES  but  that  we  us.  He  delivers  something  that  seems 


tell  women  how  he  handles  these  four 
fabrics.  Again  the  copy  should  be  in 
night  letter  form. 

The  next  theme  has  to  do  with  sav¬ 
ings.  Any  first  class  cleaner  has  all 
sorts  of  records  and  proof  that  a  good 
garment,  cleaned  frequently,  will  out¬ 
wear  a  good  garment  that  is  cleaned 
infrequently.  Many  cleaners  told  us 
that  the  average  person  will  neglect 
a  dark  garment  or  a  dark  suit.  They 
do  not  see  the  dust,  small  spots,  etc., 
and,  as  a  result,  they  put  off  having 
the  garment  cleaned. 

Copy  written  to  these  themes  can 


hear  some  local  or  national  sales—  to  us  to  be  confidence  confidence  in  be  run  in  a  space  as  small  as  three 


man  of  newspaper  advertising  say.  him  and  his  workmen. 


inches  and  it  has  been  our  experience 


“Do  you  really  believe  that  all  local  Prices  vary  in  tailored  suits,  hair-  three  ads.  run  Monday,  Wednes- 

and  national  advertisers  should  run  at  cuts,  and  operations.  Lots  of  tailors  (jay  and  Friday,  three  inches  each, 
least  three  ads  each  w^eek,  52  weeks  will  make  a  good  suit  for  as  little  as  will  do  more  business  than  nine  inches 
each  year?”  $40,  while  others  ask — and  get — from  run  once  a  week. 


each  year?” 


Our  answer  has  always  been  “yes,  $75  to  $150. 


As  has  been  stated  many  times  in 
this  column,  people  are  buying  goods 


that  s  exactly  what  we  believe.  If  a  In  every  town  and  city,  one  may  this  column,  people  are  buying  goods 

retailer  opens  his  store  six  days  each  find  enough  particular  families  to  ^nd  services  every  day  of  the  year, 

week,  (druggist,  newsstands,  shoe  support  one  or  a  dozen  top  dry  clean-  Every  business  has  its  peaks  and  val- 
shine  places  often  7  days  a  week)  it  ers.  Why  don’t  the  good  cleaners  do  j^yg  hut  the  dry  cleaner  who  settles 

follows  that  he  must  expect  to  do  more  newspaper  advertising?  Aren’t  down  to  a  three-times-a-week  sched- 

some  business,  every  day,  regardless  they  worth  a  little  study?  We  think  f^j.  53  weeks,  and  who  delivers  a 
of  the  weather  or  seasons.  If  he  opens  they  are.  better-than-average  service,  is  going 

his  store,  he  should  tell  newspaper  t>  valleys  are  not  quite 

readers  about  his  goods  or  services.  Who  Buys  Dry  Cleaning  so  deep  and  the  chances  are  all  in 

If  he  runs  a  minimum  of  three  ads  -pjjg  j^y  cleaning  people  tell  us  that  favor  of  his  getting  a  better  class  of 

each  week,  he  will  most  certainly  get  ggc/  of  their  business  business  during  the  slow  seasons  if  he 

a  larger  percentage  of  the  total  vol-  originates  with  women.  One  cleaner  is  in  the  paper  three  times  a  week, 

ume  of  business  done  in  his  type  of  gQw^  gf  j^jg  business  A  word  of  caution: — while  we  be- 


NELSON  PROMOTED 

John  A.  Park,  president  and  pub¬ 
lisher  of  the  Raleigh  (N.  C.)  Timet 
announced  March  11  the  elevation  d 
John  O.  Nelson,  telegraph  editor,  ti 
the  newly  created  position  of  execu¬ 
tive  editor.  At  the  same  time,  Mi 
Nelson  announced  the  transfer  0: 
Eldmund  Gray,  editorial  writer,  to  thf 
telegraph  desk,  and  said  that  Rober 
L.  Gray,  editor,  and  Irving  M.  Cheek 
managing  editor,  would  continue  it 
those  positions.  Mr.  Nelson  was  will 
the  New  York  Daily  News  for  eigh; 
years,  serving  as  managing  editor  oi 
its  Brooklyn  and  New  Jersey  editions 
Prior  thereto  he  was  city  editor  of  tbf 
Brooklyn  (N.  Y.)  Standard  Union.  It 
recent  years  he  has  been  managiiif 
editor  of  the  Columbia  (S.  C.)  Rec¬ 
ord,  telegraph  editor  of  the  Atluntc 
(Ga.)  Constitution,  and  picture  edi¬ 
tor  of  the  New  Orleans  Tribune. 


Who  Buys  Dry  Cleaning 


ule  for  52  weeks,  and  who  delivers  a 
better-than-average  service,  is  going 
to  find  that  his  valleys  are  not  quite 
so  deeo  and  the  chances  are  all  in 


THE  dry  cleaning  people  tell  us  that  favor  of  his  getting  a  better  class  of 
from  80%  to  90%  of  their  business  business  during  the  slow  seasons  if  he 


ume  of  business  done  in  his  type  of 
store.” 


A  word  of  caution: — while  we  be¬ 


came  from  married  women  past  30.  lieve  that  any  dry  cleaner  can  im- 


Recently  a  very  successful  ^cal  i^g  average  woman  is  pretty  careful  prove  his  business  greatly  by  running 


salesman  in  a  southern  city  asked  iis  ber  buying,  her  selection  of  mer-  a  continuous  schedule  of  dry  cleaning 
if  we  thought  this  line  of  reasoning  chandise,  her  shopping  for  bargains,  copy,  based  on  the  three  themes  al- 
would  apply  to  a  typical  dry  cloning  when  it  comes  to  checking  a  job  ready  discussed,  we  are  quite  sure 

establishment.  Our  answer  again  was  jj-y  cleaning,  she  really  gets  down  that  to  make  a  real  success  of  one  of 
“Yes.”  Our  reasons  follow:  pretty  serious  detective  work,  these  campaigns  the  solicitor  should 


chandise,  her  shopping  for  bargains,  copy,  based  on  the  three  themes  al- 
But,  when  it  comes  to  checking  a  job  ready  discussed,  we  are  quite  sure 


Our  reasons  follow: 


these  campaigns  the  solicitor  should 


Every  seam,  button,  decorative  gadget  pick  out  a  prospect  who  caters  to  the 

Size  of  Market  Ig  inspected.  Nothing  escapes  her  upper  income  group.  If  a  real  service 

MOST  dry  cleaning  plant  owners  “eagle  eye.”  Because  of  her  thorough-  is  to  be  given  to  new  customers,  and 

haven’t  the  slightest  idea  as  to  what  ness,  the  average  cleaner  has  a  large  i^  customers  are  to  receive  a  better 

the  average  family  spends  for  dry  turnover  of  new  customers.  All  the  service,  it  follows  that  fair  prices 


it  follows  that  fair  prices 


cleaning.  Fewer  still  know  the  total  cleaner  has  to  do  is  one  poor  job  of  must  be  asked  for  all  garments  that 


yearly  amount  of  money  spent  by  all  cleaning  and  that’s  the  end.  “You 
the  families  in  their  markets.  Does  ruined  my  dress,”  exclaims  the  cus- 


anyone  know?  tomer.  “I  want  a  new  dress,”  or  “You 

One  thing  we  do  know — the  total  must  do  this  dress  over,  the  seams 


cleaning  and  that’s  the  end.  “You  cleaned.  Make  a  success  of  one 
ruined  my  dress,”  exclaims  the  cus-  these  campaigns  and  it  doesn  t  take 
tomer.  “I  want  a  new  dress,”  or  “You  long  to  sell  a  second  and  third. 


number  of  cleaners  in  a  given  market  have  been  stretched,  etc.,  etc.” 


PROVIDENCE  CHANGES 

Providence,  R.  I.,  March  12 — Execu- 


and  the  total  number  of  families  in  Writing  copy  for  a  good  dry  cleaner  Providence,  R.  I.,  March  12 — Execu- 
that  market.  As  an  example.  One  is  a  very  simple  job.  All  you  have  to  tive  changes  made  recently  on  the 

Ohio  city  we  studied  has  a  population  do  is  to  play  on  the  disappointments  Providence  Journal  and  Bulletin  are 

of  120,000 — that  means  about  30,000  the  average  customer  has  known.  Ask  as  follows:  Frank  Clark  from  chief 

families.  The  trading  area  has  an  her  questions;  she  will  supply  the  of  state  staff  to  day  city  editor  of  the 


families.  The  trading  area  has  an  her  questions;  she 
additional  80,000  population  —  about  answers. 

20,000  families.  50,()00  families  have 
choice  of  exactly  64  dry  cleaning  Copy  Themes 
plants  —  that’s  the  number  now  oper-  ARE  CONVII 

ating  in  this  market.  Some  of  these  cleaning  campaig 

cleaners  are  very  small— they  collect  tbpmp«:- 

or  solicit  garments  which  they  have  ^  An  exolanatior 
dry  cleaned  at  a  central  plant.  All  j,£  cleaner, 
that  these  small  cleaners  do  is  cress  o  a  Hispiitsinn  r 
the  garments  after  they  are  cleaned.  f  that  m- 


WE  ARE  CONVINCED  that  a  dry  papers;  Edvvard  J.  Milne  from  re¬ 
cleaning  campaign  should  cover  at  city  editor.  Bulletin; 


ast  three  themes;  Walter  B.  Everett  from  reportorial 

1.  An  explanation  of  price  schedules  editor.  Journal;  Harold 


of  the  cleaner. 

2.  A  discussion  of  fabrics. 

3.  Savings  that  may  be  effected  when 


Divide  50,000  by  64  and  we  find  g  competent  dry  cleaner  is  employed 


that  there  are  in  this  market  an  aver¬ 
age  of  781  families  for  each  dry  clean- 


Assume  that  60%  to  70%  of  the  dry 


er.  If  in  thk  market  the  average  ^lean  a  simple  frock  for  69c.  The  rent  feature  series  headed,  “Meet 


family  spent  $20  a  year  for  dry  clean¬ 
ing,  it  would  represent  a  gross  busi¬ 
ness  of  $1,000,000  per  annum.  Our 
guess  is — and  it’s  only  a  guess — that 


cleaner  who  charges  $1  to  clean  such  Your  Postman.” 

a  garment  must  include  in  his  copy 

definite,  specific  reasons  why  this 

charge  is  made.  The  only  way  to  do  j 


this  figure  is  a  little  high,  ^ousands  ^^is  is  to  write  an  ad-night  letter 


of  families  never  send  anything  to  a 
dry  cleaner  for  the  simple  reason  that 
they  can’t  afford  this  semi-luxury. 


Prices  Vary 

IN  NEW  YORK  CITY  one  can  have 
a  simple  dress  cleaned  for  59c.  Go 


form — and  tell  exactly  what  the 
cleaner  does  for  $1.  It  might  be;  — 
(1)  First  inspection,  (2)  Removing 
decorations — ^buttons,  etc.,  (3)  Mea¬ 
suring  every  seam,  (4)  Cleaning  of 
the  garment,  (5)  Insjjection  and  re¬ 
measuring  of  the  seams,  (6)  Pressing 


HOE 


precision 


across  the  street  to  another  block,  or  and  replacing  of  all  accessories.  (7) 
wander  around  the  corner  and  you  Delivery  in  a  dust-proof  bag. 


may  find  a  dry  cleaner  who  asks  and 
gets  $1.50  for  doing  the  same  job.  Why 


For  this  service,  a  charge  of  $1  is 
made.  If  the  cleaner  does  more  things 


SHAVING 

MACHINES 


such  a  spread  in  prices?  Is  there  any  than  these,  they  also  should  be  in¬ 
difference  in  the  work — the  finished  eluded  in  the  copy. 


job — ^the  delivery,  etc.? 
Well,  there  must  be 


difference 


Today  the  average  cleaner  is  work¬ 
ing  with  4  fabrics:  (1)  Wool,  (2) 


for  smoother  shaving 
of  Flat  &  Curved  Plates 


because  we  know  from  20  years’  ex-  Cotton,  (3)  Silk.  (4)  Products  de- 


perience  with  one  cleaner  in  New 
York  City  that  he  never  cuts  prices 
and  he  is  seldom  idle.  Whether  his 


rived  from  a  cellulose  base  commonly 
called  rayon. 

Each  of  these  fabrics  must  be  han- 


Wrife  for  illustrated  bulletin 


work  is  any  better  than  a  dozen  other  died  differently  and  each  requires  care 
cleaners  has  never  seemed  to  bother  and  attention.  The  dry  cleaner  should 


'  R.  HOE  &  CO.,  Inc. 

910  East  138th  St. 

(at  East  River),  New  York,  N.  Y. 


AN  ADVERTISING  AGENa 

That  Knows  How 

TO  USE  NEWSPAPERS! 


Journal  a.m.;  Caleb  M.  Burbank  from 
city  editor.  Bulletin  p.m.,  to  director 
of  special  asignment  bureau  for  both 


A.  Kirby  from  city  editor.  Journal,  to 
chief  of  state  staff. 


#  I  n  our  files  ore  more  than  30,000 
separate  newspaper  advertise¬ 
ments,  written  the  pest  4  yeors 
by  Frank  E.  Fehiman  who  directs 
our  research  and  copy  deport¬ 
ments.  They  have  been  used  by 
over  1 ,000  retail  stores  in  30  towns 
and  cities  in  the  United  Stoles 
and  Canada.  These  tested  odver- 
tisements  are  available  to  our 
clients.  Our  presentation,  "How 
to  Get  a  Greater  Return  fro* 
Advertising  Expenditures,"  will 
be  made  on  request. 


SERIES  ON  POSTMEN 

Extremely  popular  with  readers  of 


cleaners  in  a  given  market  offer  to  th®  Decatur  (Ill.)  Review  is  a  cur- 


J.  M.  HICKERSON  Inc. 

Advertising 

no  East  4and  SliMt,  N«vYoikCllY 


AWARD  lURORS  NAMED 

Judges  for  the  1939  Josephine  Snapp 
Award,  to  go  to  the  woman  makk 
the  greatest  contribution  to  adver¬ 
tising  last  year,  were  announced  thi: 
week  by  Aubyn  Chinn,  Chicago,  vice- 
president  of  the  Advertising  Federa¬ 
tion  of  America.  The  award  is  spon¬ 
sored  by  the  Women’s  Advertising 
Club  of  Chicago  and  will  be  presented 
at  the  AFA  convention  in  Chicago 
next  June.  Chairman  of  the  jury  is 
Mason  Britton,  McGraw-Hill  M- 
lishing  Co.,  AFA  chairman.  Other 
jurors  are  George  Slocum,  publisher 
of  Automotive  Daily  News,  Detroit: 
George  W.  Cunningham,  general  ad¬ 
vertising  manager.  Sears,  Roebuck  4 
Co.,  Chicago;  W.  T.  Nardin,  general 
manager.  Pet  Milk  Sales  Corp..  St. 
Louis;  and  Helen  Holby,  AFA  club 
contact  director. 


AUSTRALIA 


The  only  jonmal  giving  U»® 
of  advertiiers,  advertiiini. 
liahing,  printing  and 
broadcasting  in  Anatrali* 
New  Zealand. 

If  yon  are  planning  ^ 

paig^s  or  are  interested  in 
territories  read  ^ 

“NEWSPAPER  NEWS. 

PabUAed  Monthly 


Suhaeriptian  rate  $1^0 

poet  free  ^ 

Warwick  Bldg.,  Hamil*®" 

avniMEY  ^ 
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jThreatens  Ban 
jOnBoys  Under  14 
In  California 

CNPA  Protests  Labor 
Chief's  Intent  .  .  .  N.  J. 
Governor  Praises  Carriers 
By  GEORGE  A.  BRANDENBURG 

Despite  storm  clouds  on  the  West 
oast,  where  the  California  labor 
commissioner  has  threatened  to  “take 
newsboys  off  the  street,”  several 
rays  of  sunshine  streaked  over 
the  national  horizon  this  week  as 
lewspaper  boys  achieved  new  honors 
the  South;  were  recognized  for 
their  fortitude  in  a  recent  Eastern 
b'dzzard;  and  were  provided  college 
scholarships  by  a  Midwest  daily. 

In  California,  Herbert  S.  Carrasco, 
ibor  commissioner,  recently  an- 
ounced  his  intentions  to  take  news¬ 
boys  off  the  street  in  addressing  200 
ttendance  officers  from  southern 
California  schools.  Under  his  pro- 
reed  edict,  newspaper  boys  under  14 
will  be  barred  from  all  work  and 
under  16  may  find  their  occu- 
sation  ruled  “hazardous  to  health  and 
corals,  life  and  limb”  after  a  public 
:earing,  according  to  Mr.  Carrasco. 
CNPA  Committee  Protests 
Newspapers  will  be  very  indignant 
:0out  this,  and  I  trust  you  will  not 
ay  anything  to  the  press  until  we're 
sady  to  go,”  Carrasco  is  quoted  as 
aving  in  the  California  Publisher. 

The  CNPA,  through  its  boy  rela- 
jons  committee,  headed  by  Charles 
I.Lilley,  Sacramento  Union,  immedi- 
tely  replied  to  Mr.  Carrasco’s  re¬ 
ported  intentions,  asserting  that  he  is 
tempting  to  exceed  his  authority 
iid  go  contrary  to  the  law.  The  com- 
attee  disagrees  with  the  labor  chief’s 
intention  that  newspaper  selling  or 
distributing  is  detrimental  to  the  wel- 
are  of  boys  under  14.  The  committee 
;<iints  out  that  it  will  follow  the 
pinion  of  the  attorney  general  which 
a  to  the  effect  that  where  newsboys 
re  independent  contractors  “it  is  not 
ecessary  that  such  independent  con- 
■actors  secure  school  permits.” 

Objective  of  the  labor  commission 
» to  do  away  with  all  child  labor  in 
ewspaper  and  magazine  work,  be- 
■*een  the  ages  of  10  and  14.  This 
would  apply  to  street  corner  selling, 
newspaper  carrier-salesmen  and  the 
^  or  distribution  of  magazines, 
epilation  would  be  under  concur- 
'wt  administration  and  enforcement 
California  School  and  Labor 
Under  these  measures,  school 
^nmts  would  be  required  for  all 
*™dren  under  14  during  school  term 
mder  12  during  vacations. 

-  j.  ^  ^en  estimated  that  90%  of 
^ornia’s  newspapers  operate  under 

Little  Merchant  plan  and  that  the 
pfJ'PMed  action  by  the  labor  com- 
™«ioner  would  affect  65%,  of  the 
newspaper  boys. 

^  Complete  Course 

California  newspapers  resume 
to  convince  public  offi- 

-  sincerity  in  promoting 
^per  boys’  welfare,  it  is  refresh- 

that  three  young  car- 
j-j  for  the  New  Orleans 

recently  were  gradu- 
rom  the  paper’s  business  train- 
“■s  course. 

three  receiving  certifi- 
completion  of  the  nine- 
count;  salesmanship,  ac- 

g  and  business  English  stepped 
tLe  circu- 

‘■he  departments  of 

and  Neto  Orleans 
The  third  boy  is  to  continue 


little 


his  carrier  route  until  he 
older. 

The  three  graduates,  survivors  of 
the  first  class  of  eight  high  school 
graduates  selected  for  their  records 
at  high  school  and  their  newspaper 
routes,  each  studied  a  total  of  1,080 
hours  through  nine  months,  five  days 
a  week,  three  hours  a  day.  Carriers 
selected  for  the  course  have  their 
choice  of  taking  the  business  training 
course  provided  free  by  the  news¬ 
paper,  or  that  of  any  school  they  may 
select.  The  second  class  now  in  ses¬ 
sion  has  17  students  enrolled. 

Donald  W.  Coleman,  circulation 
manager,  told  of  the  value  of  this 
school,  the  only  one  of  its  kind  spon¬ 
sored  by  a  newspaper,  in  the  Dec.  9, 
1939,  issue  of  E  &  P. 

Paper  Honors  Carriers 

WHEN  193  of  the  194  Union  City 

(N.  J.)  Hudson  Dispatch  carriers  re¬ 
ported  for  duty  and  delivered  the 
morning  paper  despite  a  blinding 
snowstorm,  the  Dispatch  the  follow¬ 
ing  day  carried  their  names  and  the 
Governor  of  New  Jersey  paid  tribute 
to  them.  The  one  boy  who  did  not 
report  was  ill.  Gov.  A.  Harry  Moore 
wrote  the  following  letter  to  Haddon 
Ivins,  editor  of  the  Dispatch: 

“I  read  with  a  great  deal  of  interest 
and  considerable  emotion  the  story 
of  the  193  out  of  194  Dispatch  carriers 
who  reported  for  duty  at  5:00  a.m., 
during  the  worst  snow  storm  we  have 
had  in  years.  As  Governor  of  New 
Jersey  I  want  you  to  know  that  I  am 
proud  of  these  boys  whose  devotion 
to  duty  is  greater  than  any  personal 
consideration  and  I  would  be  glad  if 
you  will  extend  my  congratulations  to 
them. 

“In  these  days  of  Youth  movements 
and  demands  for  alleged  ‘rights,’  it  is 
refreshing  to  find  a  group  of  practical- 
minded  boys  whose  sense  of  duty  and 
loyalty  is  great  enough  to  overcome 
all  obstacles. 

“This  is  a  Youth  movement  which 
commands  the  respect  and  approba¬ 
tion  of  all  thinking  people  and  means 
much  for  the  welfare  of  America.” 
Thomas  Meegan  is  circulation  man¬ 
ager  of  the  paper. 

To  Award  Scholarships 

MADISON  (Wis.)  Capital  Times  re¬ 
cently  announced  that  beginning 
this  year  it  will  award  two  scholar¬ 
ships  of  $100  each  to  outstanding  car¬ 
riers  desiring  to  attend  the  University 
of  Wisconsin.  These  scholarships  will 
be  awarded  on  the  basis  of  scholastic 
achievement  and  ability  during  the 
junior  and  senior  years  of  high  school, 
and  upon  the  record  of  the  boys  as 
carriers,  said  William  T.  Evjue,  editor 
of  the  Capital  Times.  Twenty-three 
boys  are  eligible  for  the  awards  this 
year. 
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Kate  Smith's  Tribute 

ANOTHER  SALUTE  to  newspaprer 
boys  was  recently  given  by  Kate 
Smith,  CBS  radio  singer,  who  took 
time  on  her  program  Feb.  29  to  pay 
tribute  to  the  nation’s  “smallest  busi¬ 
ness  men.”  She  said: 

“Witli  the  minute  or  two  that  we  have 
left.  I’d  like  to  say  a  word  on  behalf  of  our 
nation’s  smallest  hujtiness  men  .  .  .  the  thou¬ 
sands  of  little  newsboys  who  get  up  before 
iiaylight  each  morning  in  all  sorts  of  weather 
to  deliver  their  papers  to  our  doorsteps  ,  .  . 
who  hurry  off  to  school,  and  after  lessons 
are  over  .  .  .  again  cover  the  miles  along 
their  routes  to  <Ieliver  evening  papers. 

**It  isn’t  so  bad  in  summer,  but  these 
winter  days  often  6inl  them  beating  their 
small  ways  ihrongh  storm  an<l  sleet  hunching 
llieir  little  shoulders  deeper  into  sweaters  and 
windbreakers  .  .  .  ]dod<ling  along  through  all 
sorts  of  wcatlier.  They  have  lo  be  careful 
lo  put  the  paiH*r  where  rain  oi  snow  will  nut 
reacli  it.  They  must  deliver  on  time,  so 
their  customers  won’t  complain  of  |>o**v  ser¬ 
vice. 

“And  often,  as  one  mother  writes  mo,  these 
la<ls  are  compelled  t«>  call  on  subscribers 
again  and  again,  in  order  to  collect  the  small 
sum  out  of  which  they  leap  their  still  smaller 
profits.  It  isn’t  difficult  to  lay  aside  the  few 
l»ennies  due  <nir  newsboys  so  we’ll  have  the 
right  change  wlien  he  ta])s  cheerfully  on  our 
doors  to  collect.  Init  often  we  forget.  It  doesn’t 
seem  imp*ntant  heauise  tlie  amount  is  so 
little- -but  it  is  important  to  the.se  hardwork¬ 
ing,  faithful  young  merchants  who  walk  many 
miles  each  day  to  serve  us.  So,  I  know  you’ll 
forgive  me  for  reminding  you  of  these  fine 
Ikoys  who  deserve  all  the  encouragement  we 
can  give  them.  I  know  you  won’t  fail  the 
little  biisine^-  niPti  .  .  .  who  never  fails 

you !’’ 


Reporter  Accused  of 
Conspiracy  in  'PooT 

Detroit,  March  12 — Following  his 
accusation  by  the  one-man  grand  jury 
investigating  gambling  and  graft  in 
this  city,  as  a  co-conspirator  in  a  ring 
oj>erating  a  baseball  pool,  Victor 
Beresford,  Detroit  News  crime  re¬ 
porter  was  suspended  from  the  paper, 
pending  the  outcome  of  the  investiga¬ 
tion. 

Beresford,  while  not  indicted,  was 
named  as  a  conspirator  in  the  ring 
and  was  held  as  a  material  witness 
under  bond. 

He  was  accused  by  Wayne  County 
Circuit  Judge  Homer  Ferguson,  sit¬ 
ting  as  the  grand  jury,  of  having 
received  money  from  operators  of  the 
pool. 

At  the  examination  one  of  the  pool 
operators  testified  that  Beresford  had 
acted  as  a  go-between  for  the  pool 
and  Wayne  County  law  enforcement 
officials.  This  same  operator  testified 
that  Beresford  had  received  $7,500 
from  him  over  a  period  of  time  for 
his  services. 

NAMED  VICE-PRESIDENT 

Vincent  J.  Kelley,  an  employe  and 
stockholder  of  Noee,  Rothenburg  & 
Jann,  Inc.,  New  York,  has  been  elected 
director  and  vice-president  of  that 
company.  Mr.  Kelley  is  connected 
with  the  New  York  office  of  the  cor¬ 
poration. 


This  New  Book  Will  Show  You  How  to 
Use  Newspapers  Properly  and  PROFITABLY 

•HOW  TO  I  SE  NEWSPAPERS  TO  INCREASE  NET 
PROFITS”  is  the  title  of  tlii.s  new  hook  jn.*t  releaseil. 
It  is  a  “workhook'’-  -no  pretty  pietures  or  promotion 
puffs.  Strictly  business — your  husine.«s.  14  large  pages 
crammed  to  the  edges  with  facts  and  working  data  on 
how  to  use  newspapers — and  use  them  right.  If  you're 
a  national  or  sectional  advertiser — wholesaler  or  jobber 
-—advertising  agency — or  a  seller  in  Pennsylvania,  yon 
can  get  votir  free  copy  by  using  the  coupon. 
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IT*M»  Times  ItiiililinK,  New  York,  X.  Y. 

Please  send  me  my  FREE  copy  of  “How  lo  Use  Newspapers  to 
Increase  Your  Net  Profits.” 

NAME  . 

TITLE  . 

COMPANY  . 

ADDRESS  . 


man.  (See  E.  &  P.,  March  9,  P.  7).  Journal  is  its  own  largest  advertiser, 
olios  ^A^iIl  The  promotion  department  of  the  This  year  it  will  use  approximately  a 

w  1  Des  Moines  Register  and  Tribune,  million  and  a  half  lines  to  tell  its 

50  Awara  which  won  another  leg  on  the  silver  story. 

continnued  from  page  39  loving  cup,  consists  of  eight  people  Ivan  Veit,  32,  promotion  manager 

headed  by  John  Marston.  In  addition  of  the  New  York  Times  is  a  Phi 
to  Mr.  Marston  as  manager,  it  has  a  Beta  Kappa  graduate  of  Columbia 
secretary,  a  radio  continuity  editor.  University,  Class  of  1928.  He  joined 
a  house  organ  editor  who  also  handles  the  promotion  department,  and  be- 
employe  activities,  three  layout  and  came  manager  in  1931. 
copy  men  on  circulation  and  also  Miss  Elsa  Lang,  promotion  manager 

covering  national  and  local  advertis-  jjgw  York  Herald  Tribune,  has 
ing,  and  one  layout  and  copy  man  hgjd  that  title  for  12  years.  She  spent 
primarily  on  classified.  her  apprenticeship  on  a  trade  paper, 

Management  Co-operation  Needed  The  Nautical  Gazette,  and  then  worked 
Speaking  of  his  department  Mr.  for  New  York  Evening  Post  before 

Marston  said:  . _ 

“We  consider  ourselves  an  adver-  I 
tising  agency  for  a  newspaper.  The 
departments  for  which  we  work  are 


ager,  and  F.  L.  Ferris,  promotion  man¬ 
ager,  collaborated  on  the  book. 

A  giant  book-presentation  of  an 
extensive  reader  survey  made  by  the 
New  York  Herald  Tribune  entitled 
"Autobiography  of  a  Market”  was 
awarded  first  prize  as  the  most  val¬ 
uable  research  study  analyzing  one 
or  more  specific  features  of  the  mar¬ 
ket  or  the  newspaper. 
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Apology  Fails  to 
Effect  Withdraw! 
Of  Libel  Suit 


Senator  Guffey  Makes 
Public  Statement  to 
St.  Louis  P-D  Writer 
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PROMOTION 


Promotion  Comes  of  Age 

THIS  week  we  have  a  quarrel  to  pick 
with  those  newspaper  promotion 
people— and  there  are  so  many  of 
•Jm!— who  are  fond  of  saying,  “Oh, 
well,  promotion  is  still  a  pretty  new 
tMng  with  newspapers.”  They  say 
usually  to  justify  their  own  short¬ 
comings.  The  more  they  say  it  the 
more  they  will  have  to  keep  on  saying 
it  to  keep  justifying  shortcomings 
liey  will  never  overcome.  Besides,  it 
isn’t  true. 

We  were  talking  about  this  at  lunch 
•ie  other  day  with  George  Benneyan 
of  the  Bureau  of  Advertising.  “Hell,” 
Ceorge  snorted.  “What’s  so  new 
about  promotion?  I’ve  been  in  it  for 
1!  years!  It’s  about  time  they  stopped 
•iking  about  promotion  being  so  new 
od  started  doing  something  new  about 
romotion.” 

At  Old  at  Newspapers 

Which  expresses  our  thought  force- 
%  and  succinctly.  Newspaper  pro¬ 
noun  is  as  old  as  newspapers  them- 
sdves.  But  lots  of  newspaper  pro- 
sotion  people  think  it’s  new  because 
hey  are  only  now  getting  around  to 
•jsmg  techniques  of  promotion  that 
)!hers  have  been  using  for  years.  It’s 
lue  that  part  of  the  blame  for  this 
is  with  the  publishers.  Many  of 
hem  have  been  slow  to  see  the  need 
k  promotion  and  to  give  their  pro- 
aotion  people  the  necessary  co-opera- 
in.  But  most  of  the  fault,  in  our 
pinion,  lies  with  promotion  people 
.lanselves.  They  haven’t  been  force- 
bil  enough  in  selling  their  case  to 
heir  publishers. 

b)ok  at  it  this  way.  A  newspaper 
»  a  manufactured  product.  It  can 
be  sold  only — and  must  be  sold — as 
jtkr  manufactured  products  are  sold. 
Tith  increasing  competition,  the  prob- 
«  of  selling  becomes  more  com- 
jlicated  and  more  difficult.  But  con- 
™rrently  with  this  growing  problem 
he  means  of  solving  it  becomes  more 
sumerous  and  more  able.  The  job  of 
he  promotion  man  or  woman  is  to 
’'^ke  the  fullest  possible  use  of  every 
ww  technique  that  comes  along  and 
jwves  itself.  If  the  promotion  prob- 
has  never  been  more  difficult, 
means  of  solving  it  have  never 
“*en  so  easy. 

Lets  to  Learn 

But  we  don’t  mean  to  be  so  harsh 
« this  probably  soimds.  We  spent  a 
P*»^t  couple  of  hours  this  week 
lootog  over  the  exhibits  submitted 
m  the  &rroR  &  Publisher  newspaper 
Potion  contest.  The  exhibits  show 
lots  of  promotion  people  have 
*™1  to  learn  how  to  use  the  new  tech- 
f-iques  available  in  advertising  and 
But  they  also  show  that 
of  newspaper  promotion  is  being 
^oly  handled  by  men  and  women 


proving  themselves  daily 


lines 


expert. 

t^e  hM  only  to  look  at  the  direct 
^  pieces  sent  out,  for  instance,  by 
Angeles  Times  to  realize  that 
newspaper  promotion  that 
DM*  favorably  with  anybody’s 
no  matter  who  he  is  or 
he  makes  or  who  he  gets  to  do 
promotion  for  him.  Or  to  look  at 
bv  ft  D  merchandising  ads  nm 

jlyt  *  News-Post  to  realize 

thaecT* k  newspaper  advertising 
favorable  with  the  best 
r^^fcne  by  the  coLmtiVs  leading 
^f^nt  stores. 

»t  th  ^  ^  ®P*nd  much  time  looking 

They  tell  their  own 
t>ur  interest  was  in  the  stuff 


the  judges  were  forced,  often  re¬ 
luctantly,  to  lay  aside.  It’s  that  stuff, 
it  seems  to  us,  that  shows  even  better 
than  the  prize  winning  stuff,  the  state 
of  newspaper  promotion  in  this  coun¬ 
try  today. 

Cartoon  Strip  Idea 

Look,  for  instance,  at  how  the  Prov¬ 
idence  Journal  advertised  its  Almanac 
— with  a  series  of  cartoon  strip  ads 
that  are  as  fine  as  any  employing  this 
technique.  Look  at  the  colored  comic 
strips  the  Des  Moines  Register  & 
Tribune  employs.  They  rate  high  in 
any  exhibit  of  this  kind  of  advertising. 

Look  at  the  picture-classified  pages 
of  the  Los  Angeles  Examiner — a  new 
idea  in  classified  advertising — and  see 
how  they  promoted  the  idea.  A  fine 
job,  expertly  done.  Or  look  at  the 
classified  advertising  promotion  run 
by  the  Chicago  Herald- American — 
a  series  of  ads,  large  and  small,  that 
rate  high  in  anybody’s  judging  of  copy 
and  illustration. 

Or  pick  up  this  ad  of  the  New 
Orleans  Times-Picayune  promoting 
color.  It’s  as  clever  as  anybody’s  ad¬ 
vertising  anywhere,  a  fine  piece  of 
copy  —  amusingly  illustrated,  too  — 
showing  how  color  appeals  to  women 
and  men  alike,  gives  oomphasis  to 
advertising.  Or  this  simple  ad  of  the 
Rockford  Morning  Star,  “It’s  Sunday 
Morning,”  which  tells  the  story  of  the 
Simday  paper  in  the  home — a  fine 
copy  job  and  an  expert  typographical 
job. 

We  could  go  on  like  this  for  an¬ 
other  couple  of  pages — and  remember 
that  there  are  lots  of  papers  doing 
good  promotion  that  aren’t  repre¬ 
sented  in  the  contest.  But  this  is 
enough  to  make  our  point.  Lots  of 
papers  are  still  doing  dull,  lifeless, 
inexpert  stuff.  But  lots  of  papers  are 
doing  promotion  that  crackles  and 
sparkles  with  life  and  vitality,  and  the 
number  of  these  papers  increases  day 
by  day. 

Promotion  isn’t  new  by  any  means. 
It’s  long  since  come  of  age.  It’s  old 
enough  to  do  better,  a  lot  better.  And 
it’s  yoimg  enough  that  it’s  going  to  do 
better,  a  lot  better,  with  every  passing 
day. 

Reserved  Seat 

WE’RE  a  sucker  for  the  circus,  and  if 

we  can  make  it,  we’re  heading  for 
Charleston,  West  Virginia,  one  of  these 
days  soon.  The  Daily  Mail  there  has 
sent  us  a  reserved  seat  ticket  for  the 
big  show  now  going  on  there.  The 
big  show,  as  a  broadside  they  send 
along  with  the  ticket  explains,  is  the 
big  business  now  going  on  in  Kanawha 
Coimty — and  the  ticket  is  good  for  a 
reserved  seat  under  the  big  top 
through  advertising  at  only  9c  a  line. 
A  neat  little  gag,  well  put  over  with 
a  swell  sales  letter,  too.  It  ought  to 
make  an  impression  on  space  buyers. 


NEWSPAPER  PROPERTIES 

Bought-Sold-AppraU^d 

Contol!d«fion>-Merg«rs 

FINANCING  I 

Confidential  Negoliatiotu  j 

NEWSPAPER  APPRAISAL 
CORPORATION 

L.  Parker  LIkaIr,  Pres, 
rimea  BMs.,  Times  Banare.  New  Terk 


More  Coniucius 

CONFUCIUS,  you’ll  be  glad  to  learn, 

didn’t  say  everything  worth  saying. 
The  Johnson  City  (Tenn.)  Press  sends 
out  a  little  folder  telling  something 
that  “Confucius  didn’t  say”  but  that 
is  nevertheless  true,  “Newspapers 
are  the  most  imposed  upon  institu¬ 
tions.” 

Damon  Runyon  said  it  in  a  column 
which  you  may  have  read,  a  column 
taking  a  crack  at  the  people  who 
wangle  free  space  out  of  newspapers 
every  year  to  promote  enterprises  de¬ 
signed  strictly  for  private  profit.  The 
Press  sends  out  this  reprint  of  the 
column  not  so  much  to  attack  free 
space  wanglers  as  to  show  how  much 
the  newspaper  serves  its  commu¬ 
nity  through  such  free  donations 
of  the  one  commodity  it  has  to  sell — 
space. 

But  what  Confucius  did  say,  accord¬ 
ing  to  the  Chatham  (Ont.)  Daily 
News,  is  that  “Business  come  where 
invitation  given.”  Which  is  their 
heading  on  a  full  page  of  advertising 
featuring  Confucius  Say  gags.  If 
Confucius  can  keep  on  promoting  new 
business  for  papers,  he’d  better  keep 
talking  and  talking  fast. 

Payrolls 

WHATS  a  newspaper  worth  to  its 

community?  If  you  can  put  a  dol- 
lars-and-cents  value  on  service,  you 
have  the  answer.  But  for  those  whose 
minds  run  to  more  material  things, 
there  is  another  answer.  Such  an 
answer,  for  instance,  as  is  given  in  an 
advertisement  run  the  other  day  in 
the  Biloxi  (Miss.)  Daily  Herald. 

“Payrolls,”  the  ad  said,  “mean 
breadwinners.”  And  the  Herald’s 
payroll  for  1939,  it  went  on  to  say, 
was  $60,296.  Which  takes  care  of 
a  lot  of  Mississippi  Coast  breadwin¬ 
ners. 

Or  to  put  it  another  way — as  the 
Buffalo  (N.  Y.)  Polish  Everybody’s 
Daily  did  in  a  recent  ad — “The  1380 
Polish  Everybody’s  Daily  Family  spent 
$559,540  in  1939”  for  an  itemized  list 
including  food,  clothing,  housing,  fuel 
and  light,  automobiles  and  transporta¬ 
tion,  furniture,  etc.,  etc.  ’This  ad, 
however,  didn’t  stop  with  showing 
how  much  the  paper  means  to  the 
community  by  this  spending  of  its 
employes. 

“How  much  of  this,”  it  asked,  “did 
you  get?”  The  way  to  get  it,  of 
course,  is  obvious. 

And  in  Superior,  Wisconsin,  the 
Evening  Telegram  ran  a  page  noting 
that  it  costs  $1,092.20  each  day  to  open 
its  doors  for  business.  This  is  the 
Telegram’s  50th  anniversary  year. 
The  page  notes  also  that  the  cost  of 
producing  the  Telegram  has  increased 
thirty-fold  in  that  half  century. 


Advertising 

3  Figures 

are  available  in  all  pop¬ 
ular  Ludlow  typefaces  up 
to  144  point,  and  in  con¬ 
densed  faces  up  to  240 
point,  in  matrix  form  for 
casting  lengthwise  on 
Ludlow  slugs  in  unlim¬ 
ited  quantity  for  use  in 
bargain  sale  advertising. 

LUDLOW  TYPOGRAPH  CO. 

2032  Clybourn  Ave.  *  Chicago,  III. 


Reporter  Exposes 
Bogus  Money 
Mill  on  Coast 

Three  men,  believed  leaders  of  a 
widespread  counterfeiting  ring  on  the 
Coast,  were  arrested  March  1  by  U.  S, 
Secret  Service 
operators,  upon 
the  evidence  im- 
earthed  by  Jack 
Adams,  Los  An¬ 
geles  Examiner 
reporter,  who 
joined  the  gang 
and  obtained  the 
story  of  the 
bogus  money  mill 
which  was  dis¬ 
tributing  spuri¬ 
ous  money 
throughout  the 
city. 

Tipped  off  by  an  informer  that 
counterfeiters  were  operating  in  Los 
Angeles,  James  H.  Richardson,  city 
editor,  assigned  Adams,  who  earlier 
in  his  career  had  been  a  circus  press 
agent  and  a  carnival  shill.  With 
nothing  to  go  on  except  the  tipster’s 
information  that  he  knew  a  man  that 
claimed  he  could  make  half  dollars 
that  would  defy  detection,  Adcuns 
started  investigation. 

Writing  under  his  own  by-line 
March  1  when  the  story  broke,  Adams 
related  how  he  and  his  informer  spent 
days  in  bars  and  flophouses,  imder 
the  constant  surveillance  of  secret 
service  men  whom  he  had  notified 
prior  to  starting  on  the  story,  trying  to 
make  a  contact.  Finally  the  contact 
was  made  and  Adams  was  introduced 
as  being  “allright.”  He  and  his  tipster 
then  purchased  two  and  a  half  dollars 
worth  of  the  spurious  half  dollars, 
dated  1934  and  1936. 

Later  Adams  turned  over  the  evi¬ 
dence  and  complete  information  to 
Secret  Service  men,  who  with  a  squad 
of  police  raided  the  ring’s  bogus 
money  mill. 


Since  1925 

.  .  .  The  Personnel  Bureau  has 
served  hundreds  upon  hundreds 
of  employers  by  patting  them  in 
touch  with  capable  employes — 
men  recommended  because  they 
are  especially  qualified  for  the 
job. 

Whether  it  be  an  editor,  man¬ 
aging  editor,  copy  reader,  or 
reporter,  he  can  be  obtained 
through  The  Personnel  Bnrean. 

Registrants  are  trained  and  ex¬ 
perienced  in  newspaper,  press 
association,  magazine,  publicity 
and  allied  fields. 

Write  #f  wire — 

THE  PERSONNa  BUREAU 

James  C  Kiper,  Director 

M  L  Waeker  Drive,  Cbiceqe,  IN. 

A  natlm-wlA*  >OB-prott  sarrfM  np- 
portaS  bj  Bltms  Dalta  Ohl,  Pratsssf— - 
•1  Jaensllstia  Pratanlty. 
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EDITOR  &  PUBLISH  Ef 


OF 


February  Linage  in  Leading  Cities 


(Complied  by  Media  Records,  Inc.l 


AKRON,  OHIO 

1940 

Beacon  Journal  . (el  989,295 


1939  Gain  or  Loss 


CHICAGO.  ILL. 

1940 


Beacon  Journal . (S)  171,398 


924,213 

155,278 


65,082  G 
16,120  G 


Knickerbocker  News  . .  (e) 

Times-Union  . (e) 

'Times-Union  . (S) 


1.160.693 

1,079,491 

81,202  G 

NY,  N.  Y 

545.724 

504,126 

41,598  G 

343,802 

357,753 

13,951  L 

187,864 

181,908 

5,956  G 

Tribune  _ . (m) 

tl>aily  New;  . (c) 

Horabl  American  ....(e) 

Times  . (e) 

Herald  Kxaniiner  ...(m) 

Tribune  . (S) 

'Herald  American  ..(S) 
Times  . (S) 


978,761 
896,91 1 
487,751 
511,970 


1939  Gain  or  Loss 
826,305 


EVANSVILLE,  IND. 

1940 


587.256 

246,768 

80,115 


830,854 

480,540 

448,522 

161,165 

547,344 

227,463 

56,868 


152,456  G 
66,057  G 
7.211  G 
63,448  <; 


I'ouricr  . (m) 

Press  . (e) 

Courier  &  Press  . (S) 


488.630 

(>02.723 

230.644 


1939  GiinorLi 


371.777 

501,479 

237,597 


116J5J 

1"I. 


39.912  G 
19,305  G 
23,247  G 


Total  Daily 
Total  Sunday 


889,526 

187.864 


861,879 

181,908 


Grand  Total  .  1,077,390  1,043,787 

ALBUQUERQUE,  N.  M. 


27.647  G 
5,956  G 
33,603  G 


Total  Daily  .  2,875,393  2,747,386 


Total  Sunday 


831.675 


128,007  G 
82,464  G 
210,471  G 


Journal  . 

...(in) 

351.782 

Tribune  . 

....(e) 

381,061 

Journal  . 

..AS) 

56.977 

Total  Daily  . . . . 

732,843 

Total  Sunday  . , 

56,977 

Grand  Total  . . 

789,820 

300,724 

322.224 

54,888 


51,058  G 
58,837  G 
2,089  G 


914,139 

Grand  Total' .  3,789,532  3,579,061 

Chicago  Herald  Kvamiiier  suspended  publication  Aug.  28. 
1939. 

CINCINNATI,  OHIO 


622,948 

54,888 

677,836 


109,895  (; 

2,089  (J 
111,984  G 


ATLANTA,  GA. 

Cionstitution  . (m)  642,413 

(Jeorgian  . (e) 

Journal  . (e) 

rConstitution  . (S) 

American  . (S) 

'Journal  . (S) 


857,637 

286,788 


235,929 


415,942 

389,435 

601,976 

201,125 

157,064 

181,518 


226,471  G 


255,661  G 
85,663  G 

. G 

54,411  G 


92.697  G 
16.990  I, 
75.707  G 


Total  Daily  .  1,500,050  1,407,353 

Total  Sunday  .  522,717  539,707 

Grand  Total  .  2.022.767  1,947,060 

Georgian,  evening  susitended  publication,  last  issue  Dec.  17, 
1939.  American,  Sunday,  suspended  publication,  last  issue 
Dec.  17,  1939.  Journal.  Sunday,  indudes  American  Weekly 
linage  effective  Dec.  24,  1939. 

ATLANTIC  CITY,  N.  J. 

Press-Union  . (m)  304,409  293,362 

Press  . (S)  61,109  54,621 


11,047  G 
6,488  G 


Grand  Total  . .  365,518  347,983  17,535  G 

Press-Union  sold  in  combination  m.  and  e.  Linage  of  one 
e<lition  is  given. 

BALTIMORE.  MD. 


News  Post  . . 

....(e) 

659,683 

582.565 

77,118  G 

Sun  . . 

....(e) 

1,019,939 

939,027 

80,912  G 

Sun  . 

.  ..(m) 

497,939 

428,560 

69,379  G 

'American  . 

...(S) 

233.978 

227,688 

6.290  G 

tSun  . 

...(S) 

398,628 

368,471 

30,157  G 

Total  Daily  . . . . 

2,177,561 

1,950,152 

227,409  G 

Total  Sunday  . 

632.606 

596,159 

36,447  G 

Grand  Total  . . . 

2,810,167 

2,546,311 

263,856  G 

Enquirer  . 

....(m) 

354,775 

311,961 

Post  . 

. (e) 

585,717 

460,676 

Times-Star  .... 

. (e) 

767.783 

703,022 

t  Enquirer  . 

. (S) 

425.747 

376.757 

Total  Daily  . . 

1,708.275 

1,475.659 

Total  Sunday 

425,747 

376,757 

Grand  Total  . 

2,134,022 

1,852,416 

CLEVELAND.  OHIO 

iMain  Dc.ilcr  . . , 

562,048 

500,934 

News  . 

. (e) 

530,565 

476,343 

Press  . 

. (e) 

861,757 

780.867 

•'t  Plain  1  Haler 

. (S) 

481,369 

418,467 

Total  Daily  .. 

1,954,370 

1,758,144 

Total  Sunday 

481.369 

418,467 

Grand  Total  . 

2,435,739 

2,176,611 

COLUMBUS.  OHIO 

Disp.atch  . 

. (e) 

820,671 

737,402 

Citizen  . 

. (e> 

451.250 

391,889 

Ohio  State  Journal  . .  (m) 

258,503 

218,951 

Dispatch  . 

. (S) 

188,297 

186,320 

Citizen  . 

. (S) 

95,156 

88,372 

Ohio  State  Journal  ..(S) 

91,777 

Star  . 

. (S) 

35,992 

39,697 

Total  Daily  .  . 

1,530,424 

1.348.242 

Total  Sunday 

319,445 

406,166 

Grand  Total  , 

1.840.869 

1.754,408 

Ohio  State  Journal  6rst 

publication  Nov.  6, 

42,814  G 
125,041  G 
64,761  G 
48,990  G 


232,616  G 
48,990  G 
281,606  G 


61,114  G 
54,222  G 
80,890  G 
62,902  G 


196.226  G 
62.902  G 
259,128  G 


83.269  G 
59,361  G 
39,552  G 
1.977  G 
6,784  G 


Total  Daily  . 

1.091.353 

873.256 

211,05; 

Total  Sunday 

230,644 

237,597 

6,9'j 

Grand  Total 

1,321,997 

1,110,853 

211,144 

Courier  merged  with  Press,  Jan.  2,  1939. 

FALL  RIVER,  MASS. 

Herald-News  .. 

. (e) 

368,991 

339,569 

29,42: 

FORT  WAYNE.  IND. 

Journal -Gazette 

295,268 

274.732 

20.S3( 

News-Sentinel 

. (e) 

732,577 

624,775 

io7,m: 

Journal-Gazette 

. (S) 

176.289 

160,826 

15,44; 

Total  Daily  . 

1,027,845 

899,507 

128,311 

Total  Sunday 

176,289 

160,826 

15,44: 

Grand  Total 

1.204,134 

1.060,333 

143,82': 

FORT  WORTH.  TEXAS 

Star-Telegram 

241,798 

221,551 

2024: 

Star-Telegram 

. (e) 

535,879 

479,453 

56,4:6 

Press  . 

. (e) 

336.053 

336,419 

364 

Star-Telegram  . 

. (.S) 

173,042 

168.147 

429: 

Total  Dailv  . 

1.113,730 

1,0.17,423 

7420: 

Total  Sunday 

173,042 

168,147 

429! 

Grand  Total 

1.286,772 

1,205,570 

tir. 

FREEPORT-HEMPSTEAD.  N.  Y, 

Nassau  Review  &  Star  (e) 

301,771 

310,797 

9.026 

FRESNO.  CALIF. 

Bee  . 

. (e) 

415,471 

360,142 

352« 

Bee  . 

. (S) 

107,144 

97,907 

9237 

Grand  Total 

522,615 

458,049 

64,566 

GLENS 

FALLS.  N 

.  Y. 

£uaine 

Wr  X 

1aa 

Hrrild 

N'cJi  .• 

•Exami 

hrsKS 


Total 

Toal 

Grand 


Total 

Total 

Gnnd 


I'nior 


I  or  Usi( 


1(0  iPw-Si 


rCotnn 


Total 

Total 


I  Herald 


I  Herald 


Total 

Total 


Gran 


3,705  L 


182,182  G 
86,721  L 


Post-Star  . (m)  357.941  357.854 

Post-Star  (m)  and  Times  (e)  sold  in  combination, 
of  one  edition  given. 

HARRISBURG.  PA. 


I'entine 

.’;nnal 


publication  Sept.  3.  1939. 

DALLAS.  TEXAS 


95,461  G 

Patriot  . 

,  ...(m) 

459,907 

395,828 

64,079 

1938.  Last 

Telegraph  . 

....(e) 

340,830 

327,328 

13,50: 

Grand  Total  . . 

800.737 

723,156 

77,501  G 

’Sentir 

'loam 


Age-Herald  . (m) 

News  . (e) 

Post  . (e) 

News  &  Age-Herald  (S) 


BIRMINGHAM.  ALA. 


406,417 

645,403 

327,808 

303,273 


349.253 

545.253 
290,977 
244,321 


57,164  G 
100,150  G 
36,831  G 
58,952  G 


News  . 

. . .  (m) 

664.641 

593,778 

50.863  G 

Times-Herald  . . . 

....(e) 

904,542 

860.346 

44,196  (1 

Journal  . 

. . . . (e) 

393,530 

406,071 

12.541  L 

'News  . 

....(S) 

276,159 

266,457 

9,702  G 

Times-Hertald 

,...(S) 

231,996 

237,754 

5,758  L 

Total  Dailv  . .  . 

1,942,713 

1,860,195 

82,518  G 

Total  Sunday  . 

508,155 

504,211 

3,944  G 

Grand  Total 

2,450,868 

2,364,406 

86,462  G 

The  Evening  News  carries  the  same  amount  of  adrer-' 
ing  as  the  Patriot,  morning. 


Tou 

Tou 


HARTFORD.  CONN. 


Courant  . 

305,484 

257,643 

Times  . 

. (e) 

839,654 

796,457 

Courant  . 

. (S) 

256,013 

231,177 

47,841  ' 
41,197 
24,134' I 


Taes- 

jar-Je 


DAYTON.  OHIO 


Total  Daily  .  1,145,138  1,054,100 

Total  Sunday  .  256,013  231,177 

Grand  Total  .  1,401,151  1,285,277 


91.038 

im- , 

115, r«G 


iTribn 


"Sur 


Total  Daily  . . . 

1.379,628 

1,185,483 

194,145  G 

Tournal  . 

...(m) 

298.999 

280,566 

Total  Sunday  . 

303,273 

244,321 

58,952  G 

Herald  . 

. . .  (e) 

595,110 

535,709 

Grand  Total 

1,682.901 

1,429,804 

253,097  G 

News  . 

....(e) 

777,652 

670,823 

...(S) 

111,322 

96,863 

BOSTON,  MASS. 

News  . 

. . .  (.<G) 

123,631 

93,426 

Record  . 

....(m) 

313,052 

270.655 

42,397  G 

American  . 

....(e) 

313,052 

253,070 

59,982  G 

Total  Daily  . . . . 

1,671.761 

1,487,098 

Globe  . 

. . .  (me) 

454,607 

439,248 

15,359  G 

Total  Sunday  . . 

234,953 

190,289 

Herald-Traveler 

. . .  (me) 

677.289 

649,226 

28,063  G 

Grand  Total  . . . 

1,906,714 

1,677,387 

Post  . 

. . .  .(m) 

352,618 

328.048 

24,570  G 

Transcript  . 

. (e) 

176,727 

188,037 

11,310  L 

DENVER,  COLO. 

'Advertiser  . 

....(S) 

155,.?45 

157,467 

2,222  L 

Rocky  Mt.  News 

...(m) 

199,860 

229,823 

Globe  . 

....(S) 

253,030 

256,938 

3.908  I. 

Post  . 

....(e) 

661,322 

634,174 

tHerald  . 

....(S) 

313,856 

269,968 

43.888  G 

Rocky  Mt.  News  . 

...(S) 

38,239 

52,727 

Post  . 

....(S) 

75,318 

68,172 

7.146  r. 

Post  . 

...(S) 

194,796 

185,621 

Total  Dailv  . . . 

2.287,345 

2,128,284 

159,061  G 

Total  Daily  _ 

861.182 

863,997 

Total  Sunday  . 

797.449 

752,545 

44,904  G 

Total  Sunday  . 

233.035 

238,348 

Grand  Total  . . 

3,084,794 

2,880,829 

203,965  G 

Grand  Total  . . 

1,094,217 

1,102,345 

18,433  ('• 
59,401  G 
106,829  G 
14,459  G 
30,205  G 


HOUSTON.  TEXAS 


184,663  G 
44,664  G 


29,963  L 
27,148  G 
14.488  L 
9,175  G 


Chronicle  . 

..(e) 

773,906 

708,768 

Post  . 

. .  (m) 

499,824 

416,980 

Press  . 

..(e) 

425,447 

394,306 

Chronicle  . 

.  .(S) 

227,223 

222,140 

“Post  . 

..(S) 

252,621 

240,712 

Total  Daily  . 

1,699,177 

1.520,054 

Total  Sunday  . . . 

479,844 

462,852 

Grand  Total  .... 

2,179,021 

1,982,906 

HUNTINGTON.  W. 

VA. 

Advertiser  . . 

...(e) 

382,011 

308,854 

Herald  Dispatch . . . 

. .  (m) 

350,489 

297,984 

Herald  Advertiser  . 

..(S) 

110,773 

90,058 

65,138  G 
82,84«G 


Tou 

Tou 


31.141  Cl 
5.083  G I 


Tim 


11,909G 


je  M 

Mmda 


179,123  G I 
16,99:3' 


196,115 


2,815  L 
5.313  L 
8,128  L 


Total  Daily  . 
Total  Sunday 
GranrI  Total 


732.500  606,838 


90.058 

696,896 


Globe  (m&e)  sold  in  daily  combination.  Herald  (morning 
or  Sunday)  sold  in  combination  witli  Traveler,  evening. 
Record  (m)  is  sold  in  combination  with  the  American  (e). 


DES  MOINES,  IOWA 

280.020 


110,773 
.  843,273 

INDIANAPOLIS.  IND. 

671,148 


146!377C| 


BUFFALO.  N.  Y. 

Courier  Express  ....(m)  451,561 

News  . (e)  935,364 

Times  . (e>  . 

“Courier  Express  ..(S)  328,449 

Times  . (S)  . 


355.404 

775,633 

307,771 

259,649 

90,626 


96,157  G 
159,731  G 


68,800  G 


Register  . 

.  ..(m) 

313,583 

Tribune  . 

,...(e) 

486,953 

Register  . 

. .  -  (.S) 

205,006 

Total  Daily  . . . . 

800,536 

Total  Sunday  . , 

205,006 

Grand  Total  . . . 

1,005,542 

415,411 

192,534 


33,563  G 
71.542  C. 
12,472  G 


192,534 


887,965 


105,105  G 
12,472  G 
117,577  G 


News  . . 

....(e) 

858.831 

.Star  . . 

. . .  (m) 

584.853 

Times 

....(e) 

543.963 

t.Star  . . 

...(S) 

329,343 

Total 

I>aily  . . . . 

1,987,647 

Total 

Sunday  . 

329,343 

Grand 

Total  . . . 

2.316,990 

483,894 


294,136 


379>'5| 


DETROIT.  MICH. 


Total  Daily  .  1,386,925  1,438,808 

Total  Sunday  .  328,449  350,275 

Grand  Total  .  1.715.374  1,789.083 


The  Times  suspend'll  publication  after  July  30,  1939. 


51,883  I, 
21,826  L 
73,709  L 


CAMDEN.  N.  J. 

Courier  . (e)  607,629  444,196 

Courier  (e)  and  Post  (m)  sold  in  combination, 
one  edition  is  given. 

CEDAR  RAPIDS.  IOWA 

Gazette  . (e)  473,638  421,300 

Gazette  . (S)  90,769  87,854 


Times  . 

. (e) 

616.144 

510,728 

105,41»G 

Free  Press  . . . . 

516,367 

420,091 

96,276  G 

.News  . . 

. (e) 

1,088,925 

988,460 

100,465  G 

•Times  . 

. (.S) 

294,901 

246,280 

48,621  G 

Free  Press  . . . . 

. (S) 

181,285 

164,458 

16.827  G 

TNews  . 

. (S) 

421,609 

378,639 

42,970  G 

JACKSONVILLE,  FLA. 

Times-Union  . (m)  568,442  506,682 

Journal  . (e)  506,141 

Times-Union  . (S)  240,056 


433,331 

225,502 


163,433  G 
Linage  of 


Total  Daily  .  1,074,583 

Total  Sunday  .  240,056 

Graml 


940.013 

225.502 


Total  Daily  .  2,221,436  1,919,279 

ToUl  Sunday  .  897,795  789,377 

Grand  Total  .  3,119,231  2,708,656 


302,157  G 
108,418  G 
410,575  G 


Total  .  1,314,639  1,165,515 

JAMESTOWN.  N.  Y. 

Journal  . (e)  335.856  269,388 

Post  . (m)  344,923  269,905 


52.338  G 
2,915  G 


Grand  Total 


564,407  509,154  55.253  G 


Herald  . (e) 

News-Tribune  . (m) 

Ne ws-T ribune  . (  S ) 


DULUTH.  MINN. 


373,259 

261,758 

127,106 


331,716 

234,849 

111,049 


41,543  G 
26,909  G 
16,057  G 


Grand  Total 


News  . (e) 

Observer  . (m) 

News  . (S) 

Observer  . (S) 


CHARLOTTE.  N.  C. 


391,180 

458,326 

89,482 

197,993 


387,563 

401,027 

102,519 

218,777 


3,617  G 
57,299  G 
13.037  L 
20,784  L 


Total  Daily  . . 
Total  Sunday 
Grand  Total 


Total  Daily  . 
Total  Sunday 


849.506 

287,475 


788,590 

321,296 


Grand  Total  .  1,136,981  1,109,886 


60,916  G 
33,821  L 
27,095  G 


Times  . (m) 

Herald  Post  . (e) 

Times  . (S) 


635,017 

566,565 

68,452  G 

127,106 

111,049 

16,057  G 

762,123 

677,614 

84,509  G 

lO.  TEXAS 

341,478 

327,262 

14,216  G 

362,843 

355,124 

7,719  G 

109,035 

92,567 

16,468  G 

680,779  539,293 

JOHNSTOWN,  PA. 

Tribune  . (e)  611,435  532,468 

Tribune  (e)  sold  in  comliination  with  Democrat  i 
age  of  Tribune  (e)  is  given. 


KANSAS 

CITY.  1 

Journal  . . . 

. (e) 

307,354 

Star  . 

. (e) 

650,964 

Times  . . . . 

624,973 

Journal  . . , . 

. (S) 

71,252 

Star  . 

. (S) 

359,100 

262,721 

584,894 

587,472 

75,489 

342,970 


Times  . (m) 

News  . (e) 

Free  Press  . (e) 

Times  . (S) 

Free  Press  . (S) 


CHATTANOOGA,  TENN. 


418,239  315,379 

522.453  347,789 


100,652 

176,447 


389,218 

93,440 

185,597 


102,860  G 
1 74,664  G 


Total  Daily  , . 
Total  Sunday 
Grand  Total  , 


704,321 

109,035 

813,356 


682,386 

92,567 

774,953 


21,935  G 
16,468  G 
38,403  G 


Total  Daily  .  1,583,291  1,435,087 

Total  Sunday  .  430,352  618,459 

Grand  Total  .  2,013,643  1,853,546 


7,212  G 
9,150  L 


Total  Daily  . . 
Total  Sunday 
Grand  Total 


940,692  1,052.386 
277,099  279.037 


1.217,791  1,331.423 


111,694  L 
1,938  L 
113,632  L 


Dispatch  Herald  . (e) 

Times  . (e) 

Dispatch  Herald  ....(S) 


ERIE.  PA. 


KNOXVILLE.  TENN 


464,981 

476,216 

208,660 


427,428 

411,929 

234,859 


37,553  G 
64,287  G 
26,199  L 


Newt  (e)  suspended  publication;  last  issue  Dec.  16,  1939. 


Total  Daily 
Total  Sunday 


941,197 

208,660 


839,357 

234,859 


Grand  Total  .  1,149,857  1,074,216 


101,840  G 
26,199  L 
75,641  G 


Journal  . 

. .  .(m) 

368,542 

News-Sentinel  . . . . 

...(e) 

460,100 

Journal  . 

...(S) 

127,364 

News-Sentinel  . . . . 

...(S) 

137,161 

Total  Daily  . . . . 

828,642 

Total  Sunday  . . 

264,525 

Grand  Total  . . , 

1,093,167 

360,986 

431,632 

99,748 

136.728 


792,618 

236,476 


February  Linage  in  Leading  Cities 


PROVIDENCE,  R.  I. 

1940  1939  G;iin  or  Loss 

. (e)  914.695  893,134  21,561  (1 

_ (m)  273,()44  269,968  3,676  G 

_ (S)  176,957  169,934  7,023  G 


LOS  ANGELES,  CALIF. 

1940  1939  Gain  or  Loss 

. (m)  599.514  594,974  4,540  G 

. (m)  367,740  332,629  35,111  G 

. (m)  930,694  858,628  72,066  G 

. (e)  712,660  689,523  23,137  G 

. (e)  371,053  342,057  28,996  G 

. (S)  410,094  .180,372  29.722  G 

. (S)  391,405  364,663  26,742  G 


NEW  HAVEN,  CONN. 

1940  1939  Gain  or  Loss 

. (ni)  281,576  251,997  29,579  G 

. (e)  594,452  524,257  70,195  G 

. (S)  140.142  139,190  952  G 


Iltilletin  . 

Journal  . 

Journal  . 

Total  Daily  . 
Total  Sunday 
Grand  Total 


Journal  Courier 

Register  . 

Register  . 

Total  Daily  . 
Total  Sumlay 
Grand  Total 


[uaincr 
ipiilf  New; 


_  1.188,339  1,163,102 

_  176,957  169,9,14 

_  1,365.296  1,333,036 

READING,  PA. 

.  .(e)  594.568  497,172 

.(m)  572,963  418,527 

.(S)  26,469  28,016 


.  876,028  776,254 

.  140,142  139,190 

.  1,016,170  915,444 

NEW  ORLEANS.  LA. 

. (m)  822,716  806,763 

. (m)  201,347  181,013 

. (e)  576,794  514,730 

. (e)  467,786  403,388 

‘ . (SI  293,493  255,625 

. (S)  203,327  289,977 


••Euminer  . . 

irmes  . 

Total  Daily  . 
Toal  Sunday 
Grand  Total 


Timcs-I’ic.iyune 

Tribune  . 

Item  . 

States  . 

Times-l’icayune  & 

States  . 

I  Item-Tribune  ... 


Kagle  . 

Times  . 

Eagle  . 

Total  Daily  . 
Total  Sunday 
Grand  Total 


I'utitr  Journal 

Tas  . 

Cnrier  Journal 


Total  Daily  . 
Total  Sunday 
Gland  Total 


Total  Daily  .  1,275,860  1,197,860  78,000  G 

Total  Sunday  .  308,696  274,408  34,288  G 

Grand  Total  .  1,584,556  1,472.268  1 12,288  G 

MANCHESTER,  N.  H. 

Inoo-Lcader  . (e)  405.372  382.419  22,953  G 

Union  (tn)  and  l.eader  (e)  sold  in  combination.  Linage 
«■  Union  (m)  only  is  shown. 

MEMPHIS.  TENN. 

CnuiKrcial  Api>eal  ..(in)  692,368  605,002  87,366  G 

?T«-Sciniitar  . (el  443,304  357,171  86,133  G 

■CinriBercial  .\ppe.al.  .(S)  275,342  273,816  1,526  G 


News  Leader  . . 
Times  Disp-atch 
Times  Dispatch 

Tot.al  D.aily  . 
Total  Sunday 
Grand  Total 


Times  . 

Herald  Tribune  . . 

News  . 

Mirror  . 

Journal-American 

Sun  . 

VV'orld-Telegram  . 

Post  . . . . . 

•Jouriial-.Vmerican 

Times  . 

Mirror  . 

.News  . 

tller,ald  Tribune 


Times  . . . . 
World-News 
Times  . 


Total  Daily  . 
Total  Sunday 
Grand  Total 


.  640.542  564,106  76,436  G 

.  168,517  146,524  21,993  G 

.  809,059  710,630  98,429  G 

ROCHESTER.  N.  Y. 

. (e)  845.342  722.634  122,708  (i 

icie  (m)  646,563  562,633  83,930  G 

licle  (S)  303,025  280.253  22.772  G 

.  1.491,905  1,285,267  206,638  (i 

. .  .303.025  280,253  22,772  G 

. .  1,794,930  1,565.520  229,410  G 

ROCKFORD,  ILL. 

....(e)  515,983  419,464  96,519  G 

_ (m)  389,958  324,894  65,064  G 

_ (S)  117,487  92,070  25,417  G 

.  905,941  744,358  161,583  G 

.  117,487  92.070  25,417  G 

.  1,023,428  836,428  187,000  G 

SACRAMENTO,  CALIF. 

. (ml  217,043  218,154  1,111  1. 

. (e)  653,567  625,099  28,468  G 

. (S)  95,601  106,615  11,014  L 


Tot.al  Daily  . 
Total  Sunday 
Grand  Total 


Tot.al  Daily  .  4.940,041  4,789,907 

Total  Sunday  .  2.159,917  2,059.267 

Grand  Total  .  7,099,958  6,849.174 

BROOKLYN,  N.  Y. 

Eagle  . (e)  386.916  429.256 

Home  Talk  Section  .  32.440  49,756 

Island  News  Section  ....  3,606  23,925 

E.agle  . (S)  108.155  120,487 

Total  Daily  .  422.962  .502,937 

Total  Sunday  .  108,155  120,487 

Grand  Total  .  531,117  623,424 

NIAGARA  FALLS.  N.  Y. 

Gazette  . (e)  530,909  481,078 


Total  Daily  . 
Total  Sunday 
Grand  Total 


Register  Republic 

Star  . 

Star  . 

Tot.al  Daily  . . 
Total  Sunday 
Grand  Total  . 


Total  Daily  .  1,641,203  1,473,138  168,065  G 

Total  Sunday  .  569.619  446,228  123,391  G 

Gmd  Total  .  2,210.822  1,919,366  291,456  G 

•'t»s  discontinued  Jan.  14,  1939. 

MINNEAPOLIS,  MINN. 

lan-Tribune  ...(m&e)  494,065  386,250  107,815  G 

at-Jtmmal  . (e)  599,020  376,671  222,349  G 

. (e)  .  459,202  . 

3?™"'  . (S)  291,038  241,649  49,389  G 

Sor  Journal  . (S)  157,848  144,102  13,746  G 

1,222,123  129,038  L 

385,751  63,135  G 

1,607.874  65,903  L 

Tribune  (m)  and 


Post-En(|uirer 

Tribune  _ 

Tribune  . . . . 


I’nion 
llee  . 
Union 


Total  Daily  . 
Total  Sunday 
Grand  Total 


.  870,610  843,253 

.  95.601  106,615 

.  966,211  949,868 

ST.  JOSEPH.  MO. 

_ (e)  343,506  . 

...(m)  132,107  . 

.  ...(S)  70,403  . 


Total  Daily  . 
Total  Sunday 
Gr.and  Total 


Oklahoman  . . . . 

Times  . 

Oklahoma  News 
Oklahoman  ... 
Oklahoma  News 


News- Press 
< iazette  . . 
News-Press 


t*"  Daily  .  1,093,085 

Total  Sunday  .  448.886 

^  Total  . .  1.541,971  _ _  _ 

combination.  Tribune  (m)  and 
i^Tnbune  (e).  The  MinnAapolis  Journal  merged  with 
«  Sinneaitohs  Star  eflfective  Aug.  1.  1939.  T  " 

1940.  compared  with  Journal,  Sunday, 

MODESTO,  CALIF. 

■  . 307,071  279,197  27,874  G 

.  MONTREAL.  CANADA 

. 1,051,561  1,038,997  12,564  G 

V . (m)  397,407  347,243  50,164  G 

"  .(e)  872,940  810,824  62,116  G 

.(e)  95.677  101,355  5,678  L 

.(e)  177.889  213,610  35,721  L 

(m)  82.340  67,034  15,306  G 

(e)  144,309  88,400  55,909  G 

(m)  39,084  51,108  12,024  L 

.(w)  80,634  73,944  6,690  G 

.(S)  76,296  76,148  148  G 


Total  Daily  , 
Total  Sunday 
Grand  Total 


Total  Daily  . 
Total  Sunday 
Grand  Total 


lis  Star  effective  Aug.  1,  1939.  Star-journal, 
- .  ...  .  „  .  ^ 


World-Herald 
J  World-Herald 


Globe- Democrat 
Post-Dispatch 
Star-Times  . . . . 
i  Globe-Democrat 
I’ost-Dispatch 


Grand  Total  .  769,684  717,783  51.701  G 

World-Herald  sold  in  morning-evening  combination.  Linage 
of  one  edition  shown. 

PEORIA,  ILL. 

Journal-Transcript  ...(d)  607.902  509,108  98,794  (i 

Star  . (e)  508,892  488,198  20,694  G 

journal-Transcript  ...(S)  152,380  129,000  23,380  G 

Star  . (S)  107,658  112.043  4,385  L 


Total  Daily  . 
Total  Sunday 
<  irami  Total 


4  Caiu^  . .  _ 

,-'„P«»oir  _ 

TUnutration 
vasjtrd  Wed 
Patrie  . . . 

Total  Daily 
T*»l  Sunda' 
bfttd  Tour 


Pioneer  Press 
Dispatch  . . . . 
Pioneer  Press 


Total  Daily  .  1,116,794  997,306  119,488  G 

Total  Sunday  .  260.038  241,043  18,995  G 

Grand  Total  .  1,376,832  1.238.349  138,483  G 

PHILADELPHIA.  PA. 

Evening  Bulletin  _ _ (e)  972,422  825,446  146,976  G 

Inquirer  . (m)  754,198  531,652  222,546  G 

News  . (e)  205,165  181,884  23,281  G 

P-Vening  Public  Ledger  (e)  633,540  730,802  97,262  L 

Record  . (m)  457.071  384,619  72,452  G 

Inquirer  . (S)  464,989  465,251  262  1. 

tRecord  . (S)  285,412  269,039  16,373  (1 


Total  Daily  . 
Total  Sunday 
Grand  Total  , 


.  1,176.058  967,314  208,744  G 

.  176.779  135,044  41,735  G 

.  1,352,837  1,102,358  250,479  G 

SAN  ANTONIO,  TEXAS 

. (e)  421,415  400,336  21,079  G 

. (m)  297.265  258,234  39,031  G 

. (e)  586.968  482,926  104,042  G 

. (S)  282.135  257,754  24,381  G 

. (S)  248,791  189,403  59,388  G 


Light  . 

Express  . 

News  . 

•Light  . 

Express  . 

Total  Daily  . 
Total  Sunday 
Grand  Total 


Total  Daily  .  3,022,396  2,654,403  367, 

Total  Sunday  .  750,401  734,290  16, 

Grand  Total  .  3,772,797  3,388.693  384, 

PHOENIX.  ARIZ. 

Repuldic  . (m)  419,763  358,039  61 

Gazette  . (e)  534,357  453,709  80 

Republic  . (S)  150,348  138,306  12 

Total  Daily  .  954,120  811,748  142 

Total  Sunday  .  150,348  138,306  12 

Grand  Total  .  1,104,468  950,054  154 

PITTSBURGH.  PA. 

Sun-Telegraph  . (e)  659,129  613,886  45 

Post -Gazette  . (m)  495,736  444,317  51 

Press  . (e)  954,138  873,549  80 

•Sun-Telegraph  . (S)  272,804  242,148  30 

tPress  . (S)  340,610  315,522  25 

Total  l>aily  .  2,109,003  1,931,752  177 

Total  Sunday  .  613,414  557,670  55 

Grand  Total  .  2,722,417  2,489,422  232 

PORTLAND.  ORB. 

Oregonian  . (m)  545,015  463,619  81 

t  journal  . (e)  704,200  580,761  121 

News-Telegram  . (e)  .  306,097 

••Oregonian  . (S)  308,517  252,884  5! 

tjournal  . (S)  145,345  123,200  2: 

Total  Daily  .  1,249,215  1,350,477  10' 

ToU  Sunday  .  453,862  376,084  71 

Grand  Total  .  1,703,077  1,726,561  2; 

Ncws-Tclegram  discontinued  imblication  August  21, 


’Ocstcan 


Union 
Sun  . . 
Tribune 
Union  . 
Sun  . . 


Total  Daily  .  1,090.907  1,302,585  211,678  L 

Total  Sunday  .  197,733  226,525  28,792  L 

Grand  Total  .  1.288,640  1,529,110  240,4701. 

SAN  FRANCISCO.  CALIF. 

(m)  407,482  485,964  78,482  L 

(m)  608.088  658,619  50,531  L 

.(e)  515,750  532,540  16,790  1. 

.(e)  502,620  589,153  86,533  L 

.(S)  205,797  177,790  28,008  G 

(S)  383,159  371,671  11,488  G 

Total  Daily  .  2.033,940  2,266,276  232,336  1. 

Total  Sunday  .  588,956  549,460  39,496  G 

Grand  Total  .  2,622,896  2,815,736  192,840  L 

SCHENECTADY.  N.  Y. 

Gazette  . (m)  565,688  529,600  36,088  G 

Union-Star  . (e)  509,956  464,627  45,329  G 

Grand  Total  .  1,075,644  994,227  81,417  G 

(Continued  on  page  48) 


Chronicle 
Examiner 
Call  Bulletin 

News  . 

••Oironicle  . 
••Examiner 


.  287,804  281,134 

•tie  1,408,784 

HEW  BEDFORD,  MASS. 

.....(e)  379,440  323,148 

l-Tim;: . 376.156  . 

*  . (S)  28,803  28,615 

Daily  “ 

Stnidav’ .  379,440  323,148 

1  28,803  28,615 

'fT  M  kitaJ-Jv  .,<08.243  351.763 

included  m  Grand  or  Daily  Total 
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February  Linage  in  Leading  Cities 


(Continued  from  page  47) 


SCRANTON,  PA. 


TORONTO,  ONT.,  CANADA 


1940 

1939 

T  ribune  . 

_ (m> 

424.550 

384,449 

Times  . 

....(e) 

624,546 

605,820 

Scratitonian  . 

...(St 

139,973 

155,623 

Total  Daily  . . . . 

1,049,096 

990,269 

Total  Sunday  . . 

139.973 

155,623 

(irand  Total  ... 

1,189,069 

1,145,892 

Globe  &  Mail . (m) 

TeleKrani  . (e) 

Star  . (e) 

Star  . (w) 


1940 

414,722 

899,417 

1,019,309 

71,069 


1939  Gain  or  Loss 
468,241  53,519  L 

838,463  60,954  G 

952,426  66,883  G 

71,107  38  L 


WINSTON-SALEM,  N.  C. 

1940  1939  Gain  or  L, 

Twin  City  Sentinel. ..  (e)  357,451  321,501  35,950 

Journal  . (m)  276,946  267,862  9084 

Journal  &  Sentinel. ..  (S)  115,837  108,340  7,49; 


SEATTLE,  WASH. 

ro>t-Intelligencer  ....(m)  394,711 

Star  . (e)  305,532 

Times  . (e)  676,232 

•'Tost-Intelligencer  ..(S)  276.825 

rTimes  . (S)  209.229 


68,889  G 
52,411  G 
107,277  G 
69,002  G 
20,433  G 


Grand  ToUl  .  2,404,517  2,330,237  74,280  G 

TRENTON,  N.  J. 

Times  . (e)  627,860  593,753  34,107  G 

Tintes-Advertiser  ....(S)  72,467  70,583  1,884  G 


rotal  Uaily  .  634,397  589,363  45,034 

Total  Sunday  .  115,837  108,340  7,4r 

Grand  Total  .  750,234  697,703  52,531 

WORCESTER,  MASS. 

Telegram  . (m)  438,859  430,837  8,022 

Gazette  &  Post . (e)  515,513  485,999  29,514 

Telegram  . (S)  142,658  132.647  10,01b 


Total  Daily  .  1,376,475  1,147,898 

Tot.ai  Sunday  .  486,054  396,619 

Grand  Total  .  1,862,529  1,544,517 

SOUTH  BEND,  IND. 

Trilmne  . (e)  581,723  552,644 

Tribune  . (Si  110,438  91,360 


228,577  G 
89,435  G 
318,012  G 


Grand  Total  .  700,327  664,336  35,991  G 

Times  (e)  and  State  Gazette  (m)  sold  in  combination. 
Linage  of  one  edition  shown.  Times  (e)  given.  Both  of 
these  editions  are  published  five  days  of  each  week. 

TROY,  N.  Y. 

Record  . (m)  471,698  4.14,181  37.517  G 

Record  (m)  sold  in  combination  with  Tinies-Rccord  (e). 
Linage  of  one  edition  shown. 

TULSA,  OKLA. 


Total  Daily  .  954,372  916.836  37,534; 

Total  Sunday  .  142.658  132.647  10,011 

Gr.and  Total  .  1,097,030  1,049,483  47,54: 

YOUNGSTOWN,  OHIO 

Vindicator  &  Telegram  (e)  710,789  588,041  122,74> 

Vindicator  &  Telegram  (S)  163,105  158,898  4,20" 


Grand  Total  .  692,161  644,004 

SPOKANE,  WASH. 

Sirokesman  Review ...  (tn)  273,661  243,548 


Sis.kesman  Review ...  itn)  j/j.ooi 

Chronicle  . (e)  471,232  446,837 

Press  . (e>  .  120,108 

'  tS|K)ke.sman  Review.  (St  203,925  185,622 


Total  Daily  . , 
Total  Sunday 
Grand  Total 


744,893  810,493 

203,925  185,622 

948,818  996,115 


SYRACUSE,  N.  Y. 


29,079  G 
19,078  G 

Tribune  . 

. (e) 

401,132 

413,456 

12,324  L 

World  . 

406,838 

403,117 

3,721  G 

Tribune  . 

. (S) 

124,853 

95,765 

29,088  G 

48,157  G 

World  . 

. (S) 

173,429 

139,109 

34,320  G 

Total  Daily  . 

807,970 

816,573 

8,603  L 

Total  Sunday 

298,282 

234,874 

63,408  G 

24,395  G 

Grand  Total  . 

.  1,106,252 

WASHINGTON,  D 

1,051,447 

.  c. 

54,805  G 

18,303  G 

TimesIIeralil 

. (d) 

800,894 

684,201 

116,693  G 

_ _ 

Post  . 

572,862 

463,971 

108,891  G 

65,600  L 

News  . 

. (e) 

432,778 

365,465 

67,313  G 

18,303  G 

Star  . 

. (e) 

1,319,746 

1,250,547 

69,199  G 

47,297  L 

•Timcs-Herald  , 

. (S) 

289,951 

270,503 

19,448  G 

tStar  . 

. (S) 

410,111 

381,668 

28,443  G 

Post  . . 

. (S) 

228,048 

221,776 

6,272  G 

Grand  Total  .  873,894  746,939  126,9;= 

FIGURES  SUPPLIED  BY  PUBLISHERS 
BRONX  (NEW  YORK  CITY) 


Home  News  . . 

. (c) 

160,725 

167.826 

7.101 

Home  News  .  . 

. (S) 

62,497 

68,821 

6,324 

Grand  Total 

KANSAS 

223,222  236,647 

CITY,  KAN. 

13,42= 

Kansan  . 

. (e) 

219,583 

203,973 

15,610 

Kansan  . 

. (S) 

77.357 

72,884 

4, 473 

Grand  Total 

296,940 

276,857 

20,013 

Journal  . (e) 

llerald-Journal  . (e) 

Post-Standard  . (tn ) 

.\merican  . (S) 

‘llerald-Amcrican  ...(S) 
Post-Standard  . (is* 


322,457  G 
52,605  L 


120,050  G 
38,882  G 


Total  Daily  .  3.126,280  2,764,184  362,096  G 

ToUl  Sund.av  .  928,110  873,947  54,163  G 

Grand  Total  .  4,054,390  3,638,131  416,259  G 

WESTCHESTER  COUNTY  MACY  GROUP 


Total  Daily  .  1.188.557  1,379,213 

Total  Sunday  .  278,018  255,550 

Grand  Total  .  1,466,575  1,634,763 

Journal  (e)  anil  .\uierican  (S)  suspended 
July  23.  1939. 

TACOMA.  WASH. 

News  Tribune  . (el  433,950  350,801 

Times  . (e)  400,606  312,386 

.News  Tribune  . (St  130,824  130,309 


190,656  I, 
22,468  G 
168,188  1. 
publication 


Total  Daily  . 
Total  Sunday 
Grand  Total 


8.34,556  663.187 

130,824  130,309 

965,380  793,496 


171.369  G 
515  G 
171,884  (1 


TOLEDO,  OHIO 

Times  . (m)  116,798  105,074 

Blade  . (e)  835,284  716,310 

Times  . (S)  252,625  2,34,758 


11,724  G 
118,974  O 
17,867  G 


Total  Daily  .  952,082  821.384 

Total  Sunday  .  252,625  234,758 

( •■r.ind  Total  .  1.204,707  1,056,142 


130,698  G 
17,867  G 
148,565  G 


Mamaroneck  Times 

..(e) 

181,443 

146,482 

34,961  G 

•Mt.  Vernon  Argus. 

...(e) 

.384,238 

369,659 

14,579  G 

New  Rocbelle  Standard 

Star  . 

...(e) 

405,963 

349,103 

56,860  G 

Ossininjf  Citizen 

Hegiser  . 

...(e) 

192,234 

142,137 

50,097  G 

Port  Chester  Item. 

...(e) 

298,249 

253,708 

44,541  G 

Tarrytown  News  . 

...(e) 

203,639 

164,587 

39,052  G 

Yonkers  Herald 

Statesman  . 

...(e) 

326,867 

312,402 

14,465  G 

White  Plains  Dispatch  (e) 

367,800 

Pcekskill  Star . 

...(e) 

215,020 

196,721 

18,299  G 

Group  Total  .... 

2,575,453 

1,934,799 

640,654  G 

White  Plains  Dispatch 

first  publication  Marcl 

1  1,  1939. 

WICHITA,  KAN 

Beacon  . 

...(e) 

389,086 

395,285 

6,199  L 

Eagle  . 

.  .  (m) 

281.420 

267,318 

14,102  G 

Eagle  . 

...(e) 

384,953 

334,717 

50,236  G 

Beacon  . 

...(S) 

157,723 

189,109 

31,386  L 

Eagle  . 

...(S) 

168,534 

148,318 

20,216  G 

Total  Daily  .... 

1,055,459 

997,320 

58,139  G 

Total  Sunday  , . 

326,257 

•  337,427 

11,170  L 

Grand  Total  . . . 

1.381,716 

1,334,747 

46,969  G 

MEMORANDUM  OF  ADVERTISING  IN  AMERIC/H 
WEEKLY,  COMIC  WEEKLY  AND  "THIS 
WEEK"— FEBRUARY,  1940 

•  "AMERICAN  WEEKLY”  Linage  58,472  lints  t ; 
"CO.MIC  WEEKLY”  Linage  17,388  lines  is  incluiied  ; 
the  Sunday  figures  of  the  following  (tapers:  Albany  Tir- 
Union,  Atlanta  Journal,  Baltimore  American,  Boston  Adn: 
tiser,  Chicago  Herald-American,  Detroit  Times,  Mil»a,:'! 
Sentinel,  New  York  Journal-American,  Pittsburgh  SnnTrr 
graph,  San  Antonio  Light,  Syracuse  Herald-American,  Wai: 
ington  Times-Herald. 

•‘“AMERICAN  WEEKLY”  Linage  65,353  lines  ..-; 
“COMIC  WEEKLY”  Linage  17,368  lines  in  the  Los  .trr 
les  Examiner,  San  Francisco  Examiner  and  Seattle  P"- 
Intelligencer. 

*•  “AMERICAN  WEEKLY”  Linage  58,472  lines  in  e 
BufTalo  Courier  Express.  Cleveland  Plain  Dealer,  H t 
Post,  Minneaitolis  Star-Journal  and  Nashville  Trr.ntsi-- 
65.353  lines  in  the  Portland  Oregonian. 

t  “THIS  WEEK”  Linage  41,105  lines  is  included  in 
Sunday  figures  of  the  following  papers:  Atlanta  Cfitis' 
tion,  Baltimore  Sun,  Birmingham  News  &  Age  HtraM.  P- 
ton  Herald,  Cincinnati  Enquirer,  Cleveland  Plain 
Dallas  News,  Detroit  News,  Indiana{xt1is  Star, 
Commercial  Appeal,  Milwaukee  Journal,  Minneaitolis  T: 
une.  New  Orleans  Item  Tribune,  New  York  Herald  Trte 
Omaha  World-Herald,  Philadelphia  Record,  Pittsburgh  Pre 
St.  Louis  Globe-Democrat,  Washington  Star. 

40,835  lines  in  the  Los  .\ngeles  Times,  Portland  JouCm 
San  Francisco  Chronicle  and  Spokane  Spokesman  Ret; '• 
40,590  lines  in  the  Chicago  Daily  News  (Five.).  20,432 
in  the  Seattle  Times  (from  February  18th  to  29thi. 


Inter-State  Circulators 
To  Meet  March  18-19 


The  23rd  annual  convention  of  the 
Inter-State  Circulation  Managers’ 
Association  will  be  held  March  18-19 
in  the  Penn-Alto  Hotel,  Altoona,  Pa. 
The  convention  sessions  will  be  in 
charge  of  Geo.  W.  Manning,  of  the 
Sharon  (Pa.)  Herald,  who  is  pres¬ 
ident. 

There  will  be  two  open  forum  ses¬ 
sions  conducted  by  Geo.  Bertsch,  Sun- 
papers,  Baltimore,  and  Wm.  H.  Demp¬ 
sey,  Newark  (N.  J.)  Star-Ledger. 

The  Monday  morning  speakers  will 
be  C.  M.  Snyder,  advertising  man¬ 
ager,  Reading  (Pa.)  Eagle,  and  Wal¬ 
ter  R.  Rauch,  of  the  Pittsburgh  Press. 
Luncheon  speaker  will  be  D.  M.  Slep, 
publisher,  Altoona  (Pa.)  Mirror. 
His  subject  will  be  "The  Newspaper 
of  Fifty  Years  Ago.” 

Shryock  to  Speak 

Monday  afternoon,  James  N.  Shry¬ 
ock,  managing  director.  Audit  Bureau 
of  Circulations,  Chicago,  will  present 
a  paper  ‘‘A.B.C.  Audits — A  Test  of 
Circulation  Efficiency”  followed  by 
John  H.  Kuntz,  circulation  director, 
Lancaster  (Pa.)  Newspapers,  Inc., 
whose  subject  will  be  ‘‘What  Pub¬ 
lishers  and  Circulation  Managers  are 
Doing  to  Conserve  White  Paper  as  a 
Result  of  Increased  Price  of  News¬ 
print.” 

On  Tuesday  morning,  J.  Percy 
Johnson,  editor.  Directory  of  News¬ 
papers  and  Periodicals,  N.  W.  Ayer 
&  Son,  Inc.,  Philadelphia,  will  present 
a  paper  on  “What  Circulation  Should 
Con  Uun  to  Meet  the  Space  Buyer’s 
Requirements." 


CONN.  AP  MEETING 

Forty  members  of  the  Connecticut 
circuit  of  the  Associated  Press  met 
Tuesday  afternoon  in  the  Hotel  Bond, 
Hartford,  to  discuss  plans  for  the 
coming  political  year.  James  L.  Mc¬ 
Govern,  editor  of  the  Bridgeport 
(Conn.)  Times-Star,  presided.  A  re¬ 
port  of  the  work  of  the  Connecticut 
circuit  was  made  by  John  Milar, 
head  of  the  New  Haven  bureau. 


“THIRD  TERM"  CONTEST 

The  San  Francisco  News  is  conduct¬ 
ing  a  unique  contest  entitled  “Third 
Term”  devised  by  Frank  A.  Clarvoe, 
managing  editor,  in  which  the  paper 
offers  a  $50  cash  prize  to  the  person 
who  most  closely  designates  the  month, 
day,  hour  and  minute  when  Presi¬ 
dent  Roosevelt  makes  an  announce¬ 
ment — if  he  makes  one — regarding  a 
third  term. 


VIDMER  EXONERATED  I 

A  coroner’s  jury  in  Miami  Beac: 
Fla.,  on  March  8  exonerated  Richajis 
Vidmer,  sptorts  columnist  for  the  .Vew 
York  Herald  Tribune,  of  blame  in  if; 
death  of  Mrs.  Charles  Edmund  Lo."?- 
ley,  50,  of  New  York,  who  was  fata;  .• 
injured  March  4  when  struck  by  »■!, 
automobile  driven  by  Vidmer.  W 
jury  held  Mrs.  Longley’s  death 
“an  unavoidable  accident.’  _  _ 


Washington,  D.  C.,  Times-Herald 


iiiBlong  all  WashingtoB 


.  .  .  .  ..  .  . . . . h...  ■  . 
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^  Newspaper  advertising  sales  pre- 

DlSpUl©  0©TQ©Q  sentations  featured  the  monthly  meet- 

An  amicable  agreement  has  been  ing  of  the  Northern  California  News- 
reached  on  a  labor  dispute  between  paper  Advertising  Managers  Associa- 
ihe  Philadelphia  Evening  Ledger  and  tion  in  San  Francisco  recently.  Ellis 
the  Philadelphia-Camden  Newspaper  Newsome,  Petaluma  (Cal.)  Argus- 
Guild.  The  misunderstanding  grew  Courier,  enacted  the  part  of  the  disin- 
out  of  the  discharge  of  eight  Ledger  terested  merchant  as  Ted  Schwamb, 
employes,  five  in  the  New  York  ad-  San  Mateo  (Cal.)  Times  and  Jack  Bro- 
vertising  office  and  three  in  the  art  back,  Palo  Alto  (Cal.)  Times,  made 
department.  presentations  on  behalf  of  newspaper 

After  several  weeks  of  negotiation,  campaigns.  The  rest  of  the  associa- 
I  final  settlement  was  reached  March  tion,  chairmaned  by  President  Clar- 
8.  when  the  Ledger  unit  of  the  guild  ence  Law  of  the  San  Rafael  Independ- 
approved,  by  an  overwhelming  vote,  ent,  acted  as  a  store’s  board  of  direc¬ 
an  agreement  made  between  the  nego-  tors  to  rule  on  the  merit  of  the  pre- 
tiating  committee  of  the  guild  and  sentations. 

George  F.  Kearney,  Ledger  editor  and 
president.  The  eight  discharged  em¬ 
ployes  were  given  the  choice  of  giv¬ 
ing  up  their  severance  pay,  which  in 
some  cases  amounted  to  28  weeks, 
and  returning  to  work;  or  accepting 
their  discharges  and  receiving  addi¬ 
tional  pay  of  13  weeks. 

Seven  of  the  employes,  five  in  the 
New  York  advertising  office,  and  two 
in  the  art  department,  agreed  to  take 
the  extra  severance  pay,  but  a  copy 
boy  in  the  art  department  elected  to 
return  to  work.  A  total  of  $8,000  ad¬ 
ditional  severance  pay  was  involved 

in  the  settlement.  Edward  W.  Wood,  Jr.,  sales  manager 

CCDSr'P  of  WGN,  Chicago  Tribune  station,  was 

DO-rn^b  ivNPlUrVla  appointed  sales  manager  for  the 

Ruiming  66  pages  and  cover,  the  Mutual  network  at  a  meeting  of  MBS 
44th  annual  edition  of  “Once  a  Year,”  members  and  shareholders  in  Chicago 
official  publication  of  the  Milwaukee  recently.  Mr.  Wood  will  be  located 


OBTAIN  CHARTER 

Topeka,  Kan.,  March  9 — A  charter 
was  granted  yesterday  to  the  Re¬ 
porter  Publishing  Company,  Inc.,  of 
Independence,  Kan.,  which  will  pub¬ 
lish  the  Independence  Reporter,  re¬ 
cently  acquired  from  Oscar  Stauffer. 
The  company  is  capitalized  at  $150,000. 
Directors  are:  H.  A.  Meyer,  John 
Drennen,  Jr.,  and  Thomas  E.  Wagstaff, 
all  of  Independence. 


OUR  “GREAT  NEED’ 


“Unselfishness  is  most  essential 
if  we  are  to  solve  properly  the 
great  problems  which  today 
confront  the  nation.  Most  of  our 
troubles  and  difficulties  can  lie 
traced  to  the  selfishness  of  minor¬ 
ities.  Moral  Re-Armament  is  a 
great  neetl  of  the  day.” 


Re -  Armament 


Editor  &  Publisher^believes 
that  Moral  Re- Armament  \i$ 
f  the  most  constrttcthe  news 
of  the  day  and  provides 
this  space  without  charge. 


-Joseph  If.  Martin,  Jr.,  Mi¬ 
nority  Leader  of  the  House 
of  Representatives 


The  Citadel  of  Advertising 


The  Business  Men  of  New  York — also  those  who  are  visiting 
New  York — are  invited  to  participate  in  the  Cluh’s  Luncheons 
and  other  celebrations  during  its  35th  Anniversary  month,  as 
arrangements  have  heen  made  for  Non-Memhers  to  obtain 
tickets  for  any  Luncheon,  in  the  lobbv  of  the  Club-House. 


“The  greatest  gift  God  could  give  Finland  is 
unity,”  said  General  Mannerheini.  Finland,  at 
that  time,  was  split  from  Petsamo  to  Helsinki  in 
the  conflict  between  the  Finnish-speaking  major¬ 
ity  and  a  stubborn  Swedish-speaking  minority. 

When,  in  1938,  Jarl  Hemmer,  noted  Swedish¬ 
speaking  writer,  spoke  in  Finnish  over  the  na¬ 
tional  radio,  he  pioneered  in  national  unity.  And 
when  the  editor*  of  a  Swedish-speaking  minority 
newspaper  was  stirred  by  the  same  spirit  of  MR.\, 
he  helped  cement  the  united  front  of  Finland. 

A  newspaper  becomes  an  active  agent  in  national 
upbuilding  when  it  spreads  the  news  of  rising 
unselfishness.  It’s  a  matter  that  becomes  con¬ 
tagious.  Moral  Re-.Armament  will  gladlv  furnish 
continuous  news  of  the  rise  of  this  new  spirit  to 
all  publishers  who  wish  to  fight  in  .America’s 
war  for  INDUSTRIAL  C()-OPER.\  I  ION  and 
N  ATIONAL  UNI  I  V. 


THESE  LUNCHEONS  ARE  OF  SPECIAL  INTEREST 


Tuesday,  March  19th,  Noon.  The  Sales  Executives  Club  will  attend 
in  a  body  and  pay  tribute  on  the  35th  Anniversary.  Speaker, 
Elmo  Roper,  famous  for  his  Surveys  appearing  in  the  maga¬ 
zine  “Fortune.” 

Thursday,  March  2l8t,  Noon.  The  American  A.ssociation  of  Adver¬ 
tising  Agencies  will  salute  the  Club. 

Tuesday,  .March  26th,  Noon.  The  Associated  Business  Papers  will 
celebrate  the  Anniversary. 

Thursday,  March  28th,  Noon.  The  Association  of  National  Adver¬ 
tisers  will  pay  tribute.  Speakers:  P.  L.  Thomson,  of  the  West¬ 
ern  Electric  Co.;  Ralph  Starr  Butler,  of  General  Foods;  Lee 
H.  Bristol,  of  Bristol-Myers;  A.  O.  Buckingham,  of  Cluett  Pea¬ 
body.  Chairman,  C.  King  Woodbridge,  of  Arbuckle  Bros.,  Past 
President  of  the  Club. 

Tuesday,  April  2nd,  Noon.  The  Radio  Industry  will  salute  the  Club. 
Speaker,  Hon.  James  Lawrence  Fly,  ('hairman  of  the  Federal 
Communications  Commission.  Chairman,  Alfred  J.  McCosker, 
President  of  the  Mutual  Broadcasting  System. 

Thursday,  April  4th,  Noon.  The  New  York  Newspapers’  salute. 
Speaker,  Elisha  Hanson,  General  Conn.sel  of  the  A.N.P.A. 
Chairman,  Gilbert  T.  Hodges. 


Xame  on  rcqviest. 

tdUtU'ial  nmitrlal  ttsrHe 


Moral  Re-Armamint 


61  Gramercy  Park,  New  York 


Park  Avenue  at  Thirty-fifth  Street 
New  York  City 
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EDITOR  &  PUBLISHED 


tOF 


ANNUAL  LINAGE  CORRECTIONS  AND  ADDITIONS 


Pub- 

Total 

Display 

Classi- 

City 

Paper 

lUhed 

Linage 

National 

Local 

6ed 

Le^al 

Atlantic  City  (N.  J.)  • . 

.  World . 

.  .(m) 

1,203,147 

128,675 

1,012,072 

62,400 

The  Atlantic  City  Press-Union  footnote  wnich  ap- 

peared  in  the  Media  Records  tabulation  in  the  issue 

of  Feb.  24 

was  in  eiror  and  should  read  as 

follows: 

"Atlantic  City  Press-Union,  morning  and 

evening, 

sold  in  combination 

only.  Linage  of  one 

edition 

(Morning)  only  is  given.’’  The  World  should  not 

have  been  included  in 

that  notice. 

Battle  Creek  (Mich.) 

.I'.nquirer  is"  Sews.,  .(e) 

4.581,842 

545,163 

3,347,025 

663,596 

26,058 

Sunday  edition . 

....(s) 

917,387 

67,799 

705,730 

143,858 

Total . . 

...(es) 

5,499,229 

612,962 

4,052,755 

807,454 

26,058 

Eugene  (Ore.) . 

.  Xews . 

.  .  (ra) 

1,639,308 

152,339 

1,075,919 

313,763 

97,287 

Sunday  edition  ■ 

- (s) 

384,518 

23,230 

245,143 

114,496 

1,649 

Total ...... 

.  .  (ms) 

2,023,826 

175,569 

1,321,062 

428,259 

98.936 

Fitchburg  (Mass.) . 

Sentinel . 

...(e) 

3,936,996 

467,880 

3,143,000 

326,116 

Marysville  (Ohio) .  . 

-Tribune 

.  ..(e) 

1,197,961 

1.35.-228 

950,380 

82,000 

30,353 

Xew  Brinswick 

<N.  J.) . 

Home  Sens  ^ 

day  Times.  . . 

.  . . (es) 

6,116,942 

.504,892 

4,635,610 

704,333 

144,294 

(Total  includes  117,607  lines  trade;  10,206  lines  other.) 

Olympia  (Wash.). .  . 

.Olympian . 

...(e) 

2,262,288 

399,084 

1,424,402 

397,628 

41,174 

Sunday  edition 

(s) 

376,810 

.32,046 

257,460 

86,436 

868 

Total . 

.  . . (es) 

2.639,098 

431,130 

1,681,862 

484,064 

42,042 

"Uncle  Bob"  Paine 
Celebrates 
84th  Birthday 

R.  F.  “Uncle  Bob”  Paine,  just  turned 
84  and  nearing  the  61st  anniversary 
of  his  career  with  the  organization 
founded  by  E.  W.  Scripps,  is  still  on 
the  job. 

True,  that  job  in  a  private  office  in 
the  comer  of  the  editorial  department 
of  the  San  Francisco  News  does  not 
compare  in  arduous  labor  with  the 
roles  he  has  held  during  his  strenu¬ 
ous  battling  career.  But  there  are 
compensations,  as  he  points  out. 

Asked  for  a  statement  for  the  bene¬ 
fit  of  the  “newspaper  gang  generally” 
on  his  birthday,  March  8,  he  said. 

“At  84  years,  over  60  of  them  with 
Scripps,  I  am  still  at  my  desk,  daily, 
busy  at  the  best  job  in  the  game — 
retirement.  At  present,  I’m  wearing 
the  title  ‘Editor  Emeritus,’  a  title 
which  I  look  upon  as  pretty  much 
feathers,  or  happy  notification  to  read¬ 
ers  that  I’m  in  my  finish.” 

’Then  he  added: 

“It  surely  is  straining  the  public 
patience  when  my  charms  are  rubbed 
under  its  nose  annually.” 

Thus  in  a  single  graphic  paragraph 
and  a  side  remark  did  Robert  Find¬ 
ley  Paine,  who  was  editor  of  the  fa¬ 
mous  Cleveland  Penny  Press  from 
1882  to  1902,  sum  up  his  feelings  on 
another  birthday. 

These  remarks,  in  all  their  modesty 
and  fearlessness,  are  typical  of  the 
man.  From  his  point  of  view,  the 
story  had  been  told  in  all  its  needed 
completeness.  For  if  you  ask  Uncle 
Bob  what  newspapers  of  today  need, 
he  will  say  brevity  and  conciseness. 
And  for  an  example,  he  will  pull  out 
a  facsimile  of  an  old  Penny  Press  and 
point  to  paragraph  after  paragraph, 
each  a  complete  story  of  a  different 
event. 

Pressed  for  more  information,  the 
man  who  has  seen  a  long  line  of 
journalism’s  notables,  including  E.  W. 
Scripps  and  then  Robert  P.  Scripps, 
pass,  added: 

“I  don’t  work  any  more.  I  just 
hang  around  the  office.”  Then  he 
added,  defiantly,  “and  I’ll  be  hanging 
arovmd  for  a  long  time  yet.” 

On  April  6  Mr.  Paine  will  observe 
his  61st  anniversary  in  the  organization 
founded  by  the  late  E.  W.  Scripps. 

Six  years  ago  the  veteran  news¬ 
paperman  suffered  a  severe  heart  at¬ 
tack  that  put  him  to  bed  for  six  weeks 
and  caused  fears  his  career  was  ended. 
But  he  returned  to  his  desk,  as  blithe 
as  ever,  and  announced  his  intention 
to  “keep  on  ’til  I  drop.” 


SPRING  FASHION  ROTO 

The  Providence  (R.  I.)  Sunday 
Journal  on  March  10  carried  a  16- 
page  rotogravure  section  emphasizing 
spring  styles.  It  also  carried  on  page 
one  the  first  natural  color  editorial 
picture  page  ever  published  in  the 
Journal  roto  section.  It  depicted  a 
young  woman,  dressed  in  the  newest 
spring  clothes,  standing  beside  an  ar¬ 
rangement  of  spring  flowers.  Fash¬ 
ions  pictured  in  the  section,  furnished 
by  local  stores,  each  carried  a  key 
number.  Readers  were  told  to  call 
the  Journal  for  the  name  of  the  store 
showing  the  style  they  were  inter¬ 
ested  in.  The  front  page  color  pic¬ 
ture  was  made  from  a  Kodachrome 
negative  by  one  of  the  Journal 
gravure  photographers,  Ray  Ball. 

USING  300  PAPERS 

Calvert  Distillers  Corporation  is 
continuing  in  March  its  widespread 
use  of  newspapers  to  promote  “pro¬ 
tective  blending”  which  is  the  new 
theme  of  its  Calvert  “Reserve”  and 
“Special”  advertising  campaign.  The 
list  consists  of  300  newspapers  in  272 
cities.  Copy  will  rim  on  an  every 
week  schedule. 


WHAT  OUR 
READERS  SAY 


Ingersoll  Corrects 
McCarthy  Statement 

To  Editor  &  Publisher:  I  would  call 
your  attention  to  an  error  in  your 
article  of  March  2  concerning  this 
paper. 

You  wrote: 

“Daniel  McCarthy,  an  executive  of 
the  Great  Atlantic  &  Pacific  Tea  Com¬ 
pany  and  a  nephew  of  George  and 
John  Hartford,  founders  of  that  firm, 
will  represent  the  holdings  of  George 
Huntington  Hartford.” 

Mr.  McCarthy  is  not  a  nephew  of 
George  and  John  Hartford.  He  rep¬ 
resents  the  personal  holdings  in  my 
company  of  Huntington  Hartford,  who 
while  he  is  a  nephew  of  the  Messrs. 
Hartford  of  the  A.  &  P.  Tea  Company, 
holds  no  position  with  that  organiza¬ 
tion. 

I  would  appreciate  your  making 
this  correction  in  print. 

Sincerely, 

Ralph  Ingersoll, 
President  and  publisher. 
Publications  Research. 

(Mr.  McCarthy  was  a  member  of  the 
Board  of  Directors  of  Mr.  Ingersoll’s 
projected  paper  when  the  interview 
took  place  but  he  has  since  resigned. 
—Ed.) 


CLASSIFIED 

RATES 


“SITUATIONS  WANTED” 

(Cash  with  Order) 

I  time  —  .50  par  line 
4  times  —  .40  par  line 

"HELP  WANTED” 

(Cash  with  Order) 

1  time  —  .90  per  tine 

2  times  —  .80  per  line 
4  times  —  .70  per  line 

•BUSINESS  OPPORTUNITIES" 

(Cash  with  Order) 

I  time  —  .90  per  line 
4  times  — '  .70  per  line 

OTHER  CLASSIFICATIONS 
(Cash  with  Order) 

I  time  —  .90  per  line 
4  times  —  .70  per  line 

Count  five  words  to  line,  boi  number  to 
be  counted  as  three  words.  Minimum 
space,  three  lines.  References  required 
with  "Business  Opportunities"  and  other 
ads  involving  sale  of  property  or  goods. 

FORMS  CLOSE  THURS.  NOON 

A  four  times  "Situation  Wanted"  ad  car¬ 
ries  with  it  a  six-month  registration  in  the 
Personnel  Service.  Applicants  are  regis¬ 
tered  only  in  this  manner. 


Business  Opportunity 


Partner  Wanted — silent  or  active,  to  invest 
in  popular  national  monthly  magazine. 
Box  435,  Editor  &  Publisher. 


Newspapers  For  Sale 


California  Weekly — ideal  climate  and  liv¬ 
ing  conditions;  good  gross  and  net; 
$8,000  cash,  balance  terms.  A.  W.  Stypes, 
944  Presno,  Berkeley,  Calif. 


WE  OFFEB  FOB  SAZX 

2  of  the  South’s  outstanding  dailies  in  the 
Metropolitan  field  $100,000  to  $300,000 
cash  required. 

MURRAY  E.  HILL  AND  ASSOCIATES 
Nashville  Tennessee 


Newspaper  Brokers 


Only  Better  Class  dailies,  weeklies,  maga¬ 
zines  represented.  For  30  years  impor¬ 
tant  factors  in  many  of  larger  sales  in 
U.  8.  Harwell  &  Fell,  Birmingham,  Ala. 

Capable  handling,  buying,  selling,  mergers. 
No  leases  or  trades.  Highest  references. 
LEN  FEIGHNER  AGENCY,  Nashville,  Mich. 


'Newspaper  Evaluation*’  pamphlet  avail¬ 
able  to  parties  interested  in  purchase, 
sale  or  appraisal.  Write  for  copy.  News¬ 
paper  Appraisal  Corporation,  Brokers  and 
Appraisers,  Times  Building,  New  York. 


NEWSPAPERS  WANTED 


$10,000  for  working  interest  in  Pacific  Coast 
or  Northwest  daily.  Capable  executive 
will  take  over  advertising,  job  and  busi¬ 
ness  office.  15  years  on  coast  dailies. 
Excellent  references.  Box  428.  Editor 
&  Publisher. 


Experienced  publisher  wishes  to  buy  daily- 
in  city  of  over  10,000.  Can  make  sub¬ 
stantial  cash  down  payment.  Confiden¬ 
tial.  Box  4'i5,  Editor  &  Publisher. 


Want  to  buy  exclusive  evening  daily  town 
10,000  to  20,000.  Substantial  amount 
down  with  reasonable  payments  on  bal¬ 
ance.  Box  420,  Editor  &  Publisher. 


Public  Notice 


AN  AUXILIARY  SERVICE! 

EDITOR  AND  PUBLISHER”  is  a  aer 
vice  station  on  the  Journalistic  highways 
of  the  world.  On  our  permanent  library 
and  museum  files  will  be  found,  easily 
available,  important  basic  data  anent 
newspaper  markets,  ownership,  adminis¬ 
tration,  management,  personnel,  features, 
circulations,  advertising  rates,  linage  sta¬ 
tistics  and  mechanics  of  production,  as 
well  as  a  wealth  of  informative  material 
regarding  national  advertiser  and  agency 
service.  A  specialist  on  the  daily  news¬ 
paper,  “EDITOR  &  PUBLISHER,”  now 
in  its  fifty-fifth  year,  occupies  an  exclu¬ 
sive  field.  Subscribers,  without  financial 
obligation  of  any  sort,  are  earnestly  urged 
to  call  upon  us  for  any  service  they  feel 
we  may  be  able  to  render. 

Manager,  Reader  Service 


Circulation  Promotion 


Successful  subscription  contests  for  (jv». 
30  years.  CHARLES  PARTLOWE  CO 
Occidental  Building,  Indianapolis. 

See  our  ad  on  page  183  in  the  Year  Boit 
Hudson  DePriest  &  Associates,  World'i 
Record  Circulation  Builders,  246 
Ave.,  N.  Y.  C. 


Miscullanuout 


Planning  a  Direct  Mail  Campaign?  Win 
of  the  cost?  Laurel  Process  eliminitr’. 
expensive  Cuts,  Type-setting;  brui|. 
Attractive,  Illustrated  Literature  vithic 
your  budget.  500  copies  (8‘^xll)  $2.63 
additional  lOO's  22c.  Quantity  ni> 
lower  still.  Color  work  specialists.  Se 
quest  free  instructive  manual.  In  Metro 

£olitan  N.  Y.  area  ask  for  representitm 
laurel  Process,  480  Canal  St.,  K,  T 
WAlker  5  0526. 


Help  Wanted 


In  answering  advertisements  of  the  "Hilt 
IVanted"  nature,  is  is  advisable  to  nbm 
copies  of  references  rather  than  the  origimh 
Copies  serve  the  purpose  and  avoid  poiiiUi 
loss  of  originals. 


Group  Suburban  Detroit  Weeklies  can  ut 
alert,  experienced,  aggressive  advertiiiir 
salesmen,  including  one  for  special  tis 
tions  year-round;  pay  dependent 
production;  floaters  not  wanted.  Two 
permanent  places  for  solid  builden  en¬ 
thused  with  advertising.  Employment 
contract  to  qualified  applicants  vko 
thereon  may  build  home  and  conunuait; 
life.  Should  own  car,  have  llnueiii 
resource’s.  References.  Write,  >023 
West  Outer  Drive,  Detroit.  Michigan. 
News  Editor  capable  full  editorial  eliii{i 
5,000  central  N.  Y.  county  seat  daily  it 
once;  Need  seasoned  all  around  npitlte 
man.  Good  future.  Give  complete  diti. 
confidential.  Box  365,  Editor  k  Pnbliiker. 
Bep«rter  -  Editorial  —  all  'round.  Tonni. 
single  man;  weekly  new  New  York;  In* 
starting  salary;  permanent;  adnnee 
ment  opportunities.  Box  495,  Editor  t 

Publisher. _ _ 

SPECIAL  EDmON  SALESHAH 
Must  furnish  excellent  references  from  re¬ 
liable  publishers  as  to  ability,  integrity, 
and  energy.  C.  L.  Leach,  1218  Weitmor 

land  Park,  Norfolk.  Virginia. _ 

Top-notch  saleaman  to  sell  top-notch  fei- 
tures  for  top-notch  syndicate.  Apply  only 
if  you  have  all  qualifications  for  nnnnil 
opportunity.  Submit  full  details  ml 
salary  requirements.  Box  400,  Editor  s 

Publisher. _ _ 

Wanted — ^Man  about  46,  general  nevipijwr 
experience  to  manage  afternoon  duly. 
5.000  circulation.  References.  iilMT 
|)hoto.  Box  405,  Editor  &  Publisher. 
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Administrative 


Administrative  Assiatant,  unusually  *di 
rounded  experience  eleven  years 
ing  meehanical,  circulation,  editonil  im 
accounting.  Mass.  Tech,  graduate,  m- 
dustrial  management  training.  Mim«- 
36.  Box  438,  Editor  &  Publiaher 


Junior  Accountant,  24,  single,  collep 
trained,  five  years’  experience  latf* 
west  Daily  and  Sunday;  now  employes 
best  references.  Box  310,  Editor  s 
Publisher.  _ 


Outstanding  Executive,  Manager  arid  work 
ing  printer-foreman  seeks 
manager  of  newspayier  and/or  job  oP- 
Box  8.">0.  Olendive,  Montana. - - - 


Personable  Editorial  Secretary  — 

25),  eight  years’  trade  paper 
news  editor  and  assistant  to  msnsg 
editor.  College  education,  single. 
429,  Editor  &  Publisher. 


icretary-Stenographer,  extensive  P"’’., 
ing,  printing,  advertising  experience, 
mer  newsjiaperman,  college  graduate. 
430.  Editor  &  Publisher 


iretary-Stenographer  (age  27). 
jer  and  publishing  dictation.  ^ 

■ending  knowledge  of  ^inrtd 

jnd  Italian.  College 
in  Literature.  Box  293,  Editor 
lisher. 


Sitnations  Wanted 

Advertising 


dd  Men  Are  a  Dlme-a-Doren,  but  good 
builders  are  rare;  seven  yean  j,ijiiq 
newspaper  experience  in  Uyoni, 
and  promotion,  qualify  me  for  a  4  ju, 
der  toughest  competitive  Vs* 

mnployed.  H.  Emerson.  Box  ’ 
eouver.  Wnsliington 
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my 
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Ad  man  36.  Nine  years  o”. 
r.ftrrTinfl’  more  local  SOaCe  than 


carrying  more  local  *P*®*,**’*3  -ubmIis 
national  and  small  so^ 


also  national  and  small  *«  ooutkif’ 
experience.  Prefer  Eastern  or 
States.  Interview  my  expense. 
enees.  Box  258,  Editor  A  °° _ _ 


ddvertlsing-Copy-Promotion  Mm-, 

H’lail  adv.  agency;  5  .y^*'!;,,-,otioB* 
agency;  10  years  abilW 

copywriting.  Creative; 


copyw-riting.  Creative; 

Available  immediately;  locate  » 

Box  410.  Editor  &  Publisher  -- 
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ijnrtiiliig  nutnager  seeks  opening  small 
rtr  doily  East®*’*'  location.  Now  em- 
oiored.  Fine  record  of  accon^IisU- 
leoU  past  12  years.  Box  419,  Editor 

t  Publisher. _ 

[H^^tiilng  Salesman  27,  six  years  metro- 
rMliun  daily  experience.  College  gradn- 
I  M  Seeks  new  experience  and  advance- 
ujjt.  Box  373,  Editor  &  Publisher. 

liMift,  Tisoallser  —  circnlation,  advertising, 
r oromotion  experience.  Formerly  with  the 
'  S.  T.  Times,  N.  Y.  World -Telegram.  Box 
itl.  Editor  A  Publisher. _ 

tt  10,  Seasoned  Newspaper  AdTeitlsUif 
Siluman.  Fifteen  years  manager  Classi- 
kti  Display.  Promotes,  plans,  perseveres. 
Prefer  New  York  or  Boston.  Box  823, 

Editor  *  Publisher. _ 

; - T.TTE  KEQI^  AT  26 

iT-j'oughly  experienced  advertising  man — 
"orer  six  years  with  leading  New  York 
ccwipsper  —  classified  —  local  —  na- 
'.lODil;  successful  sales  record.  Age  26, 
Birried;  a  keen  desire  to  leave  New  York 
City  for  position  in  South  or  Southwest 
wkere  people  “live”  not  “exist” — where 
bird  work  and  results  count.  So  the  head- 
;n*,  "Life  Begins  at  26.”  Full  references 
upon  request.  Box  440,  Editor  &  Pub- 
laker. 

,  YODMO  LINAGE  BUILDER 
llaynt— copy — salesman — proven  EXTRA 

ipice  seller — trouble  shooter.  New  York 
Metropolitan  ares  newspaper — broad  re- 
uil  advertising  experience — conclusive 
nferences.  Box  263,  Editor  A  Publisher. 


Situations  Wantud 

CircttlatioD 


_  VO  yotmg  Circnlation  EzecntlTe — 
Ti,  desires  position  as  Assistant  Cirenla- 
ties  Manager  or  Country  Manager.  Eight 
I  years'  metropolitan  and  small  daily  ex- 
perienee.  Box  805,  Editor  &  Publisher. 

don  Assistant  for  weekly  or  small 
daily — Home  Delivery  and  Boy  Promo- 
ikn;  Metropolitan  experience;  young,  col- 
lefe  graduate.  Go  anywhere.  Box  417, 
Editor  k  Publisher. 
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«£■ 
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Iteilstton  Manager  seeks  connection  on 
loall  daily;  ten  years’  experience.  Can 
aeet  all  requirements — excellent  refer- 
neei.  Age  30.  Box  330,  Editor  &  Pub- 

iaker. _  _ 

IlLtilstlon  Manager — ^Unlimited  experience; 
>p«cialist  in  boy  promotion,  home  deliv¬ 
ery  and  office  detail,  with  enviable  record. 
Eiwllsnt  references — locate  anywhere. 
Hsa  362,  Editor  &  Publisher. _ 

EXPERIENCED-CAP  ABLE 
|llu  desires  Circulation  .Inb,  manager  small 
uily  or  assistant  medium-sized  daily. 
Age  33.  Married.  Now  District  Manager 
-excellent  record — 200,000  jiaper.  Box 
*34,  Editor  &  Publisher. _ 

VERSATILE  cntCOLATION 
PROMOTION  MANAGER 
|".-ciiliit  in  public  relations,  organization, 
rontsits,  carrier  boy  promotion,  insnr- 
uiee  and  premium  promotion.  Ten  year 
■ecord  of  achievements.  College  man. 
Married.  Employed.  Box  314,  Editor  A 
Publiaher. 


Situations  Wantud 

_ Editorial _ 

Editor,  news,  telegraph,  makeup,  city. 
iw«ly-two  years'  background.  Metro¬ 
politan  copydesks,  executive  smaller 

Ipopera.  Box  321,  Editor  A  Publisher. 
^h|kt,  able  newsman,  23,  wants  job  daily, 
“ywhere.  College.  Three  years  sports 
•witor  weekly.  Magazine  articles.  Can 
™dle  legwork,  deskwork,  column.  Single. 
-  °0A  273.  Editor  A  Publisher. _ 

|Ctp4bls  Young  Newsman,  23,  looking  for 
f'gilar  job  anywhere.  Advertising  ex- 
Wence.  College.  Editor  of  Monthly. 
°oi  316,  Editor  A  Publisher. 


If  Looking  For 

A  JOB 

In  Any  of  TbVM  nsMi: 

Mnnaaement 
Mnehankal 
Miikl  Pubnefty 

Utllzs  These  SarvIcM 
^  Btift  s  four  time  ad  sstting  forth  your 
Usiificstiona  tnd  send  it  to  ua  with 
POBcnt.  (Count  6ve  wolds  to  the 
ksi;^  per  Une,  per  ianie).  For  a 
yut  your  message  will  reaeb  pro- 
jWtivs  smpioyets.  Many  have 
,  w  placed  diieetly  in  this  manner. 

*■  ileiit  aompletely  the  Perionnel  ap>- 
Puolkiii  that  will  be  tent  you  upon 
JA^Msd.  Thia  will  be  kept  in  out 
■ulyaiinontha.  It  will  make  your 
yue  svsiahle  to  the  publishen  and 
^outvst  caning  upon  ui  constantly 
*  *ployeea.  Your  oonBdenee  re> 

tC?-..!  now  to  eatoh  our  deadline  ^ 

■  »ut  Tkaitoay. 

personnel  service 

Utor  A  PnbUther 
17«U  Ttmw  BMg. 

»i.  N.  T.  C. 


Situatiouf  Wantud 

Editorial  (Cont’d.) 

Cartoonist — Illustrator,  single,  age  29;  ten 
years'  experience.  Now  doing  free-lance 
work  for  leading  newspaper,  but  seek 
steady  job — anywhere.  Samples  submit¬ 
ted  will  convince  you  of  my  ability. 
Box  345,  Editor  A  Wblisher. _ 

Cartoonist — Sports.  Age  30.  More  than 
three  years'  experience  with  Burris  Jen¬ 
kins,  Jr.,  and  am  at  present  employed  by 
him.  Familiar  with  all  personalities  and 
angles  of  sports  world.  Box  335,  Editor 
A  Publisher. _ 

City  Yonth,  28,  newsman  down  East,  seeks 

germanent  job  out  West.  Modest  pay. 
ox  387,  Editor  A  Publisher, _ 

Copy  reader  on  metropolitan  daily,  with 
telegraph,  slot,  rewrite  and  street  experi¬ 
ence,  seeks  new  position.  Box  368,  Edi¬ 
tor  A  Publisher. 

Distinctive  style  as  music,  movie,  book  re¬ 
viewer.  editorial  writer.  Thirteen  years’ 
reporting,  editing.  Six  years’  managing 
editor.  Box  423,  Editor  A  Publisher. 
EDITOR 

Age  38,  now  employed,  interested  in  right 
sort  of  connection  as  editor  or  assistant 
to  publisher.  College  graduate  four 
years  reportorial  experience.  Editor  of 
daily  of  about  20,000  circulation  since 
1983.  Box  277,  Editor  A  Publisher. 

Editor-manager  large  weekly,  or  chain  of 
weeklies.  Present  paper  to  be  merged. 
Box  363,  Editor  A  Publisher. _ 

Editor-Reporter,  news  or  sports.  Thorough¬ 
ly  experienced.  Married,  33,  A-1  refer- 
ences.  Box  324,  Editor  A  Publisher. 
Edltor-Rupoitsr,  30,  experienced  Daily, 
Weekly — now  in  publicity — wants  news- 
work.  Facile  writer.  Salary  secondary. 

Box  267,  Editor  A  Publisher. _ 

Editor-Reporter,  31,  married.  University 
Missouri  graduate.  Ten  years’  experi- 
ence.  Box  436,  Editor  A  Publisher. _ 

Editor-Reporter,  34,  sixteen  years  with 
New  York  City,  suburban  papers;  now 
desk  man.  Seek  change  in  East.  Single; 
energetic.  Box  378,  Editor  A  Publisher. 

Editor,  rewrite,  desk  man,  31,  University 
graduate,  married.  Five  years  with  As¬ 
sociated  Press.  Flair  for  features.  Box 
261,  Editor  A  Publisher. 

Editor  with  $15,000  for  working  half  inter¬ 
est  seeks  place  with  exclusive  small  city 
daily.  Give  1939  gross.  Box  370,  Editor 
A  Publisher. _ 

Editorial  Assistant,  32,  writing  reporter, 
rewrite,  features;  Metropolitan  area 
only.  Experienced  magazine  or  news- 
paper.  Box  431,  Editor  A  Publisher. 
Editorial-feature  writer,  39;  former  college 
history  teacher — several  languages.  Trav¬ 
eled.  Expert  foreign  affairs  and  farm 
problems.  Anywhere.  Box  414,  Editor 
A  Publisher. _ 

Editorship,  Managing  Editorship  daily, 
medium  -  sized  city.  Forceful  writer. 
Formerly  Managing  Editor  Brooklyn  Daily 
Eagle.  Box  322,  Editor  A  Pnblisher. 

Expert  Chief  Photographer — Artist,  knowl¬ 
edge  engraving;  five  years’  on  Daily. 
Have  car.  camera.  Box  424,  Editor  A 
Publisher. _ _ _ 

Feature  writer,  reporter-photographer — Age 
22,  single,  college  journalism  graduate, 
five  years  contributor  to  Sunday  sections 
N.  Y.  Times.  Equipped  with  Contax, 
Speed  Graphic,  car  and  sense  of  news 
value.  Traveled  in  Europe;  speaks 
French  fluently.  Desires  opportunity  on 
newspaper,  magazine,  house  organ  or 
publicity.  Salary  secondary;  best  refer¬ 
ences.  will  go  anywhere.  Box  270,  Editor 
A  Publisher. 

Fifteen  years  all  departments.  Write,  edit, 
sell.  Energetic,  dependable,  sincere. 
Good  record.  Box  3’74,  Editor  A  Pub- 
lishor. _ 

FOREIGN  NEWS 

Needs  skilled  handling  for  best  effect.  Man 
eight  years  in  Far  East,  year  on  news 
magazine,  and  frequent  magazine  con¬ 
tributor.  wants  permanent  connection 
where  unique  background  is  most  useful. 
Far  West  preferred.  Age  30  and  married. 
Box  388.  Editor  A  Publisher. _ 

FOUR  IN  ONE 

Reporter,  feature-writer,  publicity  man, 
movie  dramatic  reviewer.  Now  employed 
large-seale  public  relations  campaign ;  25. 
five  years'  newspaper,  publicity  experi¬ 
ence.  University  .Tournalism  graduate. 
Best  references.  Box  272,  Editor  A 
Publisher. _  _ _ 

Girl  Reporter-Feature  Writer;  age  23; 
magazine  and  weekly  experienie.  At- 
tr.n-tive.  aggressive.  Want  daily  news¬ 
paper  job-— leg  work,  desk  or  column. 
Metropolitan  area.  Box  432.  Editor  A 
Publislmr _ 

Girl  Reporter — ^Society  Women’s  Page,  24; 
two  years’  Sunday  features  New  York 
Times;  New  York  vicinity.  Box  422, 
Editor  A  Publisher. _ _ 

Girl,  28  university-trained  experienced 
reporter,  society  editor,  copy  desk,  now 
assistant  librarian  large  daily,  wants 
change.  Box  259,  Editor  A  Publisher. 


Shop  at—  THE  EQUIPMENT  MART  —And  Save 

New  Eqmpment  and  Supplies  —  Used  MacUnery  Bargains 
For  the  Printing-Publishing  Field 


CompesiRg  Room  Equipmant  For  Saia 

MaehaRical  Equipmaat  For  Solo 

Buy  Linotypes,  Intertypes  from  practical 
machinists.  Unequalled  values.  Large 
stock;  all  models  on  hand  for  quick  turn¬ 
over.  Everything  for  the  composing 
room.  Linotype  Maintenance  Co.,  237 

Lafayette  St.,  N.  Y. _ 

Guaranteed  Rebuilt  Linotypes  A  Intertypes 

See  HOOD-FALCO  CORP.  First 

225  Varick  Street  New  York,  N.  Y. 

LINOTYPES — INTERTYPES— LUDLOWS 
Craftsmen,  307  Atlantic  Ave.,  Boston 
Linotype  Machines  Are  Rebuilt  much  more 
economically  thru  our  specialized  service. 
Modernization  possible,  only  thru  STAR 
improved  parts.  Ask  for  details.  Linotype 
Parts  Co.,  203  Lafayette  St.,  New  York 

City. _ 

LINOTYPE,  INTERTYPE  MACHINES 
All  models.  Completely  Rebuilt. 

Linotype  Supply  Co. 

335  Canal  Street _ New  York  City 

Model  CSM  42-Plca  Intertype,  serial  num¬ 
ber  over  10,000.  Also  rebuilt  Linotypes 
and  Intertypes  of  all  models;  Monotypes, 
Cylinder  Presses,  Job  Presses,  Auto¬ 
matics.  We  guarantee  new  machine  per¬ 
formance.  Payne  A  Walsh  Corporation, 

82  Beekman  Street.  New  York. _ 

Monomelt.  Printers!  Why  Melt  twice? 
Install  Monomelt,  put  yourself  ahead 
melting  only  oncel  Delivers  hot  clean, 
preheated  metal  to  the  machines.  In¬ 
creases  production,  cuts  costs,  reduces 
down  time.  Provides  more  slugs  of  a 
higher  quality.  Get  the  facts!  Write: 
Monomelt  Co.,  Dept.  5,  Minneapolis, 
Minnesota. 


All  sises  cylinder  presses,  job  presses,  Kelly 
presses,  Kluge  Units.  John  Thompson 
presses.  Linotypes,  Intertypes,  complete 
plants  bonght  and  sold.  GRAPHIC 
MACHINERY  EXCHANGE.  Inc.,  80  West 
24th  Street,  New  York  (}ity. 

COMMERCIAL  A  NEWSPAPER  EQUIP. 
Craftsmen,  307  Atlantic  Ave.,  Boston 

Nawspapar  Machinist 

Dismantling,  moving,  erection;  newspaper 
press  and  stereo  equipment.  Established 
twenty-five  years;  bonded;  references. 
McCarn,  phone  1,000,  Democrat,  Sedalia, 
Missouri. 


PhotO'Engraving  Eqnipmtnt  For  Sola 


CHEMCO 

Photo-Engraving  Equipment 
complete  film  plants 
Chemco  PhotoProdncts  Company 
230  W.  41st  Street  New  York  City 

Photo-engraving  Equipment  and  Metals 
E.  T.  SULLEBARGER  CO. 

110  Fulton  St.  538  S.  Clark  St. 

New  York,  N.  Y.  Chicago,  Ill. 


Press  Room  Equipment  For  Sale 


Mechanical  Equipment  Wanted 


Wanted — Fonts,  molds,  magazines,  motors, 
escapements,  magazine  cradles  and  other 
Linotype  and  Intertype  parts  and  acces¬ 
sories.  We  buy,  sell  and  trade.  Tell  us 
your  needs.  Montgomery  A  Bacon.  To- 
waiida,  Penna. 


EVERYTHING  FOR  THE  PRINTER 
Craftsmen,  307  Atlantic  Ave.,  Boston 

Hoe  Snper-Speed  Roller-bearing  unit-type 
presses  with  color  couples  in  both 
straight-pattern  and  Z  pattern  design. 
.Standard  22%"  and  23  9/16"  cutoff. 
Available  as  3,  4  or  5  unit  presses;  also, 
other  unit  capacities.  R.  HOE  A  Co , 
Inc.,  910  East  138th  St.,  New  York,  N.  Y. 


Situations  Wanted 

Editorial  (G>iit’d.) 

Have  worked  on  morning  and  afMrnoon 
dailies;  left  journalism  for  business — 
now  anxious  to  work  for  a  newspaper  or 
magazine  again.  Best  of  references. 
Write  R.  A,  Martone.  10  Pearl  Street, 
New  Haven,  Connecticut. _ _ 

Job  finding-vocational  guidance  feature 
writer  seeks  newspaper,  syndicate  or 
magazine  connection.  Box  376,  Editor 

&  Publisher. _ _ _ 

Labor  News  and  Editorial  ^n — four  years’ 
experience;  good  education.  Willing  and 
capable  worker.  Box  427,  Editor  A  Pub- 

lisher. _ _ _ 

Makeup,  copy-desk,  sports  and  roto.  39,  20 
years’  experience  outstanding  metropoli¬ 
tan  and  small  city  newspapers.  Box  360, 

Editor  A  Publisher. _ _ _ 

News  Executive,  pubUaher’a  assistant,  20 
years’  experience,  small  and  Metropolitan. 
Useful  knowledge  mechanical  depart¬ 
ments.  Gets  along  with  people  and 
budgets.  Will  prove  merit  producing 
economically  sound,  interesting  newspa- 
per.  Box  274,  Editor  A  Publisher. 

News  Photographer — fifteen  years’  police, 
news  and  publicity  experience — complete 
outfit — car.  Travel  anywhere.  Box  317, 

Editor  A  Publisher. _ _ 

News-Telegraph  Editor;  33;  strong  press 
service  background.  Good  references, 
work  anywhere.  Box  319,  Editor  A  Pub- 

lisher. _ 

Photographer,  21,  college.  Journalism  and 
sports  writing.  Three  years’  studio  dark- 
,.„om — four  years’  free-lancing  photogra¬ 
phy;  now  one  year  with  daily  with  no 
photo  future.  Have  own  Speed  Gra- 

iihic,  flashgun,  etc.  Best  references. 

Don  Stough,  303  West  Johnson,  Trini¬ 
dad,  Colorado.  _ 


Sitaations  Wantad 

Editorial  (Coat’d) 


Photographer,  25,  married;  five  years  news, 
publicity,  commercial,  some  reporting 
1st  Award  1938  Inland  Daily  Press  Asso¬ 
ciation  Contest.  Own  complete  equip- 
ment.  Box  366.  Editor  A  Publisher, 
Photographer  or  darkroom  man,  27 ;  seven 
years’  experience;  managi'd  department; 
go  anywhere.  Box  369,  Editor  A  Pub 
Usher.  _ 


Reporter,  desk  man,  sports  writer  and  col¬ 
umnist  available.  Experienced  and  com¬ 
petent  to  cover  various  assignments.  Mar¬ 
ried  33;  University  background.  Mason. 
Box’  325,  Editor  A  Publisher.  __ 
Reporter  for  weekly,  small  daily,  wants  job 
for  ownership  experience.  Metropolitan 
desk,  picture,  beat  experience.  Age  2£). 
Anywhere.  Box  443,  Editor  A  Publisher. 


Mora  SitaatioRS  boHoRi  Roxt  coInmR  Mor#  SitaatioRi  bottoRi  Rax*  eolRRiR 


Reporter — general  or  sports,  (age  25).  Ex¬ 
perience  one  year.  Was  member  of 
American  Track  Team  touring  Europe 
1935;  member  of  1936  Olympic  Team. 
University  graduate.  Now  employed.  Box 
377,  Editor  A  Publisher. _ 

Reporter,  women’s  or  weekly  editor,  fea- 
ture  writer,  31.  Kay  Mott,  932  Pine 
Street,  Phila.,  Penna. _ 

Reporter — 25,  also  rewrite,  leg  work,  fea¬ 
tures;  weekly  experience  but  desires  small 
daily.  College  trained.  Box  421,  Editor 
A  Publisher. 

Sport  Editor — 20  years’  experience,  now 
with  Press  Association,  desires  retnm 
daily  newspaper  work.  Box  318,  Editor 
A  Publisher. 

Sports  Writer,  capable,  well-informed,  now 
editing  weekly,  desires  berth  on  daily. 
Age  25.  Box  326,  Editor  A  Publisher. 

SituatioRs  WaRtad 

Meckaaical 

— ATTENTION  PUBLISHERS — 

Will  take  complete  charge  supervision  me¬ 
chanical  maintenance  newspaper  and 
color  presses.  Twenty  years’  experience 
Hoe  and  Goss  presses  including  latest 
high  speed  types.  Trouble  shooting  a 
specialty.  Best  references.  Willing  to 
go  anywhere.  Box  415,  Editor  A  Pub- 
lisher. 

Composing  Room  Foreman — Eighteen  years^ 
experience  on  large  daily  newspapers; 
thorough  knowledge  mechanical  produc¬ 
tion,  modern  equipment;  interview  may 
be  arranged.  Box  385,  Editor  A  Pub- 
lisher. _ 

Fastest,  gloved  linotyper  in  country.  “Be¬ 
lieve  It  Or  Not”  said  Ripley,  March  4th 
— 7,500  ems.  Ben  Unterman,  191  East 
31st  Street,  Paterson,  New  Jersey. 
MECHANICAL  SUPT.  OR  FnRTiltoAZT 

37  years  at  trade.  Age  53.  Union.  Charles 
F.  Kriegh,  90  Oak  St.,  Wilkes-Barre.  Pa. 
PLANT  SUPERINTENDENT  or 
COMPOSING  ROOM  FOREMAN 

Age  40  married,  life-time  experience  small 
daily,  job  to  Metropolitan  area.  Know 
costs,  estimate,  buy,  plan  and  ronte  work 
for  all  departments.  Handle  help,  o.k. 
work,  newspaper  and  job;  know  markup, 
makenp,  composition.  Linotypes,  Inter- 
types,  Lndlows,  Elreds.  Work  or  super¬ 
vise  Rotary  flat-bed  newspaper  or  job 
presses,  stereo,  bindery.  State  Mlarv. 
"Card”  Box  82.  Villa  Park,  Illinele. 

Presaman  -  Stereotyper  —  age  37 ;  twenty 
years’  experience  all  types  of  presses. 
Good  references — non-union ;  will  go  any¬ 
where.  Pre.ssmsn,  807  Wells  Street, 
Darlington,  Wisconsin. 


EDITOR 


P  U  B  L  I  S  HE 


SHOP  TALK  AT  THIRTY 


PRESS  CLUBS  are  a  thing  of  the 

past  in  most  big  cities — a  pity  in 
some  ways,  well  in  others.  The  most 
famous  of  all  for  sev- 

Flathback  decades  was  the 

•  New  York  Press 

Club,  which  put  on 
Nincti**  many  a  fine  show  in 

its  Spruce  Street 
clubhouse  in  the  days  when  Manhat¬ 
tan  newspapers  were  clustered  about 
Park  Row,  and  Brooklyn,  which  also 
had  a  flourishing  club,  was  just  across 
the  old  bridge.  When  Col.  John  A. 
Cockerill  was  managing  editor  of  the 
New  York  World  some  45  or  so  years 
ago,  the  Press  Club  was  headquarters 
for  many  a  famous  name  and  many  a 
notable  episode  in  the  glamorous, 
bibulous  drama  of  metropolitan  jour¬ 
nalism  of  the  Gay  Nineties. 

The  old  crowd,  many  of  whom 
looked  back  fondly  on  Civil  War 
memories  and  the  stirring  politics  of 
the  19th  century’s  last  decades,  died 
off  one  by  one  as  the  new  century 
turned  and  their  places  were  not 
filled.  Not  by  newspapermen,  at  any 
rate.  The  club  had  its  big  real  estate 
load;  it  endowed  beds  for  newspaper¬ 
men  in  New  York  hospitals;  it  had  a 
commodious  restaurant,  geared  to 
feeding  husky  men  who  had  never 
heard  of  vitamins.  So,  it  had  a  fixed 
high  overhead  and  a  shrinking  in¬ 
come.  Faced  by  that  situation,  it  did, 
to  some  extent,  what  press  clubs  have 
done  from  time  immemorial — it  ad¬ 
mitted  associate  members  from  out¬ 
side  of  newspaper  work.  While  that 
arrested  the  pain  in  the  exchequer 
for  a  time,  it  didn’t  bring  newspaper 
people  back  into  membership.  Prob¬ 
ably,  it  kept  some  out,  drove  others 
away. 

Then  the  newspapers  began  moving 
uptown  and  Spruce  Street  was  hard 
to  reach.  Prohibition  came  along  and 
dried  up  the  last  big  source  of  rev¬ 
enue.  The  headquarters  attracted 
only  a  few  old-timers,  keeping  touch 
with  the  scenes  of  their  lusty  youth. 
’The  young  men  of  the  new  day  in 
1921  formed  the  Newspaper  Club  in 
the  Midtown  district,  limited  strictly 
to  newspapermen.  It  was  a  pleasant 
spot  for  a  few  years,  despite  the  mon¬ 
key  business  of  prohibition  days,  with 
waiters  smuggling  pints  under  their 
aprons.  During  the  prosperous  Twen¬ 
ties,  the  club  held  a  fair-sized  repre¬ 
sentative  membership,  despite  the 
fact  that  it  was  not  convenient  to  the 
evening  papers  and  the  morning 
paper  men  came  in  at  all  sorts  of 
hotirs.  It  had  a  restaurant  of  varying 
quality,  a  couple  of  workable  pool 
tables,  a  card  room,  and  a  reading 
and  working  space,  all  of  them  well 
patronized. 

As  we  said,  it  was  a  pleasant  spot. 
Dues  were  reasonable  in  the  ’Twenties. 
Membership  was  principally  confined 
to  working  newspaper  people  with  a 
sprinkling  of  theatrical  press  agents 
and  of  the  newer  race  of  public  rela¬ 
tions  counsel,  all  of  them  former  news¬ 
paper  men.  Even  though  an  occa¬ 
sional  pint  was  brought  in  by  a  mem¬ 
ber  or  smuggled  through  a  waiter,  it 
was  not  a  speakeasy  in  any  sense  of 
the  word.  And  it  was  not,  as  so  many 
press  clubs  had  become,  a  hangout 
either  for  newspaper  derelicts  and 
panhandlers  or  for  clowns  who  liked 
to  imagine  themselves  journalists. 

Came  the  Thirties,  with  their  pay- 
cuts  for  reporters  and  copyreaders. 
Dues  fell  into  arrears,  members 
dropped  out,  rent  went  impaid.  New 
quarters  were  found  a  couple  of 


By  ARTHUR  ROBB 

times,  but  by  the  end  of  1933,  it  was 
plain  that  there  was  no  revival.  That 
was  a  pity,  for  the  club  in  its  first  six 
or  seven  years  had  a  real  place  in  the 
life  of  the  city’s  newspaper  folks.  ’The 
nearest  approximation  of  that  place 
today  is  the  Newspaper  Guild  Club, 
of  which  this  writer  is  neither  a  mem¬ 
ber  nor  a  candidate  for  membership. 
It  probably  has  a  flavor  quite  differ¬ 
ent  from  that  of  the  old  spots. 

*  •  * 

THAT  AUTHENTIC  flavor  seems  to 

have  been  preserved  in  full  vigor 
in  very  few  cities.  Tops  today,  of 
course,  is  the  Na- 

Thc  Few  tional  Press  Club  in 
Washington.  It  has 
_  .  the  top  floors  of  the 

cma  n  skyscraper 

in  the  Capital,  and 
the  majority  of  its  active  members 
have  their  offices  a  floor  or  two  below 
the  clubrooms.  A  large  list  of  non¬ 
resident  and  associate  members  keeps 
its  dues  income  healthy.  It  has  a 
flourishing  24-hour  restaurant  trade, 
with  correspondents  popping  in  at  all 
hours,  and  a  fairly  steady  stream  of 
out-of-town  visitors.  Celebrities  fre¬ 
quently  address  special  luncheons  and 
its  evening  parties  are  attractive  to 
press  and  political  circles.  Once  a 
year  it  entertains  the  President  in  its 
great  auditorium,  and,  as  a  rule,  it 
turns  down  more  applications  for 
tickets  than  the  total  sold.  Its  offi¬ 
cers  are  all  active  newspapermen;  its 
membership,  present  or  former  news¬ 
paper  people.  The  building  that  it 
put  up  on  14th  Street  during  Presi¬ 
dent  Coolidge’s  administration  threat¬ 
ened  its  financial  welfare  when  all 
real  estate  was  devalued  during  the 
early  depression  years,  but  patience 
and  sagacious  management  pulled  the 
club  out  of  that  hole. 

We  can  recall  other  clubs  less  cer¬ 
tainly,  with  the  exception  of  the  Mil¬ 
waukee  Press  Club,  the  Cuvier  Press 
Club  of  Cincinnati,  the  Press  Club  of 
San  Diego,  Cal.,  all  of  which  have 
their  own  headquarters.  We  know 
also  of  the  Overseas  Press  Club  of 
New  York,  the  Boston  Press  Club,  the 
Indianapolis  Press  Club,  the  Balti¬ 
more  Press  Club,  the  battle  Press 
Club,  and.  somewhat  vaguely,  we 
think,  of  Press  Clubs  in  St.  Louis 
and  San  Francisco. 

Without  intending  any  hateful  com¬ 
parisons,  we’ll  put  the  Milwaukee 
Press  Club  up  front  for  continuous 
performance  in  the  old-fashioned 
way.  There  aren’t  as  many  newspa¬ 
pers  in  Milwaukee  as  there  once  were, 
but  the  club  seems  to  have  the  active 
support  of  most  of  the  newspaper¬ 
men  now  working  on  the  Journal,  the 
Sentinel,  and  the  Post.  That’s  the  im¬ 
pression  we  get  from  the  club’s  annual 
publication — ^“Once  a  Year,”  the  1940 
edition  of  which  has  just  arrived.  The 
magazine  is  a  70-page  job,  printed  on 
extremely  slick  paper,  with  about  30 
pages  of  advertising. 

Editorially,  it  is  a  first-class  job, 
both  in  technique  and  in  interest. 
Several  pages  of  newspictures  made 
by  local  newspaper  camera  men  are 
reproduced  beautifully.  Several  remi¬ 
niscent  articles  are  well  written.  A 
page  of  the  year’s  best  headlines  is 
reproduced  with  credit  (mirabile!)  to 
the  copyreader  who  wrote  them.  Good 
stories  of  last  year  and  other  years 
of  the  present  generation  are  reviewed 
and  compared.  It’s  of  and  by  news¬ 
papermen,  and  if  the  city’s  merchants, 
manufacturers,  restaurateurs,  bank¬ 
ers,  etc.,  are  willing  to  stand  a  bite 


once  a  year  for  an  advertisement,  no 
harm  is  done  in  this  instance.  The 
club  has  evidently  learned  not  to 
peddle  the  friendship  and  “influence” 
of  its  members  with  the  papers  in 
return  for  advertising;  if  it  had,  it 
probably  would  have  gone  the  way 
of  most  of  the  other  press  clubs  which 
once  flourished. 

•  «  • 

WE  SEIEMED  to  have  struck  a  note 

with  plenty  of  echoes  and  overtones 
when  we  wrote  a  couple  of  weeks  ago 
about  the  troubles  of 

And  Now  young  people  in  the 

a  Look  modern  world.  The 

_  .  amount  of  thinking 

Forward  writing  that  is 

being  done  on  this 
problem  is  no  assurance  of  its  early 
solution,  but  it  is  indicative  that  many 
of  us  have  given  up  the  notion  that 
it  will  solve  itself. 

We  came  across  a  book  last  week, 
just  after  dispatching  the  story  of  the 
Southland  paper  mill,  which  exploits 
the  possibilities  in  that  and  related 
scientific  developments  for  the  crea¬ 
tion  of  new  industries  and  the  com¬ 
plete  solution  of  the  unemployment 
problem.  The  book  seems  to  have 
been  published  some  time  ago  by 
Bobbs-Merrill.  It  is  “Pioneers  of 
Plenty”  by  Christy  Borth,  a  member 
of  the  Detroit  Free  Press  staff.  Borth 
became  interested  when  he  covered 
the  first  meeting  of  the  chemurgists  at 
Dearborn,  Mich.,  in  1935.  He  heard 
the  late  Dr.  Charles  H.  Herty  and 
Francis  P.  Garvan  and  the  very  much 
alive  Prof.  William  Jay  Hale,  among 
others,  discourse  on  the  past  decade’s 
advances  in  chemical  research.  He 
heard  what  the  chemists  are  doing 
and  have  done  to  find  new  industrial 
uses  for  the  products  of  the  farm. 

These  chemists,  Borth  found,  were 
rather  impatient  at  the  usual  aca¬ 
demic  distinction  between  “pure”  and 
“applied”  science — a  distinction  that 
belongs  back  in  the  pre-war  days 
when  American  chemistry  was  more 
pharmaceutical  pill-rolling  than  any¬ 
thing  else.  We  can  understand  Borth’s 
enthusiasm,  having  had  many  a  talk 
with  Dr.  Herty  in  the  last  ten  years 
of  his  life,  and  one  or  two  with  the 
cynical  and  dynamic  Celt,  Garvan. 
Dr.  Herty’s  life  work  was  crowned 
by  the  commercial  development  of 
new  uses  for  Southern  wood,  a  cru¬ 
sade  to  which  he  had  devoted  most  of 
his  70  years — but  the  manufacture  of 
newsprint  from  pine  was  only  the  be¬ 
ginning  of  Herty’s  vision. 

Trees,  to  him,  were  a  cellulose  crop, 
exactly  similar  to  and  competitive 
with  cotton.  He  believed  that  the 
small  Southern  farmer  who  was  fast 
being  driven  out  of  his  occupation  by 
the  bad  world  market  for  his  product 
could  re-establish  himself  firmly  by 
cultivating  pine  trees  on  the  same 
acreage.  He  would  have  planted  trees 
as  com  is  planted  and  cultivated.  Be¬ 
tween  the  rows,  he  would  have  had 
the  farmer  plant  com  or  truck  crops. 
Modem  methods,  of  which  Herty  him¬ 
self  was  the  father  40  or  more  years 
ago.  would  give  the  farmer  an  annual 
cash  income  from  the  sale  of  turpen¬ 
tine  and  resin,  without  harm  to  the 
trees.  More  cash  would  come  from 
the  annual  cropping  of  pulpwood  for 
kraft  and  newsprint  mills.  Herty  saw 
the  day  when  the  South  would  be 
forever  done  with  the  poverty-strick¬ 
en  system  which  let  leathery  cattle 
roani  rmfenced,  finding  their  fodder 
and  water  in  roadside  ditches.  He  saw 
the  farms  self-sustaining,  the  heart¬ 


breaking  regime  of  share-cro; 
abolished.  He  foresaw  what  has 
begim  to  happen — the  cultivatioB 
a  cotton  crop  for  its  seeds— a  I 
without  fibres,  but  rich  in  the  oil 
meal  that  had  a  market  indepen 
of  foreign  demand. 

Borth  brings  out  this  and 
more.  He  quotes  in  highly  rea 
form  figures  on  crop  after  crop  r 
might  be  raised  on  American  soil,  I 
most  of  which  are  imported.  N 
of  acres  now  idle  because  of  the  eo 
omy  of  scarcity  policy  forced  on 
nation  by  events  could  be  brougbt 
profitable  use  for  production  of 
and  fibre  crops  used  daily  in  our 
dustry.  He  quotes  several  of  the  ‘ 
thusiastic  chemists  as  declaring 
such  a  policy  would  completely 
the  unemployment  rolls. 

The  prospect  is  inviting,  but  it 
many  handicaps  to  overcome 
even  partial  realization  is 

Farmers  won’t  switch  from 
they  know  to  new  ones  for 
they  have  no  dredged  channel 
market. 

And  if  the  conservative  fan 
are  reluctant  to  break  new  paths, 
dustry  is  also  slow  to  abandon  . 
and  tried  materials  for  new,  unks 
is  compelled  to  do  so  by  the  nec 
ties  of  war  or  exhaustion  of 
staple  supply.  Elspecially  can  i 
industry  be  expected  to  resist 
change  which  might  render  obi. 
plants  in  which  great  investments 
tied  up. 

Mr.  Borth  goes  at  some  length 
the  chemists’  efforts  to  market  a 
tor  fuel  composed  of  industrial 
hoi  and  gasoline  in  various  p 
tions. 

They  did  succeed  in  getting  a  i 
started  in  Atchison,  Kansas, 
produced  alcohol  up  to  the  limit 
the  area’s  ability  to  furnish  cn^ 
conversion.  They  were  finally  i 
he  said,  by  the  competing  gasoline 
finers.  Gasoline  and  alcohol  miz,i 
vided  neither  contains  water, 
competitors’  salesmen  put  on 
tube  demonstrations”  for  the 
stations  which  had  bought  the  L 
fuel,  showing  that  the  liquids 
rated  and  therefore  could  not 
burned  economically.  The  trick 
in  washing  the  test-tube  just  b 
the  show  went  on,  so  that  the  fih 
water  on  its  walls  became  a  l 
between  the  elements  of  the 
ture. 

We  recall  talking  with  Mr.  C 
about  that  one.  The  same  oil 
ests  which  were  blocking  the 
keting  of  a  10%  alcohol  bl^ 
United  States  were  advertising* 
ture  of  30%  alcohol  and  70% 
line  as  the  “ideal”  motor  fuel.  ^ 
had  no  illusions,  and  he  usually 
vaged  some  new  start  out  of  eveiy 
back. 

Eventually — and  we  won’t 
how  soon — the  people  who 
industry  will  see  more  and 
Henry  Ford  has  long  advoat*4 
the  solution  of  our  ®conomicJ^ 
is  to  be  found  in  economic  sM  B* 
political  channels.  If  the  dr^ 
Ford  and  the  chemurgists  is  ^ 
fact,  and  the  farm  and  fackny 
soundly  integrated,  both 
agriculture  in  this  land  will  b* 
soimder  basis  than  they  hav* 
since  the  beginning  of  modern 
try. 

The  farmer  will  be  rami^ 
he  can  sell  at  a  profit;  induw 
be  certain  of  a  bountiful, 
domestic  supply  of 
materials  it  now  brings  ban 
seas. 

With  that  idea  functioni^** 
reach  the  end  of  the  conditiou 
capitalism  in  which  ^**,,*^ 
quite  enough  income  to  go  all 
’round. 
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